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THEY'LL
SLEEP
LIKE
HOME.

(EVEN WHEN
THEY'RE AWAY
FROMIT))

With the mattress industry’s top two
brands, your guests already choose us for
their homes. So doesn't it make sense to
choose us for your hotel rooms?

Don't have Tempur Sealy
T E M P R + S EA LY mattresses in your hotel?

Find a rep near you.
Bl
O STEARNS @ Sualy &F. ﬁi
TEMPUR & FOSTER' i
(o)


https://tempursealyhospitality.com/contact-us/?utm_source=Print&utm_medium=Print&utm_campaign=TEMPUR-Home%20Away%20From%20Home-Sleep%20Like%20Home&utm_id=Print%20AdFullpgTHSept23
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ENTERTAINMENT WITH DIRECTV

Whether you're a small or large hotel, want a simple or sophisticated entertainment solution, DIRECTV offers a
wide range of solutions for every type of customer.

Take advantage of equipment subsidies on our most popular HD entertainment systems when you get the best
in entertainment for your hotel.

AVAIL EWITH DIRECTV ENTERTAINMENT SYSTEMS

2023 NFL SUNDAY TICKET! :
- HBO s Er=r™ ADD
PACKAGE JIvWnmE

Sl EEE AS A SECOND PREMIUM

' $
R= everpass room per month 2
Offer ends 1/7/24. 99 per mo.

ASK HOW

Call us at 1.855.656.3504 or visit us at RiRECTV
entertainmentforhospitality.com HOSPITALITY 2

Offers end 12/31/2023. New or renewing approved H&I customers only. 3- or 5-year programming agreement required. Credit card required (except MA & PA). Early Cancellation Fee may apply.

Availability of DIRECTV service may vary by location. In certain markets, programming/pricing may vary. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of Service for Hospitality
Establishments and the DIRECTV Terms of Service for Institutions; copy provided with new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. 12023 NFL SUNDAY TICKET
OFFER: Offer ends 1/7/24. 2023 NFL SUNDAY TICKET is available to new NFL SUNDAY TICKET Hospitality and Institutions properties for $99. Other conditions apply. Subscription will automatically renew each season at the then-prevailing rate unless
customer calls 1.888.388.4249 to cancel prior to start of season. Subscription cannot be canceled (in part or in whole) after the start of the season and subscription fees cannot be refunded. Commercial locations require an appropriate
licensee agreement. Offer excludes mobile home parks, universities, barracks, and senior living facilities. NFL, the NFL Shield design and the NFL SUNDAY TICKET name and logo are registered trademarks of the NFL and its affiliates. t1B0® AND CINEMAX®
PACKAGE OFFER FOR NEW HBO AND CINEMAX CUSTOMERS: Offer ends 12/31/23. Only available to new customers that have not received or subscribed to DIRECTV for 12 months prior to activation. Monthly rate s (§2.25/room/mo.) and requires a 3- or 5-year
programming agreement. Customer must also subscribe to SELECT™ ($6.50/room/mo.) or above (with DRE or COM). University accounts excluded. HBO® AND CINEMAX® PACKAGE OFFER FOR RENEWING HBO AND CINEMAX CUSTOMERS: Available to
existing DIRECTV subscribers with a 3- or 5-year programming agreement. Monthly charge is ($2.75/room/mo.). University accounts excluded. HBO AND CINEMAX PACKAGE: Monthly charge is (§2.75/room/mo.). IN THE EVENT YOU FAIL TO MAINTAIN YOUR
PROGRAMMING AGREEMENT, YOU AGREE THAT DIRECTV MAY CHARGE YOU AN EARLY CANCELLATION FEE. CANCELLATION FEES ARE BASED ON PROGRAMMING PACKAGE SELECTION AND COMMITMENT PERIOD. In certain markets, programming/
pricing may vary. Offers void where prohibited or restricted. Hardware and programming available separately. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. ©2023 Home Box Office Inc. Al rights
reserved. HBO" and related channels and service marks are the property of Home Box Office, Inc. "SHOWTIME OFFER: Subject to change and may be discontinued at any time. The SHOWTIME programming offer (§0.99/room/mo.) is available only as a 2nd
Premium add-on. Offer available to qualifying new o existing Hospitality accounts with a 3- or 5-year programming agreement and must not have received SHOWTIME programming from DIRECTV or any other distributor at a greater retail value (i.e. $1.99 or more)

from DIRECTV or any other distributor during the 24 months preceding the date of activation of the SHOWTIME Package. Customer must also subscribe to FAMILY"™ (§3.50 room/mo.) or above (with DRE or COM). After the applicable promotional period (3- or 5-years)
ends, then-prevailing rate for SHOWTIME applies unless canceled or changed by customer calling 1.888.388.4249 prior to end of the promotional period. Offer may not be combined with any other SHOWTIME offer. SHOWTIME and related marks are trademarks of

Showtime Networks Inc., a Paramount Company. ©2023 DIRECTV. DIRECTV and all other DIRECTV marks are trademarks of DIRECTV, LLC. All other marks are the property of their respective owners.
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CHASE

Payment processing that's simple, secure and
trusted by over 10,000 AAHOA Members

We've been AAHOA's preferred partner for more than 25 years. As the number-one merchant acquirer in the U.S./
processing $2.15 trillion globally? and backed by financial powerhouse JPMorgan Chase (named World's Best Bank 2020),?

our strategic payments experts, solutions engineers and fraud specialists are here to help you.

With Chase you'll benefit from: e
- A dedicated lodging team % AAAOA
+ Preferred group rates CLUB BLUE

i INDUSTRY PARTHRER F
{ i

+ 24/7/365 customer support STER

+ In-person, online and on-the-go payment options

Call 1-800-727-1872 or email
Team_AAHOA@chase.com today to learn more.

"Nilson ranking March 2023
2JPMorgan Chase Q4 2022 Earnings Presentation

SEuromoney, September 2020
Businesses are required to complete an application and agree to terms and conditions at the time of enrollment. All businesses are subject to credit approval. Merchant services are provided by

Paymentech, LLC (“Chase”), a subsidiary of JPMorgan Chase Bank, N.A. ©2023 JPMorgan Chase & Co. All rights reserved.
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Sonesta has a hotel for every kind of guest—and owner. Discover the
Sonesta Value portfolio, a powerful collection of our most accessible

brands. With reasonable brand standards, owner-first contracts and low

I N H o S P I TA L I T Y flat fees*, these conversion-friendly brands are redefining value.

Brought to you by owners who know what it means to own, invest in
and operate powerful brands that enable you to stand out from the

competition and grow.
waw
RED g /\ W AMERICAS CANADAS
LION O *zm %mm
\’7 -, d
GuestHouse KNIGHTS INN

8 LARGEST [ 1,200+ locations f 17 brands
hotel company in the US 100,‘000 rooms J 8 countries
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*We offer per room per month fees for most of our economy brands.
This advertisement is not intended as an offer to sell, or the solicitation of an offer to buy, a franchise. Offering by Franchise Disclosure Document only
where required by law from Sonesta RL Hotels Franchising Inc., 400 Centre St., Newton, MA. ©2023 Sonesta International Hotels Corporation.
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@ 2-MINUTE READING TIME

About AAHOA
This Month

AAHOA TO SHINE BRIGHT AS PLATINUM ° vo UTu he
SPONSOR AT THE LODGING CONFERENCE

Thousands of influential hotel owners and executives, includ-

ing AAHOA leaders, will attend The Lodging Conference, SUBSCRIBE TO AAHOA’S YOUTUBE CHANNEL

September 18-21 at The JW Marriott Phoenix Desert Ridge Elevate your AAHOA experience by subscribing to AAHOA’s
Resort & Spa in Phoenix, AZ. In 2022, the conference drew YouTube channel to join a vibrant community of 2K sub-
more than 2,600 attendees. AAHOA is proud to support this scribers and access 500+ videos. These videos cover
renowned event as Platinum Sponsors have its leadership industry insights, education, and exciting event recaps.
team in attendance, and is hosting an AAHOA reception on Subscribe today for new videos every month: @AAHOA

Tuesday evening. Register to attend:

ﬁﬂﬁ zﬁ@fﬂf LodgingConference.com.

&?ﬂ%ﬂf}f FIRST-EVER COMMERCIAL STRATEGY CERTIFICATION
PROGRAM
AAHOA is honored to partner with Kalibri Labs, HFTP, and HSMAI
to help make the Commercial Strategy Certification Program a
_—— reality. This certificate program will help many hoteliers navigate
R the evolving world of digital customer
\ acquisition. The Commercial Strategy
SWING INTO Certification Program is projected to
i ACTION AT THE 5 . launch by the close of 2023. For more
NORTH PACIFIC k Ol l b r‘ I information, visit: KalibriLabs.com
CHARITY GOLF
TOURNAMENT L:ABS
Join AAHOA North Pacific
Regional Director Ankit
Panchal and local Ambassadors
at the prestigious Bay View Golf Club in
Milpitas, CA, on September 26, 2023. You’ll

discovery +anolytics - insights

enjoy breathtaking views of Silicon Valley AAHOA’S BRAND-NEW

while you swing into action and make a dif- WEEKLY WEDNESDAY WEBINAR SERIES

ferencein the North Pacific region. Spaceis Just last month, AAHOA launched the Weekly Wednesday Webinar
limited. Register today: AAHOA.com/Golf Series, which aims at bringing you

relevant and informative industry
education. Designed exclusively
for hotel ownersin 2023. We invite
you to join us every Wednesday:
AAHOA.com/Webinars |

Lavra Lee Blake
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LETTER FROM THE CHAIRMAN

BHARAT PATEL, CHO, CHIA
AAHOA CHAIRMAN (2023-2024)

Owning and
managing the future

A

Whether it’s
the growth of
chatbots, how
different types
of content
engages users
in local search
using hyperlocal
experiences,

or the ongoing
importance

of image
optimization
and tagging,
there’s a new
world out
there in which
your hotel can
generate sales.”

HEN I WAS AKID, HELPING MY PARENTS AT THEIR HOTEL PROPERTIES,
I remember filling the vending machines with Coke cans. When the time
came to tackle the monthly revenue, | remember calculating the tax all by
hand. This was before calculators were widely used.
Back then, the way we generated revenue and made sales looked very
different than it does today.

In today’s world, marketers have more information about prospects and customers
than ever before. On top of this, the way guests search the internet to find certain hotels
and, ultimately, book a particular hotel has changed.

Data science and Al are rewriting all the rules. So, how do you help your hotel stand out
from the crowd to gain new guests and retain existing ones? Is there a magical algorithm?

It all starts with search strategies and promoting your product.

Google Al algorithm updates may affect search outcomes. Whether it’s the growth of
chatbots, how different types of content engages users in local search using hyperlocal
experiences, or the ongoing importance of image optimization and tagging, there’s a
new world out there in which your hotel can generate sales.

Digital and social marketing have never been more important or easier - whether
you’re an independent or a franchised hotel owner.

By maximizing your hotel’s online presence through local search and SEO, you can
create stronger content marketing, generate business through social platforms, and
drive ROl through digital media advertising.

The options are endless when it comes to hoteliers building businesses digitally and
winning the game of profitability, ultimately saving on your bottom line.

With today’s technology, especially in the hospitality industry, it feels like what used
to take a year now takes months of change.

| believe technology is the key to driving business, whether it’s used for marketing,
promotion, or sales. The saying used to be, “Build it, and they will come,” but these days,
if you don’t promote or market your product, someone else will beat you to the punch.

I think it’s really key in this era and the next 20 or so years. The key is, whoever owns
and manages the distribution channel is going to own and manage the future. |

TODAYSHOTELIER.COM | SEPTEMBER 2023 | 9
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LETTER FROM THE PRESIDENT & CEO

LAURA LEE BLAKE, ESQ.
AAHOA PRESIDENT & CEO

Increasing revenue
streams in today’s market

AA

| have said it
before, and | will
say it again, there
is no place like
AAHOA to expand
your professional
knowledge,
achieve new
goals, and make
a real difference
for the hotelier
members and
the industry at
large.”

“Stopping advertising to save money is like
stopping your watch to save time.” - Henry Ford

EFORE | BECAME PRESIDENT AND CEO OF AAHOA, | WORKED AT THE ASSO-
ciation for 10 years. This started in the early 2000s, and the way we did business
was a bit different than how it is done today.
One thing that has remained constant is the work ethic and business acumen
of the AAHOA Members.

Back then, their work ethic and business acumen was obvious, and to this day, everyone
involved with AAHOA is constantly working to educate themselves and evolve with the
times to keep up with the ever-changing landscape of the hospitality industry.

I have said it before, and I will say it again, there is no place like AAHOA to expand your
professional knowledge, achieve new goals, and make a real difference for the hotelier
members and the industry at large.

To keep up with the times, AAHOA has worked hard over the past few years to hone in
onthe educational tools needed to ensure our members and industry partners stay up to
date on what is driving revenue growth for hotels and their businesses.

There is a strategy to marketing, promotion, and sales, which are all needed in today’s
market to increase revenue streams.

To help your businesses stay visible and thrive, AAHOA hosts workshops around the
country, allowing an opportunity for in-person instruction and learning, networking, and
learning from other hoteliers with similar interests.

AAHOA also regularly hosts live webcasts with leaders in the industry on relevant topics
thatimpact hotel owners. Hundreds of webcasts are archived and available on-demand
for members on the AAHOA website.

AAHOA has various certificate programs - whether it is sanitization and hotel industry
analytics or human-trafficking awareness - that can help you be a better leader, improve
your business, and even impact your community.

AAHOA provides you with the tools needed to be successful in the business, but it is
up to you how you use those tools to market your business. By simply participating in
AAHOA events, networking, attending regionals and webinars, and paying attention to
the member benefits, this will help you learn how to reach out to prospective guests and
customers to promote your business. |
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Your guests want quality.

You want savings.

WIN/WIN

Everybody wins when you buy a Milnor. That's because Milnor knows industrial laundry better than anyone.
Smaller facilities get superior wash quality and a low price from Milnor’s compact VR| washer-extractor. Larger
facilities enjoy washing | 00, 140 or even 160 Ib. at a time in our larger models. Intuitive MilTouch™ controls
offer unprecedented insight into your wash, where water can be programmed to any level in one-tenth of an
inch increments. And each machine is built with RinSave® water saving technology to save water and time.

Contact an authorized Milnor distributor or call 504-712-7656 to find out more
about washing more linen with less water than ever before.

www.milnor.com
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THE C-SUITE

A conversation with politician, philanthropist, and
hotelier Dr. Ruby Dhalla, CEO and President of the

Dhalla Group of Companies

Dr. Ruby Dhalla, CEO
and President,
Dhalla Group of
Companies

Gy
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by CARTER DAVIS

S A TRAILBLAZER, POLITI-

cian, policymaker, doc-

tor, and entrepreneur, Dr.

Ruby Dhallais a champion

of change who has dedi-

cated her life to making

a difference. She made history when she

was elected as a Member of Parliament in

Canada and became the first woman of

Indian origin to be elected in the Western

world as an MP. Most recently, she was

one of 10 global Indians honored by the

Prime Minister of India and has been the

recipient of numerous awards for her

accomplishments and global humanitar-

ian work. Due to the tragic and sudden loss

of her brother, Dr. Neil Dhalla, Dr. Ruby has

recently taken on new responsibilities as

CEO and President of the Dhalla Group of
Companies.

Asthevisionary CEO and president of the
Dhalla Group of Companies, she embodies
leadership that inspires and empowers.

