
¹World’s largest claim based on number of hotels. This is not an offer. Federal and certain state laws regulate the offer and sale of franchises. An offer will only be made in compliance with those laws and regulations, which may 
require we provide you with a Franchise Disclosure Document, a copy of which can be obtained by contacting Wyndham Hotels & Resorts at 22 Sylvan Way, Parsippany, NJ 07054. All hotels are independently owned and operated 
with the exception of certain hotels managed or owned by an affi liate of the company. © 2021 Wyndham Hotels & Resorts, Inc. All rights reserved.
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THE BURGESS HOTEL 
TRADEMARK COLLECTION BY WYNDHAM

ATLANTA, GA

MAGIC VILLAGE YARDS 
TRADEMARK COLLECTION BY WYNDHAM
KISSIMMEE, FL

THE CANTILEVER HOTEL TRADEMARK COLLECTION BY WYNDHAM
RANIER, MN

Drive market share with award-winning 
loyalty program, marketing, and sales

Reduce operating costs with 
buying power and OTA savings

Instill trust with the Count On Us®
health, safety, and cleanliness program

Independence backed by Wyndham
Join our fast-growing unique collection of hotels, powered by the world’s largest hotel company.1
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Visit dish.com/smartbox2

You asked for more powerful, more affordable and more 
efficient hotel entertainment. DISH Business has delivered. 
SMARTBOX® 2 pushes the barriers of innovation— 
delivering 192 channels of HD TV to your entire property 
while saving space, energy and money. 

GET FREE PROGRAMMING FOR YOUR FIRST TWO MONTHS.
NO UPFRONT EQUIPMENT COSTS.
Offer ends 12/31/21. Early termination fee applies. Commitment required and other restrictions apply.

THE ENTERTAINMENT
HALF THE SIZE

See it first at HITEC Booth #2414.

1050040_DISH.indd   1 06/08/21   4:18 AM

Jim Skaggs
Vice President of Sales
Air & Water Solutions

You’re ready to get back to business

and we’re committed to our hospitality

partners. We’re here and ready to help

at GEAppliancesAirAndWater.com.
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Every. Detail. Matters.SM

The innovative Demand Duo® H-Series combines tank and tankless 
technologies to give you the very best of both systems. Featuring a 
durable storage tank, this super-e�  cient system provides all the hot water 
you need and is backed by the industry’s best warranty. Featuring new 
preassembled natural gas and electrical connections, it’s easy to install 
and ideal for emergency replacements. It’s another way we’re Creating a 
healthier way of living.® See how at Rinnai.us/demand-duo
Copyright 2021. All rights reserved. Rinnai® and creating a healthier way of living® are the registered trademarks of Rinnai Corporation used 
under license by Rinnai America Corporation.  Every. Detail. Matters.SM is the trademark of Rinnai America Corporation.

3/11/21   18940-1_RIN_Choice Ad_Hotelier_F2.indd   8.375" X 10.875”

The best of both worlds:
tank + tankless.

1037251_Rinnai.indd   1 16/03/21   12:22 PM
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For more than 20 years, we’ve specialized in helping you process payments without hidden 
fees,1 teaser rates or long-term contracts.2 AAHOA members receive preferred rates, a 
dedicated lodging support team, and experience seamless integration into existing property 
management systems.

TRUST. SIMPLICITY. SECURITY.
Find out why more than 10,000 AAHOA members choose Chase as their payment processor.
Call 1-800-727-1872 or email lodging_team@chase.com today to learn more.

WE HANDLE PAYMENT PROCESSING 
SO YOU CAN FOCUS ON YOUR GUESTS

1 All applicable fees are listed on the Schedule A. 
2 Certain restrictions may apply. Not all businesses may qualify for month-to-month or no long-term contract, such as businesses who: require processing capabilities in multiple currencies, process 
over $5 million in annual credit/debit card sales or have certain software or connectivity requirements. Qualifying businesses may terminate their contract at any time by providing 30 days’ written 
notice. Businesses who receive a promotional consideration from Chase may be required to repay all or a pro-rated portion of the value of such promotional consideration if the contract is terminated 

Talk to a Chase Representative for more details. Businesses are required to complete an application and agree to terms and conditions at the time of enrollment. 

1047914_Chase.indd   1 13/07/21   12:53 AM
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A Suite new opportunity.
For you.

I N T R O D U C I N G  A  C O S T- E F F E C T I V E , 
A L L - S U I T E  O F F E R I N G  P O W E R E D 

B Y  A  P R O V E N  E C O N O M Y  S E G M E N T  L E A D E R

Launching
ALIS & AAHOACON21

Contact us today for franchising opportunities.
g6hospitality.com/franchising

(844) 456-3633
franchiseopportunities@g6hospitality.com

©2021 All rights reserved. G6 Hospitality Franchising LLC. 4001 International Parkway, Carrollton, Texas 75007.
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REGIONALS SEASON  
IS IN FULL SWING.
AAHOA officially launched its 2021 
Regional Conference & Trade Show 
schedule last month, and we are happy 
to announce that they are once again 
in-person events after going virtual 
in 2020. Our regionals give attendees 
access to top vendors, incredible net-
working opportunities, and region-
specific industry updates you can’t get 
anywhere else. Every regional is open 
to all hotel owners, even if you’re not 
already an AAHOA Member, and you can 
attend as many as you like. Check the 
events calendar for the full lineup, then 
come out and join us. See you there! 
AAHOA.com/EventsCalendar� ■

JOIN AAHOA AND 
THE INDUSTRY 
AT THE LODGING 
CONFERENCE THIS 
MONTH!
The Lodging Conference,  
set for September 27-30 in Phoenix, brings together 
the hotel industry’s most influential owners, opera-
tors, presidents, CEOs, and dealmakers to strategize 
about every aspect of the industry’s development, 
finance, franchising, management, construction, 
design, and operations. Hear from all five AAHOA 
Officers during this unique conference that offers 
attendees the opportunity to actually partici-
pate in the discussions and help solve problems. 
LodgingConference.com

FREE TRADE SHOW REGISTRATION  
TO HITEC® FOR AAHOA MEMBERS.
HITEC®, the Hospitality Industry Technology Exposition and Conference, 
is the world’s largest and oldest hospitality technology event and brings 
together the brightest minds and hottest technologies from across the 
globe. Set for September 27-30 in Dallas, TX, in the same venue that just 
hosted AAHOACON21, HITEC® offers attendees education, access to top 
technology industry experts, and the resources to find cost-effective 
ways to improve businesses’ bottom lines. And the best part? AAHOA 
Members get access 
to the trade show for 
FREE! Check AAHOA.
com for your code for 
discount registra-
tion! HFTP.org

THANK YOU 
FOR JOINING  
US AT 
AAHOACON21.
Our 2021 AAHOA 
Convention & 
Trade Show 
turned out bet-
ter than even we could’ve imagined! 
Thousands of hoteliers and other hospi-
tality professionals from across the coun-
try joined us in Dallas as we all celebrated 
a return to some semblance of normalcy. 
Though our industry is by no means out of 
the woods yet and there is still much work 
to be done, it was a pleasure to see each 
other in person to network and fellowship 
once again. Check out all the great photos 
from the event at AAHOAEvents.com!

HX RETURNS TO THE BIG 
APPLE.
After being canceled 
in 2020, HX: The Hotel 
Experience Powered by 
AAHOA is returning to 
New York City’s Javits 
Center on November 
14-15! HX serves as a 
community for hospital-
ity professionals, offering 
unparalleled access to 
market-leading opera-
tors committed to shar-
ing education, solutions, 
creativity, and innova-
tion to deliver extraordinary guest 
experiences and improved industry 
profitability. There also will be an 
AAHOA Young Professional Hoteliers 
Reception, giving up-and-coming 
industry professionals the chance to 
connect with like-minded peers. Don’t 
miss it! TheHotelExperience.com
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5
WWW.AMANA-PTAC.COM

IT’S WHAT THEY DESERVE
Give your guests their ideal experience 

with our customizable PTAC

Pick and choose, or choose them all. The perfect environment is in your hands.

Call your Amana® brand PTAC sales representative at 800-647-2982 for complete details.

• Make Up Air (DigiAir)
• Lighting Control
• Power Vent Kit

• High Efficiency
• Power Door Kit

• Seacoast
• Quiet Series

• Eden-Enabled RF Radio
• Hydronic

• Custom Accessories

Options Include:

Our PTAC features personalized options you won’t find anywhere else.

1047392_Goodman.indd   1 06/07/21   12:09 AM
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LETTER FROM THE CHAIR 2-MINUTE READING TIME

VINAY PATEL 
AAHOA CHAIR (2021-2022)

Hoteliers have 
experienced 

a year of 
challenges 

unlike any other, 
yet we did so 

together.”

1  Average STR RevPAR index for all franchised Red Roof Inns open and operation for at least one year and for all of calendar 2020 with temporary closures being less than 90 days. 492 properties. 2 Medallia, Inc. Online Reviews 2020  
3 2019 Franchise Survey. This is not an offer. No offer or sale of a franchise will be made except by a Franchise Disclosure Document first filed and registered with the applicable authorities. For New York: An offering can only be made by a 
prospectus filed first with the Department of Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-5824. Red Roof Franchising, LLC, 7815 Walton Pkwy, New Albany, Ohio 43054.

© 2021 Red Roof Franchising, LLC
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Proof that economy & quality can coexist.
Quite successfully, thank you.

#1
ONLINE REVIEWS

11 YEARS IN A ROW2

INDEX

 109.8%  
  REVPAR1

RED ROOF OUTPERFORMS COMP 
SET DESPITE COVID

FRANCHISEE  
SATISFACTION3  

90%

1045500_Red.indd   1 10/06/21   12:26 PM

Leading in the moment, 
looking to the future

T ITS BEST, LEADERSHIP CHANNELS THE HIGHEST LEVEL OF SERVICE – DELIBERATE 
decisions and selfless acts that uplift the people and communities around us. Hoteliers 

have experienced a year of challenges unlike any other, yet we did so together. AAHOA 
persists through times of crisis because we were built for it. Our more-than 30 years 

in existence bears testament to that resilience. AAHOA’s strength flows from our thousands of 
members nationwide. A thriving association relies on the service and commitment of not just 
the members, but the AAHOA team and volunteer leaders within the association.

Since I joined AAHOA in 1993, it has been an incredible journey for me, both personally and 
professionally, to pave the path for America’s hoteliers. As your new AAHOA Chair, I welcome 
the opportunity to serve you all as we continue down the road to recovery. I also am grateful 
to my friend and colleague Biran Patel, the AAHOA Board of Directors, Ambassadors, and the 
countless members who lend their time and expertise to elevate AAHOA. It is an honor to work 
alongside a remarkable group of hoteliers to advance AAHOA’s mission.

ENGAGEMENT EMPOWERS ADVOCACY
When we look to the future, know that we have opportunities to rebuild, rehire, and reinvest 
on the road to recovery. To fully realize the AAHOA 2021-2023 Strategic Plan – to be the fore-
most resource and advocate for America’s hotel owners – we must engage with our elected 
officials at all levels of governments – federal, state, and local. As we saw during the pandemic, 
when crisis strikes and relief funding is legislated, interest groups from every industry vie for 
a seat at the table. Politics, much like business, is competitive. Whether you are negotiating 
a purchase of a new property or seeking reforms to a piece of legislation, relationships have 
significant influence on a successful outcome.

Regardless of your political views, it is my request to you, AAHOA Members, to get to know 
your city and county councilmen and councilwomen, mayors, state representatives and 
senators, governors and lieutenant governors, and your members of Congress. These elected 
officials make decisions that have a real impact on your businesses and your communities. 
It is critical to become your own advocate and cultivate relationships with them. Input from 
you – their constituents, job creators, and community leaders – helps to engage, educate, 
and inform lawmakers who would otherwise have limited insight into our industry and your 
businesses. Host a back-of-house tour, send a letter, pick up the phone, or participate in the 
numerous advocacy channels AAHOA offers.

AAHOA has a proud history of resilience, and we are a stronger community now than we’ve 
ever been before. It was truly a privilege to join thousands of you in person in Dallas at the 
2021 AAHOA Convention & Trade Show to celebrate our successes and to plan for the future. 
I am optimistic that we can continue to grow as an association and reach new heights. We all 
must take seriously the spirit of service and political engagement. It will be a vital component 
of our recovery in the months ahead. I look forward to engaging with you all, to serving you, 
and to leading our industry forward as the AAHOA Chair.� ■
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1  Average STR RevPAR index for all franchised Red Roof Inns open and operation for at least one year and for all of calendar 2020 with temporary closures being less than 90 days. 492 properties. 2 Medallia, Inc. Online Reviews 2020  
3 2019 Franchise Survey. This is not an offer. No offer or sale of a franchise will be made except by a Franchise Disclosure Document first filed and registered with the applicable authorities. For New York: An offering can only be made by a 
prospectus filed first with the Department of Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-5824. Red Roof Franchising, LLC, 7815 Walton Pkwy, New Albany, Ohio 43054.
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  2.5-MINUTE READING TIMELETTER FROM THE INTERIM PRESIDENT & CEO

We are Team 
AAHOA, and 

with our 
new Board 
leadership 

and Vinay at 
the helm, we 
will continue 

to accomplish 
so much more 

together.”

KEN GREENE 
AAHOA INTERIM  

PRESIDENT & CEO

AHOACON21. AFTER SO MUCH ANTICIPATION, IT’S HARD TO BELIEVE IT HAS 
already come and gone.

It’s the Super Bowl of the hotel industry, and while AAHOA’s annual convention 
varies from year to year, this year was an extra-special experience. We all know that 

if you aren’t a people person, this industry is likely not for you. We are all about interaction, 
and during the past year and a half, we were stripped of the very thing that makes us whole.

This convention is something AAHOA, including its members and industry partners, look 
forward to all year. But this year, we had an itch. We were all itching to have those face-to-
face conversations once again. We were itching to be in a giant convention center together. 
We were itching for those interconnections that simply make us human – and hoteliers.

The planning required to pull off such a large convention is no easy feat. But AAHOA puts 
in long hours to ensure you, our members and industry partners, experience only the best.

It’s the time when our Board of Directors passes the baton to those next in line. We have a 
new Chair, Vinay Patel, whom I’m certain will lead AAHOA to the next level of greatness. Vinay 
made his mark in each position he held on the Board. I know he will pave the way for those 
following in his footsteps, and I look forward to working alongside him in the year to come.

In total, we welcomed 12 new Board members for the 2021-2022 year. I want to personally 
welcome the new slate of Directors to help lead the organization into the future.

AAHOACON might be over for 2021, but we are just getting started. AAHOA’s regionals 
season is now in full swing, running though December of this year. And we have events like 
the Lodging Conference this month and HX: The Hotel Experience Powered by AAHOA in 
New York City coming up in November.

With a change in leadership and some exciting things planned for the months ahead, I’m 
looking forward to seeing how that change leads to more accomplishments and growth, 
as we are always striving for that.

AAHOA’s mission remains the same: to advance and protect the business interests of 
hotel owners through advocacy, industry leadership, professional development, member 
benefits, and community engagement.

But our goals are always evolving. We are committed to working even harder until we 
bounce back from the pandemic. By then, I’m sure we’ll have another list of new goals we 
want to accomplish.

Now that AAHOACON has allowed us to scratch that itch – having those face-to-face 
conversations, networking together under one roof, and re-establishing and building upon 
our interpersonal relationships – we have made up for lost time.

The road to recovery continues to run through AAHOA. We are Team AAHOA, and 
with our new Board leadership and Vinay at the helm, we will continue to accomplish 
so much more together.� ■

Leadership for a new era
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°ADVANCED ENTERTAINMENT PLATFORM (AEP): Professional install. req’d. Req’s one receiver per TV, each sold separately. Add’l monthly fee of $2.25 per room per month applies. Each TV must have available HDMI port. Req’d programming: DIRECTV ENTERTAINMENT 
Pack or above. 4K programming w/AEP req’s compatible TV and DIRECTV ENTERTAINMENT Pack, XTRA Pack or ULTIMATE™ Pack. Req’s broadband internet access w/ recommended speed of 25Mbps per 100 receivers. Internet access not included. Compatibility: COM2000 
w/ COM51 card or COM3000. Other system limits and requirements may apply. *ADVANCED ENTERTAINMENT PLATFORM (AEP) OFFER: Offer ends 12/31/21. Offer is available to new or renewing Hospitality and Institutions customers with a 7-year programming 
agreement. Customers subject to a current programming agreement may terminate such agreement without penalties if customer agrees to a new 7-year programming agreement with this offer. Offer is eligible for a HD Equipment Subsidy of $195 per room up to 130 
rooms with a maximum subsidy total of $22,620 per property for HD COM System & AEP and HD COM System with NTSC-8 or NTSC-16 & AEP. Properties must subscribe to the ENTERTAINMENT Pack ($8.99/room/mo.) or above. ENTERTAINMENT Pack promotional bundle 
price includes the ENTERTAINMENT Pack, local channels and technology fee. Bundled rate will be listed as two separate line items on customer bill. Additional charge of $2.25/room/mo. in all units for AEP. 50-room minimum is req’d per property. To access DIRECTV HD 
programming, HD equipment req’d. IN THE EVENT YOU FAIL TO MAINTAIN YOUR SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES, YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO THE FULL SUBSIDY AMOUNT YOU RECEIVED 
PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES DURING THE COMMITMENT PERIOD. Payment is due within thirty (30) days of receipt of a notice of failure to complete the commitment period. 
INSTALLATION: Custom installation charges apply, and installation fee is based on property size. Applicable use tax adjustment may apply on retail value of installation. Availability of DIRECTV service may vary by location. In certain markets, programming/pricing may 
vary. Make and model of system at DIRECTV’s sole discretion. Offers void where prohibited or restricted. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of Service for Hospitality Establishments 
and the DIRECTV Terms of Service for Institutions; copy provided with new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. ^Limited programming available. Professional 
install. req’d. To watch in 4K HDR req’s 4K HDR compatible equipment and 4K account authorization. If 4K TV does not support HDR, content will be viewable in standard 4K. Req’d programming: SELECT™ Pack, ENTERTAINMENT Pack, XTRA Pack or ULTIMATE™ Pack. 
Other system limits and requirements may apply. †PREMIUM STREAMING SOLUTION: Subscriptions may be required to access certain content. Streaming is provided through STAYCAST™, a product of SONIFI Solutions, Inc. Use of STAYCAST requires purchase and 
installation of additional equipment. Additional monthly fee applies ($2.00 per room/per month). STAYCAST is a registered trademark of SONIFI Solutions, Inc. Google and Google Chromecast are trademarks of Google Inc. SHOWTIME and related marks are trademarks 
of Showtime Networks Inc., a ViacomCBS Company. Individual programs, devices and marks are the property of their respective owners. All Rights Reserved. Music Choice® is a registered trademark of Music Choice, a Pennsylvania general partnership. ©2021 AT&T 
Intellectual Property. All Rights Reserved. AT&T, Globe logo, DIRECTV, and all other DIRECTV marks included herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies. All other marks are the property of their respective owners.

