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Your guests are more likely to have our 
mattresses in their homes than any other brands. 
That familiar preferred feel is also engineered 
into our more durable hospitality line to earn the 
reviews that drive business success. 

THE TOP MATTRESS

BRAN DS  IN  AMERIC
A

1#

and #2

Don’t have Tempur Sealy 
mattresses in your hotel? 

Find a rep near you.

WE’RE 
ALREADY 
IN THEIR 
BEDROOMS.
WHY NOT YOUR  
HOTEL ROOMS?
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MOTEL 6*

STUDIO 6**

©2024 All rights reserved. G6 Hospitality Franchising, LLC. 4001 International Parkway, Carrollton, Texas 75007, 972-360-5434. This advertisement is 
not an offer to sell a franchise. An offer can only be made by means of a Franchise Disclosure Document that has been registered and approved by 
the appropriate agency in your state, if your state requires such registration. Minnesota registration Nos. Motel 6: F-5053; Studio 6: F-5052.*Source: 
Chart 2 of Item 19 of the Motel 6 FDD dated March 4, 2024 No assurance or representation is made that a particular property will achieve these 
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REASON 1

Low fees. Industry-leading 
performance.
Since 1962, we’ve been the only brand exclusively dedicated to economy 

lodging. With simple operations and higher ROI, you can cut costs and 

keep more money in your pocket.

ECONOMY. IT’S WHAT WE DO.
See all 6 reasons to 
franchise with us.
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1Nilson ranking March 2023
2JPMorgan Chase Q4 2022 Earnings Presentation
Businesses are required to complete an application and agree to terms and conditions at the time of enrollment. All businesses are subject to credit approval. Merchant services are provided by 
Paymentech, LLC (“Chase”), a subsidiary of JPMorgan Chase Bank, N.A. ©2024 JPMorgan Chase & Co. All rights reserved. 

Payment processing that’s simple, secure and 
trusted by over 10,000 AAHOA Members
We’ve been AAHOA’s preferred partner for more than 25 years. As the number-one merchant acquirer in the U.S.,1 

processing $2.15 trillion globally2 and backed by financial powerhouse JPMorgan Chase, our strategic payments experts,

solutions engineers and fraud specialists are here to help you.  

With Chase you’ll benefit from:
• A dedicated lodging team
• Preferred group rates
• 24/7/365 customer support
• In-person, online and on-the-go payment options

Call 1-800-727-1872 or email 
 Team_AAHOA@chase.com today to learn more.
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ARE YOU PREPARED  
FOR DISASTERS?
September is National Preparedness 
Month, observed to raise awareness 
about the importance of preparing 
for disasters and emergencies that 
could happen at any time. AAHOA 
offers disaster planning and prepared-
ness resources, including signing up 
your hotel for the Federal Emergency 
Management Agency (FEMA) Emergency 
Lodging Assistance program. You can 
find them at bit.ly/4c073Ry.

2AAHOA TO SHINE BRIGHT AS PLATINUM SPONSOR  
AT THE LODGING CONFERENCE
Thousands of influential hotel owners and executives, including AAHOA 
leaders, will attend The Lodging Conference, Oct 7-10, at The JW Marriott 
Phoenix Desert Ridge Resort & Spa in Phoenix, AZ. In 2023, the confer-
ence drew more than 2,700 attendees. AAHOA is proud to support this 
renowned event as a Platinum Sponsor and have its leadership team in 
attendance. Register to attend at LodgingConference.com.

CELEBRATE INTERNATIONAL HOUSEKEEPERS  
AND ENVIRONMENTAL SERVICES WEEK
Held during the second week of September, International Housekeeping 

Week recognizes the efforts of hard-working custodial 
staff members. AAHOA is proud to acknowledge the 

hard work of all housekeeping and environmental 
services staff. Here are a few ideas to celebrate: 
IEHA.org/IHW.

AVOIDING 
FOODBORNE 
ILLNESSES – TIPS 
FOR FOOD SAFETY 
EDUCATION MONTH
The U.S. government 
estimates that there are 
about 48 million cases of 
foodborne illness annu-
ally – that’s about one in 
six Americans each year. These illnesses 
result in an estimated 128,000 hospital-
izations and 3,000 deaths annually. Food 
Safety Education Month is observed in 
September to bring awareness of the 
importance of food safety. An article in 
Today’s Hotelier provides guidance on 
protecting your guests and hotel from 
foodborne illnesses. Find six tips on food 
safety at bit.ly/4c6Gfza.