As one of the fastest growing companies
in Canadain the sectors of healthcare, real
estate, and hospitality - with a portfolio
spanningthe globe - Dr. Ruby is navigating
the business landscape with resilience,
innovation, and determination. Guided
by hervision, and dedication to champion
her brother’s legacy of passion, purpose,
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and philanthropy, she’s leading the Dhalla
Group to new heights as it creates a hotel
fund and acquires hotels in the U.S. and
European markets.

From her groundbreaking achievements
in politics to her accomplishments as a
hotelier, Dr. Ruby’s journey is an inspiring
testament to the power of faith, vision,
determination, and courage in the face
of adversity.

Here, we delve into the milestones of
her journey, the challenges she has over-
come, and the impact she continues to
make in empowering communities and
uplifting lives.

WHAT INSPIRED YOU TO
TRANSITION FROM POLITICS TO
THE HOSPITALITY INDUSTRY?

The transition was a result of tragic cir-
cumstances in which my brother suddenly
passed away hours after signing docu-
ments for the purchase of a new hotel in
Miami. Amidst the shock and profound
grief, | was forced to become knowledge-
able about the various aspects related to
the hotel industry and was left with no
choice but to prepare for the opening of
the hotel weeks later - a role always under-
taken by my brotherin our family business.

HOW DID YOU APPROACH THIS
NEW CHALLENGE?

Life is always the greatest tool to learn and
one hastorise to the challenge. My mother
however gave me one of the best pieces
of advice a few months after my brother
passed away when she suggested | attend
a hotel conference. At my first conference
| connected with individuals and orga-
nizations who became my teachers and

provided guidance, support, and advice.
Attending and listening to the experts at
the seminars, while meeting fellow hote-
liers, brokers, and vendors - and con-
versing with the CEOs of the brands - was
invaluable. My second hotel conference
was AAHOACON, and I'm grateful this com-
munity welcomed me with open arms.

Whether it’s politics or the hospitality
industry, my brother’s life philosophy
from the book “The Secret” has held true
in this new challenge: “Ask for it. Believe
it. Receiveit.”

HOW DO YOU SEE THE FUTURE OF
THE HOSPITALITY INDUSTRY?
Theindustry’s future is bright, however it’s
important to be prepared for upcoming
uncertainty regarding the economic cli-
mate. Whether that entails securing financ-
ing, budgeting for PIP costs, or managing
HR, all stakeholders - brands, owners, and
vendors - must work together in coopera-
tion and collaboration to share best prac-
tices for greater operational efficiencies,
value additions for positive guest experi-
ences, and increased margins for ROIs. As a
technology lover, | believe automation and
artificial intelligence will have a greater
role to play in increasing efficiencies, pro-
ductivity, and results of KPIs for hoteliers
and their properties.

WHAT ADVICE DO YOU HAVE FOR
YOUR FELLOW HOTELIERS?

It’s important to choose your partners
wisely. Transparency, honesty, and integ-
rity are important in any partnership, but
it’s vital to have agreements that clearly
outline roles, responsibilities, and expec-
tations for partners and management
companies. During the acquisition of the
hotel properties, the focus is often on

@4-MINUTE READING TIME

the ADRs, occupancy rates, and financ-
ing; however investing in an experienced
lawyer at the onset also is vital to ensure
comprehensive agreements address the
rights of each shareholder for access to
documents, participation of sharehold-
ers in decision-making and any potential
scenarios that may arise. Regardless of
who your partners are, it’s paramount to
have independent and experienced law-
yers and accountants. Monies invested in
professionals at the onset ultimately result
in savings both in time and money. As the
industry is relatively small and everyone
mostly is known to each other, directly or
indirectly, word quickly spreads on reputa-
tion in the hotel space hence it is best to
operate with the highest level of business
ethics. My mom always taught my brother
and | that you can do 100 deals, but you
only have one name to live on.

WHAT HAS YOUR PROFESSIONAL
BACKGROUND TAUGHT YOU
ABOUT OPERATING A HOTEL?
People and public service have been at
the core of my other professional pursuits,
including politics and healthcare. From
both of those journeys, I've been taught
the values of reputation, and respect, the
skills of communication, efficiency and
team building, and the mindset of always
having faith, thinking big, making the
impossible possible, and creating posi-
tive change.

I believe operating a hotel requires these
values, skills, and mindset for a positive
guest experience, growth, and success as
a hotelier.

Whetherit’s politics or hotels, an entre-
preneur must always be guided by passion,
purpose, faith, integrity, drive, determina-
tion, and vision. “Ask for it. Believe in it.
Receive it.” |

-malker:
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Clever marketing strategies are helping
hotels reach core customers and find
new ones

by NICK FORTUNA
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ON’T LET ANYONE TELL

you TikTok is just for teen-

agers. The legally imper-

iled Chinese app reached

amilestonein March when

it announced that it had
more than 150 million users in the United
States, proving that a sizeable percent-
age of American adults were glued to their
smartphones too.

Shanna Soares, director of market-
ing for New York City-based Pod Hotels,
recognized the potential of TikTok earlier
than most and used it to supplement her
one-woman marketing department. In
2022, Pod Hotels allowed six social-media

continued on page 17
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In today’s attention-driven economy,
it’s challenging for hotels to stand
out from the competition. But, one
clever property is making waves by
establishing a new competition-
based event that makes use of unde-
rutilized space.

events

Height doesn’t matter in this
NBA (the National Blocking
Association), the TWA Hotel’s
new league for Jenga players.

In March, 44 teams totaling
more than 100 players packed
into the New York hotel’s 50,000-square-
foot event center for the 2023 NBA Jenga
Tournament. The competition awarded $14,000
in prizes to the teams that could best remove
and stack the small wooden blocks from a
tower without toppling them over.

After the tournament, competitors and
spectators enjoyed a party in The Sunken
Lounge, whose theme captures “the spirit of
the glamorous ‘60s, with retro cocktails and
swizzle sticks once enjoyed in-flight,” accord-
ing to the TWA Hotel. The Jenga sets used in
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Companies are stripping
down their websites to
make them perform better
and to have better [search-
engine optimization], so
social media is where you
get the opportunity to
really showcase the hotels
and being out and about
in the city.”

competition were donated to the Boys &Girls
Club of Metro Queens, the hotel said.

Other hotels have held special events
aimed at becoming a social gathering place
and showcasing their amenities. In 2018,
partnered with the dating app Bumble. The
deal made Moxy Hotels “BumbleSpots,”
places verified by Bumble as “inclusive envi-
ronments to bring a Bumble date.”

Guests could get food discounts and two-
for-one specialty cocktails for showing the
Bumble app on their smartphones to servers
upon ordering, and games were available to
help break the ice.

And, while the partnership with Moxy
and Bumble has since ended, some creative
hotel promotions have blossomed with age.
When the Hotel Sorrento launched its Silent
Reading Parties in 2009, admission was free,
and you didn’t need a ticket. Fast forward to
2023, and online tickets to the wildly popular
events range from $10 for a barstool to $50
for a table of three or four.

There’s also a $20 food-and-drink minimum
per person, making the parties, held on the
first and third Wednesdays of each month,
powerful revenue-generating opportunities.
Attendees simply bring a book and grab a
seat in the Fireside Room, where a pianist
plays while everyone else reads, or pretends
to read while scoping out the other singles.
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influencers to live in separate Pod Pads,
the company’s 45 New York City apart-
ments that can be rented month to month.

The creators posted videos to their
TikTok accounts showing off their apart-
ments as well as New York’s many tourist
attractions and activities. Among those
influencers was Dylan Mulvaney, who has
more than 10.7 million TikTok followers.
In one post, Mulvaney takes viewerson a
tour of her Pod Pad before venturing out
to Times Square, a video that generated
670,000 likes.

In that post, Mulvaney gives viewers a
discount code for Pod Pads, but Soares
also made the code valid for the com-
pany’s four New York City hotels. To her
surprise, there were more sale conver-
sions for hotel rooms than for apartments.

Pod Hotels has had success advertising
and posting on Facebook and Instagram,
but as one of the only hotel companiesin
New York that rents rooms to 18-year-olds,
“It was a no-brainer to get on TikTok,”
Soares said.

“It’s a great platform to really showcase
video content,” she said. “I think if some-
thingis aligned with your brand, you need
to be present and take advantage of it.”

CREATIVITY IS KING

Pod Hotels has created more than 40 of
its own TikTok videos. Some are meant to
show that although the guest rooms are
small and budget-friendly, they’re also
clean and comfortable, and the amenities
are well-maintained, Soares said.

High-end hotels with luxurious rooms
and amenities could employ the same
strategy, she said, giving prospective
guests a taste of what they can expect.
In the TikTok world, users tend to gravi-
tate toward authenticity more so than
highly polished sales pitches, so hoteliers
needn’tinvestin production value to have
an impact, Soares said.

Othervideos from Pod Hotels provide
tips for things to do in New York, busi-
nesses that give discounts to Pod guests,
and interesting places tourists typically

miss. Those videos cater to the brand’s
core customer - price-conscious travelers
who don’t need luxury accommodations
because they plan to spend most of their
visit exploring the city, Soares said.

“Having branding and a [call to action]
really visible on social media has resulted
in us driving a lot of last-click conversions
from social media, which is really good,”
she said. “I think it’s because companies
are stripping down their websites to make
them perform better and to have better
[search-engine optimization], so social
media is where you get the opportunity
to really showcase the hotels and being
out and about in the city.”

Amid the debate about whether TikTok
should be banned regarding ties to the
Chinese government, Soares chose not
to do a similar promotion with creators
in 2023. But, next year is a possibility, she
said.

“I'm glad it’s still here, as of now,” Soares
said. “We get a lot of people reaching out to
us on social media, so it’simportant to be
there and responding to the audience - not
just creating the content but being respon-
sive - and that applies to TikTok as well.”

HIRE AN EXPERT
General Manager Daniel Abrashoff said he
considered a number of solid candidates
before hiring Mark Hengen this past spring
as the second naturalist in the history of
the Weekapaug Inn. Hengen used to teach
sustainability and environmental studies
at Johnson & Wales University in hishome
state of Rhode Island, making him an ideal
candidate to guide nature lovers at the
hotel in Westerly, RI.

The Weekapaug Inn is a luxury hotel
nestled along the Atlantic Coast, right next

to a large saltwater pond and a barrier
beach. It was named the No. 1 hotel in the
Northeast by Condé Nast Traveler and is
on the National Register of Historic Places.

As the inn’s naturalist, Hengen “helps
guests discover and engage with the sur-
roundings” through guided beach walks,
boating excursions, biking, birdwatching,
stargazing, and other activities, Abrashoff
said. To do the job, you have to be able
to explain the difference between a great
egretand a green heron while kayaking on
the Quonochontaug Pond.

Scheduled activities, led by Hengen, are
free to guests, many of whom come to the
hotel seeking meaningful experiences with
nature, Abrashoff said. The lesson for hote-
liers s, if there’s something special about
your hotel’s destination, own it. Hiring a
naturalistisn’t cheap, butit’s a worthwhile
expense if it enhances the guest experi-
ence, Abrashoff said.

“It’s a vital position, and | see it as an
amenity guests want to use,” he said.
“Our guests are extremely interested in
our nature activities, so we have to have
somebody with the credibility and knowl-
edge to speak about the pond intelligently.
Guests want to leave here knowing more
than when they came.” |
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property-level systems
hink how they incentivize direct
more about guests from owned channels,
tely, drive traffic away from the commission- i
3 . Importantly, any resultant increase in net "’
revenues from this concerted effort will be needed as
financial wiggle room for future capital expenditures in
the face of a rapidly changing hospitality landscape.
And, the term “concerted” is applicable because this
is more than just technology; it also involves marketing
strategy, on-site team training, and other operations.
While there’s lots you can do - and indeed, guest intelli-
gence and agile hotel marketing are subjects for an entire

il
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masterclass - here are three main “rules”
centered around data integrations to con-
sider prioritizing to realize significant gains
in direct bookings for the rest of 2023 and
into 2024.

RIGHT NOW?
It’s a given your hotelis making far less off
from an OTA booking than from a reser-
vation made through an owned channel,
with commissions varying depending on
what you negotiated. What you have to
remember is an OTA customer isn’t your
customer - yet!

When an OTA guest checks in, their
email is opaque - aliased - which makes
it difficult to enroll them in your loyalty
program or communicate with them for
upselling additional services like room
upgrade or F&B. While you’ve undoubtedly

to level the
playing field
against OTAs
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workshopped several different “mouse-
traps” to get these guests to hand over
some more personal information, the risk
right now is the OTAs are doing a really
good job keeping their customers loyal
to them. Once habits are instilled, they’re
very difficult to change.

Namely, Booking.com and Expedia both
have their own rewards programs prioritiz-
ing destination over property or brand,
meaning even a specific hotel search may
yield competitive offers that behaviorally
deter even the thought of hotel brand loy-
alty. More recently, the OTAs have become
trendsetters with deploying new technolo-
gies like GPT-based travel-planning plugins
toimbue additional layers of convenience
into their platforms.

RULE #1:

In other words, it’s almost getting to be
too late; the user interface on the OTAs is
too robust, too flexible, and too valuable
for guests to bother looking elsewhere
except maybe Airbnb. Some hotels may
end up doomed to rely on hefty commis-
sions eroding gross margins, a disloyal
customer base they know little about and
constant problems with cancellations, no-
shows, chargebacks, and reconciliation
issues.

IT TAKES A VILLAGE

Astrite asit may be to say, hotels are allin
this fight together. It’s often far too easy
to fall into a prisoner’s dilemma type of
attitude whereby, in anticipation of your

NEVER GIVE GUESTS AN EXCUSE
TO BOOKANYWHERE ELSE

Rate parity means you can’t undercut the
OTAs on price, but there are ways to get
creative and still abide by the terms of
these agreements. It’s never a one-size-
fits-allapproach, so here are some ideas
to ensure your hotel can compete on price
with the OTAs while still adding value to
the direct booking as well as the direct
booking experience.

» Promoting your best rate guarantee
is a half measure because it requires
an extra morsel of time on the part of
the guest to bring to your attention.
You need a clear and real-time picture
of when the OTAs are running promo-
tions - both those your revenue direc-
tor controls and those the OTA runs
themselves - so your direct channel
lists the same price as what’s on an OTA
and nothing higher. This will require
good intelligence from your revenue
management system (RMS) and per-
haps some Al-based automatic rate
adjustments to make happen.

« Another important aspect the lead-
ing RMS vendors can now offer is the

interpretation of vast sums of forward-
looking demand data so your rates
can remain nimble with respect to the
comp set or any compression events.
You must be able to reactin aninstant
to optimize revenues and not drive traf-
ficto the OTAs because they’re display-
ing a slightly lower price by being just
a touch faster.

Next, consider your channel manager
and which room types and room pack-
ages you send to the OTAs. Yes, your
contract says you must give them the
same rates as what you list on direct
channels, but there may be some room
to breathe (pun intended) around which
specific room categories you push out.
Notably, you may decide to keep all the
premium rooms and suites for direct
guests, then combine this with an extra
non-priceincentive, like offering same-
day complimentary upgrade upon
availability. Other areas where value
can be added, depending on the terms
in your OTA contract, include prepaid
noncancellable rates, free breakfasts,
all-inclusive rates, or packaged specials
that bundle local attractions.
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competitors undercutting your rates, you
preemptively lower your rates, then your
competitors do the same, and the entire
market spirals down into commoditization.

