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Reimagined. Reinvented.
The All-New 6.
e 5 LR

G6 Hospitality is parent company to Motel 6 and Studio 6, two of the most iconic
lodging brands in the United States. G6 owns and operates nearly 1,400
locations across the United States and Canada, with over 155 new properties
now in the pipeline, 50% of them new construction. Since Gé is one of the most
reliable and financially rewarding franchise opportunities in economy lodging,
becoming a franchisee in the Gé family is the smartest investment you can make.

FRANCHISE WITH US TODAY.

1.844.456.3627 ‘ gbhospitality.com/franchising ‘ franchisesales@gbhospitality.com

©2019 All rights re G6 Hospitality Franchising LLC. 4001 International Parkway, Carrollton, Texas 75007. This advertisement is not an offer to sell a franchise. An offer can be made only
ans of a Fra isclosure Docu that has been regist nd approved by the appropriate agency in you e, if your state requires such registration. Minnesota Registration
Nos. — Motel 6: F-5053; Studio é: F-5052. *Source: Item 19 of the March 5, 2019, Motel 6 FDD. **Source: Item 19 of the March 5, 2019, Studio 6 FDD.
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An iconic
American brand.

As a Motel 6 franchise partner, you'll enjoy the
immediate name recognition that comes with over
55 years of being an iconic American brand in the
economy lodging space. Giving travelers the ability
to “save more for what you travel for” has been,
and will always be, our mission and our promise
since we checked in our first guest. Together,

as partners, we will work to deliver on that guest
experience, while helping to grow your bottom line.

THE BOTTOM LINE

AVERAGE
OCCUPANCY*

66%

AVERAGE
DAILY RATE*

$60

extended stay

Why choose
Studio 6?

Today, the demand for quality and comfort at
a value is stronger than ever for extended-stay
travel. Studio 6 has begun answering that demand
in earnest and sees its future as a promising one.
As a Studio 6 franchisee, you'll have the national
recognition Motel 6 can give you, with the
branding and operational support you need.
And that's promising for your bottom line.

THE BOTTOM LINE

AVERAGE
OCCUPANCY**

72%

ONE OF THE EXTENDED-STAY
SEGMENT'S FASTEST-GROWING
ECONOMY BRANDS
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WE HANDLE PAYMENT PROCESSING
SO YOU CAN FOCUS ON YOUR GUESTS

For more than 20 years, we've specialized in helping you process payments without hidden
fees,’ teaser rates or long-term contracts.? AAHOA members receive preferred rates, a
dedicated lodging support team, and experience seamless integration into existing property
management systems.

TRUST. SIMPLICITY. SECURITY.

Find out why more than 10,000 AAHOA members choose Chase as their payment processor.
Call 1-800-727-1872 or email lodging_team@chase.com today to learn more.

CHASE:I A AL /\
wBUSINESS: O

capabilities in multiple cur Orocess
ritten
terminated

y termination fees

a subsidiary

organ Chase & Co. All rights reserved
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i/ We make the difference
for hospitality professionals.

An appealing take on the clean and current.

The Modern™ Collection is a selection of five compact lavatory
faucets that feature a minimal footprint and confident,
contemporary design. European-inspired, streamlined looks
match the popular aesthetic in urban markets. Learn more at
DeltaFaucet.com/Modern.
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LETTER FROM THE CHAIRWOMAN

JAGRUTI PANWALA
AAHOA Chairwoman (2019-2020)

Trendsetters build
communities at work

““When your employees feel valued, seen,
and part of a team, they are more eager to
o0 to work each day and put their all in.”

ANY OF US STARTED

our careers with lit-

tle to no idea what

the industry was

really like. Much of

my own learning
curve started out with trial and error until
I figured out what worked and what didn't.
This process took years, and to this day I
am still learning. Throughout my career, I
consistently looked to my peers, other hote-
liers who were just starting out, and those
who had more experience under their belts
to help shape my own business endeavors.
To me, having role models was a key aspect
of my success, and it’s important to always
remember that you are never too experi-
enced to take lessons from others.

One of the lessons I learned early on
was the importance of creating a commu-
nity between staff members. When your
employees feel valued, seen, and part of
a team, they are more eager to go to work
each day and put their all in. Having com-
mitted and passionate employees makes
managing your businesses easier and more
efficient. Your employees are responsible
for everything that keeps your property
running, from housekeeping to mainte-
nance to front desk service, their dedica-
tion makes all hotel duties run smoother.
Fostering a workplace environment that
supports and encourages your staff is
essential to your business and can truly set
your property apart from the competition.

It’s also a great draw for guests. Think of
when you travel: The hotels you remember
fondly are the ones where the front desk

service was personal, you always received a
smile, and it was obvious the staff enjoyed
their work. This makes a hotel stand out
and become a true trendsetter. This may
not seem like revolutionary advice, but
too often, hotel staff become complacent
in their work when they don’t feel a sense
of community. This leads to subpar perfor-
mance, high turnover rates, and eventually
the suffering of a property.

Now, this is only one piece of guidance
I offer today. But as AAHOA Members,
we have an arsenal of information at our
disposal that we can and should all take
advantage of. From our online learning
resources that touch on every aspect of
hotel management to the industry events
that take place around the country, this
is where you can take part in new educa-
tional sessions that are built specifically to
enhance your businesses and meet other
hoteliers who are on this journey, too.

It is my sincere hope that all AAHOA
Members keep the drive to advance them-
selves and keep their businesses alive.
Getting too comfortable in certain business
practices can inhibit growth and reduce
your ability to keep up with the industry.
I want to specifically urge our young pro-
fessionals who are just joining this indus-
try to stay motivated, and don’t shy away
from a learning curve because you think
it’s too hard. I promise you it’s not. As the
next generation of AAHOA Members rises
through the ranks, itis up to us to instill in
them the importance of lifelong learning
and to do that, we all must continue our
own educational journeys. |
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Radisson delivers timeless design with open
and welcoming spaces that are naturally calming.

e development@radissonhotels.com

w radissonhotelgroup.com/development DHG RADISSON

HOTEL GROUP”

/gaa'l'/)él)!\@

t +1(800) 336-3301

©2019 Radisson Hotel Group. All Rights Reserved. Radisson Hotels International, Inc. 701 Carlson Parkway, Suite 300, MS 4001, Minneapolis, MN 55305
This offering is made by prospectus only. Minnesota Franchise Registration Number F-990.
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LETTER FROM THE INTERIM PRESIDENT & CEO

RACHEL HUMPHREY
AAHOA Interim President & CEO

How AAHOA
works for you

“At AAHOA, we offer all members a plethora
of educational resources through our
AAHOA HOTEL OWNERS ACADEMY™ that
are always available to access.”’

T TIMES, IT SEEMS ALMOST

impossible to keep up with

how fast our industry is

changing. New techno-

logical developments

and evolving industry

trends can make hoteliers overwhelmed

if changes occur too fast and too often.

For you to stay on top of industry advance-

ments and keep your businesses grow-

ing strong, it is absolutely essential for

you to utilize the tools and resources at
your disposal.

At AAHOA, we offer all members a pleth-
ora of educational resources through our
AAHOA HOTEL OWNERS ACADEMY™ that
are always accessible. Here, members can
watch webinars on a variety of subjects
that touch on every segment of our indus-
try. Topics range from ADA compliance to
financial management to understanding
how to best utilize social media to brand
and market your business. Members can
also participate in exclusive workshops
that teach participants the A to Z of devel-
opment and financial topics. These educa-
tional tools are some of the most valuable
benefits of AAHOA membership. Taking
the time to explore this treasure trove of
knowledge can help your business thrive
in new ways by opening doors to business
techniques that will bring in more guests,
allow you to appeal to more job seekers,
and create a desirable brand.

Outside of AAHOA, state and local hos-
pitality associations generally offer edu-
cational and professional development

resources that are uniquely tailored to your
local industry. Whether it is education on
specific regulations in your state and what
that means for your business or new local
travel trends they’re seeing and how to cater
to them, your state association can better
able you to navigate and understand the
pulse of travel and tourism near you. Hotels
in the Northeast and the Midwest will both
benefit from financial management tools
but will likely vary on marketing methods
that are best suited to promote their busi-
ness. Check with your state and local asso-
ciations today to see what educational tools
they offer to members like yourself, and if
you're not already a member, seek them out
and consider the benefits of joining. There
are also exceptional certificate programs
from revenue management to industry
analytics that provide specific knowledge
to help your business thrive.

Finally, one of the most important
professional development tools you
have is other hoteliers. If you're not
learning from each other, you're miss-
ing a critical resource for professional
growth. No hotelier is ever too experi-
enced to continue learning and adapt-
ing. In our ever-changing industry, being
open-minded and eager to learn new
ideas can bring the success of your busi-
ness to new heights. Take the first step
today and look into our resources as well
as the local state associations you may
be a part of. All of these tools exist first
and foremost to help your business be
the best it can be. |

5 THINGS

TO KNOW ABOUT
AAHOA THIS MONTH

September Regionals
Join AAHOA at one of its three Regional
Conferences & Trade Shows this month:
North Central (Indianapolis, IN),
September 5
Central Midwest (Overland Park,
Kansas), September 17
North Central (Southfield, Michigan),
September 19

Legislative Action Summit
AAHOA and AHLA are combining
forces to show legislators on Capitol
Hill the collective strength of our
industry and the vital role it plays in the
economy. Join us in Washington, D.C.,
September 10-11, for what could be your
most important meeting of the year.

Certification in Hotel Industry
Analytics (CHIA)

Join AAHOA in Orlando,
September 17-18, for the only
hotel-related certification for industry
professionals that focuses specifically on
analytics. Registration is capped at the
first 50 participants, so register today!

Lodging Conference
Join Chairwoman Jagruti Panwala,
Vice Chairman Biran Patel, Treasurer
Vinay Patel, Secretary Nishant
(Neal) Patel, and Interim President
& CEO Rachel Humphrey, in Phoenix
September 23-26, where they're
featured speakers discussing the
latest in hotel development, finance,
franchising, management, construction,
design, and operations.

Wyndham Conference
Wyndham owners attending the
Wyndham Hotel & Resorts Conference are
invited to attend the AAHOA Wyndham
Brand Alliance Meeting on September 26,
and the AAHOA Women Hotelier
Networking Reception on September 24,
all taking place in Las Vegas.

BONUS
HX: The Hotel Experience
Powered by AAHOA, and with an
all-new educational lineup, HX will
be taking place November 10-11,
in beautiful NYC. Attend the expo
for free, and save on your full
conference pass with the exclusive
promo code, AAHOA19.
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Coast-to-Coast Quality

Since 1985
Luxury LVT | Carpet Tiles

AAHOA

 ALLIED MEMBER

UNDERSTAND THE DIFFERENCE BETWEEN PRICE AND COST
PRICE IS WHAT YOU PAY e COST IS WHAT YOU GET IN QUALITY & SERVICE

Embassy Pacifica Sméasss{; @mﬁeﬁs@ Enbassy Hawali 5-0

Quality and Trust with Confidence
Since 1985

800 366-7847 or embassycarpets.com
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GOVERNMENT AFFAIRS

The Tax Cuts
and Jobs Act:

Revisiting

an error in
business
expensing

by TONI-ANNE BARRY

HE TAX CUTS AND JOBS
Act (TCJA)
ues to be a victory

contin-

for American small

business owners. The

20-percent small busi-
ness dedication and reduced individual
income rates make it easier for own-
ers to expand their businesses and for
entrepreneurs to take the plunge and
start one of their own. With this simpli-
fied and fairer tax code, America now
has the best environment for business
development in years. And the results
are speaking for themselves. More jobs
are being created, wages are rising, and
businesses are rapidly expanding. The
intent of the TCJA to bolster Main Street
is clearly working, but the legislation did
fall shortin one major area that s crucial
to so many American small businesses —
business expensing.

Now, only certain business expens-
ing falls into this category, specifi-
cally investments under the qualified
improvement property (QIP) umbrella.
QIP

improvements to interior portions of

investments are considered
a commercial building after the initial
construction and opening of that build-
ing. For example, if a hotelier opens a
property and a year later replaces a
faulty AC unit with a new one, this is

considered a QIP investment. To AAHOA
Members, making QIP investments is
a constant and crucial aspect of run-
ning their businesses. Hoteliers are
continuously improving their properties
through renovations and the purchase
of new equipment to keep their hotels
up to date. Being able to expense these
investments enables business owners to
continue enhancing their properties by
making it easier and more cost effective.

Prior to the enactment of the TCJA,
these expenses were eligible for 50-per-
cent bonus deprecation with a cost-
recovery period of 15 years. The intent,
but unfortunately not the outcome, of
the TCJA was to increase the level of
bonus depreciation to 100 percent. To
help put this into perspective, the Tax
Foundation estimates that a $100 invest-
ment under the old law would have an
$84.38 cost recovery with a $5.47 tax bill.
Under the intended TCJA provisions, the
costrecovery would be the full $100 and
a $0 tax bill. Unfortunately, when the law
was written, it actually increased the
costrecovery period to 39 years and did
not implement full bonus depreciation.
With this language enacted into law, the
Tax Foundation found that a $100 invest-
ment has a mere $41.12 cost recovery
and a $12.15 tax bill, an unquestionably
dismal result. While most provisions

@ 3-MINUTE READING TIME

of the TCJA have helped spur business
growth, this error is holding businesses
back from making needed renovations
and other capital improvements.

Bipartisan solutions to this harmful error
are working their way through the Senate
and the House. Senators Pat Toomey (R-PA)
and Doug Jones (D-AL) introduced S. 803,
the Restoring Investment in Improvements
Act, to correct the inaccurate language.
This legislation would return the cost
recovery period to 15 years and would
implement 100-percent bonus deprecia-
tion on QIP investments.

Bipartisan support for this fix also
existsin the House, where Representatives
Walorski (R-IN) and Jimmy Panetta
(DA-CA) introduced H.R. 186, identical to
the Senate bill. Lawmakers on both sides
of the aisle in both chambers are voic-
ing their support for this pro-small busi-
ness initiative because they recognize the
important role business expensing plays
in the success of American businesses.

If this legislation is signed into law,
AAHOA Members and all American small
business owners will experience even
greater tax relief that will allow them to
continue to reinvest in their businesses
and strengthen their local economies. B

To learn more about this topic, read
Common Ground on page 14.
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The DIRECTV Residential Experience offers premium entertainment benefiting your hotel and guests.

- Full residential lineup with access + No Proldiom TVs required
to over 100 HD channels’

- Technology that’s easy, flexible and
compatible with most TVs and wiring

- Simplified, anti-microbial remote

PLUS, OFFER INCLUDES:
(Conditions apply)

Call Alvi Satellites today at 877-233-1787.
hospitality.directvdealer.com/AlviSat

"To access DIRECTV HD service, HD equipment req'd. Number of HD channels varies based on package selection. 22019 NFL SUNDAY TICKET PRICING: 2019 NFL SUNDAY TICKET will be delivered at no extra cost in all quest rooms for the 2019 season for all new DIRECTV
Residential Experience (DRE) customers, COM System customers and DIRECTV Residential Experience Plus (DRE Plus); customers must subscribe to FAMILY Package ($249/room/mo) or above, with a 3- or 5-year programming agreement. Other conditions apply.
Subscription will automatically continue in the 2nd year at a special renewal rate of 99 and renew at regular rate thereafter unless customer calls to cancel prior to start of the season. Subscription cannot be canceled (in part or in whole) after the start
of the season and subscription fees cannot be refunded. Commercial locations require an appropriate licensee agreement. Offer excludes University accounts. NFL, the NFL Shield design and the NFL SUNDAY TICKET name and logo are registered trademarks of the NFL
andits affiliates. *SHOWTIME OFFER: The SHOWTIME programming offer (§0.99/room/mo.) is available only as a 2nd Premium add-on. Offer available to qualifying new or existing Hospitality accounts with a 3- or 5-year programming agreement and must not have received
SHOWTIME programming from DIRECTV or any other distributor during the 24 months prior to activation. Offer is available for accounts activated on or before 12/31/19. After the applicable promotional period (3- or 5-year) ends, then-prevailing rate for SHOWTIME applies
unless canceled or changed by customer prior to end of the promotional period. Offer may not be combined with any other SHOWTIME offer. SHOWTIME is a registered trademark of Showtime Netwarks Inc, a (BS Company. Availability of DIRECTV service may vary by
location. In certain markets, programming/pricing may vary. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of Service for Hospitality Establishments and the DIRECTV Terms of Service for
Institutions; copy provided with new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. 2019 AT&T Intellectual Property. All Rights Reserved. AT&T, Globe logo, DIRECTV, and
all other DIRECTV marks contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies. All other marks are the property of their respective owners.
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THE C-SUITE

Nurturing franchise
relationships is critical

by PHIL HUGH, CHIEF DEVELOPMENT OFFICER, RED ROOF

RANCHISEES AND FRAN-
chise relationships are an
incredible driver of suc-
cess and growth for hotel
brands. Hotel companies
that embrace and nurture
their franchisees with a mix of reve-
nue-mindful services, touchpoints, and
engagement will be especially rewarded.
Hotels that operate with a franchise
model must work closely with current
franchisees to drive revenue and limit
the number of properties their opera-
tional team serves per franchise owner
to ensure personalized, specific-to-prop-
erty results. We applaud and strongly
endorse Franchise Advisory Councils
or similar groups. They facilitate open
communication and collaboration and
are vital in promoting inclusion, commu-
nication, systems for success, and rec-
ommendations for marketing support.
Through these open lines of communi-
cation, brand decisions are made with
the success of each property in mind.

GROWING DEEPER
RELATIONSHIPS

The Red Roof ® Forum on Leadership for
Women Entrepreneurs is one example
of how we sought to grow deeper rela-
tionships with franchisees. Suggested
by our franchise partners, the forum
was developed to help women hospi-
tality professionals tackle, discuss, and
find solutions to business, workplace,
and work-life balance as well as equip
them with the fundamentals in driving
top-line revenue, mentoring, and grow-
ing employees.

