€20 aANNC

'F%da 'S 'I
Arehoey

The Official Publication of AAQOA

s e ANSSLNDISINIHL

of de5|gn
trendm

HOTEL

- Usmg smart
design cu

H3IT1ILOH'SAVAOL—

AAHOA Member dyg
on the ins and oyt

of independent
hotel ownership

dnd 1VI21440 S.VOHVY



http://todayshotelier.com
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Hospitality Operating System

Looking to save

on hotel labor costs?

Add up your savings with
our handy online calculator.

Save over
2,500 hours

per year with automation

That equals asavings of
$45,776 ayearinlabor costs!*

*Labor hours and savings per year are estimated based on: One (1) General Manager at $35/hr, two (2) Front Desk Clerks at
$15/hr each, three (3) Room Attendants at $12/hr each, and one (1) Maintenance Engineer at $17/hr. Based on a 50 room
hotel. Your actual cost savings may vary.

Go to: visualmatrix.com/savings-calculator

visualmatrix.com +1214-291-4000 ext 2
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CHASE

Payment processing that's simple, secure and
trusted by over 10,000 AAHOA Members

We've been AAHOA's preferred partner for more than 25 years. As the number-one merchant acquirer in the U.S./
processing $2.15 trillion globally? and backed by financial powerhouse JPMorgan Chase (named World's Best Bank 2020),°

our strategic payments experts, solutions engineers and fraud specialists are here to help you.

With Chase you'll benefit from: g
+ A dedicated lodging team  Aafoa 8
- Preferred group rates UB BLUE
+ 24/7/365 customer support

+ In-person, online and on-the-go payment options
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Call 1-800-727-1872 or email
lodging_team@chase.com today to learn more.

"Nilson ranking March 2022
?JPMorgan Chase Q4 2022 Earnings Presentation

*Euromoney, September 2020
Businesses are required to complete an application and agree to terms and conditions at the time of enroliment. All businesses are subject to credit approval. Merchant services are provided by

Paymentech, LLC (“Chase”), a subsidiary of JPMorgan Chase Bank, N.A. ©2023 JPMorgan Chase & Co. All rights reserved.
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Your guests want quality.

You want savings.

WIN/WIN

Everybody wins when you buy a Milnor. That's because Milnor knows industrial laundry better than anyone.
Smaller facilities get superior wash quality and a low price from Milnor’s compact VR| washer-extractor. Larger
facilities enjoy washing | 00, 140 or even 160 Ib. at a time in our larger models. Intuitive MilTouch™ controls
offer unprecedented insight into your wash, where water can be programmed to any level in one-tenth of an
inch increments. And each machine is built with RinSave® water saving technology to save water and time.

Contact an authorized Milnor distributor or call 504-712-7656 to find out more
about washing more linen with less water than ever before.

www.milnor.com
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(V) 2-MINUTE READING TIME
IN THE KNOW

[ Things
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4 WINNING WITH WEBINARS.
Did you know AAHOA’s 12 Points Educational Webinar Series brings you the
information you need related to the 12 Points of Fair Franchising? Each webinar SAVE THE DATE FQgr2023 AAHOA
features AAHOA President & CEO Laura Lee Blake and industry experts diving HEROWNERSHIP CONFERENCE &
deeper into topics that empower and educate hotel owners to get ahead RETREAT. )
in the franchise business model. You will receive high-value content, AAHOA's ne.xt Y <ip Conferenc.e
solutions to common questions and concerns, and personal stories & Retreat will take place November 2-3, in
and experiences from industry experts at your fingertips. Watch Dallas, TX. 5F3¥ tuned to learn more about
the 12 Points Educational Webinar Series and win as a Franchisee. h?W youcanjoin AA.HOA’S engaged commu-
AAHOA.com/12PointsWebinars nity of women hoteliers for two days packed
with incredible insights into hospitality,
- entrepreneurship, leadership development,

and wellness techniques to help you balance
itall and take your business to the next level.
AAHOA.com/HerOwnership

FORE! AAHOA CHARITY GOLF TOURNAMENTS HIT THE GREENS.
AAHOA’s 2023 Charity Golf Tournament will tee off next month. The

Mid South Charity Golf Tournament will take place on Monday,
July 24, at the beautiful Cherry Blossom Golf Club. We invite
players and sponsors to join us as we come together to sup-
port local charities while enjoying the 178-acre golf course
that has been voted by Golfweek Magazine as the “#1 public
golf course in the state of Kentucky” for seven years running

(2004-2010). Sign up today: AAHOA.com/Golf

OWNERSHIP

/JOIN AAHOA OFFICERS AT THE ANNUAL
NYU HOSPITALITY CONFERENCE.

PLEDGE TO BE ALL IN. The NYU International Hospitality Industry Investment Conference
Forming later this year as an is June 4-6 at the New York Marriott Marquis. The three-day confer-
IRS-recognized 501(c)(3) non- ence features general sessions, workshops, and networking events
profit, the AAHOA Charitable to provide data, analysis, perspectives, insights, and opportuni-
Foundation will aim to support ties. Join AAHOA Officers and leading lodging executives, inves-
humanity, providing disaster relief, tors, developers, analysts, and economists for an extraordinary
educational scholarships and grants, charitable program at hospitality’s
initiatives for worthy causes, and humanitarian hallmark annual confer-
aid. We're asking for YOUR pledge to donate - no ence in New York City.
contribution is too small! Take the pledge today, v bit.ly/2HYx3lu
and give back to our industry that has given us all . o, Bvicny
so much. bit.ly/3AjaZvT
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LETTER FROM THE CHAIRMAN

BHARAT PATEL, CHO, CHIA
AAHOA CHAIRMAN (2023-2024)

@ 2-MINUTE READING TIME

Designing our future

AA

Since AAHOA
Member-owned
properties
represent a
significant part
of the U.S.
economy, our
footprintis large
and wide, and
we must lead
the way when it
comes to setting
expectations.”

Scan the QR code below
to watch a quick video
highlighting the four core
pillars of AAHOA’s 12 Points
of Fair Franchising and
their importance to the
industry’s future.

AVE YOU EVER BOOKED A HOTEL RESERVATION OR STAYED SOMEWHERE
without looking at photos first? Most likely, you looked it up.
Appearance is everything, and hotels need to evolve with the times to stay
relevant. All information, content, and photos of your properties need to be
fresh, modern, and accurate. If renovations are needed, it would be a good investment
for your property’s longevity.

Post-pandemic travelers’ preferences are changing, and hotel design and operations
changes are being fueled by those changing desires.

Online apps, social media, and the Internet have shaped how customers and guests
book reservations. With a simple click of a button, it all starts with a search, followed
by research and comparing various options, and hopefully ends with a reservation at
your hotel.

Visibility is key - as there are many choices - and these guests are browsing to see what
you have to offer.

Since AAHOA Member-owned properties represent a significant part of the U.S. econ-
omy, our footprintis large and wide, and we must lead the way when it comes to setting
expectations.

AAHOA’s 20,000 Members own 60% of the hotels in the United States - that’s a lot of
hotels that need to continue to make customers feel welcome, and create a particular
atmosphere and ambiance to keep guests coming back. But, design in hospitality goes
beyond that. It’s about designing your business, designing your future, and designing
the future of AAHOA.

This past spring, AAHOA held its Spring National Advocacy Conference. More than 300
hoteliers showed up to meet with elected officials from across the country. And all these
members of Congress have one thing in common: they want to see their constituent, the
constituent who lives, works, and plays in their district, show up and tell them what’s
important to them.

If we are going to help “design” our industry and help it grow, we need to make sure
thatthere aren’trulesin place or laws in place that hurt ourindustry. We need to continue
to be proactive.

As a second-generation hotelier who learned the hotel business through hands-on
experience at properties owned by my parents, I’ve experienced every aspect of hotels
first-hand.

I've lived the hospitality journey. I've walked in your shoes. I've rented rooms, cleaned
rooms, and can relate to fellow AAHOA Members in this business.

Now, as Chairman of the largest hotel owners association in the world, | feel it is my
responsibility to share my personal insight on behalf of AAHOA Members everywhere -
to remind you to be the own designers of your hotel, your future, and AAHOA, and help
create positive change for our industry. |

TODAYSHOTELIER.COM | JUNE 2023 | 9
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LETTER FROM THE PRESIDENT & CEO

LAURA LEE BLAKE, ESQ.
AAHOA PRESIDENT & CEO

@ 2-MINUTE READING TIME

Designing AAHOA’s
present and future as
a hotel industry leader

AA

Your success

IS our success.
Together, we
will be working
to continue
designing

an American
story that lifts
up AAHOA
Members, their
hotels, and their
contributions to
our industry.”

10 | JUNE 2023 | TODAYSHOTELIER.COM

“Every great design begins with an even better story.” -
Lorinda Mamo, designer

USTAS DESIGNINGAHOTEL’S AESTHETICIS ESSENTIAL TO ATTRACTING GUESTS,
designing and defining a brand is essential to our association’s advocacy goals.
Ourbrandis all about the story of advancing the American Dream of entrepreneurship.
AAHOA has a proud history of breaking down barriers for generations of Asian
Americans who have played a transformative role in America’s hotel industry.

AAHOA now represents nearly 20,000 hoteliers across the U.S., making us the largest hotel
owners association in the world. Our more than 34,000 member-owned hotels with more than
1 million employees represent a significant part of the U.S. economy.

From defending free and fair franchising to strengthening our hotel workforce as the pandemic
recedes from daily life, AAHOA has positioned itself as the voice of small-business hotel owners.

We are standing behind groundbreaking New Jersey legislation that would advance several
key principles of transparency and fairness to sustain a mutually beneficial relationship between
franchisors and franchisees.

We are urging federal policymakers in Washington to consider the ramifications of proposed
changes to rules governing franchisors to ensure that hotels and other small businesses are
treated fairly.

AAHOA is successfully rallying for local governments to maintain oversight of short-term
rentals to ensure a level playing field for hotels. We also are pursuing legislation to clarify that
occupants of hotels, motels, or similar lodging, do not have tenancy rights until they have stayed
more than 90 consecutive days. This promotes certainty and safety for all concerning the rights
and responsibilities of the hoteliers and their guests.

We ultimately are pursuing these goals to design an environment that reduces the economic
obstacles for small-business hotel owners.

That, in turn, will further help AAHOA members build and design hotels that are attractive
to guests.

As leadersin the hospitality industry, we must ensure we are at the forefront of not only policy
advocacy but promoting a positive environment for hoteliers to thrive.

That is why AAHOA’s leadership is dedicated to advocating for small-business hotel owners’
interests in Washington and states across the country.

But, we are only as strong as our members. AAHOA’s voice is only strong because of our hote-
liers’ contributions to their communities, and by extension, the nation’s economy.

Your success is our success. Together, we will be working to continue designing an American
story that lifts up AAHOA Members, their hotels, and their contributions to our industry. [ |
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Experience Banking with a
Hospitality Industry Edge
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THE C-SUITE

A

affair

A father-son AAHOA Member
duo on the ins and outs of
independent hotel ownership

by EVELYN HOOVER

ISTORY IS PACKED WITH
individuals who have
braved new frontiers.
It’s no secret those who
embark upon uncharted
territory are often filled
with mixed emotions. On one end, there’s
the thrill and sense of fulfillment from
pushing boundaries, achieving goals, and
expanding your experiences. But, on the
other side, the unknown is intimidating,
overwhelming, and scary.

Surely no other industry is as filled
with risk-takers than the hotel industry,
composed of hoteliers, franchisees, and
independent hotel owners who have boldly

changed hospitality over the years. One
prime example of such entrepreneurship
boldness is the father-son team, Victor
Desai, an AAHOA Member since 2020, and
Rushil Desai, who has been an AAHOA
Member since 2016. This dynamic duo
risked it all to take the independent hotel
route. Today, they own and operate the
Southern California hotels Lexen Hotel
Hollywood, Lexen Hotel North Hollywood,
and Hotel Lexen Newhall.

“Thereis always arisk beinganindepen-
dent hotel owner when you have to espe-
cially compete with all brands nearby,”
said Victor, owner of Lexen Hotels. “But,
providing a unique style and design, and
addingall the amenities found in high-end
hotels provide excellent customer service
and marketing opportunities. | had faith
that Hotel Lexen would be successful, and
itindeed has been.”

Victor Desai

UNIQUE BOUTIQUE-STYLE
EXPERIENCE

The Lexen properties beautifully blend
the rich culture of the local community
and deliver an elegant boutique-style
guest experience. For example, the North
Hollywood location is made up of contem-
porary and modern design elements, fully
embracing the area’s art district. On the
other hand, Santa Clarita’s rich Western
heritage is embedded in the Hotel Lexen
Newhall location, where guests lounge in
amodern rustic-style environment.

“We wanted every boutique hotel
designed by us to have a wow factor,”
Victor explained. “There had to be some-
thing unique and different that guests
hadn’texperienced at major hotel chains.”
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THE INDEPENDENT OUTSET

Victor kicked off his hospitality career in
1996 with a smallindependentbrand. During
his early days as anindependent hotelier, he
generated business and increased reserva-
tions with the assistance of a GDS platform.

“The first small independent hotel did
great,” Victor said.

Several years later, Victor attended hos-
pitality design conferences and trade shows
and read articles about the new trends shap-
ing hotel businesses. He began dreaming
about owning a unique and special inde-
pendent hotel that would stand out when
travelers booked their lodging in Southern
California. So, Victor launched the Hotel
Lexen brand in 2016 by opening Lexen Hotel
Hollywood, then later, opening Hotel Lexen
North Hollywood in 2018 and Hotel Lexen
Newhall in 2020.

“I didn’t have to follow any of the pro-
totypes or designs required by the regu-
lar brands,” Victor explained. “Instead, |
jumped into creating my boutique hotel,
and not long after that, | received the IAHA
Independent Hotel of the Year Award from
AAHOA in 2020.”

Rushil Desai

DYNAMIC INDEPENDENT
HOTELIER DUO

The father-son team stays on top of every
detail it takes to run Lexen Hotels suc-
cessfully. The daily operations include
offering seamless customer service,
meeting, and exceeding guest amenity
expectations, maintaining a strong
reputation online and within the com-
munity, and outperforming competitive
brand hotels in the area. In fact, Victor
partnered with a property management
software company for his three Lexen
properties in 2020.

“Ourdistinctive properties arein highly
competitive markets, which - together
with the rising cost of labor and pressures
imposed by the pandemic operating
environment - have made it essential to
gain every operating advantage,” Victor
shared in 2020.

The father-son team has done an
incredible job staying on top of every task
required to run the properties effectively.

“Lexen has been ranked No. 1,” Victor
shared. “It’s tough to be independently
owned, stay in the market, and compete
with higher end brands. Our reviews are
pretty good. We’re on top of everything.”

SECOND GEN

Rushil grew up watching his dad handle it
all - the front desk, the marketing strat-
egies, the maintenance requests, and
more. When it was time to continue his
education at California State University,
Northbridge, pursuing a hospitality
career was not at the top of Rushil’s
mind. Instead, Rushil enrolled in com-
puter science and engineering course-
work. Around the same time, Victor
started to develop the Lexen Hotel in
North Hollywood, and Rushil stepped up
to help his dad launch the independent

@ 4.5-MINUTE READING TIME

property. This experience inspired Rushil
to change his college major to business
and play a more active role in his dad’s
hotel business.

“I first started working as a front desk
agent,” Rushil shared. “l was still in col-
lege while | was working. It was hard to
focus on going to work and school simul-
taneously, but I learned how to manage
my time.”

Today, Rushil takes the role of human
resources manager at both properties.
He handles payroll, tracks inventory,
stays in touch with the housekeepers,
and monitors the reviews from guests.
His excellent industry experience leads
to valuable advice for hoteliers.

“If you’re running a family business,
you must be on top of your game and
understand your reputation is on the
line,” Rushil explained. “As an indepen-
dent hotelier, you must take the initia-
tive toinspectyour hotel and talk to your
employees and customers to see how
your properties can improve. It is also
crucial to understand upcoming dead-
lines for licenses and taxes.”

WHAT’S NEXT?

The two boutique Lexen hotels are thriv-
ing, with about 90 rooms collectively.
There are plans to find the next urban
downtown market for Lexen, Victor said.

Fortunately, the father-son collabora-
tion will continue to grow stronger, show-
ing that independent hotels are here to
stay.

“Once | graduate, I'll take a more active
rolein the family business and expand the
Lexen brand,” Rushil said. “l want to help
with quality control and train the right
people to run the business. Maybe | will
meet new managers and teach them to
keep a lookout for everything.” |
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FEATURE

Poor hotel design affects the guest
experience and the bottom line

by NICK FORTUNA

FYOU STAY IN HOTELS MORE THAN 200 NIGHTS AYEAR,
you’re bound to see some harshly lit spaces, and Tanya
Spaulding has seen a bunch.
Spaulding, principal at Minneapolis-based Shea Design,
said she’s on the road most of the year helping to design
new hotels or renovate existing properties, whether it’s a
boutique hotel or part of a major brand’s portfolio. Across the
industry, she said, poorly lit spaces are “the biggest mistake”
hoteliers make when designing guestrooms and common spaces
- a correctable issue that affects the guest experience and the
hotel’s bottom line.