Call 855-999-8115 today to learn more.

Offer ends 12/31/21. New or renewing approved H&I customers only. 7-year programming agreement req’d. Credit card required (except MA & PA). Early Cancellation Fee may apply.

PLATFORM BENEFITS

Add your own  
promotional channels  
and share information with 
your customers with local  
and over-the-air content 
insertion features

Remotely manageable  
No PMS integration required

Easy-to-clean remote 
featuring antimicrobial 
additives

Streaming from personal devices  
through STAYCAST™† 

App-based and On Demand 
programming content at no 
additional cost

Live TV  
includes sports, breaking news, 
hit shows and more

4K^ HDR content 

Flexible, cloud-delivered updates 
to meet changing market needs

Customizable Home Screen  
includes a logo, welcome message, 
background image and more

Optional ability to use a 
personal mobile device  
to control the in-room TV
Avail. through the DIRECTV Mobile Remote 
app for mobile devices running OS versions of 
Android 8 and higher or iOS 14 and higher.

The Advanced Entertainment Platform° (AEP) combines DIRECTV® linear satellite and broadband over-the-top content for an enhanced 
entertainment experience for your guests, residents or patients. AEP adds an in-room set-top box, easy-to-clean remote featuring 
antimicrobial additives, and cloud services to HD COM Systems to bring app-based content from SHOWTIME,® Hallmark TV and Music 
Choice.® Plus, customers get access to thousands of hours of content from dozens of programmers in the DIRECTV On Demand App, 
allowing viewers instant access to stream entertainment with no login or password required.

Give your customers more entertainment options and ways to consume content

The Advanced Entertainment Platform°

Example Home Screen pictured for illustrative purposes only.

Set-top box 
and custom 
antimicrobial 
remote.

The SHOWTIME® App lets 
customers stream thousands 
of premium entertainment 
titles, like Billions® and 
Shameless, plus movies, sports, 
documentaries and more. 

With the Hallmark TV App, 
customers can watch anytime, 
anywhere and also catch up on 
their favorite original movies, 
series and specials.

Access thousands of hours of  
On Demand titles from dozens 
of programmers; allows 
customers to watch what they 
want, when they want. 

Get up to 
$22,620 in 

equipment 
subsidies!*

 Details on back.
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A look into the labor market
by SEAN GROSSNICKLE

THE ONGOING PANDEMIC HAS HAD A SIGNIFICANT 
impact on labor markets in every state, economic sector, 
and demographic in the country. Since January of 2020, 
the leisure and hospitalitysector has lost the most jobs 

and exhibited the highest unemployment rates. The hospitality 
industry bore the brunt of the pandemic’s economic effects and 
is not forecasted to recover to pre-pandemic levels until 2024.

In recent weeks, the strengthening economy has spurred opti-
mism within the federal government and private sectors. Yet, 
as of August 9, the Bureau of Labor Statistics reported that the 
number of job openings increased to 10.1 million on the last busi-
ness day of June. Employment growth generally lags behind other 
economic indicators, setting the coming months a key measure 
of the nation’s comprehensive economic recovery.

THE JULY EMPLOYMENT SITUATION
Each month, the BLS releases the Employment Situation report, 
which provides calculated estimates of Americans employed and 
unemployed. In the July report, the unemployment rate decreased 
to 5.4%, a 0.5 percentage point drop from June, with 9.5 million 
people unemployed through the month. The leisure and hospitality 
segments continued to show notable job increases, with more than 
380,000 jobs returning in the accommodation sector. Roughly 5.7 
million fewer people are employed than before the pandemic. At 
the time this article was penned, federal pandemic unemployment 
programs were slated to expire in early September, even as more 
than half of the states, led by Republicans, opted out of federal 
benefits. President Biden and members of Congress in both parties 
have indicated they are unlikely to extend the enhanced federal 
unemployment benefits.

AMERICAN RESCUE PLAN PROGRAMS 
As the leading group of hotel owners and operators nationwide, 
AAHOA Members are at the forefront of creating careers and 

investing into the communities they serve. Despite the uptick 
in summer travel, many members reported job vacancies and 
challenges rehiring during an online survey conducted by AAHOA 
to assess the employment situation in the hospitality indus-
try. In the survey’s findings, 95% of respondents reported job 
vacancies at their hotels, yet 67% plan to increase their staff 
over the next three years when considering the impacts of 
COVID-19 on the workforce and business and leisure travel. As 
we continue down the road to recovery, AAHOA is firmly com-
mitted to work alongside lawmakers to address this developing 
challenge through community engagement and sound public 
policies. Below are two programs AAHOA encourages members 
to take advantage of.

EMPLOYEE RETENTION TAX CREDIT  
EXTENDED TO DEC. 31, 2021
The American Rescue Plan, passed in March, extended the 
Employee Retention Credit through the end of the year. This 
credit allows eligible employers of businesses impacted by the 
pandemic to claim a credit for paying qualified wages to employ-
ees. According to the Internal Revenue Service, eligible employ-
ers can claim up to $7,000 per employee for each quarter. The 
maximum credit is $28,000 for an employee for 2021.

TAX CREDITS AVAILABLE TO EMPLOYERS PROVIDING 
TIME OFF FOR COVID-19 VACCINATIONS
The ARP offers a tax credit for small and midsize employers to 
be reimbursed for providing paid time off for their employees to 
receive and recover from COVID-19 vaccinations. The most criti-
cal action hoteliers can take now is to encourage their staffs to 
get a vaccination if they have not already done so. Vaccinations 
are a great means to ensure the safety of your employees and the 
confidence of your guests.� ■ 
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Biden’s infrastructure 
package clears the Senate

Common Ground profiles members of 
opposing parties who are working together 

to advance issues important to hoteliers
by SEAN GROSSNICKLE

THE ISSUE
The spirit of bipartisanship illuminates the halls of 

Congress when Republicans and Democrats 
work together in times of crisis to deliver 

the policies needed to move the nation 
forward. Yet, in recent years, com-

promise between political parties 
has been scarce and sporadic. 
President Biden campaigned 
on his record of crossing the 
aisle to work with Republicans, 
but his legislative agenda has 
garnered staunch opposi-
tion in the 117th Congress. 
Congressional Democrats 
succeeded in passing the first 

component of Biden’s “Build 
Back Better” recovery agenda 

back in March without Republican 
support, securing the $1.9-trillion 

American Rescue Plan through budget 
reconciliation.

After passing the ARP, the Biden 
Administration launched an extensive lobby-

ing campaign in Congress. Biden aimed to repair 
tattered relationships with Republicans who were 

cut out of the ARP and ensure that Democrats 
remained aligned with the administration’s infra-
structure priorities in the second step of the “Build 
Back Better” agenda. President Biden initially 
sought $2.6 trillion in funding for his infrastruc-
ture priorities. However, his proposal was met with 
intense opposition, leading to months of back-and-
forth negotiations. 

COMMON GROUND
After months of debate, the Senate reached a 
significant breakthrough in the infrastructure 
negotiations. On August 10, the Senate passed the 
Infrastructure Investment and Jobs Act by a bipar-
tisan majority of 69-30, with 19 Republicans join-
ing Democrats to support the bill. The bill would 
authorize $550 billion in new federal spending 
on expanded internet access, roads and bridges, 
and other infrastructure projects. While the bill 
has a substantially smaller price tag than Biden’s 
initial ask, it represents the largest investment 
in public works and infrastructure in decades. 
At the time this article was penned, the bill still 
faces numerous hurdles to clear in the House of 
Representatives, which is scheduled to be on break 
until September 20.� ■

Senate Majority Leader Chuck Schumer (D-NY)
“The bipartisan infrastructure deal will be a record building and jobs 
boon for critical New York needs from Massena to Massapequa, and 
everywhere in between. Whether it’s the needs of the MTA, projects 
like Gateway, the Second Avenue subway, the East River Tunnels, 
Penn Access and others, this deal represents massive investments 
that will rebuild and revive the Empire State’s infrastructure. From 
clean drinking water to upgraded sewer to repairing bridges and 
subway tunnels, there is more work to be done, but billions are on the 
way to move on it, create good jobs, and advance critical projects.”

Senate Minority Leader Mitch McConnell (R-KY)
“I was proud to support today’s historic bipartisan infrastructure 
deal and prove that both sides of the political aisle can still come 
together around common-sense solutions. By promoting sensible, 
collaborative legislation, we have shown that the Senate still works 
as an institution. This is an important achievement for Kentucky 
and the American people.”
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THE C-SUITE

THE CONVENING OF AAHOACON BRINGS WITH IT MANY THINGS, INCLUDING OPPORTUNITIES FOR NETWORKING, 
education, and much more. In addition to all the event entails, it also marks a change of leadership, and this year 
Vinay Patel moves from Vice Chair to Chair. Here is a little bit of insight into who he is, where he comes from, and his 
vision for AAHOA’s future during his tenure and beyond.

Change
talented and motivated team around you that will elevate 
your own work.

WHAT IS YOUR VISION FOR THE EXECUTION OF 
AAHOA’S STRATEGIC PLAN?
VP: My vision is to make sure the Strategic Plan is executed 
in the best possible way. Many great ideas fail if executed 
poorly, and many bad ideas succeed if executed well, so 
my plan is to make sure we have all the tools necessary to 
execute the Strategic Plan to the best of our abilities. This 
includes having the best talent in place, deploying the 
right member engagement capabilities, and creating an 
environment that fosters success. I want AAHOA to be the 
leader in everything related to hotel ownership. We want 
to be seen as the go-to resource for the hotel industry, and 
as our vision statement says we want “to be the foremost 
resource and advocate for America’s hotel owners.”

WHAT ARE AAHOA’S GOALS DURING YOUR TERM 
AS AAHOA CHAIR, AND HOW WILL YOU SET THE 
BOARD’S STRATEGIC VISION?
VP: One key goal I have during my term is to help members 
start recovering from the pandemic. This past year, due to 
the pandemic, some AAHOA Members have slowly disen-
gaged, and I want to help them rejoin the fight alongside 
their association so we can help each other on the road 
to recovery.

There are many issues our members face, like franchis-
ing, OTAs, working with policymakers, and many more. 
These are massive subjects that take time to address, 
but my term is for one year. So, I’m planning on having 

CAN YOU TELL US A LITTLE BIT ABOUT YOUR 
PROFESSIONAL AND PERSONAL BACKGROUND 
AND WHAT LED YOU INTO THE HOTEL INDUSTRY?
Vinay Patel: Mine is the typical Asian American story 
where I grew up in the industry from a young age and knew 
this is what I wanted to do with my life. Upon graduating 
from college, I started running a small motel in Richmond, 
VA. After operating that motel for two years and with a 
college degree in hand, I decided to build a larger franchise 
property, and I still recall having issues getting a brand. 
Many of the larger brands turned me down due to my lack 
of experience in more sizeable properties and I needed a 
brand for financing purposes. At that time, Country Inn and 
Suites was looking to grow and I needed a brand, so we 
built the first Country Inn and Suites together in Virginia.

I learned a lot at that hotel, from operations to deal-
ing with people – staff and customers – to giving back to 
the industry. I made plenty of mistakes but learned a lot 
from those experiences. From there, I got involved in local 
and national associations where I continued learning by 
educating myself on issues relating to the industry and 
learning from my peers as well.

IS THERE AN ACCOMPLISHMENT OR EVENT 
IN YOUR LIFE THAT YOU FEEL ALTERED THE 
TRAJECTORY OF YOUR CAREER?
VP: I failed my very first quality assurance inspection 
from a brand very early in my career, and the feeling I got 
from knowing I hadn’t done a good job really impacted 
me. After that event, I’ve tried to focus on doing the best 
I can on everything I do. To do that, you have to put a 

is coming
by CARTER DAVIS
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Vinay Patel  
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short- and long-term goals. In the short 
term, we’ll identify a few common prob-
lems and stay focused on addressing 
those items. In the longer term, we’ll look 
at how we can structurally fix the issues 
members are facing. My main goal is to 
make sure our members know AAHOA 
is here for them in every way possible.

A LOT HAS HAPPENED IN THIS 
INDUSTRY SINCE YOU JOINED THE 
BOARD, NOT EVEN TAKING THE 
PANDEMIC INTO ACCOUNT. HOW 
DO YOU FEEL YOUR EXPERIENCE 
HAS PREPARED YOU TO ASSUME 
THE CHAIR’S ROLE WITH AAHOA?
VP: I’ve been involved in various organiza-
tions during my time with AAHOA, and I 
think that experience will help me as Chair. 
I’ve worked with a wide variety of people, 
and I’ve learned it’s important to commu-
nicate effectively. Whether it’s talking to 
policymakers, our partners, or members, 
it’s vital we all communicate effectively so 
AAHOA’s objectives are met.

SPEAKING OF THE PANDEMIC, 
WHAT SPECIFIC LESSONS DID YOU 
LEARN FROM THIS INDUSTRY-
CHANGING EVENT, AND HOW DO 
YOU ANTICIPATE BEING ABLE 
TO IMPLEMENT WHAT YOU’VE 
LEARNED IN THE FUTURE?
VP: I’ve learned you can do a lot more with 
very little. We were able to operate our 
hotels with remarkably few resources, and 
I think this will help us operate our hotels 
more efficiently in the future.

WHAT ADVICE WOULD YOU OFFER 
TO THOSE WHO MIGHT BE JUST 
BEGINNING THEIR CAREERS IN 
THIS INDUSTRY?
VP: It’s a fun business to be in, and it also 
allows people to focus on things they may 
like, because many different specialties 
are involved in this industry. If you like 
accounting, we have a place for you. If 
you like sales, there is room for you here. 
If you like development, you belong here. 
Ultimately, I think anyone can thrive in 
this industry and be content, thanks to 
the many opportunities for growth.

AAHOA Chair Vinay Patel and his wife, Tina Patel, have 
been married 29 years, and have two children, Jai (26) 

and Amar (21). Tina assists with overseeing operations 
at Fairbrook Hotels.

AS THE INDUSTRY CONTINUES TO 
REBUILD FROM THE PANDEMIC, 
WHAT DO YOU SEE AS THE 
BIGGEST OBSTACLE MOVING 
FORWARD?
VP: I would say the biggest obstacle is the 
unknown of the pandemic’s long-term 
impact. Things change quite rapidly in 
this industry, and not knowing what the 
future holds or what curve ball will come 
next can be challenging.

HOW DO YOU DESCRIBE YOUR 
STYLE OF LEADERSHIP?
VP: I’m a participative leader. I like to get 
input from everyone and see the pros and 
cons before making a decision. I like to 
include everyone, and I really like hear-
ing the other side of an issue. I always tell 
them that, if we disagree, convince me. 
It’s always good to hear all sides before 
making a decision.

IN YOUR MIND, WHAT MAKES 
SOMEONE A GOOD LEADER?
VP: To me, a good leader is someone who 
makes you feel good about what you’re doing.

IS THERE A SPECIFIC PERSON 
WHO SHAPED YOUR LEADERSHIP 
STYLE?
VP: Early in my career, Nancy Johnson 
challenged me to get more involved in the 
industry. At that time, she was the leader 
at Carlson/Radisson, and I observed how 
compassionate she was, how she heard all 
sides, and made sure there was the best 
outcome for everyone. Those lessons have 
stayed with me ever since.

HOW HAS YOUR AAHOA 
MEMBERSHIP BEEN OF VALUE TO 
YOU DURING YOUR CAREER?
VP: To put it simply, my AAHOA member-
ship has been critical for my growth. I have 
taken advantage of countless resources on 
everything including education, network-
ing, and advocacy.� ■
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Now when the temperatures drop your profi ts won’t. Keep your outdoor 
tables and patio seating open unseasonably late with our innovative Rinnai 
SE and SE + infrared outdoor heaters. A� ordable and e�  cient Rinnai Infrared 
heaters allow you to extend your seating capacity while also extending your 
patio season. So you’ll still be making money in the cooler months. It’s another 
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Introducing the SE Series 
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Also introducing the year-round patio.
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GBAC STAR™ FACILITY 
ACCREDITATION CASE STUDY

Opportunity
When the COVID-19 pandemic struck, hotels worldwide 
immediately faced devastating losses. Hyatt had to act 
quickly to focus on the safety of guests and colleagues 
in more than 975 Hyatt hotels across 18 different brands 
around the world. Several properties temporarily 
suspended operations as Hyatt sought to gain a 
better understanding of the virus and how to enhance 
cleanliness and operational protocols in order to provide 
guests with confidence and care while traveling.  

“Many lives have been affected in the industry and 
COVID-19’s effects will continue well into the future,” 
said Tim Obert, Hyatt’s vice president for operations for 
the Americas. “This pandemic has forced the industry to 
think differently about what safety and wellbeing looks 
like now and going forward.”

Hyatt determined that completing an accreditation 
program offered by an objective third party with related 
expertise would offer insights into best practices and 
demonstrate Hyatt’s commitment to guest and colleague 
peace of mind and wellbeing. 

Solution
With a focus on providing consistent 
cleaning, disinfection, and infection 
prevention measures across hundreds of 
properties, Hyatt turned to the GBAC STAR™ 

Facility Accreditation program from the Global Biorisk 
Advisory Council (GBAC), a Division of ISSA. To achieve 
GBAC STAR accreditation, facilities submit applications 
demonstrating compliance with 20 key program 
elements, including personal protective equipment, 
personnel training, and emergency response. GBAC’s 
team of industry experts review the submissions and 
accredited facilities re-apply for accreditation annually. 

As part of Hyatt’s Global Care & Cleanliness 
Commitment, all Hyatt hotels pledged to achieve GBAC 
STAR to reinforce existing procedures with advanced 
cleaning, disinfection, and infectious disease prevention. 

“It was important to us that our guests, customers, 
and members can trust a Hyatt hotel, no matter where 
they are in the world,” Obert added. “The pandemic is a 
global crisis, and all of our properties had to participate 
to ensure a consistent, global response.” Taking guest 
and colleague comfort even further, Hyatt added and 
expanded digital amenities such as mobile check-in 
and digital key solutions to offer a more contactless 
experience.