SPREAD THE WORD ABOUT AAHOA VIA SOCIAL MEDIA
Your voice is a powerful tool! Sharing the news about impactful good work done by 
AAHOA isn’t just easy; it’s also a significant way for AAHOA Members to contribute. We 
encourage members to follow us on all social media platforms to share their crucial 
role in the country’s largest hotel owners association with their friends and family. 
AAHOA social media includes @aahoaofficial on Facebook, TikTok, and Instagram,  
@AAHOA on X, LinkedIn, and YouTube, and WhatsApp at AAHOA.com/WhatsApp. 
Your shares make a difference.� ■
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LETTER FROM THE CHAIRMAN 2-MINUTE READING TIME

Our unity, our 
shared purpose, 

is our strength; 
together, we can 

effect meaningful 
change for 

hoteliers 
nationwide.”

Together, we win
“Never doubt that a small group of thoughtful, 
committed citizens can change the world; indeed, 
it’s the only thing that ever has.” – Margaret Mead

MIRAJ S. PATEL,  
MBA, CHO, CHIA 

AAHOA CHAIRMAN (2024-2025)

HEN IT COMES TO AAHOA’S ADVOCACY EFFORTS, EACH SMALL 
action from our members can have a profound impact, underscoring 

the importance of your individual contributions.
Hopefully, you’ve noticed the phrase “Small Role, Big Impact” in recent 

Advocacy Action Alerts sent from AAHOA. This motto is a powerful reminder that 
simple actions, like sending a letter to a member of Congress supporting a bill, can 
yield significant results.

Thanks to the diligent efforts of its 20,000 members, AAHOA shines in grassroots 
engagement. This is evident in the enthusiastic responses to our Advocacy Action 
Alerts, the robust attendance at our Fall and Spring National Advocacy Conferences, 
impressive growth in AAHOA’s PAC fundraising efforts, and the remarkable 50+ Town 
Halls held across the nation each year.

To better support you, we have introduced two invaluable tools for our members 
to ensure the continued success of AAHOA’s advocacy efforts.

1: ADVOCACY ACTION ALERT CENTER
First, we’re pleased to unveil our new Advocacy Action Alert Center. This platform 
is designed to equip you with the necessary resources to engage with your repre-
sentatives, share your personal experiences directly, and champion AAHOA’s top 
legislative priorities. It works by providing you with pre-drafted letter templates 
and contact information of your representatives, making it easier for you to voice 
your concerns. This powerful tool amplifies your voice, significantly enhancing our 
collective advocacy impact.

A heartfelt thank you goes to the members who responded to one of our recent 
Action Alerts. Your support for the No Hidden Fees on Extra Expenses for Stays (FEES) 
Act, which aims to regulate additional fees charged by hotels, was crucial in securing 
its recent passage in the U.S. House. This success exemplifies the strength of AAHOA’s 
grassroots advocacy. This year alone, we’ve issued five federal Action Alerts, resulting 
in our members sending more than 2,000 letters to federal elected officials. 

2: IN YOUR CORNER ADVOCACY ENEWSLETTER
We are also excited to introduce our new monthly advocacy newsletter, In Your Corner. 
This newsletter is your essential resource for staying updated on our advocacy initia-
tives, discovering opportunities to get involved, and reading inspiring stories of how 
fellow members make a tangible difference. The positive feedback we’ve received 
so far is encouraging, and we look forward to sharing more success stories in the 
coming months.

Remember, when each of us plays a small role, we collectively make a significant 
impact. Our unity, our shared purpose, is our strength; together, we can effect mean-
ingful change for hoteliers nationwide.� ■
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LETTER FROM THE PRESIDENT & CEO   2-MINUTE READING TIME

LAURA LEE BLAKE, ESQ. 
AAHOA PRESIDENT & CEO

Passion and purpose

As the voice of 
more than 60% 
of all U.S. hotel 

owners, our 
AAHOA Members 

must work with 
lawmakers to 

implement 
changes that will 
lift the industry.”

“Every moment is an organizing opportunity, every 
person a potential activist, every minute a chance to 
change the world.” – Dolores Huerta

THIS MONTH, NEARLY 250 AAHOA MEMBERS WILL JOURNEY TO WASHINGTON, 
DC, for our annual Fall National Advocacy Conference (FNAC), a cornerstone event in 
our advocacy efforts. This pilgrimage to the nation’s capital is not just a tradition but 
a powerful demonstration of the unity and determination within our community to 

influence public policy and champion the interests of hotel owners across the United States.

A UNITED VOICE IN THE NATION’S CAPITAL
As we commemorate our 35th anniversary, it is essential to recognize the milestones in our 
advocacy work. AAHOA has always placed significant importance on engaging with lawmak-
ers in our nation’s capital. We initiated our first Legislative Action Summit in D.C. in 2000 
and our first Legislative Day, including a reception for members of Congress, in 2006. These 
events paved the way for what we now know as FNAC and the Spring National Advocacy 
Conference (SNAC), demonstrating the collective impact of our advocacy work. The presence 
of AAHOA Members in Washington, DC, sends a powerful message: Hotel owners are engaged, 
informed, and ready to advocate for their interests. Your contributions and dedication have 
been instrumental in shaping the future of our industry, and we must continue to play an 
active role in the political process.