“You need to light in zones and understand how people are
moving through spaces,” Spaulding said. “You can’t have a harsh
transition from one space to another. You need to create transitions
between spaces through light, and you can do that very easily.”

Some hotels still have lights in guestrooms and bathrooms that
are simply on or off and can’t be dimmed according to guests’
wishes, Spaulding said. Common areas such as lobbies and res-
taurants may be too bright or too dark for their intended function,
making them less-comfortable spaces, and they may be uniformly
lit throughout, failing to offer guests any flexibility, she said.

Similarly, harsh elevator lighting can make guests feel like they
have a spotlight on them, and when the doors open, corridors
can “feel very long and vast” if there’s too much or too little light,
Spaulding said.

14 | JUNE 2023 | TODAYSHOTELIER.COM
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AA

Employee-only
spaces often
are cramped

and inadequate,
suggesting to
workers that
their comfort
isn’t important
to management.
That’s the wrong
message to send
amid a persistent
labor shortage.”

What’s the most-common lighting
infraction? Spaulding said it’s definitely
bathrooms that “aren’t appropriately lit at
all” because they’re too bright, too dark, or
make guests “look blue.” Installing backlit

~ mirrors or even applying LED tape lights

to the borders of mirrors can “soften” the
lighting in a bathroom and make it more
appealing to guests, she said.

Tom Ito, hospitality leader at the global
architecture and design firm Gensler, said
bathroom lighting should “make people
look their best” instead of highlighting
every blemish and wrinkle. Bathrooms
with high-tech lighting-control systems
that are difficult to use only add to the
frustration, even if they’re meant to be
more convenient, he said.

“You have to have the right light color
and source to make people look good,”
Ito said. “Your guests shouldn’t be asking
why they look so green.”

Beyond lighting, there are many com-
mon design flaws that put hotels at a
competitive disadvantage, according to
Spaulding and Ito. While there are indeed
many areas that can beimproved aestheti-
cally, here are areas where a little effort
can go a long way in making a property
look better.

GUESTROOMS

Most hoteliers know that a strong Wi-Fi
signalis essential, but do your guestrooms
have enough electrical outlets in the
right places? Ito said guests want outlets
next to each side of the bed so they can
charge their smartphones, tablets, and
laptops. With so many guests now work-
ing remotely, a good desk or table and a
comfortable chair are vital, but don’t forget
to put outlets there too, he said.

Built-in desks and closets may save
space, but they make guestrooms less
adaptable to guests’ changing preferences
and needs, Spaulding said. Built-in closets
typically have many drawers but, often,
none of them are big enough to store a
large suitcase and get it out of the guest’s
way, she said.

Instead, many hotels are now choosing
“open” closets that don’t have drawers,
Ito said. Open closets give guests bet-
ter access to their belongings and can
enhance the aesthetics, he added.

“It’s a design statement that can be done
very beautifully,” Ito said.

Typical guestrooms are small but,
even so, commonly have “superfluous”
furniture that rarely gets used, including
tables, chairs, and couches, Spaulding
said. Hoteliers may have a mental “check-
list” of furniture items that should be in
every guestroom, or they may believe that
empty spaces hurt the aesthetics, but that
approach often just leads to clutter, she
said.

With less furniture in guestrooms, hotels
can get creative with that extra space,
according to Ana Ardon, global leader of
Gensler’s hospitality practice. She said one
hotel brand isinstalling so-called smart fit-
ness mirrors - internet-connected devices
allowing guests to take fitness classes in
theirrooms. The amenity targets a key seg-
ment of the brand’s client base - business
travelers who want to stay fit on the road.

“It goes with the DNA of the brand,”
Ardon said.
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BATHROOMS

After solving the lighting issue, hoteliers
should ensure guests have adequate
space for their things, Spaulding said.
Some guests will bring a large variety of
toiletries and electrical devices to brush
their teeth, shave, and style their hair, so
they’ll need outlets in addition to counter
space, she said.

Concerns over space are the main rea-
son many hotels are eschewing bathtubs
and instead focusing on providing a “great
shower experience,” Ito said. To be envi-
ronmentally friendly, many hotels have
installed shower dispensers instead of
providing small bottles of shampoo, condi-
tioner, and body wash. But, some showers
lack the shelf space for guests’ own toilet-
ries, causing frustration, Spaulding said.

COMMON AREAS

Many properties are situating their bars
near the main entrance so that arriving
guests instantly feel like part of a com-
munity and are more likely to grab a drink,
Ito said. In those cases, it’s best to locate
the check-in process off to the side of the
lobby. Otherwise, if multiple guests line up
to checkin, they could encroach on the bar
area, diminishing the experience for those
guests, he said.

Some lobbies were elaborately designed
for a “wow effect” and to look beautiful
in pictures, but if the lobby looks like
one giant space, it can be uncomfortable
for guests, Spaulding said. Partial walls,
structural columns, indoor plants, seating
arrangements, different levels of lighting,
and other design elements can break up
a lobby into many useable spaces, she
added.

“No one wants to feel like they’re sitting
inthe middle of aroom, so you need to cre-
ate rooms within rooms,” Spaulding said.

The lobby should have areas where
guests can sit down with a friend for a
drink, attend a Zoom meeting, make a
phone call, or read a book without feeling

like they’rein a high-traffic area, Spaulding
said. Furniture should be both beautiful
and durable enough to withstand heavy
use, and hard surfaces that reflect sound
should be used sparingly in most cases.

Lobbies also should have some con-
nection to the outdoors, whether through
natural light or design features that “bring
the outdoors inside,” Ito said.

To the extent possible, restaurants
should be situated to facilitate outdoor
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dining, a popular trend ever since the pan-
demic greatly limited indoor dining, he
said. If there’s enough space for a private
dining room or meeting room, that can be
another source of revenue. Restaurants
should be able to accommodate parties of
differentsizes, and there should be several
types of seating so guests don’t just see a
“sea of identical chairs,” Ito said.

Long corridors should be broken up by
indoor plants, artwork on the walls, or
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You can’t have a harsh transition from
one space to another. You need to
create transitions between spaces
through light, and you can do that
very easily.”
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other design elements that reflect the local
flavor and “some design intent,” rather
than just a generic hallway, Ardon said.

Lastly, consider ditching your business
center. People rarely need to print docu-
ments, and if they do, they should be able
to send them electronically to the front
desk or concierge, Spaulding said. Since
multiple guest amenities often are located
onthe samefloor, use that space to expand
your fitness center, or make it available as
a small meeting room, she said.

EMPLOYEE FACILITIES

Break rooms, locker rooms, cafeterias,
and other employee areas often are shoe-
horned into layouts only after guest rooms
and other revenue-producing areas have
been designed, Ardon said. Hotels in urban
settings often place employee facilities in
the basement, which may prevent workers
from enjoying natural light and fresh airon
their breaks, she added.

Employee-only spaces often are
cramped and inadequate, suggesting to
workers that their comfortisn’timportant
to management. That’s the wrong message
to send amid a persistent labor shortage,
Ardon said.

“We’ve seen a lot of the brands actu-
ally upgrade their design standards [for
employee spaces], so that has been amaz-
ing,” she said. “They’re asking us more and
more to make sure there’s a thoughtful
design process throughout those spaces
because they want to make sure retention
is high.” |
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* ..~ Budgeting
{1 . forcurrent
: and
upcoming
b hotel
design
trends

by ADAM and LARRY
MOGELONSKY

ROPERTY RENOVATIONS, IMPROVING

the physical design of spaces, and upgrad-

ing amenities all are inevitable for hotels to

stay current with guest expectations. The

current problem is that brands are simul-

taneously confronted by market forces
that are drastically increasing the costs of executing any
change while navigating some profound, ever-evolving
shifts in post-pandemic customer behavior.

Therein, we often have a bit of shopper’s paralysis - too
much choice that ultimately leads to inaction. And yet, if
you don’t start making plans for what’s coming, you may
soon find that it’s simply too much and conversion out
of the hotel real estate landscape is the only move left.
The two of us don’t want that to happen, so let’s discuss
the lay of the land for you to better decide what capital
investments will maximize your return on investment.

DEALING WITH THE CURRENT MESS

It’s 2023, yet we still need to interject the ‘C word’ - COVID
- into this conversation. The backlog of maintenance
updates, supply-chain issues, and inflationary cost over-
runs all are challenges that must be considered with any
hotel design update. To give you a better sense of the
scenario, Jeremy Buffam, the partner who oversees con-
struction and development at New Castle Hotels & Resorts,
an East Coast hotel management company, said it best.

“With FF&E reserves still being replenished, prioritiz-
ing capital expenditures is more critical than ever. Many
hotels have deferred maintenance that will compete with
front-of-house upgrades to improve guestimpressions and
experiences and, in some instances, meet brand require-
ments,” Buffam said. “Add the uncertainty that inflation
and contractor shortages have added to budgets, and you
have a challenging multi-step process to deploy capital
dollars effectively. Several brands are looking to push
sustainability projects, and the cost of this work and associ-
ated ROI will become increasingly important in the years
ahead. We expect these initiatives will begin showing up
on PIPs soon.”

Right now, the choice is clear. There’s no point in even
thinking about room updates or SOP upgrades if a main-
tenance issue may impede the sale of a guestroom. But
at a certain point in the near future, the pandemic log-
jam will be fully attenuated while, it’s hoped, contractor
labor shortages and any supply chain headaches will also
become non-issues. When that happens, you have to start
thinking about the future of hotels and where your brand
fits into the new paradigm.

THINKING OF THE FUTURE
Your first thought about upcoming challenges may lean
towards sustainability and updating your hotel to meet the

G TIME
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If you don’t start
making plans for
what’s coming, you
may soon find that
it’s simply too much
and conversion out
of the hotel real
estate landscape is
the only move left.”

ever-mounting ESG regulations. Indeed,
this will be of tremendous importance in
the coming years, both for capital assets
and construction, as well as for financing
vehicles, as epitomized by C-PACE financ-
ing in the U.S. as well as the EU’s green
bonds program.

To help decipher the scope of work
involved in navigating this market evolu-
tion, masterful hotel designer Alessandro
Munge, founder and design director of
Studio Munge, offered invaluable input.
Munge has been involved in many new
builds and redevelopment projects, spe-
cializing in the upscale and luxury end.

“We often think about the luxury sector
driving trends and influencing the market,”
Munge said. “Sure, an element of research
and development simmers down from
the top-tier projects, but the influence
is reciprocal. Activated lobbies and bar
lounges with a sense of fun mostly perme-
ated from approachable brands to more
established luxury. There’s a rising new
generation of four- and five-star hotels that
are much more social and relaxed. Luxury
doesn’t have to be stiff. Perfectly illustrat-
ing that concept is the Pendry brand, for
which we’re designing two properties in
Newport Beach and Tampa after successful
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other concurrent
trends worth
your time.

Wellness

Demand by guests for wellness amenities at hotels isincreasing, but how
design influences employee wellbeing also must be considered, espe-
cially as a means to combat inflationary wages and high turnover rates.

Inflation

It’s all too easy to think of the supply shock that was the pandemic as
the only culprit behind the rising prices we’ve all experienced these
past three years, and yet more global forces are at play - like the war
in Ukraine, the reshoring of supply chains, and shrinking populations
in advanced economies - that may make this a perpetual challenge.

Psyhcographics
The traditional “heads in beds” model largely was based on appealing

to certain demographics and levels of wealth. The future portends a
shift to people identifying and aligning according to their specific, and

often niche, interests.

collaborationsin Chicago and San Diego. A
great emphasis on social spaces and F&B
ultimately creates a multi-layered guest
experience that is much more engaging,
connective, and profitable for the hotel.”

THE HOTEL DESIGN GRADIENT
Munge’s thoughts support the notion of
the “hotel-design gradient,” where the
in-vogue trends often start at the luxury
or boutique categories and then disperse
outward into midscale and select service
asthey gain momentum within the broader
consumer landscape. That is, the initial
buzz and awareness for something new
drives guest demand in a positive feedback
loop until the trend shifts from a value-add
to a customer expectation.

“For years, we’ve seen the concept of
signature narratives driving the design
of more unique boutique properties that

evoke a deep sense of place and authen-
ticity, challenging the large conservative
brands and hospitality groups to rethink
their offering,” Munge said. “The next
decade will be about reinvention and help-
ing brands create new standards, redefin-
ing the room product, and re-exploring
what brand fidelity means to the con-
sumer. Because of the economic climate,
| foresee many renovation projects soonin
the Americas, which aren’t always easy to
navigate. The guest is more design savvy
than ever, so the design community must
bridge renovation and innovation smartly.”

Indeed, guests are more sensitive to
good hotel design than ever before. In an
experience economy, guests no longer are
satisfied by cookie-cutter approaches to
interior spaces. And, heightened local mar-
ket competition is also driving this as a
bigger factor in the purchasing decision.
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Hotel guests have so many options and
there’s so many ways to discover new hotel
products that fascinating design can lon-
ger beignored. Hotels need to create both
strong digital then onsite impressions to
respectively drive bookings and guest
satisfaction.

“Where we’ll continue to see new builds
is the mix-development sector, which coin-
cides with evolution within the lifestyle
segment,” Munge said. “It’s becoming less
and less about the room value as much as
itisaboutthe crystallization of a value set.
Equinox, 1 Hotel, Proper Hotel, EDITION
and Nobu are great examples. And because
of the brands’ strong appeal, we see an
increase in branded residential develop-
ment. This year, we’re completing the first
integrated Nobu Hotel, Residences, and
Restaurantin Toronto. We also just opened
the sales office for EDITION Residences
Miami Edgewater, the brand’s first resi-
dence-only property. It shows that brands
are still relevant and powerful to lift pric-
ing. But groups must adapt to the evolving
market and demographic. This branded
residential concept is proven within the
luxury sector. Can it translate to the mid-
scale sector? | believe so, but we need
stronger brands with defined statements
to carry the torch.”

THE BOTTOM LINE
To close by circling back to budgeting and
incorporating Munge’s remarks, the hybrid
hotel-residence model should also be on
the table. Given the cost of incorporating
savvy design principles or building new
wellness facilities to meet that growing
demand vertical, brands of all categories
should consider offsetting those upfront
costs with condominium unit sales - a
move that concurrently can generate more
baseline revenues for onsite amenities.
While looking at how this hybrid model
affects revenue projectionsis the topicofa
whole other conversation, the overall and
inescapable factis that there are profound
changes afoot that willimpact every hotel
segment. These changes are starting slow,
untilthey’re suddenly animmediate prior-
ity. The best bet is to map out your vision
for how your property or brand will meet
these forthcoming shiftsin guest demands
and then begin setting aside funds so
you’re fully prepared to execute without
needing excessive external financing. W

Together, Adam
and Larry
Mogelonsky are
the world’s most
published
hospitality writing
team, with more than a decade’s worth of
material online. As the partners of Hotel Mogel
Consulting Ltd., Larry focuses on the hotel
operations and marketing, while Adam

specializes in technology and wellness. Their
experience encompasses properties around
North America and Europe, with a focus on
independent properties of all sizes. Their work
includes seven books, the latest focused on
increasing profits from wine sales in an
environment of tight labor markets. You can
reach them at adam@hotelmogel.com to

discuss your business challenges or to book
speaking engagements.
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NIV ADVOCACY IN ACTION

The importance

liidependen

U.S. Represent@ilive John Kevin
(Jake) Ellzey, Sr. (R-TX) on the
importance of protectmg
American small business

by NEAL A. PATEL

SANAGENT FOR THE PEOPLE IN THE 6TH DISTRICT o e = i A NS
of the Lone Star State, U.S. Representative John o :
Kevin (Jake) Ellzey, Sr. (R-TX) has a long record of i .f ;!

public service, including a 20-year stint and nine ==
deployments in the U.S. Navy, his tenure as a
member of the Texas House of Representatives,
and his current status as a Congressman.

As part of Today’s Hotelier’s ongoing efforts to help AAHOA
Members get to know their government representatives a bit
better and to demonstrate the crucial impact making connec-
tions with lawmakers can have on the industry, Rep. Ellzey sat
down for a wide-ranging interview, which covers his strong |
stance on the importance of protecting small businesses and
the crucial role hotels play in the economy of his home state,
as well as the country and economy at large.
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WHAT ARE SOME OF YOUR
LEGISLATIVE PRIORITIES WHEN
THE NEXT SESSION BEGINS?
When Republicans took the major-
ity in the House of Representatives
in January, we made a commitment
to America that we would work to
create an economy that’s strong, a
nation that’s safe, a future that’s built
on freedom, and a government that’s
accountable.

To do that, we must end unafford-
able federal spending that burdens
taxpayers and businesses by chang-
ing current tax policies. We also must
work to balance the federal budget and
reduce our national debt. We need to
secure our bordersto stopillegalimmi-
gration and the unprecedented flow of
drugs that are resulting in more than
104,000 Americans dying by overdose
every year. Ensuring that we continue
to make moves to gain energy indepen-
dence again and reduce gas prices by
advancing pro-energy policiesis one of
my highest priorities.