Hyatt’s commitment also required each hotel to appoint 
a trained Hygiene and Wellbeing Leader or team to 
oversee the new protocols and trainings. “Consistency 
is important when implementing a program worldwide,” 
Obert explained. “The Hygiene and Wellbeing Leaders 
head up all of the hygiene-related training in the hotel. 
They are focused on ensuring that the efforts are 
ongoing and consistent with GBAC STAR accreditation 
and provide for long term sustainability of the program.”

Hyatt coupled its pursuit of GBAC STAR with the GBAC 
Fundamentals Online course, which teaches cleaning 
professionals to prepare for, respond to, and recover 
from biohazards in the workplace. “Our collaboration 
with GBAC has been incredibly collaborative and 
supportive,” noted Obert. “The hotels that have achieved 
accreditation thus far have reported that the GBAC 
support team provided excellent guidance and support 
throughout the accreditation process.”

Results
Ninety-five percent of Hyatt hotels 
worldwide have resumed operations with 
bolstered cleaning and disinfection 
procedures, communication practices, and 

infectious disease prevention protocols in place, which 
has also allowed them to host successful events of 
various sizes. Through accreditation, Hyatt hotels have 
realized the following benefits:

Increased communication of cleanliness efforts. 
On Hyatt.com, each accredited hotel displays an 
accreditation seal provided by GBAC, providing guests 

Hyatt Hotels Welcome Guests with Help from 
GBAC STAR™ Facility Accreditation Program

Hyatt Hotels and Resorts
Worldwide

with comfort and confidence in their stay before they even arrive on 
property. Additionally, Hyatt standardized signage and communication 
in public hotel spaces and guest rooms to demonstrate the cleaning and 
other procedures and safeguards in place, in compliance with GBAC 
guidelines.

Improved cleaning and safety procedures. GBAC STAR accreditation has 
helped Hyatt colleagues view cleanliness through a new perspective and 
continually seek out opportunities for improvement. Properties have also 
implemented new protocols for hosting events. 

Hotels that have hosted several events since resuming operations noted 
the key to success was thorough communication to prepare guests ahead 
of arrival. Properties worked with event hosts to reinforce their message 
of cleanliness and guest expectations, including producing a “Know 
Before You Go” letter.

Enhanced employee morale. Hyatt colleagues not only feel safer to 
return to work, but also feel a new sense of pride and ownership over 
the care and cleanliness of the hotel. The accreditation and training 
processes have also brought teams closer together in pursuit of a 
shared goal. Beyond information sharing at individual properties, hotels 
have also shared lessons learned with each other, creating more robust 
collaboration than Hyatt initially expected when pursuing GBAC STAR. 

“We are proud to have implemented the GBAC STAR accreditation 
program for Hyatt hotels globally,” said Obert. “We thank GBAC for all 
its support and hope that others come to know and understand how 
important and impactful this program has been.”

© 1998-2021 ISSA. All rights reserved.

Visit our website at GBAC.org/TH

Contact us by phone at 1-800-225-4772 (North America)  

or 1-847-982-0800  (outside North America)

About GBAC, a Division of ISSA
Composed of international leaders in the 
field of microbial-pathogenic threat analysis, 
mitigation, response and recovery, the 
Global Biorisk Advisory Council (GBAC), a 
Division of ISSA, provides training, guidance, 
accreditation, certification, crisis management 
assistance and leadership to government, 
commercial and private entities looking to 
mitigate, quickly address and/or recover 
from biological threats and real-time crises. 
The organization’s services include biorisk 
management program assessment and 
training, Forensic Restoration® response and 
remediation, the GBAC STAR™ facility and 
service accreditation programs, training and 
certification of individuals and consulting for 
building owners and facility managers.

      Many lives have been 
affected in the industry 
and COVID-19’s effects 
will continue well into 
the future. This pandemic 
has forced the industry 
to think differently about 
what safety and wellbeing 
looks like now and going 
forward.”

“

—Tim Obert
VP of Operation for the Americas

Hyatt Hotels
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GBAC STAR™ FACILITY 
ACCREDITATION CASE STUDY

Opportunity
When the COVID-19 pandemic struck, hotels worldwide 
immediately faced devastating losses. Hyatt had to act 
quickly to focus on the safety of guests and colleagues 
in more than 975 Hyatt hotels across 18 different brands 
around the world. Several properties temporarily 
suspended operations as Hyatt sought to gain a 
better understanding of the virus and how to enhance 
cleanliness and operational protocols in order to provide 
guests with confidence and care while traveling.  

“Many lives have been affected in the industry and 
COVID-19’s effects will continue well into the future,” 
said Tim Obert, Hyatt’s vice president for operations for 
the Americas. “This pandemic has forced the industry to 
think differently about what safety and wellbeing looks 
like now and going forward.”

Hyatt determined that completing an accreditation 
program offered by an objective third party with related 
expertise would offer insights into best practices and 
demonstrate Hyatt’s commitment to guest and colleague 
peace of mind and wellbeing. 

Solution
With a focus on providing consistent 
cleaning, disinfection, and infection 
prevention measures across hundreds of 
properties, Hyatt turned to the GBAC STAR™ 

Facility Accreditation program from the Global Biorisk 
Advisory Council (GBAC), a Division of ISSA. To achieve 
GBAC STAR accreditation, facilities submit applications 
demonstrating compliance with 20 key program 
elements, including personal protective equipment, 
personnel training, and emergency response. GBAC’s 
team of industry experts review the submissions and 
accredited facilities re-apply for accreditation annually. 

As part of Hyatt’s Global Care & Cleanliness 
Commitment, all Hyatt hotels pledged to achieve GBAC 
STAR to reinforce existing procedures with advanced 
cleaning, disinfection, and infectious disease prevention. 

“It was important to us that our guests, customers, 
and members can trust a Hyatt hotel, no matter where 
they are in the world,” Obert added. “The pandemic is a 
global crisis, and all of our properties had to participate 
to ensure a consistent, global response.” Taking guest 
and colleague comfort even further, Hyatt added and 
expanded digital amenities such as mobile check-in 
and digital key solutions to offer a more contactless 
experience.

Hyatt’s commitment also required each hotel to appoint 
a trained Hygiene and Wellbeing Leader or team to 
oversee the new protocols and trainings. “Consistency 
is important when implementing a program worldwide,” 
Obert explained. “The Hygiene and Wellbeing Leaders 
head up all of the hygiene-related training in the hotel. 
They are focused on ensuring that the efforts are 
ongoing and consistent with GBAC STAR accreditation 
and provide for long term sustainability of the program.”

Hyatt coupled its pursuit of GBAC STAR with the GBAC 
Fundamentals Online course, which teaches cleaning 
professionals to prepare for, respond to, and recover 
from biohazards in the workplace. “Our collaboration 
with GBAC has been incredibly collaborative and 
supportive,” noted Obert. “The hotels that have achieved 
accreditation thus far have reported that the GBAC 
support team provided excellent guidance and support 
throughout the accreditation process.”

Results
Ninety-five percent of Hyatt hotels 
worldwide have resumed operations with 
bolstered cleaning and disinfection 
procedures, communication practices, and 

infectious disease prevention protocols in place, which 
has also allowed them to host successful events of 
various sizes. Through accreditation, Hyatt hotels have 
realized the following benefits:

Increased communication of cleanliness efforts. 
On Hyatt.com, each accredited hotel displays an 
accreditation seal provided by GBAC, providing guests 

Hyatt Hotels Welcome Guests with Help from 
GBAC STAR™ Facility Accreditation Program

Hyatt Hotels and Resorts
Worldwide

with comfort and confidence in their stay before they even arrive on 
property. Additionally, Hyatt standardized signage and communication 
in public hotel spaces and guest rooms to demonstrate the cleaning and 
other procedures and safeguards in place, in compliance with GBAC 
guidelines.

Improved cleaning and safety procedures. GBAC STAR accreditation has 
helped Hyatt colleagues view cleanliness through a new perspective and 
continually seek out opportunities for improvement. Properties have also 
implemented new protocols for hosting events. 

Hotels that have hosted several events since resuming operations noted 
the key to success was thorough communication to prepare guests ahead 
of arrival. Properties worked with event hosts to reinforce their message 
of cleanliness and guest expectations, including producing a “Know 
Before You Go” letter.

Enhanced employee morale. Hyatt colleagues not only feel safer to 
return to work, but also feel a new sense of pride and ownership over 
the care and cleanliness of the hotel. The accreditation and training 
processes have also brought teams closer together in pursuit of a 
shared goal. Beyond information sharing at individual properties, hotels 
have also shared lessons learned with each other, creating more robust 
collaboration than Hyatt initially expected when pursuing GBAC STAR. 

“We are proud to have implemented the GBAC STAR accreditation 
program for Hyatt hotels globally,” said Obert. “We thank GBAC for all 
its support and hope that others come to know and understand how 
important and impactful this program has been.”

© 1998-2021 ISSA. All rights reserved.

Visit our website at GBAC.org/TH

Contact us by phone at 1-800-225-4772 (North America)  

or 1-847-982-0800  (outside North America)

About GBAC, a Division of ISSA
Composed of international leaders in the 
field of microbial-pathogenic threat analysis, 
mitigation, response and recovery, the 
Global Biorisk Advisory Council (GBAC), a 
Division of ISSA, provides training, guidance, 
accreditation, certification, crisis management 
assistance and leadership to government, 
commercial and private entities looking to 
mitigate, quickly address and/or recover 
from biological threats and real-time crises. 
The organization’s services include biorisk 
management program assessment and 
training, Forensic Restoration® response and 
remediation, the GBAC STAR™ facility and 
service accreditation programs, training and 
certification of individuals and consulting for 
building owners and facility managers.

      Many lives have been 
affected in the industry 
and COVID-19’s effects 
will continue well into 
the future. This pandemic 
has forced the industry 
to think differently about 
what safety and wellbeing 
looks like now and going 
forward.”

“

—Tim Obert
VP of Operation for the Americas

Hyatt Hotels
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Are you

DO HOTELS REALLY NEED 
room keys, daily house-
keeping for every room, 
front desks, and restau-
rants? These questions 
are on the minds of hote-

liers and hospitality consultants as the 
travel industry roars back to life following 
a coronavirus-induced hibernation.

Facing a national labor shortage, 
higher wages, lingering concerns 
about viral transmission, and depleted 
reserves, hoteliers are seeking ways to 
meet guests’ expectations while also 
trimming costs. Not surprisingly, tech-
nological upgrades are central to those 
efforts, according to Michelle Russo, 
founder and CEO of the Providence, 
RI-based hotel management and con-
sulting firm hotelAVE.

“Generally speaking, COVID-19 just 
accelerated existing trends, including 
technology adoption and modifica-
tions to brand standards,” Russo said. 
“There’s a lot more willingness and open-
mindedness to technology adoption, and 
hotel brands have observed that technol-
ogy adoption doesn’t compromise the 
guest experience and guests’ ratings of 

their experience. I think that’s big and 
important.”

Adoption of keyless entry using smart-
phones and QR codes will continue to 
accelerate, raising the question of 
whether hotels really need front desks. 
Many guests will use this technology to 
check in before they arrive at the hotel, 
so “you don’t really need the formality 
of a front desk with the way technology 
is going,” Russo said.

Instead, hotel workers can greet guests 
in the lobby and check them in using 
iPads. And since they aren’t tethered to 
the front desk, they can perform other 
duties as time allows, according to Alex 
Alt, Senior Vice President and General 
Manager of Oracle Hospitality, which pro-
vides technology solutions to the indus-
try. Making workers more mobile can 
help hoteliers get by with fewer employ-
ees, but it also requires them to continue 
the cross-training programs that proved 
so valuable during the pandemic.

TRUTH HITS EVERYBODY
“What’s top of mind for every hotelier 
right now is doing more with less,” 
Alt said. “There were massive staff M
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As the hospitality industry recovers, 
hoteliers are re-evaluating many 
aspects of their operations to  
get back on target
by NICK FORTUNA
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ADDING  
MORE OPTIONS  

FOR COMMUNICATING
Hotels are making it easier for 
guests to request wake-up calls, 
extra towels, and other services 
by sending a text message or 
interacting with online chatbots, 
according to Michelle Russo, 
hotelAVE founder and CEO.

If the national labor shortage 
persists, hotels may look to auton-
omous mobile robots to deliver 
food and other items to guests, 
especially with technology in this 
arena rapidly advancing.

M
AN

O
P/

SH
UT

TE
RS

TO
CK

.C
O

M
, S

TU
D

IO
ST

O
KS

/S
H

UT
TE

RS
TO

CK
.C

O
M

EMPHASIZING 
TRANSPARENCY

Since the emergence of COVID-19, a 
priority for hoteliers has been reas-
suring guests that they’re safe, which 
means showcasing their cleaning and 
sanitization efforts both online and 
on site. Similarly, hotels must clearly 
communicate which amenities are 
closed due to the pandemic so cus-
tomers don’t feel like victims of a bait-
and-switch, Russo said.

In addition, hotels must clearly 
state their cancellation policies now 
that business is picking up and can-
cellation fees are being reinstituted, 
she said. Up until March, the majority 
of customers were booking within a 
seven-day window, and when custom-
ers canceled, many hotels weren’t 
charging fees, Russo said. But due 
to the vaccine rollout and economic 
recovery, customers are booking fur-
ther in advance now, and hotels are 
beginning to charge customers for 
canceling within 24 or 72 hours.

“That’s important, and it’s fair as 
well because the industry is selling 
a perishable product, and hoteliers 
need time to resell it if someone can-
cels,” Russo said. “To reinstate those 
policies is fair and appropriate, but 
the key is to be very transparent about 
your policies, and don’t make the con-
sumer go click a bunch of links to find 
the small print.”

RELAXING BRAND 
STANDARDS

To reduce person-to-person contact, some 
hotel brands no longer offer daily house-
keeping services to guests staying mul-
tiple nights, and that’s likely to continue at 
the full-service level and below, partially 
because hotels are having difficulty finding 
and retaining workers, Russo said.

Hotels have been rewarding guests who 
eschew daily housekeeping services with 
reduced room rates or more loyalty points, 
she said. Going forward, this reduction in 
services is likely to become the standard, 
with guests having to request daily house-
keeping and pay a fee for that service, 
Russo said.

PLANNING  
OUTDOOR ACTIVITIES

Due to health concerns, outdoor activities 
remain more popular with consumers than 
indoor entertainment venues, and savvy 
hoteliers are acting accordingly. On top of 
making guests aware of nearby attractions, 
hoteliers are organizing outdoor activities 
for guests.

Russo said her company recently set up 
an axe-throwing competition at a resort 
destination, with food trucks brought in 
and picnic tables set up.

“Sometimes, you have to create those 
experiences because consumers are look-
ing to travel to that destination, but then 
they’re saying, ‘OK, I’m here. What do I do 
now? Make it easy for me.’ They want help 
planning their activities,” Russo said.

1.1. 2.2.

4.

3.3.

4.

 (more) operational 

changes for hoteliers  

as travel resumes
44 (more) operational 

changes for hoteliers  
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reductions due to COVID-19, and I think this concept of 
‘more with less’ is here to stay, and not necessarily by 
choice. When you have fewer employees and just as many 
guests, you have to find a way to be more efficient, and 
it’s largely agreed that technology is the enabler of that 
efficiency.”

Menu cards with QR codes will continue to replace 
printed menus in rooms and hotel restaurants, presenting 
several benefits to hoteliers, Russo said. Since menus are 
online, it’s easy to add or remove food options, showcase 
specials, and adjust prices, the latter of which is a vital 
consideration given that prices for many food products 
have been rising sharply or have become unpredictable.

Removing menus from rooms means housekeepers have 
one fewer item to clean and sanitize, and eliminating them 
from restaurants can mean a significant reduction in labor 
costs. Hosts may not be needed to seat guests, and with 
customers ordering and paying online through smartphone 
apps or tablets placed at each table, waiters are replaced 
by food runners, and fewer of them are needed, Russo said.

Airports are joining hotels in adopting this approach 
to food service, she said. Customers can specify exactly 
what they want and order it to their table location. The 
risk of viral transmission is reduced because customers 
don’t have to hand their credit cards to servers and sign 
receipts with their pens.

“With this shift from servers to runners, they can cover 
more ground in the restaurant, and the consumer can pay 
when they want to,” Russo said. “That’s an area where 
you can take a great experience and make it a negative 
experience if guests have to wait too long for their check, 
so this allows them to pay through the iPad or an app with 
a QR code.”

DON’T STAND SO CLOSE TO ME
Alt said that in addition to creating a more convenient 
guest journey, these technologies appeal to customers 
who remain concerned about the coronavirus. “I think 
there’s going to be some meaningful subset of travelers 
who will want to stick to that lower contact journey for 
some period of time,” he said.

Hotel brands are even questioning whether they need 
a restaurant at all, especially for urban locations that 
offer plenty of food options, Russo said. Many cus-
tomers have embraced food-delivery apps such as 
DoorDash, Uber Eats, and Grubhub, so some hotels 
are considering scrapping their food service and 
leaving only the bar open. Guests can order a 
drink, grab some plates and flatware from a 
designated station, and sit down at a table to 
enjoy food that’s just been delivered.

“Customers can have whatever they want, 
and we’re not opening a kitchen and los-
ing a lot of money,” Russo said. “It’s about 
affording people their preferred choices 
when they want them.”� ■

Yearning to travel
Oracle Hospitality recently commissioned a global 
survey of almost 5,000 consumers and 500 hotel 
executives to gauge the state of the travel industry. 
Here are some key findings:

More than       of North American consumers said a 
COVID-19 vaccination is very or somewhat important 
in giving them the peace of mind to travel.

3/4

Almost        won’t get on a plane until  
they are fully vaccinated.

1/5

76% 
of consumers plan to 

travel within the next six 
months, and

24% plan to travel 
immediately.

Consumers were twice as 
likely to say they’ll be travel-
ing abroad in 2021 than last 
year. The share of travelers 

planning to stay within driv-
ing distance has fallen more 

than 50% in the past year.

Seven out of 10 hotel executives are explor-
ing opportunities for non-room revenue to 
recoup last year’s losses and better compete 
with short-term rentals like Airbnb. More than 
two-thirds of consumers are very or some-
what interested in purchasing products or 
experiences from hotels beyond the room.
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While sorting through the effects of the 
pandemic, hoteliers look to the future
by FIONA SOLTES

FEATURE

THE RECENT 
p a n d e m i c 
offered lessons 
aplenty for 
hoteliers. But 
there is one that 

many in the industry may con-
sider one of the most impor-
tant, rising above things like 
streamlining check-in proce-
dures, scaling back housekeep-
ing, or getting creative when 
considering new amenities.

“We realized our employ-
ees are our No. 1 asset,” said 
Kirk Pederson, president of 
Sightline Hospitality. “And we 
have to take care of them first. 
That’s it. End of discussion. 
Bottom line.”

