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CHASE

Payment processing that's simple, secure and
trusted by over 10,000 AAHOA Members

We've been AAHOA's preferred partner for more than 25 years. As the number-one merchant acquirer in the U.S./
processing $2.15 trillion globally? and backed by financial powerhouse JPMorgan Chase, our strategic payments experts,

solutions engineers and fraud specialists are here to help you.

With Chase you'll benefit from:
+ A dedicated lodging team )
CLUB BLUE

* Preferred group rates

+ 24/7/365 customer support
+ In-person, online and on-the-go payment options

Call 1-800-727-1872 or email
Team_AAHOA@chase.com today to learn more.

"Nilson ranking March 2023
2JPMorgan Chase Q4 2022 Earnings Presentation

Businesses are required to complete an application and agree to terms and conditions at the time of enroliment. All businesses are subject to credit approval. Merchant services are provided by
Paymentech, LLC (“Chase”), a subsidiary of JPMorgan Chase Bank, N.A. ©2024 JPMorgan Chase & Co. All rights reserved.
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IN THE KNOW

@ 2-MINUTE READING TIME

|y Things About ARHOA

to Know aanoace

LARGEST TRADE SHOW IN AAHOA
HISTORY COMING TO ORLANDO
AAHOA secured record-level booth sales
for the Trade Show at AAHOACON24, April
2-5, making it the largestin AAHOA history.
The trade show will be of historic propor-
tions, and attendance is projected to be
at a high level. AAHOACON24 will feature
30-plus must-see educational sessions,
three General Sessions with world-class
keynote speakers, and three nights filled
with incredible entertainment and top-
level networking. We know

you will receive incredible

GET READY FOR NEXT MONTH’S AAHOA
BOARD OF DIRECTORS ELECTIONS

As part of the festivities of AAHOACON24, we’ll be electing new members of the Board
of Directors, so make sure you’re eligible to vote by checking your eligibility status on
MyAAHOA.com. Ensure you have a unique email address and mobile phone
number on file in MyAAHOA. This is important because this is the same

information that will be used to verify your identity during the credential-
ing process. If you do not complete this step, you will experience delays in
credentialing. AAHOA.com/2024Candidates

value from AAHOACON24. Orflg%{tdo BLOCK PARTY AT ICON PARK

See you in ORLANDO.

AAHOACON24 will include fun activities at ICON

AAHOACON.com Park, the location of the AAHOACON24 Block

Party, and they’re FREE to all those who attend:
» Sea Life Aquarium

TOP-TIER EDUCATION SESSIONS, INCLUDING A PRE- « Unlimited tickets to The Wheel

CONFERENCE WORKSHOP FOR INDEPENDENT HOTELIERS! « Max Action Arena Arcade

Education will take center stage at AAHOACON24. Attendees will have a » Madame Tussauds Wax Museum

front-row seat to world-class content that will empower them to be savvy, « 7D Motion Theater

solution-driven, knowledgeable hotel owners. There will be 30-plus educa- « Museum of Illusions

tional sessions, three General Sessions, a HerOwnership Women’s Session & AAHOACON24 and ICON Park are teaming up

Luncheon, a HYPE Young Professionals Session, and three Master Classes. Some to offer attendees fun attractions, world-class

of the most influential voices in the industry will discuss key topics, including eats, live music, 20-acre ICON Park features,

labor shortages, profitability, optimizing online presence, fair franchising, including the 400-ft Wheel, 10 distinct attrac-

and more. You’ll also hear from experts in hotel finance,
development, technology, Al, operations, renovation,
marketing, and more, includingindependent hotel owner,
visionaries. There truly is something for everybody at

AAHOACON24. AAHOACON.com

tions, 15-plus restaurants, bars, shopping, an
outdoor marketplace, promenade, and lawn.

+ »ICON

L
e

%% PARK

AAHOA CELEBRATES WOMEN’S HISTORY MONTH
Attention, women hoteliers. Are you ready to embrace your identity as a woman in a predominantly “other”
environment? In recognition of Women’s History Month, AAHOA is excited to announce guest speaker Rashmi

Airan for the HerOwnership Women’s Hoteliers Session & Luncheon on Wednesday, April 3, from 11:30
a.m.to2p.m.,at AAHOACON24. Rashmi will help the women in the room identify and demonstrate their
personal values, beliefs, and pursuits. AAHOA is proud to equip women hoteliers with knowledge to
help drive collaboration resulting in high performance. Make plans to join us. AAHOACON.com M
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LETTER FROM THE CHAIRMAN D z-mmurerenoin e

Safety for all

BHARAT PATEL, CHO, CHIA

AAHOA CHAIRMAN (2023-2024) - “No safety, know pain. Know safety, no pain.”
— Author unknown
: OULD IT SURPRISE YOU TO LEARN HUMAN TRAFFICKING AND BED BUGS
may become the next “ADA moments” in our industry?
Sound practices, preparation, and partners can help all hoteliers mitigate

HOte“el’S are il’] risk when it comes to lawsuits.
. ope Whetherit’s drive-by and frivolous lawsuits, succession and estate planning, wills and trusts,
a prime position

risks of employee actions, natural disasters, commonly overlooked aspects of purchase and
to [ea d the ﬁght sale agreements, or franchise agreement clauses you should negotiate, AAHOA strives to keep

. its members in the know, while helping hoteliers stay profitable and stay out of court, and
aga Instsexan d provides them with the knowledge to keep their guests and businesses safe.

[a bor traff|ck| ng, While AAHOA doesn’t provide legal advice or representation to any individual persons or

and wagin that members, AAHOA goes to great lengths to ensure the information we provide is accurate
g g . anduseful.

battle is precise[y . One of the biggest initiatives AAHOA has been working on over the years is human traf-

ficking awareness. Hoteliers are in a prime position to lead the fight against sex and labor

What AAHOA haS trafficking, and waging that battle is precisely what AAHOA has been doing. For years, AAHOA

been dO| ng.” ¢ haslongbeen at the forefront of the hospitality industry’s battle against human trafficking.

In 2022, there were five new forced labor cases and 178 new sex trafficking cases across
the United States. One hotel was charged with human trafficking. Ranked from highest to
lowest, California, Texas, Florida, New York, Michigan, Ohio, Missouri, and Pennsylvania have
the most human trafficking cases.

AAHOA’s partnership with Businesses Ending Slavery & Trafficking (BEST) has helped
provide education and resources to hoteliers. In fact, AAHOA has trained nearly 7,000 people
to recognize the signs of trafficking through our Businesses Ending Slavery and Trafficking
(BEST) Inhospitable to Human Trafficking Training Sponsored by AAHOA program.

This training is a proven tool that improves hotel safety. Human trafficking harms victims
and poses serious safety risks to guests and employees. It also can expose hoteliers to sub-
stantial legal and financial liabilities. The course is free of charge and helps hotel staff identify
the crime, proactively prevents it from occurring, and protects hoteliers from legal liability.

Along with human trafficking training, AAHOA provides all sorts of education from in-person
workshops to online webcasts, development days at hotel brands, the AAHOA Certificate in
Hotel Ownership® (CHO), education sessions at regional meetings, and more.

AAHOA also has been engaging lawmakers on policies and issues most important to
hoteliers. Our advocacy agenda aims to positively influence and inform elected officials at
the highest levels of government, pushing for liability protections for hoteliers and AAHOA
Members, advocating for effective legislation, and protecting business owners from frivolous
lawsuits while holding bad actors accountable. |
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LETTER FROM THE PRESIDENT & CEO © zwinure seapiv ime

Securing the future
of our industry

“Safety has to be everyone’s responsibility. .. everyone needs to
know that they are empowered to speak up if there’s an issue.”

6 6 - - Captain Scott Kelly

AFETY AND SECURITY ARE THE BULWARKS OF HOSPITALITY TO FORTIFY

LAURA LEE BLAKE, ESQ.
AAHOA PRESIDENT & CEO

Em pOW@I’i ng the guest experience and create a haven where comfort and trust welcome
; every visitor. At AAHOA, we stand firm with our members to build a foundation

AAR OA mem bers where hospitality thrives.
with a shield In recent months, for example, AAHOA advocated for Los Angeles hoteliers by
pressuring the LA City Council to remove from the ballot an ordinance mandating
Of Safety d ﬂd that all Los Angeles hotels provide rooms to unhoused residents. The controversial

secu rity, we ordinance, “Hotel Land Use and Replacement Housing Requirements,” would have
Strive tO bUIld a forced hotels to report vacant rooms by 2 p.m. daily, so unsheltered individuals could
. use government vouchers to stay in the hotels without any wrap-around services -
]COU ﬂdatIOI’] Whel’e i which would have placed an immense burden on the hotel industry, created serious
: ; safety concerns for hotel workers and paying guests, and significantly threatened
hosplta llty can the LA tourism and travel industry.

th rive,” AAHOA took a strong stance against the original ordinance when it was introduced,
i and|joined more than 150 local AAHOA Los Angeles Members and association lead-
ers,including Regional Director Naresh (ND) Bhakta, and NELA leader Ray Patel, atan
LA City Council meeting in August 2022 and testified to raise awareness of the high

impact this mandatory ordinance would have on the industry.

AAHOA also assisted with getting a North Carolina Hotel Safety Act signed into law.
After years of advocacy, SB 53 - the Hotel Safety Act became law about a year ago.
The North Carolina Restaurant and Lodging Association (NCRLA), alongside AAHOA,
led efforts to clarify when a hotel guest has rights under the landlord-tenant act. The
law now clearly states that occupants of accommodations provided hotels, motels,
or similar lodging, do not have tenancy rights until they have stayed more than 90
consecutive days, creating safer conditions for hoteliers, their staff, and their guests.

And it does not stop there. At AAHOA, we are continually advocating to protect your
business interests, your hotels, and your guests. This ranges from raising the alarms
on widespread cyber security attacks, to identifying potential dangers arising from
new Al check-in features that might lead to increased crime, and providing extensive
training to prevent human trafficking in your hotels.

Empowering AAHOA members with a shield of safety and security, we strive to build
a foundation where hospitality can thrive.

Thisisyour AAHOA. And itis always a profound honor to advocate for you to change
the industry for the benefit of all. |
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THE C-SUITE

Pass

111

the {O1C

AAHOA Chairman Bharat Patel
on his year as the leader of the

world’s largest hotel owners
association and the legacy he

HE TERM OF BHARAT

Patel concludes at next

month’s AAHOACON24

in Orlando, FL. Before he

passes the Chair’s Gavel to

Miraj S. Patel, we caught
up with him to talk about a wide range of
topics including the specific challenges
he’s faced this past year, the long-term
importance of industry advocacy, as well
as looking at where the industry is headed
in the years to come.

My family and the AAHOA membership. |
received unconditional support from my
wife, Manisha, and my two kids, Dia and
Sunny. Another example is my mother
and father. Due to discrimination in the
late 80s, they had a very difficult time get-
ting insurance, which would have forced
themto leave theindustry altogether. Their
passion and drive to keep going despite
challenges is something they instilled in
me, and | try to follow in their footsteps.
They continue to be aninspiration through
example. On another note, I find joy in
providing service to others. Equipping
our members with the tools to be able to
provide for their families kept me going. In
our native language, there’s a saying called
Samaj Seva, which means community ser-
vice. | was inspired by my family and the
membership to help as many people as |
could in our industry.

10 | MARCH 2024 | TODAYSHOTELIER.COM

Simply put, to have left AAHOA better
and stronger for our members than when
I began my term as Chairman.

| joke that I’'m like George Washington. He
was called up from his retirement at Mount
Vernon to lead the Continental Army then
dramatically resigned his commission and
returned to his farm once he had fulfilled
his duty and mission for which he had
been elected. Hypothetically speaking, |
will be “returning to the farm” - my fam-
ily business - when my volunteer service
is complete.

“Don’t screw it up!” In all seriousness, |
believe the best piece of advice | received
during my year as Chairman is to use my

wants to leave

by MELISSA ROSENBAUM

moral compass to make the best judgment.
Ifyou’re a good person, and you mean well,
itwill only help your ability to discern what
is right and wrong and guide you to act
accordingly.

How far AAHOA has come on in the area of
advocacy - that’s what gives me the most
pride. Advocacy matters and AAHOA is
being recognized for its advocacy leader-
ship. We’re advancing our policy priorities
by meeting with legislators and regulators
regularly - with more than 200 staff and
Members of Congress at one event alone
recently - at our Spring and Fall National
Advocacy Conferences in Washington, D.C.

AAHOA is helping ensure the sustain-
ability of hotels and the broader American
travelindustry by supporting many issues
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such as expanding access to capital by
increasing SBA Loan Limit Amounts, pro-
tecting Main Street small business owners
by supporting the Credit Card Competition
Act, and addressing the workforce short-
age. These are complex, far-reachingissues
that AAHOA is impacting meaningfully
through our advocacy.

ON A RELATED NOTE, IS THERE
ANYTHING YOU WEREN’T ABLE TO
TACKLE THAT YOU’D LIKE TO SEE
YOUR SUCCESSORS DEAL WITH?
There is always more left to do. There is
no quick method to getting legislation
enacted, for example, or repairing brand
relationships over disagreements onissues
such asfranchise agreementequity. AAHOA
used to always play defense. So, when-
ever Congress or state legislators passed
laws that could hurt AAHOA Members or
the hospitality industry, we spent a lot of
energy fighting them. We should actually
be on offense. We should be advocat-
ing for laws that help our communities.
In fact, just last month, AAHOA, along-
side the leadership of Congressman Shri
Thanedar (MI-13), introduced the Loans in
our Neighborhoods Act (LIONS Act), which,
if passed into law, would amend the Small
Business Act by increasing the maximum
gross loan amount for section 7(a) loans.
The LIONS Act seeks to raise the limit from
$5M to $10M, thereby providing greater
financial support to small businesses and

12 | MARCH 2024 | TODAYSHOTELIER.COM

hoteliers everywhere. We’ve come a long
way, but | think the sky is the limit when it
comes to the durable, significant impact
AAHOA can and will make.

WHAT DO YOU FEEL WAS THE
BIGGEST CHALLENGE FACING

YOU WHEN YOU ASSUMED THE
CHAIRMANSHIP AND HOW DID
YOU ADDRESS IT?

Communicating effectively with our mem-
bership, industry partners, and brands.
We’re living in the digital age; there are
so many communication channels. Once
upon a time, | used fax machines to send
out messages. Before, you would get a fax
once a week from AAHOA with a rundown
of what’s going on at the moment. Now,
we’ve had to figure out how to get our mes-
saging out quickly, whether it’s through
email, social media, our website, newslet-
ters, the media - you name it. So, AAHOA
has adapted to the needs of our members
and industry partners.

ARE THERE AREAS WHERE YOU
FEEL LIKE AAHOA NEEDS TO

GROW AND DEVELOP MORE OF A
PRESENCE?

Every market in America has a hotel -
whetherit’s a small town, a medium-sized
town, or a big metropolitan city. AAHOA
Members own more than 60% of hotels
across the country, so we have a hotel in
almost every market. While AAHOA has

a large presence when it comes to own-
ing hotels, there’s room to grow when
it comes to building influence. What |
mean by that is, we can’t just continue
to build hotels and not be engaged in
our local communities. If AAHOA wants
to become the true powerhouse that it is,
we have to continue to connect with local
elected officials, invest in the communi-
ties where we own hotels, and participate
in charitable causes in the communities
we serve. As the old expression goes, you
either have a seat at the table, oryou’re on
the menu.