Through panels and a speaker series,
the forum shares tools to help women
entrepreneurs manage and grow their
hotel business more effectively and to
rise in the ranks. Specialists also counsel

PHIL HUGH,
CHIEF DEVELOPMENT OFFICER, RED ROOF

participants on how to grow their busi-
ness with acquisitions and investments
and provide guidance on the marketplace
challenges of increased competition, the
growth of third-party booking chan-
nels, and the mounting expectations of
guests. The forum serves as a platform
for women to learn, grow, and evolve.

RESPONDING TO THE MARKET
To retain franchise engagement and
interest, hotel brands must also offer
new product opportunities for cur-
rent and potential franchise owners.
At Red Roof, we've moved into the
extended-stay market, a sector that
has grown immensely in the past few

@ 4-MINUTE READING TIME

years. Extended-stay properties cur-
rently make up more than a quarter of
all hotel development projects in the
U.S. pipeline, according to Lodging
Econometrics. We have entered this
market with our new sub-brand,
HomeTowne Studios by Red Roof. We've
also introduced The Red Collection®,
unique city-center hotels with a focus
on locations in major cities, state capi-
tals, and resort destinations.

HAPPY FRANCHISEES MAKE
HAPPY FRANCHISORS
Nurturing strong franchise relation-
ships has led to a happy and satisfied
system of franchisees. Recently, the
vast majority of Red Roof franchisees
gave our key top-line drivers - com-
munications, driving business through
the brand, well-managed brand quality,
service quality, services for the money,
and overall performance - a franchise
satisfaction rating of 86 percent.

At Red Roof, we've built our franchise
business around the motto, “Genuine
Relationships. Real Results.®” Aside from
the strength of the brand, the strength
and depth of the relationship Red Roof
has with franchisees helps drive profit-
able growth. It’s truly genuine relation-
ships that foster the collaboration for
winning in the marketplace.

AAHOA Members/franchise owners
make up a considerable percentage of
our owners and investors; working with
AAHOA has been integral to our growth
and is another proof point of how strong
and deep relationships drive continued
success. But we also understand that we
have a lot left to do. If Red Roof’s story
were a novel, we are at the beginning.
We're depending on our franchisees and
franchise relationships to help us com-
plete the remainder of our story. ]
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It's no coincidence that Red Roof’s foray into the extended
stay market comes at a time when extended stay is the
fastest growing category and continues to outperform
expectations. In fact, Red Roof recently invested $60 million
in a renovation program to launch HomeTowne Studios by
Red Roof® and now has over 50 properties open in more
than 35 markets. Each offering the amenities guests want
including upgraded décor, kitchenette, on-site laundry
facilities, free Wi-Fi and more while continuing Red Roof's

Now there's an extended stay option
backed by the team famous for creating

Genuine Relationships. Real Results?

Introducing HomeTowne Studios

by Red Roof”

STUTIOS
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@3 86% FRANCHISEE SATISFACTION*

tradition of clean, comfortable accommodations at an
unmatched value. At the same time, franchisees get the
benefits of Red Roof's brand awareness, a nationally
deployed business-to-business sales force and a highly
successful loyalty program travelers appreciate. And that's
in addition to our award-winning marketing department
and a dedicated website based on our fastest in-class with
mobile first technology. Best of all, these exceptional services
are offered at some of the lowest fees in the industry.

TO GETIN ON A NEW WAY TO EXTENDED STAY,
VISIT US AT REDROOFFRANCHISING.COM OR CALL 888.473.8861.

*Red Roof Franchisee Survey 2018.This is not an offer. No offer or sale of a franchise will be made except by a Franchise Disclosure Documentfirstfiled and registered with the applicable authorities. For New York: An offering can only be made by a prospectus
filed firstwith the Department of Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-5824. Red Roof Franchising, LLC, 7815 Walton Pkwy, New Albany, OH 43054.© 2019 Red Roof Franchising, LLC
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COMMON GROUND

The historic
changes in

the Tax Cuts
and Jobs Act

by TONI-ANNE BARRY

@ 2.5-MINUTE READING TIME

These days, it seems like politicians cannot agree about anything. Common Ground profiles members of
opposing parties who are working together to advance issues important to hoteliers.

THE ISSUE

The historic changes in the Tax Cuts and Jobs Act (TCJA)
directly help American small businesses thrive, but the leg-
islation is not without error. Unfortunately, one provision
that was intended to increase the ability of small business
owners to write off their expenses did the exact opposite, and
made these write-offs more restrictive. This error specifically
affects investments in qualified improvement property (QIP),
which are defined as any improvements to the interior of a
commercial building, with some exceptions.

Prior to the TCJA, small businesses were eligible for 50-per-
cent bonus depreciation over a 15-year recovery period. The
goal of the TCJA was to bring the bonus depreciation up to
100 percent on all QIP investments. Instead, the bill increased
the recovery period to 39 years and did not implement full

Sen. Pat Toomey (R-PA)

First Elected: 2011

Committees: Finance; Budget; and
Banking, Housing and Urban Affairs
“As a former restaurant owner, I know keep-
ing a small business alive is always a chal-
lenge. The federal tax code should not make
it more difficult for a restaurateur or a retailer. Capital invested in
a company should be fully deductible at the time of the investment.
This helps make the investment affordable. Our simple, bipartisan
fix recognizes the economic benefits from immediate expensing and
will help grow the economy and create jobs.”

bonus depreciation. For small business owners like AAHOA
Members, this makes renovation projects more costly and
disincentives investment.

COMMON GROUND

Senators Pat Toomey (R-PA) and Doug Jones (D-AL) introduced
the Restoring Investment in Improvements Act to address
this issue. The legislation would reduce cost recovery from
a 39-year period to a 15-year period and would make these
investments eligible for 100-percent bonus depreciation. With
this error fixed, small business owners are better able to
make improvements and updates to their properties to stay
competitive in their markets. Representatives Jackie Walorski
(R-IN) and Jimmy Panetta (D-CA) introduced this legislation
in the House. |

Sen. Doug Jones (D-AL)

First Elected: 2017

Committees: Aging; Armed Services;
Banking, Housing and Urban Affairs; and
Health, Education, Labor and Pensions
“Making sure our local small businesses can
invest in themselves is critical for the eco-
nomic success of Alabama’s communities. That’s why this bipar-
tisan legislation is so important: to make sure the tax code works
as intended, and restaurants, retailers, and other businesses can
make the improvements they need to make their stores competitive,
vibrant, and safe.”
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What does

look like for you and your guests?

|
|
|
|

Allbridge is the single partner who delivers ONE CONNECTED EXPERIENCE to your
guests with all data, video, and voice technologies—scaling to your needs, reducing
your capital expenditures, and freeing your staff to focus on other priorities.

£\ Allbridge

Contact us to find out more | 888-243-5404 | allbridge.com

©2019 Allbridge Intellectual Property. All Rights Reserved.
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FEATURE
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@ 7-MINUTE READING TIME

EING YOUNG, PROFESSIONAL, AND SUCCESSFUL

in the hospitality industry is filled with great oppor-

tunities, but the job isn’t always glamorous. In
fact, it can be quite difficult to succeed, requiring
a lot of hard work and long hours.

SUCCESS IS SUBJECTIVE

According to Neel Parikh, director of acquisitions at KPG
Hotels, which owns and operates more than 35 hotels primar-
ily across the East Coast, each person should define success
in their own way. “Success follows accomplishing goals and
objectives we set for ourselves, and a good work/life balance
is also very important,” he said. “An individual should work
hard to achieve personal and professional success.”

The hotel industry is a 24/7 lifestyle, involving weekends
and late nights. However, it takes more than just long hours.
Being successful also involves adapting to the fast pace of the
industry and the ever-changing landscape.

“Emerging technologies force you to analyze your goals
continuously, and you need to adapt to these changes con-
stantly,” Parikh said.

Keeping up also involves analyzing economic trends, which
forces you to re-evaluate your own objectives. It is important to
gather nuggets of information by talking to different people in
the industry who may have a better understanding of certain
challenges and situations. Parikh added that taking time to
read is also critical to learning and gaining new perspectives.

CHOOSING THE RIGHT PATH

Many hoteliers would agree that success cannot be measured
by how many hotels you own. “Success is relative to each
individual,” Purvi Panwala said.

Panwala currently serves as AAHOA’s Young Professional
Director Eastern Division and is the president and CEO of
Purvi LLC. Her recent experience includes management of
Hotel BPM, a boutique hotel in Brooklyn, NY; repositioning
and management of The Lincoln, an independent hotel in the
Philadelphia market; and development of a franchised asset.

“To me, success happens when you have a specific goal,
whether it’s business, personal, or spiritual, and you are able
to achieve that goal for a favorable outcome in a sustainable
way,” Panwala said. “No goal is too big or too small, but you
can only achieve success if it’s realistic. If you're able to create
a plan and implement it, I believe you are one step closer to
being successful and defining your success.”

Panwala, who was born into the hotel industry, grew up
seeing how much hard work went into building the family busi-
ness. After realizing that she wanted to pursue other things,
Panwala decided to attend college instead. After graduating,
she started her career working at other jobs, but she was
always drawn back to the industry and the family business.
She eventually figured out that the family business was the
right path for her, so she began to learn about creating struc-
tures and efficiencies in the business.
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Young, driven, and in charge

Panwala joined AAHOA to educate herself on the industry.
By combining resources, all the young professionals involved
have a chance to grow together. “When you have the right
people surrounding you who share the same vision, compa-
nies are then able to create and work toward common goals
to bring that vision to fruition,” Panwala said.

One of the biggest challenges many entrepreneurs face in
the hotel industry is being able to clearly communicate their
vision in a way that everyone can understand. Another chal-
lenge is finding those key people you want on your team to
help water the garden you've planted.

“Having the right systems and people in place to balance a
company'’s growth is extremely important,” Panwala said. “In
my opinion, it can make or break your growth.”

Something Panwala has always mentioned to others is
the word “luck.” She explained that luck is when preparation
meets opportunity. “Always prepare yourself with knowledge
and position yourself for the opportunity to create your own
luck...or success,” she said.

Panwala says networking is key. Figure out gaps in your
business and link with people who can help you.

FOUR-FACTOR SUCCESS

Bijal Patel, chief operating officer of Coast Redwood Hospitality

and a third-generation hotelier, explains there are four factors

to achieving success.

1. Takeresponsibility. If you make a mistake, take immediate
steps to correct it.

2. Respect others. Business partners need to be respected to
establish your credibility.

3. Establish priorities. Working in the hotel industry is
extremely busy, and things can get muddled with work and
family time. Carve out time for yourself to avoid burn out.

4. Work hard and be persistent. It takes lots of hard work
and persistence to attain success and survive in the
industry.

As vice chairman of the California Hotel & Lodging
Association (CHLA) and soon to be the first chairman under
30 years old, Patel may be young, but he has the depth of
experience to provide sound advice. He suggests young profes-
sionals work toward defining opportunities before competi-
tors do. The hotel industry can be a complex business and
it’s always changing. New markets open and old ones close.

“You have to be quick, confident, and you have to do your
homework,” Patel said. “You need to have a strategy, and
execution is a key part of it. You also have to accept failure
and be willing to take great risks. You have to put your bot-
tom on the line.”

For Patel, success was not an easy road. The start of his
career was marked by pain and a lot of hard work. The loss
of his mom to pancreatic cancer 16 years ago and wanting to
assist his father catapulted him into the industry. He didn’t
have a lot of time to learn the ropes. He had to lead half of
his family’s business in an instant, overlooking a big property

““To me, success happens
when you have a
specific goal, whether
1t's business, personal,
or spiritual, and you are
able to achieve that goal
for a favorable outcome
in a sustainable way.”
~ PURVI PANWALA

renovation and a repositioning at only 18 years old while he
attended college three hours away. Nothing could prepare
him for this situation.

“Being a young professional in the industry is difficult, but
the industry accepts us, those who are second- and third-
generation hoteliers,” Patel said.

Workingin a fast-paced industry and living in a tech-savvy
world has made our patience shorter. “We live in an instant-
gratification society, and we don’t always look at the
long term,” Patel said. “Success in the industry is a long-term
game. Individuals need to focus on hard work and dedication,
and it takes a long time to build success. Young professionals
should focus on growingin the industry at a sustainable pace,
not focusing on capturing homerun deals.” |
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SURPRISING STATISTICS

The high cost of youth sports, combined with the trend of young athletes focusing on one sport year round, is having a

profound effect on participation rates. Consider these statistics:

O FIFTY PERCENT of injuries to young athletes are the result of overuse, with joint injuries to the knees, shoulders, and
elbows among the most common problems, according to Mark Hyman, assistant teaching professor of management and
tourism studies at George Washington University.

© SEVENTY PERCENT of kids stop playing organized sports by age 13, mostly because they can’t afford to be on a traveling
team, have sustained an injury, or are mentally burned out by highly competitive youth sports leagues, Hyman said. “That
statistic is a real indictment of our system.”

©In 2017, U.S. children ages 6 to 12 played an AVERAGE OF 1.85 TEAM SPORTS, down from 2.11 in 2011, according to the
Aspen Institute’s 2018 “State of Play” report.

© The less affluent a kid’s family is, the less likely she will participate in team sports, according to the Aspen Institute. In
2017, only 34.1 PERCGENT of children ages 6 to 12 from families that make less than $25,000 a year played a team sport,
down from 41.9 PERCENT in 2011. For families making $25,000 to $49,999, the participation rate dropped to 44.6 percent
from 47.8 percent. For families making $50,000 to $74,999, the rate dropped to 56.6 percent from 59.6 percent. Conversely,
for families making $75,000 to $99,999, the participation rate increased to 64 PERCENT from 61.5 percent. And for families
making more than $100,000, the rate rose to 69 PERGENT from 66.4 percent.
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How youth sports

teams-are bringing
opportunities to
.hotel owners

by NIGK FORTUNA

@ 7-MINUTE READING TIME

WENTY YEARS AGO, BEING A LITTLE LEAGUE
ballplayer meant signing up for your town’s rec
league and hoping to make the local all-star team.
But these days, parents of young, aspiring athletes

aren’t getting off nearly that easily. If your kid is seri-
ous about his sport, plan on spending thousands of dollars per
season, using most of your vacation time to travel for tourna-
ments, and logging hundreds of miles in your car.

Marty Maciaszek, director of the team dealer division of
the National Sporting Goods Association, has been traveling
to baseball tournaments with his 15-year-old son for years.
He said being on any traveling team likely will cost at least
$2,000 a season due to registration fees, sporting goods, hotel
stays, and meals on the road. For parents of athletes in pre-
mier leagues, the cost easily can surpass $10,000 a year, with
teams playing year round and traveling once a month or more,
either by car or by plane.

According to a 2018 report by HBO’s “Real Sports,” total
spendingin the United States on youth sports is estimated at
$17 billion annually, and the high cost has led to an 8-percent
decrease in youth sports participation over the past decade.

“It’s just amazing how drastically youth sports have changed
and how much of a business it has become,” Maciaszek
said. “You have communities building these huge facilities
that can accommodate just about any travel sport that you
can imagine.”

DREAMING BIG
Tom Farrey, executive director of the Sports & Society Program
at the Aspen Institute, said young kids increasingly are spe-
cializing in one sport and playing it year round in an effort to
get some of the $2.9 billion in athletic scholarships awarded
annually by colleges and universities. Many parents have
heard the statistic that only 2 percent of high-school athletes
will get athletic scholarships, and that the cost of youth sports
over time could rival that of college tuition. Still, their children
have big dreams, so how do you put a
price on that?

“The youth sports land-
scape has been trans-
formed by the chase
for the athletic schol-
arship,” Farrey said.
“The odds are incred-
ibly long of playing at
the Division I level,
and there’s really
not as much scholar-
ship money out there
as parents think. But
parents began to see the
potential return on invest-
ment, and that is what has
driven the formation of these
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Game on! How youth sports teams are bringing opportunities to hotel owners

Catering to the youth sports market

Marty Maciaszek of the National Sporting Goods
Association says the following hotel facility features are
especially attractive to traveling youth sports teams:
v Clean rooms in a safe environment
v Conveniently located near sports
facilities and restaurants
v Affordability
v Two beds in a room so families can
share one room, or suites
v Free breakfast buffet that begins early
since games can start as early as 8 a.m.,
or grab-and-go meal options
v Kitchen in the room so families can avoid the
expense of eating every meal at a restaurant

“Often, one or two
parents volunteer to book
accommodations for the
whole team throughout the
season, Maciaszek said.”’

travel teams, pushing down, down, down to as young as
second grade.”

CAPITALIZE ON SPORTS TOURISM

The booming youth sports industry has cities and towns
across America looking to cash in on “sports tourism,” as
families skip the traditional summer beach vacation in favor
of “tournications,” trips to big youth sports tournaments. In
some cases, these new sports facilities are creating demand
for more budget and midlevel hotels.

One example is Grand Park in Westfield, IN, where cornfields
have been transformed into a 400-acre youth sports complex
featuring 34 soccer fields and 26 baseball diamonds. Mayor
Andy Cook told “Real Sports” that in 2016, the facility hosted
1.2 million visitors who spent $145 million in the community.

v Alarge, clean pool for kids to relax
and play in after games

v Ample, clean laundry facilities to
wash uniforms each day

v Free Wi-Fi

v Ample, safe parking

Here are a few features that typically are

unimportant to these customers:

X Luxury rooms

X High-end food-and-beverage offerings

X Amenities such as spas and gyms

X Stylish architecture and layout
reflective of the hotel’s locale

Similarly, in North Carolina, the new Rocky Mount Event
Center covers 165,000 square feet and features eight basketball
courts that can be converted into 16 volleyball courts.

Supersized youth sports complexes seemingly are popping
up everywhere, as evidenced by the Youth Baseball Nationals,
which in 2020 will host major tournaments in Myrtle Beach,
SC; Sparks, NV; Elizabethtown, KY; Salisbury, MD; Sanford,
FL.; and Gulfport, MS. The famous line from “Field of Dreams”
seems to hold true: If you build it, they will come.