Dealing with uncertainty, 
anxiety, restrictions, constant 
changes, and stressed-out 
guests, hotel employees have 
gone above and beyond. And 
Pederson, for one, saw them 
come through with creativity, 
availability, and flexibility. 
At one point, for example, 
he stayed in a San Francisco 
property and was in the only 
occupied room. Running 
on limited staff, the general 
manager was the one work-
ing the graveyard shift at the 
front desk.

“And if I had a problem in the 
middle of the night, it was wak-
ing him up in his room close 
to the desk,” he said. “These 

managers were literally putting 
their personal cell phones as the 
forward number for any call that 
was coming into the hotel, and 
they were available 24 hours a 
day. That’s not easy. But they 
did it all with smiles on their 
faces and tried to continue to 
find ways to make guests happy. 
It’s who we are as hoteliers. But 
I was amazed by our teams and 
how they didn’t complain. They 
just did it.”

Human resources, led by 
Sightline SVP Sonya Jauregui, 
was laser-focused on com-
municating clearly with 
employees, he said, as well 
as connecting workers with 
counseling, helping them find 

day care for children, allowing 
those who could work remotely 
to do so, and assisting in filing 
unemployment as needed. And 
when vaccines were available, 
employees were given paid 
time off to receive one if they 
chose to. The result? “We do 
have a large number of employ-
ees who stuck with us through 
the whole thing who now are 
back to work and doing well,” 
he said. “The hotels are doing 
well. It almost feels like pre-
COVID times.”

Almost.
The learning curve that came 

part and parcel with COVID-
19 has been steep, and some 
things may never be the same. 

Forward
facing

EL
EN

AB
SL

/S
H

UT
TE

RS
TO

CK
.C

O
M

2 6   | SEPTEMBER  2021 | TODAYSHOTELIER.COM

http://TODAYSHOTELIER.COM
http://SHUTTERSTOCK.COM


  7-MINUTE READING TIME

TODAYSHOTELIER.COM | SEPTEMBER  2021 |  27

http://TODAYSHOTELIER.COM


Especially when it comes to 
consumer expectations.

“Every individual reacted in 
their own way,” Pederson said. 
“We operate in an environment 
where our job is to figure out 
what the consumer wants and 
to deliver on that experience. 
During a pandemic, it’s very 
difficult to determine what the 
consumer wants and deliver 
what they expect.”

The company’s resorts and 
drive-to destinations in many 
cases did “better than in the 
previous year,” he said. North 
Fork, Long Island, was full of 
people escaping the city, for 
example. But downtown urban 
locations had a completely dif-
ferent experience, with guests 
few and far between.

Looking ahead with new-
found wisdom, then, means a 
little bit of looking back.

IDEAS CAN 
CHANGE THE WORLD
Vipul Dayal, president & CEO 
of VNR Management, was one 
who looked for, and found, cre-
ative opportunities during the 
pandemic. One of his family’s 
independent properties pro-
vided complimentary rooms 
to first responders such as 911 
dispatchers, police officers, 
and ambulance drivers so they 
wouldn’t have to put their own 
loved ones at risk of exposure. 
At one point, there were more 
first responders in the hotel 
than other paying guests, he 
said. “We did it for the city,” 
he said. “We want to be part 
of the community.” That prop-
erty, Hotel 1550 in San Bruno, 
CA, earned the California Hotel 
& Lodging Association’s 2020 
Community Service Award. 
Dayal is also a past winner of 
the AAHOA Outreach Award for 
Philanthropy.

Pederson, meanwhile, said a 
film crew shooting a movie in 
the wine country of California 

took over two properties in 
Calistoga, with the crew using 
rooms like apartments. There 
were also many instances, 
especially later in 2020, when 
guests worked from the hotel 
properties while traveling with 
others.

Overall, Pederson said, the 
pandemic required his com-
pany to think about the busi-
ness in a new way.

“Diversification in demand 
generators has been a huge les-
son learned,” he said. “If you 
have historically relied on the 
top-15 producing corporate 
accounts in the market to fill 
your hotel, you don’t do that 
anymore.”

Instead, Pederson said, it’s 
about layering in group busi-
ness, incentive business, and 
other opportunities in differ-
ent ways. “I think companies in 
these different sources of busi-
ness realize they probably want 
to diversify a little bit more, 
as well,” he added. “Taking 
advantage of that and forming 
relationships with a number of 
different demand generators 
has become critical.”

CARPE DIEM
Dayal said he found significant 
guidance and encouragement 
through organizations such as 
AAHOA and California Hotel & 
Lodging Association. He also 
was thankful for the ability to 
find grants and other financial 
assistance. Dayal believes not 
only in SMART goals (specific, 
measurable, attainable, rele-
vant, and time-based), but also 
SMARTER. That extra “ER,” he 
said, stands for evaluate and 
revise, and there was plenty 
of opportunity to use that in 
recent months in his budget.

“Looking back, I should have 
saved a lot more than I did and 
factored that into the budget,” 
Dayal said. “Usually, we do 
about 3% in capital reserves, 
where we save 3% of top-line 

The learning 
curve that came 
part and parcel 
with COVID-19 
has been steep, 
and some 
things may 
never be the 
same. Especially 
when it comes 
to consumer 
expectations.”

Kirk Pederson,  
President,  
Sightline Hospitality

Vipul Dayal, President & CEO,  
VNR Management

2 8   | SEPTEMBER  2021 | TODAYSHOTELIER.COM

http://TODAYSHOTELIER.COM


FIVE STAR CLEAN  
FOR DECADES
WHY SETTLE FOR LESS?
Give complicated laundry an early checkout. Demand 
a brand that delivers durability, simplicity and faster 
throughput for years to come. Demand UniMac®.

MAXIMIZE EFFICIENCY AND MINIMIZE COSTS
VISIT UNIMAC.COM/DECADES

1980 1990 2000 2010 2020 2030

1048590_Alliance.indd   1 20/07/21   10:52 AM

revenue for capital improve-
ments. Next year, I’m going 
to bump that up to 5%, just in 
case.”

Dayal is hopeful for more 
industry-specific assistance 
from the federal govern-
ment, as well as guidance and 
regulations related to munici-
palities purchasing hotels 
to house those experiencing 
homelessness.

O CAPTAIN, MY CAPTAIN
Dayal, whose family owns and 
operates numerous franchise 
and independent properties 
across Texas, Louisiana, and 
California, found more flex-
ibility in the unbranded prop-
erties, ranging from breakfast 
requirements to employee fur-
loughs. “It was easier for inde-
pendents to make decisions,” 
he said.

Dayal and his wife personally 
manage one property, and in 
the early days of the pandemic, 
they met virtually with fur-
loughed staff every week and 
offered grocery gift cards to 
help them get through.

In Pederson’s view, brands 
have become more flexible, 
especially when compared 
with previous events like 9/11. 
He felt brands did whatever 
they could to help owners and 
operators. He also believes 
those on the independent side 
“have learned to come together 
to negotiate on behalf of all 
hotels, which also has been 
great in a time like this.”

GATHER YE ROSEBUDS 
WHILE YE MAY
“I don’t think we’ll ever run 
food and beverage facilities 
the way we did in the past,” 
Pederson said. Consumers 
are enjoying being able to pull 
up menus on their individual 
devices, as well as placing 
orders and paying on their 
own timeframe. Automated 
check-in is also here to stay, 

the hoteliers believe, though 
there’s some curiosity why 
guests don’t yet fully embrace 
it, since they regularly check 
in for flights on their phones.

Finally, there’s the impor-
tance of communicating, 
communicating, and com-
municating some more – with 
guests as well as employees. 
Pederson spoke about messag-
ing and managing expectations 

before guest arrival, at arrival, 
and during the stay. There has 
been plenty to cover, from 
housekeeping and turn-down 
service to social distancing 
and mask requirements. “But 
as much as you reach out to 
people, you know how that 
goes. They all have their own 
expectations in their head,” 
Pederson said. That level of 
communication became a 

component of operations “that we 
never had to deal with before,” he 
said. Some consumers have been 
upset by restrictions.

“But as an operator for every-
one, there is a line you have to 
draw in the sand and say, ‘These 
are the requirements. We’re sorry 
if you don’t like the requirements, 
but it’s not just about you. It’s 
about the well-being of everyone 
involved.’”� ■
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FRANCHISING 

by ROBERT BRAUN
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ONE OF THE 
challenges 
hotel own-
er s and 
brands face 
is creating 

a true alignment of interests. 
While brands create and imple-
ment standards and policies 
for the benefit of the brand as 
a whole, the owner is less con-
cerned about the reputation 
(and profitability) of the brand 
than the performance of the 
owner’s hotel. When a brand 
introduces new standards or 
implements new initiatives, it 
intends to enhance the brand 
but not an individual prop-
erty. A rising tide might lift all 
ships, but some will float higher 
than others, some hotels might 
not benefit from the costs of 
implementing new standards, 
and some might be swamped 
by the tide. Any approach to 
working with brands begins by 
understanding the interests of 
the owner and the brand often 
aren’t aligned.

Simply stated, brands are 
focused on increasing the 
value of the entire portfolio of 
properties, while hotel owners 
are concerned about the value 
and income of a single property 
(or their portfolio of hotels). 
Brands can “sacrifice” the prof-
itability of a single property so 
long as the value of the portfolio 

is enhanced. Moreover, brands 
typically are compensated on a 
“top line” basis – royalties and 
management fees are calculated 
on the basis of gross revenues, 
whether or not the hotel is profit-
able, and both brand managers 
and franchisors are additionally 
compensated for their expenses. 
This is just the opposite for own-
ers, who need to profit from each 
property to make the invest-
ment in building and maintain-
ing a hotel justifiable.

The challenge to both own-
ers and brands, then, is how to 
create a relationship that rec-
ognizes the differing goals of 
brands and owners, and reduces 
the gap between the two.

CHOOSING THE  
RIGHT BRAND
Selecting the right brand is 
the first step in achieving an 
alignment of interests. This, 
in itself, is challenging. Many 
owners come to the table with 
a pre-conceived notion of what 
the best brand for a property 

might be. The owner may have 
enjoyed staying at a particular 
hotel or might want to have a 
particular flag for bragging 
rights. These and other fac-
tors can cause a prospective 
owner to ignore the hard facts 
of whether a particular brand 
will be successful.

There also are limits to the 
choices available to owners. 
Hotel owners typically request 
that a brand agree, for a period 
of time, not to open a compet-
ing hotel in their market area, 
which can limit the available 
choices. Brands also, appropri-
ately, will look carefully before 
approving a hotel that directly 
competes with another hotel 
in their portfolio. As brands 

increase the number of flags 
in their portfolios – Marriott 
alone has 30 separate flags – 
the number of available flags in 
a particular location can actu-
ally shrink.

Owners and brands need 
to be realistic in choosing the 
right flag for a property and be 
prepared to make hard choices 
when it comes to selecting the 
brand.

DO YOUR HOMEWORK
Owners and brands typically 
consider projections of reve-
nues, costs, and profitability in 
making a brand decision. While 
the consultants who prepare 
these forecasts are skilled, 
their work must be reviewed 
critically, in part because they 
are, by necessity, retrospective. 
Sometimes, an unanticipated 
event will make projections 
unreliable: Forecasts pre-
sented in January 2020, based 
on the prior years’ experience, 
would not, and could not, have 
predicted a virtual shutdown of 
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the hospitality industry begin-
ning in the following March. 
Similarly, projections in March 
2021 based on the experience 
of the prior year are equally 
unreliable.

At the same time, an 
informed and critical observer 
will consider factors that might 
not be shown in the forecasts. 
What additional properties, 
particularly competing prop-
erties, are expected to enter 
the market area? Is the loca-
tion of the proposed hotel a 
target for union organizing, 
or is the local government 
considering revisions to zon-
ing, tax, or other policies? Are 
the assumptions underlying 
the projections – sources of 
demand, travel patterns, etc. – 
reasonable and reliable? Since 
owners often develop in their 
own backyards, they may have 
“inside knowledge” that can be 
applied to the project.

NOT ALL FLAGS  
ARE EQUAL
A multitude of flags can give an 
owner a multitude of choices. 
However, owners need to rec-
ognize that not all flags, even 
when they share reservations 
and other brand resources, 
are equal. When a brand has 
multiple flags, it may be hard 
to differentiate one from 
another, and may be difficult 
for a brand to give each of its 

flags adequate attention, espe-
cially now, when the hospital-
ity business is attempting to 
recover from the devastation 
of the pandemic. Periodically, 
a flag might be neglected, and 
owners should consider that 
possibility as well.

Owners also should con-
sider very carefully investing 
in a new flag concept. Brands 
develop new flags to provide 
the perfect solution to each 
traveler. But starting a flag 
from scratch or acquiring and 
attempting to invigorate a flag 
can be difficult. When a flag 
doesn’t gain adequate accep-
tance and loyalty, the owner 
suffers, and owners should 
seek compensation and assur-
ances if they decide to be the 
guinea pig for a new idea.

THE AGREEMENT  
IS IMPORTANT
Many commentators, includ-
ing those with experience in 
the industry, argue that the 
brand’s track record is more 
important than the manage-
ment or franchise agreement 
underlying the property. An 
owner should verify the track 
record before making a com-
mitment. However, the track 
record alone is not enough. 
First, while every brand has 
a list of highly touted suc-
cesses, every brand company 
also has a less-publicized list 
of disappointments. The track 
record goes both ways. Beyond 
that, a franchise or manage-
ment agreement is a complex 
document that identifies the 
expectations of parties for a 

period of 20 years or more. 
During that period of time, a 
good reputation can turn into 
a disappointment, and relying 
on decades-old assumptions 
may be disastrous.

All of these factors lead to a 
key conclusion: Owners need 
to have a meaningful say in 
hotel operations. While own-
ers engage brands because of 
brands’ expertise, resources, 
personnel, and reputation, the 
relationship between owners 
and brands is “asymmetrical,” 
and the goals of the two differ. 
Brands would like an agree-
ment where the owner simply 
hands over the keys and hopes 
for the best, but today’s own-
ers are, and should be, vitally 
interested in operations. 
Owners should have clear 
oversight and approval rights 
over budgeting, expenditures, 
and key operating decisions.

BRIDGE THE GAP
The differences between 
owners and brands can be 
resolved by applying expertise 
and experience in the options 
and alternatives available to 
the parties. Owners need 
to engage advisors who can 
recommend meaningful and 
practical compromises, and 
who are known to be credible 
players in the industry.� ■

Robert Braun is a partner in the 
Los Angeles law firm of Jeffer 
Mangels Butler & Mitchell LLP, 
where his practice, spanning 
more than 30 years, focuses 
on corporate, finance, and 
securities law with an emphasis 
on emerging technologies, 
hospitality, and business 
transactions. To learn more,  
visit www.hotellawyer.com.
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LEGAL CORNER

Protection  
An 
independent  
hotelier’s  
guide to  
post-pandemic 
law
by DARSHAN PATEL
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PROTECT YOURSELF
During the session, Bharat and I asked attendees to raise 
their hands if they had been in the hotel business for 
several years and had not yet been sued. Virtually no 
hands went up.

Simply put, if you haven’t been sued yet, it’s just a 
matter of time. The question is, what are you going to do 
with the time you have between this moment and that 
fateful day to best prepare? The clock is ticking. And even 
if you have been sued before, it almost certainly wasn’t 
your last time going through the process. And if you don’t 
believe your time is coming, consider this: There are cur-
rently at least as many students in law school as there 
are practicing lawyers. The firms can’t possibly hire all 
those lawyers, assuming even 70% of them graduate and 
pass the bar exam. There aren’t enough firms to hire all 
those lawyers. Many of them, then, will start their own 
practices, and at least some of them will start looking 
for easy-to-win (or settle) cases. That can bring them 
to your door.

But there are several key steps hotels can take to guard 
against frivolous lawsuits, and that process begins with 
identifying potential problems well ahead of time. As 
Bharat said during our session, any hotelier can be sued 
at any point in time for anything. That’s the bad news. 
But the silver lining is that once you’ve been notified of 
a lawsuit, you have several options at your disposal. And 
before you do anything, as an AAHOA Member, you have 
legal resources at your disposal, so reach out to AAHOA 
immediately once you’ve been notified of a lawsuit filed 
against you.

Second, you need to move as quickly as you can to 
document as much as possible. For example, are you being 
sued because a guest allegedly found bed bugs in a room? 
Locate a pest control specialist certified in bed bugs to 
inspect your property with the hope of getting a clean 
report. Interview staff and take statements. Ultimately, 
you need to document, document, document everything, 
even if it doesn’t seem significant. You need as long and 
deep a paper trail as possible. The more of a paper trail 
you can create, the greater the likelihood of the lawsuit 
being dismissed outright

Another area of concern for hoteliers, for a litany of rea-
sons, is human trafficking. Putting aside for a moment 
the responsibility hoteliers bear in helping eliminate 
this scourge on their properties, a hotel owner can face 
criminal and civil implications should a court find the 
property and its staff to have been negligent, or worse, 
complicit, in issues of human trafficking. Again, AAHOA 
has resources to train members on this issue, so be sure 
to take advantage of that option. And training your staff 
on ways to spot trafficking can drastically cut your risk 
of this kind of lawsuit darkening your door.

The simple fact is that for everything we enjoy about 
this industry, hotels can be an easy target for lawsuits. 
Taking steps today, or at least knowing what your options 
are if, and when, that day comes will go a long way toward 
protecting you, your family, your livelihood, your employ-
ees, and your future.� ■

Darshan Patel is Principal with DPA Attorneys at Law, APC. He 
can be reached at dpatel@dpaattorneys.com.

Simply put, if you haven’t been sued yet, it’s just a matter of time. The 
question is, what are you going to do with the time you have between 
this moment and that fateful day to best prepare?”

OWNING AND OPERATING A HOTEL HAS NEVER BEEN EASY, AND IT CAN BE EVEN MORE DIFFICULT 
for independent hoteliers. With the ever-evolving landscape, it’s important hoteliers know the latest 
legal implications as we continue down the path to recovery. With that in mind, I co-hosted an educa-
tion session at AAHOACON21 with AAHOA then-Secretary, now-Treasurer Bharat Patel that explored 
post-pandemic law for independent hoteliers where we discussed a host of hot-button issues, including 
evictions, ADA lawsuits, and how independent hoteliers can best protect their businesses in light of issues 

like these that have only been exacerbated by the pandemic and the aggressively litigious society in which we all live.
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FINANCE

Stepping  upLooking through the capital markets 
lens, how can hotel owners benefit 

from showing leadership?
by RUSHI SHAH
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ITH THE 
tail winds of 

inflation, a 
national hotel 

supply down 
by 10 percent, and demand 
dynamics that favor commer-
cial real estate owners, espe-
cially within hospitality, now 
is the time for asset owners 
to re-evaluate strategies and 
optimize for growth. All signals 
point to a healing in the capital 
markets and a stronger-than-
expected economic recovery. 
Domestic travel is at an all-
time high, while international 
travel continues to struggle, 
creating significant oppor-
tunities for savvy U.S. hotel 
owners who play their cards 
right. Those who understand 
risk-adjusted returns and take 
advantage of prudent lever-
age will find themselves well-
positioned to succeed during 
what may be the roaring ’20s of 
our generation. Furthermore, 
asset owners who are able to 
separate emotion from rational 
decision-making and demon-
strate leadership in all aspects 

of their business, whether it be 
operations, management, or 
financing, will rise to the top.

