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extended stay

Why choose An iconic
Studio 67 American brand.

Studio 6 answers the demand for quality and Motel 6 offers franchisees a smart opportunity
comfort at value for extended-stay travel. like no other. Don’t miss your chance to join

As a Studio 6 franchisee, you'll have the full the fastest-growing brand with one of the lowest
support of Gé6 Hospitality’s resources and operating costs in the economy segment.

operational expertise. And that's promising
for your bottom line.

THE BOTTOM LINE THE BOTTOM LINE
AVERAGE AVERAGE
OCCUPANCY** OCCUPANCY*
71% 67%
ONE OF THE EXTENDED-STAY SEGMENT'S AVERAGE
FASTEST-GROWING ECONOMY BRANDS DAILY RATE*

$59

AVERAGE LENGTH OF STAY

12 DAYS
D


http://motel6franchise.com

Reimagined. Reinvented.
The All-New 6.

G6 Hospitality is parent company to Motel 6 and Studio 6, two of the most iconic
lodging brands in the United States. G6 owns and operates nearly 1,400
locations across the United States and Canada, with over 155 new properties
now in the pipeline, 50% of them new construction. Since Gé6 is one of the most
reliable and financially rewarding franchise opportunities in economy lodging,
becoming a franchisee in the G6 family is the smartest investment you can make.

FRANCHISE WITH US TODAY.
1.866.697.5765 ‘ moteléfranchise.com

©2020 All rights reserved. Gé Hospitality Franchising LLC. 4001 International Parkway, Carrollton, Texas 75007. This advertisement is not an offer to sell a franchise. An offer can be made only
by means of a Franchise Disclosure Document that has been registered and approved by the appropriate agency in your state, if your state requires such registration. Minnesota Registration Nos. —
Motel 6: F-5053; Studio 6: F-5052. *Source: Item 19 of the March 4, 2020, Motel 6 FDD. **Source: Item 19 of the March 4, 2020, Studio 6 FDD.
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nikAac

Maximum Performance

CLEAN, FRESH LINENS.
EVERY TIME.

As the world welcomes a new normal, plan now
for how you’ll meet heightened guest expectations.
Our promise to you? Next-level clean.

0% FINANCING.
0 PAYMENTS FOR 90 DAYS.

Emerge stronger with equipment that supports
your need for clean, saves you money and—
above all else—gives guests peace of mind

that linens are always fresh.

TotalVue™ laundry technology leaves no
doubt when it comes to cleaning your linens.
You can easily manage heavy loads, lower
operational costs, and emerge at peak

Operations

efficiency in a post-COVID-19 world.

Visit UniMac.com/Fresh for details.

* 0% for first 24 months only. Prime + 4.75% for the remainder of the loan. Total loan term is
72 months. Prime rate floor is 4.75%. Rates are subject to formal credit approval and credit score.

Limited time offer. Only available in the U.S. through participating UniMac distributor partners. UniMac by Alliance Laund ry Systems
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5 THINGS TO KNOW

ABOUT AAHOA THIS MONTH

1.

AAHOA welcomes new Secretary,
board members. Bharat Patel,
who previously served AAHOA
as Florida Regional Director, was
elected Secretary in last month’s
election. Also elected were Chintu
(Danny) Patel, Rahul Patel, Vikesh
(Vik) Zaver, Naresh (ND) Bhakta,
Bhavesh N. Patel, Dhiren Masters,
Bhavik Patel, and Lina Patel. Join
us in welcoming our newly elected
board members.

Register for the Southwest
Region Charity Golf Tournament.
In our ongoing efforts to give
back to our communities, AAHOA
is hosting the Southwest Region
Charity Golf Tournamentin
Albuquerque, NM, on September 9.
Sign up today for a day of fun with
friends, all while helping raise
money for worthwhile causes.
Visit AAHOA.com/events/golf to

2.

register.

Officers to speak at Hotel
Optimization, Part 2. Chairman
Biran Patel, Vice Chair Vinay Patel,
and Treasurer Nishant (Neal)
Patel will join other industry
experts at Hotel Optimization 2:
AVirtual Event on September 10
and 24. The event will provide
clearinsight and forecasting to
help hoteliers better understand
their options for getting back to
profitability. Register for free at

4,

Hotel-Ontimization.com.

Earn your AAHOA/P&G
Professional’s Training in Hotel
Sanitization and Cleanliness.
This FREE all-digital program
covers what every hotelier needs
to know about sanitization.
Find out what more than 200
certificate holders - 65 on the
first day alone! - learned to allow
them to welcome back guests
with confidence. Get started at
AAHOA.com/CleaningCert.

5.

AAHOA Chairman willbe a
featured guest at NABHOOD, IMN
conferences. AAHOA Chairman
Biran Patel will be a guest speaker
at both the 2020 NABHOOD
Summit (Sept. 15-18) and the IMN
Distressed Hotel Forum (Sept. 15).
The NABHOOD event will examine
increasing equity in the industry.
Register at NABHOOD.net. The
IMN forum, which will discuss
creative strategies to help
hoteliers and developers protect
their portfolios, is free. Learn more
atIMN.org.
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You're focused on growing your business. So are we.

Chase Merchant Services

More than 10,000 AAHOA Members choose Chase to process their card payments.
* Accept debit and credit card payments at the front desk, online or around the property.

* Chase payment processing accounts for AAHOA members have no annual fee, no monthly service fee or
minimum fee, no account setup fee, no terminal reprogram fee, no chargeback fee, no batch settlement fee,
no online statement fee and no charge for supplies.’

* Next business day funding when you deposit into a Chase business checking account.?
* Seamless integration into your property management system or the latest in payment terminals.

* Live customer service and technical support 24/7/365.

Contact us at 1-800-727-1872 or lodging_team@chase.com for
a complimentary account review to see if Chase can improve your bottom line.?

CHASE © INE
for BUSINESS” AAHOA

CLUB BLUE MEMBER

Businesses are required to complete an aP lication and agree to terms and conditions at the time of enrollment. All businesses are subject to credit approval. Merchant services are provided by
Paymentech, LLC (“Chase”), a subsidiary o fPMorgan Chase Bank, N.A.

"Talk to a Chase Representative for more details and ask to review the Schedule A Pricing Sheet.

2 Next business d%y funding is available to eligible Chase Merchant Services customers who deposit into a single Chase business check\'n? account. Visa®, MasterCard®, Discover®, and American
Express® OptBlue® credit and debit transactions are eligible. All businesses are subject to business credit %)roval and all funds are subject’to fraud monitoring. In addition, funding is subject to the
terms and conditions of the merchant processing agreement. Chase must receive settled transactions by 10:00 pm EST (some businesses may qualify for an 11:59 pm EST settlement; talk to a Chase
representative for more details). Funds are depasited on the next business da(}/, excluding weekends and bank holidays. Some exclusions may apply. The listed payment brand(s) are not sponsors of
this program. Al marks are marks of their respective companies. Deposit products provided by JPMorgan Chase Bank, N.A. Member FDIC.

3 Cost comparison will be based on a calculation of the overall cost for comparable services, as determined by the processing statements you provide, and will exclude all one-time fees. Cost
comparison results are estimates only and do not guarantee savings. In addition, inaccuracies in the comparison may occur due to pricing variances and complexities in the statements provided.

©2020 JPMorgan Chase & Co.
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LETTER FROM THE CHAIRMAN

BIRAN PATEL
AAHOA CHAIRMAN (2020-2021)

Driving the future of
hospitality education

AAHOA is
constantly
exploring ways we
can adapt to the
changing needs of
our membership,
while engaging
industry partners
and leading
experts to curate
educational
content,
programs, and
resources. In

a number of
webinars and
virtual events,
our membership
of seasoned
professionals
also has lent their
time, expertise,
and insight.”

HE LATE SUMMER MONTHS TYPICALLY MARKTHE BEGINNING OF ANEW SCHOOL
year for students across the country. Colleges welcome millions of young adults to their
campuses, and K-12 students rush back into the classroom, eager to share the happenings
of their months-long break with their peers. It is a sad reality that the national preva-
lence of COVID-19 has plunged the back-to-school season into uncertainty. This presents quite
the challenge to our nation’s most critical and influential infrastructure. Schools cultivate and
educate America’s youth - an investmentin educationis aninvestmentin the future of our nation.

The same principle of investing in education also applies to our association, which is why
AAHOA prioritizes our educational programming. Given the extraordinary circumstances we face
today as hotel owners, itisimperative to harness cutting-edge knowledge and then apply it to our
businesses. At this moment, our industry is on the road to recovery and the need for continuous
learning in hospitality has never been more relevant. When equipped with the best, up-to-date
industry practices and protocols, hoteliers are better prepared for the uncertainties the path
to recovery will bring. As an association dedicated to serving America’s hoteliers, AAHOA will
continue to arm our members with a toolkit of knowledge, while also investing in the education
of the next generation of hoteliers.

AAHOA has a longstanding commitment to education, both within our association and our
communities. During the 2019 AAHOA Convention & Trade Show, we announced the Mike Leven
& Lee Dushoff AAHOA Scholarship for Compassionate Leadership, a collaborative scholarship
endowment between AAHOA and Kennesaw State University (KSU) in Atlanta. In less than one
month after its announcement, the scholarship fund raised more than $125,000 to support
undergraduate students studying hospitality management at KSU, while also offering networking
opportunities with AAHOA executives and the Board of Directors at the annual convention and
regional events. Additionally, AAHOA offers scholarships to hospitality students at the University
of Houston Conrad Hilton College of Hotel & Restaurant Management. By investing in education
within our communities, we are building up the next generation of America’s hoteliers.

Our pursuit of excellence in education does not stop with scholarships. AAHOA has been on
the forefront of industry-leading education and training programs for more than 30 years. In the
past six months, our AAHOA team has launched more than 100 COVID-19-related webcasts and
developed training programs like the AAHOA/P&G Professional’s Training in Hotel Sanitization
and Cleanliness. AAHOA is constantly exploring ways we can adapt to the changing needs of our
membership, while engaging industry partners and leading experts to curate educational con-
tent, programs, and resources. In a number of webinars and virtual events, our membership of
seasoned professionals also has lent their time, expertise, and insight. It is during times like these
that our association’s network truly delivers unrivaled value to our members. As we forge a path
for our association going forward, rest assured that AAHOA will continue to invest in the education
of our members, the future of our industry, and the well-being of our communities. [ |
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CECIL P. STATON
AAHOA PRESIDENT & CEO

LETTER FROM THE PRESIDENT & CEO

AAHOA Members
make a difference across
the country

AA

AAHOA has
called upon
our associates
to discuss and
deliver real help
to hotels and
other small
businesses
severely
impacted by the
pandemic. To
make possible
the flow of
information
from which

our advocacy
efforts depend,
we continue

to cultivate
straightforward
communications
built on
credibility and
unique insight.”

URADVOCACY HINGES ON THE STRENGTH OF THE RELATIONSHIPS WE FORGE.

Theserelationships are as numerous as they are varied: elected officials, hotel brands,

state and local lodging associations, vendor partners, members of the media, OTAs,

and more. AAHOA has called upon our associates to discuss and deliver real help to
hotels and other small businesses severely impacted by the pandemic. To make possible the flow
ofinformation from which our advocacy efforts depend, we continue to cultivate straightforward
communications built on credibility and unique insight.

As in many professional relationships, there exists an expectation of mutual benefits, or
in other words, there is give and take. Hotels are a pillar of many local economies across the
country, and our efforts to amplify the issues our members face are strengthening our stake in
the Washington, D.C. and state capitol buildings. Hoteliers are seasoned small business owners
with valuable perspective into the travel and tourism industry. For politicians and media alike,
our members can serve as trusted sources for legislative solutions or a breaking-news piece.
In exchange for lending industry expertise and insight, our AAHOA Members have direct influ-
ence on aspects of the lawmaking process and the presentation of our industry’s challenges in
public discourse.

AAHOA is and should be proud of the ways in which our members have engaged in the advocacy
process. AAHOA is a conduit for the voice of America’s hotel owners and member participationin
our grassroots advocacy campaigns has been remarkable throughout the course of the COVID-19
pandemic, with thousands of member advocates sending more than 40,000 messages to state
and federal legislators, city councils, and OTAs. Back in May, our Government Affairs team and
several AAHOA Members met with representatives from the House to discuss our recommenda-
tions to improve the Paycheck Protection Program (PPP). By early June, the PPP Flexibility Act
was drafted and became law. | was thrilled to see that several of our recommendations were
included in the bill, and this reaffirmed the impact our advocacy can generate, by both grassroots
and direct engagement.

Through our ongoing outreach, we will continue to produce actionable solutions that make it
into the hands of policymakers locally and nationally. Our outreach manifests in several ways, from
meetings with politicians to featured stories in the news. As the fall election season approaches,
let me encourage AAHOA Members to continue their active participation in the advocacy process,
beitthrough ourassociation, community engagement, orin the elections at the local, state, and
federal levels. |
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GOVERNMENT AFFAIRS

Maintaining

momentum
in the fight
against
human
trafficking

by SEAN GROSSNICKLE

HE U.S. GOVERNMENT AND
organizations nationwide have
doubled down on their efforts
to combat human trafficking
through public awareness campaigns, vic-
tim restitution, and preventative training.
Backin January, AAHOA and othersin the
hospitality industry recognized National
Slavery and Human Trafficking Prevention
Month, which coincided with the 20th anni-
versary of the landmark Trafficking Victims
Protection Act. Months later, the industry
again observed the World Day Against
Trafficking in Persons on July 30. These
officially recognized days on the calendar
help to elevate anti-trafficking advocacy
and action in public discourse, even as the
nation endures the pervasive effects of
the COVID-19 pandemic. The pandemic
has enacted a heavy toll on the livelihoods
of many Americans. Human traffickers
prey upon the most vulnerable members
of society, which reaffirms the need for
vigilantand continuous action against this
crime, especially during times of economic
hardship and uncertainty. AAHOA and our
partners in the fight against trafficking
remain fully committed to raising aware-
ness of this crime throughout the year.

TRAFFICKING AWARENESS

AND TRAINING

Human trafficking is a scourge to our soci-
ety, one that demands proactive train-
ing and action not just from hotel staff,
but from every level of local, state, and
federal government. And while public
awareness is on the rise, all members of
the travel industry can work to maintain
the momentum against human trafficking
that our industry advocated in January
and July. AAHOA offers innovative pro-
grams to train hotel staff through our
online Human Trafficking and Awareness
Training (HTAT). To date, AAHOA has
trained thousands of hotel owners and
employees to recognize and report signs
of human trafficking on hotel properties.
AAHOA has established valuable partner-
ships with Businesses Ending Slavery
and Trafficking (BEST), Polaris, and the
Department of Homeland Security’s
Blue Campaign to develop and promote
anti-trafficking initiatives.

AAHOA Members are aware of the threat
human trafficking poses to the safety of
their communities, properties, staff, and
guests. Hotel properties can be targeted
by traffickers, which is why awareness

@ 3-MINUTE READING TIME

AA

AAHOA and our
partnersin the
fight against
trafficking remain
fully committed
to raising
awareness of this
crime throughout
the year”

and training are so vital to hotel owners
and others engaged intemporary lodging.
Traffickers seek to operate in the shad-
ows of communities across the nation.
By spreading awareness and promoting
preventative training programs to other
hoteliers, advocacy groups, and lawmak-
ers, the hospitality industry plays a crucial
role in the fight against trafficking.

RESOURCES FOR

AAHOA MEMBERS

AAHOA Members have around the clock
access to free, online training resources
that are invaluable to equipping own-
ers and staff with necessary knowledge
to recognize and report human traffick-
ing. Training one’s staff is essential, yet
spreading the resources to other hoteliers,
local businesses, and community lead-
ers can further disseminate awareness of
human trafficking. Additionally, hoteliers
can leverage their knowledge and experi-
ences in the hospitality business to lobby
for effective anti-trafficking legislation at
all levels of government. Human traffick-
ingis a bipartisanissue, and politicianson
both sides of the aisle have united against
this horrible crime. |
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Mit Shah with his
father, Bart.
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N SEPTEMBER OF 1964, JUST

weeks after President Johnson

signed the Civil Rights Act, my father,

Bharat, left a small manufacturing
towninrural India as an immigrant to the
United States. In search of the American
Dream, Dad arrived in Knoxville, TN, as
a college student and found himself in a
country torn by a crisis of compassion.
Later that same year, he saw Dr. Martin
Luther King Jr. accept the Nobel Prize for
Peace and heard his hopeful remarks that
“Civilization and violence are antithetical
concepts. Sooner or later, all the people
of the world will have to discover a way to
live together in peace.”

But today, the struggle for genuine
equality remains. My father observed the
end of the tyrannical British rule over India
through the vigor of Gandhi’s leadership.
In America, he bore witness to a powerful
movement led by Dr. King. Growing up,
Dad encouraged us to read their works
and would describe how strong minds and
noble hearts were the most potent weap-
ons available on the journey for freedom,
justice, and prosperity.

Mit with his family (L to R):

In the summer of 1979, | was 10 years old
when my parents became the proud own-
ers of the Winkler Motor Inn in Winston
Salem, NC. As a kid, you learn a lot from
working the 7 a.m. to 3 p.m. shift every
Saturday and Sunday. Even more so with
brown skin and the last name Shah dur-
ing atime when Americans are being held
hostage in a foreign country.

Dad always believed in the power of
humanity. Late one evening in 1982, my
father received a call from his good friend
from Greensboro, Babu Patel, who relayed
that he and several other Patel families
were notified that their property insurance
was immediately being canceled.

That very week, as president of the India
Merchants Association, my father led a con-
gregation of Asian American hotel owners
to meet with the governor of North Carolina
and the state insurance commissioner.
Within days, each person whose insurance
had been canceled received letters of apol-
ogy from their respective insurers, stating
that their policies were being reinstated
without any lapse of coverage.

Mit Shah, wife Dr. Reshma Shah, their son, Arjun Shah,

Mit’s mother, Milan Shah, and father Dr. Bharat Shah.

@ 4-MINUTE READING TIME

Stewardship of community leaders like
my father across our country helped to
sow the seeds of what would become the
Asian American Hotel Owners Association.
Today, AAHOA is the nation’s largest hotel
owner’s association, deeply woven into the
very soul and conscience of our communi-
ties and our industry.

In 1967, Dr. King gave a speech “The Other
America” at Stanford University, where he
said, “Certain conditions continue to exist
in our society, which must be condemned
asvigorously as we condemn riots. Ariot is
the language of the unheard. And what is
that America has failed to hear? It has failed
to hear that large segments of society are
more concerned about tranquility and the
status quo than about justice, equality,
and humanity. And so, in a real sense, our
nation’s summer of riots are caused by our
nation’s winters of delay.”