Instead, understand there are passive
cooperative benefits to enhance your
efforts to drive direct bookings. These
efforts undoubtedly will help other hotels
- in your comp set and in other markets -
but their efforts also will boost your own
directreservationsratioin the longrun as
the average consumer slowly but surely

becomes more aware of why booking
direct is always the best way to go. It’s
a bit like karma, and you have to trust if

everyone works together on this problem,
it will course-correct, and every hotel will
realize healthier net revenues. [ |

Together, Adam and Larry Mogelonsky are the world’s most published
hospitality writing team, with more than a decade’s worth of material
online. As the partners of Hotel Mogel Consulting Ltd., Larry focuses on
the hotel operations and marketing, while Adam specializes in
technology and wellness. Their experience encompasses properties

around North America and Europe, with a focus on independent
properties of all sizes. Their work includes seven books, the latest focused on increasing profits from
wine sales in an environment of tight labor markets. You can reach them at adam@hotelmogel.com

to discuss your business challenges or to book speaking engagements.

RULE #2: RULE #3:

INFORMATION CAPTURE FOR
THE ON-SITE EXPERIENCE

KNOW YOUR GUESTS

AND THEIR LOOKALIKES have questions, and the more you can

answer them and engage them, the
more likely they are to prefer the direct
channel. And, for efficiency’s sake, you
can deploy a chatbot trained to answer
most of the repetitive questions before
handing overthereins to a live agent to

It’s not like the problem of opaque infor-
mation from OTA guests is new, and tech
vendors have made incredible strides dur-
ing the past few yearsto letyou hone the
leisure transient funnel and enhance each
phase of the customer journey so you complete the booking or handle com-
canstill get a good picture of what moti- plex requests.

vates your guests. Furthermore, what « While those familiar with the industry
we learn about our guests is invaluable know quite well the benefits of loyalty
toward developing lookalike personas

This is likely to be your best chance to get the
guest’s real email, phone number, or social media
account for future marketing efforts. It goes with-
out saying this largely depends on how good the
on-site experience is, but a great stay is no guar-
antee the OTA guest converts into one of yours.
+ Outside of all things tech, online staff training is
your ace in the hole, both by delivering excep-
tional guest service to build positive rapport as

and microsegments to guide marketing
efforts and future promotions.

+ Outside any discussions of program-
matic advertising or other top-of-fun-
nel awareness campaigns, the first
real touchpoint with your guests is
the website. Whether you have control
over any modifications to the front-end
design, it’s nevertheless important to
know about the latest enhancements
to the website booking engine (WBE).
Notonly are user interfaces becoming
more adaptable, but you have more
user behavior data to tell you where
customers are dropping off as well as
what additional incentives are work-
ing to lock in the bookings when those
shoppers return.

If you have control over your front-end
website and can add a prominent Book
Now button, then absolutely do that.
But, as a bolt-on to the site, adding live
chat functionality may be more likely
as an approvable project. Guests will

programs, numerous other “average
consumers” have no clue, nor do they
see a long-term future with your brand.
They’re mercenaries who wantimme-
diate gratification. Luckily, there are a
handful of rewards platforms that can
help entice direct reservations in the
moment while remaining compatible
with your loyalty program.
Ultimately, integrating systems is a
must. This can improve the perfor-
mance of the rewards you present,
theintelligent guidance your RMS gives
you, and the packaging flexibility you
are able to present within the WBE.
The more you clean and combine the
data, the more actionable insights you
will have to see what’s working. Even
broader, think in terms of revenue per
guest, wherein additionalintegrations
from the point of sale (POS) can tell
you what’s driving ancillary spend to
further refine those guest inferences
that will guide the messaging to looka-
like audiences.

well as treating every customer interaction as
a way to remind them to book direct. Are they
prompting guests about your loyalty program?
Do they know the specific advantages so they
can speak about them passionately? Are you
incentivizing your front-desk agents to obtain
the real email address from OTA guests by offer-
ing them, for example, 10% off their next stay?
While a lot of this can be done in person, facili-
tating this education through an online portal
is more efficient and scalable.

Another great point to discuss the loyalty pro-
gram is through digital signage, be it in the dis-
play, a public area display, or a check-in kiosk.
All can be configured to raise awareness or even
include a specific mousetrap like a QR-code-
based promotion for a free drink at the bar that
requires a real email address to be activated.
A third area that may need some retooling is
the Wi-Fi login portal. Most already are set up
to show a host of available add-ons, but there
are now a few upselling platforms that can be
bolted on to A/B test different offers and incen-
tives to see what’s working to drive ancillary
spend.
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TV ADVOCACY IN ACTION

Catch up on
recent AAHOA

Capitol
-centered

compiled by EVELYN HOOVER and OLIVIA STORY

UPDATE: CHANGES TO SBA 7(A) LOAN PROGRAM
AAHOA Members have long been advocating for an increase of the current maximum 7(a)
loan amount. Earlier in the summer, AAHOA Treasurer Kamalesh (KP) Patel spoke with
Congressional staff on Capitol Hill about the need to increase the limit on the SBA’s 7(a)
loan program from its current cap of $5 million. This maximum amount is set by statute
7 in the Small Business Act. It will require Congressional action to

change that cap, or to change the cap on the maximum outstanding
guaranteed loan amount to any one borrower and its affiliates,
which is set at $3.75 million.

Scan to read more:

AAHOA PENS LETTER IN SUPPORT OF INDIA PRIME
MINISTER NARENDRA MODI TO SPEAK DURING
JOINT CONGRESS MEETING
AAHOA wrote a letter to The Honorable Kevin McCarthy, Speaker of the
House of the United States House of Representatives, in appreciation for
his friendship to the hotel industry and the Indian Diaspora that serves as
the heart of it. In the letter, AAHOA encouraged Congressional leaders to
exhibit our nation’s commitment to the United States-India relationship by
inviting India’s Prime Minister, Narendra Modi, to address a joint meeting
of Congress during his visit to the nation’s capital from June 21-23, 2023.
Scan to read more:
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AAHOA: NEW JERSEY LEGISLATURE TAKES
A STAND FOR FAIRNESS IN FRANCHISING
New Jersey lawmakers voted in favor of legislation
to help restore balance to the relationship between
hotel Franchisors and Franchisees, advancing a bill
backed by AAHOA that would ensure greater fair-
ness in the system and strengthen protections for
franchise businesses.
Scan to read more:

AAHOA MEMBERS MEET WITH KENTUCKY

GOVERNOR ANDY BESHEAR
AAHOA Members had a chance to meet with Kentucky Governor AAHOA TREASURER KAMALESH (KP) PATEL
Andy Beshear and discuss issues impacting hoteliers. Governor SPENDS DAY ON CAPITOL HILL TO DISCUSS
Beshear heard how the labor shortage continues to affect hoteliers AAHOA ADVOCACY PRIORITIES WITH
in Kentucky, where AAHOA Members own 68.2% of hotels. CONGRESSMEMBERS

Scan to read more: AAHOA Treasurer, Kamalesh (KP) Patel, spent

Wednesday, May 10, in Washington, D.C., on Capitol
Hillmeeting with Members of the United States Senate
and United States House of Representatives, discuss-
ing strategic AAHOA advocacy priorities relating to
access to capital and building coalitions with industry
leaders to save fees for AAHOA members. Specifically,
he spoke with Members and Congressional staff about
the need to increase the limit on the Small Business
Administration’s 7(a) loan program from its current
cap of $5 million.

Scan to read more: E

AAHOA UNDERSCORES IMPORTANCE OF
FAIR FRANCHISING IN FTC COMMENT
Earlier this summer, AAHOA communicated its
concerns about one-sided franchising practicesin
response to the Federal Trade Commission (FTC)’s
Solicitation for Public Comments on Provisions of
Franchise Agreements and Franchisor Business

Practices.
AAHOA has long been committed to advocat- AAHOA INFORMATIONAL VIDEO HIGHLIGHTS ITS

ing for adequate protections for its Franchisee 4 PILLARS OF FRANCHISE ADVOCACY

members in their relationships with hotel brands. Aninformational video about AAHOA’s 4 Pillars for Franchise
Beginning in March, the FTC, citing reports of Advocacy has helped advance the organization’s mission
“unfair and deceptive practices” that harm as the foremost resource and advocate for America’s hotel
Franchisees, solicited comments from business owners. The 4 Pillars for Franchise Advocacy represent the
owners regarding how Franchisors primary issues for which AAHOA advocates on behalf of

“disclose certain aspects and con-
tractual terms of the Franchise
relationship, as well as the scope,
application, and effect of those
aspects and contractual terms.”

member hoteliers.
Scan to watch:
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THE ADVANCED
ENTERTAINMENT PLATFORM

YOUR CUSTOMIZED WELOOME MESSAGE
iy

SET THE TONE FOR YJUR GUEST'S STAY "‘ A ZGEN |
&

nREC ninER

CHANNEL GUIDE l ON DEMAND o

| NETFLIX IRHQLL A

ENJOY FREE

Example Home Screen pictured for illustrative purposes only. Netflix subscription/login required. Set-top box and custom antimicrobial remote.

The Advanced Entertainment Platform’ (AEP) combines DIRECTV® linear satellite and broadband
over-the-top content for an enhanced entertainment experience for your guests, residents or patients.

Live TV On Demand content from over Add your own
v e 45 programmers plus App-based JF romotional channels
includes sports, breaking news, > prog P PP P

— hit shows and more content from SHOWTIME; Hallmark, and share information with your
Saltbox TV and more at customers with local and over-the-air
no additional cost content insertion features

Customizable Home Screen =) Remotely manageable | e |8 Customiz_able Prqperty
| includes a logo, welcome _] No PMS integration required —o Information App included
~~  message, background image I 2ol cost
and more

Offer ends 12/31/23. New or renewing approved H&I customers only. 5-year programming agreement req'd. Credit card required (except MA & PA). Early Cancellation Fee may apply.

Scan or call Alvi Satellites 1.855.999.8115 to learn more

°ADVANCED ENTERTAINMENT PLATFORM (AEP): Professional install. req'd. Req’s one receiver per TV, each sold separately. Add' monthly fee of $1.99 per room per month applies. Each TV must have available HDMI port. Req'd programming:
ENTERTAINMENT or above. 4K programming w/AEP req's compatible TV and ENTERTAINMENT, XTRA or ULTIMATE." Req's broadband intemet access w/ recommended speed of 25Mbps per 100 receivers. Intemet access not included. Compatibility:
COM2000 w/ COM51 card or COM3000. Other system limits and requirements may apply. ADVANCED ENTERTAINMENT PLATFORM (AEP) OFFER: Offer ends 12/31/23. Offer i available to new or renewing Hospitality and Institutions customers with a
5-year programming agreement. Customers subject to a current programming agreement may terminate such agreement without penalties if customer agrees to a new 5-year programming agreement with this offer. Offer is eligible for one (1) HD COM
System (includes 23 channels) per property & one (1) AEP set top box per room at no additional cost, OR one (1) HD COM System (includes 23 channels) with NTSC-16 per property & one (1) AEP set top box per room at no additional cost. Properties must
subscribe to ENTERTAINMENT (§9.25/room/mo.) or above. ENTERTAINMENT promotional bundle price includes ENTERTAINMENT (§7.50/room/mo.), local channels (§1.10/room/mo.) and technology fee ($0.65/room/mo.). Bundled rate will be listed as two
separate line items on customer hill. Additional charge of $1.99/room/mo. in all units for AEP. 50-room minimum is req'd per property. To access DIRECTV HD programming, HD equipment req'd. IN THE EVENT YOU FAIL TO MAINTAIN YOUR

SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $15,000 PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES
DURING THE COMMITMENT PERIOD. Payment is due within thirty (30) days of receipt of a notice of failure to complete the commitment period. INSTALLATION: Custom installation charges apply, and installation fee is based on property
size. Applicable use tax adjustment may apply on retail value of installation. Availability of DIRECTV service may vary by location. In certain markets, programming/pricing may vary. Make and model of system at DIRECTV's sole discretion. Offers void where
prohibited or restricted. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of Service for Hospitality Establishments and the DIRECTV Terms of Service for Institutions; copy provided with
new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. SHOWTIME and related marks are trademarks of Showtime Networks Inc., a Paramount Company.
Individual programs, devices and marks are the property of their respective owners. All Rights Reserved. ©2023 DIRECTV, LLC. DIRECTV is a trademark of DIRECTV, LLC. All other marks are the property of their respective owners.
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MAY 31, 2023, DECLARED LOUISIANA ASIAN
AMERICAN HOTEL OWNERS ASSOCIATION
MEMBERS APPRECIATION DAY

AT THE STATE CAPITOL

On Wednesday, May 31, Rep. Gerald “Beau” Beaullieu
and the Louisiana House of Representatives adopted
HR 184, declaring May 31, 2023, as Louisiana Asian
American Hotel Owners Association Members
Appreciation Day at the state capitol. In addition,
AAHOA celebrated May 31 as Tourism Day at the Capitol
with its partners at the Louisiana Travel Association,

AAHOA STATEMENT ON

CALIFORNIA SENATE BILL 403

In June, AAHOA made it known that it strongly opposes any
form of discrimination, including caste. AAHOA, however,
opposes California Senate Bill 403 (“SB 403”) due to a concern
that it could lead to improper and unlawful racial profiling,
targeting, and attacks on individuals of Asian American descent
and/or who practice the tenets of Hinduism. Adding “caste”
to the anti-discrimination categories

which had Convention and
Visitor Bureaus from around
the state showcasing their
specific areas and discussing
theimportance of tourism to
the state officials.

Scan to read more:

SURVEY OF FRANCHISEES
UNDERSCORES THE NEED FOR
FAIR FRANCHISING

Apollof franchisees - owners of hotels,
restaurants, retail stores, and other
small businesses - revealed highly
concerning data about the status of
current franchise relationships and
the need forincreased fairness across
allindustries.

AAHOA, which represents the vast
majority of all U.S. hotel owners, the
American Association of Franchisees
and Dealers (AAFD), and the Coalition
of Franchisee Associations (CFA),
conducted the survey after a webi-
nar with Federal Trade Commission
(FTC) Chair Lina Khan. As part of its
mission to promote competition and
protect and educate consumers, the
FTCissoliciting com-
ments through June
8 about issues that s =
affect franchisees
and their workers.
Scan to read more:

outlined in Section 51 of the California
Civil Code and other Education Code
and Government Code sections is
unnecessary and will cause more
harm than good.

Scan to read more:

AAHOA’S “IS FRANCHISING FAIR? FRANCHISEE
CONVERSATIONS WITH FTC CHAIR, LINA KHAN”
WEBINAR IN THE NEWS

AAHOA joined the American Association of Franchisees and
Dealers (AAFD) and the Coalition of Franchisee Associations
(CFA) to host the webinar, “Is Franchising Fair? Franchisee
Conversations with FTC Chair, Lina Khan.” This productive
webinar drew coverage from HospitalityNet and feedback
from attendees.

During the webinar, nearly 800 attendees heard how the
FTC is using its authority to improve oversight and educa-
tion within the franchise industry. The AAHOA Officers, CFA
Chairman John Motta, and AAFD Chairman Robert Purvin
also made statements protecting
franchisees and spotlighted sug-
gestions on how fairness might be
addressed through oversight and
education.

Scan to read more: |

Thank you to the advertisers for their
support of AAHOA and this publication.

hotelier
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OMMERCIAL REAL ESTATE ISAN INEFFICIENT AND OPAQUE BUSINESS.
Players are at all levels of sophistication, transaction sizes vary widely,
and the value of an asset or loan is in the eye of the beholder. In other
words, the person or committee writing the check ultimately determines
a project’s viability and probability for success. Getting commercial real
estate transactions done can be more of an art than science. As a result,
commercial real estate business needs a way to bring efficiency to the table. That mecha-
nism is a financing broker or intermediary who creates a unique micro-market for each

financing deal.

