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PRE-SET
USB
CHARGING

DUAL

Charge multiple devices via  
Qi Charging Pad or two USB ports

STAY FULLY CHARGED… WIRELESSLY.
Introducing the iHome HW2 fast wireless charging compact bedside 
alarm clock. With dual fast-charging USB ports and a wireless 
charging pad, guests can rapidly charge up to three devices at once. 

Alarms are easy to set and the Single Day Alarm feature means  
they won’t be disturbed by the previous guest’s settings.  
The HW2 also features a security tether and a 6-foot power cable 
with a right-angle plug.   

For more information, contact Ely Ashkenazi at hotelorders@hoteltech.com, 
888-74HOTEL,  ext. 228  www.hoteltechnologies.com

Space Saving Size!
5.5"W x 2.3"H x 5.4"D
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DYNAMIC 
LEADERSHIP 
DURING COVID-19
How one CEO is leading 
through uncertain waters 
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CEO, Americas

Radisson Hotel Group

AAHOA Members 
show their communities 

what it means to be 
#AAHOASTRONG

COVID-19 
RELIEF 

What more can be 
done to strengthen 

small businesses?

ADVOCACY 

AT WORK 

Follow AAHOA’s path 

as it works to advocate 

for the industry
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Your guests want quality. 

You want savings. 

WIN/ WIN

www.milnor.com

Everybody wins when you buy a Milnor. That’s because Milnor knows industrial laundry better than anyone. 
Smaller facilities get superior wash quality and a low price from Milnor’s compact VRJ washer-extractor. Larger 
facilities enjoy washing I 00, 140 or even 160 lb. at a time in our larger models. Intuitive MilTouchTM controls 
offer unprecedented insight into your wash, where water can be programmed to any level in one-tenth of an 
inch increments. And each machine is built with RinSave® water saving technology to save water and time. 

Contact an authorized Milnor distributor or call 504-712-7656 to find out more 
about washing more linen with less water than ever before.

1004869_Pellerin.indd   1 3/28/20   12:23 AM

We are 100% committed to consumer research 

and have perfected The Preferred Feel.

tempursealyhospitality.com/success

This is success.  
Of course, we’re talking about yours.
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Celebrating over 40 years of comfort  
for you and your guests

Amana® brand is a leader for PTAC systems 
From day one, every Amana® brand PTAC has been designed, 
engineered and assembled in the United States. Further, 
each PTAC system is the result of a common core philosophy: 
to deliver high-quality performance, excellent reliability and 
customized comfort for you and your guests. 

Be certain to discover the benefits of the DigiSmart® Wireless 
Energy Management System that can save up to 35%* in 
energy consumption compared to a standard Amana® brand 
PTAC. Also, take a closer look at the Quiet Series models 
which feature acoustically engineered materials to help 
lower operational sound levels.

If you demand the best comfort for your guests, then you 
can take comfort in Amana® brand PTAC systems.

Wise Decision.
It’s an Amana® brand.

For more information please connect with your local 
sales representative or visit www.amana-ptac.com 

*  These savings represent savings over time as compared to the same 
PTAC model without the DigiSmart® EMS installed and were generated 
using general assumptions including energy loads, local weather 
averages, and use of occupancy controls. Actual savings will vary 
according to use habits, room square footage, and how the unit is 
installed.
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Chase Merchant Services

More than 10,000 AAHOA Members choose Chase to process their card payments.

•  Accept debit and credit card payments at the front desk, online or around the property. 

•  Chase payment processing accounts for AAHOA members have no annual fee, no monthly service fee or 
minimum fee, no account setup fee, no terminal reprogram fee, no chargeback fee, no batch settlement fee, 
no online statement fee and no charge for supplies.1

•  Next business day funding when you deposit into a Chase business checking account.2

•  Seamless integration into your property management system or the latest in payment terminals.

•  Live customer service and technical support 24/7/365.

Contact us at 1-800-727-1872 or lodging_team@chase.com for  
a complimentary account review to see if Chase can improve your bottom line.3

Businesses are required to complete an application and agree to terms and conditions at the time of enrollment. All businesses are subject to credit approval. Merchant services are provided by 
Paymentech, LLC (“Chase”), a subsidiary of JPMorgan Chase Bank, N.A.
1 Talk to a Chase Representative for more details and ask to review the Schedule A Pricing Sheet.
2 Next business day funding is available to eligible Chase Merchant Services customers who deposit into a single Chase business checking account. Visa®, MasterCard®, Discover®, and American 
Express® OptBlue® credit and debit transactions are eligible. All businesses are subject to business credit approval and all funds are subject to fraud monitoring. In addition, funding is subject to the 
terms and conditions of the merchant processing agreement. Chase must receive settled transactions by 10:00 pm EST (some businesses may qualify for an 11:59 pm EST settlement; talk to a Chase 
representative for more details). Funds are deposited on the next business day, excluding weekends and bank holidays. Some exclusions may apply. The listed payment brand(s) are not sponsors of 
this program. All marks are marks of their respective companies. Deposit products provided by JPMorgan Chase Bank, N.A. Member FDIC.
3 Cost comparison will be based on a calculation of the overall cost for comparable services, as determined by the processing statements you provide, and will exclude all one-time fees. Cost 
comparison results are estimates only and do not guarantee savings. In addition, inaccuracies in the comparison may occur due to pricing variances and complexities in the statements provided.
©2020 JPMorgan Chase & Co.

CLUB BLUE MEMBER

You’re focused on growing your business. So are we.

1000749_Chase.indd   1 3/6/20   12:10 PM
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5 THINGS TO KNOW 
ABOUT AAHOA THIS MONTH

AAHOA OFFICERS 
Jagruti Panwala, CHO 

Chairwoman
Biran Patel 

Vice Chairman
Vinay Patel 

Treasurer
Nishant (Neal) Patel, CHO 

Secretary
Cecil P. Staton 

President & CEO

DIRECTORS 
Hitesh (HP) Patel, CHO, CHA 

Immediate Past Chairman
Sanjay M. Patel 

Alabama Regional Director
Hitesh Patel 

Central Midwest Regional Director

Bharat Patel, CHO 
Florida Regional Director

Nick Zaver 
Gulf Regional Director

Sanjay (Sam) Patel 
Mid Atlantic Regional Director
Sunil Patel, CHO, CHA, CHIA 
Mid South Regional Director

Akshat Patel 
North Carolina Regional Director

Bhavesh N. Patel 
North Central Regional Director

Kamalesh (KP) Patel 
North Pacific Regional Director

Mayur (Mike) Patel, CHO 
North Texas Regional Director

Jayesh R. Patel 
Northeast Regional Director

Hiten Patel, CHO 
Northwest Regional Director

Chetan (Chet) Patel, CHO 
South Carolina Regional Director

Mike Patel 
South Central Texas Regional Director

Mike Riverside, CHO, CHA 
South Pacific Regional Director

Sawan H. Patel 
Southeast Texas Regional Director

Imesh Vaidya, CHO 
Southwest Regional Director

Kalpesh Joshi, CHO 
Upper Midwest Regional Director

Sandip Patel 
Washington D.C. 

Area Regional Director

Jayesh Patel, CHA 
Director at Large

Piyush Patel 
Director at Large
Prashant Patel 

Director at Large
Nimisha Patel, CHO 

Female Director Western Division
Lina Patel, CHO 

Female Director Eastern Division
Miraj S. Patel, MBA, CHO, CHIA 

Young Professional Director 
Western Division

Purvi Panwala, CHO 
Young Professional Director 

Eastern Division
Faheem Khan, CHO 

Industry Partner
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AAHOA Members 
show their communities 

what it means to be 
#AAHOASTRONG

COVID-19 
RELIEF 

What more can be 
done to strengthen 

small businesses?

IMAGE COURTESY JIM ALDERMAN

Editorial inquiries: todayshotelier@naylor.com  |  Advertising inquiries: John O’Neil, joneil@naylor.com

1.
Webcasts Turning Toward 
Recovery: As some states 
begin to reopen, AAHOA is 

providing hotel owners with 
the resources and information 

you need to meet the new 
standards and protocols that 

are being implemented to 
keep guests and employees 

safe. Our latest webcasts in our 
COVID-19 series, “Conquering 

COVID-19,” will help you 
do just that. Learn more at 

www.aahoa.com/webcasts.

2.
AAHOA Helps Lead 

Industry-Wide Standards: 
Last month, AAHOA was 
instrumental in helping 

draft two industry-standard 
recommended guidelines 

on cleaning and safety 
post-COVID-19 and is proud 
to represent America’s hotel 

owners in these initiatives. Stay 
Safe, led by AHLA, and Travel 
in the New Normal, led by the 

U.S. Travel Association, will help 
hoteliers safely and confidently 

welcome back guests and 
employees as we move forward.

3.
New Resources on Recovery: 

As the nation slowly starts 
to turn toward recovery, 
AAHOA launched a new 

recovery-focused page on 
its COVID-19 website that 

features a list of internal and 
external resources to help 
guide members through 

what is likely to be a long and 
arduous process. Learn more at 

AAHOA.com/COVID-19.

4.
We Are #AAHOASTRONG: 
AAHOA Members have truly 
been the silver lining during 

this crisis, participating 
in AAHOA advocacy 

campaigns, volunteering 
in your communities, and 

uniting to weather the 
storm together. Check out 

AAHOA.com/AAHOAStrong 
to learn more about these 

extraordinary efforts and what 
it means to be #AAHOASTRONG.

5.
Professional Development in 
the Age of Social Distancing: 
With social distancing still the 

norm in many areas across 
the U.S., now is a great time to 

continue your commitment 
to professional development 

by taking advantage of 
nearly 500 free webcasts on 
AAHOA.com, FREE human 

trafficking awareness training, 
and AAHOA’s new CHO 

all-digital program.

http://TODAYSHOTELIER.COM
mailto:todayshotelier@naylor.com
http://facebook.com/AAHOAofficial
http://youtube.com/AAHOA
mailto:info@aahoa.com
http://www.aahoa.com
http://www.naylor.com
mailto:todayshotelier@naylor.com
mailto:todayshotelier@naylor.com
mailto:joneil@naylor.com
http://www.aahoa.com/webcasts
http://AAHOA.com/COVID-19
http://AAHOA.com/AAHOAStrong
http://AAHOA.com
http://www.todayshotelier.com
http://todayshotelier.com
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DURING TIMES OF AN UNPRECEDENTED CRISIS AND UNCERTAIN FUTURES, IT  
helps to step back and celebrate the exceptionalism of our AAHOA community. Like 
so many of our members, I am greatly impacted by the outbreak of COVID-19, yet the 
resilience and generosity of my fellow hoteliers reaffirms the pride and gratitude I hold 

dear as your AAHOA Chairwoman.
Dozens of our members are providing food to those in need, donating personal protective 

equipment to their local hospitals, and even housing college students who are unable to return 
home overseas. All of these charitable acts, and countless others I could reference, reaffirm what 
it means to be #AAHOASTRONG. We are proud of our membership and the significant contribu-
tions they make to their local communities. Your charitable efforts are a shining testament to 
the leadership and professionalism the AAHOA community upholds.

As the hotel industry recovers, there won’t be an immediate return to normalcy, but that is a 
reality we are prepared to face. In early May, AAHOA launched a post-COVID recovery page on our 
COVID-19 resource center, which is accessible via our AAHOA website’s front page. We constantly 
monitor the pandemic situation closely, and I want to assure you that we will continue to provide 
our members with the information needed to navigate the months to come.

We have always had a strong culture of perseverance in our association. And now, more than 
ever, AAHOA and our valued members are finding ways to endure and empower America’s hote-
liers, their employees, and their communities.

Though our normal course of operations is distant, the AAHOA community’s generosity and 
strength will not falter. Thank you for all you do to support the AAHOA community. My thoughts 
are with all of you and your families throughout these trying times.� ■

AAHOA Members lead 
by example

LETTER FROM THE CHAIRWOMAN

JAGRUTI PANWALA 
AAHOA CHAIRWOMAN (2019-2020)

We have always had a strong culture of perseverance 
in our association. And now more than ever, AAHOA 

and our valued members are finding ways to endure 
and empower America’s hoteliers, their employees, 

and their communities.”

http://TODAYSHOTELIER.COM
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LETTER FROM THE PRESIDENT & CEO

S OUR NATION CONTINUES TO NAVIGATE THE EVOLVING LANDSCAPE OF THE 
COVID-19 pandemic, AAHOA is prepared to undertake the challenges ahead. In fact, 
we refer to our resilience, in evidence as the crisis has evolved, as “AAHOA strong.” 

Our association was created out of the need to address discrimination and inequal-
ity Asian Americans faced in the hospitality industry more than 30 years ago. AAHOA’s founding 
members did not succumb to the circumstances of their time but rather collaborated to reshape 
the reality they faced.

Today, the challenges our industry faces are unprecedented, yet I maintain the utmost confi-
dence in our ability to use that same original AAHOA determination to confront those challenges. 
At AAHOA we lift each other up, and the efforts of countless members, volunteers, and our AAHOA 
team continue to embody what makes us great. Over the past few months, we have adapted to 
unprecedented need and we have fulfilled our role as the voice of America’s hoteliers at every 
turn. Throughout the crisis, AAHOA has not only monitored but has acted to address the needs 
of our members and the hospitality industry as a whole.  

AAHOA Members are dispersed throughout the country, yet my experiences throughout this 
difficult time constantly reaffirm the unity and resiliency of the AAHOA community. Hotel owners 
across the country are experiencing challenges unique to their properties and state guidelines 
as regions of the country begin to reopen. With our AAHOA team working at both the state and 
federal level, we constantly monitor and update AAHOA Members with the information, guidance, 
and services unique to every situation.

If you are experiencing challenges with your business, I encourage you to visit our COVID-19 
resource center or contact us at covid19@aahoa.com. 

The AAHOA community is here for you, and we thank you all for everything you do for our 
industry. We are all in this together. And yes, I’m confident we’ll all pull through these times 
AAHOA strong.� ■

CECIL P. STATON 
AAHOA PRESIDENT & CEO

AAHOA advocates for 
you and your community

At AAHOA we lift each other up, and the efforts of 
countless members, volunteers, and our AAHOA 
team continue to embody what makes us great.”

http://TODAYSHOTELIER.COM
mailto:covid19@aahoa.com
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GOVERNMENT AFFAIRS
  4-MINUTE READING TIME

SINCE EARLY MARCH, THE  
unprecedented impacts of the 
COVID-19 pandemic have mobi-
lized Congress and the White 

House to provide emergency relief for the 
nation’s economy while also adopting mea-
sures to curtail the spread of the virus. The 
pandemic has created common ground for 
Democratic and Republican lawmakers 
where swift, bipartisan action has resulted 
in a series of COVID-19 relief packages.

PHASE 1
U.S. lawmakers first responded to the 
impacts of COVID-19 on March 6 with 
“Phase 1” of pandemic relief. H.R. 6074 – the 
Coronavirus Preparedness and Response 
Supplemental Appropriations Act – pro-
viding $8 billion of funding to the nation’s 
public health response to treat and lessen 
the spread and negative effects of the 
virus. This “Phase 1” package contained 
measures to expand testing capabilities, 
vaccine research, and stockpiles of medical 
supplies. Although a portion of this fund 
was designated for an international aid, 
this phase primarily focused on funding 
the Centers for Disease Control and the 
Department of Health and Human Services 
as the agencies rushed to coordinate state 
and local efforts to respond to the virus.

PHASE 2
Days after passing “Phase 1,” lawmakers 
quickly turned their attention to provid-
ing relief to businesses and individuals 
affected by the pandemic. On March 14, 
H.R. 6201 – the Families First Coronavirus 
Response Act – became law, adding $3.5 bil-
lion in emergency supplemental appropria-
tions. This “Phase 2” measure contained 
paid leave requirements and resources 
for small businesses as well as funding for 
states to process and pay unemployment 

claims. It also allocated funds to food pro-
grams to ensure that important services 
and meals are available to families and 
individuals in need.

PHASE 3
Next, Congress and the White House enacted 
“Phase 3,” passing the single largest stimu-
lus package in U.S. history. H.R. 748 – the 
Coronavirus Aid, Relief, and Economic 
Security (CARES) Act – is a $2.2-trillion bill 
designed to provide emergency assistance 
to sectors of the American economy and 
individuals severely impacted by the pan-
demic. Signed into law on March 27, the 
CARES Act includes numerous measures to 
stabilize the economy, aid small businesses, 
financially assist individuals, and support 
national health care.

For hoteliers and other small business 
owners, the nearly $350 billion allocated 
to the Paycheck Protection Program 
(PPP) is the most critical component of 
the “Phase 3” stimulus. The PPP provides 
loans to small businesses to cover payroll 
and other operating costs. As millions of 
eligible small businesses sought loans 
under the PPP, the initial funding ran out 
within weeks, pressing Congress to pass 
an interim relief bill.

PHASE 3.5
Having felt the urgency to re-fund pro-
grams like the PPP, Congress moved to 

pass an interim COVID-19 relief bill as 
“Phase 3.5.” This phase was enacted on 
April 24 under H.R. 266 – the PPP and 
Health Care Enhancement Act – following a 
period of debate between Democratic and 
Republican lawmakers. This bill allocated 
an additional $321 billion to the PPP while 
funding other disaster loan programs, hos-
pitals, and COVID-19 research.

In a press release covering the passage 
of “Phase 3.5,” AAHOA President & CEO 
Cecil P. Staton noted his gratitude for 
Congress’s swift action while advocating 
for vital measures to be considered in sub-
sequent phases of relief legislation.

“The stimulus also does not address the 
reality that this crisis will not be over in a 
matter of weeks. That is why we continue 
to call on Congress to extend PPP through 
the end of 2020,” Staton said. He noted 
that “hotels are a signal industry,” meaning 
they are the first to feel the impact of the 
COVID-19 pandemic and they will be the 
last to recover.

THE NEXT PHASE
As Congress moves to draft its next phase 
of COVID-19 relief, Staton calls for targeted 
support for the hotel industry. “We also 
encourage policymakers to give more con-
sideration to a business’s debt obligations, 
such as mortgages, as they formulate 
relief loans and determine how they can 
be spent,” he said.� ■

The pandemic has created common ground for 
Democratic and Republican lawmakers where 

swift, bipartisan action has resulted in a series of 
COVID-19 relief packages.”

The “phases” of 
COVID-19 relief

by SEAN GROSSNICKLE
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COMMON GROUND
  3-MINUTE READING TIME

Replenishing 
the Paycheck 

Protection 
Program

Common Ground 
profiles members of 

opposing parties who 
are working together 

to advance issues 
important to hoteliers.

by SEAN GROSSNICKLE

THE ISSUE
Within weeks of passing the CARES Act, Congress convened once 
again to address the rapid depletion of the emergency relief pro-
grams, namely the Paycheck Protection Program (PPP). The $350 
billion allocated to the PPP in the CARES Act was a lifeline for mil-
lions of small businesses impacted by the COVID-19 pandemic, yet 
the large number of applications quickly exhausted the program’s 
funding. The PPP is backed by the Small Business Administration 
and provides approved applicants with eight weeks of cash-flow 

assistance through federally guaranteed loans. These loans will 
be fully forgiven provided that a majority of the fund goes toward 
making payroll and covering other operating expenses. Congress 
had initially planned to discuss “Phase 4” of its emergency relief 
legislation in early May.