WHAT SORTS OF POLICIES,
SUCH AS TAX AND REGULATORY
REFORMS, DO YOU HOPE TO
WORK ON TO SUPPORT SMALL
BUSINESS OWNERS AND THE
HOSPITALITY INDUSTRY?

As a member of Congress sitting on
the Small Business Committee, there
are many ways we are trying to reduce

the regulatory and tax burden on small
businesses. Inflation is hurting allindus-
tries, hospitality included. This is cut-
tinginto people’s purchasing power and
changing their spending habits. I'm sup-
porting key tax provisions that will be
helpful to travel and tourism, including
preserving small business deductions,
like-kind exchanges under section 1031,
and stepped-up basis provisions.

In addition to efforts in Congress, the
Small Business Administration needs to
improve hoteliers’ access to capital and
develop or improve strategic relation-
ships with hoteliers.

WHAT EXCITES YOU THE MOST

ABOUT SERVING IN CONGRESS?
Being able to impact the lives of my
constituents directly and having the
opportunity to play a role in moving
our country forward. As a member of
Congress,lamin the service industry.
Each day, | have the privilege of rep-
resenting more than 800,000 people
in Texas’ 6th Congressional District.

AA

@ 4.5-MINUTE READING TIME

U.S. Representative
John Kevin (Jake)
Ellzey, Sr. (R-TX),
6th District

| have called on the current administration to continue
to scale back pandemic-era protections and drop the
emergency powers. We see far too many help-wanted
signs across businesses in our country.”
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There is nothing | would rather be doing,
and | am blessed to be in this position.

WHAT INDUSTRY (OR INDUSTRIES)
DID YOU WORK IN BEFORE YOU
WERE ELECTED TO CONGRESS?
Before being elected to Congress, I served
20 years in the Navy as a helicopter and
fighter pilot. After I retired in 2012, |
worked as a contractor in the Navy, as a
Southwest Airlines pilot, and as a small
business owner.

WHAT LED YOU TO RUN

FOR CONGRESS?

Since | was seven yearsold, | knew | wanted
to serve our country. After four years at the
Naval Academy and 20 years in the Navy,
I think dedication to our country and fel-
low man is ingrained in me. In between
my retirement from the Navy and when |
was elected to my first position as a State
Representative, | consistently volunteered
and served in whatever capacity | could,
both locally and statewide.

VislT Us AT
RITEC

Why talk about five-star property-enhancing
technology when you can experience it? Stop by

our booth and dive into our demos!
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©2023 Charter Communications. All Rights Reserved.

28 | JUNE 2023 | TODAYSHOTELIER.COM

Spectrum

ENTERPRISE"

WHAT DO YOU MOST ENJOY
ABOUT STAYING IN HOTELS?
Forthe last 30 years, since my military ser-
vice, | have made my bed every day without
fail. That means | effectively have over 30
years of experience making a bed. To be
considered an expert in something, it’s
said you need 25,000 hours of experience.
That means | have 10 times the number of
hours needed to be an expert at bed mak-
ing, and | still cannot make a bed better
than a great staff at a hotel.

WHY ARE HOTELS AND HOTEL
OWNERS IMPORTANT TO YOUR
DISTRICT/STATE?

Texas is one of the most traveled statesin
the nation. If you combine the air traffic
from DFW and Dallas Love Field, we get the
most incoming flights in all of the United
States. This is in part due to the success
of the hotel industry. With the amount of
traffic cominginto Texas, we need quality
places for travelers to stay. Specifically,
in my district, we are home to two major
interstates, have close proximity to several
major sporting and entertainment arenas,
and see thousands of in-state travelers
coming to the DFW area for both business
and long weekends. Hotels and the hospi-
tality industry are not just nice to have in
Texas. They are a must.

THE HOTEL WORKFORCE WAS

ONE OF THE INDUSTRIES MOST
AFFECTED BY THE PANDEMIC.

DO YOU SEE CONGRESS PLAYING

A ROLE TO SUPPORT BUILDING
BACK THE HOTEL WORKFORCE?

I have called on the current administra-
tion to continue to scale back pandemic-
era protections and drop the emergency
powers. We see far too many help-wanted
signs across businesses in our country.
Pandemic policies made people more
inclined to sit on the sidelines instead of
getting jobs. | am committed to focusing
onincentivizing work through the tax code
to show there are good-paying jobs out
thereright now that don’t require four-year
college degrees. |

Neal A. Patel is the vice president of
Alpine Group, a bipartisan, bicameral
government affairs consulting firm
located on Capitol Hill, and he can be
reached at npatel@alpinegroup.com.
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The Advanced Entertainment Platform’ (AEP) combines DIRECTV® linear satellite and broadband
over-the-top content for an enhanced entertainment experience for your guests, residents or patients.

Live TV On Demand content from over Add your own
LIVE LS Easrie, el e TS ] > | 45 programmers plus App-based I promotional channels

— hit shows and more content from SHOWTIME; Hallmark, and share information with your
Saltbox TV and more at customers with local and over-the-air
no additional cost content insertion features

Customizable Home Screen =) Remotely manageable |{} |8 Customiz_able Prqperty
| includes a logo, welcome _) No PMS integration required —o Information App included
~~  message, background image I ARl cost

and more

Offer ends 12/31/23. New or renewing approved H&I customers only. 5-year programming agreement req'd. Credit card required (except MA & PA). Early Cancellation Fee may apply.

Scan or call Alvi Satellites 1.855.999.8115 to learn more

°ADVANCED ENTERTAINMENT PLATFORM (AEP): Professional install. req'd. Req's one receiver per TV, each sold separately. Add'l monthly fee of $1.99 per room per month applies. Each TV must have available HDMI port. Req'd programming:
ENTERTAINMENT or above. 4K programming w/AEP req's compatible TV and ENTERTAINMENT, XTRA or ULTIMATE." Req’s broadband intemet access w/ recommended speed of 25Mbps per 100 receivers. Intemet access not included. Compatibility:
COM2000 w/ COM51 card or COM3000. Other system limits and requirements may apply. ADVANCED ENTERTAINMENT PLATFORM (AEP) OFFER: Offer ends 12/31/23. Offer is available to new or renewing Hospitality and Institutions customers with a
5-year programming agreement. Customers subject to a current programming agreement may terminate such agreement without penalties if customer agrees to a new 5-year programming agreement with this offer. Offer is eligible for one (1) HD COM
System (includes 23 channels) per property & one (1) AEP set top box per room at no additional cost, OR one (1) HD COM System (includes 23 channels) with NTSC-16 per property & one (1) AEP set top box per room at no additional cost. Properties must
subscribe to ENTERTAINMENT (§9.25/room/mo.) or above. ENTERTAINMENT promotional bundle price includes ENTERTAINMENT ($7.50/room/mo.), local channels ($1.10/room/mo.) and technology fee ($0.65/room/mo.). Bundled rate will be listed as two
separate line items on customer bill. Additional charge of $1.99/room/mo. in all units for AEP. 50-room minimum is req'd per property. To access DIRECTV HD programming, HD equipment req'd. IN THE EVENT YOU FAIL TO MAINTAIN YOUR

SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $15,000 PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES
DURING THE COMMITMENT PERIOD. Payment is due within thirty (30) days of receipt of a notice of failure to complete the commitment period. INSTALLATION: Custom installation charges apply, and installation fee is based on property
size. Applicable use tax adjustment may apply on retail value of installation. Availability of DIRECTV service may vary by location. In certain markets, programming/pricing may vary. Make and model of system at DIRECTV's sole discretion. Offers void where
prohibited or restricted. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of Service for Hospitality Establishments and the DIRECTV Terms of Service for Institutions; copy provided with
new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. SHOWTIME and related marks are trademarks of Showtime Networks Inc., a Paramount Company.
Individual programs, devices and marks are the property of their respective owners. All Rights Reserved. ©2023 DIRECTV, LLC. DIRECTV is a trademark of DIRECTV, LLC. All other marks are the property of their respective owners.
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Economic

sHaps

How has the changing economic

landscape affected capital markets
and what can we expect to see next?

by RUSHI SHAH

N NATURE, WHEN TOO MUCH
change happenstoo fast, it can cause
stress fractures throughout the sys-
tem. The economy is no different.
We’ve enjoyed an extended period of low
interest rates and easy credit designed to
induce growth in the markets. The Federal
Reserve’sintervention both from an inter-
estrate standpoint as well as money print-
ing (quantitative easing) standpoint has
been unprecedented. In fact, the major-
ity of the growth experienced in the past
two decades can be attributed to the Fed’s
relatively relaxed monetary policy. Then,
the pandemic hit. The Fed had to take
action and moved at a high level of speed
we’ve never seen before - and rightfully so.
The shutdowns provided a much-needed
hedge for the precipitous drop of interest
rates, as well as the Fed’sincreased buying
of bonds from the market in an effort to
induce extra liquidity. When productivity
fellduring the shutdown, these tactics suc-
cessfully shored up the economy.

Fast forward to today, and the landscape
has changed. Federal programs, along with
the fiscal policy in the form of paycheck
protection program (PPP), economicinjury
disaster loans (EIDL) and employee reten-
tion credit (ERC) assistance, have pumped
so much aid into the economy, that the
government has essentially doubled down
on the recovery, swinging the pendulum
the other way and inducing inflation.
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Prematurely interpreting this inflation as
transitory, the Fed increased rates as a
correction. However, it soon realized that
the inflation was structural in nature and
here to stay. As a result, the Fed started
doing everythinginits power to reverse the
effect of “easy money.” And, as expected,
doingtoo much, too fast, has had repercus-
sions. Here are just four of them.

Overall, there is
plenty of liquidity
in the alternative

lending markets
and this will be
the time for non-
regional bank
players that have
proven balance
sheets to shine.”

R
I e
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(\ BANKING WOES
The collapse of Silicon
Valley Bank and other
regional banks was an
unintended casualty of the Fed increas-
ing rates too quickly. At the same time it
increased its Fed fund’s rate, which sub-
sequently increased short-term interest
rates, the Fed pulled additional money out
of the system through quantitative tight-
ening. As interest rates increased, credit
spreads also rose on bonds that many of
these banks owned and the bonds’ val-
ues plummeted. When banks like this fund
their balance sheets using long-duration
bonds without sufficient interest rate
hedging mechanisms in place and this
situation occurs, there’s a mismatch. As
we’ve seen recently, this imbalance has
dire consequences not only for the failed
banks but for the market overall, creating
a credit crunch.

THE RIPPLE EFFECT (\

In an effort to inspire 2
confidence in the sys-

tem and the regulatory

framework, the Fed and other regula-
tors have tightened control over new
loans being originated by at-risk banks.
Additionally, and arguably more impor-
tantly for the U.S. economy, is that mid-size
and regional banks are some of the largest
buyers of commercial real estate backed
bonds. These include CMBS (bonds backed
by fixed rate mortgages on commercial
properties), SASB securities (bonds backed
by large loans on large buildings), CRE CLOs
(bonds backed by short-term bridge loans
on commercial real estate), and other com-
mercial real estate loan derivatives. This
phenomenon yanked liquidity out of the
overall commercial real estate lending
system and spreads on commercial real-
estate-backed bonds skyrocketed to a new
level. Higher spreads combined with higher
index rates now begets higher coupons on
loans. When both short-term rates and

spreads increase, the market is hit with
a double whammy, as the Fed intended.
Liquidity floating in the market is reduced,
creating a trickle-down effect and easing
the inflation pressure.

(\ EFFECTS ON
HOTEL FINANCING

Hotel financing has yet
again found itself front and center of com-
mercial real estate lending. For one, office
trends fundamentally have changed, creat-
ing capacity for other asset classes. Froma
risk standpoint, the view hasn’t gone down
per se, so investors are still demanding
higher credit spreads for every dollar of risk
that they take on financing a hotel asset.

But, even with this mindset, many hotel
projectsthat were passed over a few years
ago can now be financed. Keep in mind,
however, that the economic uncertainty
from the bank failures and credit crunch
has pushed leverage on hotel assets down.
Additionally, the current economic envi-
ronment could affect job losses. A reduc-
tion in income directly impacts both
leisure and business travel. Right now, all
these factors are taken into account for
every deal being underwritten across the
country. Converting hotels to apartments
remains a trend, providing needed housing
for the lower to middle income workforce
and culling obsolete product out of the
marketplace.

EFFECTS ON OTHER (\
COMMERCIAL REAL

ESTATE LENDING

Apartment financing remains liquid thanks
to Fannie Mae and Freddie Mac. Private
debt funds and regional banks, however,
no longer underwrite unlimited rent
increases and 3% to 5% inflation increases
that were built into last year’s projections.
Self-storage continues to show resilience
and, as an asset class, has weathered the

®S-MINUTE READING TIME

storm largely unscathed. Industrial assets
also are solid, but to stay in balance with
the interest rate environment, industrial
trade cap rates are expanding. Retail has
had the biggest comeback. As we put
the pandemic in the rearview mirror and
consumers reconnect socially the pres-
sure of online shopping and other ecom-
merce trends has lessened. Thisis creating
healthy tailwinds for the retail sector and
the capital markets are showing their sup-
port for this trend.

HOW RATING AGENCIES

ARE REACTING

The agencies that rate commercial-real-
estate-backed loans, namely FITCH, have
recalibrated their model to deliver better
risk ratings for some asset classes. This
new approach should help retail, hotel and
apartments, and self-storage assets get
financing and hurt office. Overall, there is
plenty of liquidity in the alternative lending
markets and this will be the time for non-
regional bank players that have proven
balance sheets to shine. CMBS debt funds
and life insurance companies are ready,
willing, and able to open their checkbooks
for the right deal. |

Rushi Shah is Principal and
CEO of the commercial
mortgage and real estate
investment banking firm and
AAHOA Allied Member Mag
Mile Capital. As a leader in
hospitality financing, Shah specializes in
structuring and placing high leverage,
nonrecourse bridge and permanent debt with
cash out for full- and limited-service hotels
nationwide. Since joining the firm’s
predecessor, Aries Capital, in 2015, Shah has
structured and closed hundreds of millions in
financing for all property types. Shah has held
previous positions at Northern Trust and has
an MBA from the University of Chicago’s Booth
School of Business.
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INDEPENDENT HOTLIERS

Digging into the

DETAILS

Using smart design cues to generate profits

by ALPA PATEL

ESIGN ISABOUT MORE THAN JUST AESTHETICS; IT CREATES AN EXPE-
rience. And, in the hospitality industry, experience is everything. When
guests feel like they’ve received value, they’re more willing to pay a higher
rate for their stay. Thisis why hoteliers must shift their mindset from treat-
ing customers as mere transactions to hosting guests who are yearning
for a unique, authentic, and immersive experience.

One advantage independent hoteliers  spaces, guests can relax and enjoy the
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inviting a local artist to create a large wall
mural can create an Instagram-worthy
spot that guests will love to share with
their friends.

In addition to the lobby, public spaces
like the pool area can also be designed
to give guests a memorable experience.
Adding a barbecue grill or afire pit can cre-
ate an inviting and cozy atmosphere that
encourages guests to relax and socialize.

Guest rooms also can be designed to
reflect the local culture and add value to
the guest experience. Simply updating the
artwork with local landmarks or iconic
buildings can give the room a unique and
personalized touch. Investing in higher
quality bathroom amenities, such as
shampoo, conditioner, body wash, hand
lotion with pleasant fragrances, and softer,
more luxurious towels can also make a
significant impact. Finally, using a white
comforter instead of dark patterns can
create asense of cleanliness and elegance
that guests appreciate.

Ultimately, design can create a memo-
rable experience and add value, which
means guests often are more willing to pay

AA

Inviting a local
artist to create a
large wall mural
can create an
Instagram-worthy
spot that guests
will love to share
with their friends.”

higher room rates. By investing in design
and creating a unique and memorable
guest experience, hoteliers can increase
their average nightly rates, gain guests’
loyalty, and increase revenues while ensur-
ing their guests leave with positive memo-
ries and good reviews. |

Bl Alpa Patel has more than 16
B years of experience in the
areas of sales, marketing, and
operations management of
economy and midscale hotels
and motels. She’s the founder
and CEO of 9th House, an experience and
hospitality design studio based in Los Angeles
and has a passion for all things hospitality
design, technology, marketing, and innovating
on hospitality design to help hoteliers increase
room rates, occupancy, their overall revenues
and ultimately, maximize their bottom line.
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Keep it

Getting back to basics

by PENNY DUELK

AA

Ultimately, this
is what guests
will remember

about the hotel.

Thisis where
their great
experiences
will continue
or will come
crashing down,
leaving you
with a scarred
reputation that
will be hard to
disprove.”

ONZON/SHUTTERSTOCK.COM

ODAY, TRAVELERS HAVE THEIR

pick of many hotel brands and

short-term rentals to choose

from and the choices seem to be
growing every day. Luxury, midscale, and
economy brands all are competing for their
business.

With competition knocking at their doors,
hoteliers must consistently assess their
hotel, keeping in mind that, although their
guests are looking for a unique guest experi-
ence, they’re ultimately looking for a respite
from their everyday lives. Aside from curb
appeal, welcoming lobbies, and a friendly
face to greet them, their room remains the
primary focus of their experience. It seems
thisis where a hotel generates the majority
of its customer reviews.