PREPARING FOR SUCCESS
An expert intermediary will use all avail-
able data and facts surrounding a transac-
tion to develop a narrative that convinces
decision-makers thisis the best use of their
allocation of dollars. Like anything, money
usually is the most constraining resource,
with fewer dollars chasing many deals. This
is why relationships and a knack for mar-
keting can be key differentiators between
an average deal that gets passed by and
a great deal that gets to the closing table.
A great deal isn’t just one that’s harder
to get done on the surface and executes
smoothly; it’s also great because it gets
done at better-than-market terms. This
could be a combination of many things,
including amortization, pre-payment pen-
alty, recourse or non-recourse, amount of
proceeds, and flexibility of who will service
the loan. Agood intermediary who follows
a disciplined marketing process always is
cognizant of getting the best terms for a
client, and successfully checking as many
boxes as possible.

UNDERSTANDING THE

BIG PICTURE

A good marketing process needs to incor-
porate all available data points. This
includes the asset’s most recent financial
performance, as well as how the asset
fared during tougher economic cycles. In
otherwords, how did the asset (a hotel, for
example) perform during both good and
bad times? The process also must take into
account the more subjective elements of
an asset, such as current or future effects
of any recent capital expenditures and
improvement in revenue management.

The intermediary then uses this analysis
toidentify and effectively demonstrate to
lenders any upside for the asset’s financial
performance.

Evaluating how an asset’s potential
compares to its competitive set and the
local market also is extremely important.
If there are shortcomings in how the asset
is performing, a good marketing process
will output a convincing explanation that
can bridge those gaps and present the
management team, owners, and asset in
the best light possible. Thisis an extremely
important step in ensuring the best capital
sources become interested in the deal.

Overcoming any negatives in the asset’s
local market is another critical step in mar-
keting a financing deal. These caninclude
a high crime rate, low labor availability,
assetbeingon a ground lease, or presence
of labor unions. An effective marketing
process will frontload these issues and
provide sufficient mitigants to make the
deal more financeable.

PACKAGING THE DEAL

The greater the institutional quality of an
asset, the higher its chance of it getting
financed by coveted capital sources such
as life insurance companies or lower rate
institutional balance-sheet debt funds.
An intermediary can position a deal as
institutional by preparing full-fledged
offering materials, an effective financ-
ing memo, a complete financial model
with valuation of the asset justified by
different metrics and showcasing the
quality of the management team, and a
detailed track record of similar transac-
tions. To garner interest in a transaction

@ 4-MINUTE READING TIME

from hard-to-please sources such as
credit unions, regional banks, and life-
insurance companies, the deal must be
marketed to demonstrate to a poten-
tial capital provider this sponsoris in it
for the long game - that the borrower
isn’t just interested in a one-and-done
transaction. This incentivizes the capital
source to spend more time and dig in
deeper on a transaction because more
will be coming down the pipeline.

Because capital sources have limited
time to evaluate transactions, they will
prioritize those with the highest probably
of getting approved by their committee
and the highest probability of produc-
ing a term sheet the sponsor will accept.
This is where an effective marketing
process conducted by a serious, expe-
rienced intermediary with proprietary
knowledge, a proven track record, and
deep relationships comes into play. The
quality of the entity presenting the deal
also reflects on the quality of the deal.
As a result, the same deal presented by
a lower level shop may not get as good a
reception as it would being presented by a
shop with superior relationships, superior
track record, and superior structuring
prowess.

Bottom line: How a deal is marketed is
what gets deals to the closing table. H

Rushi Shah is Principal and
CEO of the commercial
mortgage and real estate
investment banking firm and
AAHOA Allied Member Mag
Mile Capital. As a leader in

hospitality financing, Shah specializes in
structuring and placing high leverage,
nonrecourse bridge and permanent debt with
cash out for full- and limited-service hotels
nationwide. Since joining the firm’s
predecessor, Aries Capital, in 2015, Shah has
structured and closed hundreds of millions in
financing for all property types. Shah has
held previous positions at Northern Trust and
has an MBA from the University of Chicago’s
Booth School of Business.
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The science of feeling at home

Wireless Charging

4

THE ULTIMATE CHARGING SOLUTION

Introducing the HW®6, a Qi wireless charging audio stereo alarm clock.
With two high-powered 12W USB ports, a 10 amp AC courtesy outlet, and
a wireless charging pad, guests can charge up to four devices at once.

The alarm is easy to set and the Single Day Alarm feature means guests
won’t be disturbed by previous settings.

For more information, contact Ely Ashkenazi at hotelorders@hoteltech.com,
888-74HOTEL, ext. 228, www.hoteltechnologies.com

. m
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© Hotel Technologies, LLC. iHome is a registered trademark of SDI Technologies, Inc. iPhone and iPad are trademarks of Apple Inc., registered in the U.S. and other countries. All other marks are trademarks of their respective owners.
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INDEPENDENT HOTELIERS

Under construction
Build your property’s identity
with the right tools for the job

by TANMAY PATEL

HROUGH ADEQUATE PLANNING AND CRE-

ative deployment, marketing can play a

crucial role in establishing a hotel’s brand

identity, reaching its target audience, and

allowing a property to stand outin a com-

petitive market. However, for small busi-

nesses, limited financial resources pose a challenge when it
comes to investing in marketing and advertising initiatives
that can drive sales growth. To overcome this obstacle,
independent hoteliers can implement new strategies to

- make a difference in their business. -
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Social media marketing has trans-
formed the way we connect with custom-
ers directly, and it provides independent
properties the same tools as the brands,
democratizing the process and providing a
modern approach to understand custom-
ers’ travel interests. Especially for inde-
pendents, it’s vital - and a bare minimum
- to create a user-friendly website that
highlights a property’s unique features
and amenities, while also regularly sharing

visually appealing content, promotions,
and updates about local events or attrac-
tions on social media platforms.

IT°’S WHO YOU KNOW

Although not easy, content marketing
holds great value, and it can be especially
beneficial for independent properties.
Sharing blog posts or articles related to
travel tips, local attractions, and unique
experiences in the area can yield positive

Differentiate your hotel
with a tech partner who
knows hospitality

Fiber Internet Access — Our fiber Internet solution
provides symmetrical, dedicated connectivity up to
100 Gbps with proactive monitoring to ensure reliable

performance and uptime.

Managed WiFi — This fully managed service provides
uninterrupted and pervasive WiFi connectivity for
guests anywhere on your property.

SD-WAN — Delivered over the Cisco Meraki platform,
our Managed Network Edge for Hospitality provides
connectivity, security, routing, WiFi and network
management in one, easy-to-use solution.

TV for Hospitality — Bring your guests a truly immersive
in-room experience with local channels, custom content,
on-demand programming, video streaming and casting

of personal content.

Unified Communications for Hospitality — This cloud-based
communications and collaboration service empowers hotel
staff to work and share content from anywhere on property.

Spectrum Enterprise provides
technology solutions to over 95%
of the top hotel brands in the U.S.

1-855-859-8547

arter Communications. All Rights Reserved
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Spectrum

ENTERPRISE"

66

Social media
marketing has
transformed the way
we connect with
customers directly,
and it provides
independent
properties the

same tools as

the brands.”

results, and forming local partnerships will
help strengthen ties, and your network,
within a community. For example, a col-
laboration with restaurants, tour opera-
tors, or event organizers - offering joint
promotions or package deals - can help
attract visitors to the property.

It’s also valuable to build relationships
through email marketing. By working with
local businesses and sharing a customer
base, independents can develop a loyalty
program that rewards repeat guests with
exclusive discounts, upgrades, or addi-
tional perks - and encouraging guests to
refer friends and family can boost word-
of-mouth referrals.

Ultimately, it’s important to remember
trial and error play a significant role, as
strategies will vary based on the area and
available resources, so don’t be afraid to
experiment with different approaches. By
combining these tailored strategies to a
property’s specific needs and target audi-
ence, independent hotels can effectively
market, promote, and drive sales to their
front doors. u

Tanmay Patel is an
independent hotelier and is
AAHOA’s Young Professional
. Director, Western Division.
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Everyone

(\Aauaranteed Replacement Product

Drop-In ready tankless water heater
for commercial applications.

199k-500k BTU/hr.

Cost Effective, for

both capital and Easy, installation with
operational expenses drop-in ready Safe, tankless
bring CFO's on board. connections. Compact heating defends
and lightweight users against
Reliable, on demand design. Legionella.

Guaranteed, all the .
benefits of tankl hot water with backup Scalabili d built-i
enefits of tankless, and 24/7 support calability and built-in

none of the risk of not . redundancy fit the
) eases the minds of )
meeting demand. plans of engineers.

facility managers.
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SPOTLIGHT

- MPOWERED

Explormg the role AAHOA and its members
are playing in creating opportunities
for women in the industry

by EVELYN HOOVER

HEY’RE AT REGIONAL
Conferences & Trade
Shows, networking with
numerous exhibitors and
industry leaders. They’re
at the Town Hall meetings,
listening attentively to regional directors
share region-specific updates. They hold
influential positions within AAHOA’s Board
of Directors, with Arti Patel serving as the
Central Midwest Regional Director, Purnima
Patel and Tejal Patel serving as Women
Hoteliers Director Eastern Division and
Western Division, respectively, and Laura
Lee Blake leading AAHOA as President &
CEO. They proudly advocate for the indus-
try at the local, state, and federal levels.
AAHOA has witnessed a powerful surge of
women who have overcome obstacles and
embarked on aremarkable journey to make
their mark in hospitality.

o
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A RISING TIDE
While _th? waves Women.are makm.g at the Nancy Patel, front and center in the cheerful red jacket
association may seem like new triumphs,
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AAHOA has been at the forefront of empow-
ering and uplifting women hoteliers for quite
some time, proactively launching projects
and programs to address the genderimbal-
ance early onin the organization’s history. In
the early '90s, AAHOA selected women hote-
liers to serve on a committee. Nancy Patel,
former North Georgia Regional Director
(2007-2009) and AAHOA Lifetime Member,
remembers the ripple effect this commit-
tee created among women more than three
decades ago.

“As a result of the Women’s Hotelier
Committee, the representation of women
atvarious levels of the organization signifi-
cantly improved, giving them the ability to
influence the future of AAHOA and hospital-
ity,” Nancy said.

OPENED DOORS

The Women'’s Hotelier Committee imme-
diately started steering the organization’s
future, playing aninstrumentalrolein help-
ing other women hoteliers feel seen and
heard. As was the case for Priti Patel, who
served as a former director at large in the
'90s and is currently an AAHOA Member.
Priti joined AAHOA as a staff member while
helping her family launch a hotel business
in the Atlanta metropolitan area. AAHOA
leadership noticed Priti’s unwavering com-
mitment to both of her industry roles.

“lwas 26 when | was elected female direc-
tor at large. | learned and grew a lot,” Priti
recalled. “The entire experience was exciting
and fun. | enjoyed it.”

The Women’s Hotelier Committee sig-
naled the start of opening doors forwomen
in hospitality. It encouraged greater partici-
pation within AAHOA and brought attention
to the challenges experienced by women in
theindustry. Over time, AAHOA incorporated
educational programs catered specifically
to the needs of women hoteliers.

“The committee acknowledged that
women hoteliers frequently encountered
unique obstacles,” Nancy explained. “As a
result, AAHOA started women-focused con-
ferences, webinars, and leadership summits.
These events gave women hoteliers insights
into hospitality as well as management prac-
tices and business tactics.”

The momentum continued into the 21st
century. AAHOA Member Surekha Patel, for-
mer AAHOA Board Member, was inspired

Priti Patel

to join AAHOA after attending an event in
Dallas, TX.

Surekha Patel, a chemist by profession,
ventured into the hotel industry with her
husband after visiting San Francisco in the
1970s, where they met other hoteliers.

“In 1976, we purchased our first hotel
togetherin Dallas. In running this property,
I discovered I have a natural passion for the
hotelindustry,” Surekha said. “My husband
and | also enjoyed the financial indepen-
dence that came with being self-employed.”

Surekha Patel eventually went on to
serve on the AAHOA Board for six years.

“During the past several decades, I've
seen women who were normally involved
only behind the scenes come up to the fore-
frontand become hotel owners and opera-
tors,” Surekha said. “AAHOA has offered
many courses forwomen through the years
that have given women the knowledge and
confidence to pursue their dreams in the
hotelindustry.”

STRONGER TOGETHER

There’s no doubt that AAHOA’s support
for women hoteliers has evolved through
the years and moved the needle forward.
Lastyear, AAHOA launched HerOwnership:
Opening Doors for Women in Hospitality, an
initiative aimed at elevating, educating, and
empowering the women hoteliers of AAHOA
and across the industry.

“There’re so many layers in the hotel
industry. It’s not just the ownership side,”
Priti said. “As a hotelier, you’re touching
so many people, and you need so much

Surekha Patel

support along the way because you can’t
just do everything by yourself.”

As part of the initial launch of the
HerOwnership initiative, AAHOA hosted
a Women Hoteliers HerOwnership
Conference & Retreat in Cincinnati, OH,
where nearly 300 women attended the
two-day event. It quickly became one of the
association’s highly anticipated events. This
year’s HerOwnership Conference & Retreat
is November 2-3,2023, in Dallas, TX.

“It’s my sincere wish that each attendee
experiences the power and support of the
HerOwnership community,” Nancy shared.
“I hope everyone leaves with a strong
sense of belonging and camaraderie. W

)
...:'f 4 UC 38 (LU

EROWNERSHIP
2023 Congerence & Wetreat

Be sure to make plans to join AAHOA
in Dallas for the second annual
HerOwnership
Conference & Retreat
on November 2-3.

For more information, be sure to visit
AAHOA.com/HerOwnership.
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AAHOA EVENTS

met with #TeamAAHOA in Atlanta, GA, and received updates from each department
regarding projects and activities.

&
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AAHOA Chairman Bharat Patel, Treasurer Kamalesh (KP) Patel, and Secretary Rahul Pate

[L-R] Andy Ingraham, CEO of the National Association
of Black Hotel Owners, Operators & Developers; Sheila
A.Johnson, founder & CEO of Salamander Hotels &
Resorts; and Bharat Patel, Chairman of AAHOA at the
2023 NABHOOD Summitin Miami, FL.

The AAHOA Mid South Region’s Charity
Golf Tournament connected more than
80 golfers and vendor partners for a

Lina Patel, former AAHOA Women Hoteliers Director Eastern Division (2017-2023), moderated a 30-minute dayin the sun where attendees raised
session with Central Midwest Regional Director Arti Patel (second from left), AAHOA Member Mayuri Patel (third $50K for local causes.

from left), Women Hoteliers Director Eastern Division Purnima Patel (fourth from left), and Women Hoteliers

Director Western Division Tejal Patel (fifth from left), where they discussed women’s unique perspectives to

leadership roles due to their versatility and problem-solving capabilities.
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[L-R] Mid South Regional Director Harikrishna (HK) Patel, Vice Chairman Miraj Patel, North Carolina AAHOA Secretary Rahul Patel worked alongside
Regional Director Pinkesh Patel, North Carolina Senate Majority Leader Paul Newton, Chairman Bharat ~ the AAHOA Technology & Innovation Ad Hoc
Patel, Secretary Rahul Patel, Northeast Regional Director Preyas Patel, Director at Large Eastern Committee and #TeamAAHOA to launch the
Division Pinal Patel, and South Carolina Regional Director Fenil Desai showed strong support for brand-new MyAAHOA.com.

hospitality at the North Carolina Regional Conference & Trade Show.