WHAT’S YOUR ASSESSMENT OF
THE OVERALL HEALTH OF THE
INDUSTRY RIGHT NOW?

It is #AAHOAStrong, but we’re facing a lot
of headwinds. The workforce shortage
continues to be a formidable challenge,
in terms of acquiring talent, retaining tal-
ent, and the cost of that talent. A lot of
people have left the industry. Supply chain
issues also remain prevalent. In the past,
if | needed shampoo next week, | ordered
two days from now. Now, | have to stock
up. Insurance rates are higher than they’ve
ever been, and could even force some own-
ersout of the industry. High interest rates
are another issue; they’re killing lending,
which can hurt refurbishing and renovating
hotels, and putting capital back. It’s one
reason why itis soimportantthe LIONS Act
get passed into law.

WAS THERE ANYTHING THAT
SURPRISED YOU DURING YOUR
YEAR AS AAHOA CHAIRMAN?

What surprised me most during the past
yearisthe love and dedication of our mem-
bers. I knew the feelings for the association
were strong before | was Chairman, but
now | fully understand what it means to
“drink the Kool-Aid.” | traveled all around
the country this year and attended doz-
ens of events, met so many people, who
told me they feel like AAHOA is the only
association that can advocate and fight
for them. AAHOA makes them feel heard.
The love and the intensity of their feelings
about AAHOA, and the desire for it to suc-
ceed and flourish, is something I’'ve never
seen before.
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DID SERVING AS AAHOA
CHAIRMAN SHAPE YOUR OUTLOOK
ON THE INDUSTRY?

It definitely has. It has given me a perspec-
tive that’s unique to being the Chairman of
the largest hotel owners association in the
world. It’s like being on the mountaintop
looking out at the industry - a bird’s eye
view. It humbles you.

It’s clear to me AAHOA is starting to hit
its stride and is having a greater impact
on the hospitality industry than ever
before. This position helped me see the
pathway forward, and | know we can do
so much more when it comes to educat-
ing and informing our members, making
sure they’re prepared, and ensuring that
we are keeping the AAHOA community
connected.

WHAT ADVICE WOULD YOU GIVE
TO THOSE WHO HAVEN’T YET
PURSUED BOARD OR LEADERSHIP
POSITIONS?

Doit. Don’tbe scared. Choose to serve. Yes,
we’re all busy, and we all have constraints
because of our family or business commit-
ments, but thisis an opportunity to better

AAHOA Chairman Bharat Patel and his wife, Manisha, during the
opening reception for AAHOACON23 at the Los Angeles Coliseum.

yourself. | believe that in serving AAHOA
and serving the industry, you’ll become a
better operator, a better business person,
but also a better family man or woman,
even a better parent - better all around.
In AAHOA'’s leadership positions, when you
commit to board service, you learn skills
that help you in other parts of your life, too.

g PLE L

AAHOA Chairman Bharat Patel with his wife, children, and parents.

Ifand when you choose to serve, you’ll hit
it 100 miles an hour, and you will do your best.
But when your time is up, your time is up. If
you really want an experience that can help
transform your life, this is one of the places
you can do it. Human capacity and human
potential are limitless - AAHOA is one of the
best places to put them to use. |

AAHOA Chairman Bharat Patel and his family.
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®S-MINUTE READING TIME

Cyber

Security

in the spotlight

Recent high-profile attacks

N THE HOSPITALITY INDUSTRY, WHERE

time is of the essence, top employees work

with a sense of urgency, and that makes

them attractive targets for cybercriminals,

who are counting on hotel employees to

spring into action whenever a problem
arises.

Take the recent phishing spree from hackers
pretending to be with Booking.com, for example.
During the winter, hackers targeted a number of
hotels with fake emails saying former guests were
leaving damaging reviews online, according to the
cybersecurity firm Perception Point. The emails
urged hotel employees to reply to the complaints
and resolve the issues.

Thelink to reply provided in the email takes the
hotel worker to a fake website that looks just like
Booking.com. Unlike the real site, however, this
website doesn’t allow users to log in with linked
services such as Facebook or Google. Instead, they
have to input their Booking.com username and
password.

In one variation of the attack, an email says
Booking.com has changed a policy, and hoteliers
must log into its Extranet periodically or risk having

illustrate the risks
facing hoteliers

by NICK FORTUNA

their accounts deactivated. In another ver-
sion, hotels receive fake emails from guests
asking about their upcoming reservations.
When they click on the link to reply to the
guest, they’re asked to log into the fake
Booking.com website.

CONDITION CRITICAL

In every case, the goalis to obtain the hotel’s
login credentials to Booking.com, giving hack-
ersaccess to guests’ fullnames, emails, phone
numbers, credit-card details, and the dates of
their stays. Hackers then launch mass phish-
ing campaigns against hotel guests, crafting
individualized messages using customers’
real information.
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Victims may be instructed to provide
their credit-card details within 24 hours
to verify their reservations or risk having
them canceled. The link provided takes
users to a carefully crafted phishing page
replicating Booking.com. Much of the vic-
tim’s personal information has been pre-
filled into the fields, making it look more
legitimate. All that’s missingis the guest’s
credit-card information.

These large-scale phishing campaigns
are especially alarming for hoteliers
because they’re being delivered through
the Booking.com platform, not a suspi-
cious-looking email account. That adds
another layer of authenticity to the scam,
making it even more convincing to the
average consumer, according to Peleg
Cabra, product marketing manager for
Boston-based Perception Point.
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Hackers succeed by exploiting the
desire of hospitality companies to keep
their guests happy, “leveraging advanced
social-engineering tactics to achieve their
malicious goals,” Cabra said.

“Responding to a guest complaint,
maintaining their property-management
portal, and addressing a future guest’s
concerns are all high-stakes scenarios
that require urgent consideration from
hotel employees,” he said. “It’s perhaps
hotels’ hospitality that makes them such
hospitable targets for attackers.”

STRANGE PHONE CALLS

In addition to fake emails, hoteliers face
the threat of “vishing,” or voice phishing,
in which cybercriminals try to get hotel
employees or vendors to give up sensi-
tive data such as login credentials over
the telephone.

Last fall, the hacking group Scattered
Spider used vishing techniques to breach
the computer systems of Caesars and MGM
Entertainment, disrupting hotel and casino
operations at properties across the coun-
try. Once granted internal access, the hack-
ers harvested the personal information
of the companies’ loyalty-club members,
including their Social Security numbers
and driver’s-license information.

Caesars told investors it was the victim
of a social-engineering attack on an out-
sourced IT vendor and paid tens of millions
of dollars to regain access to its computer
systems. MGM refused to pay ransom and
went more than 10 days without function-
ing computer systems - everything from
slot machines to reservation systems -
losing about $100 million in revenue, the
company told investors.

MGM said its cybersecurity insurance
policy would cover its operational losses,
providing a lesson to hoteliers about the
importance of obtaining cyber coverage.
Still, for MGM and Caesars, the breaches
will have lingering effects in the form of
brand damage and class-action lawsuits
from former guests seeking compensation
for the theft of their personal data.

In both cases, workers voluntarily gave
up login credentials to cybercriminals pos-
ing as IT experts, underscoring the impor-
tance of providing ongoing cybersecurity
training. Employees should be reminded
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that cybercriminals often succeed by creat-
ing a sense of urgency that spurs workers
to abandon normal procedures and cast
their doubts aside.

Had the workers stopped to check with a
supervisor or asked to call back the fake IT
experts on their office phones, they likely
could have staved off the attacks.

Likewise, emails urging immediate
action should be viewed suspiciously,
according to Anton Safonov, co-founder of
Aquarius Hospitality Solutions. If an email
is requesting sensitive information, pick up
the phone and call the sender.

Besides their own employees, hoteliers
should make sure any vendors with access
to their data are following similar best
practices and have cybersecurity train-
ing programs in place.

“Always be skeptical,” Safonov said.
“Be cautious with emails, especially
those requesting urgent action or con-
taining unexpected attachments or links.
Staying vigilant, informed, and proactive
in cybersecurity measures is essential for
protecting sensitive data and maintaining
trustin the digital age.”

ATREASURE TROVE OF DATA
Aresurgent hotelindustryisa prime target
for cybercriminals due to the high volume
of transactions and the sensitive nature of
the data involved, Safonov said.

“The magnitude of this problem is sig-
nificant,” he said. “A breach in cybersecu-
rity can lead to substantial financial losses,
both in terms of immediate financial
impact and long-term reputational dam-
age. Thisis especially criticalin anindustry
where trust and reputation play a pivotal
role in customer choice and loyalty.”

Theriskis amplified by the integration of
digital technologies into hotel operations,
from online bookings to smart room ser-
vices. While these technologies enhance
the guest experience, they also increase
the potential “attack surface” for cyber
threats, Safonov said. With rapid advance-
ments in artificial intelligence, cyber
threats will grow even more sophisticated,
personalized, and ubiquitous.

To safeguard their data, hotel companies
should establish a robust cybersecurity
strategy that includes regular security
audits, employee training, investment

in up-to-date security technologies, and
adherence to international data-protec-
tion regulations, he said.

Weak passwords, poor authentication
practices, and unpatched or outdated
software make businesses more vulner-
able to security breaches, Safonov said.
Employees should be trained to change
their passwords often and never reuse
them, especially since reputable online
password managers are readily available.
Two-factor authentication provides an
additional layer of security by requiring a
fingerprint or a code sent by text message
to gain access to systems.

Hoteliers should invest in firewalls,
antivirus programs, data encryption, and
intrusion-detection systems to help pre-
vent and detect attacks. Software pro-
grams should be updated regularly, and
data should be backed up frequently so if
hotels fall victim to a cyberattack, they can
recover their data without paying ransom
to cybercriminals, Safonov said.

It’s perhaps hotels” hospitality that makes
them such hospitable targets for attackers.”

FIXYOUR LEAKS

Toidentify vulnerabilities, hoteliers should
have their IT department or a vendor per-
formregular cybersecurity audits, taking a
comprehensive look at all computer-based
systems and their associated levels of risk,
he added.

Addressing vulnerabilities is especially
vital due to the emergence of ransomware
as a service, which has made it easier for
criminals without technical expertise to
launch ransomware attacks, broadening
the pool of potential attackers, Safonov
said.

Additionally, the ransom demands of
cybercriminals are increasing, “reflecting
both the growing sophistication of attacks
and the critical nature of the data being
held hostage,” he said. Hackers will comb
through a business’s documents looking
forembarrassinginformation to leak to the
public or proprietary information to give to
its competitors. In many cases, businesses
feel they have no choice but to pay up.
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“The first step is to understand the cur-
rent security posture,” Safonov said. “Begin
with the most critical areas identified in the
security audit, and gradually extend the
security measures across all operations.
Regularly monitor the security measures
in place and review them for effectiveness
and compliance with emerging threats and
regulations.”

All hoteliers should have an incident-
response plan outlining the roles for various
individuals in the event of a cyberattack,
Safonov said. The plan should include steps
to contain and mitigate the breach, assess
the damage, notify affected parties, and
restore operations.

LIMITING ACCESS TO DATA

One best practice businesses often overlook
isto limit data access to only those employ-
eeswhotruly need it, according to Dr. Chris
Spencer, group chief information security
officer for GlobalReach Technology, which
specializes in wireless internet service-
provider software and services.

Each department in a hotel, and every
worker within each department, doesn’t
need access to the same sensitive data
about the hotel, its workers, and its guests.
Workers should have access only to the data
they need to perform their jobs, and when
they shift roles within the hotel or leave
the company, access to that data should
be adjusted or eliminated, Spencer said.

Data about customers and workers
should be deleted periodically, Spencer
said. If a guest hasn’t stayed at the hotelin
five years, how valuable is that data any-
way? The same goes for workers who left
the company years ago.

An important rule of thumb is hackers
can’t steal data if the hotel never has it.
Spencer said many hotels ask for too much
data from customers, particularly on their
captive portals, or Wi-Fi landing pages,
which allow guests to use the hotel’s Wi-Fi
service. Rather than asking for just a valid
email address, some hotels are asking for
a full name, address, phone number, date
of birth and even gender just to get online,
Spencer said.

“They want all that data because they
view it as a marketing tool, but you should
ask yourself whether you really need all
that data and whether it’s really useful,”
he said. u
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HEHOTEL INDUSTRY HAS
exploded with new brands
and sub-brands during the
pasttwo decades, and this
trend isn’t going to stop
anytime soon. While there
are a variety of forces and incentives at
play to account for this diversification,
one prominent rationale is that emergent
brands often can better appeal to niche
interests, microsegments, or customer
identities.

To wit, look no further than the growth
of the extended-stay category (such as
Home2 Suites by Hilton, Residence Inn
by Marriott, Hyatt House) and serviced
apartment or aparthotel brands. Others
skewing more to the premium and luxury
segments have excelled by hominginona
specific value system for communicating
their brand equity, be it rigorous sustain-
ability (1 Hotels), extravagant wellness
(Aman, Hyatt Andaz, Mandarin Oriental,
Six Senses), fitness (Accor’s Pullman,
IHG’s EVEN, Equinox Hotels) or nightlife
(Kimpton, Moxy, The W), in addition to
the bevy of brands, soft brands, and asso-
ciations tinkering in spaces like lifestyle,
design, art, and culinary-forward.

While the list of hotel brands across the
globe may now require a Ph.D. to effec-
tively memorize and distinguish between
each, we posit there’s one major customer
cohortyetto be properly embraced at the
operational and marketing levels - those
guests with disabilities. Of course, hotels
within the United States must adhere to
statutes inscribed by the Americans with

CGS GRAPHICS/SHUTTERSTOCK.COM
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Disabilities Act (ADA), but this often comes
down to doing the passable minimum inso-
far as design criteria, training, SOPs, or
cultural appreciation.

Without targeting or insulting any opera-
tor in particular, corporate efforts in this
area often amount to checking a particular
box rather than thoughtfully programming
with services, amenities, and team train-
ing that would make a hotel the brand of
choicefordisabled or handicapped guests.
And yet, Pew Research Center estimated
based on 2021 census data that there are
more than 42 million Americans with dis-
abilities, representing 13% of the civilian,
noninstitutionalized population.

Thisisan untapped market. Notonly are
thetrendsindicating that thereis a present
and growing need for ADA-forward hospi-
tality, but there are also strong opportu-
nities to upsell and cross-sell to capture
more total revenue from this cohort. And
while this article began by implying change
atthebrand level, such ADA enhancements
need not be corporately governed and can
be executed at a specific property to real-
ize many of the same benefits.
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Equal-acces
checklist

With regards to providing access and catering to an aging
population, here are 11 of the top ADA concerns hoteliers
should identify and remedy:

1. Multiple hotel entrances and exits with only one having a

22

ramp to accommodate a wheelchair, and yet this singular
ADA entry isn’t clearly communicated on the website or
prearrival emails.

Particularly for old hotels, the elevators and doors aren’t
of the recommended width to adequately and comfortably
accommodate wheelchairs, walkers, and other assistance
devices.

Handicapped rooms aren’t next to the elevator and the guest
floor corridor has a thick, soft carpet that resists smooth
wheelchair motion.