When you think about it, isn’t a bed and bath
the easiest location of the hotel to use for
creating a lasting impression? After all, it’s
what the hospitality industry is based upon.

Back in the day, when automobiles were
first hitting the nation’s backroads and high-
ways, travelers required a place to rest their
heads and freshen up before they contin-
ued on their journey. The nostalgic motor
lodges offered aroom to get a good night’s
sleep - a total refresh to face their travels
the next day. Today, no matter how evolved
our lodging has become, we must not look
past these basic necessities that created
the hospitality industry!

Whatever level of service or amenities
a hotel provides - whether it has marble
lobbies or luxury vinyl flooring - every hotel
must offer a comfortable mattress and
clean, tidy bedding, as well as a sparkling
bathroom. Ultimately, this is what guests
will remember about the hotel. Thisis where
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their great experiences will continue or will
come crashing down, leaving you with a
scarred reputation that will be hard to
disprove.

Intoday’s world, we’ve become understand-
ably germophobic, and expository news
stories with black lights exposing bodily
fluids don’t help! So, around a decade or
so ago, the hotel industry went to back-to-
basics bedding - plush white duvets draped
in triple sheeting surrounding the guest in
a sea of white sterility. This new approach
to linens has become the norm, creating a
more relaxed environment for travelers,
who can see for themselves that there are
no hidden surprises in bed with them! Add
the new solid bedframes that enhance the
height of the mattress and eliminate the
need for a dated bedskirt and the room has
transformed into a “sleep oasis.”

The guest bathroom has also been
under more scrutiny, especially fol-
lowing the pandemic. Poorly main-
tained tilefloors, discolored grout
and caulking in bath areas, and
dim lighting can really hurt a
hotel’s reputation, as thisroom
is expected to be pristine. Even
though “worn” doesn’t neces-

sarily mean “dirty,” the brain
sees it as so. The age of a hotel
isn’t as much of an issue as the
cleanliness and condition are.

An inspection list should
encompass the sink, tub, and their
fixtures. Does the sink drain prop-
erly? Is the lighting bright enough for
shaving and applying makeup? Are the
towels bright white? Does the exhaust
fan work? Does it rumble? When was the
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last time the shower curtain was washed? Are
soap dispensers replenished?

The larger hotels with a head housekeeper
usually have these items covered, but some
smaller hotels need to check the rooms on
a regular basis to make sure the bathrooms
are being maintained, not just cleaned. Make
sure the cleaning staff reports something that
requires arepair or replacement. Doing so not
only makes the guest feel more comfortable; it
helps to eliminate negative reviews.

Every guest who stays at a hotel needs that
room, whether it be for work, for vacation, or
justa“home” for the night. The rates have risen
and demand for quality has, too. Social media
has stirred business from points never imag-
ined, butit also spreads reputations wider than
ever before. Years ago, word of mouth
and an occasional bill-
board were
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the only means of advertising. Today, reviews are
exposed to the world. It’s important that guests
are happy and leaving positive feedback.

To remain relevant and reputable in a highly
competitive industry, the hospitality “basics”
should be maintained and updated on a regular
basis. When guests sleep well, they feel well, they
boost your reputation, and they return! |

Penny Duelk is an assurance and
marketing program director for
hihotels by Hospitality International,
as she helps franchisees focus
onincreasing ROl by implementing

| customized sales and marketing
strategies. Penny can be reached at
pduelk@hifranchise.com.
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AAHOA CLUB BLUE, PLATINUM, SILVER, AND BRONZE INDUSTRY PARTNERS

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere
thank you is extended to every one of our Industry Partners for their contributions to AAHOA and the industry at
large. When searching for a provider, consider doing business with the Industry Partners.

AAHOA CLUB BLUE INDUSTRY PARTNERS

Always Designing
for People”

ADP, Inc.
Thomas Bell: (973) 510-0196

Anand Systems Inc

bt e o A L s

Anand Systems Inc.
Bhavesh Vakil: (209) 627-5396

!!AVENDRA

Avendra
Mara Radis: (301) 825-0311

CHASE O

Chase
Faheem Khan: (972) 324-5510

d:sh business
DISH Business

Khalid Jivani: (510) 299-7935

Gauthier Murphy &
Houghtaling
John W. Houghtaling, II:
(504) 456-8600

HB®

Home Box Office
Michelle Mahoney:
(347) 610-1081

78 ROOM SERVICE

i3 REINVENTED

Hotel Room Service
Anand Patel: (323) 236-5317

LEYTON

Leyton
Vivek Arora: (781) 985-2784

Lowss PRO

Lowe’s ProServices
Julie Patel: (210) 627-3830

ks AAHOA PLATINUM INDUSTRY PARTNERS
ALUANTACE ‘ mﬁtsupply @
ha nce &NPI-DN Escﬁkﬂvg B! w3 SONESTA
RN FT,A-C Ecolab, Inc. Guest Supply - Sonesta
Advantage Alliance Champion PTAC, LLC Michael Pfister: A Sysco Company

David Nylec: (469) 823-2895

ARS Global Emergency
Management
Piro Hernandez:
(786) 575-2131

BW | B

Best Western Hotels
& Resorts
Michelle Zajac:
(800) 847-2429

b
bookit 7+ go
bookit n go
Sarah Eley: (949) 329-8181

Chris Goreman:
(754) 224-9498

CONSOLIDATED
HOSPITALITY SUPPLIES

F\American

HOTEL REGISTER

Consolidated Hospitality
Supplies
Angela De Los Santos:
(224) 786-1294

Curve Hospitality
Sargent Khan: (713) 819-7296

(317) 250-5189

Ay STAY
Bel AMERICA
Extended Stay America
Linda Trexler: (980) 345-1600

Fortis

Fortis
Raj Pannu: (972) 979-2296

G6 Hospltallty
Franchising, LLC
Mike McGeehan:

(972) 360-900

Justin Haggart:
(732) 868-2331

O'CONNOR

0’Connor & Associates
Andrew Choy: (713) 375-4224

PROCELL

BY THE DURACELL COMPANY
Procell
Catherine Nelson:
(289) 838-4759

\\L\z/x,/:‘ :
Red Roof Inn
Matt Hostetler:

(713) 576-7426

Jordan Langlois:
(954) 254-3539

©

Pokio
Aiia
TV Asia

Pradeep Hegde:
(732) 650-1100 ext.26

WYNDHAM

Wyndham Hotels & Resorts
Kevin Brickner:
(973) 753-7158

AAHOA SILVER INDUSTRY PARTNERS

Acculock, Inc.

Acculock, Inc.
Dan Brown: (866) 222-8562

ALL INSURAMNCE

AllInsurance Underwriters
Regina Johnston:
(813) 343-3100, ext. 149

Awmsna

Amana PTAC
Byron Cortez: (800) 647-2982

alvi
Alvi Satellites
Prashant Ajmera:
(678) 466-7868

AMERICAN
EXPRESS

American Express
Merchant Services:
(800) 528-5200

e

CIA Solutions
Ralph Thiergart:
(443) 220-3821

B ity

Bath Knot Hospitality
Gavin Hsu: (347) 337-0691

LIBERK :
Berkshire Hathaway Direct
Insurance Company
Brandon Lockhart:
(833) 274-4270

BOKSER
Q
Bokser Home
Ed Guzek: (651) 505-3760

Booking.com

Booking.com
Richie Yang: (702) 235-5488
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Your ink sad Soser specabish
Coast to Coast Computer
Products, Inc.

Kyle Kurtz: (800) 231-4553

S

Cox Business
Alea Riley: (404) 269-3057

Cyberweb Hotels
Bhavish Bhutta: (813)731-1960

DICKSO
FURNITURE

Dickson Furniture
Paul Mougel: (713) 747-0341

DIRECTV
HOSPITALITY

DIRECTYV, Inc.
Jeff Fox: (310) 560-0323

docvyT

DocytInc.
Sid Saxena: (844) 663-6298

El

Elkay Interior Systems (EIS)
Greg Gliniewicz:
(630) 346-7549

© Entegra

Entegra
James Perry: (615)342-9575

PROVIDER
ERC Provider

Sunshine Chapman:
(385) 330-7070

f$FERGUSON

Ferguson
Eric Tucker: (434) 249-3785

.
Floor & Decor Commercial
Delana Delgado:
(877) 659-2478

@EHHM

Focus Brands
Rani Bhatt: (404) 978-4829
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AAHOA SILVER INDUSTRY PARTNERS (contd)

WFRIEDRICH

Friedrich Air
Conditioning Company
Dave McDonald:
(210) 546-0500

¥

GoDo

GoDo
Blair Gatchel: (404) 441-3521

“ GRANITI VICENTIA

Graniti Vicentia Group
Megha Raja: (713) 869-0800

GREENTREE
HOSPITALITY
GROUP

Greentree Hospitality Group
Nicole Lei: (702) 465-5753

IDEAS

A Sas COMPANY
IDeasS
Emily Walsh: (952) 698-4317

Matrix Telecom
Ashu S. Upa: (800) 283-0539

PAYROLL-HR:BENEFITS

INFINITIHR
Daniel Mormino:
(623) 455-6234

MSI

MSI Surfaces
Anil Palasamudram:
(713) 570-7000

E{Ig

My Place Hotels of America
Terry Kline: (605) 229-8684

JACARUSO
Jacaruso Enterprises
Melanie Calcagno:
(210) 415-0522

Kcareers

Hcareers
Doug Tutt: (605) 409-1304

LOM =
Lodging Concepts

Manufacturing
Neil Shah: (917) 365-2003

national

National Solutions

HDSUPPLY

HD Supply Maintenance
Bree Lewis: (800) 233-6166

hihotels

hihotels by Hospitality
International
Gary Gobin: (770) 270-9398

Al

Hospitality 1+

Hospitality1
Dhar Patel: (714) 473-9813

Keith Hudgins:
(800) 222-1028

-~ M3

M3 [ERA |
Haley Wolf: (770) 531-3746 g-'%:-g NEWGEN
SPIE ADVIsSORY

NewGen Advisory

Dinesh Rama: (602) 648-2700

Marcus & Millichap
Biran Patel: (214) 505-4547

&5 MassMutual

Mass Mutual
Candy Chan: (848) 228-1822

@ NIMBLE ACCOUNTING

Nimble Accounting
Rahul Kumar: (866) 964-6253

|
onity
i=MATRIX Onity, Inc
HCERITALITY FLUARIILAE S Kendall Simich: (503) 741-5698
Matrix Hospitality

P&G professional’

P&G Professional
Maria Early: (904) 591-8644

Camvawrwd M
PMC Commercial Trust
Kristi Lewis-Hodge:
(972) 349-3200

PHILIPS

PPDS
Scott Adams: (678) 908-9294

SHA L

Showtime Networks, Inc.
Doug Markott:
(770) 698-6937

Spectrum»
ENTERPRISE
Spectrum

Enterprise Solutions
Stephanie Pitts:
(212) 379-5826

(3 Premsupply

Prem Supply
Deepak Panchmia:
(806) 745-6651

SBT-

Stwin Bank of Texas
State Bank of Texas
Melissa Butler:
(469) 200-8245

P Procure
Hospitality

Procure Hospitality
Jyotish Patel: (408) 674-5930

stayAPT Suites
Franchise Sales:
(662) 607-1591

Furniture, Inc.
Dilpreet Deol: (647) 847-1299

@

Rheem Manufacturing
Dave Hanley: (817) 680-4117

Woo0ne

RoomOne Solutions
Nathan Faircloth:
(865) 302-3531

S |
1 HOSPTALITY
—————

Serta Simmons
Hospitality Bedding
Andrea Hochworter:

(770) 353-0122

S
Tetto5G
Tetto5G
Tony Lent: (248) 974-5428

@u IGITAL
L ]

USA Digital, Inc.
Aaron Gomez:
(909) 200-5445

‘_,.-"’
'@Wurld Cinema

World Cinema, Inc.
Ella Ahmed: (713) 266-2686

AAHOA BRONZE INDUSTRY PARTNERS

All4Lodging.com
All4Lodging
Naresh “ND” Bhakta:
(626) 253-6355

centis .

Cetis Inc.
Kevin Lesniewski:
(719) 638-8821

o
COBBLESTONE
HOTELS

Cobblestone Hotels, LLC

Brian Wogernese:
(920) 230-2622

Dairy Queen

Jennifer Rude: (952) 830-0391

DP! "q ntertek
A
- o4

ST Intertek Cristal
Seth Martin: (978) 614-0619

DPA Attorneys at Law

Pooja Patel: (760) 372-0007

FOLIOT
FERNITURE
Foliot Furniture Jansen/Adjusters
Mahesh Parekh: International

(702) 278-7380

David Moore: (832) 496-6761

> oYO

HelloGM
HelloGM OYO Rooms
Ngoc Thach: (605) 940-8824 & Technology, LLC
Stephen Jarrett:

(423) 426-3148

Hotel Design Services
Samir Parikh: (908) 222-9383

j F
PAR IIJPh

__ Parth Hospitality
ol Aakruti Thakkar:
(803) 319-7365

Hytera

Hytera
Ty Estes: (213) 519-7465

Peoples Bank
S

Peoples Bank

Ashley Jones: (601) 867-6263

@) PHONESUITE

PhoneSuite
Angela Koslowski:
(303) 991-2649

Pinnacle South, LLC
Stephanie Harrell:
(770) 227-3476

PureHD

PureHD
Ryerson Ciesluk:
(978) 460-5560

{-‘%"Queen Bee
T Purchasing

Queen Bee Purchasing
Robert Brown: (972) 743-1254

vittaazio
Shree Ram Industries
Ankit Harbhajanka

WAY

Subway
Ursula Lane: (800) 888-4848

VISUAL
“m MATRIX

Hospitaly Operating System
Visual Matrix
Alejandra Carvajal:
(512) 693-4622

Verdant Energy
Management Solutions
Erika Webber: (888) 440-0991
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VENDOR PARTNERS

AAHOA Vendor Partners

AHOA is pleased to provide this list of its Club Blue, Platinum, Silver, Bronze, and Allied Industry Partners as a resource for
members. AAHOA, however, does not endorse these companies or the products or services they offer, or any of the discounts,

deal terms, or other offers related to the price that any of these companies may advertise, market, or promote to AAHOA
members. AAHOA strongly encourages all members and any users of this list to conduct all reasonable and necessary due

diligence and research prior to selecting a company with which to do business.

Blue shading denotes Club Blue Industry Partners

Dark gray shading denotes Platinum Industry Partners e Light gray shading denotes Silver Industry Partners ¢ Bronze shading denotes Bronze Industry Partners

ACCOUNTING
SERVICES

Chugh. LLP
Francesca Echavarria
562-229-1220
ramesh@chugh.com

CPNA Management &
Services

Wine Mansfield
800-567-9917
wmansfield@cpnainc.com

DOCYT Accounting
Sid Saxena
812-340-4725

sid@docyt.com
Lodgistics

Wendy Zapach
617-792-4396

wendy.zapach@
lodgistics.com

M3 Accounting +

Analytics

Scott Watson

770-531-3730
scott@ma3as.com

Marcus & Millichap
Biran Patel
214-505-4547

biran.patel@
marcusmillichap.com
Nimble Accounting

Rahul Singh Kumar
866-964-6253

rahulkumar@

nimbleaccounting.com

Whiting-Turner
Jasmin Rivera
949-283-0461

Jasmin.Rivera@
whiting-turner.com

ACOUSTICS

MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

ADA COMPLIANCE
Delta Faucet Company
emily Mueller
317-752-8688

Emily.Mueller@
Eleitafaucet.com

HOTELSIGNS.com
Crystal Simpson
888-273-8726
crystalsimpson@
hotelsigns.com

Winglts

Marisa Kolarsick

866-990-0235

davidburcon@
wingits.com

ADJUSTERS

Floridian International
Adjusters

Arthur Camayd
305-330-6252
art@floridianpa.com
Goodman Gable Gould
Adjusters International
Scott Greenwald
770-434-4900
sgreenwald@gggco.com

Jansen/Adjusters
International

Diana Moreno
800-526-7361
davidm@Jansenai.com

Metro Public
Adjustment, Inc.
Sneha Patel
386-341-4271
snehapatel386@

hotmail.com
Right Way Public
Adjusting
Rebecca Hatch
877-744-8929
rebecca@rightwaypa.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

SunPoint Public
Adjusters, Inc.
Sandi Smith
888-247-7865
elaine@sunpoint.us
Veritax Advisors
Chris Ostler
888-939-3309
Chris@veritax
advisors.com

Young Adjustment Inc.
Michael Reiter N.
215-654-6800

mreiter@young
adjustment.com

38 |JUNE 2023 | TODAYSHOTELIER.COM

ADVERTISING/
MARKETING
CYBERWEB Hotels, LLC.
Bhavish Bhutta H.
813-731-1960
bhavish@cyber
webhotels.com
CYBERWEB Hotels, LLC.
Bhavish Bhutta H.
813-731-1960

bhavish@cyber
webhotels.com

Guest Trends Inc.