A typical tournament will last from Thursday through
Sunday, though weeklong tournaments such as the Youth
Baseball Nationals are common. Often, one or two parents vol-
unteer to book accommodations for the whole team through-
out the season, Maciaszek said.

Owners of existing hotels will want to link up with the
administrators of these sports complexes and tournaments to
get a piece of the sports-tourism pie. Most events have several
preferred hotels with which they have negotiated for reduced
rates. Event administrators also can help hotel owners and
investors determine whether there will be enough demand
for additional hotels near new sports complexes.

With so many youth sports facilities being built, all of those
athletes and their families need a place to stay, presenting an
opportunity for hotel owners. |
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The strong momentum of
avid hotels demonstrates
that the brand is ‘just right’

for both guests and owners.

Learn more at
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FEATURE

OSPITALITY BOASTS A WIDE GAP BETWEEN
lowest and highest average salary, so it’s no
surprise that the trends in hospitality educa-
tion are also inconsistent. Many of those in
various hotel management positions report
a broad assortment of levels of formal and
informal education. According to PayScale.com, U.S. hotel
general managers’ salaries range from $39,000 to $121,000.
While there are multiple levels of management to consider, the

salary range for others in adjacent and similar roles in other
industries does not vary as much.

The hospitality industry has seen decreases in the number
of students graduating but increases in the number of available
jobs. Seasoned managers in hospitality look at experience and
continuing education as vital.

evelopment grow your
loyees and your business

by LOUCRETIA WYLIE

professional

EDUCATION COUNTS
One such manager for Holiday Inn, Janet Price, said, “My
Bachelor of Science in business definitely helped me find my
first few jobs in travel sales, but the hands-on experiences I
got in entry-level sales jobs have been infinitely more valu-
able.” Price has been a manager in several different hotel
departments for about 10 years. Before that, she accumu-
lated five years of sales experience. Price currently works
for a large national hotel chain as a guest services manager,
working with companies who hold rooms for business travel
as a concierge. But her job is so much more than that as Price
helps facilitate needs and requests on a large scale as well.
Price said she considered an MBA after her first few years
in management but opted for corporate leadership training
within her employer’s framework. As far as Price’s staff is
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concerned, she said she often sends them to professional
development and continuing education courses in topics
such as customer service, communications, guest discretion,
and facility safety.

THE NEED FOR EDUCATION RISES

In 2017, PEW Research findings revealed that only 28 percent
of hotel employees had undertaken any continuing education
in the 12 months prior to the survey. Hotel chains, individual
resorts, and facilities are scrambling to keep up with train-
ing initiatives to match the demands of a rapidly growing
workforce. U.S. Labor Board statistics show that by 2024, the
hospitality industry will add another million jobs. In addition
to this growth, other challenges are creeping into the immedi-
ate view. With the rise of social media and reliance on online

@ 7-MINUTE READING TIME

Learn with AAHOA

AAHOA is committed to the continuing education of

its members. AAHOA HOTEL OWNERS ACADEMY™

provides:

=>Online webinars, such as CBRE Hotels’ Americas
Research - Looking Ahead to 2020 on September 17.

¢ 1- and 2-day workshops

=>Education sessions

=0 Human Trafficking Awareness Training

= CHIA and CHO certifications

=>And more!

Visit www.aahoa.com/hotelownersacademy to
learn more about AAHOA's exclusive education
opportunities.

communication platforms, our industry has seen a noticeable
increase in sharing economy companies like VRBO, Airbnb,
HomeAway, and FlipKey. Private accommodation markets have
seen a 100-percent increase in the U.S. travel industry since
2016. Services like these rely primarily on customer service,
with flexibility and affordability coming in a close second
and third. An unsure economy, drastic changes in spending,
and the next generation of adults reprioritizing how dispos-
able income is spent is shaping how our industry is growing.

LEARNING ON THE jJOB

In spite of the more than 85,000 undergraduate and graduate
hotel and restaurant management degrees awarded in 2018,
formal education (in the form of college, university, or insti-
tutes) is more often the exception and not the rule. Many hotel
workers do not specifically study hospitality management, or
they have little to no formal education. Most learn the job as
they go. With the exception of roles that require specialized
certificates or training (like accounting, culinary services, and
safety or security officers, for example), it is suggested that
a little less than 85 percent of hospitality employees receive
all official job training once hired, according to the Bureau of
Labor Statistics and a survey conducted by American Hotel
Lodging Association.

HANDS-ON HOSPITALITY
This can be anecdotally evidenced by seasoned manager for
Drury Hotels, Beth Wyatt. “All of the best lessons I've learned
have been in hands-on situations,” Wyatt said. “I have been
able to move up in my hotel because I learned how to do my
job and relate to my department better than those who have
the degree but no real-world experience. Ultimately, I even
make the same salary as my ‘better-educated’ peers.”
Wyatt also takes every opportunity for free continuing
education that Drury offers. She keeps an eye out for free
sessions from civic organizations, such as a safety session
Homeland Security is offering locally next month.
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Training and transformation

Mike Kurts, a retired bed and breakfast manager and
previous Hilton employee, said, “Before I got my first job
as a customer service manager at a chain, I graduated from
college with a Bachelor of Science in Hotel and Restaurant
Management and Culinary Arts. I made almost nothing. I
started taking some courses hotel upper management offered.
I gained human resources credits, and basic accounting skills,
and I learned how to improve my customer relations skills.
I knew how to cook and handle day-to-day operations for
hotels, B&Bs, and restaurants, but I needed to learn how to
deal with people better.”

Kurts said he almost envies those goinginto the hotel busi-
ness in today’s market. The technology alone would have
made his first job, with a national chain in a moderately sized
Midwest city, incredibly more efficient. “I would have loved

to be able to book and order and do all the things customers
want online,” he said.

A GROWING INDUSTRY
In spite of the nation’s fluctuating economy, statistics show
there is an almost 3-percent yearly increase in available posi-
tions in the hotel workforce, and the need for educational
opportunities will grow in tandem. Both traditional and non-
traditional educational opportunities in hospitality are growing
as the industry grows, but workers and employers still seek new,
innovative training programs and professional development.
Regardless of growth or fluctuations in the industry, training
employees will always be the key to meeting higher customer
service standards and growing the prestige that comes with
a successful hotel business. |

InikAac -

Maximum Performance

UniMac by Alliance Laundry Systems

ADD OUR SKILLED LABOR
TO YOUR LAUNDRY ROOM.

(NO HIRING REQUIRED)

" TotalVue

POWERED BY UNILINC®

With today’s hiring challenges, laundries are tasked
to do more with less. UniMac”s TotalVue” system
will help you maximize performance without
adding staff.

TotalVue provides a new level of visibility to

your operation - with real-time reports that help
identify ways to improve throughput and prevent
downtime.

at’s laundry genius. That’s UniMac.

To learn more about the power of TotalVue
and request a complimentary Laundry
Operating Cost Analysis ($350 value),
VISIT UNIMAC.COM/ROI.

FINANCING AS LOW AS 5.99%*
available for 36 months

*Rates are subject to formal credit approval and credit score.
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Help fuel guests all day with the flavors they love.

Whether you’re looking to fill your lobby, pantry or breakfast buffet,
we offer the brands and flavors your customers seek out.

From Jimmy Dean’ and Tyson’ to Pierre, Hillshire® Snacking and Hillshire Farm®
brands, you can be sure our robust product portfolio of convenient options will help fuel
your hungry customers throughout the day.

Visit TysonHospitality.com for more information on these products.
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Premium guest entertainment
at a price you’ll love.

Now guests can enjoy built-
in Netflix on in-room TVs, plus

cast.thelr favorite apps, movies, NETFL'X | espEvVOLVE
music, and more. Because no
tWO guests are alike. Netflix streaming membership required.
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=2 Technology designed with
hospitality in mind.

e Customize your guest e Use any TV over any network.

interactions.

Incorporate hotel branding
and integrate with your
property management system
to offer a personalized
customer experience from
arrival to checkout.

Integrate apps for even
more services.

EVOLVE is an open, flexible
platform that allows custom
development. Integrate apps
like checkout assistance,
room service, and more.

Service and support made easy.

Remote monitoring lets

us identify and solve
complications on behalf of
your staff. No need for tech
visits and no need to enter
the guest’s room.

EVOLVE has Pro:ldiom built-
in, so you can offer a smart,
HD TV experience without
upgrading to commercial
grade TVs. Plus, consolidate
with a single remote.

e Chromecast built-in for
seamless casting.

Let your guests cast their
content on your TV without
the extra equipment.

b GooglePlay You} 5 Chromecast built-in

Android TV, Google Play, Chromecast built-in, and
YouTube are trademarks of Google Inc.

This is what peace of mind looks like.

e Nationwide Provider

Maintain a consistent guest
experience across your
portfolio of properties with
one nationwide provider and
one solution.

e Hassle-Free Hospitality Solutions

Our entertainment solutions are
future-proofed, affordable, and
compatible with your existing
infrastructure.
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COVER FEATURE

INVESTING IN THE FUTURE
OF OUR INDUSTRY

AAHOA's past, present, and future unite to make
an impact on tomorrow’s hospitality leaders

by HEATHER CARNES

AAHOA NOT ONLY INVESTS IN ITS MEMBERS, IT ALSO
invests in the future of the hospitality industry.

In our commitment to the next generation and America’s
future hoteliers, AAHOA has partnered with Kennesaw
State University Michael A. Leven School of Management,
Entrepreneurship, and Hospitality, and the University
of Houston Conrad Hilton College of Hotel & Restaurant
Management to provide scholarships to exceptional students.

Thanks to many AAHOA leaders - both past and pres-
ent — these scholarships are changing the lives of hospital-
ity students and will have a lasting impact on the future of
our industry.

KENNESAW STATE UNIVERSITY SCHOLARSHIP

Michael A. Leven School of Management, Entrepreneurship,
and Hospitality

What will be one of the signature scholarships given each year,
the Michael Leven and Lee Dushoff AAHOA Scholarship for
Compassionate Leadership was created in partnership with
KSU. The scholarship was created to honor Mike Leven and
Lee Dushoff and the major contributions they made and
the critical roles they played in the founding of
AAHOA more than 30 years ago. Launched
at the 2019 AAHOA Convention & Trade
Show, it will support students seeking

an undergraduate degree in hospitality
management.

“AAHOA is a symbol of build-

ing a bridge between newly arrived

Michael A. Leven (L) and
Lee Dushoff (R)

immigrant hoteliers and the mainstream of the hotel industry,
representing a unified force to remove the prejudice, bias,
and stereotypes that existed three decades ago,” AAHOA Past
Chairman Hasmukh (HP) Rama said. “Mike and Lee provided
much-needed direction and leadership in building that bridge,
helping break the stereotypes and bias. Having worked closely
with both Mike and Lee, I feel strongly about ensuring their
legacies endure.”

In addition to AAHOA’s contribution, AAHOA Members can
also contribute to this legacy. Tax-deductible contributions
on behalf of AAHOA Members and Industry Partners will
be instrumental in creating a sizeable endowment that will
provide scholarships for students for many years to come.

“JP Rama and I made an initial donation of $51,000, and other
AAHOA leaders are generously contributing to this AAHOA
Scholarship Fund,” Rama said. “I request all hoteliers to help
the future leaders of our industry create opportunities for
their own success; the students who earn these scholarships
will help carry on the tradition of open, innovative, tolerant
thought that both these great men brought to our industry.”

In just a few short months, the scholarship fund has nearly
tripled in size, thanks to the generosity of industry supporters
and AAHOA Members.

To learn more, visit community.kennesaw.edu/aahoa, or

contact Seth Walker, director of Development for the Coles
College of Business, at swalk165@kennesaw.edu.

UNIVERSITY OF HOUSTON SCHOLARSHIP
Conrad Hilton College of Hotel & Restaurant Management
AAHOA, in partnership with the University of Houston, cre-
ated the AAHOA Student Assistantship and Scholarship
Endowment to assist students pursuing a future in the hos-
pitality industry. Each academic year, $25,000 is awarded to
eligible students, and to date, the endowment has awarded
scholarships to 25 students.

Three recent scholarship recipients (Quincy Reynolds,
Parmveer Lidhar, and Chelsea Lawson) attended the 2019
AAHOA Convention & Trade Show earlier this year, where
they got to learn more about the industry and speak directly
to attendees about their studies and promising futures.
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“Hospitality is an industry of innovation and leadership, Thank you to KSU scholarship contributors*

and everything that led to the formation of AAHOA told me AAHOA Atlanta, GA
that this organization was founded on the desire to share the Alkesh Patel Vancouver, WA
ideals that wer ingtob me the future,” Quincy Reynold Auro Hotels Management, LLC......c.ccovvivririneerenennnes Greenville, SC
(?a s thatwere going to become the tuture,” Quincy ey. ? s Ayco Charitable Foundation ........cccccvvvvvvnerieennnes Albany, NY
said. “I was absolutely humbled to be selected as a recipient Bakulesh Patel ... Lake Oswego, OR
of the AAHOA scholarship because it means that I have been Bharat Patel Irving, TX
. . . Chetan Patel .... Beaufort, SC
inducted into a cohort that has never trembled in the face of fEine @ bushel. Philadelphia, PA
adversity and always strives to drive forward this amazing Gainesville Masters, LLC Gainesville, GA
industry that we all love.” s R R om0 L (Rl 1
Innovative Hospitality
Management Properties New Hope, PA
To learn mor n 1 Taff iajaff h. : Jagruti Panwala Ivyland, PA
o lea ore, contact Joel Jaffe at jajaffe@uh.edu R Ge Orchard Park, NY
Mahesh Amin Belmont, CA
Mehul Patel Southlake, TX
Miller Law Group Palo Alto, CA
REALIZING THFIR OWN DREAMS o Nimisha Patel San Antonio, TX
AAHOA’s scholarship initiatives are creating opportunities for Pioneer Management Inc. Salisbury, MD
those seeking hospitality education, helping them realize their EogZLBloPsst I EF”Qersg”b':'_'V
. . an a Pate Incinnati,
own American Dream. AAHOA looks forward to seeing what StevenyBeImonte _____ Franklin, TN
you accomplish and how you impact the industry for years to Vinay Patel Chantilly, VA

*4s of July 31, 2019

come. Congratulations to all scholarship recipients! ]

A NOTE FROM THE DIRECTOR
Michael A. Leven School of Management, Entrepreneurship, and Hospitality

As Kennesaw State University prepares to launch its new hospitality degree, AAHOA has pledged its support by establishing
an annual scholarship for exceptional student leaders within the program.

I had the pleasure of attending AAHOA’s annual conference, where we were able to announce the scholarship’s creation
and the launch of our global fundraising campaign. The money we raise will join AAHOA’s contribution, as well as a generous
donation from Elaine Dushoff, in endowing the new scholarship in perpetuity.

MORE THAN JUST A SCHOLARSHIP
The goal of the Scholarship for Compassionate Leadership is to help prepare the next generation of professionals to guide
the industry. Students in KSU’s hospitality management degree program will be the managers and owners of tomorrow, and
it is very important that these students have every opportunity to succeed.

That is why scholarship recipients will receive more than tuition assistance. AAHOA will also invite the students to visit
the organization’s Atlanta headquarters, meet with the Board of Directors, and attend their annual convention and trade
show. These experiences will provide recipients with valuable real-world insight into how the hotel business operates.

HELPING THE NEXT GENERATION
The availability of this scholarship could make all the difference for bright hospitality management majors who may be fac-
ing financial difficulties.

While potentially helping first-generation college students succeed is attractive to KSU and AAHOA, as we work together
to develop the scholarship’s application requirements, the most important thing is ensuring the award goes to students who
demonstrate true leadership potential and a capacity for compassion.

NEW SCHOLARSHIP, NEW OPPORTUNITIES
As director of the Leven School, I am passionate about creating new student opportunities.

The hospitality industry is a massive player in the Southeast’s economy, and its influence is only going to grow. Initiatives
like our new undergraduate degree in hospitality management, and the launch of this corresponding scholarship program,
will ensure our university continues to provide the industry with a talented, highly energized workforce.

Leven and Dushoff changed the course of the hotel business. With the establishment of this scholarship, they will inspire
future generations of hospitality professionals to do the same.

Robin Cheramie, PhD

Interim Dean and Professor, Coles College of Business, Kennesaw State University
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Turning a family business
into a family empire
How trendsetting owners use
finance to their advantage

by RUSHI SHAH

HE COMMERCIAL REAL
estate industry has
come a long way. It has
evolved and matured
over time, empowered
by the ready access to
information. Today, it is an impressive
$16-trillion marketplace with hospital-
ity assets making up about $2 trillion in
valuation (source: NAREIT). This growth
has prompted institutional capital to pour
funds into the industry. This capital surge
has enabled hotel and commercial real
estate sponsors and owners to acquire
larger assets in bigger markets usingrela-
tively fewer of their own investment dol-
lars. Historically, these premium assets
were out of reach for everyone except
private equity firms and larger institu-
tions. Now, with access to the new dry
powder, entrepreneurial owner/operators
are able to take advantage of these oppor-
tunities and capture significant upside
while limiting their downside.

There are a number of ways to lever-
age this availability of sophisticated cap-
ital, each with its own risk and reward.
Let’s take a look at some of the most
common structures, including limited
partnership-general partnership, joint
venture partnership, fund, private vs.
public real estate investment trusts
(REIT), preferred equity or mezzanine
debt, and bifurcation of ground lease
and leasehold.

LIMITED
PARTNERSHIP-GENERAL
PARTNERSHIP (LP-GP)

LP-GP structure is the most traditional
way to use other people’s money to fund
a project or acquisition. Under this struc-
ture, the general partner (GP) can raise
capital for a property purchase from any-
one whoisinterested in taking advantage
of the potential upside as a limited part-
ner. As limited partners, these persons
do not have decision-making power and

their liability does not extend beyond the
amount of capital they invested. Unlike
the GP, they do not sign on the loan as
guarantors and do not need to provide
any type of contingent liability to the
lender or any other party. Likewise, they
do not have any legal liability from the
operations of the asset. In exchange for
bearing the largest share of the risk,
the GP typically receives an additional
return on his or her invested capital
in the form of a Promote. This type of
fundraising structure is straightforward
and can usually be put in place through a
private placement memorandum or PPM.