OPERATIONAL 
LEADERSHIP
As COVID-19 moves into the 
rearview mirror, owners are 
likely to make the mistake of 
being shortsighted in their 
operational decisions. If 
miscalculated, the quest for 
short-term gains can result 
in long-term problems. Take 
labor for instance. Using the 
pandemic as an excuse, a hotel 
owner may cut corners to drive 
bottom-line growth instead of 
ensuring labor is managed in a 
way that doesn’t impact quality 
of service.

Eliminating complimentary 
breakfast is another good 
example. While it may save 
money in the short-term, the 
long-term negative effects on 
customer satisfaction, reviews, 
and the hotel’s reputation 
may outweigh any immediate 
returns.

FINANCIAL LEADERSHIP
Capital availability continues 
to be a key constraint that hotel 
owners must address to take 
advantage of market condi-
tions and position themselves 
for growth. Hotel leaders with 
a deep understanding of capi-
tal markets (or who engage a 
trusted industry expert) and 
who are able to remove them-
selves from the equation and 
view their assets objectively 
through the lens of the capi-
tal stack are likely to be more 

successful at securing financ-
ing. For example, many hotel 
owners who self-manage their 
hotels fail to charge a manage-
ment fee or compensate them-
selves for their efforts. This 
practice is akin to providing a 
free service to the hotel entity 
and is an underwriting red flag 
for institutional capital sources 
who would have to pay a third 
party to manage the hotel in 
the event of the borrower’s 
default. Using the goods and 
services of people for the bet-
terment of your asset without 
paying the commensurate 
wage or fee for their time is 
also extremely shortsighted 
and could be a value drain in 
the long run.

Hotel owners also can dem-
onstrate leadership by recog-
nizing the value of the risk an 
investor is taking when invest-
ing in the asset. If an equity 
investor is providing the lion’s 
share of capital needed to 
acquire an asset, that investor 
deserves to be paid the larg-
est portion of the equity return. 
Therefore, a mezzanine debt 
lender or a preferred equity 
provider is going to expect a 
higher, double-digit return 
compared to a senior lender. 
Additionally, preferred equity 
investors will demand a pre-
ferred return and a share of 
outside profits since they are 
investing money at a higher 
level of the capital stack.

RECOURSE VS. NON-
RECOURSE FINANCING
Most borrowers tend to 
approach the recourse vs. 
non-recourse financing deci-
sion very lightly. Prudent 
leadership, however, calls for 

disciplined recourse manage-
ment by prudent borrowers. 
This means the contingent 
liabilities on a borrower’s 
personal financial statement 
are as important, if not more 
important, as the general 
liabilities on the borrower’s 
personal balance sheet. Yes, 
non-recourse debt comes with 
strings attached, but as per 
conventional wisdom, there 
are no free lunches. Because a 
hotel is an operating business, 
there is even more of a reason 
for hotel owners to manage 
recourse risk and free up their 
balance sheets to take advan-
tage of the institutional capital 
markets.

As hotel assets re-establish 
strong trailing 12-month oper-
ating numbers, owners should 
re-evaluate whether their 
properties are candidates for 
recapitalization or refinancing 
to reposition for growth and 
manage risk.� ■

Rushi Shah is 
Principal and 
CEO of the 
commercial 
mortgage and 
real estate 

investment banking firm and 
AAHOA Allied Member Mag Mile 
Capital. As a leader in hospitality 
financing, Shah specializes in 
structuring and placing high 
leverage, nonrecourse bridge and 
permanent debt with cash out for 
full- and limited-service hotels 
nationwide. Since joining the 
firm’s predecessor, Aries Capital, 
in 2015, Shah has structured and 
closed hundreds of millions in 
financing for all property types. 
Shah has held previous positions 
at Northern Trust and has an MBA 
from the University of Chicago’s 
Booth School of Business.

  3.5-MINUTE READING TIME

TODAYSHOTELIER.COM | SEPTEMBER  2021 |  35

http://TODAYSHOTELIER.COM


VENDOR PARTNERS
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Sonesta and RLH Corp. joined forces to create one of the 

largest and fastest growing companies in the industry. 

The power of Sonesta’s operational excellence combined 

with RLH Corp.’s winning technology and franchising 

expertise will create unprecedented opportunities… without 

compromising our collective culture of collaboration and 

openness. That’s the definition of a game changer.  

Discover how our brands can be a game changer for you.
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Jatin Patel  |  RLH Portland & RLH Port Angeles  |  Advisory Board Chair

“I VALUE THE COLLABORATIVE RELATIONSHIP AND THE VOICE THAT 
PROVIDES ME. THIS IS KEY TO THE GROWTH OF THE COMPANY.”
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VENDOR PARTNERS

AAHOA Vendor Partners
AHOA is pleased to provide this list of its Club Blue, Platinum, Gold, Silver, and Allied members as a resource for members. 

AAHOA, however, does not endorse these companies or the products or services they offer, or any of the discounts, deal terms 
or other offers related to the price that any of these companies may advertise, market, or promote to AAHOA members. AAHOA 
strongly encourages all of its members and any users of this list to conduct all reasonable and necessary due diligence and 

research prior to selecting a company with which to do business.
Gray shading denotes Platinum (Dark Grey) & Silver Members
Blue shading denotes Club Blue Members

A
ACCOUNTING SERVICES
DOCYT Accounting 
Sid Saxena 
844-663-6298 
info@docyt.com

Inn-Flow 
John Erhart 
919-277-9027 
john.erhart@inn-flow.com
M3 Accounting + Analytics 
Scott Watson 
770-531-3730 
scott@m3as.com

ADA COMPLIANCE
Delta Faucet Company 
Clinton Cardinal 
317-752-8688 
clinton.cardinal@deltafaucet.com
Fisher & Phillips 
John Mavros 
949-798-2134 
jmavros@laborlawyers.com

ADJUSTERS
Goodman Gable Gould  
Adjusters International 
Scott Greenwald 
770-434-4900 
sgreenwald@gggco.com
Rosen Affiliates 
Brett Rosen 
732-540-8318 
brett@rosenaffiliates.com

ADVERTISING/
MARKETING
CYBERWEB Hotels, LLC. 
Bhavish H. Bhutta 
813-731-1960 
bhavish@cyberwebhotels.com
Guest Trends Inc. 
Steve J. Lewis 
858-430-8107 
slewis@guesttrends.com
HotelCoupons.com 
Kristina Mielke 
877-261-4758 
kristina.mielke@hotelcoupons.com
My Hotel Reputation 
Brandy Conner 
866-960-9772 
sales@myhotelreputation.com
Travel Media Group 
Dana Singer 
888-661-5060 
info@travelmediagroup.com
Zonetail Inc 
Mark Holmes 
416-994-5399 
mark@zonetail.com

AIR PURIFICATION/
WATER FILTRATION
FreshAir Sensor 
Matt Hanson 
603-643-7181 
matt@freshairsensor.com

APPRAISERS
HVS 
Russ Rivard 
214-766-5394 
rrivard@ushotelappraisals.com
O’Connor & Associates 
Andrew Choy 
713-375-4224 
achoy@poconnor.com

ARCHITECTS
DesignCell Architecture 
Scott Brown 
702-403-1575 
scott@design-cell.com
Russell and Dawson Inc 
Chirag Thaker 
860-289-1100 
chirag.thaker@rdaep.com

ATTORNEYS
A Nava & Glander Law Firm 
Kenzie Arnold 
210-305-4220 
karnold@anglawfirm.com
Estes & Gandhi, P.C. 
Niral Gandhi 
214-272-8030 
ngandhi@estesgandhi.com
Fisher & Phillips 
John Mavros 
949-798-2134 
jmavros@laborlawyers.com
Goldstein Law Group 
Jeffrey Goldstein, Esq. 
202-293-3947 
jgoldstein@goldlawgroup.com
Patel Gaines, LLP 
Rahul B. Patel 
210-460-7787 
marketing@patelgaines.com
Patel Law Group /  
Fidelity National Title 
Anish P. Patel 
972-650-6848 
rpatel@patellegal.com
Richard Franzblau, LLC 
Richard D. Franzblau 
407-770-2520 
rdfranzblau@gmail.com
Sharma Law Group 
Onkar Sharma 
301-593-1983 
onkar.sharma@sharmalawgroup.com

BED + BATH 
ACCESSORIES/SUPPLIES
Avendra 
Carol Risett 
301-825-0091 
carol.riesett@avendra.com

Forever Foundations & Frame LLC 
Dennis Rodgers 
714-833-8639 
dennis.r@foreverfoundations.com
Wayfair LLC 
Daniel Walraven 
857-306-1162 
dwalraven@wayfair.com

BEDSPREADS/
DRAPERIES/PILLOWS
Amerifab International 
Raju Mehta 
336-882-9010 
marketing@amerifabintl.com
CMV Sharper Finish, Inc 
Venkat Tripuraneni 
773-276-4800 
venkat@cmvsharperfinish.com
Integra Fabrics 
Jason Smith 
843-756-4700 
jason.smith@integrafabrics.com
Kenco Hospitality, Inc. 
Gary Kenney 
954-921-5434 
gkenny@kencohospitality.com
Serta Simmons Hospitality Bedding 
Mike Ryan 
404-307-3909 
mryan@sertasimmons.com

Somnum Mattress by  
Lippert Components 
Dan Lechlitner 
547-536-0084 
dlechlitner@lci1.com

CABLE/SATELLITE  
TV SERVICES
AdCommTV 
Jason Cohen 
561-543-7543 
jason.cohen@adcomm.com
Allbridge 
Craig Snelgrove 
888-243-9476 
sales@allbridge.com
ALVI SATELLITES 
Prashant Ajmera 
678-957-8700 
alvisatellites@gmail.com

Dish Business 
Tyler Floyd 
303-723-1854 
tyler.floyd@dish.com

Flagstaff Satellite & TV 
Louisa Fiorita 
847-330-6000 
lfiorita@flagstaffcorp.com
Gold Star Systems 
Mark Palmer 
972-495-4075 
sales@goldstarsystems.com
Home Box Office 
Michelle Mahoney 
347-610-1081 
michelle.mahoney@warnermedia.com

Just In Time Communications 
Justin Jones 
909-985-3777 
justin@justintime.tv

MTV, Inc. 
Vik Shah 
818-772-4200 
vikshah25@gmail.com
MVM Technology 
Michele Blanton 
704-776-5940 
mblanton@mvmtechnology.com

PDI Communications 
Silvia Hall 
800-242-1606 
sales@pdiconnected.com
Showtime Networks Inc. 
Doug Markott 
770-698-6937 
doug.markott@showtime.net

Sight and Sound 
Jimmy Newton 
281-499-4373 
jnewton@sightandsound.tv
Sonu Satellite 
Neil Doshi 
877-999-7668 
neil@sonutv.com

Spectrum Enterprise 
Stephanie Pitts 
212-379-5826 
stephanye.pitts@charter.com

TV Asia 
Pradeep Hegde 
732-650-1100 26 
info@tvasiausa.com

USA Digital Inc 
Aaron Gomez 
888-388-1531 
aaron@usadigital.tv
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World Cinema, Inc. 
Ella Ahmed 
713-266-2686 
eahmed@wcitv.com

CARPET FLOOR CARE
Bissell Big Green Commercial 
Anthony J. Lagreca 
800-242-1378 
lagreca@oreck.com
Shaw Contract 
Sean Finn 
404-556-4110 
sean.finn@shawcontract.com

CARPET/ 
CARPET CUSHION
Embassy Carpets & Design Center 
Darabhai A. Jilla 
800-366-7847 11 
dara.jilla@embassycarpets.com
Hersha Purchasing & Design 
Ben Vaishnav 
717-236-2242 
ben.vaishnav@hersha.com
Mohawk Group 
Adam Furth 
770-298-8185 
adam_furth@mohawkind.com
Shaw Contract 
Sean Finn 
404-556-4110 
sean.finn@shawcontract.com

CASEGOODS
Artone LLC. 
Michael Calimeri 
716-664-2232 
michael.calimeri@artonemfg.com
Elkay Interior Systems (EIS) 
Charles Welch 
800-837-8373 
charles.welch@elkay.com
Foliot Furniture 
Mahesh Parekh 
702-278-7380 
marketing@foliot.com

Hospitality Designs 
Ruben A. Cohen 
877-468-3588 
ruben@hospitalitydesigns.com
Innovative Furnishings 
Rohan Patel 
404-236-9690 
sales@innfurnishings.com
JTB Furniture 
Jake Brown 
800-654-3876 
jake.brown@jtbfurniture.com
Lang Furniture Inc. 
Lyle Lang 
715-387-1690 
lyle.lang@langfurniture.net
Lead Designs LLC 
Raju Mehta 
336-558-3410 
rajm@leaddesignsllc.com
Matrix Hospitality Furniture Inc. 
Kulwinder Deol 
647-847-1299 
kdeol@matrixhospitality.ca
Procure Hospitality 
Jyotish Patel 
415-704-8799 
shishir-patel@hotmail.com
Sara Hospitality 
Sangeeta Agarwal 
678-360-5117 
sarabizsolution@gmail.com

CHEMICALS
Auto-Chlor System 
Gene Micci 
901-521-3102 
micci@autochlor.com
Bed Bug- Heat Doctor/Prevsol 
Jeff Zimmerman 
517-936-9415 
jeffrzimmerman@hotmail.com
DIVERSEY, Inc. 
Deniz Alpaslan 
262-994-7158 
deniz.alpaslan@diversey.com

Ecolab, Inc. 
Tori Hollaway 
1-800-352-5326 
tori.hollaway@ecolab.com

Spartan Chemical Company, Inc 
Dave Reed 
800-537-8990 
dreed@spartanchemical.com
UNX Industries, Inc. 
Jessica Nobles 
252-756-8616 
jessica.nobles@unxinc.com

COMPUTERS HARDWARE
Cox Business 
Alea Riley 
404-269-3057 
alea.riley@cox.com

Zyxel Communications 
Tri Nguyen 
800-255-4101 
tri@zyxel.com

COMPUTERS SOFTWARE
AutoClerk, Inc. 
Kevin Velez 
623-780-6362 
kevin.velez@bestwestern.com

DOCYT Accounting 
Sid Saxena 
844-663-6298 
info@docyt.com

Inn-Flow 
John Erhart 
919-277-9027 
john.erhart@inn-flow.com
M3 Accounting + Analytics 
Scott Watson 
770-531-3730 
scott@m3as.com

CONSTRUCTION
Anatole Exteriors 
Leela Rao 
423-473-7313 
leela@anatoleexteriors.com
Behr Paint Company 
Neal Patel 
714-545-7101 
nvpatel@behr.com
Carolina Products, INC 
Eric Line 
704-364-9029 
ericl@cpipanels.com
Guerdon, LLC 
Paul Dille 
208-854-8144 
pdille@guerdon.com
Russell and Dawson Inc 
Chirag Thaker 
860-289-1100 
chirag.thaker@rdaep.com

CONSULTING
Gillis Consulting and Training 
Tammy Gillis 
519-240-6990 
tgillis@gillissales.com
GRP Capital 
Krishan R. Patel 
888-855-0687 
info@grpcapital.com
Hotel Brokers International 
Glenda Webb 
816-505-4315 
gwebb@hbihotels.com
HVS 
Russ Rivard 
214-766-5394 
rrivard@ushotelappraisals.com
Jacaruso Enterprises Inc. 
Melanie Calcagno 
210-415-0522 
mcalcagno@jacaruso.com

myDigitalOffice 
Matt Curry 
270-993-1197 
matt@mydigitaloffice.com

National Tax Group 
Lee Ferry 
847-878-6564 
lferry@ntgadvantage.com
PHD Financial LLC 
Paul E. Darrow 
480-656-0907 
paul@phdfinancialllc.com
Royal Design Inc. 
Jolanta Lukus 
905-508-5600 
jlukus@royaldesign.ca

CONTRACTORS
Anatole Exteriors 
Leela Rao 
423-473-7313 
leela@anatoleexteriors.com

CREDIT CARD 
PROCESSING
American Express 
Rebecca Carron 
800-528-5200 
courtney.robbins@aexp.com

Chase 
Faheem Khan 
972-324-5510 
faheem.khan@jpmorgan.com

Fortis Payment Systems, LLC 
Nirav Shah 
248-465-9999 
nirav.shah@fortispay.com

Shift4 Payments 
Shift4 Sales Team 
702-597-2480 
sales@shift4.com

CULTURED MARBLE/
SOLID SURFACE 
PRODUCTS
MPL Company 
Sean Jacobs 
317-835-9000 
sjacobs@mplcompany.net
Shower Walls SA de CV 
Karen Borunda 
855-219-3751 
karen@shower-walls.net

Vanities International LLC 
Glenn Schischa 
317-831-2717 
glenns@vanitiesint.com

DOORS/WINDOWS
TACC, Inc. 
Diane Farr 
704-896-3910 
john@taccinc.com

ELECTRICITY AND 
NATURAL GAS
Ananta Energy Source 
Merrill Mangalasseril 
312-520-4220 
merrillm@goananta.com
Carolina Products, INC 
Eric Line 
704-364-9029 
ericl@cpipanels.com

ELECTRONIC  
LOCKING SYSTEMS
Acculock 
Dan Brown 
866-222-8562 
dan@acculock.com

Dormakaba 
Bruce Robertson 
706-754-3012 
bruce.robertson@dormakaba.com
Onity, Inc. 
Mark G. Lewitt 
800-248-6189 
mark.lewitt@onity.com

EMPLOYEE BENEFITS/
EMPLOYEE LEASING
ADP, Inc. 
Thomas Bell 
770-238-4405 
thomas.bell@adp.com

ENERGY MANAGEMENT
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@amana-ptac.com

Carrier Enterprise 
Rob Gallant 
480-249-6516 
rob.gallant@carrierenterprise.com
National Hot Water 
Randy Meyer 
888-444-4435 
r.meyer@nationalhotwater.com