Steve Lewis J.

858-430-8107
slewis@guesttrends.com

My Hotel Reputation
Brandy Conner
866-960-9772

reputation.com

AIR PURIFICATION/
WATER FILTRATION
Aerus Electrolux
Richard Luisi
678-354-0492
rluisi@aerusonline.com

Clear Air Enviro Services
Andrea Irwin
515-963-5444
smoritz@clearairinc.com

Commercial Green
Solutions LLC

Rick West
800-808-6991
rick@commercial

greensolutlons.com

National Hot Water
Randy Meyer
888-444-4435
r.meyer@national
~hotwater.com

Onity, Inc.
Kendall Simich
503-741-5698
kendall.simich@

carrier.com
WellAir

Jaclyn Revis
866-508-1118

jrevis@wellair

solutions.com

APPRAISERS
HVS

Daneen Godinet
214-766-5394

rrivard@ushotel
appraisals.com

HVS
Daneen Godinet
214-766-5394
rrivard@ushotel
appraisals.com
0’Connor & Associates
Andrew Choy
T713-375-4224
achoy@poconnor.com

ARCHITECTS
Base4

Blair Hildahl
608-304-5228
BlairH@base-4.com

Russell and Dawson Inc
Chirag Thaker
860-289-1100
chirag.thaker@rdaep.com

ARTWORK
Interia Hospitality
Michael Michael
470-353-1733

dmitchell@

taramaterials.com

ATTORNEYS

Chad Wilson Law Firm
Chris Flynn
832-415-1432
cflynn@cwilsonlaw.com

Dentons Bingham
Greenebaum LLP
Laura Feldt
502-589-4200
raja.patil@dentons.com

DPA Attorneys at Law
Darshan Patel
760-372-0007

dpatel@
%Jpaattomeys.com

Jackson Lewis P.C.
Regan Harrison
703-483-8339

Regan.Harrison@
Jacksonlewis.com

Patel Law Group/Fidelity

National Title

Anish Patel P.

972-650-6848
rpatel@patellegal.com

BED + BATH
ACCESSORIES/
SUPPLIES
American Bath
Group LLC

Bas De Vuyst
800-443-7269
Bath Knot Inc
Gavin Hsu
1-347-337-691
gavin@bathknot.com

Forever Foundations &
Frame LLC

Dennis Rodgers
714-833-8639
dennis.r@forever

Guest Supply
A Sysco Company
Justin Haggart
732-868-2200
jhaggart@
guestsupply.com
Hospitality Sleep
Systems
John Hernandez
909-387-9779
asp56@earthlink.net

Jamison Bedding
Company

Jill Sharp

615-794-1883
jsharp@solsticesleep.com

Life Corp Hotel Supply
Chetan Raval
901-289-3234

chetanraval00@
yahoo.com

Winglts

Marisa Kolarsick

866-990-0235

davidburcon@
wingits.com
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BEDSPREADS/
DRAPERIES/PILLOWS
Al American

Dawn Aguilera
800-351-1819
dawn@altextiles.com

Amerifab International
Raju Mehta
336-882-9010

marketing@
amerifa%intl.com

Fabtex Inc.

Sheila Sudra

800-778-2791 EXT.341
Sheila.sudra@fabtex.com

Hollywood Bed Frame
Company
Phillip Herrin
770-329-6326
pherrin@
hollywoodbed.com
Hospitality Sleep
Systems
John Hernandez
909-387-9779
asp56@earthlink.net

Integra Fabrics
Jason Smith
843-756-4700

jason.smith@
integrafabrics.com

Jamison Bedding

Company

Jill Sharp

615-794-1883
jsharp@solsticesleep.com

Life Corp Hotel Supply
Chetan Raval
901-289-3234

chetanraval00@
yahoo.com

Serta Simmons
Hospitality Bedding
Bridget Price
404-661-2321
bprice@Serta

Simmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700
tanya@startextile.com

Gold Star Systems

Mark Palmer

972-495-4075

sales@goldstar
systems.com

MTV, Inc.

Vik Shah

818-772-4200

vikshah25@gmail.com

Republic Flooring

Carol Kentis
323-201-4200
carol@republicfloor.com

UNX Industries, Inc.
Jessica Nobles
252-756-8616
jessica.nobles@

Signature Carpets
Sharon Roels
800-809-7086

sroels@signature
carpets.com

MVM Technology

Michele Blanton

704-776-5940

Mblanton@mvm
technology.com

PDI Communications

Silvia Hall

800-242-1606

sales@pdiconnected.com

Showtime Networks Inc.
Doug Markott
770-698-6937
lorraine.ou@consultant.
showtime.com

Sight and Sound
Jimmy Newton
281-499-4373
JNewton@
SightandSound.TV
Spectrum Enterprise
Evonda Robertson
212-379-5826
stephanye.pitts@
charter.com
USA Digital Inc
Aaron Gomez
888-388-1531
aaron@usadigital.tv
World Cinema, Inc.
Ella Ahmed
713-266-2686
eahmed@wcitv.com

CARPET FLOOR CARE
Aerus Electrolux
Richard Luisi
678-354-0492
rluisi@aerusonline.com

Bissell Big Green
Commercial
Anthony Lagreca J.
800-242-1378
lagreca@oreck.com

Sanitaire

Justin Sperry
616-453-4451
justin.sperry@bissell.com

CABLE/SATELLITE

TV SERVICES
AdCommTV

Jason Cohen
866-272-7982
requests@adcommtv.com

CARPET/

CARPET CUSHION
Durkan Hospitality
Stacie Gilbert
800-241-4580
stacie_gilbert@

Allbridge
Neil Doshi
888-243-9476

sales@allbridge.com

mohawkind.com

Embassy Carpets &
Design Center
Darabhai Jilla A.
800-366-7847 11
dara.jilla@

embassycarpets.com

CASEGOODS

EZ Stacker

Barry Gallace
619-884-2278
info@ezstacker.com

Interia Hospitality
Michael Michael
470-353-1733
dmitchell@

taramaterials.com

Nerval Corp

Jessy Nerval
780-905-0515
jessy@nervalcorp.com

Procure Hospitality
Jyotish Patel
415-704-8799

shishir-patel@
hotmail.com

CHEMICALS

Bed Bug-

Heat Doctor/ Prevsol

Jeff Zimmerman

517-936-9415

jeffrzimmerman@
hotmail.com

DIVERSEY, Inc.

Deniz Alpaslan
262-994-7158

deniz.alpaslan@
diversey.com
EcoClear Products, Inc
Floyd Davidson
941-423-7289
floyd@ecoclear
products.com
Ecolab, Inc.
Tori Hollaway
1-800-352-5326
Tori.Hollaway@

ecolab.com

Flex Commercial
Cleaning Solutions

Alli Howard
815-514-7201
ahoward@4streets.com

Instant Power
Professional/
Scotch Corp.
Jeff Vance
817-888-2474
jvance@instant
powerpro.com
Spartan Chemical
Company, Inc
Dave Reed
800-537-8990
dreed@spartan

chemical.com

unxinc.com

VivoAquatics
Richard Lindhorn
888-702-8486
rlindhorn@
vivoaguatics.com

COMPUTERS
HARDWARE

Cox Business

Alea Riley
404-269-3057
alea.riley@cox.com

Zyxel Communications
Tri Nguyen
800-255-4101
tri@zyxel.com

COMPUTERS
SOFTWARE

BlulP
Kal Lodah
301-332-9077

klodha@bluip.com

Edison Interactive
Kevin Daly
941-879-8375
Kevin@edison
interactive.com

HaloSOS

Fiona Maloney
800-836-2177
fiona@halosos.com

Hopper

Alonso Medina
305-600-6808
amedina@hopper.com

Hotel Investor Apps
Charlie Fritsch
301-467-5939
charlie@hotel

e ——
Investora pps.com

HotelKey

Anna Clark

805-607-5006
aditya@hotelkeyapp.com

Hoteltech.io
Christopher Anderson
757-453-4237
chris@hoteltech.io

Hyper30 Data
Michael Pennington
844-497-3730

mpennington@
hyperit.com

INNRLY

Vimal Patel

504-251-8314
vimal@innrly.com

Intertek

Seth Martin-Wick

351-322-8790

seth.martin-wick@
intertek.com

isolvedhcm

Lindsay Hunt
T704-440-4594
LHunt@isolvedhcm.com

Nomadix
Paul Payette
818-575-2505

aul.payette@
nomaéix.com
Predictive Minds

Romal Jayswal
479-616-2458

Support@the
predictiveminds.com
Skytouch Technology

Aaron Price
602-703-7237

aprice@skytouch
technology.com
Travy
Steve Carroll
904-333-4441
info@apptravy.com
Virdee
David Schnepp
512-795-1596
branigan@virdee.co
Websrefresh
Nimesh Dinubhai

602-647-9777
nims@websrefresh.com

CONSTRUCTION

BBL Construction
Services

Aimee Robichaud
518-275-3169
arobichaud@bblinc.com

Behr Paint Company
Neal Patel
714-545-7101

Nvpatel@behr.com

HR Construction Group
Amy Montgomery
301-330-1650
amontgomery@
hrconstruction.com

Paladin General
Construction &
Geothermal
Michael Hasty
214-507-7681
paladin@meha.com

Peak Construction
Group, LLC

Patrick Miner
716-240-9177
leec@teampeak.com

Russell and Dawson Inc
Chirag Thaker
860-289-1100
chirag.thaker@rdaep.com

CONSULTING
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Barnes Employment
Group

Todd Barnes
888-391-1813
todd@emailbarnes.com

Cogwheel Marketing
Stephanie Smith
540-239-1052
Stephanie@cogwheel
marketing.com
Edison Interactive
Kevin Daly
941-879-8375
Kevin@edison

interactive.com
Gillis Sales
Tammy Gillis
519-240-6990
tgillis@gillissales.com

Global Financial Group
Ashok Sanghavi
574-266-1807
Asanghavi09@gmail.com

Lodgistics
Wendy Zapach
617-792-4396

wendy.zapach@
loaglstlcs.com

M3 Accounting +

Analytics

Scott Watson

770-531-3730

scott@m3as.com

Marsh McLennan Agency
Austin Delarosa
214-842-3642

stephenmccord@

marshmma.com
National Tax Group
Lee Ferry

847-878-6564
lferry@ntgadvantage.com

GoDo

James Ray
847-910-1578
jray@godolife.com
GRP Capital

Krishan Patel R.
888-855-0687
info@grpcapital.com

GWS

Joshua Frankel
866-481-7608
jfrankel@

gwspartners.com

HCareers

Sarah Myer

DT: ES: 512-587-4444

sarah.myer
careers.com

Hotel Brokers
International

Glenda Webb
816-505-4315
gwebb@hbihotels.com

HVS

Daneen Godinet

214-766-5394

rrivard@ushotel
appraisals.com

HVS

Daneen Godinet

214-766-5394

rrivard@ushotel
appraisals.com

IDeaS

Mike Chuma

952-698-4319

952-698-4317

mike.chuma@ideas.com

isolvedhcm

Lindsay Hunt
T704-440-4594
LHunt@isolvedhcm.com

Jacaruso Enterprises Inc.
Melanie Calcagno
210-415-0522
mcalcagno@jacaruso.com

NewGen Advisory
Dinesh Rama
602-648-2700
dan.rama@

newgenaav.com

Peak Construction
Group, LLC

Patrick Miner
716-240-9177
leec@teampeak.com

PHD Financial LLC

Jody Darrow
480-656-0907
paul@phdfinancialllc.com

PNW Hospitality
Consulting, LLC
Elizabeth Pruitt
360-369-3200
elizabeth@pnwhospitality
consulting.com
SBA Expert
Vijay Naik
949-439-1423
jay@hotel
capitalfunding.com
WrkSpot
Steve Carran
844-975-7768
steve.carran@
wrkspot.com

CREDIT CARD
PROCESSING
American Express
Rebecca Carron
800-528-5200
Rebecca.Carron@
aexp.com

Fortis

Raj Pannu

248-455-4310
Raj.Pannu@fortispay.com
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HotelKey

Anna Clark

805-607-5006
aditya@hotelkeyapp.com

Shift4

Sales Shift4 Team
888-984-1243
sales@shift4.com

CULTURED MARBLE/
SOLID SURFACE
PRODUCTS

CASTICO

Juan Gonzalez
844-364-2502
contact@castico-tx.com

ENERGY
MANAGEMENT
Amana PTAC
Byron Cortez
800-647-2982
bcortez@
amana-ptac.com
Carrier Enterprise
Rob Gallant
480-249-6516

Rob.Gallant@
carrierenterprise.com

Duracell

Frank Handal
858-357-3144
Handal.f@duracell.com

Tile & Marble by Brastile
Rita Sullivan
800-881-1031
rita@brastile.com

Vanities

International LLC
Glenn Schischa
574-371-2319
Glenns@vanitiesint.com

DOORS/WINDOWS
Soundproof Windows
Ashley Sorenson
877-438-7843

office2@soundproof
windows.com
TACC, Inc.

Diane Farr
704-896-3910

diane@taccinc.com

ELECTRICITY AND
NATURAL GAS
Ananta Energy Source
Merrill Mangalasseril
312-520-4220
merrillm@goananta.com

ELECTRONIC LOCKING
SYSTEMS

Acculock

Dan Brown

866-222-8562
dan@acculock.com

Alerteer DBA of
Sattrix USA, LLC
Perry Mehta
844-4-ALERTEER
Perry@SattrixUSA.com

Dormakaba
Tom Owens
706-754-3012
tom.owens@

dormakaba.com

Miwa Lock Company,
Ltd.

Dan Staton L.
949-328-5280
dan@miwalock.com

Prosafe

Yazan Barqawi

856-297-8535

yazan.barqawi@
prosafehotels.com

EcoSystems, LLC

R.J. Mastic
786-600-0620
anne@ecosystems.com

Heat-Timer Corporation
Vincent Clerico
973-575-4004
vclerico@heat-timer.com

Nuveen Green Capital
lan Wilkin
203-883-6116
ian.wilkin@nuveen.com

Passive Bolt

Rohit Bollampally
734-794-4700
sheena@passivebolt.com

PureHD LLC
Ryan Fillebrown
978-298-2203

ryan.fillebrown@
purehd.com

Stay-N-Charge

Anthony Booth

855-387-5847
tonyb@stayncharge.com

StayNCharge

Anthony Booth
912-399-3869
tonyb@stayncharge.com

Universal Green Group
Hemal Doshi
186-677-5277
hemal@universal
greengroup.com
Verdant Energy
Erika Webber
514-344-4448
Erika.Weber@
€merson.com;

Ygrene Energy Fund
Emily Ramey
415-261-7578
emily.ramey@ygrene.com

ENGINEERS
Base4

Blair Hildahl
608-304-5228
BlairH@base-4.com

EQUIPMENT/
APPLIANCE
PROVIDERS

Best Buy Business
Larry Tran

714-702-4011
larry.tran@bestbuy.com

Cetis, Inc.