EMPOWERING OUR MEMBERS
These events are vital for AAHOA, the industry, and our members. By inviting our members 
to Washington, AAHOA gains influence and recognition as the industry’s authentic voice. 
Without our members sharing their stories, the voices, concerns, and needs of the country’s 
hotel owners would go unheard and unaddressed.

One example of our members being heard is the proposed Loans in Our Neighborhoods 
(LIONS) Act (bit.ly/3W8Kowm), designed to amend the Small Business Act (SBA) by increas-
ing the maximum loan amount for section 7(a) loans from $5M to $10M. Rep. Shri Thanedar 
(MI-13) introduced the bill because of AAHOA’s advocacy efforts. Meeting face-to-face with 
lawmakers is the bridge that connects passion to policy.

THE IMPACT OF SHOWING UP
As the voice of more than 60% of all U.S. hotel owners, our AAHOA Members must work with 
lawmakers to implement changes that will lift the industry. As AAHOA Members speak about 
the pressing issues, they build personal connections with the top lawmakers in this country. 
These relationships are not just about one-time meetings but about fostering ongoing dia-
logues that can influence policy decisions throughout the year. This is where your influence 
and power lie. The long-term impact will be immense and allow AAHOA to serve the industry 
for many future generations.� ■
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THE C-SUITE

Fighting for 
the American 
Dream
Representative Young Kim is a fierce 
industry advocate and AAHOA ally
by CARTER DAVIS

ELECTED AS ONE OF THE FIRST 
Korean American women in Congress, 
Rep. Young Kim (CA-40) is no stranger 
to blazing a trail for others while 
working to make California’s 40th 
District the best it can be. With 

that fighting spirit, it’s little wonder why 
she’s become a staunch supporter of 
AAHOA and its mission of leveling 
the playing field for everyone in 
the industry.

As a longtime small-
business owner herself, 
Rep. Kim knows well 
the struggles fac-
ing the American 
economy and has 
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6-MINUTE READING TIME

put her full effort into drafting and sup-
porting legislation that increases access 
to capital, eliminates unnecessary fees, 
and reduces taxes.

During her first term on Capitol Hill, 
Rep. Kim was able to pass close to 30 
bills out of the House with more than a 
dozen signed into law. According to the 
Center for Effective Lawmaking, her record 
was ranked among the most effective in 
Congress, and she received the Bipartisan 
Policy Center’s Legislative Action Award.

Among other current efforts, she’s 
currently championing H.R. 6543, the No 
Hidden Fees on Extra Expenses for Stays 
(FEES) Act, a bill supported by AAHOA that 
would require providers of short-term 
lodging to clearly disclose mandatory fees. 

Much like AAHOA Members, Rep. Kim 
wears many hats – immigrant, small-
business owner, community leader, former 
California Assemblywoman, mother, and 
grandmother – and is fighting hard “to help 
all Americans have the chance to achieve 
their dream.”

WHAT LED YOU TO BECOMING 
ACTIVE IN GOVERNMENT? WAS 
THERE A SPECIFIC CROSSROADS, 
OR WAS IT THE CUMULATIVE 
RESULT OF NUMEROUS EVENTS?
As an immigrant, I believe in giving back 
to my community and my country that has 
provided me so many opportunities, and 
I taught my children the same values. My 
family emigrated from South Korea to the 
island of Guam, and I remember walking 
along the beach as a young girl with my 
mom to pick up cans and bottles. We would 
bring back any money we made from recy-
cling to our church as our way of giving 
back to the community that welcomed us. 
As immigrants and Asian Americans, this 
is embedded in who we are.

However, I never would’ve thought a 
girl like me would end up serving in the 
California State Assembly and U.S. House 
of Representatives. I graduated from 
USC, worked as a bank controller, started 
a small business, and raised my family 
before I got involved in public service 

when I met then-State Senator Ed Royce 
through my husband’s nonprofit, Korean 
American Coalition. Before I knew it, I was 
working in his state Senate office in com-
munity relations and Asian affairs. When he 
was elected to Congress, I went with him. 
I was able to focus on issues important to 
our AAPI community and foster U.S.-Asia 
relations as he was on the Foreign Affairs 
Committee.

Two decades later, in 2012, he said “We 
need to find a candidate to run against 
this Democrat state Assembly member” 
who had just won. I said, “Sure, I’ll look 
for somebody.” And he said, “Look no fur-
ther; you will be great.” And I said, “Huh?” 
And that’s when I ran for the California 
State Assembly. When he retired, I ran for 
Congress. I didn’t plan to be here, but I’m 
honored to serve the community I’ve called 
home for decades. This is not a job I take 
lightly, and I’m working hard to keep the 
American Dream I’ve lived alive for future 
generations.