JOINT VENTURE PARTNERSHIP
A joint venture partnership structure
is similar to a LP-GP, except the limited
partner is typically one institutional
investor instead of multiple individual
investors. The institutional investor
will also usually provide help with the
financing guaranty, as well as carry
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some legal and operational liability. Joint
venture investors look for opportunities
that will deliver a mid-level, double-digit
internal rate of return or IRR. IRR is the
measure of annualized returns achieved
over a period of time. JV partners will
also likely dip into the sponsor’s share
of return. To be joint-venture worthy,
assets should be located in major mar-
kets with captive demand drivers and
significant upside.

FUNDS

Many savvy entrepreneurs leverage
their capital and track records to raise
a fund to take advantage of bigger
investment opportunities. A success-
ful owner/operator will first need to
establish an infrastructure for manag-
ing and investing as a fund, identify the
target asset types and markets, and
define a capital deployment strategy to
purchase those assets. Then the fund
will need to raise between $50 million
and $250 million in capital. The fund
manager generally charges a manage-
ment fee of 2 percent on assets under
management, and 20 percent of all
profits above an 8-percent return are
returned to the investor. This struc-
ture allows for a more permanent
availability of capital and also affords
the fund manager some discretion
over how he or she deploys the capi-
tal. Because of the start-up costs to
create the required infrastructure, a
fund strategy can be more expensive to
implement than other structures and
carries some execution risk in case the
fund manager is unsuccessful in raising
necessary capital.

REAL ESTATE INVESTMENT
TRUSTS (REIT)

Public markets have always been a
sought-after venue in which to raise
permanent capital. One way sophisti-
cated borrowers can take advantage of
public marketsis to create a REIT. Under
a REIT structure in the U.S., 90 percent
of the net income is required to be

distributed back to the investors in the
form of dividends. There are two flavors
of REIT: public and private. Both types
raise money from investors, but a public
REIT is listed on the market and a private
REIT is not. A REIT is the most expensive
way to raise capital because it typically
involves a banker and legal costs are
high. As a general rule of thumb, in order
to make economic sense, a REIT must
raise $100 million or more. A typical REIT
yields about 8 percent of the book value
to its investors.

PREFERRED EQUITY OR
MEZZANINE DEBT

Both preferred equity and mezzanine
debt often are the go-to when owners
are looking to acquire an asset using
higher leverage than traditional financ-
ing. Owners may be able to capitalize
up to 85 percent of the total capital
required for the purchase. In exchange
for allowing the higher leverage, the
preferred equity or mezzanine debt
investor will demand at least low, dou-
ble-digit returns. Investors that dealin
this layer of the capital stack typically
prefer larger, well-branded assets in
major metro areas. In most cases, mez-
zanine debt needs to be approved by the
senior lender. As a result, Wall Street
tends to prefer preferred equity over
a mezzanine loan because the senior
lender has less say over a preferred-
equity investor than over a mezzanine-
debt investor.

GROUND LEASE BIFURCATION

Ground lease bifurcation is one of the
newest and best ways to own assets
with less skin in the game. By clos-
ing two loans on the same asset, one
on the land (the leased-fee entity) and
one on the building and operations (the
leasehold entity), a lender can isolate
the higher risk of the operating busi-
ness and more accurately calculate the
land’s valuation. This arbitrage allows
an owner to achieve higher levels of
leverage because Wall Street prefers to

@ 6.5-MINUTE READING TIME

offer the senior loan on the less-risky
land since the loan sits at the top of
the capital stack for repayment. This
security results in more attractive
terms and higher leverage for borrow-
ers. There are also pockets of capital
available for the lease-hold financing
for better assets.

TAKING ADVANTAGE

OF STRUCTURED

FINANCE TRENDS

Trendsetter owners who want to take
advantage of these capital structures
should always keep in mind that there is
no free lunch within the market. There
is always a tradeoff between risk and
reward. If you are making a profit using
investors’ capital, inevitably you will
have to share the upside. Limiting the
amount of upside you share is possible,
butin exchange the amount of leverage
you achieve is also likely to be limited.
Each structure has repercussions when
it’s time to recapitalize or refinance, so
it is critical to examine all possible exit
scenarios and determine how they align
with your business goals. To find the
optimal structure and avoid unneces-
sary hiccups, it’s smart to work with
an expert intermediary who has done
it before. u

Rushi Shah is principal

and CEO of the commercial
mortgage and real estate
investment banking firm
and AAHOA Club Blue
Member Mag Mile Capital.
As a leader in hospitality financing, Shah
specializes in structuring and placing
high-leverage, non-recourse bridge and
permanent debt with cash out for full- and
limited-service hotels nationwide. Since
joining the firm’s predecessor, Aries
Capital, in 2015, Shah has structured and
closed hundreds of millions in financing for
all property types. Shah has held previous
positions at Northern Trust and has an
MBA from the University of Chicago’s Booth
School of Business.

TODAYSHOTELIER.COM | SEPTEMBER 2019 | 33


http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=33&exitLink=http%3A%2F%2FTODAYSHOTELIER.COM

SMALL BUSINESS

*x k Kk Kk

S il e e

b L ¢
® Lok W

Labor Day:
A time to hlghllght

American workers

by ALFREDO ORTIZ

EPTEMBER MARKS THE

125th Labor Day celebra-

tion in the U.S., a federal

holiday intended to com-

memorate the American

worker. The festivities also
provide ample opportunity to highlight
hardworking Americans who apply their
professional expertise, skills, and time
in the hotel industry.

Hotel businesses belong to the leisure
and hospitality sector of the U.S. econ-
omy, which according to the latest data,
employs more than 16 million people.
These include Americans working at
hotels and other businesses that often
contribute to a traveler’s experience,
such as restaurants and other entertain-
ment venues.

Thankfully, this dedicated group of
employees, whose industry contrib-
utes billions of dollars annually to the
economy, is thriving. In 2019, the unem-
ployment rate for those in the leisure
and hospitality industry dropped to a
level not seen since the 20th century.
Moreover, year-over-year wage growth
for these positions has increased by

more than 3 percent every month since
May 2018.

SECURING A STRONG
ECONOMIC OUTLOOK

For those Americans looking to jump
into the industry, there are more than
a million unfilled positions currently
available that will provide an opportu-
nity to kick-start a successful career.

But what can AAHOA Members do to
secure a strong economic outlook? Well,
just as their colleagues of the past helped
fight for employment rights and humane
working conditions, new policies to bol-
ster the economy can be advocated for
in the present.

For example, hotel businesses and
their employees could unite against
efforts to raise the federal minimum
wage to $15 an hour. Many people
employed in the industry already
make well-above that level, but that’s
because they merit the pay with skill
and experience. Forcing businesses to
pay entry-level employees high wages
not only will discourage hiring young,
less-experienced people to begin with,

@ 3-MINUTE READING TIME

it will negatively impact the bottom
line of businesses and, therefore, their
employees.

In fact, the macro ramifications
are noted in a recent report from the
non-partisan Congressional Budget
Office. The investigation concluded that
raising the minimum wage to $15 an
hour at the federal level would cost the
country 1.3 million jobs (up to 3.7 mil-
lion) and reduce net family income by
$9 billion a year.

REDUCING BUDGETARY
STRAIN

Other opportunities for hotel industry
workers to improve their own economic
future is to engage in other areas of pub-
lic debate - including tax and health
care policy.

The Tax Cuts and Jobs Act - legisla-
tion enacted last year that has acted as
rocket fuel for the economy - is sched-
uled to expire in 2025. Extending the
newly lowered tax rates and other mea-
sures that have encouraged business
expansion will go a long way to secure
a bright economic future. Furthermore,
helping to expand the use of new ave-
nues to acquire more affordable health
care - including association health
plans* (AHPs) and health reimbursement
arrangements (HRAs) - will reduce bud-
getary strain on business owners and
employees alike.

This month, people from across the
country celebrated previous advance-
ments spurred by American workers.
But just because we’ve already come
a long way doesn’t mean there aren’t
more threats to tackle and progress to
be made. |

Alfredo Ortiz is the president and CEO of
the Job Creators Network.

*AAHOA has partnered with
UnitedHealthcare to provide members with
special insurance pricing and offers for

your business and employees. Check out
aahoa.com/membership/member-benefits
to learn more about how you can offer this
AHP in your business today!
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BY THE NUMBERS

II ‘% UNIVERSITY of
\/\. IOA HOUSTON
ASSISTANTSHIP AND SCHOLARSHIP ENDOWMENT

In order to encourage and support the future leaders of the hospitality
industry, AAHOA has partnered with the University of Houston Conrad
Hilton College of Hotel and Restaurant Management to provide

a scholarship and assistantship endowment for deserving

undergraduate students interested in pursuing
HRST SCHOLARSHIPS zu 11
- AWRRDED

a career in hospitality.
[ ]
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THROUGH 2018
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FUNDS DISTRIBUTED 315 ““u
THROUGH 2019

FUNDS GOMMITTED szsn n"“
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For more information about the AAHOA-UH Assistantship and Scholarship Endowment,
visit aahoa.com/hotelownersacademy/scholarship or email info@aahoa.com.
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TRENDS

RITING

about trend-

setting and

writing about

being trendy

are very different

things. Nonetheless, I'm pleased to hear

others are picking up on our commit-

ment to the guest room, and the out-

standing discussions and reception that
have occurred as a result.

But before our commitment to the
guest room was referred to as trendset-
ting, it was called contrarian, and before
that, maybe just common-sense hospital-
ity. It wasn'’t a position we procured to
differentiate ourselves while our com-
petitors made significant investments
in the public spaces, but it did make us
standouts in the eyes of those who mat-
ter to us most.

ADD SOME OOMPH

While it may seem contrarian or even
anti-trend to some, our approach and our
subsequent cost have hardly changed
since we launched the franchise system
in 2014. In fact, the typical cost of our
brand FF&E package did not increase
with the release of our generation II
lobby in 2017, while it increased value for
guests and properties across the board.
Our latest release of the generation II
guest room follows in similar fashion,
but it was developed with a bit more
ease and a lot more oomph.

By listening to our guests, operators,
and franchisees, we found our most
valuable touchpoints were indeed in
the guest rooms. While there are con-
siderably many more touchpoints in the

@ 4-MINUTE READING TIME

Investing in the

guest room than the lobby, the guest
room refresh came along much easier
for two reasons.

1. We do not increase cost where we
do not see value. As franchisees and
operators themselves, our founders have
held steadfast to this principle since
Day 1. As employee No. 1, I can speak
to the extent in which we've committed
to that principle.

When it comes to common space
investments, we believe there is value
but only to a point. So we made simple
changes to improve both operational and
consumer experiences, while using the
opportunity to modernize the finishes
and open up the floor plan. Feedback
hasn’t differed between the generation II
lobby and its predecessor, and we don’t
expect it to. Not seeing much value
increase aside from lifting the initial
impression of the hotel, we overcame the
challenge to produce simple but signifi-
cant modifications without increasing
cost. When it came to the guest room
refresh, the changes remained simple
and significant, but the opportunity to
increase value was abundant.

2. We don’t fix what’s not broken.
Materially, the guest room is what our
guests loved most about their My Place
experience. Since the beginning, our
recliners, beds, and bedding have not
only been complimented, but purchased
by guests, franchisees, and staff alike.
And I can’t name all the other ways
guests have identified the smaller
details we’ve placed as refreshing addi-
tions to their guest room experience. It
wasn’t only satisfying to improve what
our guests already enjoy, but it was

. guest experience

by SARAH DINGER, MY PLACE HOTELS SVP OF
BRAND MANAGEMENT

genuinely exciting to create so much
value with simple adjustments.

DON'T MISS AN OPPORTUNITY
Regardless of the differences in cost
and process, the two developments
together address a shift in consumer
behavior and an opportunity to maxi-
mize revenue. By offering daily, weekly,
and monthly rates from the start, we
developed a diverse and loyal customer
base that consists mostly of transient
guests staying 2-3 days. With a healthy
fraction of long-term guests staying an
average of 12 days on the weekly rate,
and 74 days on the monthly, our hotels
have an exceptional opportunity to
maximize revenue on the nightly rates.

As the extended-stay segment con-
tinues to experience unprecedented
growth, it’s no secret that the affinity
for extended-stay accommodations,
particularly within the business and
leisure segments, has grown. In rec-
ognizing that we had the built-in
efficiency to cater to guests in all
tiers while maximizing dollars on
the last rooms, our refreshes were
designed to deepen our appeal to a
broadening base of both weekday and
weekend travelers.

While our industry will see many
more advancements in terms of tech-
nology and innovative solutions, which
really excites me, I believe we should
always advance sensibly and be care-
ful to not manufacture trends. At the
end of the day, if we all hope our hotels
will be like homes to the weary traveler,
then our progress should make them feel
more like one. u
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~_____ Upgrade your bathroom
B2 - 4 withouta costly remodel!

Hookless Shower Curtains
Our signature sheer window adds light into the shower making your
bathroom feel bigger and brighter. Flex-On°® rings install in just 45
seconds - saving you time and money!

Crescent Suite Curved Shower Rods
Give your guest more room in the shower without a remodel.
Crescent Suite™ curved rods add 9” of additional shower space -
that's 25% more room.

The Collections by Focus

New bath accessories will give your bathroom counter a fresh,

contemporary look without replacing costly countertops.
Available in a variety of materials and styles.

0 -
FOCUS HosPiaLTY  AAAOA  sssasee

hospitality R~
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ADA

Serving guests with

disabilities and their

service animals: Test
your knowledge

by DAY AL-MOHAMED & BRUNA E. PEDRINI

. A woman enters the hotel carrying a small dog she says

is a service dog. There are no visible signs the woman has
a disability. The hotel has a no-pets policy.
. Ask for documentation to prove it is a service animal.
. Refuse her stay. Service dogs work for blind people or
people in wheelchairs.
. Ask about her disability.
. Ask “Is that a service dog?” and “What task does the dog
do for you?”

. Which are requirements for a service animal?

. Trained, well-behaved, and non-disruptive.
. Under the handler’s control at all times.
. Identified by a harness or documentation.
d. A, B,and C
e. A and B only

. Can pet-friendly hotels require all animals to stay

on specific floors?

a. Yes. We're meeting the needs of all our customers and
some have allergies.

b. No. The hotel may designate pet floors, but a service dog
is not a pet.

. Housekeeping knocks and no one answers. Housekeeping

enters and sees a dog alone in a non-pet room. Is this ok?

. No. Service animals must be with their handlers at all
times.

. Only if the handler let the front desk know they’d be
leaving their service animal in the room.

. Yes. But the handler should have put up the “Do Not
Disturb” sign on the door.

. It depends on what the service animal is used for.

. A staff member reports that a guest in a wheelchair is

in the lobby. Their service dog keeps growling at other
guests.
. There is nothing you do can because it is a service dog.
. There is nothing you can do unless the dog bites
someone.
. Ask the guest with the disability to leave.
. Ask the guest with the disability to either control their
dog or remove the dog from the premises. |
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I

Answers: 1D; 2E; 3B; 4A; 5D

5 right answers: Well done! Be sure you share your
knowledge.

3-4right answers: You've got the basics, but make sure
you consider all the nuances. Find information to help
you meet the needs of disabled guests with service
animals in the August issue of Today’s Hotelier.

1-2 right answers: This is not easy, but you're working

| things out. Learn more in our ADA webinar series on
AAHOA .com. These 20-minute resources can help get

you and your staff up to speed.
e I
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FRANCHISE @
LITIGATION PNGYA

Legal assistance in reviewing/
negotiating franchise agreements
and liquidated damages settlements.

Mahesh I. Patel

Patel & Associates, Attorneys at Law
Phone: 972-643-1813

Fax: 972-231-0104

Email: mpatel@patellaw.net

DO IT ONCE, DO IT RIGHT!
% ARTISTIC

BATH AND KITCHEN REFINISHING INC.

Refinish your bathtubs!
Volume pricing starting at "$99"
includes a non-resistant bottom!

REFINISHING OF:

FIBERGLASS TUB & SHOWER ENCLOSURES, o
TUB & TILE, CULTURED MARBLE SINKS & VANITY TOPS

888.707.9297
artisticbathrefinishings.com

HOSPITALITY LAW FIRM

RICHARD M. SALTZMAN, EsQ.

Former Fortune 500 Hotel Attorneys & Senior Franchise Executive
Liquidated Damage Settlements

Dispute Resolution
Franchise Agreement Negotiations
Acquisitions and Sales
Development

GIAMBRONE & SALTZMAN, LLC
ATTORNEYS
862-210-8137 « rs@giambronesaltzman.com « www.giambronesaltzman.com

HAIRY,
CLOGGED,

CORRODED

TUB DRAIN?

UNIVERSAL
NUFIT®

MAKES OLD DRAINS
LOOK NEW IN
MINUTES. §:. =
NO TOOLS, J—
NO SWEAT. 3

B Fits over old tub drain
B No removing strainer body
H [nstalls in minutes

Installs with pin... ...or with silicone

Grid strainer keeps hair
and other items out of

w ATCCI bathtub drain.
Watco —
athtub dvain .
experts!
Useful. Innovation.
816.796.3900 ® watcomfg.com

Patent www.watcomfa.com/patents

/
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CITY SPOTLIGHT

by ASIF LAKHANI

HEN THINK-

ing about

major cities in

the U.S., Phoenix

isn’t likely one

that

mind. As of the 2017 Census, however,

comes to

Arizona’s capital city is actually the fifth
largest by population in the entire coun-
try. Phoenix’s land area is also among
the top five of U.S. cities, and it has
hosted its fair share of major events to
solidify its reputation.