[L-R] AAHOA Member Mayuri Patel, Director of Strategic

Franchise Initiatives at Red Roof Inns and former Women ) - o 3 - 3
Hoteliers Director Eastern Division (2017-2023) Lina Patel [L-R] Hitesh (HP) Patel (Past Chair, 2018-2019); Vinay Patel (Past Chair, 2021-2022); Bharat

Patel, AAHOA Chairman, Chetan (Chris) Patel, Florida Regional Director, Allen M. Thomas,
Regional Administrator, Southeast United States, U.S. Small Business Administration;
Stephen Benjamin, Senior Advisor and Director of the White House Office of Public
Engagement; and Andy Ingraham, President, Founder, and CEO of the National
Association of Black Hotel Owners, Operators and Developers (NABHOOD).

Women Hoteliers Director Western Division Tejal Patel, Central
Midwest Regional Director Arti Patel, and Women Hoteliers
Director Eastern Division Purnima Patel attended the BITAC
Purchasing & Design East in Fernandina Beach, FL.

During a Town Hall meeting, Vik Zaver, AAHOA Georgia Regional Director (fourth from
left), showcased the great work the association is doing to build relationships and
develop open communications with local elected officials and the sheriff's office in
Augusta-Richmond County.

AAHOA Chairman Bharat Patel (fourth from left) welcomed
hoteliers to the Mid South Region Charity Golf Tournament.
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AAHOA CLUB BLUE, PLATINUM, SILVER, AND BRONZE INDUSTRY PARTNERS

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere
thank you is extended to every one of our Industry Partners for their contributions to AAHOA and the industry at
large. When searching for a provider, consider doing business with the Industry Partners.

AAHOA CLUB BLUE INDUSTRY PARTNERS

Always Designing
for People”

ADP, Inc.
Thomas Bell: (973) 510-0196

!!AVENDRA

Avendra
Mara Radis: (301) 825-0311

d:ish business

DISH Business
Khalid Jivani: (510) 299-7935

HB®

Home Box Office
Michelle Mahoney:

Anand Systems Inc

Y ] i AT L

Anand Systems Inc.
Bhavesh Vakil: (209) 627-5396

CHASE O

Chase
Faheem Khan: (972) 324-5510

(347) 610-1081

Lowss PRO

Lowe’s ProServices
Julie Patel: (210) 627-3830

Gauthier Murphy & Houghtaling
John W. Houghtaling, II:
(504) 456-8600

|PLATINUM

AAHOA PLATINUM INDUSTRY PARTNERS

ARS Global Emergency
Management
Piro Hernandez:
(786) 575-2131

Best Western Hotels
& Resorts
Michelle Zajac:
(800) 847-2429

o
bookit /: go
bookit n go
Sarah Eley: (949) 329-8181

gy

ETAC

Champion PTAC, LLC
Chris Goreman:

(754) 224-9498

Curve Hospitality
Sargent Khan: (713) 819-7296

(Grenmesnorts
Cyberweb Hotels

Bhavish Bhutta:
(813) 731-1960

ECOLAB

PROTECTING WHAT'S VITAL"
Ecolab, Inc.
Michael Pfister:
(317) 250-5189

A ST
Bel AMERICA
Extended Stay America
Linda Trexler: (980) 345-1600

G6 Hospitality
Franchising, LLC
Mike McGeehan:

(972) 360-900

gutﬁlﬁ_uaply'

Guest Supply -
A Sysco Company
Justin Haggart:
(732) 868-2331

O'CINNOR

0’Connor & Associates
Andrew Choy: (713) 375-4224

@ OE APPLIANCES

GE Appliances
Rachel Atkinson:
(502) 656-8926

PROCELL

BY THE DURACELL COMPANY
Procell
Catherine Nelson:
(289) 838-4759

Z4
Red Roof Inn
Matt Hostetler:
(713) 576-7426

@

w»
SONESTA
Sonesta
Jordan Langlois:
(954) 254-3539

ai ]y
TV Asia
Pradeep Hegde:
(732) 650-1100 ext.26

WYNDHAM

Wyndham Hotels & Resorts
Klaudia Porebski:
(973) 753-8350

AAHOA SILVER INDUSTRY PARTNERS

Acculock, Inc.
Acculock, Inc.
Dan Brown: (866) 222-8562

B gty
Bath Knot Hospitality
Gavin Hsu: (347) 337-0691

AllInsurance Underwriters
Regina Johnston:
(813) 343-3100, ext. 149

LIBERK |
Berkshire Hathaway Direct
Insurance Company

Brandon Lockhart:
(833) 274-4270

cox

Cox Business
Alea Riley: (404) 269-3057

DIRECTV
HOSPITALITY

DIRECTV, Inc.
Jeff Fox: (310) 560-0323

PROVIDER
ERC Provider

Sunshine Chapman:
(385) 330-7070

GREENTREE
HOSPITALITY
GROUP

Greentree Hospitality Group
Nicole Lei: (702) 465-5753

Amsna

Amana PTAC
Byron Cortez: (800) 647-2982

Booking.com
Richie Yang: (702) 235-5488

alvi
Alvi Satellites
Prashant Ajmera:
(678) 466-7868

CIA Solutions
Ralph Thiergart:
(443) 220-3821

docvT

DocytInc.
Sid Saxena: (844) 663-6298

f#FERGUSON

Ferguson
Eric Tucker: (434) 249-3785

v
DECOR AU
commERciaL
Floor & Decor Commercial
Delana Delgado:

(877) 659-2478

AMERICAN]|
EXPRESS

American Express
Merchant Services:
(800) 528-5200

Your ink e saverapecabua
Coast to Coast Computer
Products, Inc.

Kyle Kurtz: (800) 231-4553

El

Elkay Interior Systems (EIS)
Greg Gliniewicz:
(630) 346-7549

Fortis

Fortis
Raj Pannu: (972) 979-2296

36 | SEPTEMBER 2023 | TODAYSHOTELIER.COM

©Entegra
Entegra
James Perry: (615)342-9575

WFRIEDRICH

Friedrich Air
Conditioning Company
Dave McDonald:
(210) 546-0500

Hcareers

Hcareers
Doug Tutt: (605) 409-1304

HDSUPPLY

HD Supply Maintenance
Bree Lewis: (800) 233-6166

hihotels

hihotels by Hospitality
International
Gary Gobin: (770) 270-9398

Hospitality 1=

Hospitalityl
Dhar Patel: (714) 473-9813

IDEAS

A sas COMPANY

IDeas
Emily Walsh: (952) 698-4317
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AAHOA SILVER INDUSTRY PARTNERS (contd)

P Procure
Hespitality

i MATRIX

50 Onity

PATREL R BERETE TELECHM SHLETIONG Onity. | b Hospitalit b
INFINITIHR . nity, inc rocure Hospitality .
Daniel Mormino: Matrix Telecom Kendall Simich: (503) 741-5698  Jyotish Patel: (408) 674-5930 stayAPT Suites
: Ashu S. Upa: (800) 283-0539 Franchise Sales:
(623) 455-6234 (662) 607-1591
\rl gl P&G Pprofessional’ Sata |
i ¥ HOSPTALITY
l b P&G Professional —
Serta Simmons .

Maria Early: (904) 591-8644

‘]-.M.:-:"R.US-Q MSI Surfaces Hospitality Bedding P
Jacaruso Enterprises Anil Palasamudram: R Badads Andrea Hochworter: StayNCharge
Melanie Calcagno: (713) 570-7000 LS 'nonckll (770) 353-0122 Anthony Booth: (912) 399-3869
(210) 415-0522 .
PHD Financial
- T
M3 EE NewoN o b TettoSG
wrl ATl ETH:EI.I ADVIES O RY (888) 508-7558 Showtime Networks, Inc. Tetto5G
M3 NewGen Advisory Doug Markott: Tony Lent: (248) 974-5428
Haley Wolf: (770) 531-3746 Dinesh Rama: (602) 648-2700 (770) 698-6937 :
—— Spectrum» .
i HGITAL
s5MassMutual @ R PMC Commercial Trust pENTERPRISE .
Kristi Lewis-Hodge: -
Spectrum USA Digital, Inc.

Mass Mutual
Candy Chan: (848) 228-1822

HEMATRIX
HOEFTALITY FURNITURE Bt
Matrix Hospitality
Furniture, Inc.
Dilpreet Deol: (647) 847-1299

Nimble Accounting
Rahul Kumar: (866) 964-6253

(972) 349-3200 Enterprise Solutions
Stephanie Pitts:

(212) 379-5826

‘_,.-"’
A& OC/\ =_ 53:}: "W World Cinema

OCA Furniture PPDS
Fiona Shi: +86 18359625931 ScottAdams: (678) 908-9294

Aaron Gomez:
(909) 200-5445

PHILIFS

World Cinema, Inc.

e Bank of Teans
Ella Ahmed: (713) 266-2686

State Bank of Texas

Melissa Butler:

(469) 200-8245

AAHOA BRONZE INDUSTRY PARTNERS

AADVANTAGE

LAUNDRY SYSTEMS

AAdvantage Laundry
Systems
Marcela Veloz:
(800) 880-2138

AllsLodging.com
All4Lodging
Naresh “ND” Bhakta:
(626) 253-6355

BomomLine
T
Bottom Line Concepts
Samir Patel:
(301) 332-9077

Dennys

Denny’s Corporation
Mark Levis:
(615) 603-8373

DEXTER.
LAUNDRY

Dexter Laundry, Inc.
Mackenize Flattery:
(641) 209-8115

cenis .

Cetis Inc.
Kevin Lesniewski:
(719) 638-8821

"DPA

o
DPA Attorneys at Law

Pooja Patel:
(760) 372-0007

o

COBBLESTONE
HOTELS
Cobblestone Hotels,
LLC
Brian Wogernese:
(920) 230-2622

@BRANDS'

Focus Brands
Rani Bhatt:
(404) 978-4829

FOLIOT

FERNITURE
Foliot Furniture
Mahesh Parekh:

(702) 278-7380

Dairy Queen
Jennifer Rude:
(952) 830-0391

©
HelloGM
HelloGM
Ngoc Thach:
(605) 940-8824

Hotel Design Services
Samir Parikh:
(908) 222-9383

HVS
Daneen Godinet:
(214) 766-5394

N
9

NAVINA

WEALTH
Navina Wealth
Shashin Vora:
(619) 855-7898

=

Hytera=

Hytera
Ty Estes: (213) 519-7465

OoYO

OYO Rooms
& Technology, LLC
Stephen Jarrett:
(423) 426-3148

isolved
o e MO e
iSolved HCM
Lindsay Hunt:
(704) 440-4594

j Y
PAR I|?h

Parth Hospitality
Aakruti Thakkar:
(803) 319-7365

y#= ntertek
A )
y
Intertek Cristal

Seth Martin:
(978) 614-0619

Peoples Bank

ShA

Peoples Bank
Ashley Jones:
(601) 867-6263

Pinnacle South, LLC
Stephanie Harrell:
(770) 227-3476

= ;
Y Primose Schonls

Primrose Schools
Blair Burdette:
(404) 423-4247

Public Loss
Consultants
Daniel Russo:
(800) 738-6101

PureHD

PureHD
Ryerson Ciesluk:
(978) 460-5560

vittaazio
Shree Ram Industries
Ankit Harbhajanka

SWAY

Subway
Ursula Lane:
(800) 888-4848

UNIVERSAL

Green Group

Universal Green Group
Megha Thacker:
(214) 842-6721

'\_\_\_m“}
LY. T
USA LEDs

Tarunkumar Patel:

(551) 998-4923

Jansen/Adjusters
International
David Moore:
(832) 496-6761

@) PHONESUITE

PhoneSuite
Angela Koslowski:
(303) 991-2649

%ueen Bee
?Q_Pumhasing

Queen Bee Purchasing
Robert Brown:
(972) 743-1254

Lodgistics

Lodgistics
Wendy Zapach:
(617) 792-4396

®

Pineapple Capital
Group
Dharmang M. Shah:
(850) 960-5500

ROYAL

Royal Basket Trucks
Cindy Lapidakis:
(608) 358-1302

Bl sara nosermaLTY

Sara Hospitality
Sangeeta Agarwal:
(678) 360-5117

VISUAL
a MATRIX

Visual Matrix
Patty Jefferson:
(817) 881-5176

Verdant Energy
Management Solutions
Erika Webber:
(888) 440-0991

| VOGUE
ATEFITALITY
Vogue Hospitality
Bobby Sethi:
770-282-0418
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AAHOA Vendor Partners

pleased to provide this list of its Club Blue, Platinum, Silver, Bronze, and Allied Industry Partners as a resource for members.
AAHOA, however, does not endorse these companies or the products or services they offer, or any of the discounts, deal
terms, or other offers related to the price that any of these companies may advertise, market, or promote to AAHOA mem-
bers. AAHOA strongly encourages all of its members and any users of this list to conduct all reasonable and necessary due

AHOA is diligence and research prior to selecting a company with which to do business.

Blue shading denotes Club Blue Industry Partners

Dark gray shading denotes Platinum Industry Partners

Light gray shading denotes Silver Industry Partners

Bronze shading denotes Bronze Industry Partners

ACCOUNTING
SERVICES

CPNA Management &
Services

Wine Mansfield
800-567-9917
wmansfield@cpnainc.com

DOCYT Accounting
Sid Saxena
844-663-6298
info@docyt.com

ERC Providers
Sunshine Chapman
407-509-2107
info@ercprovider.com

ADJUSTERS
Metro Public
Adjustment, Inc.
Sneha Patel
386-341-4271
snehapatel386@

hotmail.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

Young Adjustment, Inc.
Michael N. Reiter
215-654-6800
mreiter@young

Jansen/Adjusters
International

Diana Moreno
800-526-7361
davidm@jansenai.com

M3 Accounting +
Analytics

Scott Watson
770-531-3730
scott@m3as.com

Nimble Accounting
Kumar Singh Rahul
866-964-6253
rahulkumar@nimble
Taccounting.com

SunPoint Public
Adjusters, Inc.
Sandi Smith
888-247-7865
elaine@sunpoint.us

ACOUSTICS

MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

adjustment.com

ADVERTISING/
MARKETING

CYBERWEB Hotels, LLC
Bhavish Bhutta
813-731-1960

bhavish@cyberweb
hotels.com

My Hotel Reputation

Brandy Conner

866-960-9772

sales@myhotel
reputation.com

AIR PURIFICATION/
WATER FILTRATION
Aerus Electrolux
Richard Luisi
678-354-0492
rluisi@aerusonline.com

APPRAISERS
HVS

Daneen Godinet
214-766-5394

appraisals.com

ADA COMPLIANCE
Delta Faucet Company
Emily Mueller
317-752-8688

emily.mueller@

deltafaucet.com

0’Connor & Associates
Andrew Choy
713-375-4224
achoy@poconnor.com

ATTORNEYS
Dentons Bingham
Greenebaum LLP
Laura Feldt
502-589-4200
raja.patil@dentons.com
DPA Attorneys at Law
Darshan Patel
760-372-0007
dpatel@
dpaattorneys.com
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Jackson Lewis P.C.
Regan Harrison
703-483-8339
regan.harrison@
jacksonlewis.com

Patel Law Group /
Fidelity National Title
Anish P. Patel
972-650-6848
rpatel@patellegal.com