Make no mistake, my family, like many
others, would not be here today if there
was not a civil rights movement in the
United States. Our country faces a multi-
tude of health, economic, and social chal-
lenges. Now, more than ever, itis my hope
that those of us who stand here on the
shoulders of giants, together alongside a
talented and inspired generation led by our
progeny, ensure that strong minds, noble
hearts, and purposeful actions prevail.
This must be our American Dream. |

Since 1993, Noble has invested nearly $4 billion
in communities throughout the country,
creating thousands of jobs. As founder and
chief executive officer, Mit Shah provides overall
strategic guidance for the Noble organization
and heads its investment committee. He has
been profiled in Newsweek magazine as one
of the most influential South Asians in the
United States, named as one of Atlanta’s most
prominent leaders by Atlanta Magazine and
the Atlanta Business Chronicle, and as one of
the 21st century’s most influential hospitality
industry leaders by both Lodging Hospitality
magazine and Lodging magazine. He is the
most recent recipient of the prestigious IREFAC
C. Everett Johnson Award for leadership in the
hospitality industry.
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COMMON GROUND

States step
up to address

COVID-19
liability
Common Ground profiles
members of opposing
parties who are working
together to advance issues

important to hoteliers.

by SEAN GROSSNICKLE

THE ISSUE

Following the initial COVID-19 shutdowns, state governments
across the country developed and rolled out plans to reopen
their economies. Many businesses were ready to open again, but
concerns of COVID-19-related lawsuits cast a shadow over the
prospects of renewed operations, even for businesses following
public health guidelines and developed mitigation plans. Hotel
owners have experienced the burdens of frivolous legal claims
for decades. Take, for example, “drive-by” ADA lawsuits, which
occur when a lawyer submits a legal complaint describing overly
technical or potential ADA infractions on a property and demands
thousands of dollars to settle at a price point that is slightly less
than the cost to retain counsel. For small business owners, the
prospect of lawsuits and legal fees threatens injurious financial
strain on top of the pervasive damages already caused by the
pandemic. As of early August, the federal government had yet to

@ 3.5-MINUTE READING TIME

enact limited-liability protections for business operating during
the pandemic. However, while planning for a safe and successful
reopening of the economy, several state legislatures and gover-
nors passed their own sets of liability protections.

COMMON GROUND

The public concerns of business owners facing potential liability
as economies reopened back in April caught the attention of
state and local lawmakers. In North Carolina, Rep. Harry Warren
(R-NC-76) introduced House Bill (HB) 118, “An Act to Provide
Limited Immunity from Liability for Claims Based on Transmission
of Coronavirus Disease.” This bill expanded on the immunity
protections outlined in a preceding bill introduced in the Senate
in May.

Warren was joined by 23 of his Republican and Democratic col-
leagues to sponsor this bill, signaling overwhelming bipartisan
supportamongst the House. In late June, HB 118 passed by a vote
of 109-6 in the House and 40-7 in the Senate. Gov. Roy Cooper
signed the bill into law on July 2. This law protects businesses
that have created COVID-19 mitigation plans from claims that
another person contracted the virus based on the property owner
or business owner’s negligent act. The limited liability offered by
this law applies only to claims arising within six months of the
governor’s declaration of a state of emergency, and it does not
apply to claims based on “gross negligence, willful or wanton
action, or intentional wrongdoing.” |

BCFC/SHUTTERSTOCK.COM

Sponsor:
Rep. Harry Warren (R)

Rep. Harold Corbin (R)
Rep. MaryAnne Black (D)
Rep. James Dixon (R)
Rep. Cody Henson (R)
Rep. Marvin Lucas (D)
Rep. Larry Strickland (R)
Rep. Destin Hall (R)

Rep. Hugh Blackwell (R)
Rep. Charles Graham (D)

Rep. Yvonne Holley (D)
Rep. Robert Reives (D)
Rep. Donna White (R)
Rep. Larry Pots (R)

Rep. Cecil Brockman (D)
Rep. Holly Grange (R)
Rep. Steve Jarvis (R)
Rep. Wayne Sasser (R)
Rep. Michael Wray (D)

Cosponsors:

Rep. Lisa Barnes (R)
Rep. Jerry Carter (R)
Rep. Bobby Hanig (R)
Rep. Brenden Joes (R)
Rep. Carson Smith (R)
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FEATURE

HP Rama served as AAHOA’s
first chairman.

THE PROS
SPEAK UP

@ 9.5-MINUTE READING TIME

AAHOA Past Chairman
Hasmukh P. (HP) Rama
discusses adversity and
how past lessons can

help hoteliers survive
COVID-19

by PETER BERK

S THE HOSPITALITY INDUSTRY FACES UNPARAL-

leled economic hardships imposed by COVID-19, it

would be beneficial to look back and chat with the

leaders who built AAHOA into the force it is today

to see how they overcame past challenges and

how we can use those lessons to navigate this

pandemic. This article represents the first of three interviews

to be published monthly in which we interview former AAHOA

Chairs and discuss how they coped with and eventually overcame

adversity. PMZ is pleased that HP Rama agreed to be the first
interviewee of the series.

Hasmukh P. Ramais the Chairman of the Board of Auro Hotels,
USA, renowned for development, acquisition, and management of
upscale hotels affiliated with some of the largest hotel franchises
in the world: Marriott, Hilton, Hyatt, and Taj Hotels. He obtained
his Master of Business Administration from Xavier University in
Cincinnati, Ohio, and was awarded an Honorary Doctorate of
Business Administration in Hospitality Management by Johnson
& Wales University.
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Rama is the first chairman of AAHOA and has served as Past
Chairman of the American Hotel & Lodging Association (AHLA).

In India, Rama is the Chairman of Gujarat JHM Hotels Ltd., which
owns the Surat Marriott Hotel and the Courtyard by Marriott
Hotel in Surat. He also is the Founder and President of the Auro
University, Surat, Gujarat.

HP, as he is commonly known, has numerous professional affili-
ations, having served on the board of various universities such as
Johnson & Wales University, Cornell University School of Hotel
Administration, University of South Carolina, New York University,
University of Houston, and California Polytechnic University.

Rama’s commitment to excellence has won him many awards,
including the ALIS Lifetime Achievement Award, AAHOA Outreach
Award for Philanthropy Award, The Lodging Conference Above
and Beyond Humanitarian Award, Hunter Conference Award
for Excellence and Inspiration, ISHC Pioneer Award, the Arthur
Landstreet Award, which is presented to an individual who has
made a lasting impact on the quality of education and training
in the hospitality industry, and the AAHOA Oberoi Award for
Excellence, which recognizes a hotelier who has demonstrated
strong leadership, has high standards of excellence, and who is
making a significant contribution to the lodging industry.
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WHAT YEAR DID YOU GET INTO THE BUSINESS?
April 1973.

WHAT IS SOMETHING INTERESTING THAT PEOPLE
PROBABLY DON’T KNOW ABOUT YOU?

I‘m aregular visitor of Sri Aurobindo Ashram in Pondicherry, India,
for meditation and yoga practice.

WHAT WAS THE FIRST HOTEL YOU OWNED, AND
WHERE WAS IT?
A 40-room independent motel in Pomona, CA.

HOW MANY HOTELS DOES YOUR FIRM OWN TODAY,
AND WHAT ARE THE BRANDS?

Auro Hotels owns 38 hotels and operates under Marriott, Hilton,
and Hyatt brands.

YOU WERE FACED WITH ADVERSITY WHEN

OPENING YOUR FIRST HOTEL. DESCRIBE AN
UNEXPECTED CHALLENGE.

Iwasn’table to speak Spanish with my Spanish-speaking custom-
ers. | also didn’t know how to make beds, change vacuum bags,
or clean the pool.
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The biggest mistakes in our decisions are made
during the best of times because we become
comfortable, complacent, and overambitious, driven

HOW DID YOU OVERCOME THOSE CHALLENGES?

I learned about the operations from the seller at the motel. He
taught me all | didn’t know at that time. Through training and
self-learning, | was able to overcome all that was necessary.

WHAT WERE THE FIRST ACTIONS YOU TOOK AT YOUR
FIRM WHEN YOU REALIZED JUST HOW SERIOUS
COVID-19 WAS BECOMING?

We developed the “Connecting Safely” program for our guests and
associates. This allowed us to communicate with all stakeholders,
banks, brands, vendors, associates, guests, and communities on
the status of our situation. We could rely on them for help and sup-
port. We also focused on the cash management of the company
through cutting costs of all line items within our hotel operations.

HOW DID YOU MAKE THE DECISION TO KEEP YOUR
HOTELS OPEN OR CLOSE THEM?

The group house/full-service hotel’s demand immediately van-
ished. It forced us to suspend operations and our ability to cover
variable and fixed costs based on revenue stream. We kept one
property open and closed others, where we had a choice of mul-
tiple properties within the same market area.

WHAT STEPS ARE YOU TAKING AT YOUR HOTELS TO
MAKE TRAVELERS COMFORTABLE THAT IT IS SAFE

TO STAY AT YOUR HOTELS? PLEASE GIVE SOME
SPECIFIC EXAMPLES.

We have created property-specific “Connecting Safely” plans,
which include having a hygiene manager at each property to
ensure all our procedures are in place, provide training to all
our associates, and address any questions or needs our guests
may have during these challenging times. We are using EPA/
hospital-grade cleaners in all guest rooms and public areas and
have increased the frequency of our cleaning schedules in all
public areas.

Signage has been installed throughout all our properties to
remind guests to wear masks and follow all social distancing
guidelines. Sanitation stations have been added throughout our
properties at the entrance and high-touch areas such as eleva-
tors, fitness centers, and all food and beverage outlets. All front

by greed, ego, and false competition.”

desks now have plexiglass shields. We are utilizing single-use
menus in food and beverage outlets. We are offering virtual site
visits instead of in-person tours to meeting planners and others
interested in booking an event at one of our hotels.

WHAT DO YOU THINKABOUT THE CURRENT ZOOM
MEETING CONCEPT? DO YOU THINK THAT WILL
IMPACT THE BUSINESS TRAVELER DEMAND IN

THE FUTURE?

Zoom meetings are a great way to communicate and make
people feel more connected. | do feel that Zoom and other
similar platforms will continue to be used for smaller, more
regular, ongoing meetings. However, humans are social beings,
and there is no replacement for in-person connections, net-
working, brainstorming, and building long-term relationships.
The meetings/group side of the business will be slow to come
back, but once avaccineis created, | am confident that business
levels will resume.

LET’S DISCUSS FINANCE FOR A MOMENT. HOW HAVE
YOUR LENDERS HANDLED YOUR EXISTING LOANS?
HAVE YOU GOTTEN RELIEF/FORBEARANCE?

All of our lenders offered us forbearance, generally for three
months. We are working with many of our lenders now to extend
the forbearance. Most hotels will need additional forbearance
from lenders. We are starting to hear of pushback from some
banks that are not willing to extend the initial relief period, or
who may be asking for changes in terms as compensation for the
extension. This is a time when hotels need forbearance. Banks
that provide that relief will help to stabilize their loan faster and
will build loyalty with their hotel clients, which will serve them
well going forward.

HOW DID THE CRISIS YOU FACED WHEN OPENING
YOUR FIRST HOTEL PREPARE YOU FOR THE DECISION
PROCESS AMID THE CURRENT PANDEMIC?

| learned to never take success for granted, as we're living in a
dynamic, changing world both personally and professionally. You
have to earn and persevere over the course of your business to
create goodwill, trust, and confidence of all stakeholders you work
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Humans are social

beings, and there is no
replacement for in-person
connections, networking,
brainstorming, and building
long-term relationships.”
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with. That applies to lenders, vendors, franchisors, associates, or
fellow hoteliers. When things are not going your way, and you need
help, then those deposits of creditworthiness will help to address
and overcome issues, which inevitably come without pre-notice.

The biggest mistakes in our decisions are made during the
best of times because we become comfortable, complacent,
and overambitious, driven by greed, ego, and false competition.
It’s always advisable to preserve the percentage of cash flow
in liquid form, bank deposits, stocks, and bonds. These can be
available either to meet current obligations or take advantage of
opportunities during bad times.

WHAT ADVICE WOULD YOU GIVE TO OTHER HOTEL
OWNERS TO GET THROUGH THIS CURRENT CRISIS?
Communication, communication, communication! That, com-
bined with transparency and candor toward all stakeholders,
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| learned to never take success for granted, as we're living in a
dynamic, changing world both personally and professionally.
You have to earn and persevere over the course of your
business to create goodwill, trust, and confidence of all
stakeholders you work with.”

will help you manage the business with fiscal discipline on
adaily basis. It will also help associates in your community
in their hour of need. Most importantly, focus on your health
and safety and all the people that depend on you.

Peter Berk is President of PMZ Realty Capital LLC - Hotel
Finance Group. He has more than 26 years of experience in
the real estate industry and is a frequent lecturer at industry
events, including AAHOA webinars and meetings. He has

arranged more than $6 billion of debt and equity transactions

THE BIG CRYSTAL BALL QUESTION: WHEN ] for hotel owners, representing more than 50,000 hotel

DO YOU EXPECT REVPARTO GETBACKTO rooms. As an industry leader, he has worked with AAHOA Members for more
2019 LEVELS? than 20 years on their financing needs. Berk attended George Washington

It will take time to get back to normalcy, which | predict will University as an undergraduate and holds a graduate degree from Columbia
be in the second half of 2022. [ | University. He can be reached at berk@pmzcapital.com or 212-277-8265.

VANITIES Vo WWW.CLSOLUTIONSCORP.COM
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Visit our website to download our 2020 Shower Surround Catalog.
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 Contract Review & Drafting
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Ask us a question
Questions@DPALawGroup.com
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- Hotel cleaning in
sT-pan qemic
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HE FIRST HALF OF 2020 BROUGHT UNPREC-

edented challenges to businesses around the

world. The COVID-19 crisis forced them to adapt

processes and models at record speed and has

seen many businesses forced to close their doors.

One of the most affected industries has been
hospitality, where hotels have had to close as the world moved
into lockdown.

As restrictions begin to ease, the hospitality industry is now
looking at the best ways to prepare for operating in the new
normal. The path ahead is not clearly defined; however, one
thing hotel managers can be certain of is that their operational
processes will need to be more efficient than ever and visibility
across all aspects of operations will be essential for success.

HOUSEKEEPING IN THE NEW NORMAL

Housekeeping has always been a central part of hotel operations,
and in the new normal there will be even greater scrutiny on hotel
cleanliness. New cleaning protocols will need to be introduced
to reassure both customers and employees that establishments
are adhering to new guidelines in a post-COVID-19 world. We are
starting to see hotel chains around the world reveal their plans to
introduce new cleaning protocols such as the Safe Stay initiative
by AAHOA and AHLA.

These new cleaning protocols will inevitably have an impact
on the hotel’s costs, as more time and money need to be spent
ensuring standards are met. Communal areas, for example, will
require even more attention than pre-pandemic, as handrails,
elevators, and reception areas will be sanitized continually
throughout the day.

Alongside this, the type of traveler hotels can expectin the early
stages of opening up will change. The industry expectation is that
leisure travel will bounce back the fastest, with business travel
expected to take slightly longer. Hotel operations teams need to
take thisinto consideration, as leisure rooms tend to take longer
to clean, which also will be a factor in driving up cleaning costs.

CALCULATING THE COSTS OF CLEANING PROTOCOLS

To help hotels prepare, cleaning costs are expected to rise to
account for more supplies due to more frequent sanitizing and a
changein the products used. On top of this, hotels might require
an additional full-time member of staff for the housekeeping
team alongside a member of the service team to meet customer
demands. These costs will all need to be considered by hotel man-
agers when calculating operational teams time and processes.

ADAPTING PROCESSES TO MITIGATE NEW COSTS

Although the cost of cleaning and operations is expected to
increase, hotels will be able to mitigate against these costs by
adapting processes. It will be more important than ever that
managers utilize data to understand where the most time is
being spent and where additional services or team members
are needed. Hotels will need to embrace new technologies such
as Al and machine learning to help optimize their labor teams
and ensure optimal efficiency of teams. Housekeeping is the

@ 4.5-MINUTE READING TIME
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Housekeeping has always been a
central part of hotel operations, and
in the new normal there will be even

greater scrutiny on hotel cleanliness.”

single-largest controllable expense in a hotel operation so estab-
lishing time-based cleaning plans and efficient monitoring sys-
tems will be essential to help mitigate against rising costs.

For example, one way to offset increasing costs is to remove
stayover cleans for guests and not cleaning on a daily basis if the
guests stay more than one night, saving housekeeping times and,
in many cases, meeting guest preferences to not be disturbed. Our
assessments show that cutting out 75 percent of stayover cleans
(based on 60-percent occupancy of a 250-room hotel) could save
around $110,730 per annum. Ancillary services such as additional
deep cleans or stayover cleans also could be offered by hotels in
the future to generate new revenue.

Itis not clear what exactly lies ahead for the hospitality indus-
try, but things will certainly be different. By assessing processes,
embracing technology, and closely monitoring operations, it is
possible for hotels to create the same great experience customers
expect while ensuring new cleaning standards are met. These next
few months will be crucialin planning for hotels, and by working
together, we can help rebuild our industry. |

Katherine Grass is the CEO of Optii Solutions, the
leading hotel operations technology platform. Grass
also is a Venture Partner for Thayer Ventures, a

- firm specializing in the development of technology
companies that will revolutionize the travel and
hospitality industries.
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OTEL OWNERS ARE KNOCK-
ing on capital sources’ doors
asking for help as they struggle
to make payments and navigate
the ongoing ramifications of the COVID-19
pandemic. At the same time, they are look-
ing to lawmakers and government execu-
tives to intervene and create guidelines
for CMBS lenders, private market lenders,
banks, credit unions and other financial
institutions to offer some sort of relief. As
an immediate gesture of support, most
community banks, regional banks, local

banks, credit unions, and other local finan-
cialinstitutions have stepped forward and
provided hotel owners with 90 days of ini-
tial forbearance or some sort of payment
deferral. Additionally, government-con-
trolled entities such as the Small Business
Administration (SBA) were able to move
quickly and provide up to six months of
principal and interest payments. However,
CMBS lenders have been unable to offer
borrower’s blanket relief. This is due to
the very nature of the CMBS loan. Let’s
examine why.
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Their efforts are augmented by the combined pressure from lobby groups
such as AAHOA, the America Hotel & Lodging Association (AHLA), and the
International Council of Shopping Centers (ICSC), who have banded together
to convince the Federal Reserve and other government officials to devise
creative ways to alleviate hotel owner pain.”