AS ONE OF THE FIRST KOREAN 
AMERICAN WOMEN TO SERVE IN 
CONGRESS, CAN YOU SPEAK TO 
THE IMPORTANCE OF HAVING 
A GOVERNMENT MADE UP OF 
INDIVIDUALS FROM DIFFERENT 
BACKGROUNDS?
We all have our unique stories and jour-
neys, and the more different perspectives 
we have at the table in Congress, the more 
we can ensure policies passed by Congress 
do the most amount of good as possible.
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Defining Durability 
since 1947.

Times have changed since Milnor built its first commercial laundry machine, 
but Milnor’s dedication to quality construction and durability hasn’t. Our washer- 

extractors are built with high-quality components designed to last. Plus, each model 
design is tested in a significant out-of-balance state for over 1,000 hours at 

maximum extraction speed, which is why you see so many Milnor machines working 
for decades in laundries around the world. And that’s why you will continue to see 

machines bought today working well in the future. Find out more at milnor.com.

MORE PRODUCTION.
LESS CONSUMPTION.

Milnor’s V-Series open-pocket cylinder Washer-Extractors range from 40-160 lb capacities.
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I came to Congress in 2021, and every 
seat won by a Republican was won by a 
woman, minority, or veteran. I think this 
is a very good thing. Also, 2021 was when 
we saw a rise in AAPI hate crimes. I learned 
quickly the need to speak out and that 
my voice is important to educate my col-
leagues about not just my district, but also 
my AAPI community.

WHAT ROLE DOES THE 
HOSPITALITY INDUSTRY PLAY IN 
YOUR CALIFORNIA AT LARGE AND 
YOUR DISTRICT, SPECIFICALLY?
California’s hospitality industry is one of 
the largest in the country and is critical 
for local economies in my district, with 
tourists visiting to see sites from the 
Nixon Library and the Anaheim Angels to 
Disneyland and beaches.

WHAT’S THE IMPORTANCE OF THE 
NO HIDDEN FEES ACT, AND HOW 
WOULD THIS LEGISLATION AFFECT 
HOTELIERS?
As we see persistent inflation costing 
Americans more for everything, budget-
ing and saving up for trips can be much 
more difficult for families. The last thing 
we need is to be hit with costly fees at the 
end that mislead consumers. That’s why 
I introduced the No Hidden Fees on Extra 
Expenses for Stays (No Hidden FEES) Act 
of 2023, to improve cost transparency for 
stays in short-term lodging, such as hotels, 
motels, and inns. The No Hidden FEES Act 
prohibits unfair or misleading price adver-
tising for short-term lodging and requires 
accurate price listings that include all man-
datory and resort fees up front.

For hoteliers, that means ensuring prices 
for any of their rooms or suites include all 
fees, excluding government taxes, that 
may be added. This provides certainty 
and saves time for families planning their 
vacations and comparing lodging options 
and increases trust between the hoteliers 
and consumers.

ACCESS TO CAPITAL IS AN 
ENORMOUS ISSUE FOR HOTELIERS 
RIGHT NOW. HOW CAN WE MAKE 
IT EASIER FOR HOTELIERS TO 
SECURE FINANCING FOR NEW 
PROJECTS?
Expanding access to capital for small busi-
ness owners, especially for minority and 
women entrepreneurs who often face addi-
tional hurdles, is a top priority of mine in 
Congress. Part of this means creating clear 
guidelines, which is why I introduced the 
Small Dollar Loan Certainty Act to provide 
clear principles for financial institutions 
providing small-dollar loans and ensure 
working Americans can access the capital 
they need. Congress should also examine 
increasing the current cap of $5M of the 

Small Business Administration’s 7(a) loan 
program.

Unfortunately, the current cap hasn’t 
increased in many years and doesn’t 
take into account high inflation rates 
not seen in decades. This change could 
unlock more capital for hoteliers to pay for 
higher expenses. Finally, we also need to 
ensure small business owners are aware of 
resources available to them. I encourage 
you to contact your local small business 
development center (SBDC) and look for 
any grant programs available as well.

HOW WOULD YOU ADVISE SMALL-
BUSINESS OWNERS LOOKING 
TO MAKE A CONNECTION WITH 
THEIR ELECTED LEADERS IN 
WASHINGTON?
Reach out to your representative, whether 
it’s on a legislative issue or if you need 
assistance cutting through red tape with 
the Small Business Administration. Get 
involved with your local chambers to meet 
other small business owners, expand your 
network, and find like-minded individuals 
to form a collective voice on issues. Don’t 
be afraid to speak out and have your voice 
heard.