Handicapped rooms aren’t equipped with critical features
such as a bedrail, toilet grab bar, or shower seat, while the
floor threshold from bedroom to bathroom is raised or
uneven to the point where a wheelchair can’t roll into the
bathroom - let alone roll under the sink.

| MARCH 2024 | TODAYSHOTELIER.COM

TEODORLAZARE/SHUTTERSTOCK.COM

becoming “elderly” (this ageist word is
merely being used as a heuristic), with age
being the No. 1 risk factor associated with
the onset of a minor or severe health condi-
tion that may lead to a disability. Yet unless
for past generations, longevity advances
during the past few decades have com-
pounded to both extend the lifespans of
elderly individuals as well as allow those
with disabilities to no longer be house-
bound by their conditions.

To simplify the past centuryin reductive
terms to get the point across, it used to be
that you were healthy and active - that is,
you traveled - untilyou became unhealthy
and were immobilized. Life in this sense was
a dichotomy with a steep and irreversible
decline upon illness. While medical insur-
ance forthe elderly still acts as an obstacle
formany to board a plane or go on a cruise,
there are innumerable people who have
benefited from modern medicine to live
longer and continue exploring the globe
well into their 60s, 70s, 80s, and beyond.
Compounding being the eighth wonder of
the world, these longevity advances are
only going to get better and better.

This civilization-altering development
is best encapsulated by the catchy term
“The Silver Tsunami” denoting the com-
ing wave of gray-haired individuals who
will dot every corner of the world, with

5. Property management systems not properly demarcat-

ing which rooms are for wheelchair-bound guests versus
guests with other disabilities, as well as having multiple
bed configurations in each.

Certain hotel amenities such as restaurants, spas, meeting
spaces, or club lounges aren’t easily accessible for handi-
capped guests, with no communication as such on the
website.

Frontline staff aren’t trained to deal with disabled guests,
often making errors when assigning rooms, giving directions
around the hotel, or suggesting local attractions that aren’t
compliant.
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most of them alive, well, and actively
traveling. Demographically speaking,
the United States isn’t quite there yet,
but some more advanced countries like
Japan, South Korea, and members of
the European Union will soon have more
than one-third of their populace aged 65
or older. Domestically, the United States
Census Bureau estimates that by 2030, the
approximately 73 million boomers will all
be 65 or older.

Stop and think about that fora moment.
With age as a leading indicator for practi-
cally allchronic diseases or physical impair-
ments, this means that potentially one
third of your future guests will be gracing
your halls burdened by a myriad of mobil-
ity issues, bad knees, lower back pain,
disrupted sleep, heart problems, hearing
loss, poor eyesight, compromised immune
systems, diabetes, or predementia.

VERIFYING YOUR

HANDICAPPED SERVICES

“Having worked in hospitality for almost
40 years, | thought | understood the
requirements for a compliant room, until
my wife became handicapped and we
grappled firsthand with how inadequate
some hotels are,” stated Mark Hope, senior
vice president of development at Coast
Hotels.

8. Foodservice areas like a breakfast lounge often don’t have

a proper accessible table.

9. Restaurantstaff often don’t read guest profile information
or reservations comments to know an incoming diner is
handicapped so that specificaccommodations can be made

in advance.

10. Wanting to do an excursion, few - if any - tourism operators

offer handicapped transportation.

11. Hotels not having a compassionate error recovery SOP so
disabled guests can feel valued whenever a problem arises

- and they will.

Hope detailed many of the design flaws
and training errors he’s encountered
through the years while traveling with his
wife. Those are issues that no able-bodied
hotelier may really be of the mindset to con-
sider until an actual handicapped guest
arrives onsite.

Additionally, Hope remarked that excep-
tional service can conquer any fault. He
can’t expect a property to be perfect,
but it’s how the onsite teams respond to
requests that helps earn his praise and
loyalty. For instance, one Boston hotel’s
handicapped room lacked a bedrail, so
rather than shuffle Hope and his wife into
another room, a staffer was immediately
dispatched to buy then install the device.

ELDERCARE SERVICES
From the above suggested actions, com-
bined with a feasibility study to show the
potential opportunity for your own local
market, it would be relatively straightfor-
ward for an existing brand - especially those
within the extended stay or aparthotel cat-
egories - to make the case for carving out
whole floors or sections devoted to supe-
rior ADA compliance. Some destinations
may even be able to support hotels with
all rooms fully (and verifiably) accessible.
But this only speaks to the marketing
prospects of building brand equity among

AA

With age as a leading
indicator for practically
all chronic diseases or
physical impairments,
this means that
potentially one third

of your future guests
will be gracing your
halls burdened by a
myriad of mobility
issues, bad knees,
lower back pain,
disrupted sleep, heart
problems, hearing
loss, poor eyesight,
compromised immune
systems, diabetes, or
predementia.”

These 11 points alone could amount to more than a

year’s worth of work to properly address - right down

to the cultural adjustments necessary to ensure a hotel
becomes regarded as the destination of choice for
disabled travelers. Yet how would a hotel understand
theimpact of these particular changes without getting

external feedback from an actual handicapped individ-

ual? Hence, some form of independent verification or

scrupulous self-inspection is needed so that most, if not

all, of these issues can be resolved during preconstruc-
tion or when planning a performance improvement

plan, as well as through updated training protocols.
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disabled travelers; what about upselling
additional services? For this, there must be
servicesin place for disabled or dependent
guests, blending the divide between short-
term hospitality and assisted-care facilities
oreldercare centers. Finding and maintain-
ing specialized labor will perennially be
the biggest challenge, but their services
areonesthat can be operationalized asan

for upselling
opportunities that are
thoughtfully considered for
disabled or dependent guests:

additional charge above the nightly rate.

As demonstrated by the ADA’s stats on
the aging boomer demographic, the so-
called “Silver Tsunami” will remain a con-
siderable market force for some time to
come. By recognizing the ways this demo-
graphicisevolving, hotels can adequately

OLEG IATSUN/SHUTTERSTOCK.COM
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Online packages for adjoining rooms to merchandize family or multi-
generational travel where a dependent is assigned the ADA room and
the family member is next door

On-demand assess to caregivers with training specific to a particular
condition

Dining and sundry options for specific dietary limitations such as keto-
friendly foods for diabetes

Offering wheelchair-accessible transportation services

Sessions with physiotherapists or other rehabilitation practitioners who

position themselves to attract and cater to
thisuntapped market niche by incorporat-
ing some of the relatively cost-effective
ways to pivot a property or brand to bet-
teraccommodate ADA guests. In compari-
son, the cruise industry is making great
strides in this area, and their bookings
remain quite strong with disabled and
aging guests.

Ultimately, regardless of whether a hote-
lier feels compelled to create a property
where the differently abled or aging guest

feels catered to and welcomed, the end
goal should remain the same, because
being compliant and training your teams
to empathize with these guests’ individual
needs is simply the right thingtodo. W

can guide guests with mobility issues or managing chronic joint pain

Developing wellness experiences with accessibility in mind regarding
time, place, and activity

- J

Together, Adam
(left) and Larry
Mogelonsky are
the world’s most
published
hospitality
writing team, with more than a decade’s worth

today’s

of material online. As the partners of Hotel
Mogel Consulting Ltd., Larry focuses on the

. . hotel operations and marketing, while Adam
Thanks the advertisers for their support

specializes in technology and wellness. Their
experience encompasses properties around

of AAHOA and this publication.

North America and Europe, with a focus on
independent properties of all sizes. Their work
includes seven books, the latest focused on
increasing profits from wine sales in an
environment of tight labor markets. You can

A A I == I reach them at adam@hotelmogel.com to

7 \ 1 discuss your business challenges or to book

speaking engagements.
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HIS MONTH, HUNDREDS

of AAHOA Members

are joining forces in

Washington, D.C., to

advocate for the hospi-

tality industry as part of
the two-day Spring National Advocacy
Conference (SNAC) taking place March 12
and 13. The AAHOA Advocacy Conferences
held in the fall and spring bring together
industry leaders and hoteliers to make
their voices heard on the issues that mat-
ter most.

As the premier voice of hotel owners,
AAHOA will partner with elected officials
in Washington, D.C., to identify viable
solutions to the biggest challenges facing
the industry. The 2024 Federal Policy
Priorities for AAHOA include:

® Further developing strategic
relationships with the SBA to
improve access to capital

° Human trafficking awareness
training and prevention

® Pushing for liability protections
from frivolous lawsuits

° Retaining the hospitality
workforce in a competitive
labor market

® Credit Card Fees

® Working with the Federal
Trade Commission to address
transparency issues related to
franchise fees and OTA market
dominance

4 )
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2200 ADVOCACY IN ACTION

Poundin
pavemen

SNAC 2023 drew some 200 AAHOA lead-
ers to meet with more than 200 elected
officials. AAHOA Members focused on gain-
ing greater access to capital and address-
ing the severe labor shortages plaguing
the industry. AAHOA leaders helped
expand lawmakers’ knowledge around
the importance of hotels to their com-
munities and the economy at large. When
AAHOA Members receive assistance, their

AAHOA Members
head to D.C. for an
industry advocacy
push

by JODI SCOTT

local business communities see an uptick
in employment rates, profitability, state
and local tax contributions, and business
sustainability.

“AAHOA provides a platform to voice our
concerns by continuing to strengthen its
position and influence in the hospitality
industry, as well asin key political circles at
thefederal, state, and local levels,” AAHOA
President & CEO Laura Lee Blake said of
SNAC 2023. “We are making a true differ-
ence for the benefit of our members, and it
isfantastic to see the impact we are having.
I know policymakers will remember us the
next time they make decisions affecting
the hospitality industry.”

-
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@ 2.5-MINUTE READING TIME

State and Local
Priorities

The AAHOA Government Affairs Team also

tracks laws passed by state and local govern-

ments. While issues can vary from state to

state, AAHOA works to address the following

consistently across the board:

* Leveling the playing field with short-
term rental platforms and online travel
agencies

* Support lodging tax dollars
only for tourism

* Clarifying and maintaining innkeeper/
guest relationships

* Address the homelessness crisis
° Combatting unnecessary hotel taxes

* Pushing for liability protections
¢ Protecting business owners from frivo-
lous lawsuits while holding bad actors
accountable

* Human trafficking awareness training
and prevention:
# Promoting HTAT compliance, training, and
engagement
# Advocating for effective legislation at the
state and local levels
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inaugural HYPE Ownership Conference

by TEAM AAHOA

N EARLY FEBRUARY,

nearly 200 of AAHOA’s

younger members con-

vened in New Orleans,

LA, for the inaugural HYPE

Ownership Conference.
Serving as the launch of AAHOA’s
HYPE initiative (Helping Young
Professionals Evolve), the event
marked the inception of a plat-
form dedicated to empowering
and nurturing the next genera-
tion of young professionals in
the hospitality industry, includ-
ing educational offerings - panels,
roundtables, keynotes, and dis-
cussions - extensive networking
opportunities, and is exclusively
focused on helping the next gen-
eration of hotel owners thrive in
our ever-evolving industry.

“The HYPE Conference allowed
us to hear firsthand from our
young members about their
ideas and concerns regarding
the future of our industry,” said
Tanmay Patel, Young Professional
Director Western Division. “Ilt was
enlightening to hear from so many
young people about their hopes
and dreams for taking the work
started by their parents, in many
cases, and how they hope to bet-
ter position the industry for future
success.”

“The feedback we received
from attendees and the interac-
tion we saw illustrates there is a
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greatneed forourindustry to nurture
our connection to future leaders,”
said Dylan Patel, Young Professional
Director Eastern Division. “Their
commitment to elevate the industry
to new heightsis evident.”

The event provided ample net-
working opportunities within a
supportive network of industry trail-
blazers, and connections were made
within AAHOA’s diverse community
of young professionals. AAHOA also
had the pleasure of hosting the
“Retro Rendezvous Reception: A
Night of Networking Among Classics”
at a private classic car museum.

“The energy and enthusiasm at
our inaugural HYPE Conference
exceeded expectations,and AAHOA
Young Professionals are clearly eager
to learn, grow, and excel in their
careers,” said AAHOA President &
CEO Laura Lee Blake. “AAHOA’s HYPE
Conference is a first-of-its-kind ini-
tiative for our industry, and we are
proud to lead the way in nurturing
and shining a spotlight on the incred-
ible talent of our next generation of
leaders.”

HYPE attendees heard from
Keynote Speaker Michael Hyatt, a
serial entrepreneur, investor, and
executive chairman of DataStealth.
Hyatt spoke about the evolution of
technology, and how it has affected
our way of life in the workforce by
making us more efficient. He dis-
cussed how leaders of tomorrow in

be sure to visit
AAHOA.com/HYP

249 S
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any industry should embrace
the changes, and explore how
they can utilize the evolution
of technology in their industry.

“AAHOA is thrilled to bring to
the industry a game-changing
initiative that will truly support
and evolve the future of hospi-
tality,” said AAHOA Chairman
Bharat Patel. “Our intent was
to create a platform to give a
stronger voice to young profes-
sionals, who play acrucialrolein
shaping and driving innovation
within the hospitality industry.
This week showed us that our
futureisin good hands with the
next generation of hoteliers!”H

Conference.
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FINANCE

‘Safe(est)
passage

BENEFITS OF U.S. TREASURIES

1. Security. Treasuries are backed by the full faith and credit of the U.S. govern-
ment. Governments offer bonds backed only by their ability to collect taxes and
otherrevenuesin the future. Unlike CDs, which are only backed by FDIC insurance
up to $250,000 per bank, Treasuries are backed by the government in unlimited
amounts.
Predictability. These securities have fixed interest rates with a steady income
stream with durations ranging from one month on the short end, to 30 years on
the long end. This allows investors the ability to lock in high rates based on their
time horizon.
Liquidity. The bonds, notes, and bills are highly liquid, making them easy to buy
and sell. Alternatively, you can buy and hold them until maturity for a guaranteed
rate of income.
Tax advantages. Treasuries are exempt from state income tax, whereas CDs are
subject to both federal and state tax.
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TYPES OF U.S. TREASURIES

The U.S. Treasury Department holds regu-

larly scheduled auctions throughout the

year to offer bonds of varying duration.

Registered participants, such as large

banks, submit bids to purchase bonds

throughout the auction until all the bonds
are sold.

1. T-Bills. Issued at a discount and
mature at par value, with the differ-
ence between the purchase and sale
prices constituting the interest paid on
the bill.

« Short-range maturities: 4-week,
8-week, 13-week, 26-week, 52-week

2. T-Notes. Issued at and mature at
a $100 par value and pay interest
semiannually.

« Middle-range maturities: 2-year,
3-year, 5-year, 7-year, 10-year

3. T-Bonds. Issued at and mature at
a $100 par value and pay interest
semiannually.

« Long-range maturity: 30-year

ADVANTAGES OF TREASURIES FOR

SMALL BUSINESS OWNERS

1. Risk mitigation. By investing in

Treasuries, small business owners

can safeguard a portion of their assets

against market volatility and economic
downturns.

Benchmarking for loans and invest-

ments. The risk-free rate helps com-

pare and evaluate loans and other
investment opportunities, ensuring
informed financial decisions.

3. Efficient cash management. With
predictable returns, Treasuries can be
a part of effective cash-flow manage-
ment, especially for planning long-term
financial commitments.

4. Time savings. Given their predictabil-
ity and low risk, Treasuries require less
active management and monitoring,
freeing up time for business owners to
focus on their core business activities.