CMBS loans are pooled together, packaged,
and sold as bonds to investors. A single
CMBS loan may be chopped up and sold
to 14 differentinvestors, where one inves-
tor group is charged with controlling the
financial decisions surrounding the loan.
Known as the controlling class, this group
has a fiduciary responsibility to the other
investors, or the non-controlling class. As
a result, the controlling-class investors
do not have the authority to simply stop
collecting or making payments across the
board. The group must collect and distrib-
ute payments because the trustee that
holds the loan is obligated to make the
monthly payments to all the investors of
a bond. If the controlling class failed to
collect the payments from the borrower of
the CMBS, this breach would be viewed as
abuse of control and likely lead to litigation
from the other investors.

Enter the Special Servicer. Nominated
by the controlling class investors, Special
Servicers can provide acceptable relief
to borrowers and are actively reviewing
the influx of CMBS borrower requests
in earnest to try to work out fair and
sustainable solutions. Their efforts are
augmented by the combined pressure
from lobby groups such as AAHOA, the
America Hotel & Lodging Association
(AHLA), and the International Council of
Shopping Centers (ICSC), who have banded
together to convince the Federal Reserve
and other government officials to devise
creative ways to alleviate hotel owner pain.
Additionally, these loans are governed by
strict contracts between the lenders and
the borrowers. By intervening, some argue

the government could potentially create
moral hazard and defeat the principles of
contract law.

The following solutions have been deemed
reasonable and seem to be acceptable for
both the controlling and non-controlling
class of investors and are being offered by
the Special Servicers to CMBS loan holders.
Some relief measures are more tempo-
rary, while others can be considered more
permanent in nature. Either way, when
discussing restructuring with a Servicer or
Special Servicer, itis critical that borrowers
do not admit any sort of intent to default.
Instead, borrowers must strike a balance
between providing too optimistic or too
pessimistic projections to protect their
negotiating position.

The majority of hotel CMBS loans are
10-year terms with 25- to 30-year amor-
tizations. Two short-term solutions are
on the table for most hotel owners that
have suffered from COVID-19-triggered
shutdowns. The first is a 90-day forbear-
ance where no payments are collected for
90 days. Once the grace period is over, the
skipped payments are due in full or the
hotel owner may move into some sortof a
payment plan. Hotel owners with healthy
FF&E reserves may qualify for the sec-
ond type of temporary relief, where the
Special Servicer allows the borrower to
divert a portion of accumulated reserve
funds toward the property’s debt service.
Both options appear to only be available
to borrowers whose hotels are still per-
forming, who have continued to make their

payments, and who are not in default when
they ask for assistance.

Another popular option Special Servicers
are offering is six months to 12 months
of forbearance. Under this restructur-
ing strategy, a Special Servicer will defer
payments for up to a year. At the end of
the forbearance period, the non-paid
principal and interest is either added to
the end balloon payment due at matu-
rity or a cash-management mechanism
is put in place. With the cash-manage-
ment approach, after the six months to
12 months, the excess cash flow after
paying regular expenses and debt service
is applied toward the deferred loan pay-
ments. While this interim solution can help
borrowers get through these challenging
times, it also requires them to present a
full historic cash flow analysis as well as
projected cash flow analysis.

There is another more sustainable and
long-term restructuring solution for CMBS
borrowers. In this work out scenario, the
Special Servicer divides the borrower’s
loan into two pieces: an A-note and a
B-note. Although this solution is more dif-
ficult to negotiate, it provides the most
long-termrelief if successful. For example,
if a $10-million CMBS loan is taken in for
restructuring, the Special Servicer will
re-underwrite the deal to determine the
asset’s long-term cash flow generation and
thenright size the loan to thatamount. In
this example, the original $10-million loan
may work at $8 million. As a result, the pay-
ments from the amortizing existing loan
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are moved to an $8 million interest-only
loan, orthe A-note. The remaining $2 mil-
lion balance, the B-note, would be restruc-
tured as a preferred equity note at a higher
interest rate, typically upwards of 8 per-
cent. The B-note is only paid if a certain
performance hurdle is met. For example,
if in four years the hotel starts operating
a maximum capacity and is throwing off

service the A-note, the B-note also will
get paid at the higher interest rate. Butin
the event the asset does not perform, the
B-note will not need to be paid.

This type of restructuringis arare solu-
tion but can be possible with the right
intermediary. Lenders are willing to take
thisapproach and assume the risk because
they have re-valued the asset and believe

more cash flow than what is needed to the amount of the total mortgage is above
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the asset’s current value. So, if a lender
were to foreclose and sell the asset in the
market, they would incur this amount of
loss anyway. In the majority of success-
ful A- and B-note restructurings, the bor-
rower also must bring additional equity
to the table in order to demonstrate his
or her commitment to the asset. This type
of restructuring also provides the own-
ers with an opportunity for a discounted
payoff in the future.

For example, we are working with one
of our CMBS clients who owns a suffer-
ing resort property in North Carolina that
relies predominantly on group business.
We’ve signed him up with our newly formed
restructuring advisors partnership to
divide the existing $23-million loaninto an
$18-million A-note and a $5-million B-note
in the form of preferred equity. The bor-
rower brought in half a million dollars as
interest reserve to the service the A-note
for the next 12 months. Once successful,
this restructuring will allow our client to
continue the long-standing tradition of
holding this asset in his family trust for
the next 10 years as he has for the past
30 years.

Regardless of which form of restruc-
turing may be available to a borrower,
research has shown the chances of a suc-
cessful outcome are improved when hotel
owners engage an experienced restructur-
ing advisor who has pre-existing relation-
ships with the Special Servicers. |

Rushi Shah is principal

and CEO of the commercial
mortgage and real estate
investment banking firm and
AAHOA Club Blue Member
Mag Mile Capital. As a leader

in hospitality financing, Shah specializes

in structuring and placing high-leverage,
non-recourse bridge and permanent debt
with cash out for full - and limited-service
hotels nationwide. Since joining the firm’s
predecessor, Aries Capital, in 2015, Shah has
structured and closed hundreds of millions in
financing for all property types. Shah has held
previous positions at Northern Trust and has
an MBA from the University of Chicago’s Booth
School of Business.
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UST BEFORE THE COVID-19
crisis struck, America had
record-high employment rates
and the economy was roaring.
But economic hardship changed the busi-
ness environment for nearly all industries,
leaving millions of Americans jobless. As
the country rebuilds, government leaders
should rely on a legislative toolkit that has
supported Americans in the past.

Main Street businesses are among the
hardest hit - especially hotels that have
been operating at extremely low occu-
pancy rates. In April, the occupancy rate
dropped to just 24.5 percent - a 43.5-per-
cent decline for the same month the previ-
ous year.

Many independent stores have been
forced to make difficult decisions due to
the crisis, including laying off employees
or cutting salaries. A report released by
the National Bureau of Economic Research
(NBER) in April found that since the end
of January, small business employment
fell by 32 percent for full-time workers
and by 56 percent for part-time staff.
Furthermore, it reported that more than
100,000 small businesses won’t be able to
reopen their doors to the public.

Small businesses have always been
vulnerable because of modest financial
resources. But the pandemic has exacer-
bated the vulnerability.

LEGISLATION MUST PASS SWIFTLY
Swift action from legislators, including
the passage of the Paycheck Protection

Program, provided immediate relief to mil-
lions of small businesses. This bipartisan
success story was a lifeline businesses
needed and a stepping stone in the right
direction to protect Main Street. Nearly
five million businesses received a loan,
which helped to directly save 51 million
American jobs.

Butloans simply won’t be enough. As the
country recovers, the Trump administra-
tion must continue to push for legislation
that will get the economy humming again,
allwhile avoiding unnecessarily adding to
the bloated debt.

PAYROLL TAX HOLIDAY
Oneideais a payroll tax holiday. When the
Trump administration passed the Tax Cuts
and Jobs Act in 2017, the economy quickly
experienced a resurgence. In a similar
way, a payroll tax holiday would jumpstart
the financial recovery by benefiting both
employees and employers. Uncle Sam col-
lectsroughly 7.5 percent of every employee
paycheck and then turns around and takes
the same from the business. Allowing
employers and their staff to temporarily
keep more or all that money - targeting
businesses with fewer than 100 employ-
ees-willactas a pay bump forworkers and
a tax cut for businesses. It’s an economic
stimulus program that lets American fami-
lies and businesses decide where to spend
their money, not government officials.
Under the policy, someone who makes
$40,000 per year would take home an extra
$250 every month.
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GOVERNMENT

REGULATION

Continuing to cut regulatory red tape is
another approach that will boost busi-
nesses and the economy. In the first
11 months of President Trump holding
office, 1,500 planned regulatory actions
were canceled or delayed. Moreover, under
a previous executive order, two regulations
were required to be eliminated for every
new one added. This is just a snapshot of
the deregulation that has taken place. To
help get the economy back on track, we
can’t stop now.

Government regulations can often be
as burdensome on companies as high
taxes. Compliance requires time and, in
some instances, extra staff. As with high
taxes, small businesses also are the most
severely affected. With the added stress of
the pandemic and the uncertainty it has
brought to Main Street, it’s the perfect
time to continue to examine the red tape
that hinders their success. The Mercatus
Center agreed with this sentiment in a
recentreportsaying, “[r]egulations are one
of the greatest barriers to success facing
small businesses.”

The U.S. economy is in a fragile state
but using similar tactics that helped build
the strongest economy in decades can be
used once again to help the country claw
back to prosperity. The success of small
businesses depends on it. |

Alfredo Ortiz is the President and CEO of the
Job Creators Network.
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From UPSCALE ECONOMY*
CITY CENTRIC, you can't
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ECONOMY AND UPSCALE ECONOMY

90%

FRANCHISEE
SATISFACTION?

#1 $ 67

ONLINE ONE OF THE HIGHEST BRAND CONTRIBUTION
REVIEWS REVPARs IN THE IS TOPS IN THE
9 YEARS IN A ROW! ECONOMY INDUSTRY ECONOMY SEGMENT?

'Medallia. 2The Brand Contribution is the percentage of room revenue generated for the Properties through the Red Roof Inn web site, call center, group bookings, National Sales, Global Distribution system
(GDS), third party web sites and by RediCard members booked directly with properties in the US. open and operating for at least 2 full years, year ending December 31, 2018. 461 properties.
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afford to ignore Red Roof.
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UPPER MIDSCALE, UNIQUE, CITY-CENTRIC
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n

STUDIOS ., RaRoof

A NEW WAY TO STAY IN EXTENDED STAY

For nearly 50 years, Red Roof has proven value and quality can exist on the same piece of real estate.
And partnering with us gets you our significant brand awareness, veteran management team and an
owner/operator perspective that comes with managing over 100 properties ourselves. Meaning we and our
franchisees have our eyes on the same prize. So, it's no surprise Red Roof’s franchisee satisfaction is at 90%?3:

To learn all of the benefits of doing business with Red Roof,
contact Matt Hostetler, SVP Franchise Sales & Development
mhostetler@redroof.com, 713.576.7426

RediRewards™ RICHEST IN CLASS & Red wa
®

LEAST EXPENSIVE LOYALTY PROGRAM

Genuine Relationships. Real Results?®

32019 Franchisee Survey. This is not an offer. No offer or sale of a franchise will be made except by a Franchise Disclosure Document first filed and registered with the applicable authorities. For New York: An
offering can only be made by a prospectus filed first with the Department of Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-5824. Red Roof
Franchising, LLC, 7815 Walton Pkwy, New Albany, OH 43054. © 2020 Red Roof Franchising, LLC
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CITY SPOTLIGHT

by ASIF LAKHANI

Visit €harlotte hasboaiadiae’
528 events for future years

ITH 29.2 MILLION VISI-
tors in 2019, Charlotte
maintained its stronghold as
the No. 1travel destinationin
the Carolinas, according to the Charlotte
Regional Visitors Authority. Domestic travel
expenditures in Mecklenburg County,
where Charlotte is located, accounted for
almost $5.7 billion that year.

CHARLOTTE’S PANDEMIC
RESPONSE

In response to COVID-19, the CRVA closed
multiple venues under its jurisdiction such
as the Charlotte Convention Center, the
NASCAR Hall of Fame, and others to help
slow the spread of the virus. The group
also established an internal task force to
establish return-to-work guidelines based
on federal, state, and local safety proto-
cols. The city is in Phase 2 of its reopen-
ing, which mandates face coverings in
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totdling 443,298 room nights,

public spaces and allows restaurants to
operate at a strict 50-percent capacity for
on-premise dining. Bars, nightclubs, gyms,
and playgrounds remain closed, and gath-
erings are limited to 10 people indoors and
25 people outdoors.

Hospitality industry professionals
throughout the state also have commit-
ted to the Count on Me CLT program in
collaboration with the state’s Division of
Tourism, the North Carolina Restaurants
& Lodging Association, and the North
Carolina Department of Health and Human
Services to ensure all patrons that busi-
nesses are undertaking social distancing
and hygiene best practices to a greater
extent than CDC guidelines recommend,
Mike Butts, Executive Director of Visit
Charlotte said.

Charlotte also is working to get obtain
Global Biorisk Advisory Council (GBAC)
STAR Accreditation for its convention

according to

he®CRVA 2019

S

Annual Repor't?;

centers, the NASCAR Hall of Fame, and
other buildings in its portfolio, while also
encouraging local hoteliers to do the same
so meeting planners and attendees can
feel safe and comfortable when coming to
town in the future, Butts said. The certifica-
tionsignifies that businesses and employ-
ees have been trained properly on best
practices for biohazard response.

SMALL BUSINESS PROTECTION
North Carolina small business own-
ers were eligible to apply for the state’s
COVID-19 Rapid Recovery Loan Program
to help bridge the gap until a full recovery
is achieved; repayment is required by a
more stable source or once the businessis
profitable again. The Mecklenburg County
Office of the Tax Collector has said it will
absorb debit, credit, and eCheck fees for
payments on tax bills during the duration
of the pandemic.

SEAN PAVONE/SHUTTERSTOSKEOM .
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The CRVA also designated portions of its
website charlottesgotalot.com to promote
local businesses during the quarantine.
Offerings included a list of restaurants
offering takeout, ways to shop online and
help small businesses, take virtual fitness
classes from top instructors in the city, and
iconic local food and cocktail recipes that
people could make at home.

QUEEN CITY’S FUTURE

Despite the current circumstances, the
future of the Queen City is promising.
Visit Charlotte has booked 528 events for
future years totaling 443,298 room nights,
according to the CRVA 2019 Annual Report.
Charlotte is already home to marquee
events such as the ACC Championship
football game (until 2030), major NASCAR
races, and multiple NFL games annually.
The city was to be the home of the 2020
Republican National Convention in August,
but COVID-19 forced North Carolina Gov.
Roy Cooper to downsize. The event was
moved to Jacksonville before eventually
being canceled. This left Charlotte event
organizers scrambling to hold individuals
and organizations with millions of dollars
in breached contracts accountable, while
also still being expected to execute a modi-
fied convention.

The move also undoubtedly affected the
Charlotte MSA (Metropolitan Statistical
Area), a 10-county (sevenin North Carolina,
three in South Carolina) cluster that rep-
resents the largest number of tourism
employees and the largest payroll in the
state of North Carolina. There are more
than 140,000 leisure and hospitality jobs
in the region, which is its fourth-largest
industry. Of course, sacrificing human
capital for financial gain (pandemic or
not) isn’t a sound leadership strategy,
but there is still a lot of potential in the
Queen City for future development and
prosperity beyond the curveball that is
2020. While relocating the Republican
National Convention cost Charlotte lots
of money, there would be no way to make
up for lives lost due to eased restrictions
on large gatherings.

For one, Charlotte has extended its
Charlotte 10 program, in which Visit
Charlotte and participating hotels each give
meeting planners $5 back ($10 total) for

every occupied room night, through the end
of 2021. The rebate offer is only valid when
Charlotte is competing with another city
for meetings and generally works better for
attracting small-to-medium groups, Butts
said. The latter will presumably dominate
meeting and event formatsin the near term.

Asecond selling point of Charlotte as a
top city - globally - for overall quality of
life, according to a study from Numbeo,
the cost-of-living database. Property

@ 3-MINUTE READING TIME

also is affordable. The city is primarily
known as a FinTech hub but is becoming
an emerging destination for advanced
manufacturing, automotive, IT,and health
care. Its airport also is one of the busiest
in the nation. All of these - commerce,
hospitality, and leadership - will play a
factor in America’s economic recovery
once the pandemic is over. Few places
aresetup tosucceed inthe longterm like
Charlotte is, Butts said. [ |

COMMERCIAL AND INDUSTRIAL LAUNDRY EQUIPMENT

25 years ago a concept to make commercial laundry
equipment more affordable and durable was born.
An engineering team with decades of experience
came together to design the first B&C washers.
Since then the product line has expanded to offer a
complete line of machinery to take care of any
laundry needs from beginning to end. Check out
our website, drop us a line, and let us show how our
expertise can save you time and money.

www.bandctech.com sales@bandctech.com 850-249-2222
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PEST CONTROL

Your first defense against pests:
Employees utilizing IPM

by BENJAMIN HOTTEL, PH.D.

Staff members are your
property’s first defense
in pest control

MOOTH OPERATIONS DEPEND
on a well-trained team, and pest
managementis no different. Since
your staff members are on-site
every day, they play an important role in
minimizing pest problems. Employees are
ahotel’sfirstline of defense against pests.
All staff should recognize and report
signs of pest activity, no matter how
miniscule a problem may seem. Whether
it’s noticing rodent droppings or a single
cockroach in the kitchen, these red flags
could symbolize an underlying or poten-
tially growing pest problem.
To equip your staff with the tools they
need, partner with your pest control
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Effective pest management is a process, not a
one-time action, so consistency and communication
are essential to the success of your business’s pest

provider to educate your staff about
Integrated Pest Management (IPM) prac-
tices that can help identify and prevent
pest activity.

INVOLVE YOUR EMPLOYEES
IPM is a long-term solution, requiring
ongoing maintenance and participation

control program.”

from your employees. Help involve your

employees with these tips:

© offer IPM training. Your provider can
teach your team what signs to look for
and when to report a potential issue.

© Prevent conducive conditions.
Ask your employees to do their part
in combating sanitation issues,
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@ 4-MINUTE READING TIME

WHAT IS IPM?