COMMON GROUND
As the hundreds of billions allocated to the PPP ran dry by 
mid-April, Congress quickly passed interim COVID-19 relief under 
H.R. 266 – the Paycheck Protection Program and Health Care 
Enhancement Act. This “Phase 3.5” bill provides $484 billion in 
additional funding to the small business loan programs, hospitals, 
and testing for COVID-19. More than $300 billion was allocated to 
the PPP to replenish its funds. The Senate passed the PPP and 
Healthcare Enhancement Act with a unanimous voice vote, and 
the House then approved the bill with a recorded vote of 388 to 
5. President Trump signed the bill into law on April 24.� ■

Rep. Betty McCullum (D-MN), Sponsor of H.R. 266
First Elected: 2001
“The interim COVID-19 funding bill provides a much-needed 
$310 billion replenishment to the Paycheck Protection Program, 
including $30-billion set aside for community-based lenders 
to get critical funding into the hands of small businesses who 
need it most. At the insistence of Democrats, added to this bill is 
$25 billion for coronavirus testing and $75 billion for front-line 
health care facilities and personal protective equipment for our 
health care heroes putting their lives on the line.”

Sen. John Thune (R-SD), Majority Whip
First Elected: 2005
“I wish so many businesses and workers didn’t need to use 
the Paycheck Protection Program, and I wish it hadn’t taken 
Democrats nearly a week after it ran out of money to put work-
ers ahead of politics, but I’m glad the program is one step closer 
to reopening and helping more businesses stay afloat. I remain 
committed to doing all I can to ensure small businesses and their 
workers in South Dakota and throughout the country have the 
tools they need to weather this storm.”
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JIM ALDERMAN is the newly 
appointed chief executive officer 
Americas for Radisson Hotel Group 
and is based at the company’s U.S. 
headquarters in Minnetonka, MN. 
Alderman is responsible for the 
corporate offices and more than 
680 hotels in the company’s portfolio 
throughout the Americas. He also 
is a member of the Global Steering 
Committee for Radisson Hotel Group.
With more than 34 years of experience 
in hospitality real estate, Alderman 
has an extensive background in 
hotel and restaurant development, 
private equity fund investment, 
management contracts, franchises, 
public/private partnerships, and 
investor relations. Most recently, he 
served as Executive Vice President 
for Extended Stay America (ESA), 
where he was instrumental in 
driving the company’s franchising 
strategy. In just 18 months, he took 
ESA from zero to 150 franchise 
deals. He was responsible for their 
next-generation product through 
new construction and franchise sales, 
and asset management of existing 
real estate portfolio, as well as 
acquisitions/disposition, and future 
redevelopment.
Alderman joined ESA from 
Kimpton Hotels, where he was 
chief development officer. Prior to 
joining Kimpton, he held various 
senior leadership positions with 
Wyndham, Starwood Capital, IHG, and 
Ernst & Young.
Throughout his career, Alderman 
has been involved in the acquisition, 
development, joint venture, and 
financing of more than $15 billion of 
hotel real estate projects globally. 
He has helped guide the strategy 
and branding of hundreds of hotel 
projects from limited service and 
extended stay to independent 
boutiques and ultra-luxury properties 
with branded residential components.
He earned his Bachelor of Science 
degree in Real Estate from Florida 
State University. He is an Executive 
Board Member for The Center of Real 
Estate Education and Research at 
Florida State University.
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YOU HAVE WORN MANY HATS IN 
THIS INDUSTRY. WHY RADISSON 
HOTEL GROUP? WHY NOW?
As you can imagine, I never expected to 
be joining Radisson Hotel Group right as 
the COVID-19 pandemic had an unprec-
edented impact on our industry. However, 
I’m beyond excited for this leadership role, 
even during these unprecedented times. 
Throughout my 34 years in this industry, 
I have been fortunate enough to work for 
some amazing companies in a variety of 
different roles. Now, I hope to leverage 
all that experience to lead the Americas 
for Radisson Hotel Group, one of the top 
hotel companies in the world – and the 
last job I ever intend to have in the hotel 
industry. Regardless of what we as a com-
pany, industry, and world are facing, I’m 
grateful for the opportunity to lead this 
organization, which has undergone a com-
plete transformation of its business over 
the past few years. I am confident that the 
company’s vision, revitalized plans, and 
dedicated team members will deliver on 
our strategic five-year plan and beyond.

HOW HAS STARTING A NEW 
POSITION IN THE MIDST OF A 
CRISIS INFORMED YOUR NEW 
ROLE?
Let’s just say I was very fortunate in that 
regard. When I joined Radisson Hotel 
Group back in early March, I immediately 
stepped into a role where I was surrounded 
by a seasoned leadership team that is 
experienced, strategic, and resourceful. 
Not everyone is that lucky. I am thankful 
that the team had already begun making 
immediate operational plans and adjust-
ments to our business and were in contact 
with our franchisees to see how we could 
help them. My main task was to continue to 
facilitate these procedures and help open 
any other doors I could. We also had an 
experienced global leadership team, led 
by Federico González, helping navigate 
us through this pandemic along with the 
support of our shareholders.

TELL US ABOUT YOUR PERSONAL 
RELATIONSHIP WITH AAHOA. 
HOW LONG HAVE YOU BEEN 
INVOLVED WITH AAHOA AND 
WHAT IS YOUR FONDEST AAHOA 
MEMORY?
As I have come in and out of different orga-
nizations such as Holiday Inn Worldwide, 
long before it was renamed several times, I 
have become keenly aware that franchisor 
success is distinctly tied to full and robust 
participation with AAHOA. Having watched 
the success that Mike Leven brought to 
Holiday Inn and how that was inexorably 
tied to AAHOA support, I feel like I learned 
at the feet of the master. Transitioning to 
becoming a franchisee myself while at 
Bristol Hotels, I found that even though 
we were the largest owner of a particu-
lar brand’s hotels, we did not enjoy the 
power of AAHOA’s unified voice as a fran-
chisee advocate. When I think about my 

fondest memories of participating with 
AAHOA, I think they are still developing. 
I find myself enjoying my time at regional 
meetings and AAHOACON even more at 
each occurrence. Memories that resonate 
with me more than anything have come at 
regional meetings – once the business is 
done and the trade shows have run their 
course, it is usually late in the afternoon. 
At that time, when schools are out and 
the extended families with kids all show 
up, you really get to see the essence of 
the community. You know that these kids 
you are greeting and handing out pens or 
other fun little branded items to will one 
day likely be signing a franchise agreement 
with you. So, I would have to say it is the 
family aspect and ultimate advocacy from 
AAHOA that I have come to admire most.

  13-MINUTE READING TIME

Leading through uncertain waters
Q&A with Radisson Hotel Group’s Jim Alderman

Hotels all over the world are lighting up hearts 
on their buildings, like this one at the Radisson 
BLU Mall of America, to show love for their 
communities, guests, health care workers, and 
team members around the world during the 
COVID-19 pandemic.

In late February, AAHOA Chairwoman 
Jagruti Panwala attended Radisson Hotel 
Group’s 2020 Americas Business Conference 
to participate in the Women In Leadership 
Luncheon. Frances Gonzalez, Vice President, 
Latin America Operations, Radisson Hotel 
Group conducted a Q&A with Jagruti for 
conference attendees.
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WHAT CAN INDUSTRY 
PROFESSIONALS DO TO SHOW 
TRUE LEADERSHIP DURING A 
CRISIS SUCH AS THE COVID-19 
PANDEMIC? WHICH OF YOUR 
SKILLS HELPED DRIVE YOUR 
LEADERSHIP STYLE DURING 
THESE UNCERTAIN TIMES, 
ESPECIALLY GIVEN HOW NEW 
YOU WERE TO THE TEAM AND THE 
COMPANY?
I have been in this industry a long time 
and I have been fortunate enough to join 
a well-oiled machine here at Radisson 
Hotel Group. Our leadership team brings 
an owner-centric mentality to everything 
we do. I fully respect the groundwork that 
was laid before I joined the team and I am 
excited to use my experience to further 
bolster our growth in the Americas. I am 
not new to dealing with crises and issues 
within our industry or in business in gen-
eral. Growing up in Florida, my father was 
the head of crisis management for the 
largest employer in our region with more 
than 17,000 employees, and we endured 
numerous hurricanes. I learned early on 
the importance of remaining calm, having 
a dedicated plan, and being resilient and 
positive to get us all through those tough 
days ahead.

RHG IS OWNED BY A CHINESE 
COMPANY. SINCE CHINA WAS 
THE FIRST COUNTRY IMPACTED 
BY COVID-19, WAS RHG ABLE 
TO PREP U.S. OPERATIONS OR 
ANTICIPATE ANYTHING FROM 
THAT STANDPOINT?
When COVID-19 started to develop into 
an unpredictable situation in China, our 
Radisson Hotel Group team members in 
Asia-Pacific had to quickly develop a game 
plan to manage hotel operations, commu-
nications, guest relations, and employee 
impact immediately. From the onset of 
the situation, they were informing our 
Americas and Europe-Middle East-Africa 
teams as to what was happening in real 
time so we could not only support them 
in all facets of their business but also pre-
pare ourselves for what could potentially 
lie ahead as this situation unfolded. With 
that said, all of the major hotel companies, 

regardless of ownership, were paying 
attention to these developments and 
preparing for what was to come. We are 
fortunate to have our shareholders recog-
nize the impact of the COVID-19 pandemic 
on our business and provide us with the 
support we need, as we need it. As a global 
company, we deployed region-specific cri-
sis response teams that have also been 
collaborating on a global scale to share key 
learnings, best practices, and resources.

WHAT IS RHG DOING TO HELP ITS 
FRANCHISEES DURING COVID-19?
Supporting of our franchisees is one of 
our highest priorities. Since we own and 
manage hotels, too, we understand the 
severe impact COVID-19 has had on our 
franchisees. We have been regularly com-
municating revised policies, strategies, 
and best practices that can be imple-
mented during this historic crisis. So 
far, we have implemented or deployed 
more than 20 measures designed to assist 
franchise owners operationally, com-
mercially, or through cost and expense 
savings. A wonderful example of this is 
our virtual regional meetings that have 
proven to be successful in addressing 
specific COVID-19 measures related to 
operations, sales, and revenue genera-
tion. To date, we have held 10 virtual 
meetings with more than 1,000 attendees 
hosted by our veteran team of Regional 
Directors. This format also provides an 
open forum for peer-to-peer interactions. 
We also have offered to work with our 
owners on a case-by-case basis regarding 
franchise fee deferral options.

RHG’S BRAND PROMISE IS EVERY 
MOMENT MATTERS. HOW DOES 
THAT GUIDE RHG THROUGH 
THIS CRISIS?
We are living in unprecedented times right 
now, and even in the difficulties, we are 
seeing our hotels do their part to keep 
employees and guests safe. Many of our 
hotels are trying to make a positive impact. 
In some situations, this has meant ceasing 
operations out of an abundance of caution, 
but it has also meant finding a way to make 
a difference in their communities and sup-
porting their local government’s efforts to 
mitigate the pandemic. While there is no 
doubt our business has taken an unex-
pected blow, we still see the resilience of 
our team members protecting guests and 
employees while simultaneously finding 
a way to keep moving forward. Even in 
these challenging times, our hotels are 
making every moment matter in some way 
or another.

THIS INDUSTRY HAS NAVIGATED 
CRISES BEFORE. WHAT DID 
THOSE CRISES TEACH YOU ABOUT 
LEADING RHG THROUGH THIS 
ONE NOW?
I began my career 34 years ago in the middle 
of a crisis, and Radisson Hotel Group has 
been through both sudden and prolonged 
events that have dramatically affected 
what is considered “business as usual.” 
We have always come back stronger, and 
we will this time, as well. When it comes 
to COVID-19, we are all on a level playing 
field, so it’s more important than ever to 
rely on organizations like the AHHOA and 

THE C-SUITE

The model 
room 
for the 
Radisson 
RED brand 
hotels.
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the American Hotel & Lodging Association 
to keep us informed and connected better 
than ever as we move through uncharted 
waters together.

WE KNOW THE 
HOSPITALITY INDUSTRY IS 
UNITED LIKE NEVER BEFORE. 
WHAT ARE SOME OF THE 
THINGS YOU’VE WITNESSED IN 
NAVIGATING COVID-19 THAT 
REMIND YOU HOW RESILIENT WE 
ARE AS AN INDUSTRY?
This is a crisis that affects all of us, 
regardless of our respective size and 
scope. Additionally, many of us have 
been in the industry for decades, working 
alongside one another for the same hotel 
brand or competing ones. Regardless, we 
still have common goals for our industry. 
What I’m noticing is the overall desire 
to work together for the greater good 
of the hospitality and travel industry, 
which might mean more collaboration 
and inclusiveness. We need to help be a 
voice for our hotels – together, we can be 
even stronger.

WITH LAYOFFS BEING A HUGE 
CURRENT IMPACT FROM 
COVID-19, WHAT WILL THE 
INDUSTRY SEE ONCE WE’RE ON 
THE OTHER SIDE OF THIS? WILL 
THE INDUSTRY BE PERMANENTLY 
CHANGED IN ANY WAY? ARE 
THERE ANY SILVER LININGS TO 
THIS CRISIS?
Travel will always be a priority for the 
world’s diverse population, and maybe 
even more so coming out of “shelter in 
place” rules due to COVID-19. While this 
experience may require permanent oper-
ational changes, Radisson Hotel Group 
believes that our team members are the 
ones that truly deliver our “Yes, I Can” spirit 
in our hotels. But with challenging times, 
hotel companies will now be better pre-
pared to rethink our future preparedness 
models to account for unexpected issues 
and recognize the value of collaboration. 
Our guests will have different expectations 
than ever before, so we must collectively 
use this situation to successfully shape our 
businesses for the future.� ■

WEBREZPRO
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The Country Inn & 
Suites by Radisson, 
Charlottesville-UVA, 

VA, is owned by 
AAHOA Treasurer 

Vinay Patel.
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Small business 
relief: What more 
can be done?
As hoteliers faced funding depletion from 
the Paycheck Protection Program and the 
Economic Injury Disaster Loan program 
shortly after they were launched, the 
question shifted to what more could be done.
by ALICIA HOISINGTON
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  12-MINUTE READING TIME

VER THE PAST FEW MONTHS, THE UNITED 
States government has been working to pro-
vide relief to small businesses affected by the 
loss of business due to the COVID-19 pandemic. 
But the question remains: Has it been enough 

to help small-business hoteliers, who in many 
cases have seen record-breaking occupancy plummet to single 
digits almost overnight?

PPP LIMITATIONS
The Paycheck Protection Program (PPP), which was first launched 
in March, depleted its $349 billion in funding in less than two 
weeks. Reports started circulating that larger businesses were 
receiving millions of dollars through the program intended for 
small businesses. In fact, Shake Shack, which has 189 locations, 
announced its intent to return $10 million it had received. The 
confusion centered around whether the company was eligible to 
apply, with the CEO stating that the company applied because 
loans were open to any individual restaurant with no more than 
500 employees.

Deborah Friedland, managing director of EisnerAmper’s 
Financial Advisory Services and Real Estate Groups, said some 
of the issues that arose from the first round of funding cropped up 
due to that lack of clarity around the program. As a result, some 
hotel owners faced some hiccups during the application process.

“I’m working with a couple of hoteliers who did not get applica-
tions in during the first round. There was an issue related to the 
employees and whose employees are they: Are they the owner’s 
or the [third-party] manager’s?” she said. “Because there was a 
scramble to get this legislation out, it wasn’t clear. Some lenders 
will just look at the face value and say you can’t apply.”

In late April, another bill passed that saw an additional $321 bil-
lion going to the PPP and $60 billion to the Small Business 
Administration’s Economic Injury Disaster Loan (EIDL) program. 
The SBA stopped accepting new applications for the EIDL on 
April 15 and announced Monday, May 4, that only agricultural 
business applications will be accepted for the program.

AAHOA Member and Past Chairman Bhavesh Patel, principal 
of ADM Hotels & Development, applied for funding from both the 
PPP and EIDL program during the first round. He went through 
his regional bank in New Jersey for the process, and it didn’t go 
off without a hitch.

“The application seemed like it went through, but then what 
happened was the website crashed,” Patel said. “We had to go 
back in and send them a manual copy that we had. But besides 
that, we didn’t experience many issues. We got approved.”

AAHOA Member Shreyas “JR” Patel, President and COO of 
Helix Hospitality, said his application process for the PPP was 
mostly smooth; however, he found that not many lenders 
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were ready to go by the time the program opened up shop for 
applicants. As a result, he lost about 10 days waiting for the 
process to be sorted out, and his application was submitted 
the same week that reports began circulating that funds had 
been exhausted.

“We spoke with different lenders we have relationships with, 
and we found one willing to take on multiple properties,” he said, 
adding that he ended up working with a regional bank that his 
company has a few loans with. “Then, we had to wait for them 
to iron out their internal process. After that, it was streamlined.”

IS IT ENOUGH?
Setting aside the fact that many hoteliers who were approved for 
these programs were given little clarity on when the funds would 
arrive, the question then became whether the money would be 
enough to help small businesses. The answer? Perhaps, on a 
short-term basis. And that doesn’t always build confidence dur-
ing a time when no one is quite sure when normalcy will return 
in a global catastrophe.

“For us, it would be enough to get us through the next few 
months,” JR Patel said. “We are lucky enough to be geographically 
spread out. Our portfolio can balance out risk and a recovery time 
frame. Others who are in one market, it’s going to take longer.”

Bhavesh Patel, who applied for funding for a couple of the 
company’s properties, said the relief won’t be enough.

“It doesn’t even pay a quarter of it. If you have $100,000 in 
expenses and 25 percent is on payroll, the PPP doesn’t come close 
to taking care of that plus our other debt or property taxes,” he 

said. “Both loans offer just a little bit of relief, but nowhere close 
to where they need to be. It’s going to be a struggle.”

A report released by the American Hotel & Lodging Association 
(AHLA) in late April echoed those sentiments, saying the PPP loan 
limits cover less than one month of average hotel operating costs. 
AHLA stated the relief may not be enough to save more jobs, as 
industry revenues had dropped 20 percent compared to 2019 
and were only expected to rise to 40 percent later this year. The 
association said that if hoteliers couldn’t pay their fixed costs, 
including mortgages, hotel jobs would continue to be lost. Thus, 
the report noted that 250-percent payroll loans would not be 
enough; instead, the PPP loan limits would need to be raised to 
almost 800 percent of covered costs.

Bhavesh Patel also pointed back to the reports of larger busi-
nesses being awarded funding from the programs. According to 
the SBA, the owner of the Ruth’s Chris Steak Houses chain got 
$20 million even though it counts more than 5,000 employees 
and had $468 million in revenue last year. The company, which 
has since agreed to return the money, was one of more than 50 
publicly traded companies that had disclosed receiving approxi-
mately $250 million in PPP funds. Ashford Inc. also came under 
fire in late April for receiving $69 million, though the company 
has since said it would return the funds.

“The bigger companies got the brunt of the loans as we started 
hearing that [round one] funding had run out,” Bhavesh Patel 
said. “I thought this was going to be more for small businesses. 
It’s hurting the small businesses that are trying to keep people’s 
jobs in place.”
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The government needs to somehow 
cover net debt, that’s the biggest thing.”

—BHAVESH PATEL, PRINCIPAL OF ADM HOTELS & DEVELOPMENT, 
AAHOA MEMBER AND PAST CHAIRMAN
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A SECOND WAVE
While the additional funding for the PPP and EIDL program was 
a start, he said there’s still more the government can do to help 
small businesses specifically.

“The government needs to somehow cover net debt, that’s 
the biggest thing. I know some properties if they have SBA 
loans, they’ve got six months of net debt paid for by the SBA,” 
Bhavesh Patel said. “But then these conventional banks that 
are willing to do deferments, but at the back end, you’re still 
going to have to pay those as well. Then, you have the CMBS 
loans that are just in deferral right now. The biggest thing is 
somehow if there’s a way for the government to pick up debt 
on small businesses, especially in the hotel business and the 
restaurant business because those are the ones that have been 
hit the most.”

JR Patel said the issue around CMBS loans is really the next 
part to the crisis for hoteliers, beyond getting funds in hands.

