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Join a brand with 500+ properties nationwide. You will become part 
of Sonesta’s growing brand portfolio, brought to you by owners who 
know what it means to own, invest in and operate powerful brands 
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GIVE YOUR CUSTOMERS MORE ENTERTAINMENT OPTIONS AND WAYS TO CONSUME CONTENT
The Advanced Entertainment Platform° (AEP) combines DIRECTV® linear satellite and broadband over-the-top content for an enhanced 

entertainment experience for your guests, residents or patients. 

AEP adds an in-room set-top box, antimicrobial custom remote and cloud services to HD COM Systems to bring app-based content from 
SHOWTIME,® Hallmark TV and Music Choice.® Plus, customers get access to thousands of hours of content from dozens of programmers in 

the DIRECTV On Demand App, allowing viewers instant access to stream entertainment with no login or password required.

Offer ends 12/31/22. New or renewing approved H&I customers only. 5-year programming agreement req’d. Credit card required (except MA & PA). Early Cancellation Fee may apply.

PLATFORM BENEFITS

Example Home Screen pictured for illustrative purposes only.

The SHOWTIME® App lets 
customers stream thousands 
of premium entertainment 
titles, like Billions® and The 
Chi, plus movies, sports, 
documentaries and more. 

Access thousands of hours of  
On Demand titles from dozens of 
programmers; allows customers 
to watch what they want, when 
they want. 

Get HD

equipment

included at no

extra cost!

 Details on back.

Add your own  
promotional channels  
and share information with 
your customers with local  
and over-the-air content 
insertion features

Remotely manageable  
No PMS integration required

Easy-to-clean remote 
features antimicrobial 
additives

Streaming from personal devices 
through STAYCAST™† 

App-based and On Demand 
programming content at no 
additional cost

Live TV  
includes sports, breaking news,  
hit shows and more

4K^ HDR content 

Flexible, cloud-delivered updates 
to meet changing market needs

Customizable Home Screen  
includes a logo, welcome message, 
background image and more

Optional ability to use a personal 
mobile device  
to control the in-room TV
Requires a mobile device running Android 8 or later, or iOS 14 
or later. Requires download and installation of the DIRECTV 
Mobile Remote app. Data charges for the app download may 
apply. Requires acceptance of terms and access to device 
Bluetooth radio and location information. Device limitations 
may apply.

THE 
ADVANCED ENTERTAINMENT 

PLATFORM°

Customizable Property 
Information App included at 
no extra cost

Set-top box 
and custom 
antimicrobial 
remote.

The customizable Property 
Information App, included at 
no additional  cost, allows 
the property to highlight 
information to guests such as 
amenities, a property map, 
restaurant hours, and fitness 
center location. 

Call 877.233.1787 today to learn more.
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1Nilson ranking March 2022
2JPMorgan Chase Q4 2022 Earnings Presentation
3Euromoney, September 2020
Businesses are required to complete an application and agree to terms and conditions at the time of enrollment. All businesses are subject to credit approval. Merchant services are provided by 
Paymentech, LLC (“Chase”), a subsidiary of JPMorgan Chase Bank, N.A. ©2023 JPMorgan Chase & Co. All rights reserved. 

Payment processing that’s simple, secure and 
trusted by over 10,000 AAHOA Members
We’ve been AAHOA’s preferred partner for more than 25 years. As the number-one merchant acquirer in the U.S.,1 

processing $2.15 trillion globally2 and backed by financial powerhouse JPMorgan Chase (named World’s Best Bank 2020),3 

our strategic payments experts, solutions engineers and fraud specialists are here to help you. 

With Chase you’ll benefit from:
• A dedicated lodging team
• Preferred group rates
• 24/7/365 customer support
• In-person, online and on-the-go payment options

Call 1-800-727-1872 or email 
lodging_team@chase.com today to learn more.
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AAHOA WELCOMES BHARAT PATEL AS CHAIRMAN.
Last month, Bharat Patel, CHO, CHIA, took the helm as AAHOA Chairman. He has been 
an active member of the association since 2008 and served as an ambassador for several 
years before being elected Florida Regional Director in 2015. Bharat is a second-generation 
hotelier who learned the hotel business through hands-
on experience at properties owned by his parents. He has 
rented rooms, cleaned rooms, and worked nearly every 
part of a hotel. As AAHOA Chairman, Bharat wants to help 
members honor their past while creating a bolder 
future, regardless of where and how they started their 
hotel entrepreneurial journey. In this edition of Today’s 
Hotelier, you can read Bharat’s first letter as AAHOA 
Chairman. Please join us in congratulating and welcom-
ing Bharat! See Letter From the Chairman on page 8.

AAHOACON23 SIGNALS 
THE START OF A NEW ERA.
AAHOACON23 was action-packed 
last month. Thousands of hotel 
owners listened to world-class 
keynote speakers, attended top-
level education sessions, and 
networked at four unforgettable 
evening events, including the 
Welcome Reception at the world-
famous LA Coliseum. The annual 
convention also saw the election 
of the 2023-24 Board of Directors. 
Congratulations to new AAHOA 
Secretary Rahul Patel and all 
our newly elected 2023-24 lead-
ers! See p10 for complete recap.
AAHOA.com/BoardOfDirectors.

AAHOA CONGRATULATES 2023 AWARD WINNERS.
AAHOA is always thrilled to recognize leaders for their contributions to 
hospitality during the AAHOA Convention & Trade Show. On behalf of 
the entire AAHOA community, we congratulate the eight outstanding 
leaders who demonstrated their drive to find new solutions for hotel 
businesses and are taking the industry to the next level. Let’s celebrate 
them! AAHOA.com/Awards.

HAPPY ASIAN AMERICAN AND PACIFIC  
ISLANDER HERITAGE MONTH.
May is designated Asian American, Native Hawaiian, and Pacific 
Islander Heritage Month by presidential proclamation. As an 
organization that has long represented the interests of Asian 
Americans in hospitality, today and every day, AAHOA is proud 
to celebrate the contributions of our nearly 20,000 members, 
who own 60% 
of the hotels 
in the nation 
and contribute 
$368.4 billion 
to the nation’s 
annual GDP.

2023 REGIONAL CONFERENCES 
& TRADE SHOWS CONTINUE 
THIS MONTH.
AAHOA’s popular annual series con-

tinues on Tuesday, May 30, in Tampa, 
FL. The Florida Conference & Trade 

Show will give attendees access to top 
vendors, incredible networking opportunities, and region-
specific industry updates. With AAHOA Members owning 
65.2% of the hotels in Florida and contributing $33.9 billion 
to the state GDP, this regional event empowers hotel owners 
to thrive in the Sunshine State. Mark your calendars today!  
AAHOA.com/Regionals.� ■
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LETTER FROM THE CHAIRMAN 2-MINUTE READING TIME

BHARAT PATEL, CHO, CHIA 
AAHOA CHAIRMAN (2023-2024)

AAHOA 
leadership 

meets with 
legislators at the 

highest levels 
of government, 

and we’re 
doing so while 

simultaneously 
showing the 

industry, and 
beyond, that 

representation 
matters.”

A wave of the future
AHOACON23 HAS COME AND GONE, AND I’M READY TO HIT THE GROUND RUN-
ning as AAHOA’s newest Chairman.

I made several promises in my speeches on stage at our annual Convention and 
Trade Show, and I plan on keeping those promises to AAHOA Members and the 

entire hospitality industry.
I wanted to make difference starting at a young age, which is why I wanted to join AAHOA 

in the first place.
AAHOA Leadership meets with legislators at the highest levels of government, and we’re 

doing so while simultaneously showing the industry, and beyond, that representation 
matters.

Part of my focus as Chairman is making advocacy front and center of AAHOA’s overall 
mission and vision. My ultimate goal is to rebuild AAHOA’s D.C. office, reset AAHOA’s goals 
and presence in Washington, re-establish strong partnerships with our state associations, 
and grow the AAHOA PAC to new record levels.

In 2022, AAHOA launched HerOwnership: Opening Doors for Women in Hospitality, which is 
aimed at elevating, educating, and empowering the established women hoteliers of AAHOA 
and across the industry. We hope to create educational and networking opportunities for 
the next generation, AAHOA’s rising stars, renew their sense of belonging to AAHOA, and 
reimagine the way they interact and support the association.

But, on top of that, my hope is that AAHOA has a renewed focus on giving members the 
content they need, where they need it, in a way that’s engaging, accessible, and helpful.

AAHOA will continue to develop an educational strategy that all members can take 
advantage of, to elevate how AAHOA, the largest hotel owners association in the world, 
acts as a resource to hoteliers nationwide.

We’re our own best advocates, and I’m focused on advocating for all AAHOA Members.
Under my leadership, AAHOA Membership Benefits will continue to improve. I’m look-

ing forward to a bigger and bolder year ahead and continuing to build on the success this 
association has built during the past 30-plus years.� ■
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LETTER FROM THE PRESIDENT & CEO   2-MINUTE READING TIME

We must 
continue to 

advocate for 
our members, 

and ensure the 
next generation 

is equipped 
with the tools 
they need to 
continue the 

momentum we 
have already 

started.”

LAURA LEE BLAKE, ESQ. 
AAHOA PRESIDENT & CEO

Fostering the  
next generation

IT IS A NEW SEASON AT AAHOA. A NEW BOARD, A CHANGE IN LEADERSHIP, AND A 
new and improved AAHOA team.

AAHOACON23 was a great success, and I want to give a warm welcome and a huge 
congratulations to our new Secretary and Board Members.

As this association evolves and time goes by, the long-held traditions are steadfast, 
one of which is the ongoing support and encouragement of our young leaders.

The future, the next generation, is going to be the face of AAHOA one day, and it is 
important that we make a steadfast effort to ensure our young professionals are getting 
involved. During the next few months, AAHOA will be launching a new initiative for young 
professionals. The idea is to help pave the way for these young professionals, the next 
generation of hoteliers, in the hospitality industry.

The leaders of today were once young professionals. We all had to start somewhere, 
and it is our job to be a support system and sounding board for tomorrow’s leaders. It 
is amazing to see the young professionals running for board seats, winning awards at 
AAHOACON, and showing up at the various YP events to network, learn, and begin their 
journey as leaders of AAHOA.

AAHOA has a rich history and a growing membership that relies on the leadership team, 
who makes decisions that affect their livelihoods. Whether it is at an AAHOA event, at 
advocacy summits on Capitol Hill, or at private meetings with lawmakers, we are imple-
menting changes that directly impact our members and the hospitality industry as a whole.

We must continue to advocate for our members, and ensure the next generation is 
equipped with the tools they need to continue the momentum we have already started.

AAHOA, and the hospitality industry, need young professionals to continue the essen-
tial work AAHOA already has in progress today. We depend on them to be prepared to 
confront future challenges.

Without these YPs and without the next generation, this important work would be in 
jeopardy.

Let us continue to provide career and educational opportunities, advocacy-related 
information, and a support system that holds no bounds. Then one day, when we look 
back on this time, we can rest assured that we did our part to help the next generation 
thrive.� ■

"Never doubt that a small group of thoughtful, committed 
people can change the world. Indeed, it is the only thing that 
ever has." - Margaret Mead
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AAHOACON23 RECAP

Honoring the Past,
Creating a 

Future

THIS YEAR’S AAHOACON WAS 
one of historic proportions. 
Nearly 8,000 AAHOA Members 
showed up and showed out 
in Los Angeles for the biggest 
and best industry event of 

the year. AAHOACON23 kicked off the four-
day event with multiple masterclasses, a 
late-night karaoke party, and the Welcome 
Reception, where thousands of attendees 
enjoyed spectacular fireworks and an epic 
drone show at the historic and 100-year-old 
Los Angeles Memorial Coliseum.

Recap

Bolder
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Relive the  
excitement  

all over again

Scan the QR code to watch a 
quick recap video, highlighting 

the amazing experiences of 
AAHOACON23.

LATIMES.COM

WEDNESDAY, APRIL 12, 2023 A3
THEWORLD

KYIV,Ukraine—Ukraineon Tuesday began resumingelectricity exports to Euro-pean countries, its energyminister said — a dramaticturnaround fromsixmonthsago, when Russian bom-bardment of power stationsplungedmuchofthecountryintodarkness.
The announcement byEnergy Minister HermanHalushchenko that Ukrainewas not only meeting do-mestic consumption de-mands but ready to restartexports to neighbors wasa clear message thatMoscow’sattempttodemor-alize the population by tar-geting its infrastructure didnotwork.

Ukraine’s domestic ener-gy demand is “100%” sup-plied, Halushchenko toldthe Associated Press, and ithas reserves toexportduetothe “titanic work” of itsengineers and internationalpartners.
Russia ramped up infra-structure attacks in Sep-tember, when waves of mis-siles and exploding dronesdestroyed about half ofUkraine’s energy system.Power cuts were commonacross the country as tem-peratures dropped belowfreezing, and tens ofmillionsstruggled tokeepwarm.