Integrated Pest Management (IPM) is a sustainable strategy for managing pests that reduces the negative effects of pesticides

to people and the environment. IPM consists of the following core components:

© Identify pests in your facility. Staff can be trained to identify bed bug evidence, cockroaches, or other pests that might be
encountered in a hotel. Trained staff can then alert management and pest management partners to new pest issues before
customers notice the pests themselves.

© Monitor the effectiveness of your efforts. Effective pest management is a process, not a one-time action, so consistency
and communication are essential to the success of your business’s pest control program. Between visits from your provider,
check for signs of pest activity and any new conducive conditions that may have surfaced since their last visit.

© Prevent pest problems before they become an issue by implementing sanitation and exclusion practices. Enacting
enhanced building-wide sanitation strategies for cleaning and waste disposal can help prevent certain pests from becoming
established. Adding door sweeps and sealing up other openings into a hotel can help prevent pests outside from entering
the building.

© Treat pestactivity with treatments suited to your hotel’s needs. Based on your inspection findings, work with your provider
to develop a custom prevention program that emphasizes proactive techniques to ensure your cleaning and maintenance
efforts reduce pest hot spots.

cleaning spills immediately and keep- technical support and guidance across marketing. For more information, email
ing breakrooms tidy. all Rollins brands in the areas of benjamin.hottel@rollins.com or visit
© Regularlyinspect hot spots. Develop a training and education, operations, and www.orkincommerical.com.

schedule for select employees to check
hot spots, especially storage rooms
which can otherwise go unmonitored.
© Develop a reporting process. An
employee spotting anissue doesn’t help

if no one else knows aboutit. Implement want d conventional Ioan,

areporting process, such as a pest sight- o

ng log. with fast turnaround ,
eDocument.the de.tails. Make su.re and expert Service? y i

employees include important details i

when reporting a potential issue, such as

date, time, location, and any conducive Contact the best. - } -

conditions. State Bank of Texas. =

Observations from employees can help
develop a trend analysis of historical pest
activity to help identify the cause of pest

problems, so you can modify your IPM pro- » Fastloan approv.als .
gram as needed «  Hassle-free application

Ifyou aren’t already following IPM guide- + Financing solutions for all hotel types
lines atyour hotel, contact your pest man-

«Nationwide lender
+Hotel industry experts

For more information, please contact:

agement provider to discuss how you can Sandesh (Sand) Patel, sandpatel@statebnk.com
startan IPM program. With a rigorous IPM 678-520-SAND (7263)
program and cooperation from your staff,

you will be on your way to becoming a more

responsible business that helps keep con- c n l
sumers satisfied and willing to return to m
your hotel. |

State Bank of Texas

Benjamin Hottel is a Technical Services www.statebnk.com
Manager for Rollins. He provides
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LEGAL CORNER

Trending
legallissues

for

iteliers

to consider as 3

theyreopen

by CAROL C.

OVID-19 HAS FUNDAMENTALLY
changed the way we live, work,
communicate, and travel. The
hospitality industry has been
one of the hardest hit by the pandemic.

We applaud the industry for focusing
significant energy addressing this crisis,
but as things open back up and indi-
viduals hit the road to escape quaran-
tine, it is important to remain mindful of
resurgent litigation.

As hotels reopen, they have imple-
mented social distancing and other miti-
gation measures in order to protect their
employees and customers. While these
steps are essential, hoteliers also need to
focus on other legal issues that are show-
ing an uptick in activity. Below, we provide
the top five areas to consider as you move
forward with getting back to business.

AMERICANS WITH

1 DISABILITIES ACT (ADA):

Hotels should review their ADA compliance

because this area has not had a decrease

inactivity during the pandemic. Hereare a

few items that should be considered:

© Websites: While hotel properties were
puton hold, website accessibility litiga-
tion was not. Hotel management needs
to ensure that their websites are accessi-
ble to individuals with disabilities which
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includes identifying and describing the
accessibility features at the hotel itself.
A guest with disabilities who visits the
website should be able to determine
whether or not the hotel is capable of
meeting their specific needs, and they
also must be able to book the room
using the on-line reservations site.
© Hotel Access:

Rooms: The ADA requires accessible
hotel rooms to be dispersed among
the various classes of rooms available
at the hotel. Factors to be considered
in dispersing rooms include room size,
price, available amenities, and number
of beds. The Department of Justice
(DOJ) takes the position that the dis-
persal requirements are essential to
ensure that the services and facilities
of a hotel are provided to individuals
with disabilities in the most integrated
setting appropriate to their needs.

Physical Barriers: Although issues of
physical barriers have been litigated
for years, during this crisis, there has
been an increase in litigation based
on allegations of and denial of access
to guests with disabilities. Hotel man-
agement should focus on its acces-
sible parking spaces and valet parking
policies. It should review access to the
check-in area, the concierge desk, the

lobby restrooms, the business center
or area for computer use, the pool area
(pool lift), and all other common areas
that guests use throughout their visit.
Management should also revisit its ADA
policies and employee training.

© Service Animals: Remind staff that
guests accompanied by service animals
must be permitted to have them on the
premises. It does not matter if the hotel

has a no pet policy.
2 OPERATIONS/EMPLOYMENT
ISSUES:

Hotel management needs to also attend

to COVID-19 related employmentissues as

they bring employees back to work.

© Fair Labor Standards Act (FLSA) and
COVID-19: For most employers, FLSA
requirements can be a challenge.
Although there are numerous areas to
consider, often wage and hour issues
deal with the classification of exempt
vs. non-exempt employees and how to
properly pay them. With the COVID-19
disruption to the workplace, the FLSA
has to be factored into the operations.

© Furloughs and closures: In the wake of
furloughs and closures, it is not surpris-
ing that returning hotel staff are now
expected to do additional tasks that are
not a common part of the employees’
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duties. The need to have employees
play different roles in the early stages
of reopeningrequires heightened atten-
tion be given to how the hotel is paying
employees (overtime pay, hourly rates,
and salaries), and how the employees
are classified. Additionally, hotel man-
agement has to address whether to pay
employees or not pay them for the time
spentduring COVID-19 related screening
protocols. Itis critical to remain mindful
that plaintiffs’ attorneys will be vigilant
in finding circumstances to argue there
has been a violation of wage and hour
laws. As such, in addition to the FLSA,
employers need to consider the appli-
cable state wage and hour laws.
Management that gives time to

evaluating and planning for potential
wage and hour issues that may occur
as employees come back to work, will
likely be in a better position to address
the challenges that COVID-19 has
brought and will continue to bring to
the workplace.

© ADATitle | Employment: Although the
new guidance suggests that face cover-
ings are an essential part of the safety
protocols in this ever developing land-
scape, hotel employers have to consider
the reasonable accommodation interac-
tion required by the ADAif an employee
claims that he/she cannot wear a face
covering due to a health condition or
that returning to work is a concern for
he/she due to pre-existing conditions.

CONTRACTS:

3 Given the substantial impact to the
industry, hotel management should give
thought to its contracts and their terms.
© Force Majeure Clauses: For most con-
tracts, the analysis of whether a party
may be excused from performance
of an obligation should begin with a
review of the contract’s force majeure
clause, ifany. Generally speaking, a force
majeure clause excuses a party from
a contractual obligation in light of an
unexpected event beyond its controlin
specified circumstances. Hotels should
be mindful of legitimate health and
safety concerns associated with host-
ing large events at this time, but also
have contractual language that makes

it more difficult for parties to back out

of their contractual obligations.
© Management Agreements: Hoteliers

should review any management agree-
ments for possible default provisions
or for potential modifications due to

COVID-19. Hotel owners may also want

to address franchisor issues such as

modifications to improvement plan
deadlines, and other related issues.
4 INSURANCE COVERAGE:
Because of the disruption that
COVID-19 has caused to their business,
hotel owners may want to consider the
possibility of insurance coverage to miti-
gate the economic impact.
© Management: Management should
review property damages coverage in
their insurance policies and also look
toyour business interruption coverage.

We suggest hotel owners and capital

providers carefully review their insur-

ance policies and coordinate with their
consultants, lawyers and brokers to
determine whether coverageis possible.

5 HEALTH AND SAFETY

COMPLIANCE:

© New Guidance: Currently, Employers
have been bombarded with new work-
place guidelines due to COVID-19, but
as a refresher employers are legally
required to provide safe and healthy
workplaces for employees and ven-
dors/contractors on site. (See OSHA

General Duty Clause. Also see EEOC

Guidance and state/federal mandates.)

To further assist hotel management

and owners, the American Hotel and

Lodging Association (AHLA) has devel-

oped enhanced cleaning guidelines

and workplace protocols to meet the
new health and safety challenges and
expectations presented by COVID-19.

Employers should train all on these new

safety and sanitation protocols and how

staff should interact with guests.

By implementing these measures,
Hoteliers can take proactive compliance
steps and adopt best practices that will
go a long way in defending against addi-
tional litigation in the future. The impact
of COVID-19 will eventually pass and there
will be a return to some level of normalcy.

@ 8-MINUTE READING TIME

Unfortunately, whether the “new normal”
or the “old way,” lawsuits will continue
to be a permanent feature in the hos-
pitality industry, and the industry will
have to adapt to the next wave of suits.
Nevertheless, operators can however take
steps to position themselves for a strong
comeback. The old adage that an ounce
of prevention is worth the pound of the
cureisequally applicable to the reopening
of hotels. |

Carol C. Lumpkin is an
Equity Partner at K&L Gates
LLP. Lumpkin’s established
practice in employment
and commercial litigation

encompasses representation
of companies, ranging in size from small

to international, in manufacturing, retail,
health care, service, hotel, professional
sports teams, and insurance industries. Her
experience includes all facets of employment
discrimination, workplace harassment
litigation, workplace violence response
strategies, and public accommodations
including website litigation under the
Americans with Disabilities Act (ADA). She
handles non-competition, misappropriation
of trade secrets, and corporate compliance
matters. Lumpkin frequently addresses
issues related to distribution agreements,
breach of warranties, and commercial loans.
Lumpkin’s diverse practice also includes
client representation with regard to federal
government investigations in multiple
jurisdictions.

R. Shawn Hogue focuses
his practice on commercial
disputes and has extensive
experience working in

; complex commercial

} litigation. Hogue has
represented clients across numerous sectors
of the economy with regulatory compliance,
risk management, and employment practices.
He has experience working with both large
and small companies that specialize in
technology, food, entertainment, retail, and
transportation. Shawn also has experience
litigating and defending all aspects of
Americans with Disabilities Act litigation.
Shawn has published numerous articles on the
issue of web accessibility.
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AAHOA CLUB BLUE, PLATINUM & SILVER MEMBERS

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere
thank you is extended to every one of our vendor partners for their contributions to AAHOA and the industry at

large. When searching for a provider, consider doing business with the following members.

L i

AAHQOA CLUB BLUE MEMBERS

£?

Always Designing
for People”

ADP, Inc.
Thomas Bell: (973) 510-0196

) srocum:

AutoClerk, Inc.
Mohammed Hansia:
(925) 284-1005

#ftlﬁ. WEMDRA.
Avendra
Mara Radis: (301) 825-0311

AAFIOA

CHASE O

Chase

Faheem Khan: (800) 727-1872

Dell

Mobolaji Sokunbi: (800) 624-6145

ECOLAB

Exeeperr § Wallpst

Ecolab, Inc.

Michael Pfister: (317) 250-5189

Home Box Office
Brian Venable: (404) 239-6695

Loues’

ProSerices
Lowe’s ProServices
Anthony Ruiz: (704) 589-6939

n MAG MILE

— CAPITAL—

Mag Mile Capital
Rushi Shah: (312) 640-7430

UNITEDHEALTH GROUP*

United Health Group
Kimberlee VanderVoorn:
(800) 328-5979

'

Zonatall
Zonetail
Mark Holmes:
(416) 583-3773 x228

AAHQOA PLATINUM MEMBERS

Asana

ASTPSCAS LSO PDE: DOAMPTET
Amana PTAC
Byron Cortez: (800) 647-2982

B | Bes

Best Western Hotels & Resorts
Michelle Zajac: (800) 847-2429

(% CHOICE

Choice Hotels International
Tim Shuy: (301) 592-5000

@HIU.HDE

Focus Brands
Rani Bhatt: (404) 978-4829

G6 Hospitality Franchising, LLC
Mike McGeehan: (972) 360-9000

<

Diversey
Deniz Alpaslan: (980) 221-3235

GE Appliances
Amy Kaiser: (502) 452-3073

Y sTAY
Bl AMERICA
Extended Stay America
Linda Trexler: (980) 345-1600

guestsupply

ek R
Guest Supply -
A Sysco Company
Justin Haggart: (732) 868-2331

HYALT
Hyatt Hotels Corporation
Jim Tierney: (617) 803-4489

I HG InterContinental
Hotels Group
InterContinental Hotels Group
Karen Rogow: (770) 604-5379

ReuRoof

Red Roof Inn
Phil Hugh: (612) 203-0129

MNarrioft

INTERMATIGMAL
Marriott International
Christie Patterson:
(301) 380-3200

LT
RLH Corporation
Harry Sladich: (866) 437-4878

|
onity
Onity, Inc.
Mark Lewitt: (800) 248-6189

Tra'-.relf‘{l_edig

Travel Media Group
Dana Singer: (407) 673-6123

Hilton

Hilton
Bill Fortier: (703) 883-1000

OoYO

OYO Rooms & Technology, LLC
Neha Hridaya: +91 (700) 363-7401

4. RADISSON

Radisson Hotel Group
Terry Sanders: (800) 336-3301
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F Uk Iq
TV Asia

Pradeep Hegde:
(732) 650-1100 x26

WYNDHAM

HEITELE & MERAETE

Wyndham Hotels & Resorts
Kevin Brickner: (973) 753-7158
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Pt
AAFIOA
S MCCESSPOINT
Access Point Financial
Rhonda Loerzel: (404) 382-9592
A

AcculLock, Inc.
Dan Brown: (866) 222-8562

alvi
Alvi Satellites
Prashant Ajmera: (678) 466-7868

FOLIOT

FURNITURE
Foliot Furniture

Mahesh Parekh: (702) 278-7380

— Air
Fresh Air

Matt Hanson: (603) 643-7181

"

Macrotech

Macrotech
Dipak Patel: (650) 376-2163

2= MassMutual
Mass Mutual
Ana Lucia Divins: (980) 293-8124

w FRIEDRICH

Friedrich Air Conditioning
Company
Dave McDonald: (210) 546-0500

AMERICAN
EXPRESS

American Express
Merchant Services:
(800) 528-5200

& Gallagher Perks

Gallagher Affinity
Jennifer Parker: (703) 461-5200

GHG FiDERI ALY
{=1 [« 18]}

GreenTree Hospitality Group
Scott Pokorny: (952) 240-8181

{&ﬁt‘ﬁﬁiw

Atlas Concorde
Michael Sautner: (615) 661-7200

Waurink and b;".'r speciaiists
Coast to Coast Computer
Products, Inc.

Kyle Kurtz: (800) 231-4553

- SUPPLY

HD Supply Facilities
Maintenance

Stratton Michaels: (800) 431-3000

HODGES WARDELLIOTT

Hodges Ward Elliott
Clint W. Hodges: (404) 233-6000

COX

BUSIMESS

Cox Business
Alea Riley: (404) 269-3057

Curve Hospitality
Sargent Khan: (713) 819-7296

DI EeH AL T s
Dickson Furniture

Manufacturers
Paul Mougel: (713) 747-0341

‘= DIRECTV
'-__-:." HOSPITALITY

DIRECTV, Inc.
Jeff Fox: (310) 560-0323

d:sh

business
DISH Business
Tyler Floyd: (303) 723-1854

£

Woboa'y sxperh more bom un Han we do”
Ferguson

Brian Winterble: (954) 597-3163

EsPro

L‘}’Iy‘_

The Home Depot Pro
Susan Wright:

(866) 412-6726 x105540

Hospitality Designs
Ruben Cohen: (877) 468-3588

3 MATRIX

TELECHN EDLETIANG
Matrix Telecom
Ashu Upa: (800) 283-0539

MVM

TECHNOLOGY

MVM Technology, LLC
Michele Blanton: (800) 596-5080

ShawContract®

hospitality

Shaw Hospitality
Robert Stuckey: (888) 448-7878

JlWTIME

Showtime Networks, Inc.
Doug Markott: (770) 698-6937

serha

Simmons Hospitality Bedding
Andrea Hochworter:
(770) 353-0122

L
=

Hospitality Success
Anthony Melchiorri:
(917) 295-1628

A

My Place Hotels of America
Terry Kline: (605) 229-8684

r
SATELLITE
Sonu Satellite
Neil Doshi: (877) 999-7668

@ NIMBLE ACCOUNTING

Nimble Accounting
Rahul Kumar: (576) 870-9131

Spectrum»
ENTERPRISE

Spectrum Enterprise Solutions
David A. Fitts: (212) 379-5826

oconnor
'—_"—5":"_—

O’Connor & Associates
Andrew Choy: (713) 375-4224

P& professional

P&G Professional
Rohan Varty: (609) 933-2925

PMC Commercial Trust
Kristi Lewis-Hodge:
(972) 349-3200

o O

Prem Sales
Deepak Panchmia:
(806) 745-6651

INFINITIHR
Daniel Mormino: (623) 455-6234

Just In Time Communications
Justin Jones: (855) 565-1432

L . H e,
Lodging Concepts
Jinesh Naran: (714) 694-5980

%)

Primrose Schools
Blair Burdette: (404) 423-4247

Rheem Water Heating
Dave Hanley: (817) 680-4117

Rinnai.

Rinnai

Dipesh Parekh: (800) 621-9419

it R Temam

State Bank of Texas
Sand Patel: (678) 520-7263

E‘ SURFERCQULIEST™
SurferQuest
Kathryn Konig: (814) 342-3120

ara Energy.
Tara Energy
Ashar Jafri: (713) 890-2222
N-X ik
COMMERCIAL
Ten-X
Anthony Falor: (973) 727-0314

United
Insurance
Agencies
United Insurance Agencies
Ron Thomas: (800) 899-0000

kg

Universal Financial Consultants
Vincent Munno: (727) 669-0109

&

USA Digital, Inc.
Aaron Gomez: (909) 200-5445

Vertically Integrated Projects
Trela Hendrix: (303) 552-8814
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AAHOA Vendor Partners

AHOA is pleased to provide this list of its Club Blue, Platinum, Gold, Silver, and Allied members as a resource for members.
AAHOA, however, does not endorse these companies or the products or services they offer, or any of the discounts, deal terms
or other offers related to the price that any of these companies may advertise, market, or promote to AAHOA members.