Phoenix has hosted multiple college
football playoff games and Super Bowls,
with both events scheduled to return
to the city in late 2019 and early 2023,
respectively. Phoenix also will host the
NCAA Men’s Final Four in 2024. On a
smaller scale, the Greater Phoenix region
hosts MLB’s Cactus League (spring train-
ing) annually for more than a dozen
teams. Cactus League games drew a
record-high 1.9 million visitors in 2017.
The 2018 season had an economic impact
of $644 million, according to a study by
Arizona State University.

TOURISM SURGE BOOSTS

MARKET, DEVELOPMENT

While Phoenix has always been consid-
ered aresort destination, the city is cur-
rently in the midst of a renaissance as
an urban destination as well, Eric Kerr,
the director of Research and Business

Analysis for Visit Phoenix says. The
Greater Phoenix area hosted 44 mil-
lion visitors in 2017 who accounted for
more than $7 billion (estimated) in direct
spending, according to a report from Visit
Phoenix. Travel and tourism expendi-
tures supported more than 128,000 jobs
in Phoenix in 2017, the report says. The
city experienced an increase in occu-
pancy rates and room nights sold in 2018
and, as of May 2019, is on pace to beat
those numbers.

The Phoenix market is responding
positively to the high demand. Nearly
50 properties have undergone or are cur-
rently experiencing more than $650 mil-
lion in renovations since 2015. In total,
Phoenix has approximately 160 hotels
and resorts with more than 27,000
rooms, and there are more on the way.
Two major hotel openings for this year
include a 350-room Great Wolf Lodge in
September and a 264-room Marriott in
late 2019, which will be the brand’s larg-
est full-service hotel in Arizona.

HOME SHARING VS.
HOSPITALITY
An interesting thing to note about
Phoenix is its stance on home-sharing
platforms such as Airbnb and VRBO.
Arizona has taken a more welcoming
approach to such platforms.

In 2016, Arizona Gov. Doug Ducey signed
a bill that prohibited local governments

@ 3-MINUTE READING TIME

from keeping home-sharing platforms out
of their communities. Then, in May 2019,
Gov. Ducey signed HB 2672, which added
regulations to the local home-sharing
economy. Notable changes include the
need for a main contact to be listed should
an excessive noise (or other) complaint
be filed. The bill also requires renters to
obtain a tax license before listing their
properties, and it prohibits rental proper-
ties from being used for events that would
require a permit or license. Lastly, the
bill also prevents rented properties from
being used as retail spaces, restaurants,
or banquet halls.

PHOENIX RISING

Ultimately, it’s only a matter of time
before Phoenix is regularly included in
the conversation of premier destinations
in the United States. Its grid-layout gives
it a true city feel. Coupled with a large
population and traditional downtown,
it breeds an urban oasis atmosphere.

What'’s arguably even more impressive
about Phoenix is the number of natural
parks within close proximity. Camelback
Mountain and Saguaro Lake are two
gems adored by visitors and travelers
alike, and Grand Canyon National Park
is just under four hours away.

If the future is as bright as the sun
shines in Phoenix, then now is a good
time to begin planning a business ven-
ture in the Valley of the Sun. |
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The Guest Experience.

Enhanced by a new partnership with AAHOA, the HX 2019
conference and expo offers unparalleled opportunities to
experience today’s must-have hospitality innovations and

k with industry infl in the ultimate hub for hotel Use the promo code AAHOA19 to
network with industry intluencers in the ultimate hub Tor hote receive a complimentary expo pass or
development: New York. $50 off the two-day conference.

thehotelexperience.com/aahoa19
AAHOA MEMBERS:

)

35+ educational sessions offer insights on how to
navigate the evolving hospitality landscape, from

third-party delivery services and cybersecurity risks
to VR technology.

40,000 square feet of exhibit space showcasing
225+ of the industry’s leading brands.

5,000+ hospitality professionals doing business in THE HOTEL EXPERIENCE
one place. REIMAGINING HOSPITALITY
HXis where trends, tech and ops seamlessly merge.
POWERED BY A AI IO

NOVEMBER 10-11, 2019 | NEW YORK CITY
JACOB K. JAVITS CONVENTION CENTER

E M E R A L D CO-LOCATED
EXPOSITIONS WITH:

PRESENTED &
PRODUCED BY:

BD [ny

A BOUTIQUE DESIGN TRADE FAIR
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USTOMERS FAVOR COM-
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concern for
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environment.
A 2015 report on
global corporate sus-
tainability found that 66 percent of con-
sumers were willing to spend more on
a product if it came from a sustainable
brand. Among millennials, this measure
rose to 73 percent.

A growing number of hotel guests take
this movement even further, choosing to
identify as “sustainable travelers.” These
customers are willing to take fewer vaca-
tions to minimize their environmental
impact. For the sustainable traveler, a
hotel is more than a place to sleep; it’s
areflection of the story they wish to tell
about themselves.

While this type of guest may vacation
less frequently, they are more inclined
to book a longer stay in a single location.
Further, they're willing to spend more
to be a part of a responsible brand they
trust and respect.

SMALL CHANGES CAN MAKE

A BIG DIFFERENCE

Many hotels have cropped up in the
wake of this growing trend, actively
marketing themselves as “eco-lodges” or
“sustainable luxury resorts.” But hotels
do not have to completely rebrand to

by GIUSEPPE PINNA

T W e

capture this new wave of conscious

consumer. Savvy owners can strate-
gically invest in healthier and more
eco-friendly amenities that reinforce
this message.

I was raised on a small island off the
coast of Italy, far from the bustling cities
and industrial pollutants of the main-
land. There, I developed a deep respect
for the care and protection of natural
resources. While my current position as
an executive makes travel a necessary
part of my job, I bring that same aware-
ness and appreciation for conservation
whenever I travel. Small details - like
the products and services offered by a
particular hotel brand - can add up to
tell a story about sustainability.

Most hotels already post signs
reminding guests about their environ-
mental impact. Yet a commitment to the
health of the customer and the climate
isn’t a story that can be told through
a single sign reminding guests about
laundering policies.

STRIKING A BALANCE BETWEEN
COMFORT AND CAUSE

To market to the new wave of conscious
consumers, hotels must strategically
reiterate that message in products and
services. The cost of amenities may
quickly add up, many go unused, and it’s
unclear whether many provide a return

Bt gl o
Ining guests in
a sustainable age

on investment. Which details actually
lead to return customers?

A study by Cornell University’s
School of Hotel Administration found
that while free internet was the biggest
draw for first-time visitors, complimen-
tary bottled water offered the highest
ROI among returning guests. Why? The
study’s leading researcher theorized it
was the taste. Guests associated the
pleasurable flavor with the particu-
lar hotel brand. This “pleasure effect”
increased the likelihood the guest would
book a return stay.

How will this research extend to the
growing market of guests who define
themselves as sustainable travelers?
What’s an eco-conscious customer to say
of those single-use plastic water bottles
stocked next to the sign about a brand’s
commitment to the planet?

While pampering guests with ameni-
ties and protecting the planet may seem
like a paradox, most customers aren’t
totally willing to sacrifice comforts for
the cause. Choosing the right amenities
can help reinforce existing sustainability
goals while still giving guests the ges-
tures they’ve come to expect.

LET YOUR PRODUCTS SPEAK
FOR YOU

Stock rooms with responsibly sourced
and packaged amenities from brands
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that actively demonstrate a commitment
to sustainability.

Be sure to select products that rein-
force the sustainability message you are
trying to convey. Many of these options
not only speak to the sustainable guest,
but they cut costs in the long run. If your
brand doesn’t already, consider offering:
© paperless billing services
© vegetarian and local dishes at onsite

restaurants
© replacing small toiletries with larger

refillable pumps

Hotel brands also should consider
seeking out a co-branding relationship
with a sustainable company. Labeling
your name directly alongside a busi-
ness known for healthy or eco-friendly
practices creates a symbiotic effect for
both brands.

DIG INTO THE DETAILS

Be as critical as your guests when read-
ing the label: Look to a company’s sus-
tainability goals and practices to make
sure they are in line with your hotel’s
mission statement. Is the amenity pack-
aged in wasteful non-recyclable plastic
or does it use compostable materials?
Are they committed to fair trade or have
they recently been on the hot seat for
questionable labor practices? Customers
take notice of small details, which can
tell a story, not just about the brand
that produced the product but also your
hotel’s choice to partner with it.

Don’t forget the real power of an ame-
nity: customer enjoyment. Remember
that studies have proven customer loy-
alty is tied to the power of the “plea-
sure effect.” In order to maximize your
investment and secure repeat visits, the
product needs to be enjoyable as well
as eco-friendly. For example, does the
paraben-free lotion smell great, too?

Investing in healthier and more sus-
tainable amenities can help a hotel rein-
force the brand’s commitment to global
and guest health. By winning over the
sustainable traveler, you gain a customer
who is more willing to spend more, book
a longer stay, and return to a place that
prioritizes sustainability. ]

@ 5.5-MINUTE READING TIME

Giuseppe Pinna is vice president with Acqua Smeraldina, a family-owned
artesian mineral water company that bottles from a single source on the
island of Sardinia, Italy. Born in Sardinia, Giuseppe resides in the U.S.,
bringing more than 15 years in the food and beverage industry working
with hotels, restaurants, and grocery stores. Acqua Smeraldina was recently
named the “Best Tasting Water in the World” at the Berkeley Springs
International Water Competition.

I NEED TO BRING MY EXISTING SECURITY SYSTEM UP
TO CODE, REDUCE FALSE ALARMS, AND DEVELOP
AN INTEGRATED PLAN FOR OUR NEW GUEST SUITES.

RED HAWK
COVERS THAT.

At Red Hawk, we understand hotel security is about a lot more than protecting just
property. From 24/7 video monitoring in our UL-listed, CSAA Five Diamond Certified
command center to access control to smoke and fire, you can trust our veteran
team to deliver a fully integrated fire and security solution designed to safeguard
your guests and the experiences they cherish. Whether you're building from scratch
or updating a legacy system, Red Hawk’s custom solutions are tailored to fit.

RedHawkUS.com | 888-991-0117

~==RED HAWK ADT

Commercial

119 Red Hawk Fire & Security | ifo@RedHawkUS cor the power of experience®
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LEADERSHIP

@ 3-MINUTE READING TIME

Women in hospitali

leadership

by NIMISHA PATEL, VUE HOTELS, MANAGING PARTNER, and
AAHOA FEMALE DIRECTOR WESTERN DIVISION

\& o

.

S LEADERSHIP AN INHERENT
quality? I don’t think so.
Whether you are a natural
leader or thrown into the role,
as hoteliers, we have been given
a unique opportunity to lead oth-
ers. From your independent property
owners to your multi-million-dollar
portfolio owners, we all step into a role
of leadership when we enter our prop-
erties each day to serve our consumers
and employees.

As a second-generation hotelier —
especially as a female -Thave been given
the rare privilege to experience and
witness first-hand the many obstacles,
barriers, and successes that come with
working in a male-dominated industry
like hospitality. I look at my experiences
and challenges as lessons learned each
and every day.

As a woman in her early 20s, I felt my
culture and society had already defined
my role for me, one that did not involve
working in my father’s industry, let
alone running businesses of my own. I
know there are likely many females in
the industry who have faced the same
setbacks but have learned to overcome
them just the same. Consequently,
women in our industry are more likely
to face greater difficulty demanding
well-earned respect, credit, and author-
ity in the positions that they take on.

Even in 2019 - the age of feminism,
the #MeToo movement, and women’s

A4 n;\*
1 L
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rights altogether - the hospitality indus-
try still falls behind others in creating
an inclusive workplace for women to
grow and prosper. Though the industry
may be moving at a slower pace, we have
made incredible strides in recent years
to promote women. However, there is
still much work to be done.

The hospitality industry has been a
male-dominated sphere for decades.
Change is inevitable and often neces-
sary in order to maintain a global market
and presence. Today, there are 30 per-
cent more females participating in our
industry than ever before, according
to AHLEF. This phenomenal progress
is credited to the women who have
refused to accept these stereotypical
roles from the past. However, we women
are still the minority. Thus, we must
keep pushing forward.

Women’s progress in the industry
must be a team effort. It cannot be
achieved by women alone. The real ques-
tion we should be asking is, “How do
we help each other to better represent
our industry and succeed as a whole?”
When asking women in different roles
what qualities helped them reach their
goals, many responses were of a similar
nature: Taking care of their guests, an
entrepreneurial approach to running a
hotel, and a penchant for hard work.
Having diversity in our industry will only
make us stronger and able to sustain
success for many years to come.

Ul

Today, many organizations have
implemented advocacy programs pro-
moting more female leadership in our
industry. AAHOA has allocated many
of its resources and efforts into hosting
numerous women'’s events to engage
and promote involvement and increase
exposure across the nation. AHLA hosts
a women'’s leadership conference annu-
ally, FORWARD, to recognize women
in the hospitality industry, while also
championing the next generation of
leaders. Several hotel brands are also
beginning to promote and host events
to better engage the minds of our
women leaders.

Allin all, these efforts are helping us
move the needle in the right direction.
They provide women with more expo-
sure and greater mentorship opportuni-
ties, and they help unite us to support
one another.

After all, when everyone is on the
same side, we all win! [ ]

Nimisha Patel is the
managing partner of
VUE Hotels which owns,
develops, and manages
a portfolio of various
brands. She currently
holds a position with AAHOA as the
Western Division Female Director.
Nimisha resides in San Antonio and

is married to Ajay Patel. They have
three children, Krish, Sai, and Mira.
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AAHOA CLUB BLUE, PLATINUM & SILVER MEMBERS

he following companies provide
generous ongoing support to
AAHOA and its members.
A heartfelt and sincere thank
you is extended to every one of our
vendor partners for their contributions to
AAHOA and the industry atlarge. When
searching for a provider, consider doing

onity

Onity, Inc.
Mark Lewitt: (800) 248-6189

AAHOA PLATINUM
MEMBERS

At

Amana PTAC
Byron Cortez: (800) 647-2982

4. RADISSON

Radisson Hotel Group
Terry Sanders: (800) 336-3301

business with the following members.

AAHOA CLUB BLUE
MEMBERS

Always Designing
People’

ADP, Inc.
Thomas Bell: (973) 510-0196

PANEEE

AutoClerk, Inc.
Mohammed Hansia: (925) 284-1005

*_ftﬂ'\" EMDRA.
Avendra
Mara Radis: (301) 825-0311

CHASE ©

Chase
Faheem Khan: (800) 727-1872

Dell
Mobolaji Sokunbi: (800) 624-6145

ECOLAB

Exeeperr § Wallpds

Ecolab, Inc.
Michael Pfister: (317) 250-5189

Home Box Office
Brian Venable: (404) 239-6695

4% LIVE OAK BANK'

Live Oak Bank
Jamie Bourgeois: (910) 375-5925

Loues

ProServices
Lowe’s ProServices
Anthony Ruiz: (704) 589-6939

n MAG MILE

— CAPITAL—

Mag Mile Capital
Rushi Shah: (312) 640-7430

UNITEDHEALTH GROUP”

United Health Group
Kimberlee VanderVoorn: (800) 328-5979

'

Zonatall
Zonetail
Mark Holmes: (416) 583-3773 x228

Best Western Hotels & Resorts
Michelle Zajac: (800) 847-2429

(2 CHOICE

Choice Hotelé International
Tim Shuy: (301) 592-5000

<

Diverse
Deniz Alpaslan: (980) 221-3235

g stay

AMERICA
Extended Stay America

Linda Trexler: (980) 345-1600

G6 Hospitality Franchising, LLC
Mike McGeehan: (972) 360-9000

GE Appliances
Amy Kaiser: (502) 452-3073

guestsupply

ek
Guest Supply - A Sysco Company
Justin Haggart: (732) 868-2331

ReuRoof

Red Roof Inn
Phil Hugh: (888) 473-8861

siF ik
RLH Corporation
Paul Sacco: (509) 777-6468

TravelMed a

Travel Media Croup
Dana Singer: (407) 673-6123

i
s
TV Asia
Pradeep Hegde: (732) 650-1100 x26

WYNDHAM

HETELE & AERAETE

Wyndham Hotels & Resorts
Kevin Brickner: (973) 753-7158

AAHOA SILVER
MEMBERS
ACCESS POINT

Access Point Financial
Rhonda Loerzel: (404) 382-9592

Hilton

Hilton
Bill Fortier: (703) 883-1000

iy e e )
FROEPITALITY ANTERMNATMIMNAL
Hospitality International, Inc.

Jim Bloodworth: (770) 270-1180

HYALT
Hyatt Hotels Corporation
Mary Schattenberg: (480) 308-2935

I H ® InterContinental
Hotels Group

InterContinental Hotels Group
Karen Rogow: (770) 604-5379

MNarrioft

INTERMATIGHNAL
Marriott International
Christie Patterson: (301) 380-3200

Northeast
Northeast Bank
Fred Schwartz: (404) 307-4198

A

e

AcculLock, Inc.
Dan Brown: (866) 222-8562

alvi
Alvi Satellites
Prashant Ajmera: (678) 466-7868

Amato Insurance Agency
Joe Amato, Jr.: (732) 530-6740 x412

AMERICAN!
EXPRESS

American Express
Merchant Services: (800) 528-5200

F\American

American Hotel Register Company
Nancy Mikels: (847) 743-1258
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@ smith.
AO Smith
Chris Murphy: (800) 447-1953

‘Faur ink and toner speciality

Coast to Coast Computer Products, Inc.