Bonnie Rivera
719-239-6524
khawk@cetisgroup.com

Champion PTAC, LLC
Chris Gorman
954-568-3400
info@champion-ptac.net

COMSLAB by Bailey
Metal Products Limited
Francois Dutil
855-787-1980
fdutil@comslab-usa.com

GE Appliances
Rachel Atkinson
502-656-8926
Rachel.Atkinson@
geappliances.com

Greentech Heat

Martin Venturini
855-484-2847
tom@greentechheat.com

Southeastern Laundry
Equipment Sales, Inc.
Heather Vila
770-928-0080
sales@selaundry.com

TLC Tri-State Laundry
Companies

Janice Ayers Davis
229-474-3336

tlctristate.com

ESTATE PLANNING
New York Life Insurance
Company

Srinivas Ranga (Rosy)
713-898-8262
srranga@nyl.com

Patel Law Group/Fidelity
National Title

Anish Patel P.
972-650-6848
rpatel@patellegal.com

FINANCING
American Express
Rebecca Carron
800-528-5200
Rebecca.Carron@
Taexp.com
Ascentium Capital, LLC
Christine Kimball
281-902-1948
markkerrutt@
ascentiumcapital.com

Bank of Edison

Joe Arie

407-690-8292
jarie@bankofedison.com
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Barot Capital, LLC
Parag Barot
423-498-2500
info@barotcapital.com

Marcus & Millichap
Biran Patel
214-505-4547
biran.patel@

Bloomfield Capital
Partners

Brent Truscott
248-220-2405

marcusmillichap.com

First Choice Décor

and More

Kayleigh Gardiner
706-695-1504
firstchoicelvp@gmail.com

Navina Wealth
Alison Gemmell
619-358-9893

New York Life Insurance

btruscott@ Alison.Gemmell@
bloomfieldcapital.com ampf.com

Celtic Bank

Belinda McNeil Company

801-363-6500
bmcneil@celtichank.com

Customers Bank
Tiffany Kidd
903-363-3848
tkidd@customers
bank.com

Dexter Laundry, Inc.
Mackenzie Flattery
641-472-5131
jjohnson@dexter.com

Farmers State Bank of
Alto Pass

Leslie Leverett
618-926-7595
lleverett@myfsb.com

Fortis

Raj Pannu

248-455-4310
Raj.Pannu@fortispay.com

Global Financial Group
Ashok Sanghavi
574-266-1807
Asanghavi09@gmail.com

GRP Capital

Krishan Patel R.
888-855-0687
info@grpcapital.com

Hotel Brokers of America

Subhash Naik

661-978-3109

naik@
hotelbrokersinc.com

Hotel Equities
Joe Reardon
678-578-4444

jreardon@
hotelequities.com

Kingsbarn Realty Capital
Jean-Ann Pavoni-Biller
702-454-9000
info@kingsbarn.com

Largo Hospitality
Finance Group

Gary Coscia J.
716-204-2200
kvivian@largocapital.com

Legacy Lending Partners
Pritesh Gandhi
630-279-0700
Pritesh@LegacylLending
Partners.com

Mag Mile Capital
Rushi Shah
312-640-7430

rshah@magmile
capital.com

Srinivas Ranga (Rosy)
713-898-8262

srranga@nyl.com
Peoples Bank
Phillip Davis
631-949-9000

Edavis@?eogles
Danksba.com
Peoples Bank
Phillip Davis

631-949-9000
phillipdavis@outlook.com

Pineapple Capital Group
Dharmang Shah
850-960-5500
dave@pineapple
caglta[groug‘com

Pineapple Capital Group

Dave Shah

850-960-5500

dave@pineapple
capitalgroup.com

Pinnacle Hotel Finance
Tim Maher
954-449-9040
tmaher@pinnacleff.com

PMC Commercial Trust
Lewis-Kristi Hodge
972-349-3200
loans@pmctrust.com

State Bank of Texas
Melissa Butler
972-842-9233
sandpatel@statebnk.com

Tabani Realty

Salman Tabani S.
214-226-7500
stabani@tabanirealty.com

Wallis Bank

Lisa Diaz
713-580-9900
customer.service@

wallisbank.com

FLOOR COVERINGS
Atlas Concorde

Nick Goodman
615-573-1379
m.sautner@

atlasconcorde.com

Embassy Carpets &
Design Center
Darabhai Jilla A.
800-366-7847 11
dara.jilla@

embassycarpets.com

Everstep Flooring
David Martin
423-596-7040

david.martin@
everstepflooring.com

Floor & Decor
Commercial Flooring
Judy Spill
877-659-2478
Judy.Still@

flooranddecor.com
MSI Surfaces
Anil Palasamudram
713-570-7000
anil@msisurfaces.com

Republic Flooring

Carol Kentis
323-201-4200
carol@republicfloor.com

FOOD/BEVERAGE
AGH Supply
Danny Patel
803-665-0508
dannypatel@
aghsupply.com
American Dairy Queen
Corporation
Jennifer Rude
952-830-0391
Jennifer.Rude@idg.com

Boston’s Pizza

Ryan Reeves
972-484-9022
reevesr@bostons.com

Entegra

James Perry

615-342-9575

James.Perry@
entegraps.com

Grubhub Holdings Inc

Priyanka Walimbe
860-866-8179

Rmacdolnald@
grubhub.com

Guest Supply

A Sysco Company

Justin Haggart

732-868-2200

jhaggart@
guestsupply.com

Jack in the Box
Karey Thompson
858-571-2683

dustin.thompson@
ackinthebox.com
Little Caesar
Enterprises, Inc.
Kim Moore
313-471-6174
Kimberly.moore@

lcecorp.com
Pepsi
Karl Bush
336-251-9758
karl.bush@pepsico.com

Pizzeria Uno

Chris Dellamarggio
339-613-7641
cdellamarggio@unos.com

Pour my Beer

Ed Lazaruk
312-416-9989
ed@pourmybeer.com

Subway

Ursula Lane
800-888-4848 x1333
lane_u@subway.com

Teriyaki Madness
Austin Werths
618-219-6190

madness.com

FRANCHISE
AGREEMENTS/
LITIGATION SUPPORT
Chugh. LLP

Francesca Echavarria
562-229-1220

ramesh@chugh.com

Dentons Bingham
Greenebaum LLP
Laura Feldt
502-589-4200
raja.patil@dentons.com

FRANCHISING
Alamo Drafthouse
Cinema

Rachel Pletz
404-538-9663
rachel.pletz@

drafthouse.com

Best Western Hotels &

Resorts

Michelle Zajac

800-847-2429

michelle.zajac@
bestwestern.com

Boston’s Pizza

Ryan Reeves
972-484-9022
reevesr@bostons.com

British Swim School
James Aspatore
757-995-6037

james.aspatore@
britishswimschool.com
Celebree School
Sam Commodari
410-252-5646
scommodari@
celebree.com
Childrens Lighthouse
Franchise Company
Lori Ashmore

832-641-7328
lashmore@
clighthouse.com
Cobblestone Hotels
Josie Kilgore
920-230-2622
jjunker@cobblestone
hotels.com

Extended Stay America
Linda Trexler
980-345-1600
ltrexler@esa.com

G6 Hospitality
Franchising, LLC

Tina Burnett
972-360-5434
972-360-5409
burnett_tina@
Goddard Systems, LLC
Karen Alexander
267-473-1400

kalexander@
GoddardSystems.com

Kiddie Academy

Broc Silberzahn
410-916-5491
bsilberzahn@
“kiddieacademy.com
Launch Franchising LLC
Mark Murphy
401-822-7835

mmurgh%@Launch
trampolinepark.com
My Place Hotels of
America

Terry Kline

605-229-8684
terry.kline@
myplacehotels.com
0YO Hotels Inc
Nipun Goyal
423-426-3148
nipun.goyal@
oyorooms.com
Primrose
Blair Burdette
404-423-4247
bburdette@
primroseschools.com

Radisson Hotel Group

Phillip Hugh

800-336-3301

Phil.Hugh@radissonhotels
americas.com

Red Roof
Stephanie Pina
888-473-8861
spina@redroof.com
Sonesta
Amanda Marcello
401-578-2095
614-706-8874
amanda.marcello@
sonesta.com

Subway

Ursula Lane
800-888-4848 x1333
lane_u@subway.com

Wyndham Hotels &
Resorts

Chip Ohlsson
973-753-7158
chip.ohlsson@
~wyndham.com
ZIPS Franchising LLC
Abhi Parikh
717-495-7995
aparikh@321zips.com
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FURNITURE/
FIXTURES
All4Lodging, LLC
Hina Patel
626-253-6355

Hina.All4Lodging@
gmail.com

Best Hotel Products, Inc

Scott Rubin

847-749-0800

scott@besthotel
products.com

CASTICO

Juan Gonzalez

844-364-2502
contact@castico-tx.com

COMSLAB by Bailey
Metal Products Limited
Francois Dutil
855-787-1980
fdutil@comslab-usa.com

Coreslab Structures
Atlanta Inc.

Arthur Alvarez
770-471-1150
aalvarez@coreslab.com

Curve Hospitality
Sargent Khan
281-619-1800

curvehospitality@
gmail.com

Dickson Furniture

Manufacturers

Paul Mougel
713-747-0341

Pmougel@dickson
urniture.com

Ferguson Facilities

Supply

Eric Tucker

434-249-3785
Eric.tucker@ferguson.com

Hollywood Bed Frame
Company

Phillip Herrin
770-329-6326

herrin@
hollywoodbed.com

Hotel Depot, Inc.

Samir Parikh
908-222-9383
samir@hoteldepots.com

Steel Tech USA
Edward Tekin
646-270-4305
edward@
steeltechusa.com

Tempur Sealy
International, Inc.
David Wiles
336-861-3566
laurinda.cooper@

Lodging Concepts
Jinesh Naran
404-932-2442
jinesh@lodgingcm.com

Malar Contract Lighting
Nathan Atkins
423-587-2196

Nathan@
malarlighting.com

Matrix Hospitality
Furniture Inc.
Dilpreet Deol
647-847-1299
dilpreet@
“matrix-furniture.com
Nerval Corp

Jessy Nerval
780-905-0515
jessy@nervalcorp.com

tempursealy.com

Top In Industry Co., Ltd.
Doris -

865-718-3695573
yan@topindecor.com

Vittazio

Ankit Majmudar
919-712-998808
export@vittaazio.com

Carrier Enterprise

Hotel Brokers

Rob Gallant International
480-249-6516 Glenda Webb
Rob.Gallant@ 816-505-4315
carrierenterprise.com swebb@hbihotels.com
Champion PTAC, LLC Hotel Brokers of America

Chris Gorman
954-568-3400
info@champion-ptac.net

Subhash Naik
661-978-3109
naik@

Cool Running Air
Conditioners & More
Sean Moriarty
866-538-1651
sean@coolruninghs.com

Elkay Interior Systems
(EIS)

Greg Gliniewicz
630-346-7549
greg.gliniewicz@elkay

Vogue Hospitality
Bobby Sethi
770-963-3931

bobby@vogue

ﬁosgita ity.com
Xiamen Vision Import &
Export Co. LTD
Bin Peng

865-925-717941
bruce@amoyvh.com

P&G Professional
Maria Early
904-591-8644
early.ms@pg.com
Parth Hospitality
Parth Thakkar
803-319-7365
parth@parth
hospitality.com
Pinnacle South LLC.
Jason Allen P.
770-227-3476
jallen@pinnaclesouth.net

Foliot Furniture
Mahesh Parekh
702-278-7380
mparekh@foliot.com

Foundations

Worldwide Inc.
Samantha Barkley
330-722-5033
phoyos@foundations.com

Furniture Industries
Incorporated

Marc Gensler
612-827-1744

cgibb@furniture
industries.com
GF Piping
Brian LaBelle
714-837-7608
brian.labelle@
georgfischer.com
Graniti Vicentia
Manish Patel
781-248-2681
manish@
granitivicentia.com
HelloGM
Ngoc Thach
801-358-4737
Dhaval.choksi@

yahoo.com

Pinnacle South LLC.
Jason Allen P.
770-227-3476
jallen@pinnaclesouth.net

PKG Services

Peter Grosseibl
407-256-2347
peter@pkgservicesllc.com

Prem Supply, LLC
Henry Patel
806-698-4432

Sandeep@
premsupply.com

Prime FFE
Rahul Shah
201-354-8981

rahul@primeffe.com
Prime Hospitality
Group LLC
Jim Donnelly
931-762-5959
jim@prime
hospitalitygroup.com
Signature Worldwide
Jeff Scholes
614-766-5101
jeffscholes@
Signatureworldwide.com
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American Image
Jackie Larson
201-384-9200

jackiel@ahsign.com

HARDWARE

Best Buy Business
Larry Tran

714-702-4011
larry.tran@bestbuy.com

Fabtex Inc.

Sheila Sudra
800-778-2791 EXT.341
Sheila.sudra@fabtex.com

Lowe’s ProServices
Julie Patel
404-640-8657
julie.patel@lowes.com

TACC, Inc.
Diane Farr
704-896-3910

diane@taccinc.com

HEATING/AIR
CONDITIONING
Advantage Alliance
David Nylec
469-823-2895
info@advantage
allianceprogram.com

Amana PTAC

Byron Cortez
800-647-2982
bcortez@amana-ptac.
com

Best Hotel Products, Inc

Scott Rubin

847-749-0800

scott@besthotel
products.com

nteriorsystems.com

hotelbrokersinc.com

Leisure Real Estate
Advisors, LLC
Brent Jaynes A.
913-499-4731

bjaynes@leisure
realestate.com

Tabani Realty

Salman Tabani S.

214-226-7500
stabani@tabanirealty.com

Friedrich Air
Conditioning Company
Dave McDonald
800-399-7822
dmcdonald@

friedrich.com

Heat-Timer Corporation
Vincent Clerico
973-575-4004
vclerico@heat-timer.com

Onity, Inc.
Kendall Simich
503-741-5698
kendall.simich@
carrier.com

Panasonic Eco Systems
North America
Van Leon Oostende
559-248-6093
leon.vanoostende@
us.panasonic.com
WellAir
Jaclyn Revis
866-508-1118
jrevis@
wellairsolutions.com
WYND Technologies
Tyler Fabschutz
720-345-3069
tyler@wynd.ai

HOTEL/MOTEL
BROKERS
Atlas Hospitality Group
Robert Feist
949-622-3400 409
alan@
atlashospitality.com
Colliers International
Helen Zaver
404-877-9207
Helen.Zaver@colliers.com

Hospitality Funding
Neville Parujanwala
650-740-9875
hospitalityfunding@
yahoo.com
Hotel Broker One
Amber Copeland
405-810-1414
amberb@hotel

brokerone.com

HOUSEKEEPING/
JANITORIAL
SERVICES

Alliance Laundry
Systems Distribution
Amanda Bradley
800-587-5458
unimac@alliancels.com

Barnes Employment
Group

Todd Barnes
888-391-1813
todd@emailbarnes.com

Clear Air Enviro Services
Andrea Irwin
515-963-5444
smoritz@clearairinc.com

DIVERSEY, Inc.
Deniz Alpaslan
262-994-7158

deniz.alpaslan@
aiversey.com
Ecolab, Inc.

Tori Hollaway
1-800-352-5326

Tori.Hollaway@
€colab.com

ISSA - The World Wide

Cleaning Industry

Association

Iris Weinstein
847-982-0800
Iris@issa.com
Ramayan Supply
Mitul Patel
803-926-9777
mitulpatel@
ramayansupply.com

Sanitaire

Justin Sperry
616-453-4451
justin.sperry@bissell.com

Spartan Chemical
Company, Inc
Dave Reed
800-537-8990

dreed@spartan
chemical.com
UNX Industries, Inc.

Jessica Nobles
252-756-8616

jessica.nobles@

unxinc.com
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IN-ROOM AMENITIES

AVM Enterprises, Inc.
A Daniel. V.
423-847-4700

Eo@goavm.com

HD Supply Facilities
Maintenance

Bree Lewis

800-431-3000
bree.lewis@hdsupply.com

Hospitalityl
Babita Patel
713-343-5875
babitapatel@
hospitalityl.net

Showtime Networks Inc.
Doug Markott
T770-698-6937
lorraine.ou@consultant.
showtime.com

World Cinema, Inc.
Ella Ahmed
713-266-2686
eahmed@wcitv.com

INSURANCE
Abacus Insurance &
Financial Services
Ankit Patel
972-600-8460
ankit@abacus

insurance.net

All Insurance
Underwriters

Regina Johnston
813-343-3100 ext 149
riohnston@aiuinc.com

ARS Global Emergency
Management

Piro Hernandez
786-575-2131

piroh@arsgem.com

Berkshire Hathaway
Direct Insurance Co.
Rakesh Gupta
402-301-8081
RG@biBERK.com

Brummel Madsen

Hotel Insurance

Tyler Trunnell

319-206-7979

tylert@
rummelmadsen.com

Claim Solutions
Christopher Salatino J.
315-982-4200
csalatino@claim

solutionsusa.com

Commercial Insurance
Solutions
Kevin Timmons
214-420-0342
kevin_timmons@
Covenant Underwriters
Daniel Murray
346-330-3777
daniel@covenant
underwriters.com

Donegan Insurance
Agency

Jennifer Roberts
830-303-8300
jroberts@bdi-

insurance.com

Floridian International
Adjusters

Arthur Camayd
305-330-6252

art@floridianpa.com

Goodman Gable Gould
Adjusters International
Scott Greenwald
770-434-4900
sgreenwald@gggco.com

Humera Jumani
Insurance
Humera Jumani
972-863-7772

hjumani@twfg.com

Kemmons Wilson
Hospitality Team at
Virtus Insurance
Becca Fowler
913-348-2168
bfowler@virtusins.com

MassMutual

Candy Chan
860-835-8612
ychan@massmutual.com

My Choice Insurance
Sanjeev Gupta
214-817-0600
sgupta@mychoiceins.com

Petra Risk Solutions
Amie Patel
760'—268—9203

RiskSolutions.com

Premier Claims
Bhavin Patel
877-219-0049

claims.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

Skipton Claims
Management

Jack Karlen
602-957-8800
jkarlen@skiptoninc.com

Smith Brothers
Insurance, Inc
Anand Patel
860-430-3319
apatel@smith

brothersusa.com

Starr Insurance Inc.
Lekha Patel D.
717-263-1752
mic@insurewithstarr.com

Strategic Claim
Consultants

James Houston
404-902-6017
James@strongclaims.com

Anirup Interiors
Rajesh Rathod M.
908-283-0218
anirupinteriors@
gmail.com

Tech Insurance
Agency Inc
Murali Thalluri
512-917-8686
murali@tech

insuranceinc.com

Texas Commercial
Agency

Sofia Hamirani
469-237-8349
sofia@texcommercial.com

The Insurance Center
Aran Kagan
910-274-2525

akagan@ticnc.com

World Insurance
Associates LLC
Rocky Bhakta
732-530-6740 x412
rockybhakta@

worldinsurance.com

Worldclaim

Russell Heath
800-470-4700
rheath@worldclaim.net

Young Adjustment Inc.

Michael Reiter N.

215-654-6800

mreiter@
youngadjustment.com

INTERACTIVE

TV SERVICES/
TELEVISIONS
Enseo, Inc.