AAHOA strongly encourages all of its members and any users of this list to conduct all reasonable and necessary due

Gray shading denotes Platinum (Dark Grey) & Silver Members

Blue shading denotes Club Blue Members

ACCOUNTING SERVICES
Inn-Flow

John Erhart

919-277-9027
john.erhart@inn-flow.com

Nimble Accounting

Rahul Kumar Singh

866-964-6253
rahulkumar@nimbleaccounting.com

Paradigm Tax Group

Kathy Scherich

972-759-9600
kscherich@paradigmtax.com

ACOUSTICS

MODIO Guestroom Acoustic Control

Sabina Moeller
905-332-1730

smoeller@logison.com

ADA COMPLIANCE

Felix Storch Inc/Summit Appliance
Christopher Fitzpatrick

718-893-3900
christopherf@summitappliance.com

GulatiLaw, P.L.
Sarah Gulati
407-900-5054

sarah@gulatilaw.com

Crystal Simpson
888-273-8726
crystalsimpson@hotelsigns.com

ADJUSTERS

Goodman Gable Gould
Adjusters International
Scott Greenwald
770-434-4900
sgreenwald@gggco.com

Metro Public Adjustment, Inc.
Steve Mccaffrey

215-633-8000
sim@metropa.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

Young Adjustment, Public Adjusters

Michael N. Reiter
215-654-6800
mreiter@youngadjustment.com

ADVERTISING/
MARKETING

HotelCoupons.com
Kristina Mielke

877-261-4758
kristina.mielke@hotelcoupons.com

Lungsal

Stanley Chen
714-671-9788
Stanley@lungsal.com

RealINSIGHT Marketplace
Rakesh Patel

800-915-7015
rpatel@realinsight.com

SwayPay

Sevket Seyalioglu
415-938-9388
sevket@swaypay.io

Travel Media Group
Dana Singer
888-661-5060

info@travelmediagroup.com

TrustYou Inc.

Kevin Kitchen
895-480-2925
kevin.kitchen@trustyou.net
Vizz

Laura Frizzell

770-375-4500
frizzell@dsi-digital.com

AIR PURIFICATION/
WATER FILTRATION
Aerus Electrolux

Richard Luisi

678-354-0492
rluisi@aerusonline.com

FreshAir Sensor

Matt Hanson
603-643-7181
matt@freshairsensor.com

APPRAISERS

0’Connor & Associates
Andrew Choy
713-375-4224
achoy@poconnor.com

ARCHITECTS

Cuhaci & Peterson Architects
Andres Mogollon

407-661-9100

Keith.Harwell@c-p.com
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diligence and research prior to selecting a company with which to do business.

Dongguan Ansonart Building
Materials Co., Ltd
DoraHuang

076-922-2144
Dora.huang@ansonarts.com

Russell and Dawson Inc.
Chirag Thaker
860-289-1100
chirag thaker@rdaep.com

SQD Architects, LLC
Carrie Shell

918-877-0320
carrie@sqdarchitects.com

ATTORNEYS

ANava & Glander Law Firm
Kenzie Arnold

210-305-4220
karnold@anglawfirm.com

Bingham Greenebaum Doll LLP
Raja Patil

502-587-3759
RPatil@bgdlegal.com

Estes & Gandhi, P.C.

Niral Gandhi

214-272-8030
ngandhi@estesgandhi.com

Gulati Law, P.L.
Sarah Gulati
407-900-5054
sarah@gulatilaw.com

Law Offices Of Darshan Patel, APC
Darshan Patel

619-940-6623

dpatel@lawpatel.com

Patel Law Group/

Fidelity National Title

Rakesh Patel

972-650-6848
rpatel@patellegal.com

Sharma Law Group

Onkar Sharma

301-593-1983
onkar.sharma@sharmalawgroup.com

BED + BATH
ACCESSORIES/SUPPLIES
Avendra

Mara M. Radis

301-825-0311
mara.radis@avendra.com

Decorator’s Lighting Inc.
Sherman Davis

603-471-3345
sherman@decoratorslighting.com

Guest Supply A Sysco Company
Justin Haggart

732-868-2200
jhaggart@guestsupply.com

JDT Worldwide
Daniel Kral
212-400-7570
dan@jdtww.com
Ophardt Hygiene
Adam Powell
905-563-4987
apowell@ophardt.com
Squatty Potty

Keith McQuaid
801-831-3258
keith@squattypotty.com

BEDSPREADS/
DRAPERIES/PILLOWS
Aadiaum, Inc.

Ashvin Parikh

408-892-9852
mangokh@aadiaum.com

CMV Sharper Finish, Inc.
Venkat Tripuraneni
773-276-4800
venkat@cmvsharperfinish.com

Fabtex Inc.

Sheila Sudra
800-778-2791 x341
Sheila.sudra@fabtex.com

Integra Fabrics

Jason Smith

843-756-4700
jason.smith@integrafabrics.com

Simmons Hospitality Bedding
Bridget Price

770-353-0122
bprice@sertasimmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700

tanya@startextile.com
BUSINESS CENTERS

SurferQuest

Kathryn Koning
814-342-3120
kathryn@surferquest.com
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The UPS Store, Inc.

Karen Crouch

858-455-8800
karencrouch@upsstore.com

CABLE/SATELLITE
TV SERVICES
AdCommTV

Jason Cohen

561-543-7543
Jason.cohen@adcomm.com

Allbridge

Craig Snelgrove
888-243-9476
sales@allbridge.com

Alvi Satellites

Prashant Ajmera
678-466-7868
alvisatellites@gmail.com

Dish Business
Tyler Floyd
303-723-1854

Tyler.flovd@dish.com

Flagstaff Satellite & TV
Louisa Fiorita
847-330-6000
[fiorita@flagstaffcorp.com

Gold Star Systems

Mark Palmer

972-495-4075
sales@goldstarsystems.com

Groove Entertainment Technol

CARPET FLOOR CARE
Aerus Electrolux

Richard Luisi

678-354-0492
rluisi@aerusonline.com

Karcher North America

Leean Bradburn

877-722-6555
leean.bradburn@karcherna.com

Sanitaire

Justin Sperry
616-453-4451
justin.sperrv@bissell.com

Shaw Hospitality

Paul Young

404-556-4110
paul.young@shawcontract.com

Tacony Corporation
Don Mullen
800-880-2913
d.mullen@tacony.com

Ultimate Mats

David Chapman
972-527-8904
david@ultimatemats.com

CARPET/CARPET
CUSHION

Embassy Carpets & Design Center
DarabhaiA. Jilla

800-366-7847 x11
dara.jilla@embassycarpets.com

gies
Anthony Fleming

801-260-9095
Anthonv@getgrooven.com

Home Box Office
Andrea Viola
404-239-6695
Andrea.Viola@hbo.com

Just In Time Communications
Justin Jones
855-565-1432

Justin@justintime.tv

MTV, Inc.

Vik Shah
818-772-4200
vikshah25@gmail.com

MVM Technology, LLC
Michele Blanton
800-596-5080

Showtime Networks Inc.
Doug Markott

770-698-6937
doug.markott@showtime.net

Sonu Satellite
Neil Doshi
877-999-7668
neil@sonutv.com

Spectrum Enterprise
David Fitts

212-379-5826
david.fittsl@charter.com

TV Asia

Pradeep Hegde
732-650-1100 x26
info@tvasiausa.com

USA Digital Inc.
Aaron Gomez
888-388-1531

aaron@usadigital.tv

Hersha Purchasing & Design
Ben Vaishnav

717-236-2242
ben.vaishnav@hersha.com

Mohawk Group

Adam Furth

770-298-8185

adam furth@mohawkind.com

Peerless Contract

Umar Rao

604-354-8316
urao@peerlesscontract.com

Republic Flooring
Amber Huerta
323-201-4200
amber@republicfloor.com

Shaw Hospitality

Paul Young

404-556-4110
paul.young@shawcontract.com

CASEGOODS

Dickson Furniture Manufacturers
Paul Mougel

713-747-0341
Pmougel@dicksonfurniture.com

Elkay Interior Systems (EIS)
Charles Welch

800-837-8373
charles.welch@elkay.com

Foliot Furniture
Mahesh Parekh
702-278-7380

marketing@foliot.com
Hospitality Designs
Ruben A. Cohen

877-468-3588
ruben@hospitalitydesigns.com

Innovative Furnishings
Rohan Patel
404-236-9690
sales@innfurnishings.com

JTB Furniture

Jake Brown

800-654-3876
jake.brown@ijtbfurniture.com

Kimball Hospitality

Charles Bastien

800-634-9510
Chris.Eckstein@kimballhospitality.com

Kirti International Inc.
Dharmesh Patel
409-457-2658
dharmesh8@hotmail.com

Lang Furniture Inc.

Lyle Lang

715-387-1690
lyle.lang@langfurniture.net

Lodging Concepts
Jinesh Naran
714-694-5980

jinesh@lodgingcm.com

Matrix Hospitality Furniture Inc.
Kulwinder Deol

647-847-1299
Kdeol@matrixhospitality.ca

Neilmax Industries Inc.
Niranjan B. Patel
908-756-8800

neilmax123@aol.com
Northland Furniture Company
Brian Noll

800-497-7591
sales@northlandfurniture.com

Procure Hospitality
Jyotish Patel

415-704-8799
jyo@procurehospitality.com

Sara Hospitality

Sangeeta Agarwal
678-360-5117
sarabizsolution@gmail.com

Southern Hospitality Furniture LLC
Brett Ray

901-552-4662
brett@sohomemphis.com

CHEMICALS

Anderson Chemical Company
Alex Carlson
800-366-2477

acarlson @accomn.com

Auto-Chlor System
Gene Micci
901-521-3102
micci@autochlor.com

DIVERSEY, Inc.

Deniz Alpaslan

262-994-7158
deniz.alpaslan@diversey.com

Ecolab, Inc.

Michael Pfister
1-800-352-5326
michael.pfister@ecolab.com

Oorkin, LLC
Tyler Love
404-888-2786

tlove@rollins.com

P&G Professional
Rohan Varty
609-933-2925

varty.r@pg.com

Poolcorp

Roberto Gonzalez

708-612-8666
roberto.gonzalez@poolcorp.com

Sunburst Chemicals
Teghan Murphy
952-886-3691
Teghan.Murphy@sunburst
chemicals.com

UNX Industries, Inc.
Jessica Nobles
252-756-8616
jessica.nobles@unxinc.com

VivoAquatics

Richard Lindhorn
888-702-8486
rlindhorn@vivoaguatics.com

COMMERCIAL
CLEANING SERVICES
Karcher North America

Leean Bradburn

877-7122-6555
leean.bradburn@karcherna.com

Vileda Pro USA
Juan Marcano
800-687-0557

Juan@viledaprousa.com

COMPUTERS -~-HARDWARE

Cox Business

Alea Riley
404-269-3057
alea.rilev@cox.com

DELL

Mobolaji Sokunbi
1-800-624-6145

Mobolaji sokunbi@dell.com

Zyxel Communications
TriNguyen

800-255-4101
tri@zyxel.com

COMPUTERS - SOFTWARE
Anand Systems Inc.

Bhavesh Vakil

209-627-5396
bhavesh@anandsystems.com

AutoClerk, Inc.
Mohammed Hansia
925-284-1005
mhansia@autoclerk.com

Inn-Flow

John Erhart

919-277-9027
john.erhart@inn-flow.com

SiteMinder

Mike Kantor

800-511-6038
mike.kantor@siteminder.com

SwayPay
Sevket Seyalioglu
415-938-9388

sevket@swaxgaz.io
TrustYou Inc.

Kevin Kitchen
895-480-2925

kevin kitchen@trustyou.net
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Vvizz
Laura Frizzell
770-375-4500

[frizzell@dsi-digital.com

CONSTRUCTION

Anatole Exteriors

Leela Rao

423-473-7313
leela@anatoleexteriors.com

Best GEN Modular
Branden Bestgen
605-718-1001

branden@bestgen.com

Carolina Products, Inc.
EricLine

704-364-9029
ericl@cpipanels.com

H&H Construction
Stacy DePaul
610-898-4543
rihenning@handhcs.com

Jarvis Property Restoration
William Jarvis

586-634-8638
bjarvis@jarvisconstruction.com

Peak Development Partners
Lee Crewson
716-240-9177

leec@teampeak.com
Russell and Dawson Inc.
Chirag Thaker
860-289-1100
chirag.thaker@rdaep.com

CONSULTING

Arkad Business Solutions
Antonio Little-El

404-889-6617
antonio@arkadbizsolutions.com

Bedford Cost Segregation
Randy Thompson
407-478-4037
rthompson@bedfordteam.com

Frontline Performance Group (FPG)
Nichole Campbell

407-682-3434
ncampbell@frontlinepg.com

Gillis Consulting and Training
Tammy Gillis

519-240-6990
tgillis@gillissales.com

GRP Capital

Krishan R. Patel

888-855-0687
mfo@grgcagital.com

Hodges Ward Elliott HWE
Clint W. Hodges

404-233-6000
chodges@hodgeswardelliott.com

Hotel Brokers International
Glenda Webb

816-505-4315
gwebb@hbihotets.com

ICF

JaMarcus Brewer
404-321-3211
jamarcus.brewer@icf.com

Jacaruso Enterprises Inc.
Melanie Calcagno
603-553-3030
mcalcagno@jacaruso.com

AAHOA VENDOR PARTNERS

National Tax Group

Lee Ferry

847-878-6564
[ferry@ntgadvantage.com

Peak Development Partners
Lee Crewson

716-240-9177
leec@teampeak.com

PHD Financial LLC

Paul E. Darrow
480-656-0907
paul@phdfinancialllc.com

Royal Design Inc.
Jolanta Lukus
905-508-5600 x228

jlukus@rovaldesign.ca

CONTRACTORS

Amerail Systems, Inc.
Aaron Dearborn
800-451-8221
adearborn@amerailsys.com

Anatole Exteriors
LeelaRao

423-473-7313
leela@anatoleexteriors.com

H&H Construction
Stacy DePaul
610-898-4543
rihenning@handhcs.com

SQD Architects, LLC
Carrie Shell

918-877-0320
carrie@sgdarchitects.com

CREDIT CARD
PROCESSING
American Express

Afiya Bediako

800-528-5200
courtney.robbins@aexp.com

Chase

Faheem Khan

972-324-5510
faheem.khan@jpmorgan.com

CULTURED MARBLE/
SOLID SURFACE
PRODUCTS

American Bath Group

Rick Luders

800-443-7269
rluders@abghospitality.com

MPL Company

Stacy Reardon
317-835-9000
jheath@mplcompany.net

Shower Walls SAde CV
Karen Borunda
855-219-3751
karen@shower-walls.net

Vanities International LLC
Richard Moore

317-831-2717
Richardm@vanitiesint.com

DOORS/WINDOWS

Estelles Lighting

Saleem Rizvi

713-270-6800
shahab.kazami@estelleslighting.com
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TACC, Inc.

Diane Farr
704-896-3910
john@taccinc.com

Three Pillars Hospitality Services

Stacy Wang

470-240-6107

stacy.wang@threepillars
hospitality.com

EDUCATIONAL
INSTITUTIONS

Primrose Schools

Blair Burdette

404-423-4247
bburdette@primroseschools.com

ELECTRICITY
AND NATURAL GAS

Ananta Energy Source
Merrill Mangalasseril
312-520-4220

merrillm@goananta.com

Carolina Products, Inc.
EricLine

704-364-9029
ericl@cpipanels.com
South Jersey Energy
Mo Patel

609-569-4205
mpatel@sjindustries.com

Tara Energy
Ashar Jafri
713-890-2222

SJafri@justenergy.com

ELECTRONIC
LOCKING SYSTEMS

Acculock
Dan Brown
866-222-8562

dan@acculock.com

Dormakaba

Bruce Robertson

706-754-3012
bruce.Robertson@dormakaba.com

ID&C Wristbands
Caleb Jones
941-739-6935
caleb@idcband.com

Onity, Inc.
Mark G. Lewitt
800-248-6189

mark.{ewitt@onitx.com

EMPLOYEE BENEFITS/
EMPLOYEE LEASING

ADP, Inc.
Thomas Bell
770-238-4405
Thomas.Bell@ADP.com

Murray Insurance and Financial
Jim Murray
281-499-0377

jim@murray.agency

United Insurance Agencies
Ron Thomas

800-899-0000
ron.thomas@unitedagy.com

ENERGY MANAGEMENT

Amana PTAC
Byron Cortez
800-647-2982

bcortez@amana-ptac.com

Carrier Enterprise

Rob Gallant

480-249-6516
Rob.Gallant@carrierenterprise.com

ICF

JaMarcus Brewer
404-321-3211
jamarcus.brewer@icf.com

South Jersey Energy
Mo Patel

609-569-4205
mpatel@sjindustries.com

Tara Energy
Ashar Jafri
713-890-2222

SJafri@justenergy.com

ENGINEERS

Cuhaci & Peterson Architects
Andres Mogollon

407-661-9100
Keith.Harwell@c-p.com

Terracon Consultants, Inc.
Christopher Green

615-490-7239
Christopher.Green@terracon.com

ENVIRONMENTAL
CONSULTANTS

Homeyer Consulting Services, Inc.
Christiana Homeyer

978-851-0100
chomeyer@homeyer.com

Terracon Consultants, Inc.
Christopher Green

615-490-7239
Christopher.Green@terracon.com

EQUIPMENT/
APPLIANCE PROVIDERS
CMV Sharper Finish, Inc.