Moscow said the strikeswere aimed at weakeningUkraine’s ability to defenditself, whileWestern officialssaid the blackouts thatcaused civilians to sufferamounted to war crimes.Ukrainians said the timingwas designed to destroytheir morale as the warmarkeda full year.
Ukraine had to stop ex-porting electricity in Octo-ber tomeetdomestic needs.

Engineers workedaround the clock, often risk-ing their lives at powerplants to keep electricityflowing. Kyiv’s allies alsoprovided help. InDecember,U.S. Secretary of State An-tony J. Blinken announced$53 million in bilateral aidto help the country acquireelectricity grid equipment,on topof $55million for ener-gy-sector support.
Muchmoreworkremainsto be done, Halushchenkosaid. Ukraine needs fundingto repair damaged genera-tion and transmission lines,and revenue from electricityexports would be oneway toprovide it. The first countryto receive Ukraine’s energyexports will be Moldova, hesaid.

In addition to the heroicwork by engineers and theWestern aid, warmer tem-peratures are enabling theresumption of exports by re-

ducing domestic demand.Nationwide consumptionwas already down at least30% due to the war, Halush-chenko said, with many in-dustries having to operatewith less power. Renewableslike solar and wind poweralso come into play as tem-peratures rise, taking pres-sure off nuclear and coal-firedpowerplants.
But it’sunclear ifUkrainecan keep up exports amidthe constant threat of Rus-sianbombardment.
“Unfortunately now, a lotofthingsdependonthewar,”Halushchenkosaid. “Iwouldsay we feel quite confidentnowuntil thenextwinter.”Exports to additionalcountries are on schedule toresume, he said.

“Today we are startingwith Moldova, and we aretalkingaboutPoland,wearetalking about Slovakia andRomania,” he added, noting

that how much will dependon their needs.
“ForPoland,wehaveonlyone line that allows us to ex-port 200 megawatts, but Ithink this month we will fin-ish another line which willincrease this to an addi-tional 400 megawatts, sothese figures could change,”he said.

Export revenue will de-pendon fluctuating electric-ity prices in Europe. In 2022,whenUkrainewasabletoex-port energy, its companiesaveraged monthly revenueof 40million to 70million eu-ros($43.7millionto$76.5mil-lion), depending on prices,Halushchenko said. Even ifit’s 20 million euros ($21.9million), he said, “it’s stillgoodmoney. We need finan-cial resources now to restoregeneration and transmis-sion lines.”
Ukraine has the ability toexport more than the 400-

megawatt capacity limit im-posed by the EuropeanNet-work of Transmission Sys-tem Operators for Electric-ity, orENTSO-E.
“Weare innegotiations toincrease this cap, becausetoday we can export evenmore; we have the necessaryreserves in the system,” theminister said.

The capacity limit is inline with what Ukraine wasexporting in September be-fore it diverted resources tomeetdomestic needs.
The 400-megawatt ca-pacity is “only a start” asUkraine pursues a long-termgoal of becoming “trulyintegrated” into Europe’snetwork, which would in-crease the security of itssupply and help its neigh-bors exchange electricity,according to Georg Zach-mann, energy policy expertat the Bruegel think tank inBrussels.

At a price of 100 euros($109) per megawatt hour,the monthly income streamfor Ukraine would at mostreach 30million euros ($32.8million). As capacity in-creases, however, concernswill move from supply tocommerce and politics dueto Ukraine’s coal-firedplants paying almost noth-ing for carbon emissions,while EU competitors pay100 eurosper ton.
Halushchenko wants toincrease themaximumtech-nical capacity to2gigawatts.At the very least, he wouldlike exports to meet thecountry’s import restrictionof 850megawatts, he said.ENTSO-E represents 39electricity transmissionsystem operators from 35Europeancountries.

Ukraine began tradingelectricity with Europeancountries in June, in a bid tomove away from Russia’ssphere of influence. Powerlines were synchronized inMarch2022, shortlyafter thewarbegan.
Engineers sped up theprocess to link Ukraine tothe continental grid, allow-ing the country to decoupleits power system fromthat of Russia. Moldova wasadded later. Before that,Ukraine and Moldova werepart of a power sharing sys-tem that included RussiaandBelarus.

The resumption of ex-ports is an obvious win forUkraine, but it also benefitsEurope, according to energyanalyst Olena Pavlenko ofthe Kyiv-based think tankDixieGroup.
“European consumersneedthis—it increasescom-petition in the [European]market, lowers prices andfeels more energy-secure,”she said. “For Ukraine, thisis a solution to not just takemoney in grants and creditbut to earn money. This is agood start for the futureoperation and partnershipwith the EU, as a businesspartner.”

Kullabwrites for the
AssociatedPress.

Ukraine resumes exports of electricity

SOPHIA SQUARE in Kyiv, Ukraine, usually flooded with light, is dark during a blackout Nov. 9. EnergyMin-

ister Herman Halushchenko said the country is resuming energy exports to neighbors, starting withMoldova.

Carolyn Cole Los Angeles Times

Infrastructure attacks
by Russia failed to
cripple the country,
which is meeting 100%
of domestic demand.
By Samya Kullab
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Attendees boarded a fleet of buses that 
were shepherded by a police escort to the 
AAHOACON23 Welcome Reception at the Los 
Angeles Memorial Coliseum.

Welcome
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Keynotes

 “People underestimate Indian-Americans and the impact we could offer America,” said 
Wednesday’s General Session keynote speaker, the multi-talented comedian, writer, and Peabody 
award-winning entertainer Hasan Minhaj.

ON WEDNESDAY, APRIL 12, 
2023, Keynote Speaker Hasan 
Minhaj helped us launch into 
AAHOACON23 as our first key-

note speaker. Minhaj used his experience 
as a comedian, writer, and Peabody award-
winning entertainer to deliver a one-of-a-
kind General Session.

A AHOACON23 continued with 
another stellar keynote speaker, Swami 
Brahmaviharidas, BAPS, during the 
General Session on Thursday, April 13. As 
a relentless champion of humanitarian 
causes worldwide and the Global Outreach 
of BAPS leader, he inspired attendees to 
act with compassion, synergy, and spiri-
tual awareness.

The Honorable Sadhguru, founder and 
head of the Isha Foundation, wrapped up 
our fantastic General Session Keynote 
Speaker lineup on Friday, April 14. 
Sadhguru emphasized the power of medi-
tation and stressed the importance of rais-
ing human consciousness, an important 
concept for busy hotel owners.

“Nothing will ever happen 100% of the way you want 
it. As beings, we have a choice in how we respond to 

challenges and we can decide how to be,” said Friday’s 
General Session keynote speaker Honorable Sadhguru, 

founder and head of the Isha Foundation, highly 
sought-after inspirational speaker, and New York Times 

bestselling author.
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BHARAT PATEL BECOMES 
NEWEST CHAIRMAN  
OF AAHOA

Florida hotelier Bharat Patel, CHO, 
CHIA, became the new Chairman 
of AAHOA’s Board of Directors at 
AAHOACON23.

“I am honored to serve America’s 
hotel owners as the newest AAHOA 
Chairman,” Patel said, “and I look for-
ward to working with AAHOA’s nearly 
20,000 members to ensure we rees-
tablish strong partnerships with our 
state associations, grow the AAHOA 
PAC to new record levels, and make 
advocacy front and center to AAHOA’s 
mission and vision.”

“Congratulations to Bharat Patel on becoming AAHOA’s newest 
Chairman,” said AAHOA President & CEO Laura Lee Blake. “Working 
alongside you as Vice Chairman over the past year has been a plea-
sure, and I am looking forward to all that you will accomplish in the 
year ahead.”

Patel has been an active member of AAHOA since 2008. He served 
as an Ambassador for several years before his election to the Board of 
Directors as the Regional Director for Florida in 2015. He is a second-
generation hotelier who learned the hotel business through hands-on 
experience at properties owned by his parents. Today, along with other 
family members, including his wife, Manisha, they own and operate 
Gulf Coast Hospitality, a company based in Sarasota, Fla.

“From a young age, I wanted to make a difference, which is why I 
joined AAHOA,” Patel said. “AAHOA Leadership meets with legisla-
tors at the highest levels of government, and we’re doing so while 
simultaneously showing the industry, and beyond, that representa-
tion matters.”

Bharat plays an active role in his community and previously served 
on the Florida Restaurant & Lodging Association Board of Directors, 
the Florida Department of Business and Professional Regulation 
Hotel and Restaurant Advisory Council, the Sarasota County Tourism 
Development Council, and the Sarasota County Sheriff’s Office 
Advisory Board.

“My main focus is all about AAHOA priorities, strategic planning, 
and laying the path for the future of AAHOA,” Patel said. “We will con-
tinue to create educational and networking opportunities for the next 
generation, create new revenue streams for AAHOA, new sponsorship 
opportunities, and focus on how AAHOA can provide more value for 
our members and loyal industry partners for years to come.”

It’s no secret that today’s 
women hoteliers are bolder 
and more empowered 
to become immersed in 
hospitality. That’s why 
AAHOACON23 offered sev-
eral HerOwnership-driven 
events, workshops, and 
learning sessions created just for women hoteliers. During 
the HerOwnership Women’s Hotelier Session & Luncheon, 
Communication coach Denise Thomas helped the women 
hoteliers in the room embrace their identity as a woman in 
a predominantly “other” environment.

“We had a room full of close to a thousand women, all under 
one roof,” said Lina Patel, former AAHOA Women Hoteliers 
Director Eastern Division (2017-2023). “We discussed how we 
can advance ourselves and be out in the world where we are 
one of the best. It was a very encouraging session.”

On Thursday, April 12, HerOwnership & Wyndham's 
Women Own the Room Presented “Setting the Foundation 
for Successful Hotel Ownership,” where women hoteliers 
heard from Helen Zaver, Senior Vice President at Colliers 
International, Stacey Nadolny, Senior Vice President at 
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Wyndham Hotels & Resorts, and Bella Silverberg, Vice President, 
Development Marketing at Wyndham Hotels & Resorts on what 
to take into consideration when deciding to build or buy a hotel.

AAHOA’s young professionals also brought energy, excitement, 
and an unwavering commitment to learning at the ‘Super Bowl’ 
of the industry. That’s why AAHOACON23 offered two Young 
Professionals Sessions, “It’s Your Time!” on Wednesday, April 
12, and “Caution! Opportunity Ahead!” on Thursday, April 13. 

Both sessions uniquely equipped young professionals to make their 
hotel goals and mindset future-ready.

“It was amazing. We had a packed room. In fact, there were so many 
people that some people had to stand in the back,” said Tanmay Patel, 
Young Professional Director Western Division. “We have been curat-
ing these educational sessions specifically for young professionals.”

Apart from the education sessions, masterclasses, HerOwnership-
driven events, and a massive Trade Show floor (more on that in 

just a bit), attendees were afforded plenty of 
opportunities to unwind and catch up with 
friends old and new. Despite a little bit of rain, 
the Wednesday Block Party featured plenty of 
food, drink, and even some outside entertain-
ment once the skies cleared a bit.

The Thursday night Raas Garba night 
allowed more than attendees to dance the 
night away, many of whom brought their 
families with them, and Friday night’s Gala 
Reception was the perfect way to cap off 
an amazing week. Thank you to everyone – 
attendees, AAHOA staff, sponsors, etc. – who 
worked tirelessly to make AAHOACON23 an 
event to remember and one that will help us 
create a bolder future together.

VIRDEE WINS ANNUAL TECH PITCH COMPETITION AT 2023 AAHOA CONVENTION & TRADE SHOW
Virdee took home the top prize in the AAHOA Tech Pitch Competition, Co-Powered by HFTP. A panel of five judges with expertise 

in technology and hospitality chose Virdee’s guest experience technology platform from a field of eight finalists. Virdee Virtual 
Reception Software is aimed at helping properties become more efficient. Whether 
it’s to help front-of-house staffing, provide guests with their keys, or help them 
pay for their stay, their goal is to free up staff in a way that allows them to deliver 
a true guest experience.

“It’s super exciting when you start a company, and you start selling the product, 
and the first thing you want to do is get product market fit and start building your 
client base. And then any sort of recognition like this is a huge honor for us. So 
really, it’s a cool experience and a great feeling,” said the winner, Branigan Mulcahy, 
Co-Founder of Virdee, “There’s a lot of great things we learned from the other com-
panies that presented. There are things that help housekeeping be more efficient, 
and hiring and in tipping, and all of these other technologies that come into the flow.”