Natalie Hunter
972-234-2513
NHunter@enseo.com

Gold Star Systems
Mark Palmer
972-495-4075
sales@goldstar
systems.com

Sight and Sound

Jimmy Newton

281-499-4373

INewton@
SightandSound.TV

TV Asia

Pradeep Hegde

732-650-1100

pradeep@tvasiausa.com

INTERIOR DESIGNERS
9th House

Alpa Patel

714-925-3237
alpa@9th.house

Abhishek Jodha
Abhishek Jodha
919-166-643942
abhishekjodha@

gmall.com

Carver & Associates, Inc.
Doug Roam

770-233-9799
droam@carverassoc.com

Hospitality Furnishings
and Designs, Inc.

Sara Mazzei
724-452-2114
info@hfdcorp.com
Hotel Depot, Inc.

Samir Parikh
908-222-9383
samir@hoteldepots.com

Hotel Design

Collective LLC

Dipak Patel

973-454-2146

patelpresident@
gmail.com

Hotel Design Services

Samir Parikh

908-222-9383

samir@hoteldepots.com

Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Lodging Concepts
Jinesh Naran
404-932-2442
jinesh@lodgingcm.com

LAMPS/LAMPSHADE
LIGHTING
All4Lodging, LLC
Hina Patel
626-253-6355
Hina.All4Lodging@
gmail.com
Highline LED
Vishal Patel
501-200-7770
usasales@
highlineled.com
Hospitalityl
Babita Patel
713-343-5875
babitapatel@
hospitalityl.net
LED King
Danny Ali
972-243-5464
ledkingtx@gmail.com

Malar Contract Lighting
Nathan Atkins
423-587-2196
Nathan@
“malarlighting.com
Persona, Inc.
Mike Peterson
800-843-9888
mpeterson@
personasigns.com
Procure Hospitality
Jyotish Patel
415-704-8799
shishir-patel@

hotmail.com

Pinnacle South LLC.
Jason Allen P.
T770-227-3476
jallen@pinnaclesouth.net

Pinnacle South LLC.
Jason Allen P.
770-227-3476
jallen@pinnaclesouth.net

R KHOSPITALITY DESIGN
CB Bhandari
614-364-5114

info@rkhdesign.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700
tanya@startextile.com

INTERNET SERVICES
Enseo, Inc.

Natalie Hunter
972-234-2513
NHunter@enseo.com

Guest Trends Inc.

Steve Lewis J.
858-430-8107
slewis@guesttrends.com

Spectrum Enterprise
Evonda Robertson
212-379-5826
stephanye.pitts@
“charter.com

RCA Commercial
Shawn Brovold
800-722-2161
sales@rca

commercialtv.com

USALEDs, Inc.
Tarunkumar Patel
551-998-4923
usaledswholesale@
gmail.com
Vogue Hospitality
Bobby Sethi
770-963-3931

bobby@vogue

hospitality.com
LAUNDRY EQUIPMENT
AAdvantage Laundry
Systems

Marcela Veloz
800-880-2138

mveloz@aadvantage
laundry.com
Alliance Laundry
Systems Distribution
Amanda Bradley

800-587-5458
unimac@alliancels.com

CSC ServiceWorks
Richard Dillard
615-927-0503
rdillard@cscsw.com

Dexter Laundry, Inc.
Mackenzie Flattery
641-472-5131
jjohnson@dexter.com
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Laundrylux

Powell Andrews
516-313-4717
joliveira@laundrylux.com

Southeastern Laundry
Equipment Sales, Inc.
Heather Vila
770-928-0080
sales@selaundry.com

TLC Tri-State Laundry
Companies

Janice Ayers Davis
229-474-3336
Janice.davis@

tlctristate.com

LEASING EQUIPMENT/
APPLIANCES
AAdvantage Laundry
Systems

Marcela Veloz
800-880-2138

mveloz@aadvantage
aundry.com
Ascentium Capital, LLC
Christine Kimball
281-902-1948
markkerrutt@

ascentiumcapital.com

CSC ServiceWorks
Richard Dillard
615-927-0503
rdillard@cscsw.com
Elkay Interior Systems
(EIS)

Greg Gliniewicz
630-346-7549
greg.gliniewicz@elkay
~Interiorsystems.com

National Solutions
Keith Hudgins
404-808-1771
samples@national
~solutions.com

P&G Professional
Maria Early
904-591-8644

early.ms@pg.com

LINENS/TEXTILES
Al American

Dawn Aguilera
800-351-1819
dawn@altextiles.com

AVM Enterprises, Inc.
A Daniel. V.
423-847-4700
po@goavm.com
Ramayan Supply
Mitul Patel
803-926-9777
mitulpatel@
ramayansupply.com
USA Cotton
Muhammad Gigani
281-771-4199
info@usacottons.com

Yuanzhicheng Home
Textile Co., LTD

Sam Deng
626-777-2525

samdeng@
yuanzhicheng.com

LOAN CONSULTANTS
Barot Capital, LLC
Parag Barot
423-498-2500
info@barotcapital.com

Bloomfield Capital
Partners

Brent Truscott
248-220-2405
btruscott@

bloomfieldcapital.com

Largo Hospitality
Finance Group

Gary Coscia J.
716-204-2200
kvivian@largocapital.com

Mag Mile Capital

Rushi Shah

312-640-7430

rshah@magmile
capital.com

Pineapple Capital Group

Dave Shah

850-960-5500

dave@pineapple

cagita[groug.com
Pinnacle Hotel Finance
Tim Maher

954-449-9040
tmaher@pinnacleff.com

State Bank of Texas
Melissa Butler
972-842-9233
sandpatel@statebnk.com

MAINTENANCE
SUPPLIES

HD Supply Facilities
Maintenance

Bree Lewis

800-431-3000
bree.lewis@hdsupply.com

National Solutions
Keith Hudgins
404-808-1771

samples@
nationalsolutions.com

Conair Hospitality
Erica Pierson
864-921-6295
misty_denmark@
conair.com

G6 Hospitality
Franchising, LLC
Tina Burnett
972-360-5434
972-360-5409
burnett tina@
g6hospitality.com

GreatEvent
Hospitality LLC

Dipak Thakker
240-418-1086
dipak@greatEvent.com

Greentree Hospitality
Group
Nicole Lei
702-465-5753
nicole.lei@
greentreeinn.com
HEMP Hotel & Resorts
Roshan Patel
916-254-8620
roshanpatel05
@gmail.com
hihotels by Hospitality
International
Chris Guimbellot
770-270-9398
Chris@hifranchise.com

Ideal Hospitality
Partners

Jill Rigsbee
984-235-5855
jill@idealpgroup.com

InterMountain Hotels
Christie Patterson
301-312-7333
christiep@immhotels.com

MHO Hotels

Keshin Patel
609-756-9300
keshin@mhohotels.com

MATTRESSES/

BOX SPRINGS
Forever Foundations &
Frame LLC

Dennis Rodgers
714-833-8639
dennis.r@forever

foundations.com

Serta Simmons
Hospitality Bedding
Bridget Price
404-661-2321
bprice@Serta
Simmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Tempur Sealy
International, Inc.
David Wiles
336-861-3566
_laurinda.cooper@
tempursealy.com

MISCELLANEOUS
AllSpace

Dayna Patel
856-424-1161
inffo@goallspace.com

American Family Care
Tina Patel
205-271-5798

tinapatel@
afcu rgentcare.com
Aqua Air Environmental
Eng.LTD
Jayeshkumar Patel
91-704-304-4420
Aquaair.hospitality@
gmail.com
Archmaster
Evyatar Hakakian
240-475-7683
evyatarh@hopenings.com

NexTap Hospitality
Vinnie Patel
239-810-0184
vinniepatel@

thenextap.com

PKG Services

Peter Grosseibl
407-256-2347
peter@pkgservicesllc.com

MANAGEMENT
COMPANIES
Al Hospitality INC
Minnie Uppal
888-383-0391
rmnproductions@
yahoo.com
Aimbridge Hospitality
Veroinica Mueller
972-952-0200
adrienne.kaufmann@
aimhosp.com

Cobblestone Hotels
Josie Kilgore
920-230-2622

jjunker@
cobblestonehotels.com
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Radisson Hotel Group
Phillip Hugh
800-336-3301
Phil.Hugh@radisson

hotelsamericas.com

Reliance Hotel Group
Ronnie Singh
602-293-3004
rsingh@reliancehg.com

stayAPT Suites
Jennifer Kearney
704-703-0173
ikearney@stayapt.com

Structure Hospitality
Amer Salman
801-232-3377
amer@structure

hospitality.com

ATG Title Inc
Imran Khan
703-934-2100

info@atgtitle.com

Blaze Away

David Mallie

216-513-5531
david@aromacountry.com

BOAC Systems LLC.
Omar Chibli
972-802-0321
boacsystems@gmail.com

Bokser Home LLC

Ed Guzek
651-505-3760
ed@bokserhome.com

Boston University
Arun Upneja
617-353-3261

aupneja@bu.edu
Bottom Line
Concepts, LLC
Samir (Sam) Patel
212-668-1111
spatel@bottom
linesavings.com

Cavilusa

Jacob Kellner
929-326-7045
jkellner@cavilisa.com

Centrige Inc.
Alakh Verma
650-868-9029
alakh.verma@

adr Ve ae
centrige.com

Chicago Title Company
Ryan Huntsman
949-239-5537
RHuntsman@ctt.com

CIA Solutions

Jill Stan
770-381-1721
ralph@ciasoft.com

Dellisart LLC
Craig Stechman
770-329-8004

craig.stechman@
dellisart.com

Digitron System, Inc.

Dipak Mistry

610-745-2747

dmistry@digitron
systems.com

Draco Hygienic Products

Cole Wilcox

909-447-2300

cole@draco.com

Dunbarton

Mandie Dillard
334-723-6715
mandied@dunbarton.com

EntryReady
Teri Clement
689-233-3218

sandeep.dasgupta@
entryready.com

Fleury Michon America

Dee Josz

450-451-6761

josz.dorota@
fleurymichon.com

Highgate
Kurt Montgomery
469-460-5267

kmontgomery@
highgate.com
House of Tatva Inc.
Saahil Patel
971-505-577643
saahil.p@everest

diamonds.com

Hytera

Gosha Slavnov
954-846-1011
gosha.slavhov@hytera.us

IronClaim

Nicholas Brubaker
404-579-1059
nbrubaker@ironclaim.
com

isolvedhcm

Michael Migdol
480-710-6818
MMigdol@isolvedhcm.

com

K.D. Jewelry Inc
Karishma Patel
415-706-7192
kdjewelryinc@gmail.com



mailto:joliveira@laundrylux.com
mailto:sales@selaundry.com
mailto:Janice.davis@tlctristate.com
mailto:mveloz@aadvantagelaundry.com
mailto:markkerrutt@ascentiumcapital.com
mailto:rdillard@cscsw.com
mailto:greg.gliniewicz@elkayinteriorsystems.com
mailto:samples@nationalsolutions.com
mailto:early.ms@pg.com
mailto:dawn@a1textiles.com
mailto:po@goavm.com
mailto:mitulpatel@ramayansupply.com
mailto:info@usacottons.com
mailto:samdeng@yuanzhicheng.com
mailto:info@barotcapital.com
mailto:btruscott@bloomfieldcapital.com
mailto:kvivian@largocapital.com
mailto:rshah@magmilecapital.com
mailto:dave@pineapplecapitalgroup.com
mailto:tmaher@pinnacleff.com
mailto:sandpatel@statebnk.com
mailto:bree.lewis@hdsupply.com
mailto:julie.patel@lowes.com
mailto:samples@nationalsolutions.com
mailto:peter@pkgservicesllc.com
mailto:rmnproductions@yahoo.com
mailto:adrienne.kaufmann@aimhosp.com
mailto:jjunker@cobblestonehotels.com
mailto:misty_denmark@conair.com
mailto:burnett_tina@g6hospitality.com
mailto:dipak@greatEvent.com
mailto:nicole.lei@greentreeinn.com
mailto:roshanpatel05@gmail.com
mailto:Chris@hifranchise.com
mailto:jill@idealpgroup.com
mailto:christiep@immhotels.com
mailto:keshin@mhohotels.com
mailto:vinniepatel@thenextap.com
mailto:Phil.Hugh@radissonhotelsamericas.com
mailto:rsingh@reliancehg.com
mailto:jkearney@stayapt.com
mailto:amer@structurehospitality.com
mailto:dennis.r@foreverfoundations.com
mailto:bprice@SertaSimmons.com
mailto:dlechlitner@lci1.com
mailto:laurinda.cooper@tempursealy.com
mailto:info@goallspace.com
mailto:tinapatel@afcurgentcare.com
mailto:Aquaair.hospitality@gmail.com
mailto:evyatarh@hopenings.com
mailto:info@atgtitle.com
mailto:david@aromacountry.com
mailto:boacsystems@gmail.com
mailto:ed@bokserhome.com
mailto:aupneja@bu.edu
mailto:spatel@bottomlinesavings.com
mailto:jkellner@cavilisa.com
mailto:alakh.verma@centriqe.com
mailto:alakh.verma@centriqe.com
mailto:RHuntsman@ctt.com
mailto:ralph@ciasoft.com
mailto:craig.stechman@dellisart.com
mailto:dmistry@digitronsystems.com
mailto:cole@draco.com
mailto:mandied@dunbarton.com
mailto:sandeep.dasgupta@entryready.com
mailto:josz.dorota@fleurymichon.com
mailto:kmontgomery@highgate.com
mailto:saahil.p@everestdiamonds.com
mailto:gosha.slavnov@hytera.us
mailto:kdjewelryinc@gmail.com
http://TODAYSHOTELIER.COM
mailto:btruscott@bloomfieldcapital.com
mailto:Janice.davis@tlctristate.com
mailto:rshah@magmilecapital.com
mailto:mveloz@aadvantagelaundry.com
mailto:dave@pineapplecapitalgroup.com
mailto:markkerrutt@ascentiumcapital.com
mailto:greg.gliniewicz@elkayinteriorsystems.com
mailto:samples@nationalsolutions.com
mailto:samples@nationalsolutions.com
mailto:mitulpatel@ramayansupply.com
mailto:rmnproductions@yahoo.com
mailto:samdeng@yuanzhicheng.com
mailto:jjunker@cobblestonehotels.com
mailto:adrienne.kaufmann@aimhosp.com
mailto:spatel@bottomlinesavings.com
mailto:amer@structurehospitality.com
mailto:Phil.Hugh@radissonhotelsamericas.com
mailto:vinniepatel@thenextap.com
mailto:Aquaair.hospitality@gmail.com
mailto:tinapatel@afcurgentcare.com
mailto:roshanpatel05@gmail.com
mailto:laurinda.cooper@tempursealy.com
mailto:nicole.lei@greentreeinn.com
mailto:bprice@SertaSimmons.com
mailto:burnett_tina@g6hospitality.com
mailto:dennis.r@foreverfoundations.com
mailto:misty_denmark@conair.com
mailto:craig.stechman@dellisart.com
mailto:dmistry@digitronsystems.com
mailto:sandeep.dasgupta@entryready.com
mailto:josz.dorota@fleurymichon.com
mailto:kmontgomery@highgate.com
mailto:saahil.p@everestdiamonds.com
mailto:nbrubaker@ironclaim.com
mailto:nbrubaker@ironclaim.com
mailto:MMigdol@isolvedhcm.com
mailto:MMigdol@isolvedhcm.com

Live Life Healthy LLC
Cathy Shaw
205-585-2502
cathy@llhhc.com

Lobby Box

James Trotter
407-956-2104
james@thelobbybox.com

Spaceintel
JoelVande Boom
614-832-9429
Joel@spaceintel.net
Techunifi

Rajesh Patel
336-601-6418
rajesh.patel@

Millex

Susan Wright
678-514-3400
susan@millex.net

Mocacom LLC
Jack Hornak
800-406-7078

jack@mocacom.com

Moen Inc.
Jason Reynolds
440-962-2000
jason.reynolds@
Tbgpg.com
Ninth House
Alpa Patel
714-925-3237
alpa@dth.house

On Air Parking
Frank Pinero
424-532-8946

frank@noson.io

Pinnacle
Communications
Kayla Hannesson
701-365-8418
kwalter@pinn360.com

PSI
Lance Ellis
678-517-4709

lellis@place

servicesinc.com

Raffel Systems LLC
Rita Martone
920-268-3873
rmartone@raffel.com

Rigo Industries

Arieh Karp

973-881-1780
laibelkarp@rigowall.com

Rulon International
Andrew Seidel
904-584-1400
awseidel@rulonco.com

RX Music

Alex Rizhanovsky
866-284-3269
info@rxmusic.com
Single Digits

Andrea Bitz
603-255-7636
abitz@singledigits.com

Smart Rain
Robert Densley
801-295-3339
robert.densley@
smartrain.net
SNN Analytics LLC
Dhaval Chokshi
801-845-0708
dhaval.choksi@
snnanalytics.com

techunifi.com

The Current Agency
Chirag Shah
877-439-9288
chirag@current.agency

ThriveWell Tech
Nick Patel
877-993-4824
nkpatel@thrive

welltech.com

Unimaple Inc.
Ramesh Mistry
+(91) 261-297-7668
info@unimaple.inc
Woodgenix

Paul Golden
262-573-3369

olden@
wooagenixllc.com

NOISE CONTROL
MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

OFFICE PRODUCTS
Coast To Coast Computer
Products, Inc.