EQUIPMENT/ 
APPLIANCE PROVIDERS
CMV Sharper Finish, Inc 
Venkat Tripuraneni 
773-276-4800 
venkat@cmvsharperfinish.com
GE Appliances 
Amy Kaiser 
502-452-3073 
amy.kaiser@geappliances.com

Ice-O-Matic 
Scott Meyer 
800-423-3367 
scott.meyer@iceomatic.com
Southeastern Laundry  
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com
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ESTATE PLANNING
New York Life Insurance Company 
Srinivas (Rosy) Ranga 
713-898-8262 
srranga@nyl.com
Patel Law Group /  
Fidelity National Title 
Anish P. Patel 
972-650-6848 
rpatel@patellegal.com

FINANCING
Access Point Financial 
Lori Tirado 
404-382-9599 
rloerzel@accesspointfinancial.com

American Express 
Rebecca Carron 
800-528-5200 
courtney.robbins@aexp.com

Ascentium Capital, LLC 
Mark Kerrutt 
281-902-1948 
markkerrutt@ascentiumcapital.com
Bloomfield Capital Partners 
Brent Truscott 
248-220-2405 
btruscott@bloomfieldcapital.com
Customers Bank 
Tiffany Kidd 
903-363-3848 
tkidd@customersbank.com
Farmers State Bank of Alto Pass 
Christopher Healy 
812-589-2018 
chealy@myfsb.com
Fortis Payment Systems, LLC 
Nirav Shah 
248-465-9999 
nirav.shah@fortispay.com

GRP Capital 
Krishan R. Patel 
888-855-0687 
info@grpcapital.com
Largo Hospitality Finance Group 
Gary J. Coscia 
716-204-2200 
kvivian@largocapital.com
Mag Mile Capital 
Rushi Shah 
312-640-7430 
rshah@magmilecapital.com
Marcus & Millichap 
Brian Hosey 
202-536-3750 
brian.hosey@marcusmillichap.com

New York Life Insurance Company 
Srinivas (Rosy) Ranga 
713-898-8262 
srranga@nyl.com
Pinnacle Hotel Finance 
Tim Maher 
954-449-9040 
tmaher@pinnacleff.com
PMC Commercial Trust 
Kristi Lewis-Hodge 
972-349-3200 
loans@pmctrust.com

SBA Funding Depot, LLC 
Wayne H. Lazarus 
404-281-4636 
wlazarus@sbafundingdepot.com
State Bank of Texas 
Melissa Butler 
469-200-8245 
sandpatel@statebnk.com

Universal Financial Consultants 
Vincent Munno 
727-669-0109 
vmunno@ufc.bz

FITNESS EQUIPMENT
Hotel Fitness 
Don Osika 
260-434-2428 
info@hotelfitness.com
ProMAXima Strength and 
Conditioning 
John Yager 
713-667-9606 
jyager@promaxima.com

FLOOR COVERINGS
Atlas Concorde 
Michael Sautner 
615-573-1379 
m.sautner@atlasconcorde.com

Bedrosians - Tile and Stone 
Ara Movsesian 
559-289-5160 
ara.movsesian@bedrosians.com
Embassy Carpets & Design Center 
Darabhai A. Jilla 
800-366-7847 11 
dara.jilla@embassycarpets.com
First Choice Décor and More 
Darin Dugger 
706-271-8023 
firstchoicelvp@gmail.com
Floor & Decor Commercial Flooring 
Judy Spill 
877-659-2478 
patrick.casey@flooranddecor.com
Graniti Vicentia 
Megha Raja 
713-869-0800 
megha@granitivicentia.com
Halstead 
Zachary Matthews 
706-624-4312 
bmatthews@halsteadintl.com
Mohawk Group 
Adam Furth 
770-298-8185 
adam_furth@mohawkind.com
MSI Surfaces 
Anil Palasamudram 
713-570-7000 
anil@msisurfaces.com

TORLYS Inc. 
Scott Tye 
647-449-1757 
scott.tye@torlys.com

FOOD/BEVERAGE
Avendra 
Carol Risett 
301-825-0091 
carol.riesett@avendra.com

Essensa 
Julie Strouss 
602-410-2957 
julie_strouss@premierinc.com
Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com

Pepsi 
Karl Bush 
336-251-9758 
karl.bush@pepsico.com

FRANCHISE 
AGREEMENTS/
LITIGATION SUPPORT
Patel Gaines, LLP 
Rahul B. Patel 
210-460-7787 
marketing@patelgaines.com

FRANCHISING
Best Western Hotels & Resorts 
Michelle Zajac 
800-847-2429 
michelle.zajac@bestwestern.com

Choice Hotels International 
Tim Shuy 
301-592-5000 
development@choicehotels.com

Cobblestone Hotels 
Josie Kilgore 
920-230-2622 
jjunker@cobblestonehotels.com
Extended Stay America 
Linda Trexler 
980-345-1600 
ltrexler@esa.com

Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com

G6 Hospitality Franchising, LLC 
Lauren France 
972-360-9000 
france_lauren@g6hospitality.com

HILTON, Inc. 
Bill Fortier 
703-883-1000 
bill.fortier@hilton.com

Hospitality International, Inc. 
Chris Guimbellot 
770-270-1180 
chris@hifranchise.com
Hyatt Hotels Corporation 
Jason Gregorek 
james.tierney@hyatt.com

IHG Hotels & Resorts 
Karen Rogow 
770-604-5379 
karen.rogow@ihg.com

Marriott International 
Eric Jacobs 
703-473-6606 
eric.jacobs@marriott.com

My Place Hotels of America 
Terry Kline 
605-229-8684 
terry.kline@myplacehotels.com

OYO Hotels Inc 
Stephen Jarrett 
+91-981-872-4954 
stephen.jarrett@oyorooms.com

Radisson Hotel Group 
Phil Hugh 
800-336-3301 
phil.hugh@radisson 
	 hotelsamericas.com

Red Roof 
Stephanie Pina 
888-473-8861 
spina@redroof.com

Sonesta + RLH Corp 
Jordan Langlois 
509-777-6330 
jordan.langlois@rlhco.com

Wyndham Hotels & Resorts 
Kevin Brickner 
973-753-7158 
kevin.brickner@wyndham.com

FURNITURE/FIXTURES
All4Lodging, LLC 
Naresh Bhakta 
626-253-6355 
nareshbhakta@aol.com
Artone LLC. 
Michael Calimeri 
716-664-2232 
michael.calimeri@artonemfg.com
Casabella Sourcing LTD 
Rushi Thakkar 
224-808-7730 
rushi.thakkar@casa-bella.biz
Case Goods Refinishing 
Robert Wallis 
757-617-4459 
robert@casegoodsrefinishing.com
Corsicana Mattress 
Rebecca Hewitt 
1-800-323-4349 
rebhewitt@corsicanamattress.com
Foliot Furniture 
Mahesh Parekh 
702-278-7380 
marketing@foliot.com

Hersha Purchasing & Design 
Ben Vaishnav 
717-236-2242 
ben.vaishnav@hersha.com
Hospitality Designs 
Ruben A. Cohen 
877-468-3588 
ruben@hospitalitydesigns.com
Hotel Depot, Inc. 
Samir Parikh 
908-222-9383 
samir@hoteldepots.com
HotelFurniture.com 
Ashleigh Baker 
1-800-750-1174 
marketing@hotelfurniture.com
Innovative Furnishings 
Rohan Patel 
404-236-9690 
sales@innfurnishings.com
JTB Furniture 
Jake Brown 
800-654-3876 
jake.brown@jtbfurniture.com
Lang Furniture Inc. 
Lyle Lang 
715-387-1690 
lyle.lang@langfurniture.net
Malar Contract Lighting 
Nathan Atkins 
800-637-4992 
nathan@malarlighting.com
Matrix Hospitality Furniture Inc. 
Kulwinder Deol 
647-847-1299 
kdeol@matrixhospitality.ca
Sara Hospitality 
Sangeeta Agarwal 
678-360-5117 
sarabizsolution@gmail.com
Suncoast Aluminum Furniture 
Prakash C.Varshney 
239-267-8300 
paul@suncoastfurniture.com
Tempur Sealy International, Inc. 
David Wiles 
336-861-3566 
laurinda.cooper@tempursealy.com
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The Living Company 
Laurie Provin 
469-687-8983 
lprovin@livingcompany.com
Wayfair LLC 
Daniel Walraven 
857-306-1162 
dwalraven@wayfair.com

GRAPHICS
American Image 
Jackie Larson 
201-384-9200 
jackiel@ahsign.com

HARDWARE
Lowe’s ProServices 
Julie Patel 
404-640-8657 
earl.madison@lowesprosupply.com

TACC, Inc. 
Diane Farr 
704-896-3910 
john@taccinc.com

HEATING/ 
AIR CONDITIONING
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@amana-ptac.com

Builders Direct Depot 
Chung Khoung 
832-384-7272 
info@bddllc.com
Carrier Enterprise 
Rob Gallant 
480-249-6516 
rob.gallant@carrierenterprise.com
Friedrich Air Conditioning Company 
Dave McDonald 
800-399-7822 
dmcdonald@friedrich.com

GE Appliances 
Amy Kaiser 
502-452-3073 
amy.kaiser@geappliances.com

HOTEL GUIDES/ 
MAPS/DIRECTORIES
North American Directory Services 
Mike Gaylord 
800-638-8445 
tate@guideaguest.com

HOTEL/MOTEL BROKERS
Colliers International 
Helen Zaver 
404-877-9207 
helen.zaver@colliers.com
G6 Hospitality Franchising, LLC 
Lauren France 
972-360-9000 
france_lauren@g6hospitality.com

Hospitality International, Inc. 
Chris Guimbellot 
770-270-1180 
chris@hifranchise.com
Hotel Broker One 
Amber Bergman 
405-810-1414 
amberb@hotelbrokerone.com
Hotel Brokers International 
Glenda Webb 
816-505-4315 
gwebb@hbihotels.com

Leisure Real Estate Advisors, LLC 
Brent A. Jaynes 
913-894-5252 
bjaynes@leisurerealestate.com
Marcus & Millichap 
Brian Hosey 
202-536-3750 
brian.hosey@marcusmillichap.com

Mumford Company 
Karen Holland 
757-873-0962 309 
kholland@mumfordcompany.com
Tabani Realty 
Salman S. Tabani 
214-226-7500 
stabani@tabanirealty.com

HOUSEKEEPING/
JANITORIAL SERVICES
Auto-Chlor System 
Gene Micci 
901-521-3102 
micci@autochlor.com
DIVERSEY, Inc. 
Deniz Alpaslan 
262-994-7158 
deniz.alpaslan@diversey.com

Ecolab, Inc. 
Tori Hollaway 
1-800-352-5326 
tori.hollaway@ecolab.com

Ferguson 
Solutions Center 
1-888-334-0004 
facilities.supply@ferguson.com

Spartan Chemical Company, Inc 
Dave Reed 
800-537-8990 
dreed@spartanchemical.com
UniMac - Alliance Laundry Systems 
Bill Brooks 
800-587-5458 
bill.brooks@alliancels.com
UNX Industries, Inc. 
Jessica Nobles 
252-756-8616 
jessica.nobles@unxinc.com

ICE MACHINES/VENDING
Ice-O-Matic 
Scott Meyer 
800-423-3367 
scott.meyer@iceomatic.com

IN-ROOM AMENITIES
Dish Business 
Tyler Floyd 
303-723-1854 
tyler.floyd@dish.com

HD Supply Facilities Maintenance 
Bree Lewis 
800-431-3000 
bree.lewis@hdsupply.com

Showtime Networks Inc. 
Doug Markott 
770-698-6937 
doug.markott@showtime.net

World Cinema, Inc. 
Ella Ahmed 
713-266-2686 
eahmed@wcitv.com

INSURANCE
Goodman Gable Gould  
Adjusters International 
Scott Greenwald 
770-434-4900 
sgreenwald@gggco.com
MassMutual 
Ana Lucia Divins 
860-835-8612 
analuciadivins@massmutual.com

Petra Risk Solutions 
Amie Patel 
800-466-8951 
amiep@petrarisksolutions.com
Rosen Affiliates 
Brett Rosen 
732-540-8318 
brett@rosenaffiliates.com
Smith Brothers Insurance, Inc 
Anand Patel 
860-430-3319 
apatel@smithbrothersusa.com
Texas Commercial Agency 
Sofia Hamirani 
469-237-8349 
sofia@texcommercial.com
The Insurance Center 
Aran Kagan 
910-274-2525 
akagan@ticnc.com
Worldclaim 
Russell Heath 
404-875-5866 
rheath@worldclaim.net

INTERACTIVE TV 
SERVICES/TELEVISIONS
ALVI SATELLITES 
Prashant Ajmera 
678-957-8700 
alvisatellites@gmail.com

Gold Star Systems 
Mark Palmer 
972-495-4075 
sales@goldstarsystems.com
Just In Time Communications 
Justin Jones 
909-985-3777 
justin@justintime.tv

KniTec, Inc 
Kayla Gephart 
866-469-7111 
kayla@knitec.com
Sight and Sound 
Jimmy Newton 
281-499-4373 
jnewton@sightandsound.tv

INTERIOR DESIGNERS
Carver & Associates, Inc. 
Larry Carver 
770-446-2677 
lcarver@carverassoc.com
DesignCell Architecture 
Scott Brown 
702-403-1575 
scott@design-cell.com
Elkay Interior Systems (EIS) 
Charles Welch 
800-837-8373 
charles.welch@elkay.com
Hotel Depot, Inc. 
Samir Parikh 
908-222-9383 
samir@hoteldepots.com

Innvision 
Desirey Hasker 
678-967-2020 
dhasker@innvision.net
Royal Design Inc. 
Jolanta Lukus 
905-508-5600 
jlukus@royaldesign.ca

INTERNET SERVICES
Allbridge 
Craig Snelgrove 
888-243-9476 
sales@allbridge.com
Guest Trends Inc. 
Steve J. Lewis 
858-430-8107 
slewis@guesttrends.com
Macrotech 
Dipak Patel 
650-376-2163 
dipak.patel@macrotech.net

Spectrum Enterprise 
Stephanie Pitts 
212-379-5826 
stephanye.pitts@charter.com

Zonetail Inc 
Mark Holmes 
416-994-5399 
mark@zonetail.com

LAMPS/ 
LAMPSHADE LIGHTING
All4Lodging, LLC 
Naresh Bhakta 
626-253-6355 
nareshbhakta@aol.com
LED King 
Danny Ali 
972-243-5464 
ledkingtx@gmail.com
Malar Contract Lighting 
Nathan Atkins 
800-637-4992 
nathan@malarlighting.com
Persona, Inc. 
Mike Peterson 
800-843-9888 
mpeterson@personasigns.com
Procure Hospitality 
Jyotish Patel 
415-704-8799 
shishir-patel@hotmail.com
RCA Commercial 
Shawn Brovold 
800-722-2161 
sales@rcacommercialtv.com
Sarin - Ledtech 
Mahendi Thobhani 
713-534-4296 
mthobhani@sarinenergy.com
The Living Company 
Laurie Provin 
469-687-8983 
lprovin@livingcompany.com
USA LEDs, Inc. 
Tarunkumar Patel 
551-998-4923 
usaledswholesale@gmail.com

LAUNDRY EQUIPMENT
AAdvantage Laundry Systems 
Marcela Veloz 
800-880-2138 
mveloz@aadvantagelaundry.com
Laundrylux 
John Oliveira 
516-313-4717 
joliveira@laundrylux.com
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Southeastern Laundry  
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com
UniMac - Alliance Laundry Systems 
Bill Brooks 
800-587-5458 
bill.brooks@alliancels.com

LEASING EQUIPMENT/
APPLIANCES
AAdvantage Laundry Systems 
Marcela Veloz 
800-880-2138 
mveloz@aadvantagelaundry.com
Ascentium Capital, LLC 
Mark Kerrutt 
281-902-1948 
markkerrutt@ascentiumcapital.com

LOAN CONSULTANTS
Access Point Financial 
Lori Tirado 
404-382-9599 
rloerzel@accesspointfinancial.com

Bloomfield Capital Partners 
Brent Truscott 
248-220-2405 
btruscott@bloomfieldcapital.com
Largo Hospitality Finance Group 
Gary J. Coscia 
716-204-2200 
kvivian@largocapital.com
Mag Mile Capital 
Rushi Shah 
312-640-7430 
rshah@magmilecapital.com
Pinnacle Hotel Finance 
Tim Maher 
954-449-9040 
tmaher@pinnacleff.com
State Bank of Texas 
Melissa Butler 
469-200-8245 
sandpatel@statebnk.com

MAINTENANCE SUPPLIES
Ferguson 
Solutions Center 
1-888-334-0004 
facilities.supply@ferguson.com

HD Supply Facilities Maintenance 
Bree Lewis 
800-431-3000 
bree.lewis@hdsupply.com

Lowe’s ProServices 
Julie Patel 
404-640-8657 
earl.madison@lowesprosupply.com

MANAGEMENT 
COMPANIES
Cobblestone Hotels 
Josie Kilgore 
920-230-2622 
jjunker@cobblestonehotels.com
Daryon Hotels International LLC 
Nicholas Vasseghy 
917-426-9002 
nicholas@daryon.com
IHG Hotels & Resorts 
Karen Rogow 
770-604-5379 
karen.rogow@ihg.com

IPD Hospitality, Inc. 
Richard Norton 
770-904-5223 
nortonrick@ipdhospitality.com
Radisson Hotel Group 
Phil Hugh 
800-336-3301 
phil.hugh@radisson 
	 hotelsamericas.com

Sonesta + RLH Corp 
Jordan Langlois 
509-777-6330 
jordan.langlois@rlhco.com

MANAGEMENT 
CONSULTANTS
AutoClerk, Inc. 
Kevin Velez 
623-780-6362 
kevin.velez@bestwestern.com

Client Concierge  
Sales Management Group 
Dina Coventry 
603-339-1679 
dina@cc-smg.com
Daryon Hotels International LLC 
Nicholas Vasseghy 
917-426-9002 
nicholas@daryon.com

IPD Hospitality, Inc. 
Richard Norton 
770-904-5223 
nortonrick@ipdhospitality.com

MATTRESSES/ 
BOX SPRINGS
Corsicana Mattress 
Rebecca Hewitt 
1-800-323-4349 
rebhewitt@corsicanamattress.com
Forever Foundations & Frame LLC 
Dennis Rodgers 
714-833-8639 
dennis.r@foreverfoundations.com

816.796.3900 
watcomfg.comW
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®

Grid strainer 
keeps hair and 
other items out of 
bathtub drain 

Before.