“It was just amazing to be invited. There are a lot of amazing companies that 
presented as part of the tech pitch competition,” added the winner, Mulcahy. “I 
learned a lot about some of these other platforms, and it was great for us to be 
able to get our message out.”

Tech   P   itch
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2023 AAHOA AWARD WINNERS REVEALED
AAHOA also recognized the achievement and excellence of its members 
at AAHOACON23. The AAHOA Award recipients received their awards 
and were celebrated on the main stage during the general session on 
Thursday, April 13. The 2023 award winners are:

AAHOA Award of Excellence 
This award recognizes a hotelier who has 
demonstrated strong leadership, has high 
standards of excellence, and is making 

a significant contribution to the lodging 
Industry. This year there were two winners:

Mahesh Ratanji, CEO, Ratan Management 
Group LLC, AAHOA Lifetime Member, 

Northeast Region
and
Jayesh Patel, CEO, Athena Hospitality 
Group, AAHOA Member

Cecil B. Day  
Community Service Award
Named in honor of Cecil B. Day, the founder 
of Days Inn known for his commitment to 

community service, this award recognizes 
someone who has demonstrated a strong 

commitment to serving his or her community.
Chandrakant (Chan) Patel, CEO, State Bank of Texas, AAHOA 
Lifetime Member, North Central (Dallas), Texas Region

Outreach Award for Philanthropy
This award is given to an individual deeply 
involved with helping humanity through 
philanthropic and charitable activities, 

domestically or overseas.
Harold Daniels, General Manager, EAS 

Graceland LLC, AAHOA Member, Memphis, TN

Outstanding Woman Hotelier  
of the Year Award
This award recognizes a woman hotelier for 

strong leadership, a commitment to lodging 
excellence, and her significant contributions 

to the industry and her community.
Nimisha Patel, Partner, Vue Hotels, AAHOA Lifetime Member 
and former member of the board, San Antonio, TX

Outstanding Young Professional  
Hotelier of the Year Award
This award is for young hoteliers under the 
age of 30 who have exemplified the spirit, 

dedication, and achievement of a profes-
sional hotelier.

Rickesh (Ricky) Patel, Vice President, Premier 
Hotels KC, AAHOA Ambassador / Committee Member (Education 
& Professional Development), Central Midwest Region

Political Forum Award  
For Advocacy
This award is given to an individual who is 
extensively involved with helping advance 

AAHOA’s mission and the interests of its 
members by participating in the legislative 

process through political involvement and gov-
ernment affairs.
Danny Gaekwad, CEO, Danny Gaekwad Developments 
& Investments, AAHOA Government Affairs Committee 
Chairman

IAHA Independent Hotel  
of the Year Award
This award honors an independent hotel that sets a high standard 
of excellence in quality, service, and guest satisfaction. This award 
honors a specific hotel rather than an independent hotelier in 
general.
Jagubhai Patel, Co-Founder, The Metric, AAHOA Lifetime 
Member, Greater Los Angeles Area Region

Awards
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With a record level of 
booth sales for the trade 
show, it was the largest trade 
show in AAHOA’s 34-year his-
tory, and a 22% increase over 
2022. There were nearly 520 
total exhibiting companies, 
the second largest exhibitor 
total in AAHOACON history.

CHECK OUT WHAT 
SOME PEOPLE HAD TO 
SAY ABOUT  
AAHOACON23:

“This is like the grand-
daddy of all events. 
Everyone’s been talking to 
me about AAHOACON since 
I started brokerage,” said 
Sean Kumar, Marcus and 
Millichap Hotel Broker. “This 
is my first time attending, 
and it’s unbelievable. There 
are so many people, so many 
different vendors, so many 
attractions and events going 
on throughout the day, and 
so much education at the 
same time. But that it’s like 
spectacular, it’s very much 
worth the time and effort just 
for that.”

“As someone who is new 
to the hotel industry, we 
had a chance to see the tre-
mendous amount of sup-
port and, for me, coming to 
AAHOACON, with 8,000 other 
hoteliers, one thing that’s 
really unique I think about 
the hotel industry and about 
AAHOA, is everyone’s willing-
ness to help,” said Hotelier 
Dr. Ruby Dhalla. “They’re so 
incredibly supportive and 
helpful. I feel blessed and 
fortunate to be a part of the 
AAHOA Family.”

Largest trade show in AAHOAH  istory
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AAHOA MEMBERS SUPPORT HUNDREDS  
OF L.A.’S UNHOUSED YOUTH
AAHOA was proud to partner with Covenant House California at this year’s 
AAHOACON to help raise money and awareness for youth facing homeless-
ness and trafficking. To give back, AAHOA Members bought AAHOACON23 
branded socks and T-shirts at the AAHOA Booth during the Trade Show, 
where up to 80% of the proceeds went directly to Covenant House California.

Attendees discovered new tips and tricks to profession-
ally maintain, refresh, and upgrade their hotel guest 
rooms, common areas, facilities, equipment, and sys-
tems. The following companies showcased essential 
skills and cutting-edge technologies to help hotel own-
ers improve and grow their businesses:

•	 AmBath
•	 Amana PTAC
•	 BlueVue
•	 EcoLab
•	 Lowes Pro

•	 First Choice  
Luxury Vinyl Plank

•	 Hospitality Robots
•	 WrkSpot

GarageEXPLORING  
THE AAHOA

RAHUL PATEL IS THE NEW AAHOA SECRETARY
AAHOA congratulates Rahul Patel of Bradenton, Florida, as the new AAHOA 
Secretary. Rahul Patel is Proprietor of Wisdom Group, LLC.

AAHOA Members also elected the following 10 members to the Board of 
Directors:
•	 Arkansas Regional Director: Danny (Chintu) Patel
•	 Florida Regional Director: Chetan (Chris) Patel
•	 Georgia Regional Director: Vikesh (Vik) Zaver
•	 Greater Los Angeles Area Regional Director:  

Naresh (ND) Bhakta
•	 North Central Regional Director: Bhavesh N. Patel
•	 North Pacific Regional Director: Ankit Panchal
•	 North Texas Regional Director: Dhiren Masters
•	 Director at Large Western Division: Nalin (Neil) Patel
•	 Young Professional Director Eastern Division: Dylan Patel
•	 Women Hoteliers Director Eastern Division: Purnima Patel

The AAHOA Board of Directors also elected the following three members to 
serve as Industry Partners on the AAHOA Board:

Amir Ahmed, Executive Vice President, DISH Business
John Houghtaling, Managing Partner and Majority Owner, Gauthier Murphy 

& Houghtaling, LLC
Abraham Tieh, Director of National Commercial Property Tax, O’Connor 

& Associates
“Congratulations to our new AAHOA Secretary, Rahul Patel, and all of our 

newly elected board members. It is truly encouraging to see so many members 
volunteering to serve America’s hotel owners,” said AAHOA Chairman Bharat 
Patel. “Together, we are continuing to showcase the value and importance of 
AAHOA, the largest hotel owners association in the world, and I am thrilled 
to start working alongside the new AAHOA Officers, our Board of Directors, 
and the entire AAHOA Team.”

“The greatest leader is not necessarily the one who 
does the greatest things. He is the one who gets the 
people to do the greatest things.” - Ronald Reagan
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AAHOA ANNOUNCES NEW FOUNDATION TO 
SUPPORT DISASTER RELIEF, CHARITABLE 
INITIATIVES ACROSS THE COUNTRY
At AAHOACON23, AAHOA also announced the launch 
of the AAHOA Charitable Foundation. Forming later 
this year as an IRS-recognized 501(c)(3) nonprofit, 
the AAHOA Charitable Foundation will aim to support 
humanity, providing disaster relief, educational schol-
arships and grants, charitable initiatives for worthy 
causes, and humanitarian aid.

“I can think of no better way to conclude my chair-
manship of AAHOA than by launching the AAHOA 
Charitable Foundation,” said Past Chairman Nishant 
(Neal) Patel (2022-2023). “AAHOA Members are hard-
working, creative, and entrepreneurial. They are 
also generous and community-minded. The AAHOA 
Charitable Foundation gives all of our Members a 
new outlet to continue supporting our communities.”

AAHOA’s 20,000 members already contribute to 
their communities by supporting charitable organiza-
tions that provide services ranging from education 
and disease research funding to humanitarian efforts. 
Thanks to the generosity of vendor partners, mem-
bers, and sponsors, AAHOA has been able to donate 
millions of dollars to charities that touch lives and 
make the world a better place.

“Through charitable golf tournaments, hurricane 
relief efforts and other charitable activities, AAHOA 
Members believe in giving back to our local communi-
ties,” said AAHOA Chairman Bharat Patel. “The AAHOA 
Charitable Foundation builds on these efforts and 
provides a new venue for AAHOA Members to support 
their communities.”

“AAHOA Members own hotels in thousands of com-
munities in all 50 states, which provide safe and com-
fortable accommodations for 3.5 million guests each 
night, along with employing one million workers,” 
said President & CEO Laura Lee Blake. “Our Members 
stand strong as pillars of their communities and care 
deeply about those who need help. They contrib-
ute in so many ways. Through the AAHOA Charitable 
Foundation, our Members will have a new way to sup-
port charitable activities that will make a remarkable 
difference in each and every community across the 
country.”� ■
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IN TODAY’S ULTRA-TIGHT LABOR 
landscape, the competition for 
hiring and retaining staff can be a 
tough, and ever-present, obstacle 
to overcome. Against that back-
drop, finding and developing a new 

generation of leaders becomes even more 
challenging.

“The war for talent in any customer-
facing industry has become fierce and 
somewhat counterproductive to ensur-
ing sectors, such as hospitality, survive,” 
said Christina Reti, head of real estate and 
hospitality, EMEA, for Korn Ferry. “The hos-
pitality sector isn’t sustainable without 
people.”

FEATURE

On the 
hunt for 
the next 

generation 
of leaders

by TOM GRESHAM

GOOD
PEOPLE
Where 
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Bruce Tulgan, founder and 
CEO of Rainmaker Thinking 
and an author who special-
izes in management training 
and generational diversity in 
the workforce, said identifying 
and developing the next genera-
tion of leaders depends on an 
organization-wide emphasis on 
cultivating leadership skills in 
team members and creating a 
culture “where the best can rise 
to the top.” That will not only 
help attract workers but will 
help to keep them and encour-
age them to develop and grow 
with an organization.

“You’re telling them and show-
ing them that this is a place 

where we seek to develop lead-
ers,” Tulgan said. “This is a place 
where we want the right kind of 
leaders.”

IDENTIFYING POTENTIAL 
LEADERS
To find and cultivate future lead-
ers, Reti said hotel operators 
need to offer a culture that will 
appeal to younger workers and 
offer them a clear path to build 
a career that includes leadership 
opportunities.

“Hotel operators need to align 
their cultures with the current 
generation of youth who enter 

Developing a 
leadership  
mindset for your  
newest workers
It’s never too early for a new generation of workers to 
begin to develop a leadership mindset, and organiza-
tions play a major role in helping them see the career 
possibilities that could lie ahead.

Christina Reti, head of real estate and hospitality, 
EMEA, for Korn Ferry, said organizations that offer team 
members the freedom to demonstrate their unique 
skills and personality within the structures of their 
jobs will be providing them with a chance to show their 
leadership potential – and to realize it for themselves.

“Providing opportunity for individuals to impress 
their personality on decision-making and service deliv-
ery is essential to encourage accountability, which is 
central to the leadership mindset,” Reti said. “This 
often is difficult within hospitality because of the desire 
for brand consistency, but celebrating each employ-
ee’s interpretation of the brand is helpful to ensure 
employees remain engaged and develop brand affinity. 
Whether someone greeting guests at the door says, 
‘Good morning, sir’ or ‘How are you today?’ shouldn’t 
matter; it’s the smile on that person’s face that will 
resonate in the guest’s memory of their stay at a hotel.”

Reti said giving young workers those kinds of chances 
and a view of the future can help the hospitality sector 
promote itself to up-and-coming talent.

“Young talent needs to be made aware of all 
the flexibility, mobility, and career longevity 
that exists within this incredibly rewarding 
sector,” Reti said. “Organizations don’t 
have the option to be as selective any-
more and need to ingratiate those 
willing to enter the world of hotels. 
Thank them, encourage them to 
speak their mind, and offer their 
opinion of what could be changed 
in how something is done. Listen 
and respond to young staff to con-
stantly keep them engaged and 
motivated to make a difference.”

The biggest mistake that 
organizations make is putting people 
in leadership roles officially, but then 
without any significant training.”
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the sector, either for a short period or a lon-
ger term career,” Reti said. “Ensuring the 
organization’s values resonate with those 
of the staff on the floor is critical to attract 
and retain staff, and to build a culture that 
encourages personal development along-
side service delivery.”

A “strong, identifiable group culture” 
makes finding future leaders easier, Reti said.