Venkat Tripuraneni

773-276-4800
venkat@cmvsharperfinish.com

Consolidated Laundry Equipment
Bob Erickson
919-832-4624
berickson@consolidatedlaundry.com

Felix Storch Inc/Summit Appliance
Christopher Fitzpatrick

718-893-3900
christopherf@summitappliance.com

GE Appliances

Amy Kaiser

502-452-3073
amy.kaiser@geappliances.com

Hamilton Beach Commercial
Casey Schwerdt

800-851-3331
casey.schwerdt@hamiltonbeach.com
Ice-0-Matic

Scott Meyer

800-423-3367
Scott.Meyer@iceomatic.com



http://TODAYSHOTELIER.COM
mailto:lfrizzell@dsi-digital.com
mailto:leela@anatoleexteriors.com
mailto:branden@bestgen.com
mailto:ericl@cpipanels.com
mailto:rjhenning@handhcs.com
mailto:bjarvis@jarvisconstruction.com
mailto:leec@teampeak.com
mailto:chirag.thaker@rdaep.com
mailto:antonio@arkadbizsolutions.com
mailto:rthompson@bedfordteam.com
mailto:ncampbell@frontlinepg.com
mailto:tgillis@gillissales.com
mailto:info@grpcapital.com
mailto:chodges@hodgeswardelliott.com
mailto:gwebb@hbihotels.com
mailto:jamarcus.brewer@icf.com
mailto:mcalcagno@jacaruso.com
mailto:lferry@ntgadvantage.com
mailto:leec@teampeak.com
mailto:paul@phdfinancialllc.com
mailto:jlukus@royaldesign.ca
mailto:adearborn@amerailsys.com
mailto:leela@anatoleexteriors.com
mailto:rjhenning@handhcs.com
mailto:carrie@sqdarchitects.com
mailto:courtney.robbins@aexp.com
mailto:faheem.khan@jpmorgan.com
mailto:rluders@abghospitality.com
mailto:jheath@mplcompany.net
mailto:karen@shower-walls.net
mailto:Richardm@vanitiesint.com
mailto:shahab.kazami@estelleslighting.com
mailto:john@taccinc.com
mailto:bburdette@primroseschools.com
mailto:merrillm@goananta.com
mailto:ericl@cpipanels.com
mailto:mpatel@sjindustries.com
mailto:SJafri@justenergy.com
mailto:dan@acculock.com
mailto:bruce.Robertson@dormakaba.com
mailto:caleb@idcband.com
mailto:mark.lewitt@onity.com
mailto:Thomas.Bell@ADP.com
mailto:jim@murray.agency
mailto:ron.thomas@unitedagy.com
mailto:bcortez@amana-ptac.com
mailto:Rob.Gallant@carrierenterprise.com
mailto:jamarcus.brewer@icf.com
mailto:mpatel@sjindustries.com
mailto:SJafri@justenergy.com
mailto:Keith.Harwell@c-p.com
mailto:Christopher.Green@terracon.com
mailto:chomeyer@homeyer.com
mailto:Christopher.Green@terracon.com
mailto:venkat@cmvsharperfinish.com
mailto:berickson@consolidatedlaundry.com
mailto:christopherf@summitappliance.com
mailto:amy.kaiser@geappliances.com
mailto:casey.schwerdt@hamiltonbeach.com
mailto:Scott.Meyer@iceomatic.com
mailto:stacy.wang@threepillarshospitality.com

Popcake North America
Nick Dwyer

770-558-3381
ndwyer@popcake-na.com

Southeastern Laundry
Equipment Sales, Inc.
Heather Vila
770-928-0080

sales@selaundry.com

TLC Tri-State Laundry Companies
Shannon Smith

678-564-1100
Janice.davis@tlctristate.com

ESTATE PLANNING
AtulCFP.com

Atul Dubal

925-202-1452
Atul@prudentprospera.com

Goldman Sachs
Paula Arrojo
212-902-1238

paul.arrojo@gs.com

New York Life Insurance Company
Srinivas (Rosy) Ranga

713-898-8262

srranga@nyl.com

Patel Law Group/
Fidelity National Title
Rakesh Patel
972-650-6848

rpatel@patellegal.com

FINANCING

Access Point Financial

Rhonda Loerzel

404-382-9592
rloerzel@accesspointfinancial.com

American Express

Afiya Bediako

800-528-5200
courtney.robbins@aexp.com

Ascentium Capital, LLC

Mark Kerrutt

281-902-1948
markkerrutt@ascentiumcapital.com

Barot Capital, LLC
Parag Barot
423-498-2500

info@barotcapital.com
Customers Bank

Tiffany Kidd

903-363-3848
tkidd@customersbank.com

Fountainhead Commercial Capital
Chris Hurn

407-233-1504
Chris@fountainheadcc.com

Goldman Sachs
Paula Arrojo
212-902-1238
Eau\.arro'o@gs.com
GRP Capital

Krishan R. Patel
888-855-0687
mfo@grgcagital.com
Hotel Brokers Inc.
Subhash Naik
661-978-3109
naik@hotelbrokersinc.com

IncredibleBank

Shane Pierson

715-845-5522
spierson@incrediblebank.com

Live Oak Bank

Rickman Davis

910-795-0065
Rickman.Davis@liveoak.bank

Mag Mile Capital

Julia Pratt

312-640-7430
jpratt@magmilecapital.com

New Leaf Funding

Cory Lockert

321-972-9994 x107
cory@newleaffunding.com

New York Life Insurance Company

FLOOR COVERINGS

Atlas Concorde

Michael Sautner

615-661-7200
m.sautner@atlasconcorde.com

Bedrosians- Tile and Stone
Ara Movsesian

559-289-5160
ara.movsesian@bedrosians.com

Embassy Carpets & Design Center
DarabhaiA. Jilla

800-366-7847 x11
dara.jilla@embassycarpets.com

Everstep Flooring

David E. Polley

844-296-4669
david.polley@everstepflooring.com

Srinivas (Rosy) Ranga
713-898-8262
srranga@nvl.com

Pacific Premier Bank

Diane Heyden

949-864-8516
dhevdon@ppbi.com

Peoples Bank

Phillip Davis

601-849-8000
pdavis@peoplesbanksba.com

Pinnacle Hotel Finance
Tim Maher
954-449-9040
tmaher@pinnacleff.com

PMC Commercial Trust
Kristi Lewis-Hodge
972-349-3200
loans@pmctrust.com

RealINSIGHT Marketplace
Rakesh Patel
800-915-7015

rpatel@realinsight.com
State Bank of Texas
Sand Patel

678-520-7263
sandpatel@statebnk.com

Ten-X

Anthony A. Falor
973-727-0314
afalor@ten-x.com

Universal Financial Consultants
Vincent Munno
727-669-0109

VMunno@ufc.bz

FITNESS EQUIPMENT
Hotel Fitness

Don Osika

260-434-2428
info@hotelfitness.com

Human Touch

Deborah Joyce
800-355-2762
csadmin@humantouch.com

HydroMassage

Kevin Conaway

727-536-5566
kconaway@hydromassage.com

ProMAXima Strength
and Conditioning
JohnYager
713-667-9606

'Xager@gromaxima.com

EZ Carpet

Callie Walker

706-529-4424

info@ezcarpet.com

First Choice Luxury Vinyl Plank
Darin Dugger

706-271-8023
firstchoicelvp@gmail.com

Halstead

Zachary Matthews
706-624-4312
bmatthews@halsteadintl.com

Happy Feet International
Paige Johnson
Pjohnson@happyfeetint.com

Mohawk Group

Adam Furth

770-298-8185
adam_furth@mohawkind.com

Peerless Contract

Umar Rao

604-354-8316
urao@peerlesscontract.com

Republic Flooring
Amber Huerta
323-201-4200
amber@republicfloor.com
Roca USAlInc.

Archana Dhanji

708-910-2368
archana.dhanji@us.roca.com

TORLYS Inc.

Scott Tye

604-644-7055
scott.tye@torlys.com
Ultimate Mats

David Chapman
972-527-8904
david@ultimatemats.com

FOOD/BEVERAGE
2ndKitchen

Craig Avantini
312-313-5080
craig@2ndkitchen.com
Avendra

Mara M. Radis
301-825-0311
mara.radis@avendra.com

Chicago Custom Foods, LLC
Theresa Boysen

847-350-6050
theresa@chicagocustomfoods.com

Focus Brands

Rani Bhatt

404-978-4829
rbhatt@focusbrands.com

Golden Corral

Van Ingram

919-500-3873
van.ingram@GoldenCorral.net

GroupSource

Jason Andrews

913-888-9191
jason.andrews@groupsourceinc.com

Guest Supply A Sysco Company
Justin Haggart

732-868-2200
jhaggart@guestsupply.com

Pepsi
Karl Bush
336-251-9758

karl.bush@pepsico.com

Popcake North America
Nick Dwyer

770-558-3381
ndwyer@popcake-na.com

Tyson Foodservice
Dennis Bell
1-513-284-0485

Dennis.bell@tyson.com

FRANCHISING

Best Western Hotels & Resorts
Michelle Zajac

800-847-2429
michelle.zajac@bestwestern.com

Bingham Greenebaum Doll LLP
Raja Patil
502-587-3759

RPatil@bgdlegal.com
CaptainD’s

Mark Levis

615-231-2067
Mark_Levis@captainds.com

Choice Hotels International
Tim Shuy

301-592-5000
development@choicehotels.com

Cobblestone Hotels

Jessica Junker

920-230-2622
jiunker@cobblestonehotels.com

Extended Stay America
Linda Trexler
980-345-1600

ltrexler@esa.com

Focus Brands

Rani Bhatt

404-978-4829
rbhatt@focusbrands.com

G6 Hospitality Franchising, LLC
Lauren France

972-360-9000

FRANCE _Lauren@g6hospitality.com

Golden Corral

Van Ingram

919-500-3873
van.ingram@GoldenCorral.net

GreenTree Hospitality Group, Inc.
ScottA. Pokorny

480-626-9257
scott.pokorny@greentreeinn.com
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HILTON, Inc.
Bill Fortier
703-883-1000

bill.fortier@hilton.com

Hospitality International, Inc.
Jim Bloodworth

770-270-1180
jebloodworth@hifranchise.com

Hyatt Hotels Corporation
Mary Schattenberg
480-308-2935
mary.schattenberg@hyatt.com

InterContinental Hotels Group
Karen Rogow
770-604-5379

karen.rogow@ihg.com

Margaritaville

Rick Cunningham

407-930-7228
rcunningham@margaritaville.com

Marriott International

Christie Patterson

301-380-3200
Christie.Patterson@marriott.com

My Place Hotels of America
Terry L. Kline

605-229-8684
terrv.kline@myplacehotels.com

OYO Hotels Inc.

Neha Hridaya

+91-7003637401
neha.hridava@oyorooms.com

Radisson Hotel Group

Terry Sanders

800-336-3301
terry.sanders@radissonhotels.com

Red Roof

Phil Hugh
888-473-8861
phugh@redroof.com

RLH Corporation
Paul Sacco
509-777-6330

Paul.Sacco@rlhco.com

Serendipity Labs, Inc.
Kristen Pike

404-312-8660
kpike@serendipitylabs.com
The UPS Store, Inc.

Karen Crouch

858-455-8800
karencrouch@upsstore.com

Wyndham Hotels & Resorts
Kevin Brickner

973-753-7158
kevin.brickner@wyndham.com

FURNITURE/FIXTURES
Case Goods Refinishing

Robert Wallis

757-617-4459
robert@casegoodsrefinishing.com

Decorator’s Lighting Inc.
Sherman Davis

603-471-3345
sherman@decoratorslighting.com

Dickson Furniture Manufacturers
Paul Mougel

713-747-0341
Pmougel@dicksonfurniture.com

AAHOA VENDOR PARTNERS

Dongguan Ansonart Building
Materials Co., Ltd

Dora Huang

076-922-2144
Dora.huang@ansonarts.com

Foliot Furniture
Mahesh Parekh
702-278-7380
marketing@foliot.com

Hamilton Beach Commercial
Casey Schwerdt

800-851-3331
casey.schwerdt@hamiltonbeach.com

Hersha Purchasing & Design
Ben Vaishnav

717-236-2242
ben.vaishnav@hersha.com

Hospitality Designs

Ruben A. Cohen

877-468-3588
ruben@hospitalitydesigns.com

HotelFurniture.com

Danna Dunnage

778-867-4340
Danna.Dunnage@teligence.net

Human Touch

Deborah Joyce
800-355-2762
csadmin@humantouch.com

Innovative Furnishings
Rohan Patel
404-236-9690
sales@innfurnishings.com

JTB Furniture

Jake Brown

800-654-3876
jake.brown@ijtbfurniture.com

Kimball Hospitality

Charles Bastien

800-634-9510
Chris.Eckstein@kimballhospitality.com

Kirti International Inc.
Dharmesh Patel
409-457-2658
dharmesh8@hotmail.com

Lang Furniture Inc.

Lyle Lang

715-387-1690
lyle.lang@langfurniture.net

Lodging Concepts
Jinesh Naran
714-694-5980

inesh@lodgingcm.com

Matrix Hospitality Furniture Inc.
Kulwinder Deol

647-847-1299
Kdeol@matrixhospitality.ca

Northland Furniture Company
Brian Noll

800-497-7591
sales@northlandfurniture.com

Ophardt Hygiene
Adam Powell
905-563-4987

anwell@thardt.com

Prime Hospitality Group LLC
Jim Donnelly

931-762-5959
jim@primehospitalitygroup.com
Roca USAInc.

Archana Dhanji
708-910-2368
archana.dhanji@us.roca.com
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Sara Hospitality

Sangeeta Agarwal
678-360-5117
sarabizsolution@gmail.com

Southern Hospitality Furniture LLC
Brett Ray

901-552-4662
brett@sohomemphis.com

The Living Company
Laurie Provin

469-687-8983
Iprovin@livingcompany.com

Three Pillars Hospitality Services

Stacy Wang

470-240-6107

stacy.wang@threepillars
hospitality.com

Vertically Integrated Projects

Trela Hendrix
303-552-8814
trela.hendrix@vipffe.com

WAC Lighting
Harry Moshos
800-526-2588
Harry.Moshos@WAClighting.com

GRAPHICS

Ace Signs

Jason Offutt

800-224-1366
jason@acesigncompany.com

HARDWARE
FabtexInc.

Sheila Sudra
800-778-2791 x341
Sheila.sudra@fabtex.com

FlexCartLLC

Edward Guirlinger
614-348-1720
eguirlinger@flexcartllc.com

Lowe’s ProServices
Anthony Ruiz
980-287-6808
anthony.ruiz@lowes.com

Snap Power

Brooks Christiansen
385-225-9837
brooks@snappower.com

TACC, Inc.

Diane Farr
704-896-3910
john@taccinc.com
Yatra

Lisa Simone
866-567-9009
lisa@shopyatra.com

HEATING/AIR
CONDITIONING
Amana PTAC

Byron Cortez
800-647-2982
bcortez@amana-ptac.com

Builders Direct Depot
Chung Khoung
832-384-7272
info@bddllc.com

Carrier Enterprise

Rob Gallant

480-249-6516
Rob.Gallant@carrierenterprise.com

Friedrich Air Conditioning Company
Dave McDonald

210-546-0500
dmcdonald@friedrich.com

GE Appliances

Amy Kaiser

502-452-3073
amv.kaiser@geappliances.com

Neilmax Industries Inc.
Niranjan B. Patel
908-756-8800

neilmaxl23@aol.com

Prem Supply, LLC

Deepak I. Panchmia

806-745-6651
deepak.panchmia@premsupply.com

PTAC4 Less
David Howell
855-817-4747
david@ptaccrew.com

PTAC Cleaning Solutions, LLC
Phillip Martin

1-866-623-6221
admin@hotelairsystems.com

Y&N Building Supply US LLC
Ching Ling Fong

786-536-7837
Jane@gree-america.com

HOTEL GUIDES/
MAPS/DIRECTORIES
North American Directory Services

Tate W. Ellinger
800-638-8445

tate@guideaguest.com

HOTEL/MOTEL BROKERS

Atlas Hospitality Group
Alan X. Reay

949-622-3400 x409
alan@atlashospitality.com

G6 Hospitality Franchising, LLC
Lauren France
972-360-9000

france lauren@g6hospitality.com

Hodges Ward Elliott HWE
Clint W. Hodges

404-233-6000
chodges@hodgeswardelliott.com

Hospitality International, Inc.
Jim Bloodworth

770-270-1180
jebloodworth@hifranchise.com

Hotel Brokers Inc.
Subhash Naik
661-978-3109
naik@hotelbrokersinc.com

Hotel Brokers International
Glenda Webb
816-505-4315

gwebb@hbihotels.com

Leisure Real Estate Advisors, LLC
BrentA. Jaynes

913-894-5252
bjaynes@leisurerealestate.com

Ten-X

Anthony A. Falor
973-727-0314
afalor@ten-x.com
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Timm and Associates, Inc.
Greg Timm

952-932-9987
info@timmhotelbroker.com

HOUSEKEEPING/
JANITORIAL SERVICES
Auto-Chlor System

Gene Micci

901-521-3102
micci@autochlor.com

DIVERSEY, Inc.

Deniz Alpaslan

262-994-7158
deniz.alpaslan@diversey.com

Ecolab, Inc.

Michael Pfister
1-800-352-5326
michael.pfister@ecolab.com

Ferguson Enterprises
Solutions Center
1-888-334-0004
Facilities.supply@ferguson.com

GroupSource

Jason Andrews

913-888-9191
Jason.andrews@groupsourceinc.com

P&G Professional
Rohan Varty
609-933-2925
varty.r .com

Ramayan Supply

Mitul Patel

803-926-9777
mitulpatel@ramayansupply.com

Sanitaire

Justin Sperry
616-453-4451
justin.sperry@bissell.com

Sunburst Chemicals
Teghan Murphy
952-886-3691
Teghan.Murphy@sunburst
chemicals.com

The Home Depot Pro™
Yogeshkumar Patel
866-412-6726 x105198
yogeshkumar_a_patel@
homedepot.com

UNX Industries, Inc.
JessicaNobles
252-756-8616
jessica.nobles@unxinc.com

Vileda Pro USA
Juan Marcano
800-687-0557

Juan@viledaprousa.com

ICE MACHINES/VENDING
Ice-0-Matic

Scott Meyer

800-423-3367
Scott.Meyer@iceomatic.com

IN-ROOM AMENITIES
2ndKitchen

Craig Avantini

312-313-5080

craig@ank\'tchen.com

BDK America,

“The Teaching of Buddha”
Bill Teague

619-248-3749
bteague@bdkamerica.org

Dish Business

Tyler Floyd
303-723-1854
Tylerflovd@dish.com

Global Safe Corporation
Harvey Brodach
1-800-545-4947
h.brodach@hotelsafes.com

HD Supply Facilities Maintenance
Geoff Feingold

800-431-3000
stratton.michals@hdsupply.com

Minibar Systems

Walt Strasser

301-309-1100
walt.strasser@minibarna.com

Showtime Networks Inc.
Doug Markott

770-698-6937
doug.markott@showtime.net

Squatty Potty
Keith McQuaid
801-831-3258

keith@squattypotty.com

INSURANCE

Goodman Gable Gould
Adjusters International
Scott Greenwald
770-434-4900

sgreenwald@gggco.com

MassMutual

Ana Lucia Divins

980-293-8124
analuciadivins@massmutual.com

Michael A. Starr Insurance Inc.
Lekha D. Patel

717-263-1752
mic@insurewithstarr.com

Murray Insurance and Financial
Jim Murray
281-499-0377

jim@murray.agency

Petra Risk Solutions

Amie Patel

800-466-8951
AmieP@PetraRiskSolutions.com

Price & Ramey Insurance
Hunter Walling
423-246-6161
hwalling@priceramey.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

Smith Brothers Insurance, Inc.
Anand Patel

860-430-3319
apatel@smithbrothersusa.com

Star City Insurance
John Jones
540-318-7827
starcitzins@gmail.com
United Health Group
Kimberlee VanderVoorn
800-328-5979

kvandervoom@uhg.com

United Insurance Agencies
Ron Thomas

800-899-0000
ron.thomas@unitedagy.com

World Insurance Associates LLC
Joe Amato, Jr.
800-763-6574

joejr@amatoagency.com

Young Adjustment, Public Adjusters
Michael N. Reiter

215-654-6800
mreiter@youngadjustment.com

INTERACTIVETV
SERVICES/TELEVISIONS
Alvi Satellites

Prashant Ajmera
678-466-7868

alvisatellites@gmail.com

Enseo, Inc.