B

@ 4-MINUTE READING TIME

Understanding the risk-free rate of
return and the benefits of U.S. Treasuries
is crucial for small-business owners. These
financial tools offer a blend of security,
predictability, and efficiency, making them
a valuable component of a well-rounded
financial strategy. By incorporating them
into their financial planning, small-busi-
ness owners can mitigate risks, manage
cash flow more effectively, and dedicate
more time to growing their businesses. l

Steve Coker, CFP, founded
Cedarstone Advisors in 2014
after more than two decades

in the finance and accounting
! 1 | | industry. Steve set out to build
1 w a firm centered on the client
because he realized that good financial
decisions begin with understanding a client’s
entire story. He began his career as a Certified
Public Accountant with Deloitte in Los Angeles
and later spent several years in corporate
finance. Cedarstone currently has more than
$150 million in assets under management.

Sunil Lad, IAR, CHA, has
worked in the hospitality
industry for more than 17
years and currently operates
limited-service hotels in

California. He is registered
with FINRA and works with Cedarstone
Advisors to help clients maximize yield for their
hotel reserve accounts. He can be reached at
Sunil@cedarstoneadvisors.com.

AA

While it’s impossible to

eliminate 100% of risk in any
investment, many investors

around the world consider
U.S. Treasuries to be the

most dependable and stable
investment that is widely available today.”
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INDEPENDENT HOTELIERS

Balancin
independence

Adopting best practices from
branded hotels in safety and security

by RONAK PATEL

HILE INDEPEN-
dent hoteliers cher-
ish their autonomy

in crafting unique

guest experiences,

there’s value in bor-

rowing a page from branded hotels when
it comes to safety and security practices.

Risk mitigation teams and
technology: Independent opera-
tors should consider establishing
specialized teams dedicated to
assessing and mitigating risks.
This could involve adopting technological
solutions such as surveillance systems,
access controls, and even exploring the

Training front desk staff for de-
escalation: To address potential
conflicts, independent properties
can invest in training programs
for front desk staff focused on
de-escalation techniques. Empowering
staff to handle tense situations calmly and
professionally contributes to a safer envi-
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While independence remains a hallmark of operations in this segment of the
market, there’s wisdom in incorporating best practices from branded hotels to
elevate safety and security measures.”

Vigilance againstillicit activi-
4 ties: Independent hoteliers

can learn from branded hotels

in identifying and preventing

illegal activities on their prem-
ises. Implementing training programs to
recognize signs of prostitution, human traf-
ficking, or drug-related activities is crucial.
Creating a “do not rent” list for individu-
als involved in such activities, along with
their associates, helps mitigate risks and
ensures a safer environment for all guests.

Collaboration with local law
enforcement: Establishing
strong relationships with
local law enforcement is a
practice independents can

Safety measures for house-

keeping: Equipping house-

keeping staff with safety

devices such as pepper spray

adds an extra layer of protec-
tion. This proactive measure empowers
staff to respond to potentially dangerous
situations and enhances their confidence
in ensuring the safety of the property.

Guest identification
7 and room monitoring:
Adopting the practice of
always verifying guest
identification and monitoring
the number of people in each

room contributes to security.
This ensures the property

While independence remains a hall-
mark of operations in this segment of the
market, there’s wisdom in incorporating
best practices from branded hotels to
elevate safety and security measures. By
blending technology, staff training, and
community engagement, independent
hoteliers can strike a balance, providing
a unique and secure experience for their
guests. Embracing these practices not only
enhances the safety of the property but
also positions independent operators as
leaders in the evolving landscape of hos-
pitality security. |

Ronak Patel began his career
in Bend, OR, working at his

parent’s property from a very

. U -

B
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THE GUEST EXPERIENCE Ml |

CEEERERAR L

by MELISSA BERNARDO

S HOTELIERS, THE SAFETY
and well-being of your prop-
erty and guests are of vital
importance. It’s an over-
arching commitment
that extends beyond just
accommodation, emphasizing the creation
of an environment that’s secure, comfort-
able, and conducive to an exceptional
guest experience. In the following sec-
tions, we’ll explore three essential strate-
gies hoteliers canimplement to fortify their
establishments against potential environ-
mental damages and the associated risks
A stemming from unauthorized parties. It’s a
i : multifaceted challenge demanding careful
. consideration and proactive measures.

Vigilance is its
reward

- ;

b
RANGIZZZ*_HU'[ [ERSTOCK.COM;
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ENVIRONMENTAL VIGILANCE:
MONITORING HEALTH RISKS

In the ever-changing landscape of hos-
pitality, staying vigilant against poten-
tial health risks within hotel rooms is
essential. In-room sensors, equipped to
monitor mold, air quality, humidity, and
temperature, offer hotels a vital tool to pre-
emptively identify potential risks. During
extreme weather conditions, such as heat-
waves, blizzards, and hurricanes, these
room monitors allow hotels to ensure their
thermostat systems are functioning opti-
mally, maintaining a regulated tempera-
ture in guest rooms.

Beyond temperature regulation,
hotels must proactively manage mold,
air quality, and humidity to guarantee
guest comfort and prevent exposure to
toxic air. The occurrence of mold in hotel
rooms can stem from factors similar to
those that prompt its formation in resi-
dential settings. Primary contributors
include elevated moisture levels in mate-
rials, instances of water damage, and the
prevalence of warm and humid conditions.
Monitoring humidity levels in hotel rooms
isthe key to ensuring your hotel room stays
mold-free. By staying ahead of these envi-
ronmental risk factors, hotels not only cre-
ate a safer and healthier environment for
guests but also mitigate potential dam-
ages, saving on repair costs and preserving
their reputation.

SOCIAL RISKS: CURBING
UNAUTHORIZED PARTIES

Room monitors extend their utility beyond
environmental monitoring to become a
powerful ally in preventing unauthor-
ized parties in hotel rooms. These moni-
tors actively scan for loud noises and

crowds, triggering immediate SMS and
email notifications to hotel staff when
an unauthorized party is detected. This
proactive approach not only saves hotels
from potential damages to furnishings but
also averts the negative impact on neigh-
boring guests’ experiences, reducing the
likelihood of bad reviews. Furthermore,
by swiftly addressing unauthorized par-
ties, hotels enhance the overall guest
experience, ensuring a higher likelihood
of guests returning to the establishment.

SAVING COSTS AND
FOSTERING GUEST LOYALTY
Proactively managing environmental and
social risk factors within hotels not only
safeguards the physical integrity of the
property but also yields substantial finan-
cial benefits. The ripple effect of staying
ontop of theserisk factorsis evidentin the
form of significant cost savings for hotels.
By averting potential damages stemming
from issues such as mold, poor air qual-
ity, temperature fluctuations, and unau-
thorized parties, hotels can sidestep the
financial burden associated with extensive
repairs and replacements.
Furthermore, the positive impact
extends beyond the physical infrastruc-
ture to the heart of the guest experience.
A well-maintained, safe, and peaceful
environment contributes to a positive
guest experience, reducing the likeli-
hood of unfavorable reviews. Guest
satisfactionisintricately tied to the con-
dition of the accommodation, and by
addressing environmental risks preemp-
tively, hotels enhance the overall quality
of the stay. Satisfied guests are more
likely to leave positive reviews, thereby
bolstering the hotel’s online reputation
and attracting a broader audience of
potential customers.

@ 4-MINUTE READING TIME

The financial benefits extend beyond
individual bookings to the establishment
of a loyal customer base. When guests
experience a consistently safe and enjoy-
able stay, they are more inclined to choose
the same hotel for future visits. This height-
ened rate of return customers is a testa-
ment to the hotel’s commitment to quality
and safety, translating into sustained rev-
enue streams over time. Therefore, pre-
ventative measures, facilitated by noise
monitors, become an investment in the
safety of your property and the satisfaction
of your guests.

AHOLISTICAPPROACH

TO HOTEL SAFETY

Adopting a comprehensive approach to
safety in hotels involves not only safe-
guarding against environmental risks but
also staying vigilant against the potential
social risks associated with unauthorized
parties. Utilizing room monitors with
advanced features enables hotels to pro-
actively address these challenges, ensur-
ing a secure and enjoyable experience for
guests while fortifying the longevity and
reputation of the property. By investing
in these preventive measures, hoteliers
can navigate the dynamic hospitality land-
scape with confidence, knowing they’ve
implemented the best defense against
potential safety risks in their hotels. M

Melissa Bernardo is a digital
marketing specialist at
Alertify. She is based in South
Africa and holds an honors
degree in social anthropology,
which allows her to integrate
cultural insights into tech marketing. She is
passionate about bridging the gap between
humans and technology. Drawing from her
substantial experience in the travel sector, she
brings a distinctive viewpoint, enhancing her
strategies in digital marketing and
establishing herself as a vibrant expert in the
hospitality and tech industry. Melissa can be
reached at melissa.bernardo@alertify.io.
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AAHOA Vendor Partners

AHOAIS PLEASED TO PROVIDE THIS LIST OF ITS CLUB BLUE, PLATINUM, SILVER, BRONZE, AND ALLIED INDUSTRY PARTNERS
asaresource formembers. AAHOA, however, does not endorse these companies or the products or services they offer, or any of
the discounts, deal terms, or other offers related to the price that any of these companies may advertise, market, or promote
to AAHOA members. AAHOA strongly encourages all of its members and any users of this list to conduct all reasonable and

necessary due diligence and research prior to selecting a company with which to do business.
Blue shading denotes Club Blue Industry Partners

Dark gray shading denotes Platinum Industry Partners

Light gray shading denotes Silver Industry Partners

Bronze shading denotes Bronze Industry Partners

ACCOUNTING
SERVICES

CPNA Management &
Services

Wine Mansfield
800-567-9917
wmansfield@cpnainc.com

ADVERTISING/
MARKETING

My Hotel Reputation
Brandy Conner
866-960-9772

sales@myhotel

reputation.com

DOCYT Accounting
Sid Saxena
844-663-6298
info@docyt.com
M3 Accounting +
Analytics

Scott Watson
770-531-3730
scott@ma3as.com

Soarr Services
Janet Ferrer
817-437-8011
michael@soarr
services.com
SunPoint Public
Adjusters, Inc.
Sandi Smith
888-247-7865

elaine@sunpoint.us

ACOUSTICS

MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

ADA COMPLIANCE
Delta Faucet Company
emily Mueller
317-752-8688

emily.mueller@
deltafaucet.com

Xento Solutions

Phillips Lime

636-737-78383

sagarh.datagrid+33764@
gmail.com

ADJUSTERS

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

AIR PURIFICATION/
WATER FILTRATION
Aerus Electrolux
Richard Luisi
678-354-0492
rluisi@aerusonline.com

APPRAISERS
HVS

Daneen Godinet
214-766-5394

rrivard@ushotel
appraisals.com

ATTORNEYS
Dentons Bingham
Greenebaum LLP
Laura Feldt
502-589-4200
raja.patil@dentons.com
DPA Attorneys
Darshan Patel
619-851-4894
dpatel@
dpaattorneys.com

Jackson Lewis P.C.
Regan Harrison
703-483-8339

regan.harrison@
jacksonlewis.com

Patel Law Group/
Fidelity National Title
Anish P. Patel
972-650-6848
rpatel@patellegal.com

BED + BATH
ACCESSORIES/
SUPPLIES

Bath Knot Inc

Gavin Hsu
347-337-0691
gavin@bathknot.com

Forever Foundations &
FrameLLC

Dennis Rodgers
714-833-8639
dennis.r@forever

foundations.com

Guest Supply
A Sysco Company
Justin Haggart
732-868-2200
jhaggart@
guestsupply.com
Hollywood Bed Frame
Company
Phillip Herrin
323-887-9500
info@hollywoodbed.com

Hospitality Sleep
Systems
John Hernandez
909-387-9779
asp56@earthlink.net
Matco-Norca LLC
Charlie Williams
562-321-3275
charliew@
matco-norca.com
Tempur Sealy
David Wiles
419-297-8522
david.wiles@
tempursealy.com

BEDSPREADS/
DRAPERIES/PILLOWS
Al American

Dawn Aguilera
800-351-1819
dawn@altextiles.com

Strategic Claim
Consultants

James Houston
404-902-6017
james@strongclaims.com

Integra Fabrics
Jason Smith
843-756-4700
jason.smith@

integrafabrics.com

38 | MARCH 2024 | TODAYSHOTELIER.COM

Royal Textile, Inc.
Eddie Sako
248-224-4299
eddie@
royaltextileinc.com

Serta Simmons
Hospitality Bedding
Bridget Price
404-661-2321

bprice@serta

Simmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700
tanya@startextile.com

CABLE/SATELLITE

TV SERVICES
AdCommTV

Jason Cohen
866-272-7982
requests@adcommtv.com

Allbridge

Neil Doshi
888-243-9476
sales@allbridge.com

ALVI SATELLITES
Prashant Ajmera
678-957-8700
alvisatellites@gmail.com

MTV, Inc.
Vik Shah

818-772-4200
vikshah25@gmail.com

Pure HD
Shashin Vora
619-855-7898

alison.gemmell@
ampf.com

Showtime Networks Inc.

Doug Markott

770-698-6937

lorraine.ou@consultant.
showtime.com

Sight and Sound
Jimmy Newton
281-499-4373
jnewton@sight

andsound.tv

Spectrum Enterprise
Evonda Robertson
212-379-5826

stegha nye.pitts@
charter.com
USA Digital Inc

Aaron Gomez
888-388-1531
aaron@usadigital.tv
World Cinema, Inc.
Ella Ahmed
713-266-2686
eahmed@wcitv.com

CARPET FLOOR CARE
Aerus Electrolux
Richard Luisi
678-354-0492

rluisi@aerusonline.com

CARPET/

CARPET CUSHION
Embassy Carpets &
Design Center
Darabhai Jilla
800-366-7847 11

dara.jilla@embassy
carpets.com

CASEGOODS
Dickson Furniture
Manufacturers
Paul Mougel
713-747-0341

mougel@dickson
furniture.com
Elkay Interior Systems
(E1S)
Greg Gliniewicz
630-346-7549
greg.gliniewicz@elkay
interiorsystems.com