After.

Makes old bathtub 
drains new again.

� Fits OVER old tub drain
� No removing strainer body
� Installs in minutes
� Ideal for hotels, 
   apartments and repairs

Installs with Watco pin 
(if drain has crossbars)

…or installs with silicone 
(if drain crossbars are missing)

Always a step ahead
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Restonic 
Jayesh Patel 
224-829-0440 
jpatel@restonic.com
Serta Simmons Hospitality Bedding 
Mike Ryan 
404-307-3909 
mryan@sertasimmons.com

Somnum Mattress by  
Lippert Components 
Dan Lechlitner 
547-536-0084 
dlechlitner@lci1.com
Tempur Sealy International, Inc. 
David Wiles 
336-861-3566 
laurinda.cooper@tempursealy.com

MISCELLANEOUS
1st Service Solutions 
Ann Hambly 
817-756-7227 
ahambly@1stsss.com
A.L. Bruns and Company 
Aaron Bruns 
678-313-7369 
aaron@albrunsandco.com
AavGo Hospitality 
Mrunal Desai 
713-307-2007 
mrunal@astics.io
Acuity, A Mutual Insurance Company 
Chelsea Burris 
800-242-7666 
chelsea.burris@acuity.com
Advanced Insurance Services 
Deepak Sharma 
346-226-6319 
deepak@aisusainc.com
Affordable Insurance &  
Financial Services 
Roma Pithadiya 
972-693-3315 
romapithdia@gmail.com
Air2Data HSIA 
Shirlene Peck 
435-723-2020 
sales@air2data.com
Alerteer DBA of Sattrix USA, LLC 
Perry Mehta 
313-447-0508 
perry@sattrixusa.com
American Bath Group LLC 
Bas De Vuyst 
800-443-7269 
bas@imitoday.com
American Membrane LLC 
Jagdish Patel 
832-908-8763 
info@americanmembrane.us
AmeriTech Distribution 
Himesh Jeram 
877-380-2435 
himesh@ameritechus.com

Apollo Designs 
SK Patel 
336-886-0260 
sk@apollodesigns.net

Automated Retail Technologies 
Kevin Daly 
941-879-8375 
kevin@automatedrt.com
Axis Hospitality -  
Division of Axis Worldwide 
Chris Margiotta 
636-787-0000 
chris@axiswwsc.com

Barsala 
Michael Monu 
401-338 - 8959 
michael@barsala.com
BeHome247 
Lino Maldonado 
888-641-7094 
lino@behome247.com
Benechoice Inc. 
Elsie Fairchild 
717-490-6313 
elsie.fairchild@benechoice.com

Boston Trade Interior Solutions 
Ankur Patel 
630-543-2323 
patel@bostontrade.com
Boston’s Pizza 
Ryan Reeves 
972-484-9022
Brand Standard Furnishings 
Ansley Sanderson 
877-777-5994 
ansley@brandstandardfurnishings.com

Brandstand Products 
Kristin Kritz 
972-783-2798 
kkritz@brandstand.com
Breazeale, Sachse & Wilson, L.L.P 
Ernst Preis 
504-584-5470 
fred.preis@bswllp.com
Canary Technologies Corp. 
Bryan Michalis 
877-739-1545 
bmichalis@canarytechnologies.com

Canyon Creek Lodging 
Chris Baggett 
469-557-1146 
chris.baggett@canyon 
	 creeklodging.com
CIMA Cash Handling America INC 
Vik Devjee 
832-974-8420 
vik@cima-america.com
Cloudbeds 
Sebastien Leitner 
619-246-2667 
sebastien.leitner@cloudbeds.com
Coreslab Structures Atlanta Inc. 
Arthur Alvarez 
770-471-1150 
varez@coreslab.com
Covenant Underwriters 
Daniel Murray 
346-330-3777 
daniel@covenantunderwriters.com
Curve Hospitality 
Sargent Khan 
281-619-1800 
curvehospitality@gmail.com

Dady & Gardner, P.A. 
612-359-9000 
rkgardner@dadygardner.com
Dellisart LLC 
Douglas E. Artusio 
770-329-8004 
douglas.artusio@dellisart.com
Digitron System, Inc. 
Dipak Mistry 
610-745-2747 
dmistry@digitronsystems.com
DPA Attorneys at Law 
Darshan Patel 
760-372-0007 
dpatel@dpaattorneys.com

Draco Hygienic Products 
Cole Wilcox 
909-933-1000 
cole@draco.com
Edenburg Hospitality Inc 
Ignacia Edenburg 
305-477-4222 
iedenburg@edenburghospitality.com
Flatbox Media Solutions 
Robert Willkomm 
213-784-5633 
robert@flatboxmediasolutions.com
French Heritage, Inc - FurnPROtect 
Jacques Wayser 
336-882-3565 
jacques@frenchheritage.com
Gauthier Murphy & Houghtaling LLC 
John Houghtaling, II 
504-456-8600 
john@gmhatlaw.com

GitGo 
Amy Infante 
312-636-7384 
amyi@gitgogroup.com

Groups360 
Tim Flors 
615-972-5119 
info@groups360.com

HALL Structured Finance 
Mike Jaynes 
214-269-9540
Hamilton, Miller & Birthisel 
Jennifer Miller Brooks 
305-379-3686 
jmiller@hamiltonmillerlaw.com
Hansgrohe Inc. 
Thomas Macherelle 
800-334-0455 
thomas.macherelle@hansgrohe.com
Hart Advisors 
Tanya Little 
972-239-8088 
tlittle@hart-advisors.com
HCareers 
Doug Tutt 
800-832-3738 
doug.tutt@hcareers.com

Henkel Corporation 
314-343-8391 
alex.alkhalaf@henkel.com
Highgate 
Kurt Montgomery 
469-460-5267 
kmontgomery@highgate.com
Hospitality WiFi 
Melanie Swiderek 
800-307-1044 
mswiderek@dvwdvr.com
Hospitality With A Flair 
Halee Whiting 
585-967-8898 
halee@hospitalitywithaflair.com
Hotel Emporium Inc. 
Andy Desilva 
310-329-4141 
adesilva@hotelemporium.com
Hotel Equities 
Joe Reardon 
678-578-4444 
jreardon@hotelequities.com
Hotelpetsupply.pet 
404-625-9606 
angelina@pets2go.pet
Hultman & Joshi 
Nikhil Joshi 
941-218-2800

Impulsify, Inc 
Adam Smock 
888-306-3252 
adam@impulsifyinc.com
InterMountain Hotels 
Christie Patterson 
301-312-7333 
christiep@immhotels.com
International WELL  
Building Institute 
Elizabeth Miles 
847-912-5014 
elizabeth.miles@wellcertified.com

Jansen/Adjusters International 
David Moore 
800-526-7361 
davidm@jansenai.com
Jerry Osborne & Associates 
Jerry Osborne 
901-606-1647 
joshuahosborne@outlook.com
KB Tax Deviser CPAs
LaRuche Imports Inc 
Uche Kanu 
713-995-9090 
uche@larucheimports.com
Legacy Lending Partners 
Pritesh Gandhi 
847-791-1553 
pritesh@legacylendingpartners.com
LG Fulfillment 
Eric Scott 
800-918-4000 
eric.scott@lg-fulfillment.com
Liberty SBF 
Lon Cohen 
631-294-5542 
lcohen@libertysfb.com
Merchaneer 
Bob Ekman 
630-240-4747 
robert.ekman@moream.com

Merchants Bank of Indiana 
Sherwin Patidar 
312-806-2726 
spatidar@merchantsbanksba.com
MHO Hotels 
Keshin Patel 
609-756-9300 
keshin@mhohotels.com
Mid Atlantic Commercial Capital LLC 
Samir Patel 
540-825-9800 
samir.r.patel@maccllc.com
Millex 
Susan Wright 
678-514-3400 
susan@millex.net
National Solutions 
Keith Hudgins 
404-808-1771 
samples@nationalsolutions.com

Nationwide Payment Systems Inc. 
Allen Kopeland 
954-772-9008 
allen@npsbank.com
NextGen Hospitality Consultants 
Sean Patel 
210-478-2734 
sean.p@nextgen-consultants.com

Nomadix 
Paul Payette 
818-575-2505 
paul.payette@nomadix.com
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Offit Kurman 
Eric Tucker 
301-575-0300 
etucker@offitkurman.com
Orkin, LLC
Paymerang 
Corbin Allen 
877-680-7332 
callen@paymerang.com
Peoples Bank
Pinnacle Communications 
Kayla Walter 
701-365-8418 
kwalter@pinn360.com
PPDS 
Scott Adams 
470-395-0179 
scott.adams@epius.com
Predictive Minds 
Romal Jayswal 
479-616-2458 
support@thepredictiveminds.com
Premier Claims 
Bhavin Patel 
877-219-0049
R. Yates & Associates  
Insurance Agency, Inc 
Rodda Yates Schara 
830-816-6601 
rodda@yatesinsurance.com
Raffel Systems LLC 
Brian Mork 
920-268-3873 
bmork@raffel.com
Raizner Law 
Grant Beehler 
gbeehler@raiznerlaw.com
Refined Parking Solutions LLC 
Dilshan Singh 
877-658-1436 
dilshansingh@refinedparking.com
Regus Management Group, LLC 
Kurt Ullman 
615-282-9308 
kurt.ullman@regus.com
Relay 
Katelyn Kelley 
732-718-4214 
bsharnak@relaypro.com

RESCON Restoration and 
Construction 
Robin Davis 
833-473-7266 
rdavis@gorescon.com
Restoration Builders 
Brijesh Patel 
630-930-8980 
bjpatel@restorbuildersil.com
Ronnie Patel Insurance Agency 
Ronnie Patel 
281-752-8000 
rpatel@patelfinacial.net
Saltzman Law Group 
Richard Saltzman 
973-933-2418 
rs@saltzmanlg.com
Sandin Insurance Group 
Dave E. Sandin 
503-381-8583 
dave@sandininsurance.com

SEL Global 
David Cunningham 
416-566-5875 
david.cunningham@selglobal.com
Sidewalk Labs 
949-436-6429 
johnathan@sidewalklabs.com
Signature Flooring 
James Coker 
706-459-0195 
jcoker@signatureflooring.com
Stay-N-Charge 
Anthony Booth 
855-387-5847 
tonyb@stayncharge.com
Suncast Commercial 
Gina O’Brien 
562-441-7088 
gobrien@suncast.com
SunPoint Public Adjusters, Inc. 
Elaine B. Gulino 
888-247-7865 
elaine@sunpoint.us
Technology and Internet 
Anthony Clark 
888-484-4649 
aclark@thinix.com
Unite Private Networks 
Brian Hoisington 
866-813-3608 
brian.hoisington@upnfiber.com
Universal Green Group 
Hemal Doshi 
186-677-5277 
hemal@universalgreengroup.com
Virdee 
Branigan Mulcahy 
512-795-1596 
branigan@virdee.co
Visual Matrix PMS 
214-291-4000 
f.soto@vmpms.com
VTech Communications Inc. 
Chad Collins 
503-596-1200 
ccollins@vtechhotelphones.com
Windstream 
Judy Bruk 
561-981-2136 
judy.bruk@windstream.com
WizeHire 
Madison Mask 
817-914-7623 
sid@wizehire.com
WorldClaim 
Nicholas Brubaker 
404-579-1059 
nbrubaker@worldclaim.net
x quic 
Ami Shah 
610-750-4480
Ygrene Energy Fund 
Emily Ramey 
415-261-7578 
emily.ramey@ygrene.com
ZIPS Franchising LLC 
Abhi Parikh 
717-495-7995 
aparikh@321zips.com
ZonePro 
Dawn Reiner 
989-966-8776 
dreiner@zonepro.com

NATURAL STONE 
PRODUCTS
Casabella Sourcing LTD 
Rushi Thakkar 
224-808-7730 
rushi.thakkar@casa-bella.biz
Floor & Decor Commercial Flooring 
Judy Spill 
877-659-2478 
patrick.casey@flooranddecor.com

OFFICE PRODUCTS
Coast To Coast  
Computer Products, Inc. 
Kyle Kurtz 
800-231-4553 
kkurtz@coastcoast.com

ONLINE RESERVATION 
SYSTEMS
CYBERWEB Hotels, LLC. 
Bhavish H. Bhutta 
813-731-1960 
bhavish@cyberwebhotels.com
Laundrylux 
John Oliveira 
516-313-4717 
joliveira@laundrylux.com

OUTDOOR FURNITURE
Hotel Fitness 
Don Osika 
260-434-2428 
info@hotelfitness.com
Suncoast Aluminum Furniture 
Prakash C. Varshney 
239-267-8300 
paul@suncoastfurniture.com

PAYROLL PROCESSING
ADP, Inc. 
Thomas Bell 
770-238-4405 
thomas.bell@adp.com

INFINITI HR 
Daniel Mormino MBA, CFE, CMHS® 
623-455-6234 
daniel.mormino@infinitihr.com

PEST CONTROL 
PRODUCTS/SERVICES
Bed Bug- Heat Doctor/Prevsol 
Jeff Zimmerman 
517-936-9415 
jeffrzimmerman@hotmail.com

PLUMBING SUPPLIES
Delta Faucet Company 
Clinton Cardinal 
317-752-8688 
clinton.cardinal@deltafaucet.com
Gerber Plumbing Fixtures 
Art Rehner 
630-410-0024 
art.rehner@globeunion.com
Rinnai 
Dipesh Parekh 
1-800-621-9419 
engineering@rinnai.us

Uponor 
Terry Pappas 
312-497-7095 
terry.pappas@uponor.com

PRINTING/DESIGN/
PRODUCTION
Coast To Coast  
Computer Products, Inc. 
Kyle Kurtz 
800-231-4553 
kkurtz@coastcoast.com

North American Directory Services 
Mike Gaylord 
800-638-8445 
tate@guideaguest.com

PURCHASING/ 
SALES FURNISHINGS
Carver & Associates, Inc. 
Larry Carver 
770-446-2677 
lcarver@carverassoc.com
Innvision 
Desirey Hasker 
678-967-2020 
dhasker@innvision.net

RENOVATION/
REMODELING
BCI Acrylic 
Chuck Smith 
847-963-8827 
csmith@bciacrylic.com
Case Goods Refinishing 
Robert Wallis 
757-617-4459 
robert@casegoodsrefinishing.com
CertaPro Painters 
John Bernauer 
724-513-0901 
jbernauer@certapro.com
Colliers International 
Helen Zaver 
404-877-9207 
helen.zaver@colliers.com
Safe Step, Inc. 
Dilip Patel 
952-358-3655 
dilip.patel@safestep.com
Sherwin-Williams 
Matt Wessel 
724-993-1900 
matthew.m.wessel@sherwin.com
Unique Refinishers 
Lynne Cagle 
800-332-0048 
lynne@uniquerefinishers.com

RESTORATION
Safe Step, Inc. 
Dilip Patel 
952-358-3655 
dilip.patel@safestep.com
Unique Refinishers 
Lynne Cagle 
800-332-0048 
lynne@uniquerefinishers.com
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RISK MANAGEMENT 
SERVICES
Petra Risk Solutions 
Amie Patel 
800-466-8951 
amiep@petrarisksolutions.com
Smith Brothers Insurance, Inc 
Anand Patel 
860-430-3319 
apatel@smithbrothersusa.com
Worldclaim 
Russell Heath 
404-875-5866 
rheath@worldclaim.net

SBA LENDERS
Customers Bank 
Tiffany Kidd 
903-363-3848 
tkidd@customersbank.com
PMC Commercial Trust 
Kristi Lewis-Hodge 
972-349-3200 
loans@pmctrust.com

SBA Funding Depot, LLC 
Wayne H. Lazarus 
404-281-4636 
wlazarus@sbafundingdepot.com

SECURITY CONTROL/
SAFETY PRODUCTS
Dormakaba 
Bruce Robertson 
706-754-3012 
bruce.robertson@dormakaba.com
Matrix Telecom 
Ashu S. Upa 
800-283-0539 
ashuupa@azumanetworks.com

Onity, Inc. 
Mark G. Lewitt 
800-248-6189 
mark.lewitt@onity.com

SIGNS
American Image 
Jackie Larson 
201-384-9200 
jackiel@ahsign.com
Colite International 
Adam Regenthal 
803-543-1508 
aregenthal@colite.com
Kieffer/Starlite 
Kelly David 
800-659-2493 
kdavid@kiefferstarlite.com
LED King 
Danny Ali 
972-243-5464 
ledkingtx@gmail.com
Persona, Inc. 
Mike Peterson 
800-843-9888 
mpeterson@personasigns.com

TAX CONSULTANTS
Estes & Gandhi, P.C. 
Niral Gandhi 
214-272-8030 
ngandhi@estesgandhi.com
National Tax Group 
Lee Ferry 
847-878-6564 
lferry@ntgadvantage.com
O’Connor & Associates 
Andrew Choy 
713-375-4224 
achoy@poconnor.com

TELECOMMUNICATION 
SERVICE EQUIPMENT
Cox Business 
Alea Riley 
404-269-3057 
alea.riley@cox.com

Macrotech 
Dipak Patel 
650-376-2163 
dipak.patel@macrotech.net

Matrix Telecom 
Ashu S. Upa 
800-283-0539 
ashuupa@azumanetworks.com

MTV, Inc. 
Vik Shah 
818-772-4200 
vikshah25@gmail.com
VSR Network Technologies 
Mark Cederloff 
530-889-1500 
mark@vsrusa.com

Zyxel Communications 
Tri Nguyen 
800-255-4101 
tri@zyxel.com

TELEVISION/ 
IN ROOM ADVERTISING
DirecTV Hospitality 
Jeff Fox 
310-560-0323 
jeff.fox@att.com

Home Box Office 
Michelle Mahoney 
347-610-1081 
michelle.mahoney@warnermedia.com
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Sonu Satellite 
Neil Doshi 
877-999-7668 
neil@sonutv.com

USA Digital Inc 
Aaron Gomez 
888-388-1531 
aaron@usadigital.tv

TELEVISIONS/
ELECTRONICS
AdCommTV 
Jason Cohen 
561-543-7543 
jason.cohen@adcomm.com
Flagstaff Satellite & TV 
Louisa Fiorita 
847-330-6000 
lfiorita@flagstaffcorp.com
KniTec, Inc 
Kayla Gephart 
866-469-7111 
kayla@knitec.com
MVM Technology 
Michele Blanton 
704-776-5940 
mblanton@mvmtechnology.com

PDI Communications 
Silvia Hall 
800-242-1606 
sales@pdiconnected.com
RCA Commercial 
Shawn Brovold 
800-722-2161 
sales@rcacommercialtv.com

UTILITY BILL ANALYSIS
Ananta Energy Source 
Merrill Mangalasseril 
312-520-4220 
merrillm@goananta.com

VANITIES/ 
TUB SURROUNDS
BCI Acrylic 
Chuck Smith 
847-963-8827 
csmith@bciacrylic.com
Builders Direct Depot 
Chung Khoung 
832-384-7272 
info@bddllc.com
Graniti Vicentia 
Megha Raja 
713-869-0800 
megha@granitivicentia.com
MPL Company 
Sean Jacobs 
317-835-9000 
sjacobs@mplcompany.net
MSI Surfaces 
Anil Palasamudram 
713-570-7000 
anil@msisurfaces.com

Shower Walls SA de CV 
Karen Borunda 
855-219-3751 
karen@shower-walls.net
Vanities International LLC 
Glenn Schischa 
317-831-2717 
glenns@vanitiesint.com

VENDING MACHINES/
SUPPLIES
Pepsi 
Karl Bush 
336-251-9758 
karl.bush@pepsico.com

WALL COATINGS
Behr Paint Company 
Neal Patel 
714-545-7101 
nvpatel@behr.com
CertaPro Painters 
John Bernauer 
724-513-0901 
jbernauer@certapro.com
PPG Architectural Coatings 
Henry Allen 
980-433-1242 
hallen@ppg.com

Sherwin-Williams 
Matt Wessel 
724-993-1900 
matthew.m.wessel@sherwin.com

WALL COVERINGS
Atlas Concorde 
Michael Sautner 
615-573-1379 
m.sautner@atlasconcorde.com

Bedrosians - Tile and Stone 
Ara Movsesian 
559-289-5160 
ara.movsesian@bedrosians.com

WATER HEATERS
Bradford White Corp 
Michael Carter 
484-401-8120 
mcarter@bradfordwhite.com

National Hot Water 
Randy Meyer 
888-444-4435 
r.meyer@nationalhotwater.com
Rheem Manufacturing  
Water Heating Division 
Dave Hanley 
770-225-7194 
dave.hanley@rheem.com

Rinnai 
Dipesh Parekh 
1-800-621-9419 
engineering@rinnai.us

Chase Merchant Services 
14221 Dallas Parkway, Building Two 
Dallas, TX 75254 
Ph: (800) 824-4313 
Web: merchants.chasepaymentech.com 
 

Chase Merchant Services is the global payment 
acceptance and merchant acquiring business of 
JPMorgan Chase & Co. and a leading provider of 
payment, fraud management and data security 
solutions capable of authorizing transactions in more 
than 130 currencies. Customers benefit from custom 
rate pricing that helps save you money, fraud prevention 
tools to help keep your business secure, 24/7/365 
in-house customer support and over 30 years’ of 
experience in payment processing.