“Employee engagement increases sig-
nificantly when employees’ values are 
reflected in the corporate ethos,” Reti elab-
orated. “Leadership develops from within 
a healthy and happy workforce, and this is 
where the mindset is critical to reinforce.”

Tulgan noted that some organizations 
are much better at selecting leaders than 
others. Those who don’t put the effort into 
identifying leaders risk allowing the wrong 
people to seize those opportunities.

“If you do not have a rigorous, purposeful 
selection process, then fundamentally you 
will be erring on the side of letting leaders 
self-select,” Tulgan said.

Self-selection leads to putting those who 
are “power hungry” in charge, Tulgan said.

“The people who are the most outspo-
ken, opinionated, and ego-driven are the 
ones most likely to jump to the front of the 
line and demand and badger and bribe and 
threaten,” Tulgan said. “Those aren’t good 
criteria for leaders. At many organizations, 
though, because those people are the most 
visible, they’re the most noticed and they 
seem to want it – so they find their way to 
the top.”

Tulgan said organizations should look for 
staff members who are good at self-eval-
uation against an objective standard and 
who understand personal responsibility.

“It’s people who have good work habits, 
people who are good at interpersonal com-
munication, people who have good criti-
cal thinking skills, people who understand 
teamwork, and people who have a service 
mindset,” Tulgan said. “Being a good citizen 
in the organization, playing your role on the 
team, but being aware of how that role fits in 
with other members of the team – that’s what 
we look for when we look for new leaders.”

Tulgan said managers should pay atten-
tion to who team members turn to for help. 
Who is a frequent “go-to” person for others?

“They’re always willing to help and do 
a little extra heavy lifting,” Tulgan said. 
“Find people who go out of their way to 
quietly teach their peers and co-workers. 
It’s not who stands out because they have 
the loudest voice or the most opinions or 
who is the most demanding; it’s who stands 
out for always being willing to help their 
colleagues.”

The performance of current leaders also 
will impact how well organizations iden-
tify strong leadership candidates inter-
nally. Tulgan said highly engaged leaders 
are much more likely to properly identify 
potential successful future leaders.

“If managers throughout the organiza-
tion are managing properly, if they’re in 
dialogue with people, then they’re going 
to be much more likely to be identifying the 
right people,” Tulgan said.

TRAINING
Once team members are selected for a 
leadership track, Tulgan said it’s crucial 
to provide them with a technical frame-
work for being a leader. That means teach-
ing them skills such as decision-making, 

Legal assistance in reviewing/
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communication, teaching others, talking 
like a coach, setting clear expectations, pro-
viding feedback, solving problems, resource 
planning and how to monitor, measure and 
document performance.

Tulgan added that the organizations 
excelling at cultivating and promoting 
effective leaders maintain an intent focus 
on training, coaching, and mentoring.

“The lion’s share of this formula is train-
ing, training, training, training, training, 
training, training,” Tulgan said.

Tulgan said organizations too often put 
people in leadership roles and fail to ensure 
they excel in their new role.

“The biggest mistake that organizations 
make is putting people in leadership roles 
officially, but then without any significant 
training,” Tulgan said. “So, we tell them 
‘here’s a little extra paperwork you have 
to do,’ but nobody ever teaches them how 
to do the paperwork. And then, every so 
often, we send them to a seminar where 
somebody tells them a whole bunch of stuff 
that’s probably not very good advice.”

Ultimately, someone with promise for 
a leadership position will not reach that 
promise without the proper help.

“If you put somebody in a position of 
leadership because they were very good 
at their job, it may not be because they’re 
good at managing people,” Tulgan said. 
“And even if they have what it takes to man-
age people, maybe they have no experience, 
and then what they do is they start making 
it up as they go along and follow the path 
of least resistance to do what everyone else 
is doing. It’s so much smarter to train and 
teach them the evidence-based best prac-
tices of management.”� ■
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THERE’S ARGUABLY NEVER 
been a more interesting 
time to be a young profes-
sional in the hospitality 
industry. Within the span 
of three years, they’ve seen 

the industry band together to weather 
an existential threat, then come roaring 
back to pre-pandemic levels, illustrat-
ing the highs and lows of small-business 
ownership.

AAHOA’s young 
leaders are finding 
success through 
talent, work ethic, 
and drive
by NICK FORTUNA
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leader in AAHOA. But here’s a look at a 
few members under the age of 35 who 
are proving that the industry’s future is 
in good hands.

PUTTING DOWN ROOTS
For Tanmay Patel, the hospitality industry 
isn’t just a career, it’s a home.

In 2007, Patel’s parents purchased a 
rundown hotel near downtown Dallas, TX, 
renovated the 30-unit building, and made 
it their home in addition to their business. 
Since then, SG Hotels LLC has expanded to 
include five properties in Texas, but the 
Inn of the Dove is still his family’s gather-
ing place.

Patel, 31, now lives there with his wife 
and infant daughter. His parents split their 
time between India and the United States 
and often stay there as well. Born in Bardoli 
in the Indian state of Gujarat, Patel moved 
to America with his parents in 2003 and 
helped them run their fledging hotel busi-
ness by cleaning rooms and working the 
front desk.

Patel now manages the family business, 
and though he’s considered house hunting 
in the past, he has no plans to leave the Inn 
of the Dove. The hotel is centrally located, 
not just in Dallas but in his heart.

“It’s a home, it’s a workplace, it’s every-
thing,” he said. “This is where we started 
in the hospitality industry.”

The Inn of the Dove also owns a place 
in history as the last Green Book hotel 
in the Dallas-Fort Worth area. Patel said 
he’s weighing the pros and cons of hav-
ing it included in the National Register of 
Historic Places, including concerns that 
the designation might complicate future 
renovations.

While working for his parents, 
Patel also hit the books, earning 
a bachelor’s degree in computer 
science and master’s degrees 
in business administration 
and real estate development 
from the University of Texas 
at Arlington. He said those 
skills and his extroverted 
nature help him to network 
and find the best deals on the 
products and services that are 
vital for his properties.

“I’ve always been more of a social 
person, so I like interacting with 

Undergoing trial by fire has given 
AAHOA’s young professionals a wealth of 
experience that will serve them well as 

they prepare to take the reins, accord-
ing to Vik Zaver, AAHOA’s Georgia 

Regional Director.
“The talent level for 
AAHOA’s young leaders is 

high,” Zaver said. “Every 
year brings new chal-
lenges and opportu-
nities to which this 
generation has to learn 
from and adapt to be 
successful. They’re an 

asset to the association 
because of the insight 

and experience they can 
bring to the table that other 

generations may not necessar-
ily have given a thought.”

Tejal N. Patel, AAHOA’s Women 
Hoteliers Director, Western Division, 

echoed those sentiments, calling AAHOA’s 
young leaders “the cream of the crop.”

“They are highly skilled and talented 
individuals who have demonstrated a 
strong commitment to their careers,” Patel 
said. “Many of them have impressive aca-
demic credentials, work experience, and 
leadership skills. Beyond that, they have a 
strong entrepreneurial spirit and innova-
tive ideas.”

With a membership of more than 20,000 
hoteliers nationwide, it would be impos-
sible to showcase every impressive, young 

Vik Zaver
AAHOA’s Georgia 
Regional Director
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people and finding out what’s going on 
in my markets,” he said.

Patel said he’s benefited greatly from 
the networking and educational oppor-
tunities provided by AAHOA, and he’s 
spreading that message as the asso-
ciation’s Young Professional Director, 
Western Division.

Some sons and daughters of hoteliers 
aren’t as passionate about the indus-
try because they watched their parents 
work extremely hard and struggle through 
economic downturns, so they wonder if 
another field would be a better fit, he 
said. That trend motivates Patel to mentor 
young professionals, connect them with 
resources from AAHOA and “help them 
get to the level where they want to be,” 
he added.

“Sometimes people view hospitality as 
a job, but we want them to have the same 
passion that our parents had because 
that’s what defines the hospitality indus-
try,” Patel said. “If you just view it as work, 
you won’t really stay interested in it, and 
you won’t innovate. When you’re passion-
ate about it, you will innovate and advance 
the industry as a whole.”

Patel said part of his role with AAHOA is 
to listen to young professionals and help 
them identify the hospitality role that 
will spark that passion. From there, he 
can connect them with the right mentors 

at AAHOA’s numerous events for young 
professionals and at major functions such 
as AAHOACON. During the years, he’s 
made many important connec-
tions at AAHOACON, includ-
ing business partners and 
friends.

“The breadth of 
experience at the 
AAHOA convention 
is so vast, so if you 
can tap into that, 
you’ll be success-
ful,” Patel said.

FORMATIVE 
EXPERIENCES
Bhavik Patel said he 
knew hospitality was 
the right field for him 
when guests at his parents’ 
hotels would smile and thank 
him for a wonderful stay. Born in 
Punta Gorda, Fla., and now living in 
St. Petersburg, Patel would clean rooms 
and work the front desk at his parents’ 
two properties, gaining valuable experi-
ence and developing a passion for guest 
satisfaction.

“I grew up in the industry,” he said. 
“Delivering the best experience that you 
can for guests through a smooth, seam-
less process was always something that 
I enjoyed.”

Patel, 31, is managing director of Conor 
Acquisitions, which has five hotels in the 
Southeast, including the two originally 
owned by his parents. He holds a bach-

elor’s degree in applied science and a 
master’s in international business 

from the University of Florida. 
Patel said his background 

in finance helps him per-
form many important 

duties, including ana-
lyzing profit-and-
loss statements, 
finding operational 
efficiencies, and 
evaluating poten-
tial business deals.

Patel said it was 
an honor to serve 

as AAHOA's Young 
Professional Director 

Eastern Division and help 

develop the next generation of industry 
leaders.

AAHOA’s educational resources helped 
him navigate the process of taking over 
his family’s business, and he knows 
other young professionals face similar 
challenges. He’s also passionate about 
advocating for the industry at the local, 
state, and national levels, and he strives 
to educate young professionals about the 
importance of getting involved.

The national labor shortage affecting 
the hospitality industry has been well-doc-
umented, but that issue also extends to the 
top of many hotel companies, Patel said.

“It’s important to invest in our young 
professionals because in the hospital-
ity industry, some of our youth aren’t as 
involved,” he said. “Some young people 
are shying away from the industry, so it’s 
critical to keep them engaged on the own-
ership side.”

Patel said his leadership strategy 
focuses on the three Cs: communica-
tion, commitment, and consistency. 
Communication is vital not only when 
dealing with employees, vendors, and 
business partners but when advocating 
for the industry to elected officials, he said. 
Through commitment and consistency, 

Bhavik Patel

Tejal N. Patel
AAHOA’s 
Female Director
Western Division

Tanmay Patel
AAHOA’s Young 
Professional Director
Western Division
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young hospitality professionals can grow 
into the leadership roles that suit them 
best, he added.

AAHOA’s events for young professionals 
help to spur their professional growth, as 
does attending events such as AAHOACON, 
Patel said.

“It brings the industry together and gives 
everyone a chance to bounce ideas off each 
other and network, so that’s a big value add 
for the members,” he said. “When you have 
everyone in one place, it becomes more of 
an innovation hub as well.”

GETTING A RUNNING START
When Rhea Patel becomes a full-time hos-
pitality professional this spring, she’ll be 
hitting the ground running.

Patel, 21, spent eight months working the 
front desk at the Hyatt Regency Cincinnati 
before moving over to the Residence Inn 
by Marriott, where she was a front-office 
associate focused primarily on guest satis-
faction. In early March, she had just trans-
ferred into the new role of sales coordinator, 
tasked with booking large groups to stay at 
the Residence Inn.

Patel was working from 7 a.m. to noon 
each weekday, then hustling over to the 
University of Cincinnati to complete her 
bachelor’s degree in operations manage-
ment and marketing. She was scheduled to 
graduate this May and join the Residence 
Inn full time. Patel said she was grateful 

that the hotel had been flexible with her 
work schedule, allowing her to gain experi-
ence while finishing school.

“I’m really excited,” Patel said of train-
ing for her new role. “I’ve been at this 
property for a little over a year 
now, so I feel like I know it like 
the back of my hand, but being 
in a different department will 
show me a different side of 
the hotel and will teach me 
new things.”

Patel plans to bring that 
knowledge back to her 
family business. Her father, 
Bhavesh N. Patel, owns 
about a dozen hotels in 
Texas and Ohio and serves as 
AAHOA’s North-Central Region 
Director. Rhea Patel serves as an 
AAHOA ambassador for the region 
and helps out with the family business 
whenever she can.

“My favorite thing about this industry 
is the customer-satisfaction and experi-
ence part of it,” she said. “I find consumer 
behavior extremely interesting, and you 
get to see a lot of that in hospitality. I 
want to understand the ins and outs of 
the industry so I can help with our proper-
ties as well.”