Strategic Claim
Consultants

James Houston
404-902-6017
james@strongclaims.com

BED + BATH
ACCESSORIES/
SUPPLIES

Bath Knot, Inc.
Gavin Hsu
347-337-0691
gavin@bathknot.com

Forever Foundations &
Frame, LLC

Dennis Rodgers
714-833-8639
dennis.r@forever

foundations.com

Guest Supply

A Sysco Company
Justin Haggart
732-868-2200
jhaggart@

guestsupply.com

Hollywood Bed

Frame Company

Phillip Herrin
323-887-9500
info@hollywoodbed.com

Hospitality Sleep
Systems

John Hernandez
909-387-9779

asp56@earthlink.net

BEDSPREADS/
DRAPERIES/PILLOWS
Al American

Dawn Aguilera
800-351-1819
dawn@altextiles.com

Integra Fabrics
Jason Smith
843-756-4700
jason.smith@
integrafabrics.com
Serta Simmons
Hospitality Bedding
Bridget Price
404-661-2321
bprice@serta

simmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700
tanya@startextile.com

CABLE/SATELLITE

TV SERVICES
AdCommTV

Jason Cohen
866-272-7982
requests@adcommtv.com

Allbridge

Neil Doshi

888-243-9476
sales@allbridge.com
ALVI SATELLITES
Prashant Ajmera
678-957-8700
alvisatellites@gmail.com

Showtime Networks, Inc.
Doug Markott
770-698-6937
lorraine.ou@consultant.

showtime.com

Sight and Sound
Jimmy Newton
281-499-4373
jnewton@sight

andsound.tv
Spectrum Enterprise

Evonda Robertson
212-379-5826

stegha nye.pitts@
charter.com

USA Digital, Inc.
Aaron Gomez
888-388-1531
aaron@usadigital.tv
World Cinema, Inc.
Ella Ahmed

T713-266-2686
eahmed@wcitv.com

CARPET FLOOR CARE
Aerus Electrolux
Richard Luisi
678-354-0492
rluisi@aerusonline.com

CARPET/CARPET
CUSHION
Embassy Carpets &
Design Center
Darabhai Jilla
800-366-7847 11
dara.jilla@embassy
carpets.com

CASEGOODS
Dickson Furniture
Manufacturers
Paul Mougel
T13-747-0341
pmougel@dickson

furniture.com

Elkay Interior
Systems (EIS)
Greg Gliniewicz
630-346-7549
greg.gliniewicz@elkay
interiorsystems.com
Foliot Furniture
Mahesh Parekh
702-278-7380
marketing@foliot.com

Lang Furniture, Inc.
Lyle Lang
715-387-1690

lyle.lang@lan
urniture.net
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Matrix Hospitality
Furniture, Inc.
Dilpreet Deol
647-847-1299
kdeol@matrix
hospitality.ca
Nerval Corp
Jessy Nerval
780-905-0515
jessy@nervalcorp.com

Procure Hospitality
Jyotish Patel
415-704-8799
shishir-patel@

hotmail.com

Sara Hospitality
Sangeeta Agarwal
678-360-5117

sarabizsolution@
gmail.com

CHEMICALS

Bed Bug-

Heat Doctor/ Prevsol
Jeff Zimmerman
517-936-9415
jeffrzimmerman@

hotmail.com

DIVERSEY, Inc.
Deniz Alpaslan
262-994-7158

deniz.alpaslan@
diversey.com

EcoClear Products, Inc.
Floyd Davidson
941-423-7289
floyd@ecoclear

products.com

Ecolab, Inc.

Tori Hollaway
1-800-352-5326
tori.hollaway@ecolab.
com

VivoAquatics
Richard Lindhorn
888-702-8486
rlindhorn@

vivoaquatics.com

COMPUTERS
HARDWARE

Cox Business

Alea Riley
404-269-3057
alea.riley@cox.com

Hytera

Gosha Slavnov
954-846-1011
gosha.slavhov@hytera.us

COMPUTERS
SOFTWARE

Anand Systems, Inc.
Bhavesh Vakil
209-627-5396
bhavesh@anand
systems.com
Edison Interactive
Kevin Daly
941-879-8375
kevin@edison

interactive.com

HelloGM
Ngoc Thach
801—358—4737.

dhaval.choksi.
@yahoo.com

Hyper30 Data

Michael Pennington

844-497-3730

mpennington@
hyper30.com

IDeas

Mike Chuma

952-698-4200

mike.chuma@ideas.com

PHD Financial, LLC

Jody Darrow
480-656-0907
paul@phdfinancialllc.com

Signature Worldwide
Marie VanDervoort
614-208-7889
jeffscholes@signature
worldwide.com

Strategic Claim
Consultants

James Houston
404-902-6017
james@strongclaims.com

Intertek

Seth Martin-Wick

978-614-0619

seth.martin-wick@
inter m

M3 Accounting +
Analytics

Scott Watson
770-531-3730
scott@m3as.com
Visual Matrix PMS
Kristin Herring
214-291-4000
k.herring@vmpms.com

CONSTRUCTION
Behr Paint Company
Neal Patel
714-545-7101
nvpatel@behr.com
Peak Construction
Group, LLC

Patrick Miner
716-240-9177
leec@teampeak.com

CONSULTING
CIA Solutions

Jill Stan
770-381-1721
ralph@ciasoft.com

Gillis Sales

Tammy Gillis
519-240-6990
tgillis@gillissales.com

GRP Capital

Krishan Patel
888-855-0687
info@grpcapital.com

HVS

Daneen Godinet

214-766-5394

rrivard@ushotel
appraisals.com

Jacaruso Enterprises, Inc.

Cheryl Fosberry
210-415-0522
mcalcagno@jacaruso.com

National Tax Group

Lee Ferry

847-878-6564
lferry@ntgadvantage.com

NewGen Advisory
Dinesh Rama
602-648-2700
dan.rama@

newgenadv.com
Peak Construction
Group, LLC
Patrick Miner
716-240-9177
leec@teampeak.com

CREDIT CARD

PROCESSING
American Express
Rebecca Carron
800-528-5200
rebecca.carron@
aexp.com

Fortis

Raj Pannu

248-455-4310
raj.pannu@fortispay.com

CULTURED MARBLE/
SOLID SURFACE
PRODUCTS

Coreslab Structures
Atlanta, Inc.

Arthur Alvarez
770-471-1150
aalvarez@coreslab.com

Vanities

International, LLC
Glenn Schischa
574-371-2319
glenns@vanitiesint.com

DOORS/WINDOWS
TACC, Inc.

Diane Farr
704-896-3910
diane@taccinc.com

EDUCATIONAL
INSTITUTIONS
Primrose Schools
Blair Burdette
404-423-4247
bburdette@

primroseschools.com

ELECTRONIC
LOCKING SYSTEMS
Acculock

Dan Brown
866-222-8562
dan@acculock.com

Dormakaba
Tom Owens
706-754-3012

dormakaba.com

Miwa Lock Company,
Ltd.

Dan L. Staton
949-328-5280
dan@miwalock.com

ENERGY
MANAGEMENT
Amana PTAC
Byron Cortez
800-647-2982
bcortez@
amana-ptac.com
Duracell
Frank Handal
858-357-3144
handal.f@duracell.com

GreenSuite Hotel

Solutions

Allison Campbell

909-920-1277

accounting@
greensuites.com

Passive Bolt

Rohit Bollampally
734-794-4700
sheena@passivebolt.com

Tetto 5G

Tony Lent
248-974-5428
tony.lent@tetto5g.com

Verdant Energy
Management Solutions
John Attala
514-344-4448
john.attala@gmail.com

EQUIPMENT/
APPLIANCE
PROVIDERS

Cetis, Inc.

Bonnie Rivera
719-239-6524
khawk@cetisgroup.com

Duracell

Frank Handal
858-357-3144
handal.f@duracell.com

American Express
Rebecca Carron
800-528-5200
rebecca.carron@
aexp.com
Ascentium Capital, LLC
Christine Kimball
281-902-1948
markkerrutt@
ascentiumcapital.com
Atica Global, Inc.
Akash Goel
415-881-1082
akash@aticastays.com

Bank of Edison

Joe Arie

407-690-8292
jarie@bankofedison.com

Bloomfield Capital

Partners

Brent Truscott

248-220-2405

btruscott@
bloomfieldcapital.com

Customers Bank
Tiffany Kidd
903-363-3848
tkidd@customers

bank.com

Dexter Laundry, Inc.
Mackenzie Flattery
641-472-5131
jjohnson@dexter.com

ERC Providers
Sunshine Chapman
407-509-2107
info@ercprovider.com

Farmers State Bank of
Alto Pass

Leslie Leverett
618-926-7595
lleverett@myfsb.com

Greentech Heat

Martin Venturini
855-484-2847
tom@greentechheat.com

Fortis

Raj Pannu

248-455-4310
raj.pannu@fortispay.com

Royal Basket Trucks
Cindy Lapidakis
608-358-1302
clapidakis@
royal-basket.com

ESTATE PLANNING
Patel Law Group /
Fidelity National Title
Anish P. Patel
972-650-6848
rpatel@patellegal.com

Pineapple Capital Group

Dave Shah

850-960-5500

dave@pineapple
capitalgroup.com

FINANCING
Abacus Insurance &
Financial Services
Ankit Patel
972-600-8460
ankit@abacus
Insurance.net

Global Financial Group
Ashok Sanghavi
574-266-1807
asanghavio9@gmail.com

GRP Capital

Krishan Patel
888-855-0687
info@grpcapital.com

Jansen/Adjusters
International

Diana Moreno
800-526-7361
davidm@jansenai.com

Largo Hospitality
Finance Group

Gary J. Coscia
716-204-2200
kvivian@largocapital.com

Marcus & Millichap
Biran Patel
214-505-4547
biran.patel@_

marcusmillichap.com

Navina Wealth
Shashin Vora
619-358-9893

alison.gemmell@
ampf.com
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Peoples Bank
Phillip Davis
631-949-9000
pdavis@peoples

banksba.com

Pineapple Capital Group

Dave Shah

850-960-5500

dave@pineapple
capitalgroup.com

PMC Commercial Trust

Lewis-Kristi Hodge

972-349-3200

loans@pmctrust.com

State Bank of Texas
Melissa Butler
972-842-9233
sandpatel@statebnk.com

Universal Financial
Consultants
Vincent Munno
727-669-0109

vmunno@ufc.bz

Wallis Bank
Lisa Diaz
713-580-9900

customer.service@
wallisbank.com

FLOOR COVERINGS

Atlas Concorde

Nick Goodman

615-573-1379
m.sautner@

atlasconcorde.com

Embassy Carpets &
Design Center
Darabhai Jilla
800-366-7847 11
dara.jilla@embassy

Floor & Decor
Commercial Flooring
Judy Spill
877-659-2478
patrick.casey@

carpets.com

Everstep Flooring
David Martin
4237596—70f10

everstepflooring.com

First Choice

Décor and More

Kayleigh Gardiner
706-695-1504
firstchoicelvp@gmail.com

flooranddecor.com

MSI Surfaces

Anil Palasamudram
713-570-7000
anil@mesisurfaces.com

Yuanzhicheng Home
Textile Co., LTD

Sam Deng
626-777-2525

samdeng@

yuanzhicheng.com

Courtyard Round Rock - Round Rock, TX

>
OUHTYAHD

=

HOTEL EQUITIES

EXCELLENCE IN HOSPITALITY ™

Hotel Equities is an industry leading owner, operator
and development firm managing a portfolio of nearly
300 hotels and resorts throughout the U.S. and Canada.
We provide added scale, robust Bl tools, best-in-class

infrastructure and corporate support.

hotelequities.com | Development@hotelequities.com

YOUR #1 HOTEL MATTRESS
MANUFACTURER NATIONWIDE

Bundles
as low as

Bundle Includes

1. Mattress

2.Durabed Platform Base
3.FREE Mattress Armor
Bed Bug Encasements

107 E Rialto Avenue, San Bernardino, CA 92408

1.888.850.1044

www.hotelmattresses.com

HOSPITALITY
Sleep Systems

WE ACCEPT:

Hotel Deluxe
Model 2014

a
Hotel Fairmont
Model 3242

wisa i

Memory Lux Hybrid

Hotel Preferred
Model 3035

Model 3116
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FOOD/BEVERAGE
American Dairy Queen
Corporation

Jennifer Rude
952-830-0391
jennifer.rude@idg.com

Denny’s Corporation
Mark Levis
615-603-8373
mlevis@dennys.com

Entegra
James Perry
615-342-9575

james.perry@
entegraps.com

Fleury Michon America

Dee Josz

450-451-6761

josz.dorota@
fleurymichon.com

Focus Brands

Rani Bhatt

404-978-4829
rbhatt@focusbrands.com

Grubhub Holdings, Inc.
Priyanka Walimbe
860-866-8179
rmacdolnald@
~grubhub.com

Guest Supply

A Sysco Company

Justin Haggart

732-868-2200

jhaggart@guest
supply.com

Jack in the Box
Karey Thompson
858-571-2683
dustin.thompson@
Laundry Vending
Products

Ashley Fenn
606-369-0507
af@ashfenn.com

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com

FRANCHISE
AGREEMENTS/
LITIGATION SUPPORT
Dentons Bingham
Greenebaum LLP

Laura Feldt

502-589-4200
raja.patil@dentons.com

DPA Attorneys at Law

Darshan Patel

760-372-0007

dpatel@
dpaattorneys.com

FRANCHISING
American Dairy Queen
Corporation

Jennifer Rude
952-830-0391
jennifer.rude@idg.com
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Best Western Hotels &
Resorts

Michelle Zajac
800-847-2429

michelle.zajac@
bestwestern.com
Childrens Lighthouse
Franchise Company
Lori Ashmore
832-641-7328
lashmore@
clighthouse.com
Cobblestone Hotels
Josie Kilgore
920-230-2622

jjlunker@cobblestone
hotels.com

Denny’s Corporation
Mark Levis
615-603-8373

mlevis@dennys.com

Extended Stay America
Linda Trexler
980-345-1600
ltrexler@esa.com

Focus Brands

Rani Bhatt

404-978-4829
rbhatt@focusbrands.com

G6 Hospitality
Franchising, LLC
Michelle Cooper
972-360-9000
ruiz_elizabeth@
gbhospitality.com
Goddard Systems, LLC
Karen Alexander
267-473-1400

kalexander@

goddardsystems.com

GreenTree Hospitality

Group

Nicole Lei

702-465-5753

nicole.lei@
greentreeinn.com

Jackin the Box

Karey Thompson

858-571-2683

dustin.thompson@.
jackinthebox.com

My Place Hotels of
America
Terry Kline
605-229-8684
terry.kline@
myplacehotels.com
0YO Hotels, Inc.
Stephen Jarrett
+91-981-872-4954
stephen.jarrett@
oyorooms.com
Red Roof
Stephanie Pina
888-473-8861
spina@redroof.com
Sonesta
Amanda Marcello
954-254-3539
amanda.marcello@
sonesta.com

Wyndham Hotels &

Resorts

Klaudia Porebski

973-753-8350

chip.ohlsson@
wyndham.com

FURNITURE/
FIXTURES
All4Lodging, LLC
Hina Patel
626-253-6355
hina.all4lodging@
gmail.com
Anirup Interiors
Rajesh Rathod
908-283-0218

anirupinteriors@

gmal[.com
Bath Knot, Inc.
Gavin Hsu

347-337-0691
gavin@bathknot.com

Best Hotel Products, Inc.