Lang Furniture Inc.
Lyle Lang
715-387-1690

lyle.lang@lang
urniture.net
Matrix Hospitality
Furniture Inc.
Dilpreet Deol
647-847-1299

kdeol@matrix
hospitality.ca



mailto:wmansfield@cpnainc.com
mailto:info@docyt.com
mailto:scott@m3as.com
mailto:michael@soarrservices.com
mailto:elaine@sunpoint.us
mailto:mboehm@logison.com
mailto:john@gmhatlaw.com
mailto:brett@rosenaffiliates.com
mailto:rluisi@aerusonline.com
mailto:achoy@poconnor.com
mailto:raja.patil@dentons.com
mailto:john@gmhatlaw.com
mailto:rpatel@patellegal.com
mailto:james@strongclaims.com
mailto:gavin@bathknot.com
mailto:info@hollywoodbed.com
mailto:asp56@earthlink.net
mailto:dawn@a1textiles.com
mailto:eddie@royaltextileinc.com
mailto:dlechlitner@lci1.com
mailto:tanya@startextile.com
mailto:requests@adcommtv.com
mailto:sales@allbridge.com
mailto:alvisatellites@gmail.com
mailto:aahoa@dish.com
mailto:vikshah25@gmail.com
mailto:aaron@usadigital.tv
mailto:eahmed@wcitv.com
mailto:rluisi@aerusonline.com
http://TODAYSHOTELIER.COM
mailto:michael@soarrservices.com
mailto:emily.mueller@deltafaucet.com
mailto:emily.mueller@deltafaucet.com
mailto:sagarh.datagrid+33764@gmail.com
mailto:sagarh.datagrid+33764@gmail.com
mailto:sales@myhotelreputation.com
mailto:sales@myhotelreputation.com
mailto:rrivard@ushotelappraisals.com
mailto:rrivard@ushotelappraisals.com
mailto:dpatel@dpaattorneys.com
mailto:dpatel@dpaattorneys.com
mailto:regan.harrison@jacksonlewis.com
mailto:regan.harrison@jacksonlewis.com
mailto:carol.riesett@avendra.com
mailto:carol.riesett@avendra.com
mailto:dennis.r@foreverfoundations.com
mailto:dennis.r@foreverfoundations.com
mailto:jhaggart@guestsupply.com
mailto:jhaggart@guestsupply.com
mailto:charliew@matco-norca.com
mailto:charliew@matco-norca.com
mailto:david.wiles@tempursealy.com
mailto:david.wiles@tempursealy.com
mailto:jason.smith@integrafabrics.com
mailto:jason.smith@integrafabrics.com
mailto:bprice@sertasimmons.com
mailto:bprice@sertasimmons.com
mailto:michelle.mahoney@warnermedia.com
mailto:michelle.mahoney@warnermedia.com
mailto:alison.gemmell@ampf.com
mailto:alison.gemmell@ampf.com
mailto:lorraine.ou@consultant.showtime.com
mailto:lorraine.ou@consultant.showtime.com
mailto:jnewton@sightandsound.tv
mailto:jnewton@sightandsound.tv
mailto:stephanye.pitts@charter.com
mailto:stephanye.pitts@charter.com
mailto:dara.jilla@embassycarpets.com
mailto:dara.jilla@embassycarpets.com
mailto:pmougel@dicksonfurniture.com
mailto:pmougel@dicksonfurniture.com
mailto:greg.gliniewicz@elkayinteriorsystems.com
mailto:greg.gliniewicz@elkayinteriorsystems.com
mailto:lyle.lang@langfurniture.net
mailto:lyle.lang@langfurniture.net
mailto:kdeol@matrixhospitality.ca
mailto:kdeol@matrixhospitality.ca
mailto:eddie@royaltextileinc.com

Nerval Corp

Jessy Nerval
780-905-0515
jessy@nervalcorp.com

Edison Interactive
Kevin Daly
941-879-8375
kevin@edison

Sara Hospitality
Sangeeta Agarwal
678-360-5117
sarabizsolution@
gmail.com

CHEMICALS

Bed Bug-

Heat Doctor/Prevsol
Jeff Zimmerman
517-936-9415

jeffrzimmerman@
hotmail.com

DIVERSEY, Inc.
Deniz Alpaslan
262-994-7158

deniz.alpaslan@

aiversey.com
EcoClear Products, Inc
Floyd Davidson
941-423-7289
floyd@ecoclear

products.com
Ecolab, Inc.

Tori Hollaway
1-800-352-5326

tori.hollaway@
ecolab.com

Faultless Brands

Justin Nelson

816-520-4477
jnelson@faultless.com

Ferguson Facilities
Supply
Tara Ramirez
434-249-3785
tara.ramirezl@
ferguson.com
VivoAquatics
Richard Lindhorn
888-702-8486
rlindhorn@vivo

DAToTeVIve
aquatics.com

COMPUTER
SOFTWARE
KiwiTech

Rakesh Gupta
917-929-1620
rakesh@kiwitech.com

PhoneSuite

Angela Koslowski
303-991-2649
angela@phonesuite.com

COMPUTERS
HARDWARE

Cox Business

Alea Riley
404-269-3057
alea.riley@cox.com

COMPUTERS
SOFTWARE

interactive.com

HelloGM

Ngoc Thach

605-940-8824

ngoc.thach@
snnanalytics.com

Hyper30 Data

Michael Pennington

844-497-3730

mpennington@
hyper30.com

IDeaS

Mike Chuma

952-698-4200

mike.chuma@ideas.com

NewGen Advisory
Dinesh Rama
602-648-2700
dan.rama@
newgenadv.com
Peak Construction
Group, LLC
Patrick Miner
716-240-9177
leec@teampeak.com

Dormakaba
Tom Owens
706-754-3012
tom.owens@

Miwa Lock Company,
Ltd.

Dan L. Staton
949-328-5280
dan@miwalock.com

PHD Financial LLC

Jody Darrow
480-656-0907
paul@phdfinancialllc.com

Signature Worldwide
Marie VanDervoort
614-208-7889
jeffscholes@signature
worldwide.com

isolvedhcm

Lindsay Hunt
704-440-4594
lhunt@isolvedhcm.com

M3 Accounting +
Analytics

Scott Watson
770-531-3730
scott@m3as.com
Visual Matrix PMS
Kristin Herring
214-291-4000
k.herring@vmpms.com

CONSTRUCTION
Behr Paint Company
Neal Patel
714-545-7101

nvpatel@behr.com

Jacuzzi Bath Remodel
Timothy McGuire
815-257-6064
630-227-1737

Peak Construction
Group, LLC

Patrick Miner
716-240-9177
leec@teampeak.com

CONSULTING
CIA Solutions

Jill Stan
770-381-1721
ralph@ciasoft.com

Gillis Sales

Tammy Gillis
519-240-6990
tgillis@gillissales.com

GRP Capital

Krishan Patel
888-855-0687
info@grpcapital.com

HVS

Daneen Godinet

214-766-5394

rrivard@ushotel
appraisals.com

Jacaruso Enterprises
Inc.

Cheryl Fosberry
210-415-0522
mcalcagno@jacaruso.com

National Tax Group

Lee Ferry

847-878-6564
lferry@ntgadvantage.com

Strategic Claim
Consultants

James Houston
404-902-6017
james@strongclaims.com

CREDIT CARD

PROCESSING
American Express
Rebecca Carron
800-528-5200
rebecca.carron@
aexp.com

Fortis

Raj Pannu

248-455-4310
raj.pannu@fortispay.com

CULTURED MARBLE/
SOLID SURFACE
PRODUCTS

Coreslab Structures
AtlantaInc.

Arthur Alvarez
770-471-1150
aalvarez@coreslab.com

Vanities

International LLC
Glenn Schischa
574-371-2319
glenns@vanitiesint.com

DOORS/WINDOWS
TACC, Inc.

Diane Farr
704-896-3910
diane@taccinc.com

EDUCATIONAL
INSTITUTIONS
Primrose Schools
Blair Burdette
404-423-4247
bburdette@primrose
schools.com

ELECTRONIC
LOCKING SYSTEMS
Acculock

Dan Brown
866-222-8562
dan@acculock.com

Secure Lox

Ethan Wang

832-498-8760

secureloxinstallation@
gmail.com

EMERGENCY
SERVICES

ARS Global Emergency
Management

Piro Hernandez
832-655-2243
piroh@arsgem.com

ENERGY
MANAGEMENT
Amana PTAC
Byron Cortez
800-647-2982
bcortez@
amana-ptac.com
Duracell
Frank Handal
858-357-3144
handal.f@duracell.com

GreenSuite Hotel
Solutions
Allison Campbell
909-920-1277
accounting@
greensuites.com
Intertek
Seth Martin-Wick
351-322-8790
intertek.com
Passive Bolt
Rohit Bollampally
734-794-4700
sheena@passivebolt.com

SARIN Energy Solutions

Shehzad Kerawala

713-281-1986

kerawalas@
sarinenergy.com

Tetto 5G

Tony Lent

248-974-5428

tony.lent@tetto5g.com

Verdant Energy
Management Solutions
John Attala
514-344-4448
john.attala@gmail.com

EQUIPMENT/
APPLIANCE
PROVIDERS
Duracell

Frank Handal
858-357-3144
handal.f@duracell.com

Felix Storch Inc/
Summit Appliance
Christopher Fitzpatrick
718-893-3900
christopherf@summit

appliance.com

GE Appliances

Rachel Atkinson

502-656-8926

rachel.atkinson@
geappliances.com

Greentech Heat

Martin Venturini

855-484-2847

tom@greentechheat.com

JonEvac

Juan D Ortega
832-727-3447
j.ortega@jonevac.com

Marathon Fitness
Ashley Thomas
713-705-9278

ashley@marathon
itness.com
Onnera Group
Maria j Blanco
786-493-4099

us.marketing@
onneragroup.com

Royal Basket Trucks
Cindy Lapidakis
608-358-1302
clapidakis@
royal-basket.com
Southeastern Laundry
Equipment Sales, Inc.
Heather Vila
770-928-0080
sales@selaundry.com

ESTATE PLANNING
Patel Law Group /
Fidelity National Title
Anish P. Patel
972-650-6848
rpatel@patellegal.com

FINANCIAL

National Tax Group

Lee Ferry

847-878-6564
lferry@ntgadvantage.com

Paychex

Holly Ohara
949-357-7905
hohara@paychex.com

FINANCING
Abacus Insurance &
Financial Services
Ankit Patel
972-600-8460
ankit@abacus

insurance.net

American Express
Rebecca Carron
800-528-5200
rebecca.carron@aexp.
com
Ascentium Capital, LLC
Christine Kimball
281-902-1948
markkerrutt@
ascentiumcapital.com
Atica GlobalInc.
Akash Goel
415-881-1082
akash@aticastays.com

Bank of Edison

Joe Arie

407-690-8292
jarie@bankofedison.com
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Bloomfield Capital
Partners

Brent Truscott
248-220-2405
btruscott@

bloomfieldcapital.com

Customers Bank
Tiffany Kidd
903-363-3848
tkidd@customers

bank.com

Farmers State Bank of
Alto Pass

Leslie Leverett
618-926-7595
lleverett@myfsb.com

Fortis

Raj Pannu

248-455-4310
raj.pannu@fortispay.com

Global Financial Group
Ashok Sanghavi
574-266-1807
asanghavi09@gmail.com

GRP Capital

Krishan Patel
888-855-0687
info@grpcapital.com

Largo Hospitality
Finance Group

Gary J. Coscia
716-204-2200
kvivian@largocapital.com

Marcus & Millichap
Biran Patel
214-505-4547
biran.patel@marcus
millichap.com
Navina Wealth
Shashin Vora
619-358-9893

alison.gemmell@

ampf.com
Peoples Bank
Phillip Davis
631-949-9000
pdavis@peoples

banksba.com
PHD Financial LLC
Jody Darrow

480-656-0907
jodydarrow@gmail.com

Pineapple Capital
Dharmang M. Shah
850-960-5500
dave@pineapple
capitalgroup.com

PMC Commercial Trust
Lewis-Kristi Hodge
972-349-3200
loans@pmctrust.com

State Bank of Texas
Melissa Butler
972-842-9233
sandpatel@statebnk.com

United Midwest
Savings Bank
Robert Bruno
216-403-7899
rbruno@umwsb.com

Universal Financial
Consultants
Vincent Munno
727-669-0109
vmunno@ufc.bz

Wallis Bank

Lisa Diaz
713-580-9900
customer.service@

wallisbank.com

FLOOR COVERINGS
Atlas Concorde

Nick Goodman
615-573-1379
m.sautner@atlas

concorde.com

Embassy Carpets &
Design Center
Darabhai Jilla
800-366-7847 11
dara.jilla@embassy
carpets.com
Everstep Flooring
David Martin
423-596-7040
david.martin@everstep
flooring.com

First Choice Décor

and More

Kayleigh Gardiner
706-695-1504
firstchoicelvp@gmail.com

Floor & Decor
Commercial Flooring
Judy Spill
877-659-2478

patrick.casey@
flooranddecor.com

MSI Surfaces

Anil Palasamudram

713-570-7000
anil@msisurfaces.com

Newspace, Inc.
Jason Chen
650-873-8029

jchen@newspace
ooring.com

Yuanzhicheng Home

Textile Co., LTD

Sam Deng
626-777-2525

samden;g%
yuanzhicheng.com
FOOD/BEVERAGE
American Dairy Queen
Corporation

Jennifer Rude

952-830-0391
jennifer.rude@idg.com

Avendra
Carol Risett
301-825-0091
carol.riesett@

avendra.com

Bartesian

Henry Cowie
847-302-4467
henry@bartesian.com

Denny’s Corporation
Mark Levis
615-603-8373

mlevis@dennys.com

Entegra
James Perry
615-342-9575

james.perry@
entegraps.com
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Fleury Michon America

Dee Josz

450-451-6761

josz.dorota@
fleurymichon.com

Cobblestone Hotels
Josie Kilgore
920-230-2622
jlunker@cobblestone

hotels.com

Focus Brands Cyberweb Hotels
Rani Bhatt Bhavish Bhutta
404-978-4829 813-731-1960
rbhatt@focusbrands.com  bhavish@cyberweb
hotels.com

Grubhub Holdings Inc
Priyanka Walimbe
860-866-8179
rmacdolnald@
grubhub.com

Guest Supply
A Sysco Company
Justin Haggart
732-868-2200
jhaggart@guest
supply.com
Jackin the Box
Karey Thompson
858-571-2683
dustin.thompson@
jackinthebox.com
Kellanova (Kellogg’s)
Tina Griffin
630-335-3737
tina.griffin@kelogg.com

Laundry Vending
Products

Ashley Fenn
606-369-0507
af@ashfenn.com

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com

Subway

Ursula Lane
800-888-4848 x1333
lane_u@subway.com

FRANCHISE
AGREEMENTS/
LITIGATION SUPPORT
Dentons Bingham
Greenebaum LLP

Laura Feldt

502-589-4200
raja.patil@dentons.com

hihotels by Hospitality
International

Gary Gobin
770-270-9398
ggobin@hifranchise.com

FRANCHISING
American Dairy Queen
Corporation

Jennifer Rude
952-830-0391
jennifer.rude@idg.com

Best Western Hotels &
Resorts

Michelle Zajac
800-847-2429

michelle.zajac@
estwestern.com

Best Western Hotels &

Resorts

Sneha Patel

386-341-4271

snehapatel386@

hotmail.com

Denny’s Corporation
Mark Levis
615-603-8373
mlevis@dennys.com
Extended Stay America
Linda Trexler
980-345-1600
ltrexler@esa.com

Focus Brands

Rani Bhatt

404-978-4829
rbhatt@focusbrands.com

G6 Hospitality
Franchising, LLC
Michelle Cooper
972-360-9000
ruiz_elizabeth@
Goddard Systems, LLC
Karen Alexander
267-473-1400
kalexander@

goddardsystems.com

GreenTree Hospitality

Group

Nicole Lei

702-465-5753

nicole.lei@
greentreeinn.com

Jack in the Box
Karey Thompson
858-571-2683
dustin.thompson@
jackinthebox.com
My Place Hotels of
America
Terry Kline
605-229-8684
terry.kline@my
placehotels.com
0YO Hotels Inc
Stephen Jarrett
+91-9818724954
stephen.jarrett@
oyorooms.com

Procure Hospitality
Jyotish Patel
408-674-5930
jyo@procure
hospitality.com
Red Roof
Stephanie Pina
888-473-8861
spina@redroof.com

Sonesta

Amanda Marcello
954-254-3539
amanda.marcello@

sonesta.com

StableGold
Hospitality LLC
Jasmin Dossani
678-978-1366
jasmin.dossani@
stablegold

Subway

Ursula Lane
800-888-4848 x1333
lane_u@subway.com

Wyndham Hotels &

Resorts

Chip Ohlsson

973-753-7158

chip.ohlsson@
wyndham.com

FURNITURE/
FIXTURES
All4Lodging, LLC
Hina Patel
626-253-6355

hina.all4lodging@
gmail.com

Anirup Interiors

Rajesh Rathod

908-283-0218

anirupinteriors@
gmail.com

Athos

Chris Pickett

804-647-2173
athosimports.com

Bath Knot Inc

Gavin Hsu

347-337-0691

gavin@bathknot.com

Best Hotel Products, Inc

Scott Rubin

847-749-0800

scott@besthotel
products.com

CASTICO

Juan Gonzalez

844-364-2502

contact@castico-tx.com

Curve Hospitality
Sargent Khan
281-619-1800
curvehospitality@
gmail.com
Dickson Furniture
Manufacturers
Paul Mougel
T713-747-0341
pmougel@dickson
furniture.com
Endlos Innovations
Private Limited
Yash Patel
972-779-2087
yash.patel@endlos.tech

FGI
Glen Paporello
973-652-3978
glen.paporello@
fgi.industries.com
Foliot Furniture
Mahesh Parekh
702-278-7380
mparekh@foliot.com

Lang Furniture Inc.
Lyle Lang
715-387-1690

lxle.lanE@lan%

Malar Contract Lighting
Nathan Atkins
423-587-2196
nathan@malar
lighting.com
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Matrix Hospitality
Furniture Inc.
Dilpreet Deol
647-847-1299
kdeol@matrix
ﬁosgltalltx.ca

Nerval Corp

Jessy Nerval
780-905-0515
jessy@nervalcorp.com

Parth Hospitality
Parth Thakkar
803-319-7365

arth@parth

ﬁosgita ity.com
Sara Hospitality
Sangeeta Agarwal
678-360-5117
sarabizsolution@

gmail.com

Top In Industry Co., Ltd.