Patel said being in school makes it 
difficult to travel for many AAHOA func-
tions, but she’s enjoyed participating 
in local events, including the inaugural 
HerOwnership Conference & Retreat in 
Cincinnati last October. The initiative aims 

to educate and empower women hoteliers 
across the industry, removing bar-

riers to hotel ownership.
Last fall, Patel joined 
f e l l o w  A A H O A 

M e m b e r s  i n 
Washington, D.C., 
to advocate for 

the industry. 
Among the 
issues she 
a d d r e s s e d 
was the need 
to give small-

business own-
ers more time 

before requir-
ing them to repay 

COVID Economic 
Injury Disaster Loans.

“I’ve made so many connections through 
AAHOA,” Patel said. “Getting involved with 
government affairs and advocacy was 
really cool as well. That’s one of the main 
things AAHOA Members should try to do. 
Government officials have so much to deal 
with and may not understand every issue, 
so they need people to explain to them 
what’s going on in the industry.”

In March, Patel said she was looking 
forward to attending AAHOACON for the 
first time this year, and she planned to 
become more active in the association 
after graduation.

“AAHOA has really great educational 
seminars, wellness seminars, and other 
events aimed at helping members,” she 
said.

Patel said she enrolled in college to 
study sports management, but when she 
got a job at the Hyatt, she knew it was time 
to change course.

“That’s where I realized that hospitality 
is something that I love and I’m passionate 
about,” she said, adding that she’s looking 
forward to spending more time helping 
her father. “That will mean wearing a lot 
of different hats, but it’s something that 
I’m ready to dive into.”� ■

Rhea Patel
AAHOA 

Member

Bhavik Patel
Former AAHOA 
Board Member
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AAHOA’s Spring National Advocacy 
Conference brings together 
lawmakers and 200+ AAHOA 
Members strongly advocating for the 
hospitality industry
by EVELYN HOOVER

ADVOCACY IN ACTION

AAHOA goes to

Washington

FEATURE

IN MARCH, HUNDREDS OF AAHOA 
Members and leaders from across 
the U.S. flew into Washington, 
D.C., for AAHOA’s Spring National 
Advocacy Conference (SNAC) to 
discuss critical issues impacting 

America’s hotel owners.
The advocacy event kicked off on 

Tuesday, March 7, with the “Hail to the 
Chiefs” panel, where Kirtan Mehta, Chief 
of Staff to Senator John Hickenlooper 
(D-CO), and Shil Patel, Chief of Staff to 
Senator Thom Tillis (R-NC), discussed the 
significant role that chiefs of staff play in 
the legislative process and the importance 
of creating relationships with these key 
players. Mehta and Patel also emphasized 
that everything starts at the local level 
and encouraged SNAC attendees to cre-
ate relationships where it matters most: 
in their local community.

After the panel discussion, U.S. 
Representative Dr. Richard McCormick 
(R-GA), who has a unique background as 
a Marine helicopter pilot and emergency 
room doctor, took the stage to speak to 
AAHOA Members and leaders. He com-
mented on the work of AAHOA’s entrepre-
neurs, and their success and backgrounds, 
saying, “One thing we don’t want to do in 
America is punish successful people.”

POWERFUL PRESENTATIONS
The advocacy event also ensured to 
motivate and empower the women hote-
liers in attendance. The “HerOwnership 
on the Hill” panel welcomed the House 
Democratic Caucus Executive Director 
Sonali Desai, Former Women Hoteliers 
Director Eastern Division Lina Patel (2017-
2023), and Women Hoteliers Director 
Western Division Tejal Patel on stage for 
an engaging conversation on women in 
leadership, entrepreneurship, and Desai’s 
path to success. 

The first day concluded with the 
Congressional Reception in the Senate 
Hart Building where AAHOA welcomed 
several Members of Congress (MOCs) to 
attend and make remarks to attendees. 
From U.S. Senator Rick Scott (R-FL) to U.S. 
Representative Sheila Jackson Lee (D-TX), 
and many others, AAHOA Members were 
immeasurably grateful for the time these 
representatives took out of their packed 
schedules to educate and encourage 
greater involvement in advocacy and the 
legislative process.

MAKING CONNECTIONS
AAHOA’s advocacy continued on 
Wednesday, March 8, on Capitol Hill. The 
SNAC Delegation held more than 200 EL
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AAHOA Members were 
immeasurably grateful 
for the time these 
representatives took 
out of their packed 
schedules to educate 
and encourage greater 
involvement in advocacy 
and the legislative 
process.”

  5-MINUTE READING TIME

meetings with MOCs and their staffs. 
AAHOA Members focused on obtaining 
greater access to capital and addressing 
the severe labor shortages plaguing the 
industry. AAHOA leaders helped expand 
lawmakers’ knowledge around the impor-
tance of hotels to their communities and 
the economy at large.

Political affiliations aside, those in 
attendance were representing the inter-
ests and issues that are important to 
America’s hoteliers and the broader travel 
and hospitality industry.

During the two-day advocacy 
event, AAHOA Members urged 
Congress to support the following 
four issues.
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The EWEA creates an H-2C visa program for nonimmigrant, nonagricultural 
service workers. It’s intended for small businesses in industries with lower 

educational thresholds and comparatively low sales per employee.”

1
42

3

PROMOTE ACCESS TO CAPITAL 
BY INCREASING SBA LOAN CAPS/
LIMITS
• �SBA 7(a) and 504 Loan Limits to $10 

Million: Obtaining access to capital is 
a critical factor for small businesses 
to operate and thrive in a challenging 
economy. Currently, Small Business 
Administration (SBA) 7(a) and 504 loans 
are capped at $5 million, which was last 
set in 2010. For hoteliers, the costs of 
constructing and purchasing properties 
have skyrocketed during the past decade.

PERMANENTLY EXPAND THE 
EARNED INCOME TAX CREDIT 
(EITC)
• �Business owners across the country 

face critical labor shortages. Earned 
income tax credit (EITC) improvements 
affecting workers without children that 
expired at the end of 2021 should be 
made permanent.

ADDRESS THE INDUSTRY’S LABOR 
SHORTAGE BY SIGNIFICANTLY 
INCREASING THE NUMBER OF 
H-2B VISAS AND CREATING A NEW 
H-2C VISA.
• �Address the Hospitality Labor Shortage 

with H-2B visas: The unemployment 
rate in the leisure and hospitality sec-
tor is 5.2%, which is 36% higher than the 
3.6% overall unemployment rate for the 
country, according to the latest February 
2023 data from the U.S. Bureau of Labor 
Statistics.

• �The Biden Administration announced 
its expansion of an additional 64,000 
temporary nonagricultural worker 
H-2B visas for FY 2023. This is in addition 
to the 66,000 H-2B visas that are normally 
available each year. However, the total 
number of available visas does not come 
close to the estimated 1.5 million open 
jobs in the industry.

• �AAHOA seeks for Congress to: Eliminate 
caps on the H-2B visa program altogether 
so there are no constraints on addressing 

employers’ needs for additional seasonal 
workers. Also, if an already-approved 
worker is brought back, they shouldn’t 
be counted against the cap of a new visa.

• �Allow these visas to be valid for  
multiple years, so businesses don’t have 
to undergo the onerous filing process 
every year.

COSPONSOR THE ESSENTIAL 
WORKERS FOR ECONOMIC 
ADVANCEMENT ACT
• �The Essential Workers for Economic 

Advancement Act (EWEA) would help 
business owners address the critical 
labor shortage by filling a need currently 
unaddressed in the U.S. immigration 
system.

• �The EWEA creates an H-2C visa program 
for nonimmigrant, nonagricultural 
service workers. It’s intended for small 
businesses in industries with lower edu-
cational thresholds and comparatively 
low sales per employee.

AAHOA further offers numerous oppor-
tunities for elected officials to utilize and 
learn about the needs of AAHOA Members 
and to speak directly with key constitu-
ents back home. These include attending 
regional conference meetings and speak-
ing at AAHOA town halls, as well as partici-
pating in interviews with Today’s Hotelier, 
AAHOA’s monthly magazine distributed to 
20,000 Hoteliers.� ■
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“It was an honor to attend my final 
advocacy conference as Chairman 
of AAHOA. We brought nearly 200 
AAHOA leaders to Washington, 
D.C., to advocate on behalf of our 
industry and on behalf of 20,000 
AAHOA Members,” said AAHOA 
Past Chairman Nishant (Neal) 
Patel (2022-2023). “Creating 
relationships with our elected 
officials is a top priority for AAHOA, 
and we will continue to work 
on your behalf, strengthening 
relationships so we can continue 
to represent the entire hospitality 
industry with your best interests  
at heart.”
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“AAHOA provides a platform to voice our concerns by 
continuing to strengthen its position and influence in the 

hospitality industry, as well as in key political circles at the 
federal, state, and local levels,” said AAHOA President & CEO 

Laura Lee Blake. “We are making a true difference for the 
benefit of our members, and it is fantastic to see the impact 

we are having. I know policymakers will remember us the next 
time they make decisions affecting the hospitality industry.”
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To learn more about AAHOA’s policy 
priorities and issues advocated for at the 

2023 AAHOA SNAC, scan the QR code:
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FINANCE

Strong leadership can help secure financing and 
grow a commercial real estate business
by RUSHI SHAH

FOR HOTEL OWN-
ers, leadership 
goes beyond gen-
erating revenue 
and managing 
employees effec-

tively. Leadership is a mind-
set and strategy that must be 
practiced at all levels of real 
estate ownership. It means 
establishing and maintaining 
professional relationships with 
franchisors, lenders, equity 
partners, lawyers, financial 
advisors, and intermediaries 
and vendors. It also involves 
adopting a more sophisticated 
mindset, with the goal of insti-
tutionalizing your business and 
opening the door to better 
financing and future growth.

RELATIONSHIPS  
CLOSE DEALS
Loyalty to people and institu-
tions who’ve helped you scale 
is a tenet of leadership that’s 
often dismissed yet can have 

the most profound effect on 
future success. Commercial 
real estate is a relationship 
business with all stakeholders 
relying on and trusting in each 
other to get deals closed. These 
relationships are on a contin-
uum with value built over time. 
Borrowers who are good lead-
ers will protect and nurture 
these connections because 
they know, the next time they 
need financing, they’ll start out 
already ahead. Furthermore, 
borrowers who are becom-
ing more sophisticated may 
outgrow community banks or 
credit unions who can’t lend 
above certain thresholds, mak-
ing having an expert interme-
diary with deep institutional 
relationships by their side even 
more critical. Commercial real 
estate ownership is a journey 
and bridges should be pro-
tected not burned.

As an example of the impor-
tance of loyalty, let’s consider 

a situation where a financ-
ing intermediary was able to 
successfully negotiate a cash 
out refinance for a borrower 
despite the borrower’s lack of 
experience, background issues, 
or other pain points. If that bor-
rower is serious about grow-
ing the business, he or she will 
put stock in the groundwork 
already laid and work with the 
same intermediary for the next 
transaction. The intermediary 
knows the nuances of the bor-
rower’s business, has heard the 
back story, and previously miti-
gated potential obstacles that 
could derail the transaction. 
Already having a clear vision 
of the transaction and the bor-
rower’s goals ensures the inter-
mediary can get to work right 
away and, more importantly, 
can start providing value.

And, we see the effects of 
good leadership in relation-
ships every day. Recently, a 
certain client had a loan that 

 relationships

Loyalty to 
people and 
institutions who 
have helped you 
scale is a tenet of 
leadership that’s 
often dismissed 
yet can have the 
most profound 
effect on future 
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  4-MINUTE READING TIME

was maturing and was having a 
hard time refinancing or selling 
the asset. After three extension 
requests, the lender was run-
ning out of patience and the 
borrower contacted Mag Mile 
Capital for help. Fortunately, 
the company happened to 
have a great relationship with 
the lender’s president and was 
able to negotiate one last exten-
sion without any fees or penal-
ties. This gave the team time to 
find a new lender willing to refi-
nance the loan, saving the client 
at least a million dollars in fees 
and other expenses. This illus-
trates how the team was able to 
push and pull through existing 
relationships to achieve a posi-
tive outcome for the client and 
the existing lender. By show-
ing leadership and enlisting an 
expert to deal with a negative 
situation, the owner avoided 
foreclosure, and Mag 
Mile now has 
a client for 
life who has 

already referred new business 
to the company.