GE Appliances 
Appliance Park AP2-131 
Louisville, KY 40225 
Ph: (502) 452-7248 
Email: amy.Kaiser@geappliances.com 
Web: www.GEAppliancesAirAndWater.com 
 

GE Appliances Air & Water Solutions is dedicated to 
serving the unique needs of the hospitality industry. 
The division offers total property solutions from trusted 
brands GE®, Haier® and Hotpoint®. Its robust product 
portfolio includes water heaters, water filtration, 
commercial AC, and ductless heating and cooling for 
light commercial and residential use. GE Appliances has 
never been in a stronger position to serve distributors, 
wholesalers and contractors with real-life solutions 
and the support they need. For more information, visit 
GEAppliancesAirAndWater.com

Red Lion Hotel Corp - Sonesta 
1550 Market Street, #500 
Denver, CO 80202 
Ph: (303) 809-9916 
Web: www.sonesta.com 
 

Sonesta International Hotels Corporation is one of 
the fastest-growing hospitality companies in the U.S., 
currently celebrating an approximate 350% increase 
in its managed hotel portfolio since August 2020. 
Encompassing nearly 300 hotels, Sonesta operates 
across seven brands throughout the U.S., Canada, 
Chile, Colombia, Ecuador, Egypt, Peru and St. Maarten. 
Sonesta also owns Red Lion Hotels Corporation, 
boasting eight additional brands, consisting of nearly 
900 franchise properties across the U.S. and Canada. 
Visit Sonesta.com/development or franchise.rlhco.com.

Rinnai 
103 International Drive 
Peachtree City, GA 30269 
Ph: (404) 434-2750 
Fax: (916) 315-3947 
Web: www.rinnai.us 
 

Rinnai offers worry-free hot water for any size business. 
More North American businesses rely on Rinnai for 
hot water than any other tankless manufacturer. It’s 
because we won’t waste your time: We promise a 
48-hour return on our quotes and 100% guaranteed 
accuracy on each custom system sizing. Count on 
worry-free ownership with the industry’s most complete 
set of commercial services and the industry’s leading 
warranty.

Watco Manufacturing Company 
2121 Waynoka Road Ed 
Colorado Springs, CO 80915 
Ph: (719) 572-2667 
Email: eclark@wcmind.com 
Web: www.wcind.com 
 

Watco Manufacturing Company is the leading 
manufacturer of bath waste products including 
bathtub drains, bath stoppers and bathtub trim kits. 
Headquartered in Independence, Missouri, Watco is 
committed to high quality manufacturing, excellent 
customer service and ongoing innovation; Watco has 
earned over 100 patents. Professional plumbers choose 
Watco products because of their reliable quality. Watco 
products are backed by a limited 5-year warranty, save 
plumbers time and money and offer residential and 
commercial owners years of trouble-free operation and 
minimal maintenance.

Wyndham Hotels and Resorts 
22 Sylvan Way 
Parsippany, NJ 07054 
Ph: (800) 889-9710 
Web: www.wyndhamdevelopment.com 
 

At Wyndham, we put owners at the center of everything 
we do. As the world’s largest hotel franchising company, 
we have over 8,900 hotels across nearly 95 countries. 
The Company operates a portfolio of 20 hotel brands, 
including Super 8®, Days Inn®, Ramada®, Microtel®, La 
Quinta®, Baymont®, Wingate®, Trademark Collection® 
and Wyndham®. The company’s award-winning loyalty 
program—Wyndham Rewards—drives on average 
nearly 40% of all hotel stays for our owners. For more 
information, visit www.wyndhamdevelopment.com

PRODUCT WATCH
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The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere 
thank you is extended to every one of our vendor partners for their contributions to AAHOA and the industry at 
large. When searching for a provider, consider doing business with the following members.

AAHOA CLUB BLUE, PLATINUM & SILVER MEMBERS

AAHOA CLUB BLUE MEMBERS

AAHOA PLATINUM MEMBERS

ADP, Inc. 
Thomas Bell: (973) 510-0196

AutoClerk, Inc. 
Mohammed Hansia: 

(925) 284-1005

Avendra 
Mara Radis: (301) 825‑0311

Chase 
Faheem Khan: (800) 727‑1872

Ecolab, Inc. 
Michael Pfister: (317) 250-5189

Gauthier Murphy & Houghtaling 
John W. Houghtaling, II: (504) 456-8600

Hcareers 
Shawn Grenier: (360) 312-7402

 
Home Box Office 

Michelle Mahoney: (347) 610-1081

Lowe’s ProServices 
Earl Madison : (404) 640-8657 

 
WorldClaim 

Russell Heath: (518) 456-8523

Zonetail 
Mark Holmes:  

(416) 583-3773 x228

Amana PTAC 
Byron Cortez: (800) 647-2982

Best Western Hotels & Resorts 
Michelle Zajac: (800) 847-2429

Champion PTAC, LLC 
Chris Gorman: (754) 224-9498

Choice Hotels International 
Tim Shuy: (301) 592‑5000

Extended Stay America 
Linda Trexler: (980) 345-1600

Focus Brands 
Rani Bhatt: (404) 978-4829

G6 Hospitality Franchising, LLC 
Mike McGeehan: (972) 360‑9000

GE Appliances 
Amy Kaiser: (502) 452-3073

Guest Supply – 
A Sysco Company 

Justin Haggart: (732) 868-2331

Hilton 
Bill Fortier: (703) 883‑1000

IDeaS 
Emily Walsh: (952) 698 4317

 
IHG Hotels & Resorts 

Karen Rogow: (770) 604-5379

 
International WELL  
Building Institute 

Peter Scialla: (212) 464-8907

Marriott International 
Christie Patterson: 

(301) 380‑3200

 
Merchaneer 

Bob Ekman: (630) 240-4747

Onity, Inc. 
Mark Lewitt: (800) 248‑6189

OYO Rooms & Technology, LLC 
Stephen Jarrett:  (423) 426-3148

Radisson Hotel Group 
Phil Hugh: (800) 336-3301

 
Red Roof Inn 

Matt Hostetler: (713) 576-7426

Sonesta & RLH Corporation 
Jordan Langlois: (509) 777-6330

TV Asia 
Pradeep Hegde: 

(732) 650‑1100 x26

Wyndham Hotels & Resorts 
Kevin Brickner: (973) 753-7158
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AAHOA SILVER MEMBERS

Access Point Financial 
Rhonda Loerzel: (404) 382‑9592

AccuLock, Inc. 
Dan Brown: (866) 222‑8562

Alvi Satellites 
Prashant Ajmera: (678) 466‑7868

American Express 
Merchant Services: 

(800) 528-5200

AmeriTech Distribution 

Himesh Jeram: (877) 777-9769

Apollo Designs 
S. K. Patel: (336) 880-7549

Atlas Concorde 
Michael Sautner: (615) 661-7200

BeneChoice 
Petrina Skiles: (717) 490-6313

Brand Standard Furnishings 
Ansley Sanderson: (404) 697-8578

Canary Technologies 
Bryan Michalis: (877) 739-1545

Cloudbeds 
Gina Mckee: (316) 619-2644

Coast to Coast Computer 
Products, Inc. 

Kyle Kurtz: (800) 231‑4553

Cox Business 
Alea Riley: (404) 269‑3057

Curve Hospitality 
Sargent Khan: (713) 819‑7296

DIRECTV, Inc. 
Jeff Fox: (310) 560-0323

DISH Business 
Tyler Floyd: (303) 723-1854

Docyt Inc. 
Sid Saxena: (844) 663-6298

Ferguson 
Brian Winterble: (954) 597-3163

Foliot Furniture 
Mahesh Parekh: (702) 278-7380

FortisPay 
Nirav Shah: (855) 465-9999

Friedrich Air Conditioning 
Company 

Dave McDonald: (210) 546‑0500

GitGo 
Amy Infante: (312) 636-7384

Groups360 
Tim Floors: (615) 972-5519

HD Supply Facilities 
Maintenance 

Stratton Michaels: (800) 431-3000

Hospitality1 
Dhar Patel: (714) 473-9813

Hotel Effectiveness 
Del Ross: (470) 424-0146

 
Hyatt Hotels Corporation 
Jim Tierney: (617) 803-4489

INFINITI HR 
Daniel Mormino: (623) 455-6234​

Jacaruso Enterprises 
Melanie Calcagno: (210) 415-0522

Macrotech 
Dipak Patel: (650) 376-2163

Marcus & Millichap 
Brian Hosey: (202) 536-3750

Mass Mutual 
Ana Lucia Divins: (800) 835-8612

 
Matrix Telecom 

Ashu S. Upa: (800) 283-0539

MSI Surfaces 
Anil Palasamudram:  

(713) 570-7000

 
MVM Technology, LLC 

Michele Blanton: (800) 596-5080

My Place Hotels of America 
Terry Kline: (605) 229-8684

myDigitalOffice 
Matt Curry: (270) 993-1197

national

National Solutions 
Keith Hudgins: (800) 222-1028

NextGen Hospitality 
Consultants 

Sean Patel: (210) 478-2734

O’Connor & Associates 
Andrew Choy: (713) 375-4224

P&G Professional 
Rohan Varty: (609) 933-2925

 
PMC Commercial Trust 

Kristi Lewis-Hodge: 
(972) 349-3200

 
PPDS 

Scott Adams: (678) 908-9294

Prem Sales 
Deepak Panchmia: 

(806) 745-6651

Relay, Inc. 
Barbara Sharnak: (732) 718-4214

Rheem Manufacturing 
Dave Hanley: (817) 680-4117

Rinnai 
Dipesh Parekh: (800) 621‑9419

RoomOne Solutions 
Nathan Faircloth: (865) 302-3531

Simmons Hospitality Bedding 
Andrea Hochworter: 

(770) 353-0122

Shaw 
Sean Finn: (404) 556-4110

Showtime Networks, Inc. 
Doug Markott: (770) 698‑6937

Sonu Satellite 
Neil Doshi: (877) 999-7668

Spectrum Enterprise Solutions 
Stephanie Pitts: (212) 379-5826

State Bank of Texas 
Melissa Butler (469) 200-8245

Universal Financial Consultants 
Vincent Munno: (727) 669-0109

USA Digital, Inc. 
Aaron Gomez: (909) 200-5445

VSR Network Technologies 
Karann Randall: (530) 889-1500
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1. Suresh Patel and AAHOA Members were 
thrilled to join Phil Hughes, CDO, Radisson 
Hotels; Doug Small, President & CEO, 
Experience GR; Jim Engelking, President, 
Grandville Jenison Chamber of Commerce, 
and other officials at a ribbon-cutting 
ceremony to celebrate the newly converted 
Radisson Hotel Grand Rapids Riverfront.

AAHOA EVENTS

1

4

7A

7B

8

9

10

2

5

3

6

2. The Georgia Region saw a 
great turnout for its Women 
Hoteliers Town Hall meeting.
3. AAHOA Members turned 
out in force for the Mid South 
Region Women Hoteliers 
Networking Reception in 
Tennessee.
4. AAHOA Members (back row, 
from left) Hiren Jetha, Umesh 
Patel, and Andy Patel, as well 
as (front row) Treasurer Bharat 
Patel and Regional Director 
Danny (Chintu) Patel met 
with Montine McNulty, CEO 
of the Arkansas Hospitality 
Association, to discuss 
initiatives to benefit local 
members and hoteliers.
5. Past Chair Biran Patel and 
Interim President & CEO Ken 
Greene presented Best Western 
President & CEO David Kong 
(far left) and AAHOA Lifetime 
Member and Best Western 
Board Chairman Ishwar Naran 
with an award of recognition 
and appreciation for Best 
Western’s support of AAHOA 
and its members in 2020.
6. AAHOA Members Parth 
Trivedi (from left), Jay Shah,  
and Jan Gautum ran into 
Interim President & CEO 
Ken Greene and Treasurer 
Bharat Patel at the Atlanta 
headquarters this past summer.

7A. Georgia Regional Director 
Vik Zaver (center) and 
Young Professional Director 
Eastern Division Bhavik Patel 
welcomed (from left) Interim 
President & CEO Ken Greene, 
Treasurer Bharat Patel, guest 
speaker Jatin Desai and Past 
Chair Biran Patel when they 
hosted a Young Professional 
Hoteliers Town Hall meeting 
in Atlanta.
7B. Interim President & 
CEO Ken Greene was all 
smiles at the Georgia Young 
Professional Hoteliers Town 
Hall meeting in Atlanta.
8. North Pacific Regional 
Director Kamalesh (KP) 
Patel (bottom row, far right) 
welcomed a full house at a 
Town Hall in Oakland, CA, 
including (top row, from 
left) Secretary Miraj S. Patel, 
Interim President & CEO Ken 
Greene. Mid South Regional 
Director Sunil Patel, Director 
at Large Prashant Patel, 
Young Professional Director 
Eastern Division Bhavik Patel, 
(bottom row, from left) South 
Pacific Regional Director 
Mike Riverside, Greater Los 
Angeles Area Regional Director 
Naresh (ND) Bhakta, Nimisha 
Patel, Past Chair Biran Patel, 
and Female Director Eastern 
Division Lina Patel.
9. Nimesh Dinubhai (second 
from left), Dharmesh Ahir, and 
Dan Rama presented a check 
for nearly $12,000 to St. Mary’s 
Food Bank to help those less 
fortunate.
10. Southwest Regional Director 
Imesh Vaidya (third from right) 
and Ambassadors (from left) 
Nimesh Dhinubhai, Hari Patel, 
Dan Rama, Dharmesh Ahir, and 
Jay Desai hosted a full house 
at their Town Hall meeting in 
Tucson, AZ.� ■
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Legal assistance in reviewing/
negotiating franchise agreements

and liquidated damages settlements.

Mahesh I. Patel
Patel & Associates, Attorneys at Law
Phone: 972-643-1813
Fax: 972-231-0104
Email: mpatel@patellaw.net

FRANCHISE
LITIGATION
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Call: 1-(800)-283-0539
Fax: (888) 717-7472
sales@matrixhotelpbx.com
www.matrixhotelpbx.com
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Visit dish.com/smartbox2

You asked for more powerful, more affordable and more 
efficient hotel entertainment. DISH Business has delivered. 
SMARTBOX® 2 pushes the barriers of innovation— 
delivering 192 channels of HD TV to your entire property 
while saving space, energy and money. 

GET FREE PROGRAMMING FOR YOUR FIRST TWO MONTHS.
NO UPFRONT EQUIPMENT COSTS.
Offer ends 12/31/21. Early termination fee applies. Commitment required and other restrictions apply.

THE ENTERTAINMENT
HALF THE SIZE

See it first at HITEC Booth #2414.
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Jim Skaggs
Vice President of Sales
Air & Water Solutions

You’re ready to get back to business

and we’re committed to our hospitality

partners. We’re here and ready to help

at GEAppliancesAirAndWater.com.
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¹World’s largest claim based on number of hotels. This is not an offer. Federal and certain state laws regulate the offer and sale of franchises. An offer will only be made in compliance with those laws and regulations, which may 
require we provide you with a Franchise Disclosure Document, a copy of which can be obtained by contacting Wyndham Hotels & Resorts at 22 Sylvan Way, Parsippany, NJ 07054. All hotels are independently owned and operated 
with the exception of certain hotels managed or owned by an affi liate of the company. © 2021 Wyndham Hotels & Resorts, Inc. All rights reserved.
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THE BURGESS HOTEL 
TRADEMARK COLLECTION BY WYNDHAM

ATLANTA, GA

MAGIC VILLAGE YARDS 
TRADEMARK COLLECTION BY WYNDHAM
KISSIMMEE, FL

THE CANTILEVER HOTEL TRADEMARK COLLECTION BY WYNDHAM
RANIER, MN

Drive market share with award-winning 
loyalty program, marketing, and sales

Reduce operating costs with 
buying power and OTA savings

Instill trust with the Count On Us®
health, safety, and cleanliness program

Independence backed by Wyndham
Join our fast-growing unique collection of hotels, powered by the world’s largest hotel company.1
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