WHAT ADVICE WOULD YOU GIVE 
TO SMALL-BUSINESS OWNERS 
THINKING ABOUT RUNNING FOR 
ELECTED OFFICE?
Do it! As small business owners, we have 
important perspectives to share, espe-
cially when it comes to creating policies 
and conducting oversight on regulations 
and rules from federal agencies. Policies 
should make life easier for small business 
owners, not harder. Small business owners 
have proven to be resilient too through the 
COVID-19 pandemic and now with persis-
tent inflation, labor shortages, and supply 
chain shortages. Having small business 
owners at the table is the nation’s gain.�■

Rep. Young Kim addresses attendees at 
AAHOA’s 2024 Spring National Advocacy 
Conference in Washington, DC.
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Building a better future
By contributing to AAHOA PAC, hoteliers  
are advocating for their industry
by NICK FORTUNA

LIVING IN A BATTLEGROUND STATE, 
Chintan Patel knows he’ll see politi-
cal advertisements whenever he 
turns on the television this fall. But 
Patel, a hotel owner and consultant, 
isn’t just sitting back and watching 

the political debates play out; he’s among the 
AAHOA Members trying to shape them for the 
good of the industry.

Patel, based in Cary, NC, is the principal of 
Arris Hospitality, which owns and operates 
seven hotels, and is the founder of Hospitality 
Consultants. He said he’s donated to AAHOA’s 
Political Action Committee each year since 2018, 
recognizing in U.S. elections, the candidate with 
the larger bankroll has a considerable edge, and 
only the winners get to enact public policy.

For the past two years, Patel has donated 
$5,000 to AAHOA PAC, the maximum allowed by 
the Federal Election Commission. He noted that 
during AAHOA’s frequent visits to Capitol Hill, the 
association touts its strength in numbers, with 
its 20,000 hoteliers owning 60% of hotels in the 
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7-MINUTE READING TIME

Educate Yourself 
on PAC!

Interested in learning more about PAC, including answers 

to the most frequently asked questions?  

Scan the QR code below to find out more.
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United States. When it comes to campaign 
contributions, however, AAHOA Members 
sometimes punch below their weight, he 
said.

AAHOA’S PAC IS OUR VOICE
According to Open Secrets, which tracks 
political contributions, AAHOA PAC had 
donated $345,400 to political candidates 
and parties this year through July 15, 
ranking 10th in the hospitality industry. 
Meanwhile, Airbnb Inc., which is lobbying to 
avoid the burdensome regulations placed 
on hotels, ranks eighth in the industry with 
$400,781 in contributions this year, as of 
this writing.

For AAHOA to amplify the voices of its 
members, the association needs hoteliers 
to step into the policy arena, and that 
means opening their checkbooks.

“The last two years, I’ve made sure to 
donate the max, mainly because others 
don’t, so I try to make up for them,” Patel 
said. “If members want to make a differ-
ence, they have to get involved, and this 
is the first step. If they don’t get involved, 
their voices will not be heard.”

Formed in 1998, AAHOA PAC made its 
first political contributions in 2004, send-
ing $4,000 to then-U.S. Rep. Bobby Jindal 
(R-LA) and $1,000 to the late Sen. Harry 
Reid (D-NV). Since then, AAHOA PAC has 
donated more than $1 million to politicians 
on both sides of the aisle, seeking to elect 
candidates who will prioritize the needs of 
hoteliers and other small-business owners.

AAHOA President & CEO Laura Lee Blake 
said the PAC is the association’s main vehi-
cle for advancing the legislative interests 
of members, and there’s a lot at stake in 
every election cycle. As an example, she 
pointed to the Loans in Our Neighborhoods 
(LIONS) Act, introduced into the House of 
Representatives by Rep. Shri Thanedar 
(D-MI) in February.

That bill, which AAHOA supports, would 
double the maximum amount for 

section 7(a) loans from the Small 
Business Administration to $10 

million, providing greater 
financial support to small 

businesses. Although it has 

some bipartisan support, the legislation 
is stuck in committee.

At the same time, AAHOA and its PAC 
are fighting against the Biden adminis-
tration’s new overtime rule, which would 
expand eligibility for overtime pay to all 
workers making less than $58,656 a year, 
up from the current $35,568. The new 
earnings threshold would take effect in 
January and would be raised every three 
years, substantially increasing labor costs 
for hoteliers.

Republicans are seeking to block that 
Department of Labor rule, with Rep. Tim 
Walberg of Michigan and Sen. Mike Braun 
of Indiana leading the charge.

With those issues and more up for 
debate, AAHOA PAC needs members to 
put skin in the game, Blake said.

“Money talks, and AAHOA’s PAC is our 
voice,” she said. “We need a strong PAC 
to support the elected officials who will 
be our champions. It is a blessing to give 
to the PAC and see the changes AAHOA is 
making. With a strong PAC, we can get our 
industry on track to accomplish important 
things. That is why I give $5,000. I want to 
be part of an exciting change that helps 
our members.”

A SEAT AT THE TABLE
Donors to AAHOA PAC can have confi-
dence their money is being spent wisely, 
according to AAHOA’s Senior Director of 
Government Affairs, Daniel New. AAHOA 
has implemented a points system to score 
candidates according to their positions on 
issues affecting hoteliers. Members also 
may suggest candidates at the local, state, 
or national level whom they believe are 
worthy of donations, and the Government 
Affairs Committee will vet those candi-
dates thoroughly, he said.