DON’T OVERLOOK YOUR 
FRANCHISOR
Prudent owners also will show 
leadership in how they perceive 
and interact with their franchi-
sor. Instead of seeing a required 
PIP as an affront, leaders rec-
ognize that the franchisor has 
a vested interest in the asset’s 
success and is only trying to 
preserve their brand. Having a 
PIP can also get borrowers to 
the closing table. Capital pro-
viders, especially non-recourse 
lenders, like it when a franchi-
sor makes owners invest capi-
tal into the asset because it 
improves the collateral and 
decreases the likelihood of 
default.

TO BE SUCCESSFUL,  
BE REALISTIC
Approaching lender and ser-
vicer relationships from a per-
spective of leadership also is key 
for a more successful outcome. 
Owners who demand unreason-
able discounts are perceived 
as amateurs and not taken 
seriously. Conversely, lead-
ers enjoy more favorable out-
comes because they approach 
loan negotiation as a give and 
take and don’t ask for conces-
sions without giving something 
in return. We see this play out 
when approaching bankers and 
capital markets in the current 
rate environment. Regulatory 
and market pressures make it 
impossible for a banker to lend 
money at 5% when the prevail-
ing market is 6.5%. Owners will 
have more chance of success if 
they are up to date on market 

dynamics and accept reality 
before asking for unrealistic 
loan terms.� ■

Rushi Shah is 
Principal and CEO 
of the commercial 
mortgage and 
real estate 
investment 

banking firm and AAHOA Allied 
Member Mag Mile Capital. As a 
leader in hospitality financing, 
Shah specializes in structuring and 
placing high leverage, nonrecourse 
bridge and permanent debt with 
cash out for full- and limited-
service hotels nationwide. Since 
joining the firm’s predecessor, Aries 
Capital, in 2015, Shah has 
structured and closed hundreds of 
millions in financing for all 
property types. Shah has held 
previous positions at Northern 
Trust and has an MBA from the 

University of Chicago’s Booth 
School of Business.
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INDEPENDENT HOTELIERS

by ARMAAN PATEL

FOR A YOUNG HOTELIER, THE 
notion of operating an 
independent property can 
be immensely attractive 
because the only limits exist 
within one’s imagination. 

Plus, at its core, the independent segment 
of the market is very welcoming and allows 
us to add as many bells and whistles to our 
properties as we desire and pushes us out 
of our comfort zones. And, we can create 
a property’s design, its structure, or its 
culture with meanings as unique as we are. 
Creating a unique identity and the freedom 
of structuring innovations without the lim-
its that might come from operating under 
the umbrella of a brand can generate posi-
tive feedback – from those employed by 
the hotel and from those staying there. Put 
another way, employees often are happier 
and guests are more satisfied.

Full 
throttle

The allure of independence  
for younger hoteliers
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As a young hotelier, however, it can be 
quite tough without proper guidance in 
place. You’re on your own, but the posi-
tive is that you learn from your own expe-
riences and aren’t dependent on other 
individuals or brands for improvements, 
compliances, and expansions. Creating the 
guidelines, building a unique guest experi-
ence, and pursuing your passion without 
feeling restricted by a flag is something 
many in the independent segment look 
forward on a daily basis.

GETTING STARTED
For the young hotelier still working through 
college, playing the owner-operator role 
while working toward a degree can lead to 
seemingly endless months of multitasking 
and time-management hurdles. However, 
making all the necessary sacrifices and 
seeing the future that’s being built ahead 
helps ease the burden and can allow pas-
sion to lead the journey. As any younger 
individuals in the industry likely can attest, 
it’s quite intimidating when older, more 
established leaders express a belief that 
the younger generation is lacking knowl-
edge and real-world experience.

Unfortunately, the industry is lacking in 
its support of younger hoteliers, includ-
ing brokerage, loan acquisitions, and 
operational assistance, and that doubt 
and lack of support are key reasons why 
young hoteliers aren’t more involved. To 
allow for more growth, it’s crucial that the 
industry steps up to provide tools, as well 
as advice and mentorship to the current/
next generation of hoteliers still early in 
their careers.

But, it’s still possible to establish a 
foothold in the industry, regardless of 
experience level, by focusing on building 
relationships with industry experts. This, 
alone, can help build a portfolio, acquire 
indispensable know-how, and build 

powerful connections, leading to expo-
nential growth. After all, who you know is 
often more important that what you know.

LEVERAGE YOUR SKILLS
One major advantage younger hoteliers 
have is their understanding, and embrace, 
of new and emerging technologies and 
trends. For example, in a typical 9-to-5 
office scenario, it’s frequently the younger 
employees who staff the marketing depart-
ment, because they often have the most 
familiarity with the tools of the day and 
best know how to leverage them for maxi-
mum impact. Similarly, younger hoteliers 
can utilize these skills to help their proper-
ties compete with those that have deeper 
pockets but might not be as able – or will-
ing – to capitalize on newer trends.

For independent operators, marketing 
resources and know-how can provide a 
major advantage over the larger players, 

especially in markets oversaturated with 
branded properties. Among other posi-
tives, a creative and well-implemented 
marketing strategy can help a hotel create 
and share, a unique culture, which allows 
the property to better communicate with 
its guests.

LEAN ON ME
Many young hoteliers – and this is espe-
cially true of AAHOA Members – followed 
older family members into the industry 
and have the automatic advantage of being 
able to regularly access that built-in knowl-
edge base. To maximize the opportunities 
for success, the second/third/etc. genera-
tion of hoteliers need to take advantage of 
the experiences of those who have gone 
before them, especially when it comes to 
handling rejection and treating that expe-
rience as a redirection moment. Chances 
are, there’s no situation you’ll encounter 
that someone else hasn’t already faced or 
isn’t facing at the same time.

But, while it’s true that the influence 
of family and friends can play an invalu-
able role in shaping the growth of those 
newest to the industry, independence is 
ultimately up to the hotelier – young or 
not-so-young – and it’s vital that every 
operator in this industry have their own 
vision for the future.

After all, without a vision, you won’t have 
a plan; without a plan, you won’t have a 
business.� ■

Armaan Patel is a second-
generation hotelier who 
began his career at the age of 
16. Today, Armaan is the 
founder of AGA Hotels, a 
growing boutique hotel brand 

based in Los Angeles, California. He can be 
reached at (818) 395-9949  
and armaan@agahotels.com.

As a young hotelier, 
however, it can be quite 

tough without proper 
guidance in place. 

You’re on your own, but 
the positive is that you 

learn from your own 
experiences and aren’t 

dependent on other 
individuals or brands 

for improvements, 
compliances, and 

expansions.”

The allure of independence  
for younger hoteliers
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by DAN CLAPPER

RECRUITING AND PREPAR-
ing engineers for the job is 
one of the most painful 
challenges facing hotel 
management and lead-
ership teams. And, the 

difficulty of retaining skilled engineers 
amplifies the problem. The disruption 
and churn associated with engineering 
recruiting and retention often serve as 
a roadblock to efforts that might allevi-
ate the situation. Many companies have 
accepted that frequent turnover on their 
engineering teams – and the associated 
costs – are simply part of the business.

However, investing in an effective, 
repeatable maintenance-engineering 
training program, is a process that can 
deliver meaningful, real-world benefits 
in the hotel industry. Developing and 
implementing a training strategy can 

Score big by improving how you 
train today’s hotel maintenance 
engineers

1

help companies streamline operations, 
enhance performance and productivity, 
ensure continuity, and ultimately boost 
customer satisfaction – and profitability.

Maximizing the results of a successful 
training strategy can produce short-term 
efficiency wins and lead to long-term 
performance gains that have a significant 
impact on a company’s bottom line and 
help differentiate them in a competitive 
marketplace.

TRAINING ROI
Here are six major benefits of effective 
hotel maintenance training.

Increased efficiency 
and performance: 

Well-trained engineers can accomplish 
their tasks faster and more accurately. With 
more information and time, they also can 
conduct proactive, rather than reactive, 
maintenance, which drives uptime and can 
extend the life of your equipment.
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5

Improved bottom line: 
Effective training can allow you to contain capital costs and 
reduce outsourcing expenses. Employees will be able to 
diagnose issues correctly the first time and will be better 
able to make repairs instead of opting for replacing equip-
ment such as appliances. Even if outsourcing is necessary, 
a well-trained employee can troubleshoot the problem 
and make a more informed decision about the suggested 
repairs an outside provider recommends.

Improved customer satisfaction: 
With cross-trained and continuously upskilled engineers, 
your team can respond to service calls faster, decrease 
callbacks, and keep guests happy.

Higher employee morale  
and engagement: 
Training can play a critical role in employee satisfaction. 
Creating career laddering programs (like aligning employee 
responsibilities to growth opportunities, for example) 
helps improve employee engagement and reduce turn-
over, which can prevent you and your business from being 
understaffed.

A competitive edge:
 Younger generations increasingly are interested in career 
laddering and formalized in-house training programs that 
enable growth. With an effective training program in place, 
you’ll be able to broaden your candidate pool and reduce 
turnover with training designed to both upskill newer engi-
neers and refresh experienced engineers.

Improved safety: 
Safety training ensures your workers are protected in 
the field and reduces the number of incidents that occur. 
Workplace safety also helps improve productivity and 
reduce liability risks.� ■

Dan Clapper is commercial HVAC and facilities 
maintenance market director for Interplay 
Learning, the leading provider of online and VR 
training for the essential skilled trades. He has 
more than 25 years of experience in HVAC 
service and installation, wholesale sales and 

distribution, and manufacturer training.

Designing and successfully implement-
ing in-house maintenance training can 
be a challenge for most hotel management leaders. Innovative 
digital training platforms, however, offer an easier path to effec-
tive training than ever before. Here are four features to look for.


Learning management: An effective learning-management system 
streamlines the administrative side of a training program. Ideally, the 
learning-management system will allow you to track the progress of 
all employees, look at their last activity and see how often they are 
interacting with the training program. It also will allow you to assign 
content and due dates.


Field-like assessments: Managers can benefit from training that 
offers built-in assessments, which help them understand where 
employees’ skills are versus where managers want them to be.


Customized learning paths: Training that allows managers to cus-
tomize pathways for each learner addresses the fact that different 
employees have different skill sets, learning styles, and experience. 
Curated learning paths help maintenance engineers learn the right 
skills in the right order.


Cross-training opportunities: A range of training offerings provides 
value and helps increase efficiency on the job. Learners can take 
advantage of different training while utilizing the same platform, 
meaning they don’t have to spend time learning how to maneuver 
the site. When employees are cross-trained, they can fill in when 
others are out, maintaining service levels.

Whatever training program you decide to implement, it’s impor-
tant to know why you’re doing it. Effective, targeted training that 
accelerates ramp time and improves performance is one of the most 
powerful tools hotel-management professionals can employ to meet 
the challenges they face.

Digital learning platforms provide unique flexibility. Training pro-
grams can assess an employee’s skill level and be personalized for 
their unique learning needs. Training schedules can be threaded 
throughout a company’s workflow. Learning from experts simply 
becomes part of the job.

Not only is this kind of flexible, customized, online training the 
most efficient way to match educational content with a range of 
experience and learning styles, but it’s also a critical tool for con-
necting with young talent and efficiently preparing techs for the job.
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1sailing
Technology optimization for hotel staff and guest

OPERATIONS

by BRANIGAN MULCAHY

S HOTELS CONTINUE TO 
make their way back from the 

massive customer downturn 
of the pandemic, they’re 

now seeing their guest 
reservations get back to 

pre-pandemic levels. However according 
to a recent industry report, 97% of hotel 
respondents said they were still experienc-
ing staffing issues and don’t see any end 
in sight in acquiring experienced help at 
the levels needed.

For hotels to thrive in today’s economic 
environment, they must be smart, effi-
cient, and agile. There are many forces for 
change that affect how hotels function 
and, ultimately, survive – including labor 
and hiring challenges, and their remedia-
tion depends upon providing an excellent 
customer experience. Adopting specialized 
technology can help provide the high-level 

IMPROVE THE GUEST EXPERIENCE
Onboarding technology that creates an 
easy way for guests to check in and access 
other services is the first way hotels can 
exploit processes technology can opti-
mize to provide a business benefit. In this 
instance, for hotels that are struggling 
to find front-desk help, technology can 
accommodate and expedite check-in for 
arriving guests, reducing wait times and 
the need to stand in line, no matter the 
time of day. For guests arriving off hours, 
technology enabling self-check-in can 
facilitate safe guest arrival as people can 
arrive at the hotel and go straight to their 
rooms. And finally, with the ongoing lim-
ited staff constraints, tech can remove the 
front-desk barrier and eliminate trans-
actional hospitality, empowering each 
member of the staff to instead be more of 
a hotel’s brand ambassador.

interactions needed to keep hotel budgets 
in the black.