Kyle Kurtz: (800) 231-4553

CrediVia
Trusha Patel: (833) 777-2733

H

Hosp;!alilul
Hospitality1
Dhar Patel: (714) 473-9813

Ps(r professional

P&G Professional
Maria Early: (904) 591-8644

hoaphality
PRGN

Hospitality Designs
Ruben Cohen: (877) 468-3588

T A
= IV
:I‘:} 11 ‘\n.--
Corvrmesal Trist
PMC Commercial Trust

Kristi Lewis-Hodge: (972) 349-3200

[
Curve Hospitality
Sargent Khan: (713) 819-7296

e

Hotel Brokers, Inc.
Subhash Naik: (661) 808-4998

DICKSON L7k

ealinmrtiod Aol s ol
Dickson Furniture Manufacturers
Paul Mougel: (713) 747-0341

(i)
INFEINITI

INFINITI HR
Daniel Mormino: (623) 455-6234

Syorenac

Prem Sales
Deepak Panchmia: (806) 745-6651

R
= RS

DIRECTYV, Inc.
Jeff Fox: (310) 560-0323

Bl INTERLINE
Interline Brands, Inc.
Alexa Quaritius: (904) 421-1400

e

Rheem Water Heating
Dave Hanley: (817) 680-4117

dish

business

DISH Business
Tyler Floyd: (303) 723-1854

Lodging Concepts
Jinesh Naran: (714) 694-5980

Rinnai.

Rinnai
Dipesh Parekh: (800) 621-9419

£

Wrtuas} ssperh rmeee ban on than e ge 0
Ferguson
Brian Winterble: (954) 597-3163

FOLIOT

FURNITURE
Foliot Furniture
Mahesh Parekh: (702) 278-7380
@ Freshair
Fresh Air
Matt Hanson: (603) 643-7181

a FRIEDRICH

Friedrich Air Conditioning Company
Dave McDonald: (210) 546-0500

///' \\\
| fpg )
N\

Frontline Performance Group (FPG)
Nichole Campbell: (407) 592-2626

@ Gi liis Sabas for Hire

Gillis Consulting and Training
Tammy Gillis: (800) 296-2962

« SUPPLY

it e LT
HD Supply Facilities Maintenance
Stratton Michaels: (800) 431-3000

HODGES WARDELLIOTT

Hodges Ward Elliott
Clint W. Hodges: (404) 233-6000

£iPro

The Home Depot Pro
Susan Wright: (866) 412-6726 x105540

Y7 MAGNUSON

Magnuson Hotels/
The Magnuson Hotels Company
Thomas Magnuson: (509) 747-8713

shaw hospitality group~

Shaw Hospitality
Robert Stuckey: (888) 448-7878

JownmE

Showtime Networks, Inc.
Doug Markott: (770) 698-6937

Marcus & Millichap
Alexis Hummel: (630) 570-2225

Simmons Hospitality Bedding
Andrea Hochworter: (770) 353-0122

MARGARITAVILLE
Ftotels &

Resexts
Margaritaville
Rick Cunningham: (470) 698-2273

SATELLITE
Sonu Satellite
Neil Doshi: (877) 999-7668

s MassMutual
Mass Mutual
Ana Lucia Divins: (980) 293-8124

2 MATRIX

TELECHM ERLUTINNS
Matrix Telecom
Ashu Upa: (800) 283-0539

Spectrum»
ENTERPRISE
Spectrum Enterprise Solutions
David A. Fitts: (212) 379-5826

SurferQuest
Kathryn Konig: (814) 342-3120

s Y
Meridian<_ -
Meridian One

Yancey Burgess: (703) 461-5200

ara ray.
Tara Energy
Ashar Jafri: (713) 890-2222

My Place Hotels of America
Terry Kline: (605) 229-8684

TeN-X ik
COMMERCIAL
Ten-X
Anthony Falor: (973) 727-0314

& 1wase accomme

Nimble Accounting
Rahul Kumar: (576) 870-9131

@

Tyion
Tyson Food Services
Dennis Bell: (513) 284-0485

OoYO

0OYO Rooms & Technology, LLC
Marcus Higgins: 91-700-363-7401

@(‘lll.;lT.ﬁL
-

USA Digital, Inc.
Aaron Gomez: (909) 200-5445

Vertically Integrated Projects
Trela Hendrix: (303) 552-8814
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AAHOA @ INDUSTRY EVENTS

1. Chairwoman Jagruti
Panwala and Secretary
Nishant (Neal) Patel
participated in the Hotel
Business Roundtable
hosted and sponsored
by The Wall Street Journal,
where they shared their
insights on hospitality
leadership diversity and
inclusion, labor issues,
company culture, and a
host of other topics.

N

. Gulf Regional Director
Nick Zaver hosted the
Lake Charles Regional
Conference & Trade
Show, including the
first of this year's
AAHOA Young
Professional Focus
Group gatherings.

3. Chairwoman
Jagruti Panwala
addressed attendees at
the Gulf - Lake Charles
Regional Conference &
Trade Show, hosted by
Gulf Regional Director
Nick Zaver.

4. At the ISHA Summer
Meeting in Richmond,
VA, Chairwoman
Jagruti Panwala
spoke about AAHOA's
leading role in
promoting professional
development and
education in the
hospitality industry.

5, 6. Regional Director
Sandip Patel hosted
the Washington, D.C.
Area - Baltimore
Regional Conference &
Trade Show, where Amy
Rohrer, president & CEO
of the Maryland Hotel
Lodging Association,
spoke to members
about local hospitality
industry issues.
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7.

12.

Gulf Regional Director

Nick Zaver held his final
Regional Conference & Trade
Show of 2019 in Jackson,

MS. Secretary of State
Delbert Hosemann spoke

to members during the
business meeting.

.Members line up for a photo

at the Gulf - Jackson Regional
Conference & Trade Show,
the final Regional Conference
of the year for the Gulf
Region.

.Southeast Texas Regional

Director Sawan H. Patel was
presented a key to the city
by Mayor Andy Brauninger
during Sawan'’s Town Hall in
Huntsville, TX.

.Attendees learned about

local issues at the Southeast
Texas Town Hall in Huntsville,
hosted by Southeast

Texas Regional Director
Sawan H. Patel.

. The AAHOA Women &

Young Professional Hoteliers
Development Day at Hyatt
drew hoteliers from across
the country to Chicago to
learn about the brand and its
future plans.

Young Professional
Director Eastern Division
Purvi Panwala (from left),
Female Director Western
Division Nimisha Patel,
Female Director Eastern
Division Lina Patel, and
Young Professional Director
Western Division Miraj S.
Patel shared their insights
at the AAHOA Women &
Young Professional Hoteliers
Development Day at Hyatt.
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AAHOA ALLIED MEMBERS

AHOA is pleased to provide this list of its Club Blue, Platinum, Gold, Silver, and Allied members as a resource for
members. AAHOA, however, does not endorse these companies or the products or services they offer, or any of the

discounts, deal terms or other offers related to the price that any of these companies may advertise, market, or
promote to AAHOA members.

AAHOA strongly encourages all of its members and any users of this list to conduct all reasonable and neces-

sary due diligence and research prior to selecting a company with which to do business.

Gray shading denotes Platinum (Dark Grey) & Silver Members

Blue shading denotes Club Blue Members

M3 Accounting + Analytics
Scott Watson

770-531-3730
scott@m3as.com

Nimble Accounting
Rahul Kumar Singh
866-964-6253
rahulkumar@nimble

accounting.com
Vanguard Light Gauge
Steel Building
Donald A. Stevens
540-327-4425

donald@vlgsb net

Sustainable Solutions INT
Doug Sproules
604-430-2020
doug@sustainable
solutions.com

Floridian International
Adjusters

Arthur Camayd
305-330-6252

art@floridianpa.com
Global Loss
Recovery Initiative
Daniel Russo
800-637-6103
drusso@publicloss
consultants.com

Metro Public
Adjustment, Inc.
Steve Mccaffrey
215-633-8000

sjm@metropa.com
Professional Claims
Management, Inc.

Carolyn Rea

480-840-1816
carolyn@onyourside.us.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

The Howarth Group
Denis Rowe
615-969-3760
denis@thehowarth
group.com

Guest Trends Inc.

Steve J. Lewis
858-430-8107
slewis@guesttrends.com

Leonardo Worldwide Corp
Davis Howatt-Lambert
416-593-6634
davis.howatt-lambert@
leonardo.com

Archer & Greiner

Brian Lovequist
856-795-2121
bloveguist@archerlaw.com

Lungsal
Stanley Chen
714-671-9788

stanley@lungsal.com

My Hotel Reputation
Brandy Conner
866-960-9772
sales@myhotel
reputation.com

OBASA Hospitality
Pamela Barnhill
602-870-6929

© pbarnhill@mykey.com

Travel Media Group
Dana Singer
888-661-5060
info@travelmedia
group.com

FreshAir Sensor

Matt Hanson
603-643-7181
matt@freshairsensor.com

U.S. Hotel Appraisals
Russ Rivard
214-766-5394
rrivard@ushotel

appraisals.com

i Architectural Dimensions

James Heilbronner
510-463-8300

: jamesh@archdim.com

AXIS/GFA
Architecture + Design
Cory Creath
415-371-1400

ccreath@axisgfa.com

Base4
Blair Hildahl
608-304-5228

i blairh@base-4.com

Cuhaci & Peterson
Architects

Keith Harwell
407-661-9100

keith harwell@c-p.com
DesignCell Architecture
Scott Brown
702-403-1575
scott@design-cell.com

It’s Promo Time

Karen Keel

985-649-2639
promotime@bellsouth.net

MWT Architect

Mark W. Tiedemann
716-713-3203
mark@hotelplans.com

Fisher & Phillips

i John Mavros

949-798-2134
imavros@laborlawyers.com

Law Offices of
Darshan Patel, APC
Darshan Patel
619-940-6623
dpatel@lawpatel.com

¢ NJ Hospitality Supply

Sam Jariwala
732-267-7473

i njhospitalitysupply@

yahoo.com

Thomaston Mills
: Robert Zaslow

877-474-3300
rzaslow@thomaston
mills.com

i White Towel Services
i Demitria Thomas

i 817-868-7900

¢ dthomas@wtowel.com

Miller Law Group, P.C.
Mitchell P. Miller
650-566-2290
mmiller@millerlg.com
Patel Gaines, LLP

Rahul B. Patel
210-460-7787
marketing@patelgaines.com
The Patel Law Group, PLLC
Rakesh Patel

972-650-6848

rpatel@patellegal com

American Hotel
Register Company
Nancy Mikels
847-743-4437
nmikels@american
hotel.com
Avendra
Mara M. Radis
301-825-0311

¢ mara.radis@avendra.com

Bath Knot Inc.
Gavin Hsu
+1-347-337-0691

gavin@bathknot.com
CleanBrands LLC
Gary Goldberg
877-215-7378
ggoldberg@clean
brands.com

Focus Products Group -
Hospitality Division
Nicole Pasik

224-513-2014
nicole.pasik@focuspg.com

Forever Foundations

& Frame LLC

Dennis Rodgers

714-833-8639

dennis.r@forever
foundations.com

: JDT Worldwide

Daniel Kral
212-400-7570

dan@jdtww.com

Winglt Innovations LLC

¢ David Burcon
¢ 734-550-9701

: davidburcon@gmail.com

Aadiaum, Inc.

i Ashvin Parikh

408-892-9852
mangokh@aadiaum.com

i Amerifab International

Raju Mehta
336-889-9890

! rajm@amerifabintl.com

Ameritex International
Saqib Hafeez

i 888-678-4950

sag@ameritex

international.com
i Fabtex Inc.

Sheila Sudra
800-778-2791 x341

i sheila.sudra@fabtex.com

i Integra Fabrics

Jason Smith

i 843-756-4700

jason.smith@integra
fabrics.com

i JC Penney Commercial

Earl Madison
972-998-1649

: emadisol@jcp.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700

i tanya@startextile.com

Westport Manufacturing

¢ Co.Ltd

Kelly Sutherland
604-314-5388

i ksutherland@west-port.com

SurferQuest

: Kathryn Koning

814-342-3120
kathryn@surferquest.com

: Allbridge

Emily Marchbanks
888-970-2788

; sales@allbridge.com
: ALVI SATELLITES

Prashant Ajmera
678-466-7868
alvisatellites@gmail.com

! Commercial Connect
i Television
i Timothy Evans

858-598-2353
tevans@comm

: connecttv.com

| Dish Business
i Tyler Floyd

303-723-1854

¢ tyler.floyd@dish.com

Elite Satellites

Gilbert Flores
559-324-8244
star_boost@yahoo.com

Gold Star Systems

i Mark Palmer

214-514-3807
sales@goldstarsystems.com

i HD Satellite Systems Inc.

Simon Chau
800-214-3487

i hdsatellitesystems@

gmail.com
Home Box Office

i Andrea Viola

404-239-6695
andrea.viola@hbo.com

i PDI Communications

Len Edelman
800-242-1606
sales@pdiconnected.com
Sonu Satellite

Neil Doshi
877-999-7668

i neil@sonutv.com

Spectrum Enterprise
David Fitts

212-379-5826
david.fittsl@charter.com

¢ TV Asia

Pradeep Hegde
732-650-1100 x26

: info@tvasiausa.com
¢ USA Digital Inc.

Aaron Gomez
909-200-5445

i aaron@usadigital tv

: Aerus Electrolux

Richard Luisi
678-354-0492

rluisi@aerusonline.com
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Bissell Big Green
Commercial
Anthony J. Lagreca
800-242-1378
lagreca@oreck.com
Tacony Corporation
Don Mullen
800-880-2913

d.mullen@tacony.com

Artisans Hospitality
Jeremy Barton
706-695-1060 x451
jbarton@marquisind.com

Embassy Carpets &
Design Center
Darabhai A. Jilla
800-366-7847 x11
dara jilla@embassy
carpets.com
Interface Hospitality
Amanda Jones
706-837-2605
michelle.bennett@
interface.com

Kinsley Carpet Mills
Hershell Wade
800-225-2948
zack@kinsleycarpets.com

Peerless Contract

Umar Rao

604-354-8316
urao@peerlesscontract.com

Republic Flooring

Amber Huerta
323-201-4200
amber@republicfloor.com

Shaw Hospitality
Robert Stuckey
888-448-7878
robert.stuckey@
shawinc.com

Dickson Furniture
Manufacturers
Paul Mougel
713-747-0341
pmougel@dickson
furniture.com

H Supply LLC

Prajesh Mohan
407-777-7850
prajeshmohan@gmail.com

International Hotel
Renovations

Mike Gunaca
972-252-6161
mike@ihrllc.com

Kimball Hospitality
Charles Bastien
800-634-9510
chris.eckstein@kimball
hospitality.com

Lang Hospitality

Lyle Lang

715-387-1690
lyle.lang@langfurniture.net

Lead Designs LLC

Raju Mehta
336-558-3410
rajm@leaddesignsllc.com
Lodging Concepts
Jinesh Naran
714-694-5980
jinesh@lodgingcm.com
Neilmax Industries Inc.
Niranjan B. Patel
908-756-8800
neilmax123@aol.com

Nerval Corp
Jessy Nerval
780-905-0515

jessy@nervalcorp.com

i Procure Hospitality

i Jyotish Patel

i 415-704-8799

i Jyo@procurehospitality.com

i Timeco

i Scott Rutledge

i 713-781-5302

i srutledge@tiemco.com

i Southern Hospitality

: Furniture LLC

¢ BrettRay

i 901-552-4662

i brett@sohomemphis.com

i Anderson Chemical

Company

Alex Carlson
800-366-2477
acarlson@accomn.com

Auto-Chlor System
Gene Micci
901-521-3102
micci@autochlor.com
CCH Endurance
Krupa Patel
1-800-474-5727
cch@lonza.com

Ecolab, Inc.
Michael Pfister
1-800-352-5326

i michael pfister@ecolab.com

{ R.R. Street & Co. Inc.
i Ty Huttenhoff

1-800-478-7378

thuttenhoff@4streets.com

: Sunburst Chemicals

i Teghan McCarthy

i 952-886-3691

i teghan.mccarthy@sunburst

chemicals.com

Super Source

Jonathan McDole

770-423-0006

jmcdole@supersource
inc.com

AavGo Hospitality
Hiren Mowji
408-624-7080
hiren@aavgo.com
DELL

Mobolaji Sokunbi
1-800-624-6145

: mobolaji_sokunbi@dell.com

i Agilysys

i Jennifer Reeves

i 877-369-6208

i sales@agilysys.com
i Aivah.io

i Jason La

888-647-1538
info@aivah.io

AutoClerk, Inc.
Mohammed Hansia
925-284-1005
mhansia@autoclerk.com
GuestTouch

Pinak Soni

415-535-7435
pinak@guesttouch.com

Hotel Effectiveness
Del Ross
678-325-1150
del.ross@hotel
effectiveness.com

HotelKey App

i Aditya Thyagarajan

¢ 805-607-5006

i aditya@hotelkeyapp.com
i SP Square Systems

i Jay Visnjic

¢ 470-234-2955

i jay@sp2systems.com

i Websrefresh

i Nimesh Dinubhai
i 602-647-9777

i gm@phoenixmotel
i downtown.com

© BidClerk

Andy Johnson
312-267-1018
ajohnson@bidclerk.com

Granger Construction

Company Inc.