“There’s been so much focus on the 
presidential race this year, but there are 
so many other important races happen-
ing in Congress and on the state and local 
levels that also will impact our members,” 
New said. “AAHOA PAC supports those can-
didates who are willing to listen to us, to 
make sure our voice is heard, and will carry 
our message to their colleagues.”

Host a Back-of-
the-House Tour!
Hosting a Back-of-the-House 
Tour remains one of the easiest 
and best ways to forge a lasting 
connection with legislators, and 
it provides them a firsthand expe-
rience, allowing them to witness 
the positive and irreplaceable 
impact small businessowners 
have on their communities.

Scan the QR code below to fill 
out an application form and host 
a legislator at your property.

If members want to 
make a difference, 

they have to get 
involved, and this is 
the first step. If they 

don’t get involved, 
their voices will not 

be heard.”

SA
YA

N 
PU

AN
G

KH
AM

/S
H

UT
TE

RS
TO

CK
.C

O
M

16  | SEPTEMBER 2024 | TODAYSHOTELIER.COM

http://TODAYSHOTELIER.COM
http://SHUTTERSTOCK.COM


Danny Gaekwad, a prominent hotelier 
and real estate developer based in Ocala, 
FL, said he’s contributed to AAHOA PAC 
for many years, understanding political 
engagement “is a long process.” He said 
AAHOA PAC’s push for liability protections 
from frivolous lawsuits and to have Airbnb 
properties held to the same business stan-
dards as hotels are especially important 
for hoteliers.

“There’s an old saying in politics that if 
you don’t have a seat at the table, you’re on 
the menu, and a lot of people don’t wake up 
until they’re on the menu,” said Gaekwad, 
a past chairman of the Government Affairs 
Committee.

Montu Patel, CEO of New Hope, PA-based 
Innovative Hospitality Management, said 
he views his contributions to AAHOA PAC 
“as a long-term insurance policy on our 
business, making sure over time, the right 
regulations and legislation are put in place 
to ensure that our hotels are viable busi-
nesses in the future.”

Patel, whose company owns and oper-
ates 11 hotels, said he wants changes to 
federal immigration policies that would 
alleviate the stubborn labor shortage 
plaguing hotels. On the local level, he’s 
concerned about regulations that would 
limit the duration of guests’ hotel stays, 
which would be a blow to operators of 
extended-stay properties.

In addition to donating to AAHOA 
PAC, Patel encouraged members to stay 
engaged with their local representatives 
through emails, letters, phone calls, and 
AAHOA’s visits to Capitol Hill and state cap-
itals. Members also should invite elected 
officials to tour their hotels and see the 
impact their businesses are making on 
local communities, he said.

“We need to focus on continuing to 
increase our voice so we’re not forgotten,” 
said Patel, an AAHOA Ambassador for the 
Mid Atlantic region. “We have an opportu-
nity to take back the reins of hotel-related 
legislation by working with our legislators 
and helping craft responsible legislation 
that allows us to continue to succeed in 
this sector.”

THE ISSUES THAT MATTER
Imesh Vaidya, CEO of Albuquerque, 
NM-based Premier Hospitality, said state 
and local increases to the minimum wage, 
including Denver’s rate of $18.29 per hour, 
are posing a threat to small businesses. 
Similarly, state efforts to give all workers 
paid sick and family leave would place 
financial and administrative burdens on 
hoteliers, he said.

Those issues illustrate why it’s vital for 
AAHOA Members to donate to the PAC and 
pay attention to state and local political 
races, said Vaidya, whose company owns 
and operates nine hotels.

“You have to be at the table to present 
both sides of any story, which, unfortu-
nately, requires funds,” he said. “It’s impor-
tant we let local and national legislators 

know some of these policies aren’t feasible 
for most small businesses.”

G.J. Zala, CEO of Bakersfield, CA-based 
Hill House Hospitality, said AAHOA PAC has 
been an effective advocate for hoteliers 
large and small, which is why he contin-
ues to contribute. Zala, whose company 
owns and operates four hotels, said the 
association’s push for human-trafficking 
awareness and prevention is among its 
success stories. 

“AAHOA is doing great work for every 
hotelier, and members are benefiting,” he 
said. “But without contributions to the PAC, 
how can we be effective at lobbying?”� ■

The AAHOA PAC gives AAHOA the opportunity to advocate 
on behalf of its members on Capitol Hill and in state capitals 
across the country. AAHOA PAC would cease to exist without 
continual contributions and support from our members.