State-of-the-art hotel technology can 
help power positive change in several 
different ways. This technology can be 
used as the underpinning for deploying 
strategies and actions hotels can use to 
provide an optimal customer experience 
in the face of those forces for change and, 
at the same time, insulate themselves from 
the next economic downturn. Let’s look at 
four reasons why implementing the right 
technology at the right time can help ease 
the pain of day-to-day operations.
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24marketing touchpoints and new revenue 
streams is also a massive upside – think 
late-night check-in and buying a pizza and 
soft drinks – to onboarding this customer-
experience-enhancing technology.

As businesses of all shapes and sizes 
look for ways to more easily engage with 
and please their customers – while opti-
mizing staffing resources and spend – the 
latest state-of-the-art technology can be a 
boon for not only the hotel owner, but also 
the staff and customers who increasingly 
expect this level of service. Technology 
can provide a competitive advantage, set 
up a seamless guest experience, create a 
smooth-running establishment, and help 
achieve a financially sound hotel busi-
ness.� ■

Prior to co-founding Virdee, 
Branigan Mulcahy was the 
head of real estate at The 
Guild, where he led expansion 
into new locations and 
markets. Throughout his 

career, he has spent 10-plus years investing in 
and developing commercial real estate. In a 
previous life, Branigan was a captain in the 
Marines where he deployed twice to the Middle 
East. Branigan holds an MBA from the 
University of Virginia’s Darden School of 
Business and a bachelor’s from Texas A&M 

University. In his free time, Branigan 
enjoys running marathons with his 
wife, Christine, and fostering dogs from 
local rescue shelters in Austin, TX.

3
PROVIDE A COMPETITIVE 
ADVANTAGE
An estimated 49% of consumers say their 
hotel selection is influenced by high-tech 
features. Hotel-specific technology pro-
vides business benefits by differentiation, 
improving guest interaction, and capturing 
data that can be used to increase loyalty-
program adoption and guest marketing 
touchpoints. Technology also can be used 
to make the loyalty program sign-up pro-
cess a seamless, one-click experience, and 
helps level the playing field for indepen-
dent and boutique hotels, too.

CREATE OPERATIONAL 
EFFICIENCY
Hotel technology can make the check-
in and stay process for guests – and 
employees – a smoother and expedited 
experience. Specifically, it can reduce the 
instances of highly repetitive tasks, allow-
ing staff to spend more time creating and 
executing more memorable moments that 
personalize the guest’s stay, such as sourc-
ing products to create a special honey-
moon or vacation experience. Additionally, 
there’s a level of protection provided to 
staff by prioritizing safety and social dis-
tancing. Technology also can eliminate 
manual ID checks, transactional payment 
processing, and even data-entry errors 
while, at the same time, reducing charge-
backs. And, of course, this tech helps miti-
gate labor availability challenges when 
they arise.

SEE FINANCIAL IMPROVEMENT
Onboarding hotel technology often results 
in an almost immediate increase in profits 
through upsell/cross-sell efforts at opti-
mal, time-sensitive points within the guest 
journey, such as room upgrades, additional 
housekeeping, and related offerings, as 
well as early check-in and late checkout. 
The degree to which these amenities can 
be made easy to obtain will hasten their 
adoption.

Additional areas for financial and opera-
tional improvement via tech include the 
opportunity to reduce front-desk labor 
costs, repurposing employees for more 
meaningful work and interactions, and 
optimizing overall staff productivity. 
The opportunity for creating additional 
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TELL ME SOMETHING GOOD

AAHOA Hosts HerOwnership Panel on Capitol Hill
by EVELYN HOOVER

Sonali Desai,  
Executive Director of the 

House Democratic Caucus

Creating 
Connections
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IN MARCH, AAHOA HOSTED ITS SPRING NATIONAL ADVOCACY 
Conference, bringing together lawmakers and 200-plus AAHOA 
Members strongly advocating for the hospitality industry. AAHOA 
rounded out the advocacy event with a HerOwnership panel 
discussion that featured House Democratic Caucus Executive 
Director Sonali Desai, former AAHOA Women Hoteliers Director 

Eastern Division Lina Patel (2017-2023), and Women Hoteliers Director 
Western Division Tejal N. Patel.

It was an honor to have Desai join AAHOA Members for a power-
ful HerOwnership panel conversation and champion diversity and 
representation.

Lina Patel (left), Former Women Hoteliers Director Eastern Division (2017-2023), 
Sonali Desai (right), House Democratic Caucus Executive Director, along with Tejal 

N. Patel (not pictured), Women Hoteliers Director Western Division, championed 
diversity and inclusion during the HerOwnership panel discussion on Capitol Hill.
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Launched in 

2022, AAHOA’s 

HerOwnership initiative 

offers networking 

and educational 

opportunities for women 

hoteliers and hospitality 

industry professionals, 

and supports all 

women in their hotel 

ownership endeavors 

and aspirations, helping 

to ensure more stability 

and opportunities for 

generations of  

women to come.

Like the women of AAHOA who pio-
neered gender equality, inclusion, and 

women’s participation in the associa-
tion, Desai also shared her experience 

breaking barriers on Capitol Hill.
“When I first came to Capitol Hill,” 

Desai shared, “I did not see many 
Indian faces at all. And that was on 
the member level and on the staff 

level. I kept having to explain myself 
and felt very much like an outlier. But, 

as time went on, I learned about differ-
ent groups in Congress that support staff. 
I got involved with the Congressional Asian 
Pacific American Staff Association and the 
South Asian Staff Association.”

IN THE BEGINNING
In 2011, Desai kicked off her career in gov-
ernment as a legislative assistant for U.S. 
Representative Melvin Watt (NC-12), where 
she worked on legislative issues including 
energy, environment, small business, trade, 
tax, welfare/hunger, animal rights, and 
census. Then, in 2014, Desai moved to U.S. 
Representative Judy Chu’s (CA-27) office, 
where she was the legislative director from 
2016 to 2019. 

During the panel discussion, Desai 
explained the importance of having Asian-
American representation on Capitol Hill and 
how to expand opportunities for minorities 
in D.C.

“Having voices that understand our com-
munity and keep an eye out for issues that 
are important to us is critical,” Desai said. 
“It’s not just about getting the members 
elected, but it’s also keeping them elected, 
so they can then rise the ranks. On the staff 
level, it’s really important, too. There are a 

lot of different perspectives, whether it’s 
the communications angle – like how are we 
messaging and talking about certain poli-
cies, and are there certain things that we’re 
not being sensitive to? For example, this 
week, we were writing a statement about 
Holi, and we were making a graphic about 
Holi. We talked about what should this look 
like and talked to folks on the team that are 
having these experiences.”

While her career path eventually led 
her to become the executive director at 
the House Democratic Caucus in January 
2023, Desai is no stranger to the hospitality 
industry. She spent her childhood attending 
AAHOA events and growing up in her fam-
ily’s hotel business. 

“My dad had odd jobs when he first 
moved to the U.S., but then he ended up 
going into hotel ownership,” she said. 
“Eventually, my dad had a few different 
hotels that he owned and managed along 
with my uncle, who was also involved in 
the industry. From there, they had a ton of 
family and friends who were also support-
ing their hotel ownership goals. It was a big 
part of the community that we had during 
my time growing up, and I’ll never forget it.”

The entire AAHOA team sincerely thanks 
Desai for her invaluable contribution to 
the AAHOA Spring National Advocacy 
Conference and for speaking on the 
HerOwnership panel. Her work has cham-
pioned South Asians in government and cre-
ated a more inclusive society for everyone 
to achieve their version of the American 
Dream. 

AAHOA will continue to host important 
women-centric events on Capitol Hill and 
across the U.S. These conversations show 
that today’s women are bolder, business-
savvy, empowered, and are making a name 
for themselves while empowering others in 
the process.� ■

Having voices that 
understand our 
community and keep an 
eye out for issues that 
are important to us is 
critical.”
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AAHOA CLUB BLUE, PLATINUM, SILVER AND BRONZE INDUSTRY PARTNERS

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere 
thank you is extended to every one of our Industry Partners for their contributions to AAHOA and the industry at 
large. When searching for a provider, consider doing business with the Industry Partners.

AAHOA CLUB BLUE INDUSTRY PARTNERS

AAHOA PLATINUM INDUSTRY PARTNERS

Advantage Alliance 
David Nylec: (469) 823-2895

Amana PTAC 
Byron Cortez: (800) 647-2982

ARS Global Emergency 
Management 

Piro Hernandez:  
(786) 575-2131

Best Western Hotels  
& Resorts 

Michelle Zajac:  
(800) 847-2429

bookit n go 
Sarah Eley: (949) 329-8181

Champion PTAC, LLC 
Chris Goreman: 
(754) 224-9498

Consolidated Hospitality 
Supplies 

Angela De Los Santos:  
(224) 786-1294

 
Ecolab, Inc. 

Michael Pfister:  
(317) 250-5189

Extended Stay America 
Linda Trexler: (980) 345-1600

Fortis 
Raj Pannu: (972) 979-2296

G6 Hospitality  
Franchising, LLC 
Mike McGeehan:  

(972) 360‑900

Guest Supply – 
A Sysco Company 

Justin Haggart:  
(732) 868-2331

O’Connor & Associates 
Andrew Choy: (713) 375-4224

Procell 
Catherine Nelson:  

(289) 838-4759

Red Roof Inn 
Matt Hostetler:  
(713) 576-7426

Sonesta 
Jordan Langlois:  

(954) 254-3539

TV Asia 
Pradeep Hegde: 

(732) 650‑1100 ext.26

Wyndham Hotels & Resorts 
Kevin Brickner:  
(973) 753-7158

AAHOA SILVER INDUSTRY PARTNERS

AccuLock, Inc. 
Dan Brown: (866) 222‑8562

All Insurance Underwriters 
Regina Johnston: 

(813) 343-3100, ext. 149

Alvi Satellites 
Prashant Ajmera:  

(678) 466‑7868

American Express 
Merchant Services:  

(800) 528-5200

Bath Knot Hospitality 
Gavin Hsu: (347) 337-0691

Berkshire Hathaway Direct 
Insurance Company 

Rakesh Gupta: (402) 301-8081

Bokser Home 
Ed Guzek: (651) 505-3760

Booking.com 
Richie Yang: (702) 235-5488

CIA Solutions 
Ralph Thiergart:  
(443) 220-3821

Coast to Coast Computer 
Products, Inc. 

Kyle Kurtz: (800) 231‑4553

Cobblestone Hotels, LLC 
Brian Wogernese:  

(920) 230-2622

Cox Business 
Alea Riley: (404) 269‑3057

Curve Hospitality 
Sargent Khan: (713) 819‑7296

Dickson Furniture 
Paul Mougel: (713) 747-0341

DIRECTV, Inc. 
Jeff Fox: (310) 560-0323

Docyt Inc. 
Sid Saxena: (844) 663-6298

Elkay Interior Systems (EIS) 
Greg Gliniewicz:  
(630) 346-7549

ERC Provider 
Sunshine Chapman:  

(385) 330-7070

Ferguson 
Eric Tucker: (434) 249-3785

Floor & Decor Commercial 
Delana Delgado:  

(877) 659-2478

ADP, Inc. 
Thomas Bell: (973) 510-0196

Anand Systems Inc. 
Bhavesh Vakil: (209) 627-5396

Avendra 
Mara Radis: (301) 825‑0311

Chase 
Faheem Khan: (972) 324-5510

DISH Business 
Khalid Jivani: (510) 299-7935

Gauthier Murphy & 
Houghtaling 

John W. Houghtaling, II:  
(504) 456-8600

 
Home Box Office 

Michelle Mahoney:  
(347) 610-1081

Leyton 
Vivek Arora: (781) 985-2784

Lowe’s ProServices 
Julie Patel: (210) 627-3830

Room Service Reinvented 
Anand Patel: (323) 236-5317
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AAHOA SILVER INDUSTRY PARTNERS (cont’d)

AAHOA BRONZE INDUSTRY PARTNERS

Focus Brands 
Rani Bhatt: (404) 978-4829

Foliot Furniture 
Mahesh Parekh:  
(702) 278-7380

Friedrich Air 
Conditioning Company 

Dave McDonald:  
(210) 546‑0500

GoDo 
Blair Gatchel: (404) 441-3521

Graniti Vicentia Group 
Megha Raja: (713) 869-0800

Hcareers 
Doug Tutt: (605) 409-1304

 
hihotels by Hospitality 

International 
Gary Gobin: (770) 270-9398

Hospitality1 
Dhar Patel: (714) 473-9813

 
Hyatt Hotels Corporation 
Jim Tierney: (617) 803-4489

IDeaS 
Emily Walsh: (952) 698-4317

INFINITI HR 
Daniel Mormino:  
(623) 455-6234​

Jacaruso Enterprises 
Melanie Calcagno:  