Don Kowell

315-463-2700

dkowell@granger
companies.com

Guerdon Modular Buildings
Paul Dille

208-854-8144
pdille@guerdon.com

H&H Construction

Robert J. Henning

i 610-898-4543

¢ rjhenning@handhcs.com
i Peak Development Partners |
i Lee Crewson :
i 716-240-9177

i leec@teampeak.com
i Savarino Companies
i Thomas Zawadski

i 716-332-5959

thomasz@savarino
companies.com

Sharpe Contractors

Brian Mulligan
678-765-8680
bmulligan@sharpegc.com
Tofel Dent Construction
Brand Eigen

520-577-0101
beigen@tofeldent.com

PHD Financial LLC

Paul E. Darrow
480-656-0907
paul@phdfinancialllc.com
Premier Claims

Kyle Maring

877-219-0049
rbehm@premier-claims.com

Total Hotel Sales
Cheryl Shanks
833-687-3433
cheri.shanks@total
hotelsales.com

Elkay Architectural
Millwork

Charles Welch
630-207-5807
charles.welch@elkay.com

ProGroup Contracting
Courtney Tamulevich
888-393-2992
courtney@progroup
contracting.com
Wholly Construction
Vikki LeBeouf
925-895-5637
info@wholly

i construction.com

Chase
Faheem Khan
972-324-5510
faheem.khan@jp
morgan.com
Fortis Payment
Systems, LLC
Samir Pimputkar

Acculock

Dan Brown
866-222-8562
dan@acculock.com
Dormakaba

Bruce Robertson
706-754-3012
bruce.robertson@

i dormakaba.com

Miwa Lock Company, Ltd
Dan L. Staton
949-328-5280
dan@miwalock.com

RFID Hotel

Steve Brooks
888-249-3068
sbrooks@rfidhotel.com

INFINITI HR
Daniel Mormino
623-455-6234
daniel. mormino@
infinitihr.com

4AMPS Technologies
Sunny Bhasin
844-464-2677
sunny@4amps.com

ECR International
Matt Conant

¢ 413-344-3480

matt.conant@ecr
international.com

Evolution Energy Partners
Chuck Hurchalla
610-329-8288

248-465-9999 churchalla@
execs@fortispayments.com evolutionep.com
Shift4 Payments iTouchFaucets

Shift4 Sales Team
702-597-2480
sales@shift4.com

CW Financial Services
LLC dba RealINSIGHT
Marketplace

Nancy Currier

i 202-715-9500
¢ ncurrier@cwecapital.com

i Five Diamond Screening

i Edward R. Robusto

¢ 702-205-7388

i errobusto@pls-screen.com
i Frontline Performance

i Group (FPG)

i Nichole Campbell

407-682-3434
ncampbell@frontlinepg.com

Gillis Consulting

and Training

Tammy Gillis
519-240-6990
tgillis@gillissales.com
GRP Capital

Krishan R. Patel
888-855-0687
info@grpcapital.com
Hotel Brokers International
Glenda Webb
816-505-4315

gwebb@hbihotels.com

i ICF

i JaMarcus Brewer

i 404-321-3211

i jamarcus.brewer@icf.com
i Jacaruso Enterprises Inc.
i Melanie Calcagno

¢ 603-553-3030

i mcalcagno@jacaruso.com

Resort Bath LLC

Matt Zubrod
602-501-2569
mattz@resortbath.com

Hospitality Openings Inc.
Ben Friedman
718-330-9494

ben@hopenings.com

TACC, Inc.
Diane Farr
704-896-3910

john@taccinc.com

San Diego State University
School of Hospitality &
Tourism Management
Candy H. Flynn
619-594-4964

cflynn@mail.sdsu.edu

Ananta Energy Source
Merrill Mangalasseril
630-677-7499
merrillm@goananta.com

Tara Energy

Ashar Jafri

713-890-2222
sjafri@justenergy.com

Joanna Boey
626-757-3663
itouchfaucets@gmail.com

Terracon Consultants, Inc.
Christopher Green
615-490-7239
christopher.green@
terracon.com

APEX Procurement
JoAnna Pabich
817-490-0511

: bob@apexhotelsource.com
i Consolidated Laundry

Equipment

Bob Erickson

919-832-4624

berickson@consolidated
laundry.com

Transworld Services, Inc.
Michelle Philippe
305-477-6999
michelle@tws
distributors.com

Access Point Financial
Rhonda Loerzel
404-382-9592
rloerzel@accesspoint
financial.com
American Express
Courtney Robbins
800-528-5200
courtney.robbins@

aex z.com
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AAHOA ALLIED MEMBERS

Ascentium Capital, LLC
Mark Kerrutt
281-902-1948
markkerrutt@ascentium
capital.com

Bloomfield Capital Partners

Brent Truscott

248-220-2405

jolsman@bloomfield
capital.com

Capital One

Kevin O’Sullivan

804-284-1000

spark.tradeshow@
capitalone.com

CIBM Bank

Joe Arie

407-690-8292

joe.arie@cibmbank.com

CleanFund
Frank Slaughter
415-256-8000
frank.slaughter@
cleanfund.com

Embassy National Bank
Nitin Shah
404-932-6562
bgoff@embassy
nationalbank.com

Farmers State Bank
Christopher Healy
812-589-2018
chealy@myfsb.com
Live Oak Bank
Jamie Bourgeois
910-375-5925
jamie.bourgeois@
liveoakbank.com
Lodging Finance
Mark Skolnick
415-888-3604
mark@lodgingfinance.com
Mag Mile Capital
Julia Pratt
312-640-7430
jpratt@magmilecapital.com
Merrill Lynch
Neil Mehta
954-357-4566
neil. mehta@ml.com

New Leaf Funding

Cory Lockert

3219729994 x107
cory@newleaffunding.com

Pinnacle Hotel Finance
Tim Maher
954-449-9040
tmaher@pinnacleff.com

PMC Commercial Trust
Kristi Lewis-Hodge
972-349-3200
loans@pmctrust.com
Retail Investment
Group, LLC

Steven Davis
480-429-4580
steven@retaill031.com

SBA Funding Depot, LLC
Wayne H. Lazarus
404-281-4636
wlazarus@sbafunding
depot.com
Scientific Capital
Group, Inc.
Ramin Mostaan
949-477-5000
ramin@scicap.com
Staghorn Capital Partners
David Gaskill
214-635-4630
david@staghorncap.com

Tabani Realty

Sam Tabani

214-226-7500
stabani@tabanirealty.com

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com

Thomas USAF Group
Thomas Kimsey
404-365-2040
thomas@thomasusaf.com

ValueXpress, LLC

Michael D. Sneden
212-599-4567
msneden@valuexpress.com

Tyson Foodservice
Dennis Bell
1-513-284-0485
dennis.bell@tyson.com
Value 4
Kevin Wencel
kwencel@teamfour
foods.com

Kauffman Co.

Fire & Life Safety

James Armentor
409-974-4431
jarmentor@kauffmanco.net

HydroMassage
Kevin Conaway
727-536-5566
kconaway@hydro
massage.com

Durkan Select
Kirk Lamonte
706-272-1923
kirk_lamonte@

mohawkind.com

Ecore

Virginia Armstrong
949-424-9337
sales@ecorecf.com

Eleganza Tiles

Rebekah Lovejoy
714-224-1700
rebekah@eleganzatiles.com

F&D Commercial Flooring
Kelly Burnette
877-659-2478
patrick.casey@floor
anddecor.com

First Choice Luxury
Vinyl Plank

Darin Dugger
706-271-8023
firstchoicelvp@gmail.com
MSI

Anil Palasamudram
713-570-7000
anil@msistone.com

South Cypress
Brandon White
800-891-2623
brandon.white@
southcypress.com

TORLYS Inc.

Scott Tye
604-644-7055

i scott.tye@torlys.com

Essensa

Dawn Arenella
281-384-6455
dawn_arenella@essensa.org

Golden Corral

Van Ingram

919-500-3873

van.ingram@golden
corral.net

Guest Supply
A Sysco Company

i Justin Haggart

732-868-2331
jhaggart@guestsupply.com
Just N Case Essentials Inc.
Adina Irimescu
1-866-636-8225
adina.irimescu@

NC-€Ss.com

WaterStation Technology

Bryce Froberg

206-973-9312

bryce.froberg@waterstation
technology.com

Best Western Hotels

& Resorts

Michelle Zajac

800-847-2429

michael. morton@
bestwestern.com

Choice Hotels International

Tim Shuy

301-592-5000

development@
choicehotels.com

Extended Stay America
Linda Trexler
980-345-1600
Itrexler@esa.com
G6 Hospitality
Franchising, LLC
Lauren France
972-360-9000
france_lauren@g6
hospitality.com
GreenTree Hospitality
Group, Inc.
Amanda Saye
844-447-8733
amanda.saye@

greentreeinn.com
HILTON, Inc.
Bill Fortier
703-883-1000
bill fortier@hilton.com
Hospitality
International, Inc.

: Jim Bloodworth

770-270-1180
jebloodworth@
hifranchise.com

Hyatt Hotels Corporation

Mary Schattenberg

480-308-2935

mary.schattenberg@
hyatt.com

InterContinental

Hotels Group

Karen Rogow

770-604-5379
karen.rogow@ihg.com
Magnuson Hotels/The
Magnuson Hotels Company
Thomas R. Magnuson
509-747-8713
tom@magnusonhotels.com
Margaritaville

Rick Cunningham
407-930-7228
rcunningham@

margaritaville.com
Marriott International
Christie Patterson
301-380-3200
christie patterson@
marriott.com

My Place Hotels of America

Terry L. Kline

605-229-8684

terry.kline@myplace
hotels.com

: Oyo Rooms &
i Technology LLC
i Marcus Higgins

+91-7003637401
marcus.higgins@
oyorooms.com
Radisson Hotel Group
Terry Sanders
800-336-3301
terry.sanders@radisson
hotels.com

i Red Roof
i Phil Hugh
¢ 888-473-8861

phugh@redroof.com

RLH Corporation

Paul Sacco

509-777-6330
paul.sacco@rlhco.com
Serendipity Labs, Inc.
Kristen Pike

404-312-8660
kpike@serendipitylabs.com

Wyndham Hotels &

: Resorts

¢ Kevin Brickner
i 973-753-7158

i kevin.brickner@

wyndham.com

AC Furniture

Company, Inc.

Ken Robertson

276-650-3356

krobertson@
acfurnitureco.com

. AlldLodging, LLC
i Naresh Bhakta
i 626-253-6355

nareshbhakta@aol.com

Best Hotel Products, Inc.
Scott Rubin
847-749-0800
scott@besthotel
products.com

Curve Hospitality
Sargent Khan
713-819-7296

i curvehospitality@
¢ _gmail.com

i Draperies.com
¢ Kyle Chot

626-471-9980
kchoi@draperies.com
Foliot Furniture
Mahesh Parekh
702-278-7380
marketing@foliot.com
Furniture Industries
Incorporated

¢ Carole Gibb

i 612-827-1744

i cgibb@furniture
i _industries.com

Hersha Purchasing

& Design

Ben Vaishnav
717-236-2242
ben.vaishnav@hersha.com

Hinkley Lighting
Jeffrey Thomas
440-670-1477
jthomas@hinkley

¢ _lighting.com

| Hospitality Designs
i Ruben A. Cohen

i 877-468-3588

ruben@hospitality
designs.com

Maison Hospitality

Furnishing Inc.

Sharon Xia

951-471-5268

sharon@maisonhospitality
furnishings.com

Matrix Hospitality

Furniture Inc.

Kulwinder Deol

647-847-1299

kdeol@matrixhospitality.ca

Pinnacle South LLC

Jason P. Allen

770-227-3476
jallen@pinnaclesouth.net

Prime Hospitality

Group LLC

Jim Donnelly

931-762-5959

jim@primehospitality
group.com

Rosewood Hospitality

Rekha Prosad
626-262-8038
rekha@rosewood

hospitalitymfg.com

The Living Company
Laurie Provin

469-687-8983
Iprovin@livingcompany.com

Vertically Integrated
Projects

Trela Hendrix
303-552-8814
trela.hendrix@vipffe.com

: Amana PTAC

Byron Cortez
800-647-2982
bcortez@amana-ptac.com

Builders Direct Depot
Chung Khoung
832-384-7272
info@bddllc.com

Carrier Enterprise
Dave Mehta
806-441-7326
dave.mehta@carrier
enterprise.com

Friedrich Air Conditioning
Company

Dave McDonald
210-546-0500
dmcdonald@friedrich.com
GE Appliances

Amy Kaiser

502-452-3073
amy.kaiser@ge

appliances.com

MDM Commercial
David Lingor
800-918-4000
dave.lingor@mdm
commercial.com

NRG Equipment, Inc.
Aman Maharaj
905-707-5027
aman@nrgequipment.ca

Perfect Aire

Michael Govea
630-779-7572
mgeovea@perfectaire.us

Prem Sales, LLC
Deepak I. Panchmia
806-745-6651
deepak@premsales.net
PTAC 4 Less

David Howell
855-817-4747
david@ptaccrew.com
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Hireology

Margot Mitchell
312-283-3595
kweinbaum@hireology.com

Free Hotel Coupons/
Official Interstate Guide
Joseph P. Smith
800-919-0696
Jpsmith@theoig.com
North American
Directory Services

Tate W. Ellinger
800-638-8445
tate@guideaguest.com

Amber Hotel Company
Steve Post
818-851-3300
sales@amberhc.com

American Motel Hotel
Brokers Network
Mike Sprinkle
602-230-2110
sprinkle@amhb
network.com

Colliers International -
Arizona

James Meng

602-222-5000
james.meng@colliers.com

Cushman & Wakefield
Ronn Thomas
952-893-8230
ronn.thomas@
cushwake.com

Hodges Ward Elliott HWE
Clint W. Hodges
404-233-6000
chodges@hodges
wardelliott.com
Hospitality Funding
Neville Parujanwala
650-740-9875
hospitalityfunding@
yahoo.com
Hotel Broker One
Amber Bergman
405-810-1414
amberb@hotel
brokerone.com

Hotel Brokers Inc.
Subhash Naik
661-978-3109
naik@hotelbrokersinc.com

THG - InterContinental
Hotels Group
Kelly Crowe
770-604-5220
kelly.crowe@ihg.com
Leisure Real Estate
Advisors, LLC
Brent A. Jaynes
913-894-5252
bjaynes@leisure
realestate.com

Local Commercial Capital
Chad Hoffmeyer
734-634-1346

chad@localcapital biz
Marcus and Millichap
Alexis Hummel
925-953-1722
alexis.hummel@marcus
millichap.com
Mumford Company
Karen Holland
757-873-0962 x309
kholland@mumford
company.com

Singh Commercial Group -

KW Commercial

Rav Singh
210-849-2175

ravsinghsa@gmail.com
i Ten-X
i Anthony A. Falor

973-727-0314

i afalor@ten-x.com

DIVERSEY, Inc.
Deniz Alpaslan
262-994-7158
deniz.alpaslan@
diversey.com
P&G Professional
Maria Early
904-591-8944
garly ms@pg.com
Scot Young Research
Todd Lancaster
816-646-1321
todd.lancaster@
syrclean.com

The Home Depot Pro™
Susan Wright
866-412-6726 x105540
susan.wright@supply
works.com

American Tex-Chem
: Corporation
i Mahesh J. Wadher

909-383-8626
sales@american
texchem.com

BDK America, “The
Teaching of Buddha”

Bill Teague

619-248-3749
bteague@bdkamerica.org

BIC Graphic USA
Paul Migliorino
570-815-4292
paul.migliorino@

bicgraphic.com
Pacific Lodging Supply
Ali Shah
800-537-7915

i ali@pactex.com

Showtime Networks Inc.
Doug Markott
770-698-6937

doug.markott@
i __showtime.net

{ Amato Insurance Agency
i Joe Amato, Jr.

800-763-6574
joejr@amatoagency.com

Commercial Insurance

Solutions

Kevin Timmons

214-420-0342

kevin_timmons@
cis-ais.com

Commonwealth Land Title

Insurance Co.

Tom P. Bassford
609-927-0090
tbassford@landam.com

EPIC Insurance Brokers
& Consultants
Ethan Shaffer

i 415-356-3955
i renee.crow@

i __epicbrokers.com
i Exceed Insurance

Randeep Chawla
855-539-2333

i randeep@exceed
:{ _insurance.com

i Farmers Insurance

Rob Gibson
303-422-1844

rgibson@farmersagent.com

i Flood Insurance

Solutions Inc.
Michael Freedman
566-922-9735

michael@floodinsurance

solutions.us

: HospitalityCARE

Lauren Lockwood
864-527-0474
laurenlockwood@

hospitalitycare.com
MassMutual
Ana Lucia Divins
980-293-8124
analuciadivins@
massmutual.com

Murray Insurance

and Financial

Jim Murray

281-499-0377

jim.murray@jimmurray
insurance.com

: Nieman Financial Group

David Guenette

516-926-1655

drginsurance.services@
gmail.com

Petra Risk Solutions
i Amie Patel

800-466-8951

info@petrarisk
i solutions.com

RPA Insurance
Services, LLC

Paul Mayo
816-582-5181
paulm@rpamerica.com

Texas Commercial Agency
Sofia Hamirani
469-237-8349
sofia@texcommercial.com

Texas Giant Insurance
Tawfig Hassan
972-394-9838
tom@texasgiant
insurance.com

United Health Group

Kimberlee VanderVoorn
800-328-5979

kvandervoorn@uhg.com

| United Insurance
: Agencies, Inc.

Ron Thomas
800-899-0000

IMSS Interiors
Michael Gompertz
925-258-9909
mgompertz@imss
interiors.com

Review my Room

Nadia Alarakhia
863-617-6545
nadia@reviewmyroom.com

Safety Net Access
Amanda Stoutzenberger
617-415-7176
astoutzenberger@safety
netaccess.com

Techguru Inc.
Pragnesh Patel
704-457-7000
om@getaguru.net
Zonetail Inc.

Mark Holmes
416-583-3373
ronan@zonetail.com

eLuminaire

Dipesh Patel
800-353-4001
dipesh@eluminaire.com
LED King

Danny Ali

972-243-5464
ledkingtx@gmail.com
Malar Contract Lighting
Brandon Sawyer
800-637-4992
brandon@malar

lighting.com

AAdvantage Laundry
Systems

Marcela Veloz
800-880-2138
mveloz@aadvantage

_laundrycom
Dexter Laundry, Inc.
Jaimie Johnson
641-472-5131

jlohnson@dexter.com
Electrolux/Wascomat

Dan Goldman

516-313-4717
dgoldman@laundrylux.com

Ozone Laundry Systems
Randy Zorn
801-599-5996
1z@ols-usa.com

ron.thomas@unitedagy.com

Just In Time
Communications

Josh Turner

855-565-1432
accounting@justintime.tv

Microsense Networks
Ram Ramakrishnan
610-400-1895
ram.r@microsense

CAGI Hotel Supply
& Design
Yadhyra M. Schlegel

i 407-246-7770
i jcarroll@hotelsupply

i _design.com
| Hospitality Furnishings

and Designs, Inc.
Randy Choplin
724-452-2114
rchoplin@ffenow.com

Skyline Equipment Inc.
Nichol Weaver
281-445-9907
nichol@skyline
_equipmentco.com
Southeastern Laundry
Equipment Sales, Inc.
Niki N. Rigdon
770-928-0080
katie@selaundry.com
TLC Tri-State Laundry
Companies

Shannon Smith
678-564-1100
janice.davis@tlctristate.com

UniMac - Alliance
Laundry Systems

Bill Brooks

800-587-5458
bill.brooks@alliancels.com

Ramayan Supply
Mitul Patel
803-926-9777
mitulpatel@ramayan
supply.com

: VENUS GROUP

Mark Kelleher
949-609-1299
mkelleher@venusgroup.com

i Weekender by Malouf

Josh Fenton
800-517-7179
joshf@maloufsleep.com

Pineapple Capital Group

Dave Shah

850-960-5500

dave@pineapplecapital
group.com

HD Supply Facilities
Maintenance
Stratton Michals
800-431-3000
stratton.michals@

_hdsupply.com
Lowe’s ProServices

Anthony Ruiz

980-287-6808
anthony.ruiz@lowes.com

Marin Management, Inc.