“The second issue is the looming CMBS crisis that will come out 
because of defaults where owners didn’t hit their debt coverage 
ratio or liquidity requirements,” he said. “Unless there is some 
understanding in the CMBS world, we’re not going to be able to 
work through the challenges. We’re going to see a lot of hard 
defaults in the next six to nine months. We have to get together 
with servicers. It’s one thing to keep everything open, but are we 
delaying another crisis?”

Besides that, Bhavesh Patel said if there’s a way for the govern-
ment to address property tax relief, it would be critical for hote-
liers. “I understand property tax relief is sort of hard because this 
is what the government relies on to keep government operations 
going,” he said. “But maybe there’s some relief on the county or 

school level as far as property taxes are concerned. I don’t know 
where else they can maybe chip in.”

Friedland agreed that more needs to be done. “I think whether 
it’s more funding or other ways to assist small businesses and the 
employees related to hospitality, I think you’re going to see there 
will be more need,” she said. “That changes if we get a vaccine 
or some type of treatment for COVID-19. That’s a game changer; 
everything’s off the table if a company finds a cure or a vaccine.”

SECOND ROUND OF PPP: WHERE DID THE MONEY GO?
According to a May 1 report on the second round of the 
Paycheck Protection Program released by the Small Business 
Administration, more than 2.2 million loans were given out to 
businesses. Following are five things to glean from the report.
1.	 In terms of number of loans awarded and dollars issued, 

California received more than any other state (320,156 loans) 
with a total approved amount of more than $33.2 billion.

2.	 New York, which approved the fourth-highest number of loans 
at 164,271, awarded the second-largest dollar amount of any 
other state at more than $17.6 billion.

3.	 Of the total number of approved loans, the majority (70.8 per-
cent) were for $50,000 or under. Less than 1 percent of the 
loans were for more than $5 million.

4.	 Of the total dollar amount awarded, the majority (about 
18.6 percent) was for the $350,000 to $1 million range. Overall, 
the average loan size was $79,000.

5. 	 In an interim update on round-two funding released on May 5, 
the SBA approved 2,378,057 loans worth more than $181  bil-
lion. With $320 billion appropriated for round-two funding, 
funds were continuing to go quickly.� ■

Unless there is some understanding in the CMBS world, 
we’re not going to be able to work through the challenges. 

We’re going to see a lot of hard defaults in the next six to nine 
months. We have to get together with servicers. It’s one thing 
to keep everything open, but are we delaying another crisis?”

—SHREYAS “JR” PATEL, PRESIDENT AND COO OF HELIX HOSPITALITY, AAHOA MEMBER
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FEATURE

AAHOA leads by example by 
advocating for one of the 
hardest-hit industries during 
COVID-19
by NICK FORTUNA
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through these challenging times, 
remember that AAHOA is here for you. 
We’re strongest when we’re united.”
—AAHOA TREASURER VINAY PATEL
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  13-MINUTE READING TIME

HAVING ENDURED CRISES SUCH AS THE 2001 TERRORIST ATTACKS AND THE GLOBAL 
financial collapse of 2008, AAHOA Members know a thing or two about perseverance, 
and right from the start of the new coronavirus pandemic, the association has reflected 
its members’ moxie.

Buoyed by its approximately 20,000 members, AAHOA has been a tireless advocate 
for hoteliers and the broader hospitality industry since the first news reports of the 

pandemic. AAHOA’s leadership and government affairs teams have been a constant voice in the ears 
of lawmakers at every level, pushing for emergency financial assistance, the loosening of regulations, 
and other aid to keep hotels operating.

At the same time, AAHOA has been in constant contact with hotel brands and online travel agencies 
(OTAs), seeking the relaxation of brand standards, a reduction and postponement of royalty fees and 
lower commissions for OTAs. In a video message on April 23, AAHOA Treasurer Vinay Patel reassured 
members that the association has their backs during this time of unprecedented hardship for the industry.

“We’re facing some tough times right now, something we’ve never dealt with in our entire lifetime,” Patel 
said. “But I want to assure you that AAHOA is doing everything we can to come out on the positive side.”

Patel urged members to contact their elected officials, tell them how the pandemic has impacted 
their businesses, and let them know that they are working hard to keep their businesses open and retain 
their employees. He said members should encourage their employees to call or write their legislators 
and share their stories as well.

When a broad cross-section of industry stakeholders makes their voices heard, they bolster the case 
for aid to the hospitality industry in subsequent stimulus bills, Patel said.

“We as a community rarely ask for help, but in these dire times, we need to look to our government 
for assistance,” he said. “One of the things I’ve learned over time is that to make a difference, we all 
need to be involved. Now is the time to use your relationships and your role in your community to make 
sure that we’re maximizing all of the resources that we have.”

Patel asked members to be on the lookout for state-specific action alerts from AAHOA, which offer 
an easy way for members to advocate for the industry. In addition, he encouraged members to engage 
with their state lodging associations, which can leverage their relationships with city and county offi-
cials to address issues, and to contact their local utility providers to see if there are any programs that 
would help them save money.

“We’re all in this together,” Patel said. “As we work through these challenging times, remember that 
AAHOA is here for you. We’re strongest when we’re united.”

In letters to legislators, hoteliers should include 
the following information:

	Occupancy rates before and since COVID-19

	General COVID-19 concerns as they relate to 
your business

	Your solutions to these concerns

	How you have managed your workforce

	What you expect to see on your property in the 
next four weeks

MICHELE PACCIONE/SHUTTERSTOCK.COM
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Here is a summary of AAHOA’s 
advocacy efforts on behalf of 

members from the start of the 
pandemic through May 4, with more 

certain to follow in the months ahead.

AAHOA SENDS LETTER TO CONGRESS
The letter calls for a robust package of tax cuts, tax credits, 
regulatory relief, and financial assistance for the hard-hit 
hospitality industry.

“Hoteliers and their employees are suffering at levels that 
have not been seen in recent memory and, in some cases, 

ever,” AAHOA President & CEO Cecil P. Staton wrote. “This 
is not simply a storm that the industry will eventually 
weather. It is a shockwave that will have consequences 

and repercussions for years to come.”

AAHOA CALLS ON MEMBERS TO 
CONTACT LAWMAKERS
AAHOA issued an action alert calling on members to contact 
their local, state, and federal representatives to advocate for 
the industry. AAHOA provided letter templates for members 
to use, pointing out that its members own almost half of the 
hotels in the United States, employing approximately 600,000 
workers and accounting for more than $10 billion in payroll 
annually.

In a show of solidarity and strength, members sent more 
than 21,000 letters to legislators in the first week, a figure 

that would subsequently swell to 25,000.

AAHOA APPLAUDS PASSAGE OF THE CARES ACT
In a statement, Staton lauded the stimulus package, which 
created the Payroll Protection Program (PPP) and expanded 
the Economic Injury Disaster Loan (EIDL) program, both 
administered by the Small Business Administration. However, 
Staton made it clear that the bill doesn’t do nearly enough 
to address the impact of the pandemic on hoteliers and their 
employees.

“The formula for determining maximum loans still does not 
provide enough liquidity for hotel owners,” Staton said. “We 
will continue to work with our industry partners and leaders 
in Washington to strengthen the loan and grant program 

in subsequent legislation to allow hotel owners to 
continue meeting their payroll, operational, and 

mortgage obligations during this pandemic.”

AAHOA LAUNCHES BRAND SURVEY TO ADVOCATE 
ON THE BEHALF OF FRANCHISEES
AAHOA has been working around the clock to seek immediate 
financial relief for hoteliers from every possible source, 
including from franchisors, government officials and 
organizations, vendors, OTAs, and others. On April 9, AAHOA 
launched a Brand Survey to ask franchisees to share their 
perspective on the relief they’ve received from franchisors 
thus far and specific requests they think will provide the 
greatest additional relief in the long- and short-term. Based 

on the feedback, AAHOA has been engaging in high-level 
discussions with the brands in order to improve 

communications and relationships between them 
our members.

STATON SOUNDS THE ALARM FOR THE INDUSTRY
Staton appeared on Fox Business Network and said that with 
occupancy rates cratering, the industry is facing a liquidity 
crisis and needs emergency financial assistance.

“Right now, we’re in a world of hurt, and it has to do 
with occupancy,” he said. “Our members are going to be 
facing severe challenges to make the payroll and pay the 
mortgage every month.”

The association also set up a new email address – 
covid19@aahoa.com – to field members’ questions.

AAHOA AND INDUSTRY PARTNERS CONTACT 
LEGISLATORS
AAHOA, in partnership with the National Association of Black 
Hotel Owners, Operators and Developers and the Latino 
Hotel Association, urged Senate leadership to include the 
hospitality industry in the proposed CARES Act stimulus 
package. The associations pushed for significantly higher 
funding levels for assistance programs, as well as for a 
loan-guarantee program, a period of loan forbearance with 
lenders, and an extension of loan maturity dates.

Separately, AAHOA sent a letter to governors urging 
them to recognize hotels and motels as essential businesses 
that should be allowed to remain open. In addition, AAHOA 
and its industry partners continued to pressure Congress to 
act as negotiations stalled on the CARES Act.

“America’s small businesses and their employees are 
running out of time while Washington insiders play politics 
with their futures,” Staton said in a statement. “Congress 
needs to come together and deliver critical financial 
assistance to the industries and workers hit hardest.”

AAHOA AGAIN SENDS LETTER TO GOVERNORS
The letter urged governors to temporarily suspend 
property taxes, penalties for late payments, and fees 
for hotels; temporarily postpone the various taxes hotels are 
subject to; and consider enacting a bridge-loan program for 
businesses.
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AAHOA CALLS FOR MORE PPP FUNDING
With the PPP’s funding of $350 billion set to run out within 
two weeks of the program’s launch, AAHOA urged Congress 
to return to Washington. Lawmakers weren’t expected back 
until May, and Staton said the nation’s hoteliers can’t afford 
to wait that long.

“Hotel owners and their employees are hurting now 
and scraping by week to week,” Staton said in a statement. 
“Hotels across the country are furloughing or laying off 
employees and shutting their doors, and unless Congress 
acts, we could see thousands more close their doors before 
the end of April.”

AAHOA AGAIN URGES CONGRESS TO ACT
With PPP funding exhausted, AAHOA again called on 
Congress to pass another stimulus bill immediately. Hotels 
and restaurants made up only 8 percent of businesses 
receiving the first batch of PPP loans.

In a statement, Staton said the hospitality industry was 
among the first to feel the economic effects of COVID-19 as 
thousands of events were canceled, and it will be among the 
last to recover because of barriers to travel.

“Hotel owners and their employees are among the hardest 
hit by the economic effects of this pandemic,” Staton said. 
“Congress must immediately authorize additional funding 
for this crucial capital lifeline and direct the Small Business 
Administration to permit lenders to continue submitting 
applications into a queue so that valuable time is not lost 

while we wait for Congress to act.
“The virus and its effects on our economy continue 

to make millions of Americans suffer, and congressional 
inaction is only compounding that pain. I’ve spoken with 
countless hotel owners, and many are still awaiting action on 
PPP loan applications.”

NEW WEBPAGE FOR VENDOR DEALS
AAHOA set up a webpage offering deals to members from 
industry partners. The special offers are aimed at helping 
hoteliers save money during the pandemic.

AAHOA PRAISES PASSAGE OF THE MOST RECENT 
STIMULUS BILL
Staton said AAHOA is grateful for the passage of the 
bipartisan Paycheck Protection Program and Health Care 
Enhancement Act, which replenished PPP funding. But he 
urged Congress to extend PPP funding through the year’s end, 
saying the bill still doesn’t provide hotel owners with enough 
liquidity to weather the pandemic.

On average, PPP loans cover only about 47 percent 
of a hotel’s operating costs, and many hotels are seeing 
single-digit occupancy rates, he said. Staton said 
policymakers also should give more consideration to a 
business’s debt obligations, such as mortgages, as they 
formulate relief loans and determine how they may be spent.

“The stimulus does not address the reality that this crisis 
will not be over in a matter of weeks,” Staton said. “Public 
caution and conflicting messages from government officials 
about reopening will mean a slow return to travel, tourism, 
conventions, and meetings. This means that hotels will be 
one of the last industries to recover.

“Without targeted and meaningful support, 
policymakers run the risk that thousands of hotels and 
the millions of jobs they create may not be around when the 
recovery from this pandemic begins.”

AAHOA JOINS OTHER INDUSTRY GROUPS 
IN ESTABLISHING MINIMUM RECOMMENDED 
STANDARDS FOR HEALTH AND SAFETY
AAHOA is proud to represent America’s hotel owners on 
the advisory council that developed Safe Stay, an industry 
initiative focused on hotel cleaning standards. Safe Stay, led 
by AHLA and in partnership with AAHOA and other members of 
the advisory council, is an industry-wide enhanced standard 
of health and safety protocols designed to prepare America’s 
hotels to safely welcome back guests and employees as the 
economy reopens. Also released the same day, AAHOA was 
a contributing organization to the Travel in the New 
Normal guidelines, issued by the U.S. Travel Association, 
which describes vigorous measures the travel industry will 
follow to reduce the risk of COVID-19 and help to communicate 
across each and every step of a traveler’s journey.� ■

AAHOA OFFERS FREE HEALTH RESOURCES
With almost half of American adults saying the pandemic has 
impacted their mental health, AAHOA, in partnership with 
UnitedHealth Group, offers several free health resources 
to members, their employees, and their families, including 
hotlines for mental health, substance abuse, and suicide 

prevention. More information is available on the Health 
and Wellness section of AAHOA’s website.

AAHOA CALLS FOR PASSAGE OF INSURANCE BILL
A bipartisan group of House lawmakers introduced the Never 
Again Small Business Protection Act. The bill would require 
business-interruption insurance to cover businesses and 
nonprofits for losses stemming from all government-ordered 
shutdowns following the declaration of a national 
emergency. Coverage would support businesses impacted 
for at least 30 days as long as they retain their workers and 
maintain their health-insurance coverage.

In a statement, AAHOA Chairwoman Jagruti Panwala 
stressed the importance of the bill, saying many hoteliers 
who had faithfully paid their premiums for years have 

been blindsided by fine print in their policies or by 
the unprecedented government measures aimed at 

flattening the curve, which devastated the industry.
“As government travel restrictions to curb transmission 

of COVID-19 began to take their toll on the nation’s hotel 
owners, we expected to rely on our business-interruption 
insurance to help pay our bills and keep our staff employed,” 
Panwala said. “Unfortunately, so many of us have been told 
our policies do not cover shutdowns such as those ordered by 
the government in response to this pandemic.”
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FINANCE

For most CMBS borrowers, however, 
this loan mechanism was chosen because 
it afforded low interest rates, longer 
fixed-rate terms, longer amortizations, and 
allowed them to pull tax-free cash out to 
use for growth and to distribute to their 
partners. This is similar to a corporation 
issuing bonds and then using the proceeds 
to execute stock buy backs.

CMBS has been proven to be an effec-
tive tool for calculated growth, allowing 
borrowers to continue to keep the upside 
with almost no downside. Post pandemic, 
however, no one knows if every borrower 
will only need three to six months to suc-
cessfully weather the proverbial storm. 
This creates an ambiguous environment. 

CMBS IN UNCERTAIN TIMES
There are clear reasons why commercial 
real estate owners, including hoteliers, 
have turned to CMBS loans instead of 
bank and other conventional loans; the 
top driver being that they couldn’t get 
what they needed from their current 
lender. For example, CMBS loans have his-
torically provided owners with the high-
est leverage loans at the lowest personal 
risk in the form of non-recourse. This 
scenario is equivalent to owning stock 
in a company and having a put option as 
an insurance policy. Savvy hotel owners 
have also used non-recourse CMBS loans 
to create liquidity for their personal bal-
ance sheets.

S OWNERS IN ONE OF the hard-
est-hit industries, many hote-
liers who have enjoyed a long 

run of healthy growth are now 
scrambling to cover loan payments, sup-
port employees, and maintain operations. 
Even those able to wait out the current cri-
sis will face uncertainty on when demand 
drivers will return to levels necessary 
to stabilize cash flow. Government pro-
grams can provide some relief to small 
businesses, including many hotel own-
ers, but borrowers with loans through the 
Commercial Mortgage Backed Securities 
(CMBS) market face specific challenges as 
they navigate these unprecedented eco-
nomic conditions.

What options do CMBS 
borrowers have for relief from the 
economic effects of COVID-19?
by RUSHI SHAH
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  10-MINUTE READING TIME

The fact that many property values have 
already dropped or will fall below the CMBS 
loan amount only contributes to this ongo-
ing uncertainty. This ambiguity is particu-
larly problematic to CMBS loans because 
special servicers, who are appointed by the 
b-piece buyers and control any loan mod-
ifications, are wary about restructuring 
terms. For assets where the disruption due 
to the COVID-19 crisis is truly temporary 
and are therefore expected to bounce back 
and preserve value as countries re-open 
for business, special servicers may grant 
short-term relief through forbearance or 
deferment. As a result, it is critical for bor-
rowers to understand the role and moti-
vation of the master and special servicer 

before requesting any temporary conces-
sions or permanent modifications.

MANAGING EXPECTATIONS
Unlike bank loans that are kept on a bal-
ance sheet, CMBS loans are governed by 
securitization agreements. In exchange 
for non-recourse, long-term lower rates, 
higher leverage, and the ability to pull cash 
out, borrowers pledge to satisfy the loan in 
a predictable manner as outlined upfront 
in the loan documentation. To ensure this 
predictability, CMBS loans have strict ser-
vicing guidelines that are not at all flexible 
and involve multiple layers of decision-
makers that each have their own incen-
tives. This is somewhat done by design 

to prevent fraud and serve as checks and 
balances for the ultimate bond investors. 
Under normal circumstances, this setup 
works. In a time of wide-spread crisis, 
however, it can break down. And likely 
because of the potential political optics 
of the government bailing out Wall Street, 
there is no wholesale government action to 
provide relief for CMBS borrowers or bond 
investors. Borrowers remain at the mercy 
of the special servicers representing the 
b-piece buyers’ best interests.

SERVICERS’ STANCE
Master servicers are borrowers’ primary 
contacts for day-to-day business. Their 
main role is to provide ongoing cashiering 
service and they have little control over the 
actual mechanics of the loan.

Subsequently, master servicers are not 
staffed to handle an influx of inquiries due 
to a mass event like the COVID-19 pan-
demic. Master servicers are currently inun-
dated with requests from hotel owners 
with diverse situations and needs, making 
it extremely difficult to keep track. Some 
borrowers are asking for forbearance or 
deferment. Others want to reduce their 
principal balance or have reserves waived, 
while some want a lower interest rate, an 
interest-only period, or a combination 
of concessions. All of these requests are 
being made in the same timeframe, bor-
rowers need answers now so they don’t 
miss payments, and the master servicers 
have to obtain consent from the special 
servicers to respond with any solutions. 
This also runs the clock because in order 
for the special servicer to grant a relief, it 
will need to take time to review the loan, 
the borrower history, the asset history, 
that particular market’s conditions, and 
the specific hotel’s data.

TEMPORARY RELIEF VS. 
LOAN MODIFICATIONS
Changes such as adjusting the princi-
pal payment schedule, making the loan 
interest-only, or taking principal reduc-
tions in the loan amount are considered 
substantial restructuring or modification 
of the loan and require that the loan be 
transferred into special servicing by the 
master servicer. They also typically carry 
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Rushi Shah is principal and CEO 
of the commercial mortgage 
and real estate investment 
banking firm and AAHOA Club 
Blue Member Mag Mile Capital. 
As a leader in hospitality 

financing, Shah specializes in structuring and 
placing high-leverage, non-recourse bridge 
and permanent debt with cash out for full – and 
limited-service hotels nationwide. Since joining 
the firm’s predecessor, Aries Capital, in 2015, 
Shah has structured and closed hundreds of 
millions in financing for all property types. Shah 
has held previous positions at Northern Trust 
and has an MBA from the University of Chicago’s 
Booth School of Business.

additional fees for the borrower because 
the special servicer must re-underwrite 
the deal, re-appraise the property, and 
potentially re-inspect the asset from a 
structural and environmental standpoint 
to ensure the integrity and the quality are 
consistent with when the loan was origi-
nated. When the loan is in special servicing, 
there are likely other costs associated such 
as default interest, late charges, and/or 
modification fees.