Scott Rubin
847-749-0800

products.com
CASTICO
Juan Gonzalez
844-364-2502
contact@castico-tx.com

Curve Hospitality
Sargent Khan
281-619-1800

curvehospitality@
gmail.com

Dickson Furniture

Manufacturers

Paul Mougel
713-747-0341

pmougel@dickson
urniture.com

Foliot Furniture

Mahesh Parekh

702-278-7380
marketing@foliot.com

Lang Furniture, Inc.
Lyle Lang
715-387-1690
lyle.lang@lang

furniture.net

Malar Contract Lighting
Nathan Atkins
423-587-2196

nathan@malar
lighting.com
Matrix Hospitality
Furniture, Inc.
Dilpreet Deol
647-847-1299

kdeol@matrix
hospitality.ca

Nerval Corp

Jessy Nerval
780-905-0515
jessy@nervalcorp.com

OCA Furniture Co., Ltd.
Bill Lin

516-814-1661
ocafurniture@eif-cn.com

Pinnacle South, LLC
Jason P. Allen
770-227-3476
jallen@pinnaclesouth.net

Prime FFE

Rahul Shah
201-354-8981
rahul@primeffe.com

Sara Hospitality
Sangeeta Agarwal
678-360-5117
sarabizsolution@
gmail.com

Top In Industry Co., Ltd.
Doris Yan
865-718-3695573
yan@topindecor.com

Vogue Hospitality
Bobby Sethi
770-963-3931
bobby@vogue
hospitality.com
Yuanzhicheng Home
Textile Co., LTD
Sam Deng
626-777-2525
samdeng@

yuanzhicheng.com

GRAPHICS
American Image
Jackie Larson
201-384-9200

jackiel@ahsign.com

HARDWARE

Lowe’s ProServices
Julie Patel
404-640-8657
julie.patel@lowes.com

TACC, Inc.

Diane Farr
704-896-3910
diane@taccinc.com

HEATING/AIR
CONDITIONING
Amana PTAC
Byron Cortez
800-647-2982

bcortez@
amana-ptac.com

Best Hotel Products, Inc.

Scott Rubin
847-749-0800
scott@besthotel
products.com
Champion PTAC, LLC
Chris Gorman
954-568-3400
info@champion-ptac.net

Champion Supply, LLC
Nishita Shah
281-909-4444
niel.shah@

championok.com

Friedrich Air

Conditioning Company

Bill Huber

800-399-7822

dmcdonald@
friedrich.com

Navien, Inc.
Victor Reichstein
1-800-519-8794
victor.reichstein@

navien.com

Panasonic Eco Systems
North America
Leon Van Oostende
559-248-6093
leon.vanoostende@
us.panasonic.com
Prem Supply, LLC
Henry Patel
806-745-6651
sandeep@
premsupply.com

HOTEL/MOTEL
BROKERS

Colliers International
Helen Zaver
404-877-9207
helen.zaver@colliers.com

G6 Hospitality
Franchising, LLC
Michelle Cooper
972-360-9000
ruiz_elizabeth@
gohospitality.com
Marcus & Millichap
Biran Patel
214-505-4547
biran.patel@

marcusmillichap.com

HOUSEKEEPING/
JANITORIAL
SERVICES
DIVERSEY, Inc.
Deniz Alpaslan
262-994-7158
deniz.alpaslan@
diversey.com

Ecolab, Inc.

Tori Hollaway
1-800-352-5326
tori.hollaway@ecolab.
com

Ferguson Facilities

Supply

Eric Tucker

1-888-334-0004

facilities.supply@
ferguson.com

Royal Basket Trucks
Cindy Lapidakis
608-358-1302
clapidakis@
royal-basket.com

IN-ROOM AMENITIES
Dish Business

Nittu Binnarh
303-587-5562
aahoa@dish.com

HD Supply Facilities
Maintenance

Bree Lewis

800-431-3000
bree.lewis@hdsupply.com

MicroFridge by Danby
Briana Woodley
508-523-7700
jfarrell@microfridge.com

Showtime Networks, Inc.
Doug Markott
770-698-6937
lorraine.ou@consultant.

showtime.com

World Cinema, Inc.
Ella Ahmed
713-266-2686

eahmed@wcitv.com

INSURANCE
Abacus Insurance &
Financial Services
Ankit Patel
972-600-8460
ankit@abacus

insurance.net

All Insurance
Underwriters
Regina Johnston
813-343-3100

regina@aiuinc.com

American Family Care
Tina Patel
205-271-5798
tinapatel@
afcurgentcare.com

Berkshire Hathaway
Direct Insurance Co.
Rakesh Gupta
402-301-8081

rg@biberk.com

Brummel Madsen
Hotel Insurance
Tyler Trunnell
319-206-7979
tylert@brummel
madsen.com

Commercial Insurance
Solutions

Kevin Timmons
214-420-0342
kevin_timmons@

cis-ais.com

Covenant Underwriters
Daniel Murray
346-330-3777
daniel@covenant

underwriters.com

Humera Jumani
Insurance

Humera Jumani
972-863-7772
hjumani@twfg.com
MassMutual

Candy Chan
860-835-8612
ychan@massmutual.com

My Choice Insurance
Sanjeev Gupta
214-817-0600
sgupta@mychoiceins.com

Petra Risk Solutions
Amie Patel
760-268-9203
amiep@petrarisk

solutions.com

Rosen Affiliates

Brett Rosen

732-540-8318
brett@rosenaffiliates.com

Sandin Insurance Group
Dave E. Sandin
503-381-8583
dave@sandin

insurance.com

Starr Insurance, Inc.
Lekha D. Patel
717-263-1752
mic@insurewithstarr.com
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The Insurance Center
Aran Kagan
910-274-2525

akagan@ticnc.com

Virtus Insurance
Jackson Granstaff
913-348-2168
info@kwig.com
Worldclaim

Russell Heath
800-470-4700
rheath@worldclaim.net

Pinnacle South, LLC
Jason P. Allen
T770-227-3476
jallen@pinnaclesouth.net

Dexter Laundry, Inc.
Mackenzie Flattery
641-472-5131
jjlohnson@dexter.com

R K Hospitality Design
CB Bhandari
614-364-5114
info@rkhdesign.com

Laundrylux

Powell Andrews
516-313-4717
joliveira@laundrylux.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700
tanya@startextile.com

MicroFridge by Danby
Briana Woodley
508-523-7700
jfarrell@microfridge.com

Young Adjustment, Inc.
Michael N. Reiter
215-654-6800
mreiter@young
adjustment.com

INTERACTIVE

TV SERVICES/
TELEVISIONS

ALVI SATELLITES
Prashant Ajmera
678-957-8700
alvisatellites@gmail.com

Enseo, Inc.

Natalie Hunter
972-234-2513
nhunter@enseo.com

Sight and Sound
Jimmy Newton
281-499-4373
jnewton@
sightandsound.tv

INTERIOR DESIGNERS
Anirup Interiors

Rajesh Rathod
908-283-0218
anirupinteriors@

gmail.com

Apollo Designs

Nihar Upadhyaya
336-886-0260
nihar@apollodesigns.net

Carver & Associates, Inc.
Doug Roam

770-233-9799
droam@carverassoc.com

CASTICO

Juan Gonzalez
844-364-2502
contact@castico-tx.com

Elkay Interior
Systems (EIS)
Greg Gliniewicz
630-346-7549

reg.gliniewicz@
eléaylntenor
systems.com
Hospitality Furnishings
and Designs, Inc.
Sara Mazzei
724-452-2114
info@hfdcorp.com

Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Ninth House
Alpa Patel
714-925-3237
alpa@9th.house

INTERNET SERVICES
Enseo, Inc.

Natalie Hunter
972-234-2513
nhunter@enseo.com

Macrotech
Dipak Patel
650-376-2163
dipak.patel@

macrotech.net

Spectrum Enterprise
Evonda Robertson
212-379-5826
stephanye.pitts@

charter.com

LAMPS/LAMPSHADE

LIGHTING

All4Lodging, LLC

Hina Patel

626-253-6355

hina.all4lodging@
gmail.com

Highline LED

Vishal Patel

501-200-7770

usasales@

“highlineled.com

Malar Contract Lighting

Nathan Atkins

423-587-2196

nathan@malar
lighting.com

Persona Triangle
Amber Bosworth
800-843-9888
mpeterson@
personasigns.com
Procure Hospitality
Jyotish Patel
415-704-8799
shishir-patel@
hotmail.com
USA LEDs, Inc.
Tarunkumar Patel
551-998-4923
usaledswholesale@
gmail.com
Vogue Hospitality
Bobby Sethi
770-963-3931

bobby@vogue

ospitality.com
LAUNDRY EQUIPMENT
AAdvantage Laundry
Systems

Marcela Veloz
800-880-2138

mveloz@aadvantage
aundry.com
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Southeastern Laundry
Equipment Sales, Inc.
Jason Downey
813-334-8927
jason@selaundry.com

LEASING EQUIPMENT/
APPLIANCES
AAdvantage Laundry
Systems

Marcela Veloz
800-880-2138

mveloz@aadvantage
aundry.com
Ascentium Capital, LLC

Christine Kimball
281-902-1948

markkerrutt@

ascentiumcapital.com

Summit Appliance
Christopher Fitzpatrick
718-893-3900
christopherf@

summitappliance.com

LINENS/TEXTILES
Al American

Dawn Aguilera
800-351-1819
dawn@altextiles.com

Consolidated Hospitality
Supplies, LLC

Angela DeLosSantos
224-786-1294
bhirsch@ch-supplies.com

Entegra
James Perry
615-342-9575
james.perry@
entegraps.com
Southeastern Laundry
Equipment Sales, Inc.
Jason Downey
813-334-8927
jason@selaundry.com

LOAN CONSULTANTS
Bloomfield Capital
Partners

Brent Truscott
248-220-2405

capital.com
Largo Hospitality
Finance Group
Gary J. Coscia
716-204-2200
kvivian@largocapital.com

State Bank of Texas
Melissa Butler
972-842-9233
sandpatel@statebnk.com

MAINTENANCE
SUPPLIES

EcoClear Products, Inc.
Floyd Davidson
941-423-7289

floyd@ecoclear
Eroaucts.com

Ferguson Facilities

Supply

Eric Tucker

1-888-334-0004

facilities.supply@
ferguson.com

HD Supply Facilities

Maintenance

Bree Lewis

800-431-3000

bree.lewis@hdsupply.com

MATTRESSES/

BOX SPRINGS
Forever Foundations &
Frame, LLC

Dennis Rodgers
714-833-8639
dennis.r@forever

foundations.com

Hollywood Bed

Frame Company

Phillip Herrin
323-887-9500
info@hollywoodbed.com

Hospitality Sleep
Systems

John Hernandez
909-387-9779
asp56@earthlink.net

Lowe’s ProServices
Julie Patel
404-640-8657
julie.patel@lowes.com

P&G Professional
Maria Early
904-591-8644

early.ms@pg.com

MANAGEMENT
COMPANIES

Atica Global, Inc.
Akash Goel
415-881-1082
akash@aticastays.com

Cobblestone Hotels
Josie Kilgore
920-230-2622
jjunker@cobblestone
hotels.com

GreenSuite Hotel

Solutions

Allison Campbell

909-920-1277

accounting@
greensuites.com

HelloGM

Ngoc Thach

801-358-4737

dhaval.choksi@

yahoo.com

hihotels by Hospitality
International

Gary Gobin
770-270-9398
chris@hifranchise.com

InterMountain Hotels
Christie Patterson
301-312-7333
christiep@immhotels.com

Sonesta

Amanda Marcello
954-254-3539
amanda.marcello@

sonesta.com
stayAPT Suites
Jennifer Kearney
704-703-0173
jkearney@stayapt.com

Visual Matrix PMS
Kristin Herring
214-291-4000
k.herring@vmpms.com

Serta Simmons
Hospitality Bedding
Bridget Price
404-661-2321
bprice@serta

simmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

MISCELLANEOUS
Abhishek Jodha
Abhishek Jodha
919-166-643942

abhishekjodha@
gmail.com
Advantage Alliance
David Nylec
667-280-0427

david.nylec@advantage
allilanceprogram.com

BMI

Daniel Spears
410-804-0837
dspears@bmi.com

BOAC Systems, LLC
Omar Chibli
972-802-0321
boacsystems@gmail.com

Bokser Home, LLC
Ed Guzek
651-505-3760
ed@bokserhome.com

Bottom Line
Concepts, LLC
Samir Patel
212-668-1111

spatel@bottomline
savings.com

Foundations

Worldwide, Inc.
Samantha Barkley
330-722-5033
phoyos@foundations.com

Live Life Healthy, LLC
Cathy Shaw
205-585-2502
cathy@llhhc.com

Nomadix

Paul Payette

818-575-2505

paul.payette@
nomadix.com

TV Asia

Pradeep Hegde

732-650-1100 26

info@tvasiausa.com
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Valcourt Group
Connie Land
404-576-0366

cland@valcourt.net

NATURAL STONE
PRODUCTS

Floor & Decor
Commercial Flooring
Judy Spill
877-659-2478

atrick.casey@

flooranddecor.com
NOISE CONTROL
BMI

Daniel Spears
410-804-0837

dspears@bmi.com

MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

OFFICE PRODUCTS
Coast To Coast Computer
Products, Inc.

Sheldon Horowitz
800-231-4553
kkurtz@coastcoast.com

ONLINE RESERVATION

SYSTEMS

Anand Systems, Inc.

Bhavesh Vakil

209-627-5396

bhavesh@anand
systems.com

The only truck built to
protect your facility

Put adent in your
patch&repairspend

©360° Non marking air cushion perimeter protection
e Safeguard walls and doors from costly damage
*Tubular steel base to maximize payload

Booking.com (USA) Inc.
Richie Yang

702-235-5488
richie.yang@booking.com

CYBERWEB Hotels, LLC

Bhavish Bhutta

813-731-1960

bhavish@
cyberwebhotels.com

INNRLY
Vimal Patel
504-251-8314

vimal@innrly.com

Laundrylux

Powell Andrews
516-313-4717
joliveira@laundrylux.com

PAYROLL
PROCESSING

INFINITI HR
Daniel Mormino
623-455-6234
daniel.mormino@

infinitihr.com

WrkSpot
Steve Carran
844-975-7768
steve.carran@
wrkspot.com

PEST CONTROL
PRODUCTS/SERVICES
Bed Bug-

Heat Doctor/ Prevsol
Jeff Zimmerman
517-936-9415
jeffrzimmerman@

hotmail.com

Greentech Heat

Martin Venturini
855-484-2847
tom@greentechheat.com

Orkin, LLC
Octavia Rolle
404-214-2241
orolle@jackson
spalding.com

PLUMBING SUPPLIES
Delta Faucet Company
Emily Mueller
317-752-8688
emily.mueller@

deltafaucet.com

Rinnai
Dipesh Parekh
1-844-348-4714

nca@rinnai.us

-

_,)) AIR CUSHION BUMPER }
(PROTECTS FACILITY)

& R&B WIRE PRODUCTS, INC.
YOUR TRUSTED PARTNER SINGE 1945

WWW.RBWIRE.COM

800-634-0555
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PRINTING/DESIGN/
PRODUCTION

Coast To Coast Computer

Products, Inc.

Sheldon Horowitz
800-231-4553
kkurtz@coastcoast.com

PURCHASING/
SALES FURNISHINGS
Builders Direct Depot
Chung Khuong
832-384-7272

info@bddllc.com

Carver & Associates, Inc.

Doug Roam
770-233-9799
droam@carverassoc.com

RISK MANAGEMENT
SERVICES

Commercial Insurance
Solutions

Kevin Timmons
214-420-0342
kevin_timmons@

cis-ais.com
Petra Risk Solutions
Amie Patel
760-268-9203
amiep@petrarisk

solutions.com

Hospitality Furnishings
and Designs, Inc.