To support AAHOA’s work in helping small-business own-
ers in the hospitality industry, visit https://aahoa.com/
advocacy/government-affairs/about-aahoa-pac

Donate  
to the

PAC today!
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Stand up, 
be counted

The power of AAHOA’s advocacy and the 
need for member involvement

by ZOHREEN ISMAIL
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  6-MINUTE READING TIME

IN HIS 1963 SPEECH, MARTIN LUTHER KING 
Jr. said, “There is power in unity, and there 
is power in numbers.” There are numerous 
examples from our world’s history of diverse 
communities coming together to support and 
fight for a cause they believe in. This type of 

advocacy is strong even today and prevalent within 
AAHOA.

With more than 20,000 hoteliers who regularly 
support one another in professional development 
and other interests, Today’s Hotelier magazine inter-
viewed two team members involved at the grassroots 
level working to bring change not only for hotel own-
ers but for the entire hospitality industry.

“Our members are business owners,” said AAHOA 
Senior Director of Government Affairs, Daniel New. 
“All our priorities center on assisting our members 
to increase their capital, save them capital, and/or 
protect their investment.”
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Many AAHOA Members have seen the 
advocacy work thus far come to fruition. 
An example of this is the successful amended 
language that would provide hoteliers with 
clearer guidelines on what a guest/inn-
keeper relationship turns into a landlord/
tenant relationship. AAHOA partnered with 
the New Jersey Restaurant & Hospitality 
Association to benefit hoteliers with legal 
clarity, operational efficiency, risk mitiga-
tion, and more. “We look forward to working 
with all interested parties on this issue in 
hopes of having this become law,” New said.

REACHING ACROSS THE  
POLITICAL SPECTRUM
Although AAHOA advocacy has countless 
success stories, there’s no shortage of hur-
dles ahead. “Educating elected officials 
about our members is one of our largest 
challenges,” New explained. “Many elected 
officials have never operated a hotel. We’re 
working to make sure elected officials know 
that our members are the example of the 
American Dream.”

One way to address these, and other, 
challenges is by working with politicians 
from across the political spectrum. “AAHOA 
continues to build out its relationships with 
elected officials interested in being pro-
AAHOA and actively supporting AAHOA’s 
initiatives,” said Neal A. Patel, managing 
partner of Patel Partners, a DC-based lob-
bying firm that represents AAHOA. “We wel-
come those voices to partner with AAHOA.”

New continued to share a huge multi-
effort bi-partisan win in Georgia. The pas-
sage of commercial property-assessed 
clean energy space passed overwhelmingly 
with support from both sides of the political 
lines allowing members to save capital for 
improvements they must make or want to 
make to ensure guests have the best experi-
ence at their hotels.

ENGAGING WITH POLICYMAKERS
AAHOA takes a strategic approach to 
engaging with policymakers and legisla-
tors across the political spectrum. Because 
of AAHOA’s level of sophistication, it can 
approach the issue from multiple angles, 
including direct contact with policymak-
ers and legislators, annual fly-ins, hosting 
Town Halls, email action alerts, and more.

Learn more at  
AAHOA.com/Priorities.

Federal
•	 Access to capital through  

SBA 7a loan program
•	 Join employer rule by the 

Department of Labor
•	 Overtime rule by  

the Department of Labor
•	 Cost of credit card swipe fees

State & 
Local
•	 Short-term rental platforms  

and online travel agencies
•	 Innkeeper/guest relationships
•	 Liability protections
•	 Human trafficking  

prevention
•	 Homelessness crisis
•	 Lodging tax for tourism

of AAHOA’s 2024 
federal, state, and  
local priorities
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AAHOA Members also partake in Back-
of-the-House Tours of their properties 
where they invite members of Congress 
to come and tour hotels.

It’s essential to take a multi-pronged 
approach when engaging with policymak-
ers to make a lasting impact. In the first 
quarter of 2024, AAHOA shined a light on 
the Federal Trade Commission to closely 
watch the proposed Choice-Wyndham 
merger. “AAHOA sounded the alarm on 
this merger,” Patel said, “and provided 
invaluable data to senators and the FTC 
as to the repercussions of the merger.” This 
type of quick action and communication 
is essential and AAHOA is able to mobilize 
to make a positive impact on the industry.

THE ROLE OF  
INDEPENDENT HOTELIERS
“AAHOA’s foundation and legacy is built on 
the role small and independent hotel own-
ers have played,” Patel said. That’s why the 
advocacy efforts are constantly fighting for 
independent hoteliers as well on key issues 
like access to capital and lowering credit 
card swipe fees, which are important to 
small and independent hotels.

Many of the leadership within AAHOA 
– such as chairs past, present, and future 
– trace their success back to being small 
or independent hoteliers. These hoteliers 
often are embedded in their local commu-
nities, and their involvement in advocacy 
can provide powerful grassroots support. 
The stories and experiences they share 
resonate with lawmakers and emphasize 
the real-world impact of policy decisions.

A MEMORABLE WIN
When asked to share a memorable expe-
rience in relation to AAHOA’s advocacy 
efforts, New was quick to share an experi-
ence from Augusta, GA. “There has been an 
issue with hoteliers not receiving support 
from local law enforcement in the removal 
of guests who haven’t paid,” he explained. 
“After multiple meetings and testimony, 
the commissioners were prepared and 
looking for a way to help our hoteliers. The 
sheriff’s office issued a policy stating their 
office would assist.”