Sheldon Horowitz
800-231-4553
kkurtz@coastcoast.com

ResortPass

Liam Larkin

510-681-2548

liam.larkin@
resortpass.com

Skytouch Technology
Aaron Price
602-703-7237
aprice@skytouch
technology.com
TrackMyShuttle
Bhavin Parikh
812-374-6582
bhavin@
trackmyshuttle.com

PAYROLL
PROCESSING

INFINITIHR
Daniel Mormino
CFE MBA, CMHS®
623-455-6234

daniel.mormino@
infinitihr.com

Paychex

Holly Ohara

949-357-7905
hohara@paychex.com

PEST CONTROL
PRODUCTS/SERVICES
Bed Bug-
Heat Doctor/ Prevsol
Jeff Zimmerman
517-936-9415
jeffrzimmerman@
hotmail.com

ONLINE RESERVATION
SYSTEMS

Booking.com (USA) Inc.
Richie Yang

702-235-5488
richie.yang@booking.com

Bookitngo Corp
Sarah Eley
949-264-2039
sarah@bookitngo.com

CYBERWEB Hotels, LLC.

Bhavish Bhutta H.

813-731-1960

bhavish@
cyberwebhotels.com

CYBERWEB Hotels, LLC.
Bhavish Bhutta H.
813-731-1960

bhavish@
cyberwebhotels.com

Laundrylux

Powell Andrews
516-313-4717
joliveira@laundrylux.com

Operto Guest
Technologies

Robyn Jesson
844-517-3589
marketing@operto.com

Greentech Heat

Martin Venturini
855-484-2847
tom@greentechheat.com

Orkin, LLC
Octavia Rolle
404-287-8074
orolle@jackson
spalding.com

PLUMBING SUPPLIES
Delta Faucet Company
emily Mueller
317-752-8688

Emily.Mueller@
deltafaucet.com

PRINTING/DESIGN/

PRODUCTION

Apollo Designs

Nihar Upadhyaya

336-886-0260
nihar@apollodesigns.net

Coast To Coast Computer
Products, Inc.

Sheldon Horowitz
800-231-4553
kkurtz@coastcoast.com

PROPERTY
MANAGEMENT
SOFTWARE

AavGo Hospitality
Mrunal Desai
713-307-2007
Mrunal@astics.io
Aimbridge Hospitality
Veroinica Mueller
972-952-0200
adrienne.kaufmann@

aimhosp.com
GreenSuite Hotel
Solutions
Allison Campbell
909-920-1277
accounting@

greensuites.com
Hotels Made Easy

Jessica Hughes
904-807-5030

jhughes@hotels
madeeasy.com

Visual Matrix PMS

Kristin Herring

214-291-4000
k.herring@vmpms.com

PURCHASING/
SALES FURNISHINGS

Carver & Associates, Inc.
Doug Roam

770-233-9799
droam@carverassoc.com

Furniture Industries
Incorporated

Marc Gensler
612-827-1744

cgibb@furniture
industries.com
Hospitality Furnishings
and Designs, Inc.
Sara Mazzei
T724-452-2114
info@hfdcorp.com
Hotel Warehouse

Wen Ye
704-365-7929

warehouse.com

HRS Hospitality &
Retail Systems
Taylor Peavey
800-285-6427
tpeavey@hrs

international.com

Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Queen Bee Purchasing
Robert Brown
972-743-1880
info@queenbee
purchasing.com

RENOVATION/
REMODELING
CertaPro Painters
Gregg Kaleck
724-513-0901
Gkaleck@certapro.com

Colliers International
Helen Zaver

404-877-9207
Helen.Zaver@colliers.com

Safe Step, Inc.

Dilip Patel

952-358-3655
Dilip.Patel@safestep.com

Shaw Contract
Hospitality
Sean Finn
404-863-7685
cindy.kaufman@

shawcontract.com

Sherwin-Williams
Matt Wessel
216-515-7925

matthew.m.wessel@
sherwin.com

RESTORATION

Safe Step, Inc.

Dilip Patel

952-358-3655
Dilip.Patel@safestep.com

Sl Restoration
Jeffrey Cohn
800-356-0484
jeff.cohn@

si-restoration.com

RISK MANAGEMENT
SERVICES
Commercial Insurance
Solutions

Kevin Timmons
214-420-0342

kevin timmons@

cis-ais.com

Petra Risk Solutions
Amie Patel
760-268-9203
AmieP@Petra

RiskSolutions.com
Smith Brothers
Insurance, Inc

Anand Patel
860-430-3319

apatel@smith

)Erotﬁersusa.com
Starr Insurance Inc.
Lekha Patel D.

717-263-1752
mic@insurewithstarr.com

Worldclaim

Russell Heath
800-470-4700
rheath@worldclaim.net

SBA LENDER
Customers Bank
Tiffany Kidd
903-363-3848
tkidd@customers

bank.com
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ERC Providers
Sunshine Chapman
407-509-2107
info@ercprovider.com

Hospitality Funding
Neville Parujanwala
650-740-9875
hospitalityfunding@
yahoo.com
PMC Commercial Trust
Lewis-Kristi Hodge
972-349-3200
loans@pmctrust.com

SECURITY CONTROL/
SAFETY PRODUCTS
Alerteer DBA of

Sattrix USA, LLC

Perry Mehta
844-4-ALERTEER
Perry@SattrixUSA.com

ARS Global Emergency
Management

Piro Hernandez
786-575-2131

piroh@arsgem.com

Dormakaba

Tom Owens

706-754-3012

tom.owens@
dormakaba.com

Miwa Lock Company,
Ltd.

Dan Staton L.
949-328-5280
dan@miwalock.com

SIGNS

American Image
Jackie Larson
201-384-9200
jackiel@ahsign.com
Colite International
Adam Regenthal
803-543-1508
aregenthal@colite.com

HOTELSIGNS.com

Crystal Simpson

888-273-8726

crystalsimpson@
hotelsigns.com

LED King

Danny Ali

972-243-5464

ledkingtx@gmail.com

Persona, Inc.

Mike Peterson

800-843-9888

mpeterson@
personasigns.com

UNITY SIGNS

Hunaid Munniwala

281-679-5152

hunaid@unitysigns.com

SWIMMING
POOL SUPPLIES/
EQUIPMENT
VivoAquatics
Richard Lindhorn
888-702-8486
rlindhorn@
vivoaguatics.com

TAX CONSULTANTS
CPNA Management &
Services

Wine Mansfield
800-567-9917
wmansfield@cpnainc.com

CSG Strategic Tax
Consultants
Christina Pearcy J.
844-427-4829
cpearcy@csgtax.com
ERC Providers
Sunshine Chapman
407-509-2107
info@ercprovider.com

National Tax Group

Lee Ferry

847-878-6564
Iferry@ntgadvantage.com

Nimble Accounting
Rahul Singh Kumar
866-964-6253
rahulkumar@

nimbleaccounting.com

MTV, Inc.

Vik Shah

818-772-4200
vikshah25@gmail.com

Duracell

Frank Handal
858-357-3144
Handal.f@duracell.com

Entegra
James Perry
615-342-9575
James.Perry@

PhoneSuite

Angela Koslowski
800-245-9933
sales@phonesuite.com

SATCOM HD
SOLUTIONS LLC
Thomas Johnson I
717-623-8779
admin@satcomhd.com

MVM Technology
Michele Blanton
704-776-5940

mvmtechnology.com

PDI Communications
Silvia Hall

800-242-1606
sales@pdiconnected.com

VSR Network
Technologies

Mark Cederloff
530-889-1500
mark@vsrusa.com
Zyxel Communications
Tri Nguyen
800-255-4101
tri@zyxel.com

TELEVISION/IN ROOM
ADVERTISING
Allbridge

Neil Doshi

888-243-9476
sales@allbridge.com
ALVI SATELLITES
Prashant Ajmera
678-466-7868
alvisatellites@gmail.com

0’Connor & Associates DirecTV Hospitality
Andrew Choy Jeff Fox
713-375-4224 310-560-0323
achoy@poconnor.com jeff.fox@directv.com
Property Tax Dishnet Shop
America, LLC Gurdavar Phagura S.
Raj Shah 718-343-0408
404-395-8841 help@dish4us.com
faj@uvsvat.com Home Box Office
SBA Expert Michelle Mahoney
Vijay Naik BV: MM: 347-610-1081

949-439-1423
jay@hotelcapital
funding.com

TELECOMMUNICATION
SERVICE EQUIPMENT
ALVI SATELLITES
Prashant Ajmera
678-466-7868
alvisatellites@gmail.com

Cetis, Inc.

Bonnie Rivera
719-239-6524
khawk@cetisgroup.com

Cox Business
Alea Riley
404-269-3057

alea.riley@cox.com
Matrix Telecom
Ashu S. Upa
714-261-7222
Ashu.Upa@

matrixcomsec.com
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Michelle.Mahoney@
warnermedia.com

TV Asia

Pradeep Hegde

732-650-1100
pradeep@tvasiausa.com

USA Digital Inc
Aaron Gomez
888-388-1531
aaron@usadigital.tv
VTech
Communications Inc.
Chad Collins
503-596-1200
ccollins@vtech
hotelphones.com

TELEVISIONS/
ELECTRONICS
AdCommTV

Jason Cohen
866-272-7982
requests@adcommtv.com

Dishnet Shop
Gurdavar Phagura S.
718-343-0408
help@dish4us.com

PPDS

Scott Adams
470-395-0179
scott.adams@epius.com

RCA Commercial
Shawn Brovold
800-722-2161
sales@rca

commercialtv.com
SATCOM HD
SOLUTIONS LLC
Thomas Johnson I
T717-623-8779
admin@satcomhd.com

Tetto5G

Tony Lent
248-974-5428
tony.lent@tetto5g.com

TRANSPORTATION/
SHIPPING

United Rentals
(North America) Inc.
Shawn Borth
317-448-6257

sborth@ur.com

UTILITY BILL
ANALYSIS

Ananta Energy Source
Merrill Mangalasseril
312-520-4220
merrillm@goananta.com

VANITIES/TUB
SURROUNDS
American Bath Group
LLC

Bas De Vuyst
800-443-7269

MSI Surfaces

Anil Palasamudram
713-570-7000
anil@msisurfaces.com

Vanities

International LLC
Glenn Schischa
574-371-2319
Glenns@vanitiesint.com

VENDING MACHINES/
SUPPLIES
AGH Supply
Danny Patel
803-665-0508
dannypatel@

aghsu .com

entegraps.com
Hotel Warehouse
Wen Ye
704-365-7929
wye@hotel

warehouse.com

Laundry Vending
Products

Ashley Fenn
606-369-0507
af@ashfenn.com

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com

WALL COATINGS
Behr Paint Company
Neal Patel
714-545-7101

Nvpatel@behr.com
CertaPro Painters
Gregg Kaleck
724-513-0901
Gkaleck@certapro.com

PPG Architectural
Coatings

Henry Allen
980-433-1242
Hallen@ppg.com
Sherwin-Williams
Matt Wessel
216-515-7925
matthew.m.wessel@

sherwin.com

WALL COVERINGS
Atlas Concorde

Nick Goodman
615-573-1379
m.sautner@

atlasconcorde.com

WATER HEATERS
Bradford White Corp
Michael Carter
484-401-8120
mcarter@

bradfordwhite.com

Intellihot, Inc.

Angela Eagle
309-430-6073
marketing@intellihot.com

National Hot Water
Randy Meyer
888-444-4435

r.meyer@

nationalhotwater.com

Watts Water
Technologies
Polina Fridman
845-580-8115
Polina.Fridman@

wattswater.com
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BATRTUBS RESTORED| | = oot

23YEARS
Don’t Let Amateurs and “Fly-By-Nights” Ruin Your Bathtubs! Every Major Hotel Brand in the U.S.A.

Unique Refinishers is the nation’s oldest and largest bathtub repair,

Custom Colors Available

reglazing and restoration company. You can be assured of the highest

quality workmanship and materials. Coast to Coast.

(R

— | UNIQUE"®

REFINISHERS, INC.
Nationwide 1-800-332-0048

Atlanta 770-945-0072

W =
= OUR SAFES HAVE BEEN
INSTALLED IN THESE HOTELS.

HILTON DAYTONABEACH, FL  HYATT MCCORMICK PLACE ~ MARRIOTT BUFFALO, NY

HLLTON EAST BRUNSWICK, Ny CHICAGO, IL MARRIOTT LOS ANGELES, CA
HILTON HARTFORD, CT HYATTRESORT & SPAGUAM 1\ pRi0TT RIVERSIDE, CA

Slip
www.uniquerefinishe Resistant

We specialize in fiberglass Bathtub & Tacuzzi Repairs Bottoms

HILTON TORONTO, ON HYATT ROSEMONT, IL MARRIOTT N, CHARLESTON, SC
HYATT VINEYARD CREEK, CA

GlobalSafe Corporation 800-545-494 7wwwHOTELSAFES.COM

FORMERLY m

HOTEL VANITIES vANI;.T.!: 5

inTEEHE MAE

&

SINCE 1999, = 5 Years

I TERSATROIMAL

GLOBAL LEADER i Warranty
IN HOSPITALITY : Easy

PRODUCTS L, Financing 3

Vanity Tops & Bases
Shower Surrounds & Pans
Granite & Quartz

Domestic & Import Options

Visit our website to download our Catalog 888-457-7465
vanitiesinternational.com sales@Vanitiesint.com

5000+ HOTELS-MOTELS WORLD-WIDE TRUST

MATRIX COMMUNICATION & SECURITY
SOLUTIONS FOR EFFICIENT FUNCTIONING

FRANCHISE m@ﬂ - Hospitality IP Phone

LITIGATION PATEL & ASSOCIATES . ?i‘ﬁ:ﬂttendance and ’5

Access Control
« HD IP Security-Camera
System

Legal assistance in reviewing/
negotiating franchise agreements
and liquidated damages settlements.

Mahesh I. Patel

Patel & Associates, Attorneys at Law M A'I' 1) Call: 1-(800)-283-0539
Phone: 972-643-1813 Fax: (888) 717-7472

Fax: 972-231-0104 TELECOM | SECURITY sales@me}trixhotelgbx.com
Email: mpatel@patellaw.net www.matrixhotelpbx.com
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AAHOA EVENTS

AAHOA thanks the Wyndham team for their support and commitment to
AAHOACON23 and America’s hotel owners.

) recognized AAHOA for
its remarkable work in the hospitality industry and across California

AssemblymemberA{x Lee (second from left

More than 125 attendees gathered to hear from esteemed speakers

Assemblymember Alex Lee and Congressman Ro Khanna during the
at the town hall meeting in Milpitas, CA. North Pacific Town Hall Meeting.
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AAHOA Chairman Bharat Patel visited the beautiful BAPS Temple [L-R] AAHOA Lifetime Member Raman (R.P) Rama, HFTP President Neil

in Chino Hills, CA, to pray and give thanks prior to AAHOACON23. Foster, Past Chairman Neal Patel (2022-2023), and HFTP CEO Frank Wolfe
strengthened the partnership between AAHOA and HFTP at AAHOACON23.

North Pacific Regional Director Ankit Panchal (right) had a
chance to interview Congressman Ro Khanna (left) about
policies and initiatives that will support hoteliers during
the North Pacific Town Hall Meeting.

AAHOA Members discussed the New Jersey 1958 Bill and independent hotel issues during a Town Hall Meeting at the BAPS temple in Robbinsville, NJ.
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GIVE YOUR GUESTS
PEACE OF MIND

with the Zoneline® PTAC with IEQ from GE Appliances*

Average —

93-9% ——— B

reduction of airborne viruses : e — =
within 180 minutes g —_— = )

|
|

|
|

UV-C LIGHT TECHNOLOGY

Customized for the PTAC application.
Designed to apply UV-C light to the air as
it passes through the unit.

HIGH-POWERED LED ARRAY

High-powered LED array treats air passing
through the PTAC.

FOCUSED UV-C DIRECTION ON FAN UL CLASSIFIED EQUIPMENT

Powerful UV-C lights focus on the PTAC Representative samples of this product have
blade, where air movement occurs. been evaluated by UL and meet applicable
safety standards.

To explore Zoneline® PTAC, contact your trusted GE Appliances dealer.

GE APPLIANCES
a Haier company
*GE Appliances tested a Phi-X174 bacteriophage virus, nebulized in a sealed test chamber (10’ x 10’ x 10’ (1000 ft 3))
with an average temperature of 682F and relative humidity of 50.3%. Air sampling was taken every 30 minutes &w
with the Zoneline PTAC on high speed with a new UVC kit active over 3 hours & compared to natural decay results.
Testing was conducted at a nationally accredited laboratory. SOL

5
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https://www.geappliances.com/ge/zoneline.htm
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