Sara Mazzei
T724-452-2114
info@hfdcorp.com

Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Queen Bee Purchasing
Robert Brown
972-743-1880
info@gueenbee
purchasing.com

RENOVATION/
REMODELING
Builders Direct Depot
Chung Khuong
832-384-7272
info@bddllc.com

Colliers International
Helen Zaver
404-877-9207
helen.zaver@colliers.com

Coreslab Structures
Atlanta, Inc.

Arthur Alvarez
770-471-1150
aalvarez@coreslab.com

Patriot Roofing

Jeff Christian

470-272-6884

office@patriot
roofingusa.com

Safe Step, Inc.

Dilip Patel

952-358-3655

dilip.patel@safestep.com

Sherwin-Williams
Matt Wessel
216-515-7925

matthew.m.wessel@
sherwin.com

Verdant Energy
Management Solutions
John Attala
514-344-4448
john.attala@gmail.com

RESTORATION

Safe Step, Inc.

Dilip Patel

952-358-3655
dilip.patel@safestep.com

Starr Insurance, Inc.
Lekha D. Patel
717-263-1752
mic@insurewithstarr.com

Worldclaim

Russell Heath
800-470-4700
rheath@worldclaim.net

SBA LENDER
Customers Bank
Tiffany Kidd
903-363-3848
tkidd@customers

bank.com

PMC Commercial Trust
Lewis-Kristi Hodge
972-349-3200
loans@pmctrust.com

SECURITY CONTROL/
SAFETY PRODUCTS
Alerteer DBA of

Sattrix USA, LLC

Perry Mehta
844-4-ALERTEER
perry@sattrixusa.com

Dormakaba
Tom Owens
706-754-3012

dormakaba.com

Matrix Telecom
Ashu S. Upa
800-283-0539
ashuupa@azuma

networks.com

Miwa Lock Company,
Ltd.

Dan L. Staton
949-328-5280
dan@miwalock.com

SIGNS
American Image
Jackie Larson
201-384-9200

Persona Triangle
Amber Bosworth
800-843-9888

mpeterson@
personasigns.com
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Bank on the Joy of Lahor Day:

Empowering Your Hospitality Business Growth
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@ Hospitality Specialist
& Quick Loan Decisions
@ Extremely Talented Team

Vik Patel

Senior Vice President
SBA Relationship Manager

404.989.7032

vikpatel@americanpridebank.com

Erik Bykat
Senior Vice President
Adam Patel ' _ North Metro Atlanta Market Exec
Leading Hospitality Visionary ‘ ' 770.630.4120

RRR Q- 1¢H te Bard erikbykat@americanpridebank.com

americanpridebank.com I\Faﬁli)é @ ﬁ

AMERICAN = MU &=
4740 Log Cabin Dr. » Macon GA31204  478.784.1448
APB PRIDE 4511 Forsyth Rd. ® Macon GA31210 e 478.784.1450
B AN K 4001 Russell Pkwy. ® Warner Robins GA 31088 e 478.922.5010

1010 Pine Ridge Ct. ® Athens GA30606 ® 706.534.9689
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THE SECRET TO BECOMING
“p1 . LODGING INDUSTRY ICONS:

FRANCHISEE
SATISFACTION'

RedRoof Plus + ’i?}q”ggof

The brand that created the Upscale Economy® segment

$55.00 75.8% $40.79  54.7%

REVPAR OUTSTANDING REVPAR OUTSTANDING
(INDEX 104.7%)  conmmanm s (INDEX 103.9%)  contammon?

Contact Matthew Hostetler, Chief Development Officer, mhostetler@redroof.com / redrooffranchising.com

Genuine Relationships. Real Results® RouRoof  also includes THE'P}dCOLLECTIONgé HOMETOWNE

-

Celebrating 5)0 welcoming years.

12022 Franchise Survey. 2 STR Average Revenue per Available Room Index based performance for all Affiliate-Owned and Franchised Red Roof hotels open and operating for at least one full year, and all of calendar 2022
with any temporary closures being less than 90 days, 575 hotels for Red Roof Inn and 76 hotels for Red Roof PLUS. * The Brand Contribution is the percentage of room revenue generated for the properties through the
Red Roof Inn website, call center, group bookings, National Sales, Global Distribution system (GBS), third party web sites and by RediRewards® members booked directly with Affiliate-Owned and Franchised properties
in the U.S. open and operating for at least one full year, and all of calendar 2022 with any temporary closures being less than 90 days, 575 hotels for Red Roof Inn and 76 hotels for Red Roof PLUS. This is not an of-
fer. No offer or sale of a franchise will be made except by a Franchise Disclosure Document first filed and registered with the applicable authorities. For New York: An offering can only be made by a prospectus filed first
with the Department of Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-5824. Red Roof Franchising, LLC, 7815 Walton Pkwy New Albany, Ohio 43054.

© 2023 Red Roof Franchising, LLC
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SWIMMING
POOL SUPPLIES/
EQUIPMENT
VivoAquatics
Richard Lindhorn
888-702-8486
rlindhorn@
vivoaqguatics.com

TAX CONSULTANTS
National Tax Group

Lee Ferry

847-878-6564
Iferry@ntgadvantage.com

Nimble Accounting
Kumar Singh Rahul
866-964-6253
rahulkumar@nimble
accounting.com
0’Connor & Associates
Andrew Choy
T713-375-4224
achoy@poconnor.com

TELECOMMUNICATION
SERVICE EQUIPMENT
Cetis, Inc.

Bonnie Rivera
719-239-6524
khawk@cetisgroup.com

Cox Business
Alea Riley
404-269-3057

alea.riley@cox.com

OYAL 8

Hospitalityl
Babita Patel
T714-343-5875
babitapatel@
hospitalityl.net
Macrotech
Dipak Patel
650-376-2163
dipak.patel@
macrotech.net
Matrix Telecom
Ashu S. Upa
800-283-0539

ashuupa@azuma
networks.com

PhoneSuite

Angela Koslowski

800-245-9933
sales@phonesuite.com

Pinnacle
Communications
Kayla Hannesson
701-365-8418
kwalter@pinn360.com

VSR Network
Technologies
Mark Cederloff
530-889-1500
mark@vsrusa.com

VTech
Communications, Inc.
Chad Collins
503-596-1200
ccollins@vtech
hotelphones.com

BASKET TRUCKS

www.royal-basket.com

800.426.6447

TELEVISION/IN ROOM
ADVERTISING
Aimbridge Hospitality
Veroinica Mueller
972-952-0200
adrienne.kaufmann@
aimnhosp.com
Allbridge
Neil Doshi
888-243-9476
sales@allbridge.com
DirecTV Hospitality
Jeff Fox
310-560-0323
jeff.fox@directv.com
Home Box Office
Michelle Mahoney
347-610-1081

michelle.mahoney@
warnermedia.com
Hospitalityl
Babita Patel
T714-343-5875
babitapatel@
hospitalityl.net
USA Digital, Inc.
Aaron Gomez
888-388-1531
aaron@usadigital.tv

TELEVISIONS/
ELECTRONICS
AdCommTV

Jason Cohen
866-272-7982
requests@adcommtv.com

Hytera

Gosha Slavnov
954-846-1011
gosha.slavhov@hytera.us

PureHD LLC

Ryan Fillebrown
978-298-2203

ryan.fillebrown@
purend-com

VANITIES/TUB

SURROUNDS

MSI Surfaces

Anil Palasamudram

713-570-7000
anil@msisurfaces.com

WALL COATINGS
Behr Paint Company
Neal Patel
714-545-7101
nvpatel@behr.com
Sherwin-Williams
Matt Wessel
216-515-7925
matthew.m.wessel@

sherwin.com

WALL COVERINGS
Atlas Concorde

Nick Goodman
615-573-1379
m.sautner@

Vanities

International, LLC
Glenn Schischa
574-371-2319
glenns@vanitiesint.com

VENDING MACHINES/
SUPPLIES
Consolidated Hospitality
Supplies, LLC

Angela DeLosSantos
224-786-1294
bhirsch@ch-supplies.com

Laundry Vending
Products

Ashley Fenn
606-369-0507
af@ashfenn.com

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com

atlasconcorde.com

WATER HEATERS

Navien, Inc.

Victor Reichstein

1-800-519-8794

victor.reichstein@
navien.com

Rinnai

Dipesh Parekh
1-844-348-4714
nca@rinnai.us

Wholesale
WaterHeater.com

Noah Beson

313-626-6800

wholesale.com

COLLECT.
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INNOVATION THAT EARNS AWARDS.
PERFORMANCE THAT WINS CUSTOMERS.

®

FRIEDRICH

1883

FreshAire® PTAC

Variable capacity PTAC operates quietly, with reduced temperature swings for improved guest comfort.
FreshAire® PTAC introduces MERV 8 filtered make-up air directly into the guestroom. This allows rooftop
dedicated outdoor air systems (DOAS] to be considerably downsized to service only the common areas of the
property, greatly reducing the cost and complexity of hotel construction.

VRP® studio

The latest addition to the award-winning VRP® line, compact VRP® studio (23"x 23" footprint] is designed for
today’s more compact and tightly-built hotel rooms. It provides effective heating, cooling and dehumidification,
and yet still allows customized comfort with sophisticated indoor air quality capabilities that help buildings meet
ASHRAE 62.1 requirements for MUA (make-up air). Adirect fit replacement for our Vert-1-Pak® line.

’g" g ]?«’ PRODY
v BN NER

Scan the code to learn more about

CONTACT YOUR AAHOA ACCOUNT MANAGER the award-winning FreshAire PTAC
EMAIL: aahoa@friedrich.com | lodgingsupport@friedrich.com CALL 1-800-399-PTAC
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CLASSIFIEDS

Warranty

Easy Don’t Let Amateurs and “Fly-By-Nights” Ruin Your Bathtubs!
a mancmg Unique Refinishers is the nation s oldest and largest bathtub repair,
reglazing and restoration company. You can be assured of the highest

quality workmanship and materials. Coast to Coast.

A
5000+ HOTELS-MOTELS WORLD-WIDE TRUST & ]
MATRIX COMMUNICATION & SECURITY - UNIQUE@ D
SOLUTIONS FOR EFFICIENT FUNCTIONING l
REFINISHERS, INC.
- Hospitality IP Phone Nationwide 1-800-332-0048
e dance and % Atlanta 770-945-0072

Access Control
« HD IP Security-Camera
System

E m Call: 1-(800)-283-0539 Rasa ' Slip
Fax: (888) 717-7472 . - _

TELECOM | SECURITY  Sales@matrixhotelpbx.com www.uniquerefinishers.com Resistant

www.matrixhotelpbx.com We specialize in fiberglass Bathtub & Jacuzzi Repairs Bottoms

o SR
N ##8 GLOBALSAFE

SINCE 1999, 23YEARS
GLOBAL LEADER

el 800-545-4947

N TERSATROINAL

Our Safes
. JWWW.HOTELSAFES.COM Have Been
Vanity Tops & B ) W
S?gtv?//erogj‘rour?dsse z Pans \ 1 Installed

Granite & Quartz

in Every Major
Domestic & Import Options

Hotel Brand in
the U.S.A.
Hilton Daytona Beach, FL
Hilton East Brunswick, NJ
Hilton Hartford, CT
Hilton Toronto, ON
Hyatt McCormick Place

Chicago, IL
Hyatt Resort & Spa Guam
Hyatt Rosemont, IL
Hyatt Vineyard Creek, CA
Marriott Buffalo, NY
Marriott Los Angeles, CA
Marriott Riverside, CA
Marriott N. Charleston, SC
Sheraton Atlanta, GA
Sheraton Brooklyn, NY
Sheraton Columbia, SC
Sheraton Nashville, TN
@HE

@

Visit our website to download our Catalog 888-457-7465

vanitiesinternational.com sales@Vanitiesint.com

FRANCHISE Il@ﬂ

LITIGATION PATEL & ASSOCIATES

Legal assistance in reviewing/
negotiating franchise agreements
and liquidated damages settlements.

Mahesh I. Patel

Patel & Associates, Attorneys at Law
Phone: 972-643-1813

Fax: 972-231-0104

Email: mpatel@patellaw.net
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Grid strainer
keeps hair and
other items out of
bathtub drain

Makes old bathtub
drains new again.

H Fits OVER old tub drain
® No removing strainer body
B [nstalls in minutes

H [deal for hotels,
apartments and repairs

WATCO

i =

Always a Slell ahead

816.796.3900
watcomfg.com

Installs with Watco pin
(if drain has crossbars)

....or installs with silicone
(if drain crossbars are missing)
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Be our next
success story.

Economy. It's what we do.

Our properties in the U.S. and Canada provide low-cost, highly
profitable opportunities. With 92% owner satisfaction,* dedicated
local support and access to world-class leadership, we'll work
with you every step of the way and ensure your success.

ﬁﬁi} @
92% $48 79%

owner satisfaction” avg RevPar™ avg occupancy””
Easy to convert, Minimize amenities, New construction &
own and manage maximize profits conversion opportunities

"l am grateful every day that | picked the
Studio 6 brand, and | would pick them
again in a heartbeat."

- Hema Patel, Studio 6 Owner

. WV,
studi Economy. It's what we do.
Join Motel 6 & Studio 6 today.
O gbhospitality.com/franchising
G (844) 456-3633
SAETELEE S franchiseopportunities@géhospitality.com

©2023 All rights reserved. G6 Hospitality IP LLC. 4001 International Parkway, Carrollton, Texas 75007. This advertisement is not an offerto sell a franchise. An offer
can only be made by means of a Franchise Disclosure Document that has been registered and approved by the appropriate agency in your state, if your state
requires such registration. Mlnnesota registration Nos. Motel 6: F-5053; Studio 6: F-5052. *Based on 2022 G6 Hospitality Owner Satisfaction Survey. **Source:

Chart 2 of Item 19 of the Studio' 6 FDD dated March 3, 2023.
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OPEN YOUR HOTEL TO Setting the bar in the

economy segment:

outShining the 117% RevPAR Index

outperforms its

competition

71% total U.S. central
reservation contribution
with 47% of total stays
contributed by Wyndham
Rewards members!

A leader in brand
awareness, helps

— :
ﬂ Pid . drive lower-cost

s - direct bookings

Days Inn.

BY WYNDHAM

Il Try our Hotel' Room RestylersM to see
your hotel with the Dawn Guestroom

Designed to Drive Consistency _ . -
and Return for Owners e e

DAYS INN BY WYNDHAM
PARSIPPANY, NJ

DAYS INN BY WYNDHAM DAYS INN & SUITES BY WYNDHAM DAYS INN BY WYNDHAM

PORT WENTWORTH / SAVANNAH, GA DOWNTOWN/UNIVERSITY OF HOUSTON HOUSTON, TX PAGE, AZ

Discover Dawn. Discover Days Inn. Discover the Wyndham Advantage.
Visit wyndhamdevelopment.com or call 800-889-9710.

This is not an offer. Federal and certain state laws regulate the offer and sale of franchises. An offer will only be made in compliance with those laws and
regulations, which may require we provide you with a Franchise Disclosure Document. For a copy contact us at 22 Sylvan Way, Parsippany, NJ 07054. All hotels
are independently owned and operated. © Days Inns Worldwide, Inc. All rights reserved. 'FDD dated March 31, 2023. RPI and Contribution numbers presented are
based on averages for certain franchisees in the U.S. during 2022. 227 (43.7%) of the Qualified Franchisees whose data was disclosed in the FDD met or exceeded
the RevPAR Index presented. 676 (52.6%) and 715 (55.7%) of the franchisees whose data was disclosed in the FDD met or exceeded the CR Contribution and WR
member Contribution presented, respectively. Your results may differ.
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