(210) 415-0522

Lodging Concepts 
Manufacturing 

Neil Shah: (917) 365-2003

M3 
Haley Wolf: (770) 531-3746

Marcus & Millichap 
Biran Patel: (214) 505-4547

Mass Mutual 
Candy Chan: (848) 228-1822

 
Matrix Hospitality  

Furniture, Inc. 
Dilpreet Deol: (647) 847-1299

 
Matrix Telecom 

Ashu S. Upa: (800) 283-0539

MSI Surfaces 
Anil Palasamudram:  

(713) 570-7000

My Place Hotels of America 
Terry Kline: (605) 229-8684

National Hot Water 
Randy Meyer:  

(888) 444-4435

national

National Solutions 
Keith Hudgins:  
(800) 222-1028

NewGen Advisory 
Dinesh Rama: (602) 648-2700

Nimble Accounting 
Rahul Kumar: (866) 964-6253

P&G Professional 
Maria Early: (904) 591-8644

 
PMC Commercial Trust 

Kristi Lewis-Hodge:  
(972) 349-3200

 
PPDS 

Scott Adams: (678) 908-9294

Prem Supply 
Deepak Panchmia:  

(806) 745-6651

Procure Hospitality 
Jyotish Patel: (408) 674-5930

Rheem Manufacturing 
Dave Hanley: (817) 680-4117

RoomOne Solutions 
Nathan Faircloth: 

(865) 302-3531

Serta Simmons  
Hospitality Bedding 
Andrea Hochworter:  

(770) 353-0122

Showtime Networks, Inc. 
Doug Markott:  
(770) 698‑6937

Sonu Satellite 
Neil Doshi: (877) 999-7668

Spectrum  
Enterprise Solutions 

Stephanie Pitts:  
(212) 379-5826

State Bank of Texas 
Melissa Butler:  
(469) 200-8245

stayAPT Suites  
Franchise Sales:  

(662) 607-1591

Tetto5G 
Tony Lent: (248) 974-5428

USA Digital, Inc. 
Aaron Gomez:  
(909) 200-5445

 
Wizehire 

Madison Mask:  
(817) 914-7623

World Cinema, Inc. 
Ella Ahmed: (713) 266-2686

Cetis Inc. 
Kevin Lesniewski:  

(719) 638-8821

Dairy Queen 
Jennifer Rude: (952) 830-0391

DPA Attorneys at Law 
Pooja Patel: (760) 372-0007

HelloGM 
Ngoc Thach: (605) 940-8824

Hytera 
Ty Estes: (213) 519-7465

Intertek Cristal 
Seth Martin: (978) 614-0619

OYO Rooms  
& Technology, LLC 

Stephen Jarrett:   
(423) 426-3148

Parth Hospitality 
Aakruti Thakkar:  

(803) 319-7365

Peoples Bank 
Ashley Jones: (601) 867-6263

PhoneSuite 
Angela Koslowski: 

(303) 991-2649

Pinnacle South, LLC 
Stephanie Harrell:  

(770) 227-3476

PureHD 
Ryerson Ciesluk:  

(978) 460-5560

Queen Bee Purchasing 
Robert Brown: (972) 743-1254

Shree Ram Industries 
Ankit Harbhajanka

Subway 
Ursula Lane: (800) 888-4848

 
Visual Matrix 
Albert Sledge:  
(512) 693-4622

Verdant Energy  
Management Solutions 

Erika Webber: (888) 440-0991
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AAHOA EVENTS

AAHOA President & CEO Laura Lee Blake shared the association’s 
latest initiatives and legislative priorities at the California Hotel & 
Lodging Association’s Legislative Action Summit.

 AAHOA Members received updates on upcoming issues and concerns during the South 
Pacific Town Hall Meeting.

(Left to Right) Neal Patel, AAHOA Past Chairman (2022-2023), Adam Glickman, Vice President of 
brand strategy for Actabl, Susan (Sue) Sanders, EVP & Chief Human Resources Officer of HVMG, 
Laura West Presnol, Vice President of Talent & Culture at Davidson Hospitality Group, and Lisa 
Lombardo, Chief Culture and Strategy Officer for HDG Hotels, discussed the challenges and 
opportunities around labor issues during a panel conversation at the HUNTER Conference.

Alabama Regional Director Sanjay Patel (fourth 
from left) welcomed AAHOA Members to the 
HerOwnership & Young Professionals Networking 
Reception at the HUNTER Hotel Conference.
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Former Young Professional Director Eastern 
Division Bhavik Patel (2020-2023) (fourth 
from left) discussed hospitality careers and 
entrepreneurship with young professional 
hoteliers at AAHOA’s HerOwnership & 
Young Professionals Reception at the 
HUNTER Conference.

Women hoteliers enjoyed appetizers, 
refreshments, and networking with fellow 
hospitality professionals at AAHOA’s 
HerOwnership & Young Professionals 
Reception at the HUNTER Conference. 

Women hoteliers participated in 
important conversations that took 
place during the South Pacific Town 
Hall Meeting.

AAHOA Mid Atlantic Regional Director Mahendra (MZ) Patel (third from left), Chairman Bharat Patel (fourth 
from left), Past Chairman Bhavesh Patel (2017-2018, fifth from left), and several local AAHOA Members 
attended a public hearing on hospitality franchise agreements held by New Jersey’s Assembly Commerce 
and Economic Development Committee. 

The Harris County Sheriff’s Department and AAHOA Members gathered for a productive BEST Inhospitable 
to Human Trafficking Training, Sponsored by AAHOA, at the Houston Town Hall. 
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CLASSIFIEDS

GlobalSafe Corporation 800-545-4947www.hotelsafes.com

2 3 Y e a r s
Our Safes have been Installed in  

Every Major Hotel Brand in the U.S.A.

OUr SAfES HAvE BEEn  
InStAllEd In tHESE HOtElS.7 Year Warranty

Hilton Daytona BeacH, Fl
Hilton east Brunswick, nJ
Hilton HartForD, ct
Hilton toronto, on

Hyatt MccorMick Place  
cHicago, il

Hyatt resort & sPa guaM
Hyatt roseMont, il
Hyatt VineyarD creek, ca

Marriott BuFFalo, ny
Marriott los angeles, ca
Marriott riVersiDe, ca
Marriott n. cHarleston, sc

Custom Colors Available

Over
400,000

Safes
Sold 

1099642_Global.indd   1 24/02/23   12:40 PM

(303) 808-9500
hotel.reno.llc@gmail.com

Hotel
Renovation LLC

Specializing in

Wallcovering, Carpet, Tile, Texture, 
Interior and Exterior Painting, Tub 
Surrounds, Granite Tops, Pool 
Deck Coatings, FF&E

1095048_Hotel.indd   1 1/11/23   4:01 PM

Call: 1-(800)-283-0539
Fax: (888) 717-7472
sales@matrixhotelpbx.com
www.matrixhotelpbx.com

� Hospitality IP Phone 
System
� Time-Attendance and 

Access Control
� HD IP Security-Camera 

System

MATRIX COMMUNICATION & SECURITY 
SOLUTIONS FOR EFFICIENT FUNCTIONING

914947_Matrix.indd   1 21/04/18   1:24 AM

1061936_Unique.indd   1 13/12/21   2:06 PM
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americanpridebank.com
4740 Log Cabin Dr.    Macon GA 31204    478.784.1448

4511 Forsyth Rd.    Macon GA 31210    478.784.1450
4001 Russell Pkwy.    Warner Robins GA 31088    478.922.5010

1010 Pine Ridge Court    Athens GA 30606    706-534-9689

Vik Patel
SBA Relationship Manager
Senior Vice President
404.989.7032
vikpatel@americanpridebank.com 

Adam Patel
Chairman
of the Board

AmericaBUILDING A BETTER

SBA Lending with the Right Tools to Grow Your Business

Hospitality Specialist
Quick Loan Decisions
Extremely Talented Team

SBA Lendding with th the Right Tools

HosHospp
Quic
Extre

American Pride Bank is pleased to announce that Ajitkumar (Adam) Patel was elected as the Chairman of the Board 
for American Pride Bank and American Bancorp Inc. Adam has been on the board of directors since the bank was founded in 2007. 

1101373_American.indd   1 03/04/23   12:24 PM
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ADVERTISERS INDEX

n Only lav drain to include replaceable 
grid strainer and internal stopper.

n No more clogs! Removable grid strainer 
keeps jewelry and hair out of drain.

n Internal stopper holds water overnight.
n Also available without  

internal stopper for 
public restrooms, etc.

n One-piece tube drops in 
for easy installation.

816.796.3900 n watcomfg.com

Introducing

IdealLavTM

Patent www.watcomfg.com/patents 

Always a step ahead

ID
EA

LL
AV

™

1073660_Watco.indd   1 27/04/22   6:10 PM

Alvi Satellites.............................................................3 
	 www.alvisatellites.com

American Pride Bank............................................57 
	 www.americanpridebank.com

Best Hotel Products, Inc......................................50 
	 besthotelproducts.com

Chase Payment Solutions.....................................4 
	 www.chase.com/business/payments

GE Appliances.........................................................30 
	 www.geappliances.com

Global Safe Corporation......................................56 
	 solowaywright.com

Hospitality Sleep Systems...................................12 
	 www.hotelmattresses.com

Hotel Renovations, LLC........................................56

Karcher North America.......Outside Back Cover 
	 karcher.com/us/professional

Matrix Telecom.......................................................56 
	 www.matrixhotelpbx.com

Patel & Associates..................................................25 
	 www.patellaw.net

Red Lion  
	 Hotel Corp - Sonesta........Inside Front Cover 
	 franchise.sonesta.com

Red Roof Inn.............................. Inside Back Cover 
	 www.redrooffranchising.com

SleepNest Beds......................................................45 
	 www.pactex.com

Unique Refinishers................................................58 
	 uniquerefinishers.com

Vanities International............................................25 
	 www.vanitiesinternational.com

Watco Manufacturing Company........................58 
	 watcomfg.com

Thank you to the advertisers for their 
support of AAHOA and this publication.

today’s
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OUR NAME SSAAYYSS  IITT  AALLLL

Join a brand with 500+ properties nationwide. You will become part 
of Sonesta’s growing brand portfolio, brought to you by owners who 
know what it means to own, invest in and operate powerful brands 
that enable you to stand out from the competition and grow.

Americas Best Value Inn. Best value for the guest. Best value for the owner. Best value. Period.

Americas Best Value Inn & Suites Gun Barrel City

Americas Best Value Inn & Suites Northeast Houston Americas Best Value Inn & Suites Elk CityAmericas Best Value Inn & Suites Overland Park

 OWNER-FRIENDLY  
CONTRACTS LOW FLAT  

FEES 
(p e r ro om  p e r mo n t h )

REASONABLE  
BRAND STANDARDS

FRANCHISE.SONESTA.COM

This advert isement is  not  intended as an of fer  to sel l ,  or  the sol ic i tat ion of  an of fer  to buy,  a f ranchise.  Offer ing by Franchise Disclosure Document  
 only where required by law from Sonesta RL Hotels Franchis ing Inc. ,  400 Centre St . ,  Newton,  MA.  ©2023 Sonesta Internat ional  Hotels Corporat ion.

1099536_Red.indd   11099536_Red.indd   1 17/03/23   2:32 PM17/03/23   2:32 PM

A brand new way to extended stay.®

Presenting a dual brand option featuring two brands  
franchisees and guests both know and trust.

This is not an offer. No offer or sale of a franchise will be made except by a Franchise Disclosure Document first filed and registered with the applicable authorities. For New York: An offering can only be made by a prospectus filed first with the Department of 
Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-9524. Red Roof Franchising, LLC and HomeTowne Studios, LLC, 7815 Walton Pkwy New Albany, Ohio 43054.    © 2023 Red Roof Franchising, LLC

a l s o  i n c l u d e s

C e l e b r a t i n g welcoming years.

Combining the strength of Red 
Roof with the success and resiliency  

of the extended stay market.

New prototype combines  
both to expand portfolios  

in new markets.

From day one, our professionals 
guide franchisees through design,  

construction, revenue management, 
staff training and more.

Genuine Relationships. Real Results.®

Contact Matthew Hostetler, Chief Development Officer      mhostetler@redroof.com   /    redrooffranchising.com

1095473_Red.indd   1 10/03/23   10:57 PM
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BIG IN 
PERFORMANCE, 
NOT IN COST.
The Ranger vacuum from Kärcher is a commercial 
vacuum specifically built to handle the wear and tear 
of the hospitality industry. For hotels seeking a profes-
sional vacuum to keep lobbies, entry areas, hallways, 
and guest rooms clean, the Ranger is a great, economical 
solution. Karcher.com/us/professional

SCAN WITH YOUR 
SMARTPHONE CAMERA  

TO LEARN MORE

1095625_Karcher.indd   1 1/12/23   4:21 PM
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