Natalie Hunter
972-234-2513
NHunter@enseo.com

Gold Star Systems

Mark Palmer

972-495-4075
sales@goldstarsystems.com

Hotel Internet Services
Gary Patrick
866-265-7575

Just In Time Communications
Justin Jones

855-565-1432
justin@justintime.tv

KniTec, Inc.
Kayla Gephart
866-469-7111

kayla@knitec.com

INTERIOR DESIGNERS
Elkay Interior Systems (EIS)
Charles Welch

800-837-8373
charles.welch@elkay.com

Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Royal Design Inc.
Jolanta Lukus
905-508-5600 x228

jlukus@rovaldesign.ca

Star Textile, Inc.
Tanya Hendershot
586-758-2700

tanva@startextile.com

Vertically Integrated Projects
Trela Hendrix

303-552-8814
trela.hendrix@vipffe.com

INTERNET SERVICES
Allbridge

Craig Snelgrove

888-243-9476
sa\es@aHbridge.com

Enseo, Inc.

Natalie Hunter

972-234-2513
NHunter@enseo.com

Fourteen IP Inc.

David Johnson

407-204-1614
david.johnson@fourteenip.com

Groove Entertainment Technologies
Anthony Fleming

801-260-9095
Anthony@getgrooven.com

Hotel Internet Services
Gary Patrick
866-265-7575
gary@hotelwifi.com

Macrotech

Dipak Patel

650-376-2163
dipak.patel@macrotech.net

Perfect Cloud Solutions
George Dempsey
303-557-0371

Gdempsey@pcscu.com

Review my Room
Nadia Alarakhia
863-617-6545

nadia@reviewmyroom.com

Safety NetAccess

Ashley Allard

617-268-1134
astoutzenberger@safetynetaccess.com

Spectrum Enterprise
David Fitts

212-379-5826
davidfittsl@charter.com

Techguru Inc.

Suraj Patel

704-457-5780
xzaviar.boston@techguru.net

LAMPS/LAMPSHADE
LIGHTING

Decors USALLC

Deepak Sony

732-486-8520
deepak@decorsusa.com

Estelles Lighting

Saleem Rizvi

713-270-6800
shahab.kazami@estelleslighting.com

Fanlight Corp

Connie Pan

909-930-6868
conme@fan\ightinc.com
Highline LED

Vishal Patel

501-200-7770
usasales@highlineled.com

Procure Hospitality
Jyotish Patel

415-704-8799
jyo@procurehospitality.com

RCA Commercial
Scott Adams
678-908-9294
sadams@rcaled.com

Sarin Energy Solutions
Mahendi Thobhani
713-270-4500
mthobhani@sarinenergy.com

Snap Power
Brooks Christiansen
385-225-9837

brooks@snappower.com
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Techno USALLC

Dax Patel

678-456-4810
technoled@technoledlights.com

The Living Company
Laurie Provin

469-687-8983
Iprovin@livingcompany.com

WAC Lighting
Harry Moshos
800-526-2588
Harry.Moshos@WAClighting.com

LAUNDRY EQUIPMENT
Consolidated Laundry Equipment
Bob Erickson

919-832-4624

berickson@consolidatedlaundry.com

Laundrylux
John Oliveira
516-313-4717
joliveira@laundrylux.com

PAC Industries, Inc.
Joseph J. Leo
717-657-0407

joe@pacindustries.com

Pellerin Laundry
Machinery Sales, Co.
Tiffany Ramano
504-467-9593 x7755

sales@pellerinlaundry.com

Southeastern Laundry
Equipment Sales, Inc.
Heather Vila
770-928-0080

sales@selaundry.com

TLC Tri-State Laundry Companies
Shannon Smith

678-564-1100
Janice.davis@tlctristate.com

LEASING EQUIPMENT/
APPLIANCES

Ascentium Capital, LLC

Mark Kerrutt

281-902-1948
markkerrutt@ascentiumcapital.com

AAHOA VENDOR PARTNERS

Barot Capital, LLC
Parag Barot
423-498-2500

info@barotcapital.com
Creative Lending Solutions
Prajesh N. Patel

847-278-7310
ppatel@clsolutionscorp.com

Mag Mile Capital

Julia Pratt

312-640-7430
jpratt@magmilecapital.com

New Leaf Funding

Cory Lockert

321-972-9994 x107
corv@newleaffunding.com

Pinnacle Hotel Finance
Tim Maher
954-449-9040

tmaher@pinnacleff.com
State Bank of Texas
Sand Patel

678-520-7263
sandpatel@statebnk.com

MAINTENANCE SUPPLIES

Ferguson Enterprises
Solutions Center
1-888-334-0004
Eacilities.supplv@ferguson.com

FlexCartLLC

Edward Guirlinger
614-348-1720
eguirlinger@flexcartllc.com

HD Supply Facilities Maintenance
Geoff Feingold

800-431-3000
stratton.michals@hdsupply.com

Lowe’s ProServices
Anthony Ruiz
980-287-6808
anthony.ruiz@lowes.com

PTAC Cleaning Solutions, LLC
Phillip Martin

1-866-623-6221
admin@hotelairsystems.com

NEC Corporation of America
Mike Gray
214-262-6154

Mike.Grax@necam,com

LINENS/TEXTILES
JDT Worldwide

Daniel Kral

212-400-7570

dan@jdtww.com

Ramayan Supply

Mitul Patel

803-926-9777
mitulpatel@ramayansupply.com

LOAN CONSULTANTS

Access Point Financial

Rhonda Loerzel

404-382-9592
rloerzel@accesspointfinancial.com

Arkad Business Solutions
Antonio Little-El

404-889-6617
antonio@arkadbizsolutions.com

Tacony Corporation
Don Mullen
800-880-2913

d.mullen@tacony.com

The Home Depot Pro™
Yogeshkumar Patel
866-412-6726 x105198
yogeshkumar_a_patel@
homedepot.com

MANAGEMENT
COMPANIES

Cobblestone Hotels
Jessica Junker
920-230-2622

jjunker@cobblestonehotels.com

Daryon Hotels International LLC
Nicholas Vasseghy

917-426-9002
nicholas@daryon.com

InterContinental Hotels Group
Karen Rogow
770-604-5379

karen.rogow@ihg.com
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Radisson Hotel Group

Terry Sanders

800-336-3301
terry.sanders@radissonhotels.com

RLH Corporation
Paul Sacco
509-777-6330

Paul.Sacco@rlhco.com

MANAGEMENT
CONSULTANTS

AutoClerk, Inc.
Mohammed Hansia
925-284-1005
mhansia@autoclerk.com

Daryon Hotels International LLC
Nicholas Vasseghy
917-426-9002

nicholas@daryon.com

Hospitality Success

Anthony Melchiorri

917-295-1628
anthony@anthonymelchiorri.com

Price & Ramey Insurance
Hunter Walling
423-246-6161
hwalling@priceramey.com

MATTRESSES/BOX
SPRINGS

Eclipse International

Stuart Carlitz

856-296-2018
grementer@eclipsebedding.com

Simmons Hospitality Bedding
Bridget Price

770-353-0122
bprice@sertasimmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Visionary Sleep
Jayesh Patel
224-829-0440

jpatel@restonic.com

MISCELLANEOUS
AC RadioCom

Anthony Cataldo
888-271-0647
acataldo@acradiocom.com

All County Paving

Robbye Chasteen

561-588-0040
rchasteen@allcountypaving.com

Breeze Creative

Kristin Barrueta
786-650-9970
kristinb@breezecreative.com

Brunswick Bowling

Mark Lambourne

231-725-4652

mark.lambourne@brunswick
bowling.com

Cloudbeds

Adam Harris

510-821-4499
adam.harris@cloudbeds.com

Dehumidified Air Solutions

Daniel Kerr

833-327-7665

daniel.kerr@dehumidifiedair
solutions.com

Dogwood Hospitality Solutions

Scott Boliek

336-650-9724

scott.boliek@dogwoodbuilding
supply.com

Draco Hygienic Products
Cole Wilcox
909-933-1000

cole@draco.com

Ectek International Inc.
Wenyi Zhang
416-564-4617
wenvi@ectek.org

Employers HR, LLC

Brian Henderson

727-712-0909
mhenderson@employershr.net

Fire Monkey Sourcing
John Mccarver

john@aahoa.com

Florida’s Natural

Billy Watson

863-676-1411
billy.watson@floridasnatural.com

Global Surface LLC

Rajesh Patel

813-981-0342
Globalsurfaceusa@gmail.com
Hospitality WiFi

Melanie Swiderek
800-307-1044
mswiderek@dvwdvr.com

HydroMassage

Kevin Conaway

727-536-5566
kconaway@hydromassage.com

Jeremiah’s Italian Ice
Richard Schanz

407-622-1868
rick.schanz@jeremiahsice.com

Millex

Susan Wright
678-514-3400
susan@millex.net

Pandion Optimization Alliance
John Coyle

585-273-8185
jcovle@pandionalliance.com

Protech Associates, Inc.
MX SuperUser
800-310-8813

customercare@protechassociates.com

Protos Security

Stacey Boardley
856-981-5117
BritneyR@protossecurity.com

Raizner Law
Grant Beehler
gbeehler@raiznerlaw.com

Rulon International

Andrew Seidel

904-584-1400
nationalaccounts@rulonco.com

RX Music

Alex Rizhanovsky
866-284-3269
info@rxmusic.com
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Brought to you by the AAHOA Hotel Owners Academy ™

AAHOA/P&G PROFESSIONAL’'S
TRAINING IN HOTEL
SANITIZATION AND CLEANLINESS

The Latest Training Certificate Program
for Hotel Owners and Your Staffs

NEW TRAINING FOR THE INDUSTRY + ¢

AAHOA has partnered with P&G Professional to create o I

the AAHOA/P&G Professional’s Training in Hotel Sanitization ' .

and Cleanliness, which covers what every hotelier needs to -

know, including infection prevention and control, high-

touch points, sanitizing soft surfaces, communications,

elevating the guest experience, and more!
THIS PROGRAM IS COMPLETELY
FREE FOR EVERYONE
The entire hospitality industry is invited to take this
completely FREE program. Participants who successfully
complete the course and brief assessment will also receive

a Certificate of Completion.

TAKE THE TRAINING IN LESS THAN
30 MINUTES

Signing up for the training is quick and easy and the
training takes less than 30 minutes to complete. After the
training video, complete a brief assessment with a passing
score and your Certificate of Completion will be emailed to
you within 2-4 business days.

VISIT AAHOA.COM/CLEANINGCERT TO LEARN PG
& I

MORE AND ACCESS THE TRAINING TODAY! Professional’



http://AAHOA.COM/CLEANINGCERT

Safemark
Jeffery Cohen
407-299-0044

jhough@safemark.com

The Claro Group

Karl Killian

713-454-7729
Kkillian@theclarogroup.com

Tvisha Inc.

Vinit Shah

347-832-7461
tvishaincll@gmail.com
YourHotelBff.com

Jason Smith
844-998-0022

jason@vourhotelbff.com

NATURAL STONE
PRODUCTS

Natural Stone Gallery
Steven Lee
713-778-0888

nsggranite@gmail.com

NOISE CONTROL

MODIO Guestroom Acoustic Control

Sabina Moeller
905-332-1730

smoelter@\ogison.com
OFFICE PRODUCTS

Coast To Coast Computer
Products, Inc.

Kyle Kurtz

800-231-4553

kkurtz@coastcoast.com

DELL

Mobolaji Sokunbi
1-800-624-6145
Mobolaji_sokunbi@dell.com

Lungsal
Stanley Chen
714-671-9788

Stanlev@lungsal.com

ONLINE LENDING
MARKETPLACE
CrediVia

Michael Richardson
201-650-7960
mrichardson@credivia.com

ONLINE RESERVATION
SYSTEMS

Anand Systems Inc.

Bhavesh Vakil

209-627-5396
bhavesh@anandsystems.com

Laundrylux
John Oliveira
516-313-4717
joliveira@laundrylux.com

SiteMinder

Mike Kantor

800-511-6038
mike.kantor@siteminder.com

AAHOA VENDOR PARTNERS

OUTDOOR FURNITURE
Hotel Fitness

Don Osika

260-434-2428
info@hotelfitness.com

PAYROLL PROCESSING
ADP, Inc.

Thomas Bell

770-238-4405

Thomas.Bell@ADP.com

INFINITIHR

Daniel Mormino

623-455-6234
daniel.mormino@infinitihr.com

PEST CONTROL
PRODUCTS/SERVICES
Orkin, LLC

Tyler Love

404-888-2786

tlove@rollins.com

PLUMBING SUPPLIES
American Bath Group

Rick Luders

800-443-7269
rluders@abghospitality.com

Gerber Plumbing Fixtures
Art Rehner

630-410-0024
art.rehner@globeunion.com

Rinnai
Dipesh Parekh
1-800-621-9419

engineering@rinnai.us

Uponor

Terry Pappas

312-497-7095
terry.pappas@uponor.com

PRINTING/DESIGN/
PRODUCTION

Coast To Coast Computer
Products, Inc.

Kyle Kurtz

800-231-4553
kkurtz@coastcoast.com

North American Directory Services
Tate W. Ellinger

800-638-8445

tate@guideaguest.com

Sable Hotel Supply

Ashok Shah

866-628-4274
ashok@sablehotelsupply.com

PURCHASING/

SALES FURNISHINGS
Innvision

Desirey Hasker

678-967-2020
dhasker@innvision.net

RENOVATION/
REMODELING
Amerail Systems, Inc.
Aaron Dearborn
800-451-8221
adearborn@amerailsys.com
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BCI

Chuck Smith

847-963-8827
csmith@bciacrylic.com

Case Goods Refinishing

Robert Wallis

757-617-4459
robert@casegoodsrefinishing.com

CertaPro Painters
John Bernauer
jbernauer@certapro.com

EZ Carpet
Callie Walker
706-529-4424

info@ezcarpet.com

Safe Step, Inc.

Dilip Patel

952-358-3655
Dilip.Patel@safestep.com

Sherwin-Williams

Chris Szostakowski

724-993-1900
matthew.m.wessel@sherwin.com

RESTORATION

Jarvis Property Restoration
William Jarvis

586-634-8638
biarvis@jarvisconstruction.com

Safe Step, Inc.

Dilip Patel

952-358-3655
Dilip.Patel@safestep.com

RISK MANAGEMENT
SERVICES

Homeyer Consulting Services, Inc.
Christiana Homeyer

978-851-0100
chomeyer@homeyer.com

Michael A. Starr Insurance Inc.
Lekha D. Patel

717-263-1752
mic@insurewithstarr.com

Petra Risk Solutions

Amie Patel

800-466-8951
AmieP@PetraRiskSolutions.com

Smith Brothers Insurance, Inc.
Anand Patel

860-430-3319
apatel@smithbrothersusa.com

ROOFING

Southeastern Roofing Company
Adrian Richards

420-228-0766
adrian@southeasternroofing.com

Thermal Guard

Carey Rockwell

972-906-1143
carey@thermalguardroofing.com

SBA LENDERS
Creative Lending Solutions
Prajesh N. Patel

847-278-7310
ppatel@clsolutionscorp.com

Customers Bank

Tiffany Kidd

903-363-3848
tkidd@customersbank.com

Fountainhead Commercial Capital
Chris Hurn

407-233-1504
Chris@fountainheadcc.com

IncredibleBank

Shane Pierson

715-845-5522
spierson@incrediblebank.com

Pacific Premier Bank

Diane Heyden

949-864-8516
dheydon@ppbi.com

Peoples Bank

Phillip Davis

601-849-8000
pdavis@peoplesbanksba.com

PMC Commercial Trust
Kristi Lewis-Hodge
972-349-3200
loans@pmctrust.com

SECURITY CONTROL/
SAFETY PRODUCTS
Dormakaba

Bruce Robertson

706-754-3012
bruce.Robertson@dormakaba.com

Global Safe Corporation
Harvey Brodach
1-800-545-4947
h.brodach@hotelsafes.com

ID&C Wristbands
Caleb Jones
941-739-6935

caleb@idcband.com

Matrix Telecom

Ashu S. Upa

714-706-9922
ashuupa@azumanetworks.com

N.E.G Audio VisualInc.
Silvio Carnovale
416-749-4000
Silvio@negltd.com
Onity, Inc.