865-718-3695573

yan@topindecor.com

Yuanzhicheng Home

Textile Co., LTD

Sam Deng

626-777-2525

samdeng@
yuanzhicheng.com

Zhangshou Oca

Furniture Co., Ltd

Fiona Shi

ocafurniture@eif-cn.com

GRAPHICS
American Image
Jackie Larson
201-384-9200

jackiel@ahsign.com

HARDWARE

TACC, Inc.

Diane Farr
704-896-3910
diane@taccinc.com

HEATING/

AIR CONDITIONING

Amana PTAC

Byron Cortez

800-647-2982

bcortez@
amana-ptac.com

Best Hotel Products, Inc
Scott Rubin
847-749-0800
scott@besthotel
products.com
Champion PTAC, LLC
Chris Gorman
954-568-3400
info@champion-ptac.net
Champion Supply LLC
Nishita Shah
281-909-4444
niel.shah@
cﬁamglonok.com

Navien, Inc.
Victor Reichstein
1-800-519-8794
victor.reichstein@

navien.com

Panasonic Eco Systems
North America

Van Leon Oostende
559-248-6093
leon.vanoostende@

us.panasonic.com

HOTEL SECURITY/
LOCKS

Onity, Inc.

Kendall Simich
503-741-5698
kendall.simich@

carrier.com

HOTEL/MOTEL
BROKERS

Colliers International
Helen Zaver
404-877-9207
helen.zaver@colliers.com

G6 Hospitality

Franchising, LLC

Michelle Cooper

972-360-9000

ruiz_elizabeth@
g6hospitality.com

Hotel Brokers of America

Subhash Naik

661-978-3109

deals@hbofamerica.com

Marcus & Millichap
Biran Patel
214-505-4547
biran.patel@
marcusmillichap.com

HOUSEKEEPING/
JANITORIAL
SERVICES
Diversey, Inc.
Deniz Alpaslan
262-994-7158
deniz.alpaslan@
diversey.com
Ecolab, Inc.
Tori Hollaway
1-800-352-5326
tori.hollaway
@ecolab.com
Ferguson Facilities
Supply
Tara Ramirez
434-249-3785
tara.ramirez1@
ferguson.com
Ferguson Facilities
Supply
Eric Tucker
1-888-334-0004

facilities.supply@
erguson.com
Royal Basket Trucks

Cindy Lapidakis
608-358-1302

clapidakis@
royal-basket.com

HOUSEKEEPING/
JANITORIAL SERVICES
& EQUIPMENT
Faultless Brands

Justin Nelson
816-520-4477
jnelson@faultless.com

IN-ROOM AMENITIES

HD Supply Facilities
Maintenance

Bree Lewis

800-431-3000
bree.lewis@hdsupply.com

MicroFridge by Danby
Briana Woodley
508-523-7700
jfarrell@microfridge.com

Showtime Networks Inc.
Doug Markott
770-698-6937
lorraine.ou@consultant.
showtime.com

World Cinema, Inc.
Ella Ahmed
713-266-2686

eahmed@wecitv.com

INSURANCE
Abacus Insurance &
Financial Services
Ankit Patel
972-600-8460
ankit@abacus
insurance.net

American Family Care
Tina Patel
205-271-5798
tinapatel@afc
urgentcare.com

Berkshire Hathaway
Direct Insurance Co.
Rakesh Gupta
402-301-8081
rg@biberk.com

Brummel Madsen
Hotel Insurance
Tyler Trunnell
319-206-7979
tylert@brummel
madsen.com

Commercial Insurance
Solutions

Kevin Timmons
214-420-0342
kevin_timmons@

Covenant Underwriters
Daniel Murray
346-330-3777
daniel@covenant

underwriters.com

Humera Jumani
Insurance

Humera Jumani
972-863-7772
hjumani@twfg.com
Jansen Adjusters
International

David Moore
800-526-7361
davidm@jansenai.com

My Choice Insurance
Sanjeev Gupta
214-817-0600
sgupta@mychoiceins.com

Petra Risk Solutions
Amie Patel
760-268-9203

amiep@petrarisk
solutions.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

Sandin Insurance Group
Dave E. Sandin
503-381-8583
dave@sandin

insurance.com

Starr Insurance Inc.
Lekha D. Patel
717-263-1752
mic@insurewithstarr.com

Endlos Innovations
Private Limited

Yash Patel
972-779-2087
yash.patel@endlos.tech

Hospitality Furnishings
and Designs, Inc.

Sara Mazzei
724-452-2114

info@hfdcorp.com

Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Ninth House
Alpa Patel
714-925-3237
alpa@9th.house

The Insurance Center
Aran Kagan
910-274-2525
akagan@ticnc.com
usl

Becca Fowler
816-547-2898
becca.fowler@usi.com

R K Hospitality Design
CB Bhandari
614-364-5114
info@rkhdesign.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700
tanya@startextile.com

Virtus Insurance
Jackson Granstaff
913-348-2168
info@kwig.com
Worldclaim

Russell Heath
800-470-4700
rheath@worldclaim.net

INTERACTIVE

TV SERVICES/
TELEVISIONS

ALVI SATELLITES
Prashant Ajmera
678-957-8700
alvisatellites@gmail.com

Enseo, Inc.

Natalie Hunter
972-234-2513
nhunter@enseo.com

Sight and Sound
Jimmy Newton
281-499-4373
jnewton@sight

andsound.tv

INTERIOR DESIGNERS
Anirup Interiors

Rajesh Rathod
908-283-0218
anirupinteriors@

gmal[.com

Apollo Designs

Nihar Upadhyaya
336-886-0260
nihar@apollodesigns.net

Carver & Associates, Inc.
Doug Roam

770-233-9799
droam@carverassoc.com
CASTICO

Juan Gonzalez
844-364-2502
contact@castico-tx.com

Elkay Interior Systems
(EIS)

Greg Gliniewicz
630-346-7549
greg.gliniewicz@elkay
“interiorsystems.com

INTERNET SERVICES
Enseo, Inc.

Natalie Hunter
972-234-2513
nhunter@enseo.com

INNRLY
Vimal Patel
504-251-8314

vimal@innrly.com
Macrotech

Dipak Patel
650-376-2163

dipak.patel@
macrotech.net

Spectrum Enterprise
Evonda Robertson
212-379-5826
stephanye.pitts@

charter.com

LAMPS/LAMPSHADE

LIGHTING

All4Lodging, LLC

Hina Patel

626-253-6355

hina.all4lodging@
gmail.com

Highline LED
Vishal Patel
501-200-7770
usasales@

highlineled.com

Malar Contract Lighting
Nathan Atkins
423-587-2196
nathan@malar
Persona Triangle
Amber Bosworth
800-843-9888
mpeterson@
personasigns.com
USALEDs, Inc.
Tarunkumar Patel
551-998-4923
usaledswholesale@

gmail.com
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LAUNDRY EQUIPMENT
AAdvantage Laundry
Systems

Marcela Veloz
800-880-2138
mveloz@aadvantage
“Taundry.com

Dexter Laundry, Inc.
Mackenize Flattery
641-209-8115
mflattery@dexter.com

Laundrylux

Powell Andrews
516-313-4717
joliveira@laundrylux.com

MicroFridge by Danby
Briana Woodley
508-523-7700
jfarrell@microfridge.com

Southeastern Laundry
Equipment Sales, Inc.
Heather Vila
770-928-0080
sales@selaundry.com

UniMac

Michaela Haven
828-691-9945
michaela.haven@
Talliancels.com

LEASING EQUIPMENT/
APPLIANCES
AAdvantage Laundry
Systems
Marcela Veloz
800-880-2138
mveloz@aadvantage
laundry.com

Ascentium Capital, LLC
Christine Kimball
281-902-1948
markkerrutt@ascentium

capital.com

Summit Appliance
Christopher Fitzpatrick
718-893-3900
christopherf@summit
appliance.com

LINENS/TEXTILES
Al American

Dawn Aguilera
800-351-1819
dawn@altextiles.com

Consolidated Hospitality
Supplies, LLC

Angela DeLosSantos
224-786-1294
bhirsch@ch-supplies.com

Entegra
James Perry
615-342-9575

james.perry@
entegraps.com

LOAN CONSULTANTS
Bloomfield Capital
Partners

Brent Truscott
248-220-2405

btruscott@bloomfield
capital.com

Largo Hospitality
Finance Group

Gary J. Coscia
716-204-2200
kvivian@largocapital.com

State Bank of Texas
Melissa Butler
972-842-9233
sandpatel@statebnk.com

MAINTENANCE
SUPPLIES

EcoClear Products, Inc
Floyd Davidson
941-423-7289

products.com
Ferguson Facilities
Supply
Eric Tucker
1-888-334-0004
ferguson.com

HD Supply Facilities
Maintenance

Bree Lewis
800-431-3000

bree.lewis@hdsupply.com

P&G Professional
Maria Early
904-591-8644

early.ms@pg.com

MANAGEMENT
COMPANIES

Atica Global Inc.
Akash Goel
415-881-1082
akash@aticastays.com

Cobblestone Hotels
Josie Kilgore
920—230—2622

hotels.com

GreenSuite Hotel

Solutions

Allison Campbell

909-920-1277

accounting@
greensuites.com

HelloGM

Ngoc Thach

605-940-8824

ngoc.thach@
snnanalytics.com

InterMountain Hotels

Christie Patterson

301-312-7333
christiep@immbhotels.com

Sonesta

Amanda Marcello

954-254-3539

amanda.marcello@
sonesta.com

stayAPT Suites
Jennifer Kearney
704-703-0173
jkearney@stayapt.com
Visual Matrix PMS
Kristin Herring
214-291-4000
k.herring@vmpms.com
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MATTRESSES/

BOX SPRINGS
Comfort Sleep

Neal Grigg
336-687-4462
nealgrigg@outlook.com

Forever Foundations &
FrameLLC

Dennis Rodgers
714-833-8639

foundations.com

Hollywood Bed Frame
Company

Phillip Herrin
323-887-9500
info@hollywoodbed.com
Hospitality Sleep
Systems

John Hernandez
909-387-9779
asp56@earthlink.net

Foundations

Worldwide Inc.
Samantha Barkley
330-722-5033
phoyos@foundations.com

MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

Hospitality Lodging
Systems

Neil Collins
404-939-9780
ncollins@dchl.com

Live Life Healthy LLC
Cathy Shaw
205-585-2502

cathy@llhhc.com

M7 Services

Jason Lee Tienor
262-391-9613
jtienor@m7services.com

Mag Mile Capital
Rushi Shah
312-640-7430
rshah@magmile

Serta Simmons
Hospitality Bedding
Bridget Price
404-661-2321

simmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Tempur Sealy
David Wiles
419-297-8522
david.wiles@
tempursealy.com

MISCELLANEOUS
Abhishek Jodha
Abhishek Jodha
919-166-643942
abhishekjodha@
gmail.com
AmeriFab
Naman Shah
336-889-9897

amerifabintl.com

BMI

Daniel Spears
410-804-0837
dspears@bmi.com

BOAC Systems LLC.
Omar Chibli
972-802-0321
boacsystems@gmail.com

Bottom Line
Concepts, LLC
Samir Patel
212-668-1111
spatel@bottom
linesavings.com
Childrens Lighthouse
Franchise Company
Lori Ashmore
832-641-7328

lashmore@
clighthouse.com

Fabian Couture Group
Kimberly Zabala
201-460-7776

couture.com

capital.com

Nomadix
Paul Payette
818-575-2505

aul.payette@

nomaélx.com
Sable Hotel Supply
Alan Johnson
605-380-4858
alan@sablehotel

supply.com

TV Asia

Pradeep Hegde
732-650-1100 26
info@tvasiausa.com

Universal Green Group
(Universal EV Chargers)
Megha Thacker
214-842-6721
megha.thacker@universal
greengroup.com
Valcourt Group
Connie Land
404-576-0366
cland@valcourt.net

Vogue Hospitality
Bobby Sethi
770-282-0418
bobby@vogue
hospitality.com
Welspun USA
Megha Choudhry
917-969-0072
choudhrym@
welspunusa.com
Wizehire
Michael Stevenson
512-567-9376
michael@wizehire.com

NATURAL STONE
PRODUCTS

Floor & Decor
Commercial Flooring
Judy Spill
877-659-2478

atrick.casey@

flooranddecor.com
NOISE CONTROL
BMI

Daniel Spears
410-804-0837

dspears@bmi.com

OFFICE PRODUCTS
Coast To Coast Computer
Products, Inc.

Sheldon Horowitz
800-231-4553
kkurtz@coastcoast.com

ONLINE RESERVATION
SYSTEMS

Apogee Travel
Pearson Talbert
844-827-6433
ptalbert@apogee
“fravelL.com

Booking.com (USA) Inc.
Richie Yang

702-235-5488
richie.yang@booking.com

Cyberweb Hotels
Bhavish Bhutta
813-731-1960
bhavish@cyberweb

hotels.com

Hopper
Veronica Lane
910-382-8683
vlane@hopper.com
HotelKey
Anna Clark
503-922-1517
anna.clark@

hote RexaEE.com

Laundrylux

Powell Andrews
516-313-4717
joliveira@laundrylux.com

OTA

Bookitngo Corp
Sarah Eley
949-264-2039
sarah@bookitngo.com

PAYROLL
PROCESSING

INFINITIHR
Daniel Mormino
623-455-6234

daniel.mormino@
infinitihr.com
WrkSpot

Steve Carran
844-975-7768

steve.carran@
wrkspot.com
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PEST CONTROL
PRODUCTS/SERVICES
Bed Bug -
Heat Doctor/ Prevsol
Jeff Zimmerman
517-936-9415
jeffrzimmerman@
hotmail.com
Greentech Heat
Martin Venturini
855-484-2847
tom@greentechheat.com

Orkin, LLC
Octavia Rolle
404-214-2241

orolle@jackson
sEalaing.com

PLUMBING SUPPLIES

Delta Faucet Company

emily Mueller
317-752-8688

emily.mueller@

deltafaucet.com
Rinnai
Dipesh Parekh
1-844-348-4714
nca@rinnai.us

PRINTING/DESIGN/
PRODUCTION

Coast To Coast Computer
Products, Inc.