E John R. Manderfeld

415-331-1061
jmanderfeld@hotelpros.biz

Crowe LLP

Katherine M. Glaudel
630-574-7878
katie.glaudel@crowe.com

Serta International
Dianne Drever
847-747-0484
ddrever@serta.com

Simmons Hospitality
Bedding

Andrea Hochworter

770-353-0122
ahochworter@
simmons.com

Arizona Tile

Arden Mullins
480-763-2808
amullins@arizonatile.com

Natural Stone Gallery
Steven Lee
713-778-0888
nsggranite@gmail.com

Coast To Coast Computer

Products, Inc.

Kyle Kurtz

800-231-4553

kkurtz@coastcoast.com

Office Star Products

George J. Maniscalco

843-516-1168

george.maniscalco@
officestar.net
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AAHOA ALLIED MEMBERS

CrediVia

Trusha Patel
833-777-2733
tpatel@credivia.com

Elevate Rooms

Rebecca Davis-Purcell
416-709-7510
rebecca@elevaterooms.com

Skytouch Technology

Todd Davis

602-337-2866

tdavis@skytouch
technology.com

Travel Tripper

Claudia Marchese

405-635-7338

claudia@traveltripper.com

ADP, Inc.
Thomas Bell
770-238-4405

thomas bell@adp.com

Bed Bug- Heat Doctor/

Prevsol

Jeff Zimmerman

517-936-9415

jeffrzimmerman@
hotmail.com

Orkin, LLC

Tyler Love
404-888-2786
tlove@rollins.com

Delta Faucet Company

Clinton Cardinal

317-752-8688

ali.mckinney@delta
faucet.com

Hajoca Hospitality

Jason Pentland

203-628-5306

jason.pentland@hajoca.com

Kohler Co

Anupa Maru

703-371-4269

anupa.maru@kohler.com

Morrison Supply Co
Royal West
817-999-5921
rwest@morsco.com

Uponor

Terry Pappas
312-497-7095
terry.pappas@uponor.com

Western Hotel Supply
John Pfeiffer
605-725-8957
john@corporateimage

group.com

Hotel Makeover

Joe Aiello

832-484-1105
joe@hotelmakeover.com

Safe Step, Inc.

Dilip Patel

952-358-3655
dilip.patel@safestep.com

American Bath
Remodeling, Inc.
David Sanders
888-826-2284
dsanders@ambath.com

Image National
Kate Getchell
208-761-2041
kate.getchell@image

i nationalsigns.com

Patel Sign

¢ Janardan Patel

310-214-5410

jpatelsign@gmail.com

Poolcorp

Roberto Gonzalez

708-612-8666

roberto.gonzalez@
poolcorp.com

Cadence Keen Innovations
d/b/a CKI Solutions

Gregg M. Saxton
561-249-2219

gregg s@ckisolutions.us

Acclivity Financial
Holly Beaubien
770-354-8151
holly.beaubien@acclivity
financial.com

Customers Bank

Tiffany Kidd

903-363-3848
tkidd@customersbank.com

New Millenium Bank
Youn K. Cho
732-500-2034
ykcho@nmbonline.com

Northeast Bank

Fred Schwartz

404-307-4198

fschwartz@northeast
bank.com

Pacific Premier Bank

Diane Heydon
949-864-8516

i dheydon@ppbi.com

Innovative Hospitality
Concepts, Inc.

Roger Abram
954-733-2500
info@experienceihc.com
Onity, Inc.

Mark G. Lewitt
800-248-6189
mark.lewitt@onity.com

American Image

¢ John Paragian

201-384-9200

: Jjohnp@ahsign.com

Colite International
Adam Regenthal
803-935-9008

i brewer@colite.com
: HOTELSIGNS.com

Crystal Simpson
423-838-3402
crystalsimpson@

hotelsigns.com

Estes & Gandhi, P.C.

Niral Gandhi

214-272-8030
ngandhi@estesgandhi.com

National Tax Group

Lee Ferry

847-878-6564
lferry@ntgadvantage.com

O’Connor & Associates
Andrew Choy
713-375-4224
achoy@poconnor.com

i AdCommTV

Jason Cohen

i 561-543-7543
¢ jason.cohen@adcomm.com

© ACT, Inc. D’MAND

Kontrols Systems

Larry Acker
714-668-1200
larrya@gothotwater.com

: Hospitality1

i Dhar Patel

i 714-473-9813

¢ dharpatel@hospitalityl.net
i RCA Commercial

i Scott Adams

i 678-908-9294

i sadams@rcaled.com

i Meridian One/Gallagher

¢ Yancey Burgess

¢ 703-461-5200

i yburgess@meridianone.com

i Pac Van Inc.
i Shawn Borth
i 317-981-6014

: sborth@gacvan.com

i Sona Tours Ltd

Divyakumar Shah
866-997-3360

i dshah@sonatours.co.uk

Scott and Company LLC
Tony Perricelli
803-753-5244
tperricelli@scottandco.com

U.S. Hotel Consulting
Group, LLC

Andrew Choy
888-666-1876

achoy@ oconnor.com

BlulP, Inc.

Armen Martirosyan
818-915-0505
armen@bluip.com
CCI Systems, Inc.
Mike Rasicci
800-338-9299

joseph.geroux@

ccisystems.com
Corning Optical
Communications
Christopher Rivas
571-375-5794
rivasce@corning.com

EnterSource

Andy DeGraw
931-680-0060
adegraw@entersource.com

Matrix Telecom

i AshuS. Upa

714-706-9922
ashuupa@azuma
networks.com
RAFT Integrations, LLC
Amit Patel
585-764-8758
apatel@raft
integrations.com
Superior Connects Cabling
Dana Gundlach
612-559-3159
dana@superior

H connects.com

i Commercial Water &

: Energy

i Thomas Masterson

: 305-796-6502

i tmasterson@cwe-net.com

‘ Georgia Power Company

Brenda Figueroa
912-306-2116

{ bmomberg@southern

co.com

¢ Architectural Ceramics
¢ David Benson

i 301-943-6313

i david@architectural

ceramics.com

i Hotel Vanities

International LLC Anna
317-831-2717

i anna@hotelvanities.com

i Innovative Tub Solutions
i Janis Stevens

¢ 855-874-2558

i jstevens@innovativetub

solutions.com

{ PPG Architectural Coatings
i Kevin Lastacy
i 616-335-3259

klastacy@ppg.com

The Sherwin-Williams

: Company

¢ Gerrad A. Talkington
¢ 240-508-2197

i gerrad.a.talkington@

sherwin.com

AO SMITH
Chris Murphy
517-745-3384
nchristner@hotwater.com
Bradford White Corp
Michael Carter
484-401-8120
mcarter@bradford
white.com

Ferguson Enterprises
Solutions Center
1-888-334-0004
facilities.supply@
ferguson.com
Intellihot, Inc.
Sridhar Deivasigamani
309-430-6073
vdaves@intellihot.com

: J.J. Commercial
i Water Heaters

Richard Gutierrez
510-783-6851

hotwater@jjishot.com
Rheem Water Heating
Dave Hanley
770-225-7194
dave.hanley@rheem.com
Rinnai

Dipesh Parekh
1-800-621-9419
engineering@rinnai.us

ALICE

Alissa Hendel

347-307-0353
shatel.graves@
_alice-app.com
Capital Bedding
Company, Inc.
Richard Cassidy
225-357-2253
rickcassidyconsulting@
gmail.com
CounterpointeSre
Taimur Jamil
203-717-0063
taimurjamil@counter
pointesre.com
DirecTV Hospitality

Arleen Hernandez

470-419-0767
ah417n@att.com

Interline Brands, Inc.

i Alexa Quaritius

904-421-1400
alexa.quaritius@interline
brands.com

Purchasing Management
International
972-239-5555

: bsingh@pmiconnect.com

Rulon International
Andrew Seidel
904-584-1400
nationalaccounts@
rulonco.com

SalesBoost, LLC
Gretta Brooks
972-362-6633
gretta@salesboost.com
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’i - 100% WATERPROOF - :
4 LUXURY VINYL PLANK — =

PREFERRED VALUE MANUFACTURER OF HOSPITALITY » -
FLOORING FOR DVER 33 YEARS

FREE SAMPLES: CALL US AT 1-800-725-2348 OR AT [

OUR WEBSITE: WWW.KINSIEYCARPETS.COM 2

i |
- HIGH VALUE -

GUEST ROOM CARPET

AN
B

KINSLEY CARPET MILLS UNDERSTANDS THE IMPORTANCE OF
AFFORDABLE AND RELIABLE FLODRING. N\

JOIN THE 7530+ HOTELS THAT HAVE UPGRADED THEIR FLOOR- A A |=' OA
ING WITH KINSLEY CARPET MILLS IN 2018. —— 4 N\l 1 {

AAHDA MEMBERS RECEIVE AN EXCLUSIVE DISCOLNT! ALLIED MEMBER

ASIAN AMERICAN HOTEL OWNERS ASSOCIATION

TIME TO REPLACE? VISIT US AT WWW.KINSLEYCARPETS.COM OR CALL 1-800-223-2948.
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&4 Ponce D. Moody Funding

Alternative Financing Solutions For Commercial Real Estate

“IF THE BANK SAYS “NO,” GIVE ME A CALL"

DUR FUNDING ABILITY:

New Projects Worldwide: Up to 5 Billion Dollars - 20% Down Payment Required
100% Financing Worldwide: 50% Equity Stake & 50% Letter of Credit

Bridge Loans: Up to 250 Million - North America & The Caribbean

+ Asset Based Loans + Large Aternative Energy Projects
+ Lange Construction Projects + Large Real Estate Developmant Projects
+ Corporate Expansion Loans + Equipment Finance & Leasing

Accounts Receivable Financing: Leverage your Accounts Recelvable and let
us WAIT the 30 to 90 DAYS for PAYMENT.

Merchant Gredit Card Processing: We are confisent that we can offer a Better
Program than your Current Processor. In order to give you a *0U0TE,” we will
need your Most Recent Month's Marchant Statement,

Ponce D. Moody
Cell: 919,771.3230
Email: ponceloans@poncemoody.com
Website: www.pdmfunding.net

FIRST GHUIGE I.VP FLUURING Wall & Ceiling Decor Solutions

Advantages of LVP Flooring over Carpet: DESIGNER CEILING TILES

PREMIUM QUALITY
TRADITIONAL & CONTEMPORARY

METAL & VINYL

~='. -7 Friendly

)
LVP Flooring is 100% water proof. LVP Flooring is
cigarette burn resistant. LVP Flooring will NOT mold,
mildew, absorb stains or retain offensive odors!
2 mm glue down, 12 mil wear layer
2.5 mm, 20 mil wear layer

Introducing 4.5 mm, 20 mil wear layer
7.5 mm SPC 5 mm loose lay, 20 mil wear layer

with attached 5 mm glue down, 20 mil wear layer =z

pad 7.5 mm SPC, 20 mil wear layer, attached pad #EEDECORATIVECEILINGTILES
Featuring our very own patented Gator Grip anti slip ORDER OR DOWNLOAD YOUR
--------------------------------------------- FREE DESIGN GUIDE TODAY

Save thousands on your renovation projects, buy straight
DecorativeCeilingTil s.net/AffordabIeHoteIUggrades

Hﬂﬂr SEUTE from the manufacturing First Choice, the most recognize
CERTIFIED and preferred name in the hospitality industry. ——
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FROM

otel Safes®99

Our Safes Are In Every
j and In The U.S.A.

Colors Available

1-800-545-4947
www.hotelsafes.com

AAHOA

ALLIED MEMBER

4

ANNIVERSARY

Granite, Marble & Etc, Inc. [ yxury at Best Price
6401 Long Point,
=3¢ Bldg 600 & 104
.~ Houston, TX 77055 TUB

Tel: (713) 812-8600 SUROUNDS

Cell: (713) 998-1034 ALSO
AVAILABLE

STARTING AT $180

ALL GRANITE VANITY SETS Now $99
; TREORTY Ll

1

Now Avallable

62" x 22”7
VANITY SET
. $175 4

3
*CUSTOM ORDERS AVAILABLE PER REQUEST.

5 Years
Warranty

Easy

L Financing _§

5000+ HOTELS-MOTELS WORLD-WIDE TRUST

MATRIX COMMUNICATION & SECURITY
SOLUTIONS FOR EFFICIENT FUNCTIONING

« Hospitality IP Phone

System
« Time-Attendance and ‘%

Access Control
« HD IP Security-Camera
System

) Call: 1-(800)-283-0539
M AT 1 Fax: (888) 717-7472
TELECOM | SECURITY sales@matrixhotelpbx.com

www.matrixhotelpbx.com

ORDER NOW
In Stock Ready To Ship

A |

// HOSPITALITY

INTEGRITY
Granite Shower Doors QUALITY
Quartz Vanities LED e
Tub Surrounds + Mirrors B
Shower LVP Flooring SERVICE
Walls Porcelain Tiles
Shower Pans
Brands ApprOVEd &/ Serving AAHOA and
Better Business Bureau Gold Star Member Hotel Owners Since 2003

STEVEN LEE 8323685673 | NSGHospitality.net
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BATHTUBS REGLAZED

Don’t Let Amateurs and “Fly-By-Nights” Ruin Your Bathtubs!

Unique Refinishers is the nation’s oldest and largest bathtub repair,
reglazing and restoration company. You can be assured of the highest

quality workmanship and materials. Coast to Coast.

UNIQUE REFINISHERS

Detroit 1-800-235-6557
Atlanta 1-800-332-0048

)/

. . Suip
www.uniquerefinishers.com RESISTANT

We specialize in fiberglass Bathtub & Jac\uzzz&pairs BotToms

COMMERCIAL REAL ESTATE FINANCING SOLUTIONS

LOAN TYPES

- CMBS - Bridge/Mezzanine
- EB5 - SBA 7(a), 504 and USDA
- Conventional
L ACQUISITION, REFINANCE &
BarotCapital CONSTRUCTION

INVESTMENT BANKING

- Hotel - Multifamily & Healthcare
- Retail - Apartments - Self Storage
- Office Building

barotcapital.com - barotrealestatecapital.com - 423.498.2500

]; Nl(: Cabinetry Inc

We treat our customers the way we want to be treated.
Specializing in Providing Kitchen Cabinets, Vanities and [§ .
Stone Countertops to Hospitality Industries.

Cell: 737-212-2767 (Shirley Choy) : Email: bmccabinetry@gmail.com
Office: 713-380-2921 i www.bmccabinetry.com
Address: 1450 Brittmoore Rd., Houston, TX 77043
B e .

ADVERTISERS INDEX
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http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fdexter.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fdish.com%2Fevolve
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fembassycarpets.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.firstchoicelvp.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Ffpghospitality.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.giambronesaltzman.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.hotelsafes.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fgranitemarbleetc.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fhilton.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.hospitalitydesigns.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fhotelvanities.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fdevelopment.ihg.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.kinsleycarpets.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.matrixhotelpbx.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.g6hospitality.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fnsghospitality.net
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.patellaw.net
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.pdmfunding.net
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fradissonhotelgroup.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fredhawkus.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fredrooffranchising.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Ftysonhospitality.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.uniquerefinishers.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwatcomfg.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fbuildmicrotel.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.uniquerefinishers.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fbarotcapital.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.bmccabinetry.com
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http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=59&exitLink=http%3A%2F%2Fwww.accesspointfinancial.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=59&exitLink=http%3A%2F%2Fwww.accesspointfinancial.com

THE EVOLUTION OF
MICROTEL BY WYNDHAM

Discover the Moda prototype

New modern & Greater design Expanded support
scalable prototype efficiency & cost savings accelerates success

Visit buildmicrotel.com to learn more about the new pro
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Prototype in
development

WYNDHAM

HOTELS & RESORTS

- ‘\".
WYNDHAMGRAND D —enpilerilo~ DAZZLER  WYNDHAM WINGATE

BY WYNDHAM

V7. K % _~ ¥
WYNDHAM  HAWTHORN  Americinn ~ RAMADA  BAYMONT  MICROTEL

GARDEN SUITES BY WYNDHAM BY WYNDHAM

VISIT BUILDMICROTEL.COM OR CALL 800-889-9710

This is not an offer. Federal and certain state laws regulate the offer and sale of franchises. An offer will only be made in compliance with those laws and regulations, which may require we provide you with a Franchise Disclosure
Document, a copy of which can be obtained by contacting Wyndham Hotels & Resorts at 22 Sylvan Way, Parsippany, NJ 07054. All hotels are independently owned and operated with the exception of certain hotels managed or owned
by an affiliate of the company. ©2019 Wyndham Hotels & Resorts, Inc. All rights reserved.


http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=60&exitLink=http%3A%2F%2FBUILDMICROTEL.COM
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=60&exitLink=http%3A%2F%2Fbuildmicrotel.com
http://www.todayshotelier-digital.com/aahom/0919_september_2019/TrackLink.action?pageName=60&exitLink=http%3A%2F%2Fbuildmicrotel.com
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