A special servicer can authorize other 
forms of relief that do not require modi-
fication of the loan documents. These 
may include the ability to use FF&E and 
seasonality reserves toward loan pay-
ments. Typically, these concessions can 
be used for a temporary period and do 
not require the loan to be transferred to 
special servicing. Additionally, the spe-
cial servicer may consent to temporarily 
halt the collection of reserves. B-piece 
buyers are discussing collaborating to 
create a fund to make loan payments on 
behalf of the borrowers on certain loans 
that are truly only temporarily disrupted. 
Implementing this program may not be 
feasible, however, as it would require a 
coordinated effort among all b-piece buy-
ers and would require altering the special-
purpose entity guidelines.

Borrowers seeking relief should commu-
nicate with their master servicer. However, 
they need to be extremely careful how they 
communicate and should engage an expert 
to guide them. Under CMBS loan docu-
mentation, if a master servicer has reason 
to believe that there will be an imminent 
default, they could move the loan into spe-
cial servicing and the borrower will start 
incurring special-servicing fees.

The minute you tell them you won’t be 
able to make a payment they, will queue 

you for special servicing, whether you 
wanted to take that leap or not. In order 
to avoid automatically triggering this 
move, borrowers that are well-capital-
ized, have healthy reserves, or may be 
eligible for other options should not be 
overly pessimistic or imply that they are 
going to default in their communication 
to the master servicer. Borrowers should 
instead tell the master servicer that they 
are looking for temporary relief due to the 
COVID-19 crisis.

When requesting either temporary relief 
or a loan modification, borrowers will need 
to compare current and historical reve-
nue for the same period, outline booking 
cancellations, and prove direct COVID-19-
related impact. Borrowers also will need to 
demonstrate their willingness to manage 
out of this crisis and their intention to hold 
onto the asset for a long period of time. 
Arguments must be backed up with facts 
and data, and expert support can help.

PRE-PAYING A CMBS LOAN
Many CMBS borrowers are considering 
paying off their loans to avoid using their 
assets for non-payment default. Because 
interest rates are at historical lows, the 
cost of defeasance or yield maintenance 
to prepay the loan may be high. To help 
borrowers avoid these heavy pre-pay-
ment penalties, legal experts are lobby-
ing to allow borrowers to pledge similar 
maturity investment-grade corporate or 
government-sponsored bonds as substi-
tute collateral for the subject property. 
At first glance, this seems like a possible 
solution. Unfortunately, in the current 
market, there are few lenders who are 
willing to finance a hotel to take out the 
CMBS loan. Most banks or bonafide lend-
ers aren't financing hotel assets right 

now. Special servicers believe the sub-
stitution of collateral with risky bonds 
(other than Treasury bonds) increases 
the risk of the bond holders and is a 
cost-prohibitive proposition.

PAYCHECK PROTECTION 
PROGRAM CONSIDERATIONS
Many hotel owners are looking to take 
advantage of the Paycheck Protection 
Program (PPP) and other SBA relief loans 
offered under the CARES Act. SBA loans 
are sure to conflict with CMBS loan docu-
ments, which means servicer consent is 
required before putting one on. There are 
mixed feelings in the industry on whether 
PPP loans also conflict and require that 
same consent. Some people believe 
because PPP loans are unsecured, they 
do not present a conflict, while others 
argue that the PPP loan is being made to 
the entity that holds the CMBS loan and 
therefore could conflict. To avoid potential 
future fallout, it is best for borrowers to 
confirm consent with their master servicer 
in all instances.� ■

FINANCE

Borrowers seeking relief should communicate with their master servicer. 
However, they need to be extremely careful how they communicate and should 

engage an expert to guide them.”
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SMALL BUSINESS

rise to the occasion. In the effort to fill 
product gaps, businesses around the 
country were adjusting to the needs of the 
market, specifically, the needs of health 
care workers.

In Texas, Bendt Distilling, Co. halted 
production of whiskey in order to provide 
hospitals, law enforcement, and first 
responders with free hand sanitizer. In 
Boston, New Balance announced it would 
be manufacturing masks for hospital work-
ers. The country’s oldest clothing com-
pany, Brooks Brothers, did the same.

Moreover, Facebook launched a pro-
gram pledging $100 million to aid small 
businesses during the crisis. Following suit, 
Google also announced that it would pro-
vide $800 million to small businesses and 
other groups.

The list goes on.
These are just a few examples of the 

efforts communities have made to support 
peers, small businesses, hourly employ-
ees, first responders, and hospitals.

ordering delivery. Through campaigns 
like The Great American Takeout, a social 
media push that encouraged diners to sup-
port local businesses by ordering takeout, 
restaurants received a boost in sales.

Restaurants had to adapt quickly when 
limited to delivery and takeout services; 
many had to join third-party delivery 
apps like Grubhub and UberEats in order 
to survive. Even fine-dining restaurants 
resorted to delivery, adjusting their menus 
to provide food that could be transported. 
Other restaurants opened “markets” that 
provided customers with pantry staples 
that weren’t readily available at grocery 
stores, like dry goods, dairy products, and 
even toilet paper.

MADE IN THE USA
Additionally, we were reminded of the 
importance of American-made products 
over foreign, mass-produced items. This 
crisis halted the availability of many 
necessities, but we saw U.S. companies 

THERE’S NO DENYING THAT 
BUSINESSES, especially small 
ones, have taken a financial hit in 
the past few months. But in the 

days after the initial economic downturn 
resulting from the COVID-19 outbreak and 
containment precautions, we were quickly 
reminded of the vital role these businesses 
play in our communities.

In the United States alone, there are 
more than 30 million small businesses that 
employ nearly 60 million people. Small 
businesses are the engine of the economy 
and the livelihood of so many Americans. 
And in an instant, there was great uncer-
tainty for many of those individuals.

Small businesses operate on modest 
budgets and economic disruptions can 
easily push operations over the cliff.

REPRESENTING MAIN STREET
My organization, the Job Creators Network, 
worked tirelessly with government officials 
and the White House to ensure that small 
businesses were represented and sup-
ported in every relief package that was 
passed by Congress. As each phase of relief 
was negotiated, we elevated the voice of 
Main Street, expressing their needs and 
desires, and worked closely with our part-
ner organizations like AAHOA to amplify 
our collective voices.

During the initial safeguards, like social 
distancing and crowd limitations, local 
communities came together in support of 
the most vulnerable. We were all reminded 
of the great importance of small businesses.

SUPPORTING SMALL BUSINESSES
Many Americans supported their local 
restaurants by purchasing gift cards or 

Small businesses are 
important now more 
than ever before
by ALFREDO ORTIZ
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  5-MINUTE READING TIME

to work. Early efforts passed by Congress, 
such as the Paycheck Protection Program, 
helped small businesses weather the initial 
stages of the crisis. But now we need to get 
them past the finish line.

The next few months will be a time of 
rebuilding for the economy and our com-
munities. We must continue to encourage 
smart policies while continuing to support 
small businesses. After all, small business 
is too big to fail.� ■

Alfredo Ortiz is the president and CEO of the 
Job Creators Network.

owners will only make the fallout of the 
pandemic worse.

Some states and localities that had 
planned on raising the minimum wage 
later this year have placed that legislative 
item on hold. For example, Hayward, CA, 
was supposed to implement new mini-
mum-wage legislation starting on July 1. 
As a result of recent events, they have 
postponed this measure. Other localities 
should take note.

Instead, lawmakers should focus on 
ensuring small businesses are prepared 
to reopen and quickly get employees back 

NAVIGATING UNCERTAINTY
The COVID-19 crisis provided vast uncer-
tainty for small business owners. But with 
swift action from politicians, support and 
sacrifice from communities, and the use 
of technology, many owners were able to 
gain traction and adjust to this new way 
of doing business.

Recovery from this recession for small 
businesses is crucial. As businesses and the 
economy rebuilds, politicians should con-
tinue to have Main Street’s best interests 
in mind as they continue to draft legisla-
tion. Moving past this catastrophe will take 
time, but mom-and-pop shops are resilient 
and unstoppable when smart policies sup-
port and allow them to be.

WHAT TO LOOK FOR
There are several focuses that should 
have the attention of lawmakers and vot-
ers alike. Freezing minimum-wage hikes 
is one example. Adding additional finan-
cial burden to the backs of small business 
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During the initial safeguards, like social distancing and 
crowd limitations, local communities came together in 
support of the most vulnerable. We were all reminded 

of the great importance of small businesses.”
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San Jose
by ASIF LAKHANI

CITY SPOTLIGHT

LOVE SAN JOSE
As the city’s tourism and travel organi-
zation, Visit San Jose is responsible for 
keeping a pulse on the town’s tourism and 
event industries in addition to much more. 
Shortly after the pandemic hit, the Visit 
team launched Love San Jose campaign 
online that includes a regularly updated 
list of hotels that are open to the public 
during the pandemic, plus virtual engage-
ment activities and easily accessible ways 
to support local small businesses and res-
taurants during the lockdown. Additional 
resources listed include a list of restau-
rants open for takeout, industry resources, 
and a consolidated list of good news hap-
pening in the community.

Visit San Jose leadership has been 
communicating with local hotel partners 
daily about the number of hotel rooms 
available and the status of the inhabitants 
and resources to make sure all needs are 

governments had already secured more 
than 6,800 rooms when the announce-
ment was made.

San Jose had the highest number of 
COVID-19 cases, at least 1,000 both in 
Santa Clara County and the San Francisco 
Bay Area as well.

In response to the pandemic, the city 
has been housing first responders at local 
hotels and converted two event centers 
into temporary shelters and clinics for the 
homeless equipped with showers, beds, 
outlets, and laundry stations.

Furthermore, the San Jose convention 
centers’ F&B staffs also have been work-
ing tirelessly to provide 10,000 meals per 
week – breakfast, lunch, and hot dinners 
daily – to the city’s first responders and the 
homeless being housed at the local hotels 
and two convention centers. The latter 
is the city’s commitment to the Project 
Roomkey initiative.

IN MID-MARCH, THE BAY AREA WAS 
one of the first areas in the country to 
see positive cases of COVID-19, and 
subsequently, one of the first places 

to move forward with a shelter-in-place 
order. California became the first state in 
the country to initiate a statewide lock-
down just three days later.

PROJECT ROOMKEY
In early April, California Gov. Gavin 
Newsom announced an initiative called 
Project Roomkey, which had the goal 
of providing 15,000 rooms and more 
than 1,300 trailers plus meals, security, 
and custodial services for the state’s 
homeless in the fight against COVID-19. 
That move also was the first of its kind 
in the nation. FEMA will provide up to 
75 percent of the cost-share reimburse-
ment to the state and local govern-
ments, according to the release. Local 
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In its 2018 Annual Report, Team San Jose, which is the 
nonprofit economic development organization of Visit 

San Jose, concluded 973,500 international visitors 
spent $856.3 million in Santa Clara County’s 

largest city that year while domestic visitors accounted 
for 19.1 million trips and $1.77 billion in visitor 

spending. San Jose also has six city-owned venues in 
its portfolio total, the Annual Report said. Although the 

pandemic certainly disrupted cash flow and income 
that may take years for local businesses to recoup, 

it’s fairly safe to say that Silicon Valley’s headquarters 
will have to be one of the first to rebound. Simply too 

much is at stake here for it not to be.

  3.5-MINUTE READING TIME

addressed before the situation becomes 
even more urgent.

POPULATION CONCERNS DURING 
THE PANDEMIC
With more than one million residents, 
San Jose is California’s third-largest city 
by population in the state – behind Los 
Angeles and San Diego, respectively – and, 
by the same metric, the 10th-largest city in 
the country. Recognized by Bay Area locals 
as the true home of Silicon Valley, San Jose 

is crucial to the global economy and the 
livelihood of multiple industries in a myriad 
of ways, thus making containment of the 
virus as it pertains to the region at large 
crucial on multiple levels.

NUMBERS FOR A REBOUND
In its 2018 Annual Report, Team San Jose, 
the nonprofit economic development 
organization of Visit San Jose, concluded 
973,500 international visitors spent 
$856.3 million in Santa Clara County’s 

largest city that year while domestic 
visitors accounted for 19.1 million trips 
and $1.77 billion in visitor spending. San 
Jose also has six city-owned venues in 
its portfolio.

Although the pandemic certainly dis-
rupted cash flow and income that may take 
years for local businesses to recoup, it’s 
fairly safe to say that Silicon Valley’s head-
quarters will have to be one of the first to 
rebound. Simply too much is at stake here 
for it not to be.� ■
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Recognized by Bay Area locals as the true home of Silicon Valley, San Jose 
is crucial to the global economy and the livelihood of multiple industries in 

a myriad of ways, thus making containment of the virus as it pertains to the 
region at large crucial on multiple levels.”
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SECURITY

THE START OF EACH NEW decade 
brings with it a time to reflect 
on the 10 years prior, as well as 
the opportunity to contemplate 

what the future might bring. Looking back 
at the 2010s, the hotel industry faced 
several challenges, including devastat-
ing hurricanes, terrifying active-shooter 
situations, and far-reaching cyberattacks. 
While we may have been hoping for a fresh 
start to 2020 with fewer headline-making 
incidents, we instead were walloped with 
a pandemic, the COVID-19 virus, which 
has painfully disrupted not only the hotel 
industry but our global economy and our 
way of life.

That said, the hotel industry, like many 
others, is always facing challenges and 
reinventing itself in the face of adversity. 
Weathering major events is really nothing 
too out of the ordinary for our industry. 
In this article, we’ll look at some of the 
challenges the industry has faced and how 
business leaders can prepare for new chal-
lenges in the years ahead.

WEATHERING STORMS
As Mother Nature has reminded us time 
and time again, weather events can do 
significant damage to businesses in the 
hospitality space in terms of physical dam-
age to the property, potential injuries to 

staff and guests, as well as business inter-
ruptions leading to lost revenue.

Record-breaking weather events such 
as hurricanes like Harvey and Sandy, 
major tornadoes in the Midwest, and 
wildfires in California demonstrate the 
negative impact these natural disasters 
can have on businesses. According to 
the National Oceanic and Atmospheric 
Administration, from 2010 to 2019, 
weather disasters cost the U.S. $802.2 bil-
lion. From 1980 to 1989, that number was 
just $127.7 billion.

While the pace at which these events 
are growing is alarming, it also begs the 
question – is there more the industry can 

Wading into the 
next decade: 
Risk outlook for the 
hospitality industry
by JOHN WELTY
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  7-MINUTE READING TIME

do to protect itself? The answer is yes. 
Fortunately, technology for tracking these 
events has greatly improved how scientists 
can predict and gauge how the climate is 
changing and shifting year to year. With 
the right natural disaster plans in place 
and this forecasting information, hotel 
owners can take action to mitigate their 
risk exposure.

To combat weather-related risks, hotel 
management may find it beneficial to cre-
ate, review, or update emergency manu-
als and checklists for disasters. Further, 
owners and operators can consider train-
ing staff on the plans, ensuring needed 
supplies and equipment are on hand, and 
having proper weather reporting tools and 
monitoring them. Additionally, they can 
have a system set in place for alerting staff, 
informing guests of plans, and when to 
take action to secure loose objects and 
board up windows, among other things. 
These steps won’t guarantee protection 
from all weather-related events, but by 
having a plan in place and trained staff that 
understands how to implement it, hotel 
managers can be confident that they have 
put their hotel, its staff, and guests in a 
much better position to weather the storm.

CYBER CRIME
Another increasing threat to global busi-
nesses that we’ve experienced over the 
past decade and one that doesn’t seem 
to be subsiding as we move forward is 
cyber-crime – and the hospitality indus-
try is no exception. In 2018, Marriott 
International Inc. experienced a cyberat-
tack that cost the company $72 million as 
of May 2019.

Common network security threats 
are social engineering schemes, third-
party or vendor exposures, ransomware, 

point-of-sale intrusions, and phishing 
attempts, among others. A cyberattack 
could result from something as simple as 
an employee receiving a phishing email 
from a hacker and responding by down-
loading malware that brings down the 
system.

For hotel owners looking to mitigate 
their cyber risk, they should first take steps 
to understand the problem. Further, they 
need to understand that a cyberattack is 
not typically a risk covered by their general 
liability insurance. Additional insurance 
may be beneficial.

Once they understand their risk, busi-
ness owners in the hospitality space should 
assess their risks and take steps to protect 
their business. These steps could include 
conducting cyber-risk assessments, train-
ing employees on how to identify phishing 
attacks and how to respond to ransom-
ware attacks, as well as simply making 
sure virus protection software is up to date. 
Additionally, owners and operators should 
evaluate their current cyber insurance pol-
icy and consider whether coverage includ-
ing business interruption and lost wages 
may be beneficial. When applicable, these 
polices can potentially allow hotel owners 
to continue to pay employees’ wages and 
cover other operational expenses.

ACTIVE SHOOTERS
Active-shooter incidents have sadly 
reached new heights in recent years, peak-
ing in 2017 with 30 incidents reported by 
the Federal Bureau of Investigation. The 
top-five venues targeted in these active-
shooter cases continue to be schools, 
workplaces, stores/malls, entertainment, 
and government buildings. However, in 
2017, the Mandalay Bay Resort and Casino 
in Las Vegas provided the venue to gunman 

The hotel 
industry, like 

many others, is 
always facing 

challenges and 
reinventing itself 

in the face of 
adversity.”

WEATHER 
READY
Are your staff and 
leadership prepared for the 
next major weather event? 
Ask yourself the following 
questions and take the 
necessary actions:

	Are my emergency 
manuals up to date with 
checklists for natural 
disasters?

	Do I have the necessary 
equipment for each event 
on property?

	Are my employees trained 
on what to do in the event 
of an emergency?

CYBER SECURE
Your general property insurance may not cover cyber 
attacks. Look into your policies and run a cyber-risk 
assessment to see how your SOP can protect your 
guests, your staff, and yourself.
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PHYSICAL SAFETY
Law enforcement first 
responders have undergone 
updated training to handle an 
active-shooter event, but has 
your staff? Take the following 
steps to ensure staff and 
guest safety in the event of an 
active-shooter situation:

	Implement staff training to 
help recognize and report 
suspicious activity

	Make sure security systems are 
maintained and working

	Make any necessary policy 
changes to do-not-disturb 
signs and checking luggage
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SECURITY

Steven Paddock to stockpile weapons 
and serve as a sniper perch for him to kill 
58 people and injure hundreds more.

The hospitality industry and many others 
have taken significant action in response 
to active-shooter incidents. These changes 
have been primarily focused on Advanced 
Law Enforcement Rapid Response 
Training, where more than 144,000 law 
enforcement first responders have been 
trained. Further, hotels have made policy 
changes regarding their do-not-disturb 
signs, allowing staff to enter at will if more 
than 24 hours pass without response from 
a guest. Some hotels are even considering 
luggage scanners to look for weapons and 
more. That said, all hotels should consider 
implementing staff training programs to 
help them recognize and report suspicious 
activity and make sure security systems 
are properly maintained. Due to the higher-
than-average employee turnover in the 
hospitality industry, quarterly training and 
updates could be beneficial.

THE COVID-19 VIRUS
The COVID-19 virus is at the forefront of 
every person’s mind. Hotels have felt the 
brunt of this pandemic through decreased 
or non-existent occupancy as state govern-
ments have closed non-essential services. 
It remains unclear how long the crisis will 
last.

It is also unclear how hotels can rebuild 
business once the pandemic has calmed. 
Now, we are starting to read about 
hotels serving as make-shift hospitals for 
COVID-19 patient overflow, as temporary 
residences for health care workers, and 
as shelters for homeless persons, among 
other things.