The gratitude from the AAHOA Members 
poured in. Shedding light on this issue and 
receiving positive feedback from local offi-
cials was a big win that New is proud and 
grateful for today allowing for a positive 
impact for all hoteliers.

“These accomplishments are only the 
start of much greater things to come,” 
says New.

WHAT YOU NEED TO KNOW  
(AND DO) RIGHT NOW
Things in the hospitality industry and the 
political landscape of our country are con-
stantly moving. On a state level (which 
typically moves quicker than the federal 
level), there are always a variety of policy 
changes that members need to be aware 
of. Things like:
•	 Minimum wage increases in California
•	 Human trafficking prevention for hotel 

and vacation rentals in North Carolina

•	 Access to commercial property-assessed 
clean energy in Georgia
All these issues should be top-of-mind 

for hoteliers as they could save business 
owners millions of dollars.

AAHOA’s advocacy efforts and impact 
are continuously growing and involve-
ment from members goes a long way. 
The increased engagement in instances 
like volunteering to host Back-of-the-
House Tours, answering action alerts and 
sending letters to elected officials, and 
attending fly-ins have all yielded positive 
results. “Our members are being sought 
to serve on boards, committees, and task 
forces because of their knowledge and 
expertise,” New said. “This shows our 
members’ voices are being heard and 
listened to.”

The AAHOA PAC is another key part of 
the industry’s support system. It stands 
as a public show of support to those who 
are willing to listen and be a voice for the 
industry allowing members to educate and 
voice opinions on issues in open forums.

“The AAHOA PAC has been rejuvenated,” 
Patel said. “It’s a strong tool to ensure 
elected officials see the commitment level 
AAHOA Members have to advocacy and the 
organization itself.”

THE EFFORTS CONTINUE
The advocacy efforts set forth by AAHOA 
will continue to focus on issues that directly 
affect the members. “Our members are 
a driving force,” New said, “Through our 
Officers, Board of Directors, and general 
communications from our membership, 
we review what issues could have the larg-
est impact on our members’ bottom lines 
and their ability to conduct day-to-day 
operations.”

The active engagement and support of 
hoteliers is an invaluable contribution that 
strengthens AAHOA’s position and allows 
the voices of hoteliers to be heard.� ■

AAHOA takes a strategic approach to engaging with policymakers 
and legislators across the political spectrum. Because of AAHOA’s 

level of sophistication, it can approach the issue from multiple angles, 
including direct contact with policymakers and legislators, annual  

fly-ins, hosting Town Halls, email action alerts, and more.”

New! Monthly 
advocacy newsletter 

from AAHOA
AAHOA recently introduced its new advo-
cacy eNewsletter, In Your Corner. Staying 
active and engaged in AAHOA is crucial. 
This newsletter will provide you with the 
latest updates on our advocacy efforts, 
opportunities to get involved, and stories 
of how members are making an impact.

Learn more and read the  
latest issue at  

AAHOA.com/Alerts.
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Business-minded
Get to know Rep. Chuck Edwards (R-NC)
by NEAL A. PATEL

ADVOCACY IN ACTION

REPRESENTING NORTH 
Carolina’s 11th congres-
sional district since 2023, 
Chuck Edwards is a former 
three-term state senator 
and has started numerous 

companies during his professional career. 
As a small-business owner with experience 
in government, Rep. Edwards has himself 
faced many of the challenges staring down 
the hospitality industry and wants to use 
his time in office to improve the lives of 
America’s workers.

WHAT ARE SOME OF YOUR 
LEGISLATIVE PRIORITIES FOR 
THIS SESSION?
Small businesses are the backbone of 
America, and our risk takers and job cre-
ators have long been under attack from 
Washington. Like I did while serving in 
the North Carolina State Senate, I’ve been 
striving to reduce regulations, create a bet-
ter tax climate, and help develop a work-
force that provides opportunity and fuels 
our economy.

WHAT SORTS OF POLICIES, 
SUCH AS TAX AND REGULATORY 
REFORMS, DO YOU HOPE TO WORK 
ON TO SUPPORT SMALL BUSINESS 
OWNERS AND THE  
HOSPITALITY INDUSTRY?
The most pressing tax issue is to extend 
the Tax Cuts and Jobs Act, which is set to 
expire next year. This critical tax policy, 
among other things, allows a 20% deduc-
tion for small business entities and allows 

challenges of running a small business 
and the concepts of business – service, 
financial responsibility, efficiencies, and 
accountability – I decided to offer my skill 
set to help make a difference.

WHAT DO YOU MOST ENJOY 
ABOUT STAYING IN HOTELS?
I don’t have to make my own bed.

WHY ARE HOTELS AND