Mark G. Lewitt
800-248-6189

marklewitt@onitrcom

SIGNS

Ace Signs

Jason Offutt

800-224-1366
[ason@acesigncompany.com

Colite International
Adam Regenthal
803-543-1508
aregenthal@colite.com

HOTELSIGNS.com

Crystal Simpson

888-273-8726
crystalsimpson@hotelsigns.com

Image National
Kate Getchell
208-761-2041
kate.getchell@imagenationalsigns.com

Kieffer/Starlite

Kelly David

800-659-2493
kdavid@kiefferstarlite.com



http://TODAYSHOTELIER.COM
mailto:jhough@safemark.com
mailto:kkillian@theclarogroup.com
mailto:tvishainc11@gmail.com
http://YourHotelBff.com
mailto:jason@yourhotelbff.com
mailto:nsggranite@gmail.com
mailto:smoeller@logison.com
mailto:kkurtz@coastcoast.com
mailto:Mobolaji_sokunbi@dell.com
mailto:Stanley@lungsal.com
mailto:mrichardson@credivia.com
mailto:bhavesh@anandsystems.com
mailto:joliveira@laundrylux.com
mailto:mike.kantor@siteminder.com
mailto:info@hotelfitness.com
mailto:Thomas.Bell@ADP.com
mailto:daniel.mormino@infinitihr.com
mailto:tlove@rollins.com
mailto:rluders@abghospitality.com
mailto:art.rehner@globeunion.com
mailto:engineering@rinnai.us
mailto:terry.pappas@uponor.com
mailto:kkurtz@coastcoast.com
mailto:tate@guideaguest.com
mailto:ashok@sablehotelsupply.com
mailto:dhasker@innvision.net
mailto:adearborn@amerailsys.com
mailto:csmith@bciacrylic.com
mailto:robert@casegoodsrefinishing.com
mailto:jbernauer@certapro.com
mailto:info@ezcarpet.com
mailto:Dilip.Patel@safestep.com
mailto:matthew.m.wessel@sherwin.com
mailto:bjarvis@jarvisconstruction.com
mailto:Dilip.Patel@safestep.com
mailto:chomeyer@homeyer.com
mailto:mic@insurewithstarr.com
mailto:AmieP@PetraRiskSolutions.com
mailto:apatel@smithbrothersusa.com
mailto:adrian@southeasternroofing.com
mailto:carey@thermalguardroofing.com
mailto:ppatel@clsolutionscorp.com
mailto:tkidd@customersbank.com
mailto:Chris@fountainheadcc.com
mailto:spierson@incrediblebank.com
mailto:dheydon@ppbi.com
mailto:pdavis@peoplesbanksba.com
mailto:loans@pmctrust.com
mailto:bruce.Robertson@dormakaba.com
mailto:h.brodach@hotelsafes.com
mailto:caleb@idcband.com
mailto:ashuupa@azumanetworks.com
mailto:Silvio@negltd.com
mailto:mark.lewitt@onity.com
mailto:jason@acesigncompany.com
mailto:aregenthal@colite.com
http://HOTELSIGNS.com
mailto:crystalsimpson@hotelsigns.com
mailto:kate.getchell@imagenationalsigns.com
mailto:kdavid@kiefferstarlite.com

¢ Y%
' ol .ftw . 2 |
f:l;:'. g v
CORONAVIRUS UPDATES FOR .’:'.';:‘:-
AMERICA’S HOTEL OWNERS ; c:

In these uncertain times, we’'re committed to keeping
you informed on how COVID-19 is affecting our

members and the hotel industry.
Visit bit.ly/AAHOACOVID19 to read the latest news

and to catch up on AAHOA'’s previous daily updates.

AAFIOA  NAYLOR
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Pattison Sign Group
Francisco Lozano
647-749-4140
flozano@pattisonsign.com

SWIMMING POOL
SUPPLIES/EQUIPMENT

Poolcorp

Roberto Gonzalez

708-612-8666
roberto.gonzalez@poolcorp.com

VivoAquatics

Richard Lindhorn
888-702-8486
rlindhorn@vivoaguatics.com

TAX CONSULTANTS
AtulCFP.com

Atul Dubal

925-202-1452
Atul@prudentprospera.com

Bedford Cost Segregation
Randy Thompson
407-478-4037
rthompson@bedfordteam.com

Estes & Gandhi, P.C.

Niral Gandhi

214-272-8030
ngandhi@estesgandhi.com

National Tax Group
LeeFerry

847-878-6564
lferry@ntgadvantage.com

Nimble Accounting

Rahul Kumar Singh

866-964-6253
rahulkumar@nimbleaccounting.com

0’Connor & Associates
Andrew Choy
T713-375-4224

achov@poconnor.com

Paradigm Tax Group

Kathy Scherich

972-759-9600
kscherich@paradigmtax.com

TELECOMMUNICATION
SERVICE EQUIPMENT
Corning Optical Communications
Christopher Rivas

571-375-5794

Hvasce@cormng.com

Cox Business

Alea Riley

404-269-3057

alea riley@cox.com

EnterSource
Andy DeGraw
931-680-0060
adegraw@entersource.com

Fourteen IP Inc.

David Johnson

407-204-1614
david.johnson@fourteenip.com

Hi-Tech Bangla
Information Systems, Inc.
Harun Khan

469-955-9047
harun.rkhan@htb-is.com

AAHOA VENDOR PARTNERS

Macrotech

Dipak Patel

650-376-2163
dipak.patel@macrotech.net

Matrix Telecom

Ashu S. Upa

714-706-9922
ashuupa@azumanetworks.com

MTV, Inc.
Vik Shah
818-772-4200

vikshah25@gmail.com

NEC Corporation of America
Mike Gray
214-262-6154

Mike.Gray@necam.com

Perfect Cloud Solutions
George Dempsey
303-557-0371

Gdempsev@pcscu.com

PhoneSuite

Frank Melville
800-245-9933
sales@phonesuite.com
Safety NetAccess

Ashley Allard
617-268-1134

astoutzenberger@safetynetaccess.com

Techguru Inc.

Suraj Patel

704-457-5780
xzaviar.boston@techguru.net

VSR Network Technologies
Mark A. Cederloff

mark@vsrusa.com

Zyxel Communications
Tri Nguyen
800-255-4101

tri@zxxel.com

TELEVISION/IN
ROOM ADVERTISING
DirecTV Hospitality

Mica Matvia

470-419-0767

AH417TN@att.com

Home Box Office
Andrea Viola
404-239-6695
Andrea.Viola@hbo.com

MVM Technology, LLC
Michele Blanton
800-596-5080

Sonu Satellite
Neil Doshi
877-999-7668
neil@sonutv.com

USA Digital Inc.
Aaron Gomez
888-388-1531

aaron@usadgital,tv

TELEVISIONS/
ELECTRONICS
AdCommTV

Jason Cohen

561-543-7543
jason.cohen@adcomm.com
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EnterSource
Andy DeGraw
931-680-0060
adegraw@entersource.com

Flagstaff Satellite & TV
Louisa Fiorita
847-330-6000
lfiorita@flagstaffcorp.com

Hi-Tech Bangla Information
Systems, Inc.

Harun Khan

469-955-9047
harun.rkhan@htb-is.com

KniTec, Inc.
Kayla Gephart
866-469-7111

kayla@knitec.com
RCA Commercial

Scott Adams
678-908-9294

sadams@rcaled.com

TRANSPORTATION/
SHIPPING

Meridian One/Gallagher
Jennifer Parker

703-461-5200
jiohnson@meridianone.com

TRAVEL SERVICES

Maxim Tours
Tejash Thanki
407-580-9962

tejash@maximtours.net

Meridian One/Gallagher
Jennifer Parker
703-461-5200
jiohnson@meridianone.com

Sona Tours LTD
Divyakumar Shah
866-997-3360

dshah@sonatours.co.uk

UNIFORMS/APPAREL
Sable Hotel Supply

Ashok Shah

866-628-4274
ashok@sablehotelsupply.com

UTILITY BILL ANALYSIS
Ananta Energy Source

Merrill Mangalasseril

312-520-4220
merrillm@goananta.com

VANITIES/TUB
SURROUNDS
BCI

Chuck Smith
847-963-8827
csmith@bciacrylic.com
Builders Direct Depot
ChungKhoung
832-384-7272
info@bddllc.com

Decors USALLC
Deepak Sony
732-486-8520

deepak@decorsusa.com

MPL Company

Stacy Reardon
317-835-9000
jheath@mplcompany.net

Natural Stone Gallery
Steven Lee
713-778-0888
nsggranite@gmail.com

Shower Walls SAde CV
Karen Borunda
855-219-3751

karen@shower-walls.net

Vanities International LLC
Richard Moore

317-831-2717
Richardm@vanitiesint.com

VENDING MACHINES/
SUPPLIES

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com

WALL COATINGS
CertaPro Painters

John Bernauer
jbernauer@certapro.com

Sherwin-Williams

Chris Szostakowski

724-993-1900
matthew.m.wessel@sherwin.com

WALL COVERINGS

Atlas Concorde

Michael Sautner

615-661-7200
m.sautner@atlasconcorde.com

Bedrosians- Tile and Stone
Ara Movsesian

559-289-5160
ara.movsesian@bedrosians.com

WATER HEATERS

ACT, Inc. D’MAND Kontrols Systems

Larry Acker
714-668-1200
LarryA@gothotwater.com

Bradford White Corp
Michael Carter

484-401-8120
mcarter@bradfordwhite.com

Rheem Manufacturing
Water Heating Division
Dave Hanley
770-225-7194
Dave.Hanley@Rheem.com

Rinnai
Dipesh Parekh
1-800-621-9419

engineering@rinnai.us
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WE ARE RESILIENT.
WE WILL GET
THROUGH THIS

TOGETHER.

As you continue to navigate the impact of COVID-19 and explore
recovery efforts, AAHOA is here for you every step of the way.
To help our industry during these uncertain times, AAHOA has created
the most comprehensive.COVID-19 resource center for hotel owners on

the web - open to everyone, whether you're a'member or not.

Visit AAHOA.com/COVID-19 for the latest, including:

* Action alerts and advocacy updates o Updates from U.S. government agencies

¢ More than 150 coronavirus-related webcasts ¢ Curated links and industry resources from
covering everything from the PPP to employee around the web
considerations e AAHOA's virtual events calendar and on-

¢ Lending resources and information demand archive

¢ AAHOA-created downloads and templates ¢ Current and archived issues of our COVID-
for franchise and independent hoteliers 19 Daily Digest email series

¢ A dedicated web page for recovery ¢ And much more!

resources, links, and updates
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"i - 100% WATERPROOF -

PREFERRED VALUE MANUFACTURER OF HOSPITALITY |
FLOORING FOR DVER 33 YEARS

FREE SAMPLES: CALL US AT 1-800-225-2348 OR AT 22

OUR WEBSITE: WWW.KINSLEYCARPETS.COM

- HIGH VALUE -

GUEST ROOM CARPET

KINSLEY CARPET MILLS LINDERSTANDS THE IMPORTANCE OF
AFFORDABLE AND RELIABLE FLODRING. N\

JOIN THE 7530+ HOTELS THAT HAVE UPGRADED THEIR FLOOR- A A_,_I . OA
ING WITH KINSLEY CARPET MILLS IN 2018. —— 4 N\l 1 {

AAHOA MEMBERS RECEIVE AN EXCLUSIVE DISCOLNT! ALLIED MEMBER

ASIAN AMERICAN HOTEL OWNERS ASSOCIATION

TIME TO REPLACE? VISIT US AT WWW.KINSLEYCARPETS.COM OR CALL 1-800-223-2948.
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BATHTUBS RESTORED S

Warranty
Don’t Let Amateurs and “Fly-By-Nights” Ruin Your Bathtubs! ' FEa—sy
1 Financing _§

Unique Refinishers is the nation’s oldest and largest bathtub repair,
reglazing and restoration company. You can be assured of the highest

quality workmanship and materials. Coast to Coast.

(R

— | UNIQUE"®
REFINISHERS, INC.

Nationwide 1-800-332-0048
Atlanta 770-945-0072

5000+ HOTELS-MOTELS WORLD-WIDE TRUST

MATRIX COMMUNICATION & SECURITY
SOLUTIONS FOR EFFICIENT FUNCTIONING

« Hospitality IP Phone

System -
« Time-Attendance and %

Access Control
« HD IP Security-Camera

System
{ E m Call: 1-(800)-283-0539
. . Fax: (888) 717-7472
www.uniquerefinishers.com Resistant I e
We specialize in fiberglass Bathtub & Tacuzzi Repairs Bottoms www.matrixhotelpbx.com

G & S GIAMBRONE AND SALTZMAN, LLC
ATTORNEYS AT LAW

|
# GLOBALSAFE
800'545'4947 Our Safes are

Knowledge. Diligence. Experience.

¢ Liquidated D Settl ts ” - -
, ) ) icated Damage Setfiements | WWW.HOTELSAFES.COM in Every Major
Senior Franchise Executive Former * Dispute Resolution i F N R Hotel Brand in
¢ Franchise Agreement Negotiations i ™ g !

Fortune 500 Hotel Attorneys

the U.S.A.
Hilton Daytona Beach, FL
Hilton East Brunswick, NJ

Hilton Hartford, CT

Hilton Toronto, ON

* Franchise Registration

Richard Saltzman, Esq.

Jaclyn Saltzman, Esq. G & S

862-210-8137 | rs@giambronesaltzman.com | www.giambronesaltzman.com

Hyatt McCormick Place
Chicago, IL
8 Hyatt Resort & Spa Guam

Hyatt Rosemont, IL
Hyatt Vineyard Creek, CA
Marriott Buffalo, NY
" : Marriott Los Angeles, CA

s, Marriott Riverside, CA
I o 10 Marriott N. Charleston, SC
' ' Sheraton Atlanta, GA
Sheraton Brooklyn, NY

Sheraton Columbia, SC
i Custom Colors Available [EEETNSETRY RSNV |19 1Y

FRANCHISE Il@ﬂ

LITIGATION PATEL & ASSOCIATES

Legal assistance in reviewing/
negotiating franchise agreements
and liquidated damages settlements.

Mahesh I. Patel g
Patel & Associates, Attorneys at Law
Phone: 972-643-1813 oy -y
Fax: 972-231-0104 ;
Email: mpatel@patellaw.net
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ADVERTISERS INDEX

THANK YOU 10 0UR ADVERTISERS

for your ongoing support of Today’s Hotelier magazine and AAHOA.

Alliance Laundry
Systems-UniMac......cooeveernes Inside Front Cover
www.UniMac.com

B&C Technologies

www.bandctech.com

29

i MATRIX

HOSPITALITY FURNITURE INC.

Furnish your s
property from on/y

Soft goods!

USA
®©201.680.0515

® info@matrixhospitalityinc.com

® www.matrixhospitalityinc.com

@® 239 Bergen Blvd. Fairview,
New Jersey, 07022, USA
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per day,
per room,
O.AC.

MATRIX Hospitality Furniture is a 1-stop shop for custom-made hospitality furnishings.
We have a combined 150,000 sq. ft between our Fairview, New Jersey USA and our
Toronto, Ontario Canada warehouse facilities. With highly skilled designers & craftsmen
and an expert fabrication team, MATRIX offers peace of mind to owners of hospitality
units with the promise of excellent product quality, short turn-around times and
extremely competitive prices with 5 year Manufacture warranty on all Case goods and

AAOA

ALLIED MEMBER

CANADA
®© 647.847.1299

® info@matrixhospitality.ca
® www.matrixhospitality.ca

@® 1290 Martin Grove Road,
Toronto ON, Canada M9W 4X3

Chase Merchant Services
pages.paymentsolutions.chase.com

Creative Lending SOIULIONS.....crrvvveerinecerrrricennnne 17
www.clsolutionscorp.com

DPA Law Group 17
www.dpalawgroup.com

Embassy Carpets 7
www.embassycarpets.com
Giambrone & Saltzman, LLC ..o, 49
www.giambronesaltzman.com
Global Safe Corporation...........n 49
www.hotelsafes.com
Goodman Global, Inc................... Inside Back Cover
www.amana-ptac.com
Kinsley Carpet Mills 48
www.kinsleycarpets.com
Matrix Hospitality Furniture INC......cc....ccovneeeecrrrnnes 50
www.matrixhospitalityinc.com
Matrix Telecom 49
www.matrixhotelpbx.com
MOtel B..oovervverrier Inside Front Cover Gatefold
motelbfranchise.com
Patel & Associates 49
www.patellaw.net
Red Roof Inn 26-27
www.redrooffranchising.com
State Bank of Texas 31
www.statebnk.com
Unique Refinishers 49
www.uniquerefinishers.com
Vanities International 17
www.vanitiesinternational.com
Watco Manufacturing Company........c.......ccoeeeeees 22
www.watcomfg.com
Wyndham Hotels and

RESOIMS oo Qutside Back Cover

www.workwithwyndham.com
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R-32 Refrigerant

Now in select Amana brand” PTACs

Heating & Air Conditioning

ana®

Wise Decision.
It’s an Amana’ brand.

A new generation of PTAC performance

thanks to the next generation of refrigerant.

Amana’ brand PTAC now available with R-32 refrigerant.

R-32

You expect innovation from Amana
brand PTACs for energy-efficient
performance, long term reliability,
and enhanced room comfort for
your guests. And now, select Amana brand PTACs feature R-32
refrigerant. It’s the next generation of energy-efficient refrigerant.
Here are just a few of the technical benefits of R-32 refrigerant:

REFRIGERANT

There are many benefits of Amana brand PTACs using R-32 refrigerant.
To learn more, contact your local Amana brand PTAC sales representative

or visit www.amana-ptac.com

Energy-efficient performance up to 13.0 EER

Zero ozone depletion potential*

3 GWP (Global Warming Potential) of R-410A refrigerant*
Source: Values for 100 year Global Warming Potential (GWP)

from IPCC's Fourth Assessment Report. Comparative 100 year
GWP: HFC-410A, 2,090; HFC-32, 675.

4 "Heating & Air Conditioning

ASSEMBLED IN
THE USA FOR OVER

Amana is a registered trademark of Maytag Corporation or its related companies and is used under license. All rights reserved. 2020
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6 \We grew up in a Days Inn—it was my
home. So investing with Wyndham is
special to me, because you really do
feel like family.??

Mihir “Mark” Pankaj, Days Inn by Wyndham,
Paris, TX

HEARNWNVHARGOUR OWNERS ARE SAYING
Scan the code to watch our owner testimonials
or visit workwithwyndham.com to learn more.

WYNDHAM

HOTELS & RESORTS

- T™L V.
WYNDHAM GRAND DOLCS eqplender  DAZILER  wynoHaw THYP TRADEMARK ucjﬁ T WINGATE WYNDHAM
pRASLLLLE n i
- . — o G '
!,Q:EEE:;HAM H &\!ﬁﬁgﬂy Am:.l'l:‘.lll.ll RAMADA BAYMONT MIC V?RVNo:N-I;MEL % ovard Jolnson [m} REWARDS

VISIT WORKWITHWYNDHAM.COM OR CALL 800-889-9710

Thisis notan offer. Federal and certain state laws regulate the offer and sale of franchises. An offer will only be made in compliance with those laws and regulations, which may require we provide you with a Franchise Disclosure Document.
For a copy contact Wyndham Hotels & Resorts at 22 Sylvan Way, Parsippany, NJ 07054. All hotels are independently owned and operated with the exception of certain hotels managed or owned by a subsidiary of the company. © 2020
Wyndham Hotels & Resorts, Inc. All rights reserved.
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