Likely, after the pandemic subsides, 
reopening and rebuilding business will be 
a slow process, particularly when com-
pared to how quickly things were shut 
down. In order to rebuild bookings, guest 
confidence will need to be restored – a 
challenge like no other.

There will be many factors involved in 
helping guests to feel comfortable travel-
ing again and in adjusting back to their 
normal routines. Room reservations, 
restaurant and bar seating, and spa vis-
its will take time to get back to normal. 
The hospitality industry will have to work 
collectively and look to each other to 
rebuild guest confidence after the gov-
ernment removes COVID-19 restrictions. 

Transparency for guests will likely be a key 
part of the equation – providing informa-
tion on cleaning and sanitizing, as well as 
rules on employee, and guest sick policies 
and more.

Many of us hope for a new decade to bring 
a fresh start or clean slate, not a pandemic 
that threatens lives and the global econ-
omy. But the hospitality industry is strong 
and resilient. It has overcome challenges 
throughout its history and will no doubt find 
ways to continue to tackle the challenges 
ahead and come out stronger than ever.

Policy terms and conditions differ. 
Nothing contained herein guarantees cov-
erage will be afforded under any given fact 
scenario or policy language.� ■

John Welty is the President 
of SUITELIFE Underwriting 
Managers, LLC, a series of 
RSG Underwriting Managers, 
LLC, an all-lines insurance 
and risk program for 

premier hotels, resorts, luxury boutiques, 
gated communities, and hotel management 
companies. RSG Underwriting Managers is 
a subsidiary of Ryan Specialty Group, LLC, 
which is an international specialty insurance 
organization that provides innovative solution 
for brokers, agents, and insurance carriers. 
In California: RSG Insurance Services, LLC 
License # 0E50879.

A GLOBAL PANDEMIC
The COVID-19 virus has changed the world and guest expectations are following 

suit. How will you ensure health and sanitation for your guests? Take a look at 
your sanitization processes, employee sick policies, and even rules on how to 

handle ill guests to build guest confidence in a post-COVID-19 world.
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May an employer count an employee’s time away from work due to the employee’s own COVID-19 illness against the employee in 
terms of the employer’s attendance policy?
Yes, as long as the illness is not an FMLA-qualifying serious health condition, in which case the employer should comply with the FMLA’s prohibition on counting these 
types of absences against an employee. Note that there may be times when complications arising from COVID-19 (or COVID-19’s effects on a preexisting medical 
condition) could be considered a disability, in which case the ADA may be implicated and a reasonable accommodation may be required.

Are employees of small businesses (i.e., those with fewer than 50 employees) exempt from the Families First Coronavirus Response 
Act (FFCRA)?
The DOL’s temporary regulations allow for this exemption if an authorized officer of the business has determined that:
1.	 Providing the leave would result in the small business’s expenses and financial obligations exceeding available business revenues and cause the small business 

to cease operating at a minimal capacity;
2.	 The absence of the employee or employees requesting paid sick leave or expanded family and medical leave would entail a substantial risk to the financial health 

or operational capabilities of the small business because of their specialized skills, knowledge of the business, or responsibilities; or
3.	 There are not sufficient workers who are able, willing, and qualified, and who will be available at the time and place needed, to perform the labor or services 

provided by the employee or employees requesting paid sick leave or expanded family and medical leave, and these labor or services are needed for the small 
business to operate at a minimal capacity.
Remember, this exception is only for the EFMLEA and EPSLA leave for child care and school closure-related leave.

To elect this small business exemption, the employer must document that a determination has been made pursuant to the above criteria. The employer is not required 
to send such documentation to the DOL but should retain the records in its files for four years.

What if an employee is furloughed? Does he or she qualify for FFCRA leave?
No. The DOL’s position is that the EPSLA and EFMLEA are designed to cover hours the employee is expected to work. If an employee is not expected to work (because 
of a layoff, furlough, temporary business closure, or otherwise) the employee is not entitled to leave.

May an employer require an employee with COVID-19 to use his or her vacation time and/or other paid time off for the absence?
Yes, subject to (a) the provisions of the employer’s current vacation time, paid time off (PTO), and other applicable policies, and (b) any state laws (e.g., implied 
contract of employment) restricting an employer’s ability to interpret or amend those policies. However, employers with fewer than 500 employees should review 
obligations under the FFCRA.

May an employer disclose an employee’s actual or probable COVID-19 diagnosis to others?
Employers should inform fellow employees of their potential workplace exposure but only to the extent necessary to adequately inform them of their potential 
workplace exposure, while maintaining confidentiality under the ADA (i.e., without revealing the infected individual’s name unless otherwise directed by the CDC 
or applicable public health authority).

Employers also may communicate to non-exposed employees and non-employees (e.g., customers) generally that there has 
been a potential COVID-19 exposure, without sharing additional identifying information.

Employers also should evaluate any applicable state privacy laws or state mini-ADA.� ■
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LEGAL CORNER

Top five COVID-19 FAQ for HR
by DEEPA SUBRAMANIAN – OGLETREE, DEAKINS, NASH, SMOAK & STEWART

  5-MINUTE READING TIME
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Below is a list of 5 FAQ that addresses a variety of COVID-related legal topics. Please keep in mind this is general federal guidance. 
Many states and localities are issuing executive orders and ordinances that may have different restrictions based on where your hotel 
is located. The information should not be construed as legal advice and does not create an attorney-client relationship.

Deepa Subramanian represents employers in all aspects of employment law, including employment litigation and 
counseling. Subramanian advises and defends clients in federal and state employment-related lawsuits, including actions 
alleging discrimination, harassment, retaliation, violations of wage and hour law, and breach of contract. In addition, 
Subramanian provides advice to employers, including hoteliers, concerning litigation avoidance, leaves of absence, 
employee discipline, hiring and termination issues, reductions in force, and other personnel matters. Subramanian 
also has experience reviewing and creating employee handbooks and policies, drafting and negotiating employment 
agreements, severance agreements, covenants not to compete and non-solicitation agreements, in addition to providing 
training for employers and employees on employment-related issues. Subramanian earned her undergraduate degree at 
Emory University and her Juris Doctor at Vanderbilt Law School.
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ADP, Inc. 
Thomas Bell: (973) 510-0196

AutoClerk, Inc. 
Mohammed Hansia: 

(925) 284-1005

Avendra 
Mara Radis: (301) 825‑0311

Chase 
Faheem Khan: (800) 727‑1872

Dell 
Mobolaji Sokunbi: (800) 624-6145

Ecolab, Inc. 
Michael Pfister: (317) 250-5189

Home Box Office 
Brian Venable: (404) 239‑6695

Lowe’s ProServices 
Anthony Ruiz: (704) 589-6939

Mag Mile Capital 
Rushi Shah: (312) 640‑7430

United Health Group 
Kimberlee VanderVoorn: 

(800) 328-5979

Zonetail 
Mark Holmes: 

(416) 583‑3773 x228

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere 
thank you is extended to every one of our vendor partners for their contributions to AAHOA and the industry at 
large. When searching for a provider, consider doing business with the following members.

AAHOA CLUB BLUE, PLATINUM & SILVER MEMBERS

AAHOA CLUB BLUE MEMBERS

AAHOA PLATINUM MEMBERS

Amana PTAC 
Byron Cortez: (800) 647-2982

Best Western Hotels & Resorts 
Michelle Zajac: (800) 847-2429

Choice Hotels International 
Tim Shuy: (301) 592‑5000

Diversey 
Deniz Alpaslan: (980) 221‑3235

Extended Stay America 
Linda Trexler: (980) 345-1600

Focus Brands 
Rani Bhatt: (404) 978-4829

G6 Hospitality Franchising, LLC 
Mike McGeehan: (972) 360‑9000

GE Appliances 
Amy Kaiser: (502) 452-3073

Guest Supply – 
A Sysco Company 

Justin Haggart: (732) 868-2331

Hilton 
Bill Fortier: (703) 883‑1000

Hyatt Hotels Corporation 
Mary Schattenberg: 

(480) 308‑2935

InterContinental Hotels Group 
Karen Rogow: (770) 604-5379

Marriott International 
Christie Patterson: 

(301) 380‑3200

Onity, Inc. 
Mark Lewitt: (800) 248‑6189

OYO Rooms & Technology, LLC 
Marcus Higgins: 91 (700) 363-7401

Radisson Hotel Group 
Terry Sanders: (800) 336-3301

Red Roof Inn 
Phil Hugh: (888) 473‑8861

RLH Corporation 
Paul Sacco: (509) 777-6468

Travel Media Group 
Dana Singer: (407) 673-6123

TV Asia 
Pradeep Hegde: 

(732) 650‑1100 x26

Wyndham Hotels & Resorts 
Kevin Brickner: (973) 753-7158
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Access Point Financial 
Rhonda Loerzel: (404) 382‑9592

AccuLock, Inc. 
Dan Brown: (866) 222‑8562

Alvi Satellites 
Prashant Ajmera: (678) 466‑7868

American Express 
Merchant Services: 

(800) 528-5200

American Hotel 
Register Company 

Nancy Mikels: (847) 743‑1258

Atlas Concorde 
Michael Sautner: (615) 661-7200

Coast to Coast Computer 
Products, Inc. 

Kyle Kurtz: (800) 231‑4553

Cox Business 
Alea Riley: (404) 269‑3057

Curve Hospitality 
Sargent Khan: (713) 819‑7296

Dickson Furniture 
Manufacturers 

Paul Mougel: (713) 747-0341

DIRECTV, Inc. 
Jeff Fox: (310) 560-0323

DISH Business 
Tyler Floyd: (303) 723-1854

Ferguson 
Brian Winterble: (954) 597-3163

Foliot Furniture 
Mahesh Parekh: (702) 278-7380

Fresh Air 
Matt Hanson: (603) 643-7181

Friedrich Air Conditioning 
Company 

Dave McDonald: (210) 546‑0500

Gallagher Affinity 
Jennifer Parker: (703) 461-5200

GreenTree Hospitality Group 
Scott Pokorny: (952) 240-8181

HD Supply Facilities 
Maintenance 

Stratton Michaels: (800) 431-3000

Hodges Ward Elliott 
Clint W. Hodges: (404) 233-6000

The Home Depot Pro 
Susan Wright: 

(866) 412-6726 x105540

Hospitality1 
Dhar Patel: (714) 473-9813

Hospitality Designs 
Ruben Cohen: (877) 468-3588

Hospitality Success 
Anthony Melchiorri: 

(917) 295-1628

INFINITI HR 
 Daniel Mormino: (623) 455-6234​

Just In Time Communications 
 Justin Jones: (855) 565-1432

Lodging Concepts 
Jinesh Naran: (714) 694‑5980

Macrotech 
Dipak Patel: (650) 376-2163

Marcus & Millichap 
Alexis Hummel: (630) 570-2225

Hotels Resorts
Margaritaville 

Rick Cunningham: (470) 698-2273

Mass Mutual 
Ana Lucia Divins: (980) 293-8124

Matrix Telecom 
Ashu Upa: (800) 283-0539

My Place Hotels of America 
Terry Kline: (605) 229-8684

Nimble Accounting 
Rahul Kumar: (576) 870-9131

O’Connor & Associates 
Andrew Choy: (713) 375-4224

P&G Professional 
Rohan Varty: (609) 933-2925

PMC Commercial Trust 
Kristi Lewis-Hodge: 

(972) 349-3200

Prem Sales 
Deepak Panchmia: 

(806) 745-6651

Primrose Schools 
Blair Burdette: (404) 423-4247

Rheem Water Heating 
Dave Hanley: (817) 680-4117

Rinnai 
Dipesh Parekh: (800) 621‑9419

Shaw Hospitality 
Robert Stuckey: (888) 448‑7878

Showtime Networks, Inc. 
Doug Markott: (770) 698‑6937

Simmons Hospitality Bedding 
Andrea Hochworter: 

(770) 353-0122

Sonu Satellite 
Neil Doshi: (877) 999‑7668

Spectrum Enterprise Solutions 
David A. Fitts: (212) 379-5826

State Bank of Texas 
Sand Patel: (678) 520-7263

SurferQuest 
Kathryn Konig: (814) 342-3120

Tara Energy 
Ashar Jafri: (713) 890-2222

Ten‑X 
Anthony Falor: (973) 727‑0314

Tyson Food Services 
Dennis Bell: (513) 284-0485

United Insurance Agencies 
Ron Thomas: (800) 899-0000

Universal Financial 
Consultants 

Vincent Munno: (727) 669-0109

USA Digital, Inc. 
Aaron Gomez: (909) 200-5445

Vertically Integrated Projects 
Trela Hendrix: (303) 552-8814

AAHOA SILVER MEMBERS
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	 1.	 Lifetime Members Pintu and Manisha Patel, owners of the Holiday Inn Express Santa Fe, answered an urgent plea for medical 
equipment and supplies for the Christus St. Vincent Medical Center in Santa Fe, NM. AAHOA Member Vinay Patel, Principal of 
SREE Hotels, also provided meals to inactive employees and their immediate family members during the COVID-19 downturn.

	 2.	 To meet the high demand for face masks, Florida Region Ambassador Rakesh Patel and his friends and family pulled out all 
efforts to support their community in Fort Myers, FL.

	 3.	 Lifetime Member Vibhu Joshi, along with his friends and family, handcrafted more than 2,000 facemasks, which are needed in 
the region. On behalf of the Gujarati Samaj of WNY and AAHOA, Vibhu sent masks in hope to help those who may not be able 
to readily receive them and to honor the work of our health care workers who are on the frontlines.

	 4.	 AAHOA Chairwoman Jagruti Panwala and Anthony Melchiorri were guests on the No Vacancy Podcast with host 
Glenn Haussman to discuss the COVID-19 crisis.

AAHOA MEMBERS IN ACTION

AAHOA

4

3

2

1

AAHOA Members support their 
communities, showing what it 
means to be #AAHOASTRONG!
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	 5.	 North Carolina Regional 
Director Akshat Patel and 
the Regional Ambassadors 
hosted a Town Hall in 
Fayetteville.

	 6.	 North Central Regional 
Director Bhavesh N. 
Patel and the Regional 
Ambassadors hosted a 
Dinner & Learn sponsored 
by O’Connor & Associates in 
Dayton, OH.

	 7.	 Central Midwest Regional 
Director Hitesh Patel and 
the Regional Ambassadors 
hosted a Dinner & Learn 
sponsored by O’Connor & 
Associates in Oklahoma.

	 8.	 Arkansas Regional Director 
Girish (Gary) Patel held his 
last Town Hall as RD in Little 
Rock. We thank him for his 
service in Arkansas.

	 9. 	 Washington, D.C., 
Area Regional Director 
Sandip Patel hosted a Town 
Hall Tour through his region.

	 10.	 South Pacific Regional 
Director Mike Riverside 
welcomed CHLA Chairman 
Bijal Patel at a Lunch and 
Learn in San Diego, CA.

	 11.	 Treasurer Vinay Patel shared 
his expertise on the “Hotel 
Due Diligence” panel at 
the California Lodging 
Investment Conference – 
CLIC in Orange County, CA.
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AAHOA VENDOR PARTNERS

AAHOA Vendor Partners
AHOA IS PLEASED TO PROVIDE this list of its Club Blue, Platinum, Gold, Silver, and Allied members as a resource for mem-

bers. AAHOA, however, does not endorse these companies or the products or services they offer, or any of the discounts, deal 
terms or other offers related to the price that any of these companies may advertise, market, or promote to AAHOA members.

AAHOA strongly encourages all of its members and any users of this list to conduct all reasonable and necessary due 
diligence and research prior to selecting a company with which to do business.

Gray shading denotes Platinum (Dark Grey) & Silver Members

Blue shading denotes Club Blue Members

A
ACCOUNTING SERVICES
Nimble Accounting 
Rahul Kumar Singh 
866-964-6253 
rahulkumar@nimbleaccounting.com

ACOUSTICS
MODIO Guestroom Acoustic Control 
Sabina Moeller 
905-332-1730 
smoeller@logison.com

ADA COMPLIANCE
Gulati Law, P.L. 
Sarah Gulati 
407-900-5054 
sarah@gulatilaw.com
HOTELSIGNS.com 
Crystal Simpson 
888-273-8726 
crystalsimpson@hotelsigns.com

ADJUSTERS
Metro Public Adjustment, Inc. 
Steve Mccaffrey 
215-633-8000 
sjm@metropa.com
Rosen Affiliates 
Brett Rosen 
732-540-8318 
brett@rosenaffiliates.com

ADVERTISING/MARKETING
HotelCoupons.com 
Kristina Mielke 
877-261-4758 
kristina.mielke@hotelcoupons.com
Lungsal 
Stanley Chen 
714-671-9788 
Stanley@lungsal.com
RealINSIGHT Marketplace 
Rakesh Patel 
800-915-7015 
rpatel@realinsight.com
SwayPay 
Sevket Seyalioglu 
415-938-9388 
sevket@swaypay.io
Travel Media Group 
Dana Singer 
888-661-5060 
info@travelmediagroup.com

TrustYou Inc. 
Kevin Kitchen 
895-480-2925 
kevin.kitchen@trustyou.net

AIR PURIFICATION/WATER 
FILTRATION
Aerus Electrolux 
Richard Luisi 
678-354-0492 
rluisi@aerusonline.com

FreshAir Sensor 
Matt Hanson 
603-643-7181 
matt@freshairsensor.com

APPRAISERS
O’Connor & Associates 
Andrew Choy 
713-375-4224 
achoy@poconnor.com

ARCHITECTS
Cuhaci & Peterson Architects 
Keith Harwell 
407-661-9100 
Keith.Harwell@c-p.com
Russell and Dawson Inc. 
Chirag Thaker 
860-289-1100 
chirag.thaker@rdaep.com
SQD Architects, LLC 
Carrie Shell 
918-877-0320 
carrie@sqdarchitects.com

ATTORNEYS
A Nava & Glander Law Firm 
Kenzie Arnold 
210-305-4220 
karnold@anglawfirm.com
Estes & Gandhi, P.C. 
Niral Gandhi 
214-272-8030 
ngandhi@estesgandhi.com
Gulati Law, P.L. 
Sarah Gulati 
407-900-5054 
sarah@gulatilaw.com
Law Offices Of Darshan Patel, APC 
Darshan Patel 
619-940-6623 
dpatel@lawpatel.com
Patel Law Group/ 
Fidelity National Title 
Rakesh Patel 
972-650-6848 
rpatel@patellegal.com
Sharma Law Group 
Onkar Sharma 
301-593-1983 
onkar.sharma@sharmalawgroup.com

BED + BATH 
ACCESSORIES/SUPPLIES
Avendra 
Mara M. Radis 
301-825-0311 
mara.radis@avendra.com

Guest Supply A Sysco Company 
Justin Haggart 
732-868-2200 
jhaggart@guestsupply.com

JDT Worldwide 
Daniel Kral 
212-400-7570 
dan@jdtww.com
Squatty Potty 
Keith McQuaid 
801-831-3258 
keith@squattypotty.com

BEDSPREADS/ 
DRAPERIES/PILLOWS
Aadiaum, Inc. 
Ashvin Parikh 
408-892-9852 
mangokh@aadiaum.com
Fabtex Inc. 
Sheila Sudra 
800-778-2791 x341 
Sheila.sudra@fabtex.com
Integra Fabrics 
Jason Smith 
843-756-4700 
jason.smith@integrafabrics.com
Simmons Hospitality Bedding 
Bridget Price 
770-353-0122 
bprice@sertasimmons.com

Somnum Mattress by Lippert 
Components 
Dan Lechlitner 
547-536-0084 
dlechlitner@lci1.com
Star Textile, Inc. 
Tanya Hendershot 
586-758-2700 
tanya@startextile.com