Sheldon Horowitz
800-231-4553
kkurtz@coastcoast.com

PURCHASING/
SALES FURNISHINGS
Builders Direct Depot
Chung Khuong
832-384-7272
info@bddllc.com

Carver & Associates, Inc.
Doug Roam

770-233-9799
droam@carverassoc.com

Hospitality Furnishings
and Designs, Inc.

Sara Mazzei
724-452-2114

info@hfdcorp.com

Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Queen Bee Purchasing
Robert Brown
972-743-1880

info@queenbee
Eurc%asmg.com
RENOVATION/
REMODELING
Bath Fitter
Andrew Matalavage
469-332-6980

amatalavage@
bathfitter.com

Builders Direct Depot
Chung Khuong
832-384-7272
info@bddllc.com

Colliers International
Helen Zaver
404-877-9207
helen.zaver@colliers.com

Coreslab Structures
Atlanta Inc.

Arthur Alvarez
770-471-1150
aalvarez@coreslab.com

Patriot Roofing
Jeff Christian
470-272-6884
office@patriot
roofingusa.com

Safe Step, Inc.

Dilip Patel

952-358-3655
dilip.patel@safestep.com

Sherwin-Williams
Matt Wessel
216-515-7925
matthew.m.wessel@

sherwin.com

Verdant Energy
Management Solutions
John Attala
514-344-4448
john.attala@gmail.com

Vogue Hospitality
Bobby Sethi
770-282-0418

bobby@vogue
hospitality.com

RENOVATIONS/
REMODEL

Jacuzzi Bath Remodel
Timothy McGuire
815-257-6064
630-227-1737

RESTORATION

Safe Step, Inc.

Dilip Patel

952-358-3655
dilip.patel@safestep.com

SECURITY CONTROL/
SAFETY PRODUCTS
Alerteer DBA of

Sattrix USA, LLC

Perry Mehta
844-4-ALERTEER
perry@sattrixusa.com

Dormakaba
Tom Owens
706-754-3012

tom.owens@
dormakaba.com

Matrix Telecom
Ashu S. Upa
800-283-0539
ashuupa@

azumanetworks.com

Miwa Lock Company,
Ltd.

Dan L. Staton
949-328-5280
dan@miwalock.com

SIGNS
American Image
Jackie Larson
201-384-9200
Persona Triangle
Amber Bosworth
800-843-9888

mpeterson@
personasigns.com

SWIMMING
POOL SUPPLIES/
EQUIPMENT
VivoAquatics
Richard Lindhorn
888-702-8486

rlindhorn@vivo

aquatics.com

RISK MANAGEMENT
SERVICES
Commercial Insurance
Solutions
Kevin Timmons
214-420-0342
kevin_timmons@
cis-ais.com

Petra Risk Solutions
Amie Patel
760-268-9203
amiep@petrarisk

solutions.com

Starr Insurance Inc.
Lekha D. Patel
717-263-1752
mic@insurewithstarr.com

Worldclaim

Russell Heath
800-470-4700
rheath@worldclaim.net

SBALENDERS
Customers Bank
Tiffany Kidd
903-363-3848

bank.com

PMC Commercial Trust
Lewis-Kristi Hodge
972-349-3200
loans@pmctrust.com

TAX CONSULTANTS
National Tax Group

Lee Ferry

847-878-6564
lferry@ntgadvantage.com

TELECOMMUNICATION
SERVICE EQUIPMENT
Cetis, Inc.

Bonnie Rivera
719-239-6524
brivera@cetis.com

Cox Business
Alea Riley
404-269-3057
alea.riley@cox.com
Hospitalityl
Babita Patel
714-343-5875
babitapatel@
hospitalityl.net
Hytera
Gosha Slavnov
213-519-7465
gosha.slavhov@hytera.us

Inn-Phone

Dulce Arce

201-443-5663
dulce.arce@med-pat.com

Macrotech
Dipak Patel
650-376-2163
dipak.patel@

macrotech.net

Matrix Telecom

Ashu S. Upa
800-283-0539
ashuupa@
Tazumanetworks.com

MTV, Inc.

Vik Shah
818-772-4200
vikshah25@gmail.com

PhoneSuite

Angela Koslowski
303-991-2649
angela@phonesuite.com

Pinnacle
Communications
Kayla Hannesson
701-365-8418
kwalter@pinn360.com

VSR Network
Technologies
Mark Cederloff
530-889-1500
mark@vsrusa.com

VTech
Communications Inc.
Chad Collins
503-596-1200

coollins@vtech
hotelphones.com

TELEVISION/IN ROOM
ADVERTISING
Allbridge

Neil Doshi

888-243-9476

sales@allbridge.com

DirecTV Hospitality
Jeff Fox
310-560-0323

jeff.fox@directv.com

Hospitalityl
Babita Patel
714-343-5875
babitapatel@
hospitalityl.net

USA Digital Inc
Aaron Gomez
888-388-1531

aaron@usadigital.tv

VANITIES/

TUB SURROUNDS
MSI Surfaces

Anil Palasamudram
713-570-7000
anil@msisurfaces.com

Vanities
International LLC
Glenn Schischa
574-371-2319

glenns@vanitiesint.com

VENDING MACHINES/
SUPPLIES
Consolidated Hospitality
Supplies, LLC

Angela DeLosSantos
224-786-1294
bhirsch@ch-supplies.com

Laundry Vending
Products

Ashley Fenn
606-369-0507
af@ashfenn.com

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com

WALL COATINGS
Behr Paint Company
Neal Patel
714-545-7101
nvpatel@behr.com
Sherwin-Williams
Matt Wessel
216-515-7925
matthew.m.wessel@

sherwin.com

WALL COVERINGS
Atlas Concorde

Nick Goodman
615-573-1379
m.sautner@

WALL COVERINGS/
INTERIOR DESIGN
National Solutions
Keith Hudgins
404-808-1771
samples@national

solutions.com

WATER HEATERS
Navien, Inc.
Victor Reichstein
1-800-519-8794
victor.reichstein@
navien.com

TELEVISIONS/ Rinnai
ELECTRONICS Dipesh Parekh
AdCommTV 1'844'?48'.4714
Jason Cohen nca@rinnai.us
866-272-7982 WholesaleWater
requests@adcommtv.com Heater.com
Noah Beson

TRANSPORTATION/
SHIPPING

Greens Distribution
Ben Weingarten

ben.weingarten

greens.com

313-626-6800
wholesale.com

WEB BASED
HOSPITALITY

JOB SITES

HCareers

Doug Tutt

512-587-4444

doug tutt@hcareers.com
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Strike a pose in Madame Tussaud’s Wax Museum at ICON Park, one of the many
attractions that are FREE to all AAHOACON24 attendees!

Fly high at 400 feet when you ride the Wheel at ICON Park, FREE to
AAHOACON24 attendees!

T

Immediate Past Chairman Neal Patel (2022-2023) and AAHOA Chairman Bharat
Patel announcing winners of the AAHOA election at AAHOACON23.

AAHOA President & CEO Laura Lee Blake participates in the “United We Stand!” fair
Vendors at AAHOACON23 on the Trade Show floor. franchising education session at AAHOACON23.
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The room was packed for the AAHOACON23 “Landslide
Victory” women’s luncheon, led by communications coach
Denise Thomas.

Rahul Patel celebrates being elected the new AAHOA Secretary with friends and
family at AAHOACON23.

Rachel Humphrey (left), founder, Women in Hospitality Leadership Alliance, and Past
AAHOA Chairwoman Jagruti Panwala (2019-2020) during their session, “Leading with
Impact: Harnessing the Power of Executive Presence,” at the 2023 HerOwnership
Conference.

A g R,
Attendees at the 2023 HerOwnership Conference gather for a photo on the last day.
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AAHOA CLUB BLUE, PLATINUM, SILVER, AND BRONZE INDUSTRY PARTNERS

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere
thank you is extended to every one of our Industry Partners for their contributions to AAHOA and the industry at

large. When searching for a provider, consider doing business with the Industry Partners.

AAHOA CLUB BLUE INDUSTRY PARTNERS

Always Designing
for People™

ADP, Inc.

Thomas Bell: (973) 510-0196

!!AVENDRA

Avendra
Mara Radis: (301) 825-0311

CHASE O

Anand Systems Inc

Y ] i AT L

Anand Systems Inc.

Bhavesh Vakil: (209) 627-5396

Chase
Faheem Khan: (972) 324-5510

Gauthier Murphy & Houghtaling
John W. Houghtaling, II:
(504) 456-8600

Lowss PRO

Lowe’s ProServices

Julie Patel: (210) 627-3830

d:sh business
DISH Business

Khalid Jivani: (510) 299-7935

mex HBO

Home Box Office
Michelle Mahoney:
(347) 610-1081

O'CONNOR

0’Connor & Associates

Andrew Choy: (713) 375-4224

AAHOA PLATINUM INDUSTRY PARTNERS

|PLATIMUM
i o @
Awisng b ECOLAB 6D = o i
i s PO (AT bookit /- PROTECTING WHAT'S VITAL™ SONESTA
Amana PTAC ookit 7+ go Ecolab, Inc li
Byron Cortez: (800) 647-2982 bookit n go Michael Pfister: GE Appliances Sonesta

ARS Global Emergency
Management
Piro Hernandez:
(786) 575-2131

Best Western Hotels
& Resorts
Michelle Zajac:
(800) 847-2429

Sarah Eley: (949) 329-8181

By

PTAC

Champion PTAC, LLC
Chris Goreman:

(754) 224-9498

Curve Hospitality
Sargent Khan: (713) 819-7296

Cyberweb Hotels

Bhavish Bhutta:
(813) 731-1960

(317) 250-5189

£ STAY
Bel AMERICA
Extended Stay America
Linda Trexler: (980) 345-1600

G6 Hospitality
Franchising, LLC
Mike McGeehan:
(972) 360-900

Rachel Atkinson:
(502) 656-8926

Jordan Langlois:
(954) 254-3539

guestsupply

Guest Supply
Barry Weakly: (404) 964-4952

PROCELL

BY THE DURACELL COMPANY
Procell
Catherine Nelson:
(289) 838-4759

Recf

Red Roof Inn
Matt Hostetler:
(713) 576-7426

F R
TV Asia
Pradeep Hegde:
(732) 650-1100 ext.26

WYNDHAM

Wyndham Hotels & Resorts
Klaudia Porebski:
(973) 753-8350

AAHOA SILVER INDUSTRY PARTNERS

AcculLack, Inc.

Acculock, Inc.
Dan Brown: (866) 222-8562

alvi
Alvi Satellites
Prashant Ajmera:
(678) 466-7868

AMERICAN|
EXPRESS

American Express
Merchant Services:
(800) 528-5200

B P fepisality
Bath Knot Hospitality
Gavin Hsu: (347) 337-0691

LIBERK
Berkshire Hathaway Direct
Insurance Company

Brandon Lockhart:
(833) 274-4270

Booking.com

Richie Yang: (702) 235-5488

Your ink sad Soser specabish
Coast to Coast Computer
Products, Inc.

Kyle Kurtz: (800) 231-4553

COX

BUSIMESS®

Cox Business
Alea Riley: (404) 269-3057

.
e
commERTiaL
Floor & Decor Commercial
Delana Delgado:
(877) 659-2478

Fortis

Fortis
Raj Pannu: (972) 979-2296

Dickson Furniture
Manufacturers
Paul Mougel: (713) 747-0341

DIRECTV
HOSPITALITY

DIRECTV, Inc.
Jeff Fox: (310) 560-0323

El

Elkay Interior Systems (EIS)
Greg Gliniewicz:
(630) 346-7549

GREENTREE
HOSPITALITY
GROUP

Greentree Hospitality Group
Nicole Lei: (702) 465-5753

IDEAS

A sas COMPANY

IDeas
Emily Walsh: (952) 698-4317

@le

YROLL-HR-BENEFITS

INFINITIHR
Daniel Mormino:
(623) 455-6234

gllt:ﬁlfj_ur_:ply'

Guest Supply -
A Sysco Company
Justin Haggart:
(732) 868-2331

JACARUSO
Jacaruso Enterprises
Melanie Calcagno:
(210) 415-0522

Hcareers

Hcareers
Doug Tutt: (605) 409-1304

Kellogg's
Tina Griffin: (630) 335-3737

HDSUPPLY

HD Supply Maintenance
Bree Lewis: (800) 233-6166

Kings 111
Jennifer Burks: (972) 965-9439

©Entegra
Entegra
James Perry: (615) 342-9575
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hihofels

hihotels by Hospitality
International
Gary Gobin: (770) 270-9398

~M3

M3
Haley Wolf: (770) 531-3746

Marcus & Millichap
Biran Patel: (214) 505-4547

&~ MassMutual

Mass Mutual
Candy Chan: (848) 228-1822

MATRIX

HOAFTALITY FURMITURE ot
Matrix Hospitality
Furniture, Inc.
Dilpreet Deol: (647) 847-1299

TELEGEM ERLETIONE

Matrix Telecom
Ashu S. Upa: (800) 283-0539

MSI

MSI Surfaces
Anil Palasamudram:
(713) 570-7000

GG

0
NewGen Advisory
Dinesh Rama: (602) 648-2700

MNEWGEN
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AAHOA SILVER INDUSTRY PARTNERS (contd)

A OCN

OCA Furniture

Fiona Shi: +86 18359625931

Onity

Onity, Inc

Kendall Simich: (503) 741-5698

Camvawrwd M
PMC Commercial Trust
Kristi Lewis-Hodge:
(972) 349-3200

Jlwnme

Showtime Networks, Inc.

Doug Markott:
(770) 698-6937

stayAPT Suites

Franchise Sales:

A | Froncial

PHD Financial
Paul Darrow:
(888) 508-7558

P Procure
Hospitality

Procure Hospitality
Jyotish Patel: (408) 674-5930

Rinnai.
Rinnai
Dipesh Parekh: (404) 821-0908

Spectrum»
ENTERPRISE
Spectrum
Enterprise Solutions
Stephanie Pitts:
(212) 379-5826

(662) 607-1591

Universal Financial
Consultants
Vincent Munno:
(727) 669-0109

E

ok I g

StayNCharge

Anthony Booth: (912) 399-3869

S |
1 HOSPTALITY
—————

Serta Simmons
Hospitality Bedding
Andrea Hochworter:

(770) 353-0122

SOT-

min Fank af Teeas
State Bank of Texas

Melissa Butler:

(469) 200-8245

@(] IGITAL
"

USA Digital, Inc.
Aaron Gomez:
(909) 200-5445

Tony Lent: (248) 974-5428

TettoS@ ’

Tetto5G

pr=
l@ﬂurld Cinema

World Cinema, Inc.