BUSINESS CENTERS
SurferQuest 
Kathryn Koning 
814-342-3120 
kathryn@surferquest.com

The UPS Store, Inc. 
Karen Crouch 
858-455-8800 
karencrouch@upsstore.com

CABLE/SATELLITE 
TV SERVICES
AdCommTV 
Jason Cohen 
561-543-7543 
jason.cohen@adcomm.com
Allbridge 
Craig Snelgrove 
888-243-9476 
sales@allbridge.com
Alvi Satellites 
Prashant Ajmera 
678-466-7868 
alvisatellites@gmail.com

Dish Business 
Tyler Floyd 
303-723-1854 
Tyler.floyd@dish.com

Flagstaff Satellite & TV 
Louisa Fiorita 
847-330-6000 
lfiorita@flagstaffcorp.com
Gold Star Systems 
Mark Palmer 
214-514-3807 
sales@goldstarsystems.com
Groove Entertainment Technologies 
Anthony Fleming 
801-260-9095 
Anthony@getgrooven.com

Home Box Office 
Andrea Viola 
404-239-6695 
Andrea.Viola@hbo.com

Just In Time Communications 
Justin Jones 
855-565-1432 
justin@justintime.tv

MTV, Inc. 
Vik Shah 
818-772-4200 
vikshah25@gmail.com
Showtime Networks Inc. 
Doug Markott 
770-698-6937 
doug.markott@showtime.net

Sonu Satellite 
Neil Doshi 
877-999-7668 
neil@sonutv.com

Spectrum Enterprise 
David Fitts 
212-379-5826 
david.fitts1@charter.com

TV Asia 
Pradeep Hegde 
732-650-1100 x26 
info@tvasiausa.com

USA Digital Inc. 
Aaron Gomez 
888-388-1531 
aaron@usadigital.tv

CARPET FLOOR CARE
Aerus Electrolux 
Richard Luisi 
678-354-0492 
rluisi@aerusonline.com
Karcher North America 
Leean Bradburn 
877-722-6555
Shaw Hospitality 
Paul Young 
404-556-4110 
paul.young@shawcontract.com
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Tacony Corporation 
Don Mullen 
800-880-2913 
d.mullen@tacony.com

CARPET/CARPET CUSHIONS
Embassy Carpets & Design Center 
Darabhai A. Jilla 
800-366-7847 11 
dara.jilla@embassycarpets.com
Hersha Purchasing & Design 
Ben Vaishnav 
717-236-2242 
ben.vaishnav@hersha.com
Mohawk Group 
Adam Furth 
770-298-8185 
adam_furth@mohawkind.com
PEERLESS CONTRACT 
Umar Rao 
604-354-8316 
urao@peerlesscontract.com
Republic Flooring 
Amber Huerta 
323-201-4200 
amber@republicfloor.com
Shaw Hospitality 
Paul Young 
404-556-4110 
paul.young@shawcontract.com

CASEGOODS
Dickson Furniture Manufacturers 
Paul Mougel 
713-747-0341 
Pmougel@dicksonfurniture.com

Foliot Furniture 
Mahesh Parekh 
702-278-7380 
marketing@foliot.com

Hospitality Designs 
Ruben A. Cohen 
877-468-3588 
ruben@hospitalitydesigns.com

Innovative Furnishings 
Romi Patel 
765-621-1867 
sales@innfurnishings.com
JTB Furniture 
Jake Brown 
800-654-3876 
jake.brown@jtbfurniture.com
Kimball Hospitality 
Charles Bastien 
800-634-9510 
Chris.Eckstein@kimballhospitality.com
Kirti International Inc. 
Dharmesh Patel 
409-457-2658 
dharmesh8@hotmail.com
Lang Furniture Inc. 
Lyle Lang 
715-387-1690 
lyle.lang@langfurniture.net
Lodging Concepts 
Jinesh Naran 
714-694-5980 
jinesh@lodgingcm.com

Matrix Hospitality Furniture Inc. 
Kulwinder Deol 
647-847-1299 
Kdeol@matrixhospitality.ca
Neilmax Industries Inc. 
Niranjan B. Patel 
908-756-8800 
neilmax123@aol.com
Procure Hospitality 
Jyotish Patel 
415-704-8799 
jyo@procurehospitality.com

Sara Hospitality 
Sangeeta Agarwal 
678-360-5117 
sarabizsolution@gmail.com
Southern Hospitality Furniture LLC 
Brett Ray 
901-552-4662 
brett@sohomemphis.com

CHEMICALS
Anderson Chemical Company 
Alex Carlson 
800-366-2477 
acarlson@accomn.com
Auto-Chlor System 
Gene Micci 
901-521-3102 
micci@autochlor.com
DIVERSEY, Inc. 
Deniz Alpaslan 
262-994-7158 
deniz.alpaslan@diversey.com

Ecolab, Inc. 
Michael Pfister 
1-800-352-5326 
michael.pfister@ecolab.com

P&G Professional 
Maria Early 
904-581-8644 
early.ms@pg.com

Poolcorp 
Roberto Gonzalez 
708-612-8666 
roberto.gonzalez@poolcorp.com
Sunburst Chemicals 
Teghan Murphy 
952-886-3691 
Teghan.Murphy@sunburst 
	 chemicals.com
UNX Industries, Inc. 
Jessica Nobles 
252-756-8616 
jessica.nobles@unxinc.com
VivoAquatics 
Richard Lindhorn 
888-702-8486 
rlindhorn@vivoaquatics.com

COMMERCIAL 
CLEANING SERVICES
Karcher North America 
Leean Bradburn 
877-722-6555
Vileda Pro USA 
Juan Marcano 
800-687-0557 
Juan@viledaprousa.com

COMPUTERS – HARDWARE
Cox Business 
Alea Riley 
404-269-3057 
alea.riley@cox.com

DELL 
Mobolaji Sokunbi 
1-800-624-6145 
Mobolaji_sokunbi@dell.com

Zyxel Communications 
Tri Nguyen 
800-255-4101 
tri@zyxel.com

COMPUTERS – SOFTWARE
Anand Systems Inc. 
Bhavesh Vakil 
209-627-5396 
bhavesh@anandsystems.com

AutoClerk, Inc. 
Mohammed Hansia 
925-284-1005 
mhansia@autoclerk.com

SiteMinder 
Mike Kantor 
800-511-6038 
mike.kantor@siteminder.com
SwayPay 
Sevket Seyalioglu 
415-938-9388 
sevket@swaypay.io
TrustYou Inc. 
Kevin Kitchen 
895-480-2925 
kevin.kitchen@trustyou.net

CONSTRUCTION
Anatole Exteriors 
Leela Rao 
423-473-7313 
leela@anatoleexteriors.com
Best GEN Modular 
Branden Bestgen 
605-718-1001 
branden@bestgen.com
Carolina Products, Inc. 
Eric Line 
704-364-9029 
ericl@cpipanels.com
H&H Construction 
Stacy DePaul 
610-898-4543 
rjhenning@handhcs.com
Jarvis Property Restoration 
William Jarvis 
586-634-8638 
bjarvis@jarvisconstruction.com
Peak Development Partners 
Lee Crewson 
716-240-9177 
leec@teampeak.com
Russell and Dawson Inc. 
Chirag Thaker 
860-289-1100 
chirag.thaker@rdaep.com

CONSULTING
Arkad Business Solutions 
Antonio Little-El 
404-889-6617 
antonio@arkadbizsolutions.com
Frontline Performance Group (FPG) 
Nichole Campbell 
407-682-3434 
ncampbell@frontlinepg.com

Gillis Consulting and Training 
Tammy Gillis 
519-240-6990 
tgillis@gillissales.com
GRP Capital 
Krishan R. Patel 
888-855-0687 
info@grpcapital.com
Hodges Ward Elliott HWE 
Clint W. Hodges 
404-233-6000 
chodges@hodgeswardelliott.com

Hospitality Success 
Anthony Melchiorri 
917-295-1628 
anthony@anthonymelchiorri.com

Hotel Brokers International 
Glenda Webb 
816-505-4315 
gwebb@hbihotels.com
ICF 
JaMarcus Brewer 
404-321-3211 
jamarcus.brewer@icf.com
Jacaruso Enterprises Inc. 
Melanie Calcagno 
603-553-3030 
mcalcagno@jacaruso.com

National Tax Group 
Lee Ferry 
847-878-6564 
lferry@ntgadvantage.com
Peak Development Partners 
Lee Crewson 
716-240-9177 
leec@teampeak.com
Royal Design Inc. 
Jolanta Lukus 
905-508-5600 x228 
jlukus@royaldesign.ca

CONTRACTORS
Amerail Systems, Inc. 
Aaron Dearborn 
800-451-8221 
adearborn@amerailsys.com
Anatole Exteriors 
Leela Rao 
423-473-7313 
leela@anatoleexteriors.com
H&H Construction 
Stacy DePaul 
610-898-4543 
rjhenning@handhcs.com
SQD Architects, LLC 
Carrie Shell 
918-877-0320 
carrie@sqdarchitects.com

CREDIT CARD PROCESSING
American Express 
Courtney Robbins 
800-528-5200 
courtney.robbins@aexp.com

Chase 
Faheem Khan 
972-324-5510 
faheem.khan@jpmorgan.com

CULTURED MARBLE/ 
SOLID SURFACE PRODUCTS
American Bath Group 
Rick Luders 
800-443-7269 
rluders@abghospitality.com
Shower Walls SA de CV 
Karen Borunda 
855-219-3751 
karen@shower-walls.net
Vanities International LLC 
Richard Moore 
317-831-2717 
Richardm@vanitiesint.com

DOORS/WINDOWS
Estelles Lighting 
Saleem Rizvi 
713-270-6800 
shahab.kazami@estelleslighting.com
TACC, Inc. 
Diane Farr 
704-896-3910 
john@taccinc.com

EDUCATIONAL 
INSTITUTIONS
Primrose Schools 
Blair Burdette 
404-423-4247 
bburdette@primroseschools.com

ELECTRICITY AND 
NATURAL GAS
Ananta Energy Source 
Merrill Mangalasseril 
312-520-4220 
merrillm@goananta.com
Carolina Products, Inc. 
Eric Line 
704-364-9029 
ericl@cpipanels.com
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Tara Energy 
Ashar Jafri 
713-890-2222 
SJafri@justenergy.com

ELECTRONIC 
LOCKING SYSTEMS
Acculock 
Dan Brown 
866-222-8562 
dan@acculock.com

Dormakaba 
Bruce Robertson 
706-754-3012 
bruce.Robertson@dormakaba.com
ID&C Wristbands 
Caleb Jones 
941-739-6935 
caleb@idcband.com
Onity, Inc. 
Mark G. Lewitt 
800-248-6189 
mark.lewitt@onity.com

EMPLOYEE BENEFITS/
EMPLOYEE LEASING
ADP, Inc. 
Thomas Bell 
770-238-4405 
Thomas.Bell@ADP.com

Murray Insurance and Financial 
Jim Murray 
281-499-0377 
jim@murray.agency
United Insurance Agencies 
Ron Thomas 
800-899-0000 
ron.thomas@unitedagy.com

ENERGY MANAGEMENT
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@amana-ptac.com

Carrier Enterprise 
Rob Gallant 
480-249-6516 
Rob.Gallant@carrierenterprise.com
ICF 
JaMarcus Brewer 
404-321-3211 
jamarcus.brewer@icf.com
Tara Energy 
Ashar Jafri 
713-890-2222 
SJafri@justenergy.com

ENGINEERS
Cuhaci & Peterson Architects 
Keith Harwell 
407-661-9100 
Keith.Harwell@c-p.com
Terracon Consultants, Inc. 
Christopher Green 
615-490-7239 
Christopher.Green@terracon.com

ENVIRONMENTAL 
CONSULTANTS
Homeyer Consulting Services, Inc. 
Christiana Homeyer 
978-851-0100 
chomeyer@homeyer.com
Terracon Consultants, Inc. 
Christopher Green 
615-490-7239 
Christopher.Green@terracon.com

EQUIPMENT/ 
APPLIANCE PROVIDERS
Consolidated Laundry Equipment 
Bob Erickson 
919-832-4624 
berickson@consolidatedlaundry.com
GE Appliances 
Amy Kaiser 
502-452-3073 
amy.kaiser@geappliances.com

Hamilton Beach Commercial 
Casey Schwerdt 
800-851-3331 
casey.schwerdt@hamiltonbeach.com
Ice-O-Matic 
Scott Meyer 
800-423-3367 
Scott.Meyer@iceomatic.com
Popcake North America 
Nick Dwyer 
770-558-3381 
ndwyer@popcake-na.com
Southeastern Laundry 
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com
TLC Tri-State Laundry Companies 
Shannon Smith 
678-564-1100 
Janice.davis@tlctristate.com

ESTATE PLANNING
AtulCFP.com 
Atul Dubal 
925-202-1452 
Atul@prudentprospera.com
Goldman Sachs 
Paula Arrojo 
212-902-1238 
paul.arrojo@gs.com
New York Life Insurance Company 
Srinivas (Rosy) Ranga 
713-898-8262 
srranga@nyl.com
Patel Law Group/ 
Fidelity National Title 
Rakesh Patel 
972-650-6848 
rpatel@patellegal.com

FINANCING
Access Point Financial 
Rhonda Loerzel 
404-382-9592 
rloerzel@accesspointfinancial.com

American Express 
Courtney Robbins 
800-528-5200 
courtney.robbins@aexp.com

Ascentium Capital, LLC 
Mark Kerrutt 
281-902-1948 
markkerrutt@ascentiumcapital.com
Barot Capital, LLC 
Parag Barot 
423-498-2500 
info@barotcapital.com
Creative Lending Solutions 
Prajesh N. Patel 
847-278-7310 
ppatel@clsolutionscorp.com
Customers Bank 
Tiffany Kidd 
903-363-3848 
tkidd@customersbank.com
Fountainhead Commercial Capital 
Chris Hurn 
407-233-1504 
Chris@fountainheadcc.com

Goldman Sachs 
Paula Arrojo 
212-902-1238 
paul.arrojo@gs.com
GRP Capital 
Krishan R. Patel 
888-855-0687 
info@grpcapital.com
Hotel Brokers Inc. 
Subhash Naik 
661-978-3109 
naik@hotelbrokersinc.com

IncredibleBank 
Shane Pierson 
715-845-5522 
spierson@incrediblebank.com

Live Oak Bank 
Rickman Davis 
910-795-0065 
Rickman.Davis@liveoak.bank

Mag Mile Capital 
Julia Pratt 
312-640-7430 
jpratt@magmilecapital.com

Marcus and Millichap 
Alexis Hummel 
925-953-1722 
alexis.hummel@marcusmillichap.com

New Leaf Funding 
Cory Lockert 
321-972-9994 x107 
cory@newleaffunding.com
New York Life Insurance Company 
Srinivas (Rosy) Ranga 
713-898-8262 
srranga@nyl.com
Pacific Premier Bank 
Diane Heyden 
949-864-8516 
dheydon@ppbi.com
Pinnacle Hotel Finance 
Tim Maher 
954-449-9040 
tmaher@pinnacleff.com
PMC Commercial Trust 
Kristi Lewis-Hodge 
972-349-3200 
loans@pmctrust.com

RealINSIGHT Marketplace 
Rakesh Patel 
800-915-7015 
rpatel@realinsight.com
Ten-X 
Anthony A. Falor 
973-727-0314 
afalor@ten-x.com

Universal Financial Consultants 
Vincent Munno 
727-669-0109 
VMunno@ufc.bz

FITNESS EQUIPMENT
Hotel Fitness 
Don Osika 
260-434-2428 
info@hotelfitness.com
HydroMassage 
Kevin Conaway 
727-536-5566 
kconaway@hydromassage.com
ProMAXima Strength 
and Conditioning 
John Yager 
713-667-9606 
jyager@promaxima.com

FLOOR COVERINGS
Atlas Concorde 
Michael Sautner 
615-661-7200 
m.sautner@atlasconcorde.com

Embassy Carpets & Design Center 
Darabhai A. Jilla 
800-366-7847 11 
dara.jilla@embassycarpets.com
First Choice Luxury Vinyl Plank 
Darin Dugger 
706-271-8023 
firstchoicelvp@gmail.com
Halstead 
Zachary Matthews 
706-624-4312 
bmatthews@halsteadintl.com

Lowe’s ProServices 
Rochelle Komlosi 
980-286-4182 
rochelle.komlosi@lowes.com

Mohawk Group 
Adam Furth 
770-298-8185 
adam_furth@mohawkind.com
PEERLESS CONTRACT 
Umar Rao 
604-354-8316 
urao@peerlesscontract.com
Republic Flooring 
Amber Huerta 
323-201-4200 
amber@republicfloor.com
TORLYS Inc. 
Scott Tye 
604-644-7055 
scott.tye@torlys.com

FOOD/BEVERAGES
2ndKitchen 
Craig Avantini 
312-313-5080 
craig@2ndkitchen.com

Avendra 
Mara M. Radis 
301-825-0311 
mara.radis@avendra.com

Chicago Custom Foods, LLC 
Theresa Boysen 
847-350-6050 
theresa@chicagocustomfoods.com
Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com

Golden Corral 
Van Ingram 
919-500-3873 
van.ingram@GoldenCorral.net
GroupSource 
Jason Andrews 
913-888-9191 
jason.andrews@groupsourceinc.com
Guest Supply A Sysco Company 
Justin Haggart 
732-868-2200 
jhaggart@guestsupply.com

Pepsi 
Karl Bush 
336-251-9758 
karl.bush@pepsico.com
Popcake North America 
Nick Dwyer 
770-558-3381 
ndwyer@popcake-na.com
Tyson Foodservice 
Dennis Bell 
1-513-284-0485 
Dennis.bell@tyson.com

AAHOA VENDOR PARTNERS
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FRANCHISING
Best Western Hotels & Resorts 
Michelle Zajac 
800-847-2429 
michael.morton@bestwestern.com

Captain D’s 
Mark Levis 
615-231-2067 
Mark_Levis@captainds.com
Choice Hotels International 
Tim Shuy 
301-592-5000 
development@choicehotels.com

Extended Stay America 
Linda Trexler 
980-345-1600 
ltrexler@esa.com

Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com

G6 Hospitality Franchising, LLC 
Lauren France 
972-360-9000 
france_lauren@g6hospitality.com

Golden Corral 
Van Ingram 
919-500-3873 
van.ingram@GoldenCorral.net
GreenTree Hospitality Group, Inc. 
Scott A. Pokorny 
480-626-9257 
scott.pokorny@greentreeinn.com

HILTON, Inc. 
Bill Fortier 
703-883-1000 
bill.fortier@hilton.com

Hospitality International, Inc. 
Jim Bloodworth 
770-270-1180 
jebloodworth@hifranchise.com
Hyatt Hotels Corporation 
Mary Schattenberg 
480-308-2935 
mary.schattenberg@hyatt.com

InterContinental Hotels Group 
Karen Rogow 
770-604-5379 
karen.rogow@ihg.com

Margaritaville 
Rick Cunningham 
407-930-7228 
rcunningham@margaritaville.com

Marriott International 
Christie Patterson 
301-380-3200 
Christie.Patterson@marriott.com

My Place Hotels of America 
Terry L. Kline 
605-229-8684 
terry.kline@myplacehotels.com

OYO Hotels Inc. 
Neha Hridaya 
+91-700-363-7401 
neha.hridaya@oyorooms.com

Radisson Hotel Group 
Terry Sanders 
800-336-3301 
terry.sanders@radissonhotels.com

Red Roof 
Phil Hugh 
888-473-8861 
phugh@redroof.com

RLH Corporation 
Paul Sacco 
509-777-6330 
Paul.Sacco@rlhco.com

Serendipity Labs, Inc. 
Kristen Pike 
404-312-8660 
kpike@serendipitylabs.com

The UPS Store, Inc. 
Karen Crouch 
858-455-8800 
karencrouch@upsstore.com
Wyndham Hotels & Resorts 
Kevin Brickner 
973-753-7158 
kevin.brickner@wyndham.com

FURNITURE/FIXTURES
Case Goods Refinishing 
Robert Wallis 
757-617-4459 
robert@casegoodsrefinishing.com
Curve Hospitality 
Sargent Khan 
713-819-7296 
curvehospitality@gmail.com

Dickson Furniture Manufacturers 
Paul Mougel 
713-747-0341 
Pmougel@dicksonfurniture.com

Foliot Furniture 
Mahesh Parekh 
702-278-7380 
marketing@foliot.com

Hamilton Beach Commercial 
Casey Schwerdt 
800-851-3331 
casey.schwerdt@hamiltonbeach.com
Hersha Purchasing & Design 
Ben Vaishnav 
717-236-2242 
ben.vaishnav@hersha.com
Hospitality Designs 
Ruben A. Cohen 
877-468-3588 
ruben@hospitalitydesigns.com

HotelFurniture.com 
Danna Dunnage 
778-867-4340 
Danna.Dunnage@teligence.net
Innovative Furnishings 
Romi Patel 
765-621-1867 
sales@innfurnishings.com
JTB Furniture 
Jake Brown 
800-654-3876 
jake.brown@jtbfurniture.com
Kimball Hospitality 
Charles Bastien 
800-634-9510 
Chris.Eckstein@kimballhospitality.com
Kirti International Inc. 
Dharmesh Patel 
409-457-2658 
dharmesh8@hotmail.com
Lang Furniture Inc. 
Lyle Lang 
715-387-1690 
lyle.lang@langfurniture.net
Lodging Concepts 
Jinesh Naran 
714-694-5980 
jinesh@lodgingcm.com

Matrix Hospitality Furniture Inc. 
Kulwinder Deol 
647-847-1299 
Kdeol@matrixhospitality.ca
Prime Hospitality Group LLC 
Jim Donnelly 
931-762-5959 
jim@primehospitalitygroup.com
Sara Hospitality 
Sangeeta Agarwal 
678-360-5117 
sarabizsolution@gmail.com
Southern Hospitality Furniture LLC 
Brett Ray 
901-552-4662 
brett@sohomemphis.com

The Living Company 
Laurie Provin 
469-687-8983 
lprovin@livingcompany.com
Vertically Integrated Projects 
Trela Hendrix 
303-552-8814 
trela.hendrix@vipffe.com

GRAPHICS
Ace Signs 
Jason Offutt 
800-224-1366 
jason@acesigncompany.com

HARDWARE
Fabtex Inc. 
Sheila Sudra 
800-778-2791 x341 
Sheila.sudra@fabtex.com

Lowe’s ProServices 
Rochelle Komlosi 
980-286-4182 
rochelle.komlosi@lowes.com

Snap Power 
Brooks Christiansen 
385-225-9837 
brooks@snappower.com
TACC, Inc. 
Diane Farr 
704-896-3910 
john@taccinc.com
Yatra 
Lisa Simone 
866-567-9009 
lisa@shopyatra.com

HEATING/AIR 
CONDITIONING
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@amana-ptac.com

Carrier Enterprise 
Rob Gallant 
480-249-6516 
Rob.Gallant@carrierenterprise.com
Friedrich Air Conditioning Company 
Dave McDonald 
210-546-0500 
dmcdonald@friedrich.com

GE Appliances 
Amy Kaiser 
502-452-3073 
amy.kaiser@geappliances.com

NEILMAX INDUSTRIES INC. 
Niranjan B. Patel 
908-756-8800 
neilmax123@aol.com
Prem Supply, LLC 
Deepak I. Panchmia 
806-745-6651 
deepak.panchmia@premsupply.com

PTAC 4 Less 
David Howell 
855-817-4747 
david@ptaccrew.com
PTAC Cleaning Solutions, LLC 
Phillip Martin 
1-866-4MAEMAC 
admin@hotelairsystems.com

HOTEL GUIDES/ 
MAPS/DIRECTORIES
North American Directory Services 
Tate W. Ellinger 
800-638-8445 
tate@guideaguest.com

HOTEL/MOTEL BROKERS
G6 Hospitality Franchising, LLC 
Lauren France 
972-360-9000 
france_lauren@g6hospitality.com

Hodges Ward Elliott HWE 
Clint W. Hodges 
404-233-6000 
chodges@hodgeswardelliott.com

Hospitality International, Inc. 
Jim Bloodworth 
770-270-1180 
jebloodworth@hifranchise.com
Hotel Brokers Inc. 
Subhash Naik 
661-978-3109 
naik@hotelbrokersinc.com

Hotel Brokers International 
Glenda Webb 
816-505-4315 
gwebb@hbihotels.com
Leisure Real Estate Advisors, LLC 
Brent A. Jaynes 
913-894-5252 
bjaynes@leisurerealestate.com
Marcus and Millichap 
Alexis Hummel 
925-953-1722 
alexis.hummel@marcusmillichap.com

Ten-X 
Anthony A. Falor 
973-727-0314 
afalor@ten-x.com

HOUSEKEEPING/
JANITORIAL SERVICES
Auto-Chlor System 
Gene Micci 
901-521-3102 
micci@autochlor.com
DIVERSEY, Inc. 
Deniz Alpaslan 
262-994-7158 
deniz.alpaslan@diversey.com

Ecolab, Inc. 
Michael Pfister 
1-800-352-5326 
michael.pfister@ecolab.com

Ferguson Enterprises 
Solutions Center 
1-888-334-0004 
Facilities.supply@ferguson.com

GroupSource 
Jason Andrews 
913-888-9191 
jason.andrews@groupsourceinc.com
P&G Professional 
Maria Early 
904-581-8644 
early.ms@pg.com

Ramayan Supply 
Mitul Patel 
803-926-9777 
mitulpatel@ramayansupply.com
Sunburst Chemicals 
Teghan Murphy 
952-886-3691 
Teghan.Murphy@sunburst 
	 chemicals.com
The Home Depot Pro™ 
Yogeshkumar Patel 
866-412-6726 x105198 
yogeshkumar_a_patel@ 
	 homedepot.com

UNX Industries, Inc. 
Jessica Nobles 
252-756-8616 
jessica.nobles@unxinc.com

http://TODAYSHOTELIER.COM
mailto:michael.morton@bestwestern.com
mailto:Mark_Levis@captainds.com
mailto:development@choicehotels.com
mailto:ltrexler@esa.com
mailto:rbhatt@focusbrands.com
mailto:france_lauren@g6hospitality.com
mailto:van.ingram@GoldenCorral.net
mailto:scott.pokorny@greentreeinn.com
mailto:bill.fortier@hilton.com
mailto:jebloodworth@hifranchise.com
mailto:mary.schattenberg@hyatt.com
mailto:karen.rogow@ihg.com
mailto:rcunningham@margaritaville.com
mailto:Christie.Patterson@marriott.com
mailto:terry.kline@myplacehotels.com
mailto:neha.hridaya@oyorooms.com
mailto:terry.sanders@radissonhotels.com
mailto:phugh@redroof.com
mailto:Paul.Sacco@rlhco.com
mailto:kpike@serendipitylabs.com
mailto:karencrouch@upsstore.com
mailto:kevin.brickner@wyndham.com
mailto:robert@casegoodsrefinishing.com
mailto:curvehospitality@gmail.com
mailto:Pmougel@dicksonfurniture.com
mailto:marketing@foliot.com
mailto:casey.schwerdt@hamiltonbeach.com
mailto:ben.vaishnav@hersha.com
mailto:ruben@hospitalitydesigns.com
http://HotelFurniture.com
mailto:Danna.Dunnage@teligence.net
mailto:sales@innfurnishings.com
mailto:jake.brown@jtbfurniture.com
mailto:Chris.Eckstein@kimballhospitality.com
mailto:dharmesh8@hotmail.com
mailto:lyle.lang@langfurniture.net
mailto:jinesh@lodgingcm.com
mailto:Kdeol@matrixhospitality.ca
mailto:jim@primehospitalitygroup.com
mailto:sarabizsolution@gmail.com
mailto:brett@sohomemphis.com
mailto:lprovin@livingcompany.com
mailto:trela.hendrix@vipffe.com
mailto:jason@acesigncompany.com
mailto:Sheila.sudra@fabtex.com
mailto:rochelle.komlosi@lowes.com
mailto:brooks@snappower.com
mailto:john@taccinc.com
mailto:lisa@shopyatra.com
mailto:bcortez@amana-ptac.com
mailto:Rob.Gallant@carrierenterprise.com
mailto:dmcdonald@friedrich.com
mailto:amy.kaiser@geappliances.com
mailto:neilmax123@aol.com
mailto:deepak.panchmia@premsupply.com
mailto:david@ptaccrew.com
mailto:admin@hotelairsystems.com
mailto:tate@guideaguest.com
mailto:france_lauren@g6hospitality.com
mailto:chodges@hodgeswardelliott.com
mailto:jebloodworth@hifranchise.com
mailto:naik@hotelbrokersinc.com
mailto:gwebb@hbihotels.com
mailto:bjaynes@leisurerealestate.com
mailto:alexis.hummel@marcusmillichap.com
mailto:afalor@ten-x.com
mailto:micci@autochlor.com
mailto:deniz.alpaslan@diversey.com
mailto:michael.pfister@ecolab.com
mailto:Facilities.supply@ferguson.com
mailto:jason.andrews@groupsourceinc.com
mailto:early.ms@pg.com
mailto:mitulpatel@ramayansupply.com
mailto:Teghan.Murphy@sunburstchemicals.com
mailto:jessica.nobles@unxinc.com
mailto:yogeshkumar_a_patel@homedepot.com


4 4   | JUNE 2020 | TODAYSHOTELIER.COM

Vileda Pro USA 
Juan Marcano 
800-687-0557 
Juan@viledaprousa.com

ICE MACHINES/VENDING
Ice-O-Matic 
Scott Meyer 
800-423-3367 
Scott.Meyer@iceomatic.com

IN-ROOM AMENITIES
2ndKitchen 
Craig Avantini 
312-313-5080 
craig@2ndkitchen.com
BDK America, “The Teaching 
of Buddha” 
Bill Teague 
619-248-3749 
bteague@bdkamerica.org
Dish Business 
Tyler Floyd 
303-723-1854 
Tyler.floyd@dish.com

HD Supply Facilities Maintenance 
Stratton Michals 
800-431-3000 
stratton.michals@hdsupply.com

Hospitality1 
Dhar Patel 
714-473-9813 
dharpatel@hospitality1.net

Showtime Networks Inc. 
Doug Markott 
770-698-6937 
doug.markott@showtime.net

Squatty Potty 
Keith McQuaid 
801-831-3258 
keith@squattypotty.com

INSURANCE
MassMutual 
Ana Lucia Divins 
980-293-8124 
analuciadivins@massmutual.com

Michael A. Starr Insurance Inc. 
Lekha D. Patel 
717-263-1752 
mic@insurewithstarr.com
Murray Insurance and Financial 
Jim Murray 
281-499-0377 
jim@murray.agency
Petra Risk Solutions 
Amie Patel 
800-466-8951 
AmieP@PetraRiskSolutions.com
Price & Ramey Insurance 
Hunter Walling 
423-246-6161 
hwalling@priceramey.com
Rosen Affiliates 
Brett Rosen 
732-540-8318 
brett@rosenaffiliates.com
Smith Brothers Insurance, Inc. 
Anand Patel 
860-430-3319 
apatel@smithbrothersusa.com
Star City Insurance 
John Jones 
540-318-7827 
starcityins@gmail.com

United Health Group 
Kimberlee VanderVoorn 
800-328-5979 
kvandervoorn@uhg.com

United Insurance Agencies 
Ron Thomas 
800-899-0000 
ron.thomas@unitedagy.com
World Insurance Associates LLC 
Joe Amato, Jr. 
800-763-6574 
joejr@amatoagency.com

INTERACTIVE TV SERVICES/
TELEVISIONS
Alvi Satellites 
Prashant Ajmera 
678-466-7868 
alvisatellites@gmail.com

Enseo, Inc. 
Natalie Hunter 
972-234-2513 
NHunter@enseo.com
Gold Star Systems 
Mark Palmer 
214-514-3807 
sales@goldstarsystems.com
Hotel Internet Services 
Gary Patrick 
866-265-7575 
gary@hotelwifi.com
Just In Time Communications 
Justin Jones 
855-565-1432 
justin@justintime.tv

KniTec, Inc. 
Kayla Gephart 
866-469-7111 
kayla@knitec.com

INTERIOR DESIGNERS
Curve Hospitality 
Sargent Khan 
713-819-7296 
curvehospitality@gmail.com

Innvision 
Desirey Hasker 
678-967-2020 
dhasker@innvision.net
Royal Design Inc. 
Jolanta Lukus 
905-508-5600 x228 
jlukus@royaldesign.ca
Star Textile, Inc. 
Tanya Hendershot 
586-758-2700 
tanya@startextile.com
Vertically Integrated Projects 
Trela Hendrix 
303-552-8814 
trela.hendrix@vipffe.com

INTERNET SERVICES
Allbridge 
Craig Snelgrove 
888-243-9476 
sales@allbridge.com
Enseo, Inc. 
Natalie Hunter 
972-234-2513 
NHunter@enseo.com
Fourteen IP Inc. 
David Johnson 
407-204-1614 
david.johnson@fourteenip.com
Groove Entertainment Technologies 
Anthony Fleming 
801-260-9095 
Anthony@getgrooven.com
Hotel Internet Services 
Gary Patrick 
866-265-7575 
gary@hotelwifi.com

Macrotech 
Dipak Patel 
650-376-2163 
dipak.patel@macrotech.net

Perfect Cloud Solutions 
George Dempsey 
303-557-0371 
Gdempsey@pcscu.com
Review my Room 
Nadia Alarakhia 
863-617-6545 
nadia@reviewmyroom.com
Safety NetAccess 
Ashley Allard 
617-268-1134 
astoutzenberger@safetynetaccess.com
Spectrum Enterprise 
David Fitts 
212-379-5826 
david.fitts1@charter.com

Techguru Inc. 
Suraj Patel 
704-457-5780 
xzaviar.boston@techguru.net

LAMPS/LAMPSHADE 
LIGHTING
Decors USA LLC 
Deepak Sony 
732-486-8520 
deepak@decorsusa.com
Estelles Lighting 
Saleem Rizvi 
713-270-6800 
shahab.kazami@estelleslighting.com
Fanlight Corp 
Connie Pan 
909-930-6868 
connie@fanlightinc.com
Highline LED 
Vishal Patel 
501-200-7770 
usasales@highlineled.com
Procure Hospitality 
Jyotish Patel 
415-704-8799 
jyo@procurehospitality.com
RCA Commercial 
Scott Adams 
678-908-9294 
sadams@rcaled.com
Sarin Energy Solutions 
Mahendi Thobhani 
713-270-4500 
mthobhani@sarinenergy.com
Snap Power 
Brooks Christiansen 
385-225-9837 
brooks@snappower.com
Techno USA LLC 
Dax Patel 
678-456-4810 
technoled@technoledlights.com
The Living Company 
Laurie Provin 
469-687-8983 
lprovin@livingcompany.com

LAUNDRY EQUIPMENT
Consolidated Laundry Equipment 
Bob Erickson 
919-832-4624 
berickson@consolidatedlaundry.com
Laundrylux 
John Oliveira 
516-313-4717 
joliveira@laundrylux.com

Southeastern Laundry 
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com
TLC Tri-State Laundry Companies 
Shannon Smith 
678-564-1100 
Janice.davis@tlctristate.com

LEASING EQUIPMENT/
APPLIANCES
Ascentium Capital, LLC 
Mark Kerrutt 
281-902-1948 
markkerrutt@ascentiumcapital.com
NEC Corporation of America 
Mike Gray 
214-262-6154 
Mike.Gray@necam.com

LINENS/TEXTILES
JDT Worldwide 
Daniel Kral 
212-400-7570 
dan@jdtww.com
Ramayan Supply 
Mitul Patel 
803-926-9777 
mitulpatel@ramayansupply.com

LOAN CONSULTANTS
Access Point Financial 
Rhonda Loerzel 
404-382-9592 
rloerzel@accesspointfinancial.com

Arkad Business Solutions 
Antonio Little-El 
404-889-6617 
antonio@arkadbizsolutions.com
Barot Capital, LLC 
Parag Barot 
423-498-2500 
info@barotcapital.com
Creative Lending Solutions 
Prajesh N. Patel 
847-278-7310 
ppatel@clsolutionscorp.com

Mag Mile Capital 
Julia Pratt 
312-640-7430 
jpratt@magmilecapital.com

New Leaf Funding 
Cory Lockert 
321-972-9994 x107 
cory@newleaffunding.com
Pinnacle Hotel Finance 
Tim Maher 
954-449-9040 
tmaher@pinnacleff.com

MAINTENANCE SUPPLIES
Ferguson Enterprises 
Solutions Center 
1-888-334-0004 
Facilities.supply@ferguson.com

HD Supply Facilities Maintenance 
Stratton Michals 
800-431-3000 
stratton.michals@hdsupply.com

Lowe’s ProServices 
Rochelle Komlosi 
980-286-4182 
rochelle.komlosi@lowes.com

PTAC Cleaning Solutions, LLC 
Phillip Martin 
1-866-4MAEMAC 
admin@hotelairsystems.com
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Tacony Corporation 
Don Mullen 
800-880-2913 
d.mullen@tacony.com
The Home Depot Pro™ 
Yogeshkumar Patel 
866-412-6726 x105198 
yogeshkumar_a_patel@ 
	 homedepot.com

MANAGEMENT COMPANIES
InterContinental Hotels Group 
Karen Rogow 
770-604-5379 
karen.rogow@ihg.com

Radisson Hotel Group 
Terry Sanders 
800-336-3301 
terry.sanders@radissonhotels.com

RLH Corporation 
Paul Sacco 
509-777-6330 
Paul.Sacco@rlhco.com

MANAGEMENT 
CONSULTANTS
AutoClerk, Inc. 
Mohammed Hansia 
925-284-1005 
mhansia@autoclerk.com

Hospitality Success 
Anthony Melchiorri 
917-295-1628 
anthony@anthonymelchiorri.com

Price & Ramey Insurance 
Hunter Walling 
423-246-6161 
hwalling@priceramey.com

MATTRESSES/BOX SPRINGS
Simmons Hospitality Bedding 
Bridget Price 
770-353-0122 
bprice@sertasimmons.com

Somnum Mattress by 
Lippert Components 
Dan Lechlitner 
547-536-0084 
dlechlitner@lci1.com
Visionary Sleep 
Jayesh Patel 
224-829-0440 
jpatel@restonic.com

MISCELLANEOUS
AC RadioCom 
Anthony Cataldo 
888-271-0647 
acataldo@acradiocom.com
All County Paving 
Robbye Chasteen 
561-588-0040 
rchasteen@allcountypaving.com
Breeze Creative 
Kristin Barrueta 
786-650-9970 
kristinb@breezecreative.com
Brunswick Bowling 
Mark Lambourne 
231-725-4652 
mark.lambourne@brunswick 
	 bowling.com
Dehumidified Air Solutions 
Daniel Kerr 
833-327-4822 
daniel.kerr@dehumidifiedair 
	 solutions.com
Draco Hygienic Products 
Cole Wilcox 
909-933-1000 
cole@draco.com