Ella Ahmed: (713) 266-2686

AAHOA BRONZE INDUSTRY PARTNERS

AADVANTAGE
LAUNDRY SYSTEM3

AAdvantage Laundry
Systems
Marcela Veloz:
(800) 880-2138

All4Lodging.com
All4Lodging
Naresh “ND” Bhakta:
(626) 253-6355

&APOGEE

Travel
Apogee Travel
Pearson Talbert:
(844) 827-6433

BottomiLine

Bottom Line Concepts
Samir Patel:
(301) 332-9077

Cetis

CetisInc.
Kevin Lesniewski:
(719) 638-8821

®

COBBLESTONE
HOTELS

Cobblestone Hotels, LLC
Brian Wogernese:
(920) 230-2622

Kiwitech

Pinnacle South, LLC

DEXTER.
LAUNDRY

Dexter Laundry, Inc.
Mackenize Flattery:

(641) 209-8115

Hotel Design Services
Samir Parikh:
(908) 222-9383

Rakesh Gupta:
(917) 929-1620

Stephanie Harrell:
(770) 227-3476

DPA Attorneys at Law
Pooja Patel:
(760) 372-0007

QO HuB

Hub International
Kim Gore:
(843) 839-4380

A mei
Marathon Fitness

PointeNorth

Ashley Thomas:
(713) 705-9278

Insurance Group
Paul Mayo: (816) 582-5181

FABIAN COUTURE

GROUP

HVS
Daneen Godinet:
(214) 766-5394

?

Fabian Couture Group

Kim Zabala:
(201) 460-7776

Faultless

Faultless Brands
Justin Nelson:
(816) 520-4477

=

Hytera

Hytera
Ty Estes: (213) 519-7465

Ferguson
Eric Tucker:
(434) 249-3785

I
INNRLY
INNRLY
Vimal Patel:
(504) 251-8314

DO

Dairy Queen
Jennifer Rude:
(952) 830-0391

FG

FGI Industries
Glen Paporello:
(973) 652-3978

y#= ntertek
[ 7}
Intertek Cristal

Seth Martin:
(978) 614-0619

pennys

Denny’s Corporation
Mark Levis:
(615) 603-8373

@BRANDS'

Focus Brands
Rani Bhatt:
(404) 978-4829

FOLIOT

FERMITURE
Foliot Furniture
Mahesh Parekh:
(702) 278-7380

©)
HelloGM
HelloGM
Ngoc Thach:
(605) 940-8824

@ | BATH NEHDOGL

Jacuzzi Bath Remodel
Timothy McGuire:
(815) 257-6064

N
9

NAVINA

Navina Wealth
Shashin Vora:
(619) 855-7898

Primrose Schools
Blair Burdette:
(404) 423-4247

NewSpace

Newspace, Inc.
Jason Chen:
(650) 873-8029

ONNERA
Onnera Group
Maria Blanco:

(786) 493-4099

Peoples Bank

SBA

Peoples Bank
Ashley Jones:
(601) 867-6263

A
Vvl
JANSEN

ADJUSTERS INTERNATIONAL
The R

Jansen/Adjusters
International
David Moore:
(832) 496-6761

Parth Hospitality
Parth Thakkar:
(803) 319-7365

KINGSDU“:‘N’
Kingsdown Hospitality
Vince Nicholson:
(404) 229-8042

g PHONESUITE

PhoneSuite
Angela Koslowski:
(303) 991-2649

®

Pineapple Capital Group

Dharmang M. Shah:
(850) 960-5500

PureHD

PureHD
Ryerson Ciesluk:
(978) 460-5560

JWAY

Subway
Ursula Lane:
(800) 888-4848

TEMPUR+SEALY

Tempur Sealy
David Wiles:
(419) 297-8522

et @Y

Universal Green Group
Megha Thacker:
(214) 842-6721

'\H_mm}
LY. T
USA LEDs
Tarunkumar Patel:

(551) 998-4923

e
‘Kthmn Bee
Purchasing

Queen Bee Purchasing
Robert Brown:
(972) 743-1254

VISUAL
= MATRIX

Visual Matrix
Patty Jefferson:
(817) 881-5176

OYAL

BBHET TRUCKS:

Royal Basket Trucks
Cindy Lapidakis:
(608) 358-1302

Verdant Energy
Management Solutions
Erika Webber:
(888) 440-0991

Bl s+ nosPITALITY

Sara Hospitality
Sangeeta Agarwal:
(678) 360-5117

M | VOGUE
AGEFTTALITY
Vogue Hospitality
Bobby Sethi:

Soarr Services
Michael Ferrer:
(817) 437-8011

(770) 282-0418

Wizehire:
Wizehire
Michael Stevenson:

W SOUTHEASTERN
o o

(512) 567-9376

Southeastern Laundry

Equipment
Heather Villa:
(770) 928-0080
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CLASSIFIEDS

~ CCHOICE

QUALIFIED
VENDOR

A meriFab
International

We have  you covered!

MANUFACTURER OF DRAPERY AND
BEDDING

MADE IN THE USA

¢52%¢ﬁ??125;é€§¢f

www.amerifabintl.com | 800-882-3205 | sales@amerifabintl.com

‘ 5 Years &
Warranty

Easy
1 Financing _§

5000+ HOTELS-MOTELS WORLD-WIDE TRUST

MATRIX COMMUNICATION & SECURITY
SOLUTIONS FOR EFFICIENT FUNCTIONING

« Hospitality IP Phone

System !
« Time-Attendance and ‘%
Access Control m

« HD IP Security-Camera
System
1291, N.Tustin Ave.
E m Anahiem, CA 92807-1603
Call: 1-(800)-283-0539
TELECOM | SECURITY  sales@matrixhotelpbx.com
www.matrixhotelpbx.com

Lead Designs ‘»".‘10 GUALIFIED
FFGE Procurement & Design Services g o ke VFh Ef-iﬂﬂ =

CASEGOODS PACKAGE
AT $899 PER ROOM

FINANCING AT INTEREST FOR 36 MONTHS*

HUTSON COLLECTION SPECIAL ROOM PACKAGE

HEADBOARD, WALLGUARDS, NIGHTSTAND, DESK, MEDIA PANEL,
LUGGAGE BENCH, MICROFRIDGE COMBO

APPLY"

BATHTUBS 24 SHOWER PANS

Repair ¢ Restore * Reglaze

Don’t Let Amateurs and “Fly-By-Nights” Ruin Your Bathtubs!
Unique Refinishers is the nation’s oldest and largest bathtub
repair, reglazing and restoration company. You can be assured
of the highest quality workmanship and materials for chips, old
tubs and tile, cracked fiberglass, cultured marble, etc... service
provided Coast to Coast!

UNIQUE®

REFINISHERS, INC.
Nationwide 1-800-332-0048

Atlanta 770-945-0072

]

-
%ggut
]DD%E

www.uniquerefinishers.com
We specialize in fiberglass Bathtub & Jacuzzi Repairs
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Amerifab International, INC...co.ovveevveeveee. 48
www.amerifabintl.com

Best Hotel Products, Inc....
besthotelproducts.com

Charter Communications Operating, LLC......16
enterprise.spectrum.com

Chase Payment SOlUtionS .....oc.ceeecencrrveeenine. 4

www.chase.com/

Lead DesigNs LLC .....oovvvvvvvvvveeememmmissssssssnseeeeee 48
www.leaddesignsllc.com

Matrix Hospitality Furniture InC. ..cccoocccoeevveveee. 49 s
www.matrix-furniture.com FurnlSh your
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MATRIX Hospitality Furniture is a 1-stop shop for custom-made hospitality furnishings.
We have a combined 200,000 sq. ft between our Saddle Brook, New Jersey USA and our
Toronto, Ontario Canada warehouse facilities. With highly skilled designers & craftsmen
and an expert fabrication team, MATRIX offers peace of mind to
owners of hospitality units with the promise of excellent product
quality, short turn-around times and extremely competitive prices
with 5 year Manufacture warranty on all Case goods and Soft goods!

Red Roof INN v, Outside Back Cover
www.redrooffranchising.com

Tempur Sealy oo Inside Front Cover
tempursealyhospitality.com
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Vanities International..............cooiiiicceic, 18 ® www.matrix-furniture.com ® www.matrix-furniture.com

www.vanitiesinternational.com/ ® 270 Market St., Saddle Brook, ® 1290 Martin Grove Road,
New Jersey, USA 07663 Toronto ON, Canada M9W 4X3

Watco Manufacturing Company

watcomfg.com/

FRANCHISE Il@ﬂ

LITIGATION PATEL & ASSOCIATES

Legal assistance in reviewing/
negotiating franchise agreements
and liquidated damages settlements.

Mahesh I. Patel

Patel & Associates, Attorneys at Law
Phone: 972-643-1813

Fax: 972-231-0104

Email: mpatel@patellaw.net

Save on franchise approved products!

Everything you need for your hotel...nationwide!
847.440.5562 | besthotelproducts.com/aahoa
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AAHOA'S BIGGEST PARTY OF THE YEAR!

The countdown to AAHOACONZ24 is on, and one of the most anticipated
events is the annual AAHOA Block Party. Here are some of the attractions
you can experience for free at Orlando's ICON Park!

Step into a world of mystery at the Museum of Optical Illusions

sy s’

Take unlimited rides on the Wheel at ICON Park

e W

Strike a pose with A-list celebrities at Madame Tussauds Wax Museum

Embark on an underwater adventure at SEA LIFE Orlando Aquarium

Be the greatest action hero at the 7D Motion Theater._
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Go for the high score inside In the Game Arcade

We're only a few weeks away from the hospitality industry's biggest event of
the year. Take advantage of this joyful celebration brimming with positive
energy and good vibes. Be sure to register now for AAHOACON24!

. THANK YOU,
» SP@NS@RS“



THE ADVANCED
ENTERTAINMENT PLATFORM

| YOUR YOUR CUSTOMIZED WELCOME MESSAGE
i

I LOGO  SETTHE TONE FOR YOUR GUEST'S STAY S _“"J' 0

nNREC ninEe

CHANNE u,!r.-r,l ON DEMAND

| NETFLIX [RHQLL A

EMJOY FREE

Example Home Screen pictured for illustrative purposes only. Netflix subscription/login required. Set-top box and custom antimicrobial remote.

The Advanced Entertainment Platform’ (AEP) combines DIRECTV" linear satellite and broadband
over-the-top content for an enhanced entertainment experience for your guests, residents or patients.

Live TV On Demand content from over Add your own
v includes sports. breaking news > | 45 programmers plus App-based JF promotional channels
— hit shows gnd n’10re g ' content from SHOWTIME; Hallmark, and share information with your
Saltbox TV and more at customers with local and over-the-air
no additional cost content insertion features
Customizable Home Screen =) Remotely manageable @8 Custom|z_able Prgperty
| includes a logo, welcome _] No PMS integration required —o Information App included
~~  message, background image I SO oSt
and more

Offer ends 12/31/23. New or renewing approved H&I customers only. 5-year programming agreement req'd. Credit card required (except MA & PA). Early Cancellation Fee may apply.

Scan or call Alvi Satellites 1.855.999.8115 to learn more OSPITAL

°ADVANCED ENTERTAINMENT PLATFORM (AEP): Professional install. req'd. Req's one receiver per TV, each sold separately. Add' monthly fee of $1.99 per room per month applies. Each TV must have available HDMI port. Req'd programming:
ENTERTAINMENT or above. 4K programming w/AEP req's compatible TV and ENTERTAINMENT, XTRA or ULTIMATE." Req's broadband intemet access w/ recommended speed of 25Mbps per 100 receivers. Intemet access not included. Compatibility:
COM2000 w/ COM51 card or COM3000. Other system limits and requirements may apply. ADVANCED ENTERTAINMENT PLATFORM (AEP) OFFER: Offer ends 12/31/23. Offer is available to new o renewing Hospitality and Institutions customers with a
5-year programming agreement. Customers subject to a current programming agreement may terminate such agreement without penalties if customer agrees to a new 5-year programming agreement with this offer. Offer is eligible for one (1) HD COM
System (includes 23 channels) per property & one (1) AEP set top box per room at no additional cost, OR one (1) HD COM System (includes 23 channels) with NTSC-16 per property & one (1) AEP set top box per room at no additional cost. Properties must
subscribe to ENTERTAINMENT (§9.25/room/mo.) or above. ENTERTAINMENT promotional bundle price includes ENTERTAINMENT (7.50/raom/mo.), local channels (§1.10/room/mo.) and technology fee ($0.65/room/mo.). Bundled rate will be listed as two

separate line items on customer hill. Additional charge of $1.99/room/mo. in all units for AEP. 50-room minimum is req'd per property. To access DIRECTV HD programming, HD equipment req'd. IN THE EVENT YOU FAIL TO MAINTAIN YOUR
SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $15,000 PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES
DURING THE COMMITMENT PERIOD. Payment is due within thirty (30) days of receipt of a notice of failure to complete the commitment period. INSTALLATION: Custom installation charges apply, and installation fee is based on property
size. Applicable use tax adjustment may apply on retail value of installation. Availability of DIRECTV service may vary by location. In certain markets, programming/pricing may vary. Make and model of system at DIRECTV's sole discretion. Offers void where
prohibited or restricted. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of Service for Hospitality Establishments and the DIRECTV Terms of Service for Institutions; copy provided with
new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. SHOWTIME and related marks are trademarks of Showtime Networks Inc., a Paramount Company.
Individual programs, devices and marks are the property of their respective owners. All Rights Reserved. ©2023 DIRECTV, LLC. DIRECTV is a trademark of DIRECTV, LLC. All other marks are the property of their respective owners.
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THE SECRET TO BECOMING
.p1. LODGING INDUSTRY ICONS:

FRANCHISEE
SATISFACTION!

RedRoof Piuis + ’l?}ﬁggof

The brand that created the Upscale Economy® segment

$55.00 75.8% $40.79  54.7%

REVPAR OUTSTANDING REVPAR OUTSTANDING
BRAND
(INDEX 104.7%) CONTRIBUTION3 (INDEX 103.9%)? CONTBRITQLI}IﬁONs

Contact Matthew Hostetler, Chief Development Officer, mhostetler@redroof.com / redrooffranchising.com

Genuine Relationships. Real Results® = BouRoof also includes THE Bod COLLECTION  [IOMETOWNE

12022 Franchise Survey. 2 STR Average Revenue per Available Room Index based performance for all Affiliate-Owned and Franchised Red Roof hotels open and operating for at least one full year, and all of calendar 2022
with any temporary closures being less than 90 days, 575 hotels for Red Roof Inn and 76 hotels for Red Roof PLUS. * The Brand Contribution is the percentage of room revenue generated for the properties through the
Red Roof Inn website, call center, group bookings, National Sales, Global Distribution system (GBS), third party web sites and by RediRewards® members booked directly with Affiliate-Owned and Franchised properties
in the U.S. open and operating for at least one full year, and all of calendar 2022 with any temporary closures being less than 90 days, 575 hotels for Red Roof Inn and 76 hotels for Red Roof PLUS. This is not an of-
fer. No offer or sale of a franchise will be made except by a Franchise Disclosure Document first filed and registered with the applicable authorities. For New York: An offering can only be made by a prospectus filed first
with the Department of Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-5824. Red Roof Franchising, LLC, 7815 Walton Pkwy New Albany, Ohio 43054.

© 2024 Red Roof Franchising, LLC
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