Ectek International Inc. 
Wenyi Zhang 
416-564-4617 
wenyi@ectek.org
Employers HR, LLC 
Brian Henderson 
727-712-0909 
mhenderson@employershr.net
Florida’s Natural 
Billy Watson 
863-676-1411 
billy.watson@floridasnatural.com
Hospitality WiFi 
Melanie Swiderek 
800-307-1044 
mswiderek@dvwdvr.com
HydroMassage 
Kevin Conaway 
727-536-5566 
kconaway@hydromassage.com
Jeremiah’s Italian Ice 
Richard Schanz 
407-622-1868 
rick.schanz@jeremiahsice.com
Millex 
Susan Wright 
678-514-3400 
susan@millex.net
Pandion Optimization Alliance 
John Coyle 
585-273-8185 
jcoyle@pandionalliance.com
Raizner Law 
Grant Beehler 
gbeehler@raiznerlaw.com
Rulon International 
Andrew Seidel 
904-584-1400 
nationalaccounts@rulonco.com
RX Music 
Alex Rizhanovsky 
866-284-3269 
info@rxmusic.com
Safemark 
Jeffery Cohen 
407-299-0044 
jhough@safemark.com
State Bank of Texas 
Sand Patel 
678-520-7263 
sandpatel@statebnk.com

The Claro Group 
Karl Killian 
713-454-7729 
kkillian@theclarogroup.com
Tvisha Inc. 
Vinit Shah 
347-832-7461 
tvishainc11@gmail.com

NATURAL STONE PRODUCTS
Natural Stone Gallery 
Steven Lee 
713-778-0888 
nsggranite@gmail.com

NOISE CONTROL
MODIO Guestroom Acoustic Control 
Sabina Moeller 
905-332-1730 
smoeller@logison.com

OFFICE PRODUCTS
Coast To Coast Computer 
Products, Inc. 
Kyle Kurtz 
800-231-4553 
kkurtz@coastcoast.com

DELL 
Mobolaji Sokunbi 
1-800-624-6145 
Mobolaji_sokunbi@dell.com

Lungsal 
Stanley Chen 
714-671-9788 
Stanley@lungsal.com

ONLINE LENDING 
MARKETPLACES
CrediVia 
Michael Richardson 
201-650-7960 
mrichardson@credivia.com

ONLINE RESERVATION 
SYSTEMS
Anand Systems Inc. 
Bhavesh Vakil 
209-627-5396 
bhavesh@anandsystems.com
Laundrylux 
John Oliveira 
516-313-4717 
joliveira@laundrylux.com
SiteMinder 
Mike Kantor 
800-511-6038 
mike.kantor@siteminder.com

OUTDOOR FURNITURE
Hotel Fitness 
Don Osika 
260-434-2428 
info@hotelfitness.com

PAYROLL PROCESSING
ADP, Inc. 
Thomas Bell 
770-238-4405 
Thomas.Bell@ADP.com

INFINITI HR 
Daniel Mormino 
623-455-6234 
daniel.mormino@infinitihr.com

PLUMBING SUPPLIES
American Bath Group 
Rick Luders 
800-443-7269 
rluders@abghospitality.com
AO SMITH 
Chris Murphy 
517-745-3384 
nchristner@hotwater.com

Gerber Plumbing Fixtures 
Art Rehner 
630-410-0024 
art.rehner@globeunion.com
Rinnai 
Dipesh Parekh 
1-800-621-9419 
engineering@rinnai.us

Uponor 
Terry Pappas 
312-497-7095 
terry.pappas@uponor.com

PRINTING/DESIGN/
PRODUCTION
Coast To Coast Computer 
Products, Inc. 
Kyle Kurtz 
800-231-4553 
kkurtz@coastcoast.com

North American Directory Services 
Tate W. Ellinger 
800-638-8445 
tate@guideaguest.com
Sable Hotel Supply 
Ashok Shah 
866-628-4274 
ashok@sablehotelsupply.com

PURCHASING/SALES 
FURNISHINGS
Innvision 
Desirey Hasker 
678-967-2020 
dhasker@innvision.net

RENOVATION/REMODELING
Amerail Systems, Inc. 
Aaron Dearborn 
800-451-8221 
adearborn@amerailsys.com
BCI 
Chuck Smith 
847-963-8827 
csmith@bciacrylic.com
Case Goods Refinishing 
Robert Wallis 
757-617-4459 
robert@casegoodsrefinishing.com
CertaPro Painters 
John Bernauer 
1-800-689-7271 
jbernauer@certapro.com
Safe Step, Inc. 
Dilip Patel 
952-358-3655 
Dilip.Patel@safestep.com
Sherwin-Williams 
Chris Szostakowski 
724-993-1900 
matthew.m.wessel@sherwin.com

RESTORATION
Jarvis Property Restoration 
William Jarvis 
586-634-8638 
bjarvis@jarvisconstruction.com
Safe Step, Inc. 
Dilip Patel 
952-358-3655 
Dilip.Patel@safestep.com

RISK MANAGEMENT 
SERVICES
Homeyer Consulting Services, Inc. 
Christiana Homeyer 
978-851-0100 
chomeyer@homeyer.com
Michael A. Starr Insurance Inc. 
Lekha D. Patel 
717-263-1752 
mic@insurewithstarr.com
Petra Risk Solutions 
Amie Patel 
800-466-8951 
AmieP@PetraRiskSolutions.com
Smith Brothers Insurance, Inc. 
Anand Patel 
860-430-3319 
apatel@smithbrothersusa.com

ROOFING
Southeastern Roofing Company 
Adrian Richards 
420-228-0766 
adrian@southeasternroofing.com
Thermal Guard 
Carey Rockwell 
972-906-1143 
carey@thermalguardroofing.com

SBA LENDERS
Creative Lending Solutions 
Prajesh N. Patel 
847-278-7310 
ppatel@clsolutionscorp.com
Customers Bank 
Tiffany Kidd 
903-363-3848 
tkidd@customersbank.com
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Fountainhead Commercial Capital 
Chris Hurn 
407-233-1504 
Chris@fountainheadcc.com
IncredibleBank 
Shane Pierson 
715-845-5522 
spierson@incrediblebank.com
Pacific Premier Bank 
Diane Heyden 
949-864-8516 
dheydon@ppbi.com
PMC Commercial Trust 
Kristi Lewis-Hodge 
972-349-3200 
loans@pmctrust.com

SECURITY CONTROL/
SAFETY PRODUCTS
Dormakaba 
Bruce Robertson 
706-754-3012 
bruce.Robertson@dormakaba.com
ID&C Wristbands 
Caleb Jones 
941-739-6935 
caleb@idcband.com
Matrix Telecom 
Ashu S. Upa 
714-706-9922 
ashuupa@azumanetworks.com

N.E.G Audio Visual Inc. 
Silvio Carnovale 
416-749-4000 
Silvio@negltd.com
Onity, Inc. 
Mark G. Lewitt 
800-248-6189 
mark.lewitt@onity.com

SIGNS
Ace Signs 
Jason Offutt 
800-224-1366 
jason@acesigncompany.com
Colite International 
Adam Regenthal 
803-543-1508 
aregenthal@colite.com
HOTELSIGNS.com 
Crystal Simpson 
888-273-8726 
crystalsimpson@hotelsigns.com
Image National 
Kate Getchell 
208-761-2041 
kate.getchell@imagenationalsigns.com
Kieffer/Starlite 
Kelly David 
800-659-2493 
kdavid@kiefferstarlite.com
Pattison Sign Group 
Francisco Lozano 
647-749-4140 
flozano@pattisonsign.com

SWIMMING POOL 
SUPPLIES/EQUIPMENT
Poolcorp 
Roberto Gonzalez 
708-612-8666 
roberto.gonzalez@poolcorp.com
VivoAquatics 
Richard Lindhorn 
888-702-8486 
rlindhorn@vivoaquatics.com

TAX CONSULTANTS
AtulCFP.com 
Atul Dubal 
925-202-1452 
Atul@prudentprospera.com
Estes & Gandhi, P.C. 
Niral Gandhi 
214-272-8030 
ngandhi@estesgandhi.com
National Tax Group 
Lee Ferry 
847-878-6564 
lferry@ntgadvantage.com
Nimble Accounting 
Rahul Kumar Singh 
866-964-6253 
rahulkumar@nimbleaccounting.com

O’Connor & Associates 
Andrew Choy 
713-375-4224 
achoy@poconnor.com

TELECOMMUNICATION 
SERVICE EQUIPMENT
Corning Optical Communications 
Christopher Rivas 
571-375-5794 
rivasce@corning.com
Cox Business 
Alea Riley 
404-269-3057 
alea.riley@cox.com

EnterSource 
Andy DeGraw 
931-680-0060 
adegraw@entersource.com
Fourteen IP Inc. 
David Johnson 
407-204-1614 
david.johnson@fourteenip.com
Hi-Tech Bangla Information 
Systems, Inc. 
Harun Khan 
469-955-9047 
harun.r.khan@htb-is.com
Macrotech 
Dipak Patel 
650-376-2163 
dipak.patel@macrotech.net

Matrix Telecom 
Ashu S. Upa 
714-706-9922 
ashuupa@azumanetworks.com

MTV, Inc. 
Vik Shah 
818-772-4200 
vikshah25@gmail.com
NEC Corporation of America 
Mike Gray 
214-262-6154 
Mike.Gray@necam.com
Perfect Cloud Solutions 
George Dempsey 
303-557-0371 
Gdempsey@pcscu.com
Safety NetAccess 
Ashley Allard 
617-268-1134 
astoutzenberger@safetynetaccess.com
Techguru Inc. 
Suraj Patel 
704-457-5780 
xzaviar.boston@techguru.net
VSR Network Technologies 
Mark A. Cederloff 
530-889-1500 
mark@vsrusa.com

Zyxel Communications 
Tri Nguyen 
800-255-4101 
tri@zyxel.com

TELEVISION/IN ROOM 
ADVERTISING
DirecTV Hospitality 
Mica Matvia 
470-419-0767 
AH417N@att.com

Home Box Office 
Andrea Viola 
404-239-6695 
Andrea.Viola@hbo.com

Sonu Satellite 
Neil Doshi 
877-999-7668 
neil@sonutv.com

USA Digital Inc. 
Aaron Gomez 
888-388-1531 
aaron@usadigital.tv

TELEVISIONS/ELECTRONICS
AdCommTV 
Jason Cohen 
561-543-7543 
jason.cohen@adcomm.com
EnterSource 
Andy DeGraw 
931-680-0060 
adegraw@entersource.com
Flagstaff Satellite & TV 
Louisa Fiorita 
847-330-6000 
lfiorita@flagstaffcorp.com
Hi-Tech Bangla Information 
Systems, Inc. 
Harun Khan 
469-955-9047 
harun.r.khan@htb-is.com
Hospitality1 
Dhar Patel 
714-473-9813 
dharpatel@hospitality1.net

KniTec, Inc. 
Kayla Gephart 
866-469-7111 
kayla@knitec.com
RCA Commercial 
Scott Adams 
678-908-9294 
sadams@rcaled.com

TRANSPORTATION/
SHIPPING
Meridian One/Gallagher 
Jennifer Parker 
703-461-5200 
jjohnson@meridianone.com

TRAVEL SERVICES
Meridian One/Gallagher 
Jennifer Parker 
703-461-5200 
jjohnson@meridianone.com

Sona Tours LTD 
Divyakumar Shah 
866-997-3360 
dshah@sonatours.co.uk

UNIFORMS/APPAREL
Sable Hotel Supply 
Ashok Shah 
866-628-4274 
ashok@sablehotelsupply.com

UTILITY BILL ANALYSIS
Ananta Energy Source 
Merrill Mangalasseril 
312-520-4220 
merrillm@goananta.com

VANITIES/TUB SURROUNDS
BCI 
Chuck Smith 
847-963-8827 
csmith@bciacrylic.com
Decors USA LLC 
Deepak Sony 
732-486-8520 
deepak@decorsusa.com
Natural Stone Gallery 
Steven Lee 
713-778-0888 
nsggranite@gmail.com
Shower Walls SA de CV 
Karen Borunda 
855-219-3751 
karen@shower-walls.net
Vanities International LLC 
Richard Moore 
317-831-2717 
Richardm@vanitiesint.com

VENDING MACHINES/
SUPPLIES
Pepsi 
Karl Bush 
336-251-9758 
karl.bush@pepsico.com

WALL COATINGS
CertaPro Painters 
John Bernauer 
1-800-689-7271 
jbernauer@certapro.com
Sherwin-Williams 
Chris Szostakowski 
724-993-1900 
matthew.m.wessel@sherwin.com

WALL COVERINGS
Atlas Concorde 
Michael Sautner 
615-661-7200 
m.sautner@atlasconcorde.com

WATER HEATERS
ACT, Inc. D’MAND Kontrols Systems 
Larry Acker 
714-668-1200 
LarryA@gothotwater.com
AO SMITH 
Chris Murphy 
517-745-3384 
nchristner@hotwater.com

Bradford White Corp 
Michael Carter 
484-401-8120 
mcarter@bradfordwhite.com
Rheem Manufacturing Water 
Heating Division 
Dave Hanley 
770-225-7194 
Dave.Hanley@Rheem.com

Rinnai 
Dipesh Parekh 
1-800-621-9419 
engineering@rinnai.us
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PREFERRED VALUE MANUFACTURER OF HOSPITALITY 
FLOORING FOR OVER 35 YEARS  

 

FREE SAMPLES: CALL US AT 1-800-225-2948 OR AT 
OUR WEBSITE: WWW.KINSLEYCARPETS.COM  

KINSLEY CARPET MILLS UNDERSTANDS THE IMPORTANCE OF 
AFFORDABLE AND RELIABLE FLOORING.  

JOIN THE 750+ HOTELS  THAT HAVE UPGRADED THEIR FLOOR-
ING WITH KINSLEY CARPET MILLS IN 2018.  

AAHOA MEMBERS RECEIVE AN EXCLUSIVE DISCOUNT! 

- 100% WATERPROOF -  

LUXURY VINYL PLANK 

- HIGH VALUE - 

GUEST ROOM CARPET 

                TIME TO REPLACE? VISIT US AT WWW.KINSLEYCARPETS.COM OR CALL 1-800-225-2948.  

932420_Kinsley.indd   1 9/5/18   12:29 AM

CLASSIFIEDS

http://TODAYSHOTELIER.COM
http://WWW.KINSLEYCARPETS.COM
http://WWW.KINSLEYCARPETS.COM
http://WWW.KINSLEYCARPETS.COM
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Hotel 
Safes 

FROM

$95

GlobalSafe Corporation 800-545-4947WWW.HOTELSAFES.COM

Our Safes are in Every Major  
Hotel Brand in the U.S.A.

OUR SAFES HAVE BEEN  
INSTALLED IN THESE HOTELS.

HILTON DAYTONA BEACH, FL
HILTON EAST BRUNSWICK, NJ
HILTON HARTFORD, CT
HILTON TORONTO, ON

HYATT MCCORMICK PLACE  
CHICAGO, IL

HYATT RESORT & SPA GUAM
HYATT ROSEMONT, IL
HYATT VINEYARD CREEK, CA

MARRIOTT BUFFALO, NY
MARRIOTT LOS ANGELES, CA
MARRIOTT RIVERSIDE, CA
MARRIOTT N. CHARLESTON, 

SC

Custom Colors Available

7 Year Warranty

1004460_Global.indd   1 3/24/20   4:01 PM

Call: 1-(800)-283-0539
Fax: (888) 717-7472
sales@matrixhotelpbx.com
www.matrixhotelpbx.com

� Hospitality IP Phone 
System
� Time-Attendance and 

Access Control
� HD IP Security-Camera 

System

MATRIX COMMUNICATION & SECURITY 
SOLUTIONS FOR EFFICIENT FUNCTIONING

914947_Matrix.indd   1 21/04/18   1:24 AM1004389_Unique.indd   1 21/03/20   2:59 AM
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GIAMBRONE AND SALTZMAN, LLC
           ATTORNEYS AT LAW 

Knowledge. Diligence. Experience.

Senior Franchise Exceutive

Richard Saltzman, Esq. 
Jaclyn Saltzman, Esq. 

Former Fortune 500 Hotel Attorneys

862-210-8137 | rs@giambronesaltzman.com | www.giambronesaltzman.com

• Liquidated Damage Settlements
• Dispute Resolution
• Franchise Agreement Negotiations
• Franchise Registration

1001803_Giambrone.indd   1 06/03/20   10:45 PM

888-457-7465

vanitiesinternational.com
download the 2020 shower surround catalog today

1999

global  
leader in 
hospitality 
products

1002333_Vanities.indd   1 03/03/20   10:23 PM

24 YEARS OF EXPERIENCE & PROUD MEMBER OF THE B.B.B.

DO IT ONCE, DO IT RIGHT!

REFINISHING OF:
FIBERGLASS TUB & SHOWER ENCLOSURES,

TUB & TILE, CULTURED MARBLE SINKS & VANITY TOPS

888.707.9297
artisticbathrefinishings.com

Refinish your bathtubs!
Volume pricing starting at "$99"
includes a non-resistant bottom!

872504_Artistic.indd   1 6/8/17   11:42 PM

Legal assistance in reviewing/
negotiating franchise agreements

and liquidated damages settlements.

Mahesh I. Patel
Patel & Associates, Attorneys at Law
Phone: 972-643-1813
Fax: 972-231-0104
Email: mpatel@patellaw.net

FRANCHISE
LITIGATION

862136_Patel.indd   1 3/22/17   1:54 PM

We treat our customers the way we want to be treated.
Specializing in Providing Kitchen Cabinets, Vanities and
Stone Countertops to Hospitality Industries. 

Address: 1450 Brittmoore Rd., Houston, TX 77043

Cell: 737-212-2767 (Shirley Choy)
Office: 713-380-2921

Email: bmccabinetry@gmail.com
www.bmccabinetry.com

933022_BMC.indd   1 9/8/18   12:18 AM

847.440.5562 | www.aahoa.besthotelproducts.com

Best Hotel Products TM

 Hotel 
Accessories

Franchise 
Mattresses

Furniture from 
$620/room!

Best PTAC & 
TTW Pricing

Save on franchise approved products!
Everything you need for your hotel…nationwide!

974706_Best.indd   1 8/13/19   1:28 PM

Water Safety & Management 
At Your Fingertips

THE
LEGIONELLA
EXPERTS

®

LegiDoc takes the headache out 
of developing water safety and 
management plans. The Legionella 
Experts®  in microbiology, engineering, 
and ASHRAE wrote most of the plan 
so all you need to do is enter your 
data. LegiDoc does the rest!

Fast, easy and affordable
No Legionella or ASHRAE expertise 
required
ASHRAE and CMS compliant
Professional, high-quality plans in 
PDF format 
Backed by Special Pathogens 
Laboratory

www.LegiDoc.SpecialPathogensLab.com

877.775.7284

1004810_Special.indd   1 27/03/20   4:18 AM
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• Mahesh Patel •
mpatel@patelcg.com

• Kush Patel •
kpatel@patelcg.com

(972) 643-1813

Patel Consulting Group

Consulting services  
in protecting your assets  

for future generations.

Wills/Trusts &  
Asset Protection

997956_Patel.indd   1 25/02/20   4:15 PM
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We are 100% committed to consumer research 

and have perfected The Preferred Feel.

tempursealyhospitality.com/success

This is success.  
Of course, we’re talking about yours.

1004388_Tempur.indd   1 22/03/20   3:36 PM
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PRE-SET
USB
CHARGING

DUAL

Charge multiple devices via  
Qi Charging Pad or two USB ports

STAY FULLY CHARGED… WIRELESSLY.
Introducing the iHome HW2 fast wireless charging compact bedside 
alarm clock. With dual fast-charging USB ports and a wireless 
charging pad, guests can rapidly charge up to three devices at once. 

Alarms are easy to set and the Single Day Alarm feature means  
they won’t be disturbed by the previous guest’s settings.  
The HW2 also features a security tether and a 6-foot power cable 
with a right-angle plug.   

For more information, contact Ely Ashkenazi at hotelorders@hoteltech.com, 
888-74HOTEL,  ext. 228  www.hoteltechnologies.com

Space Saving Size!
5.5"W x 2.3"H x 5.4"D

991429_Hotel.indd   1 1/31/20   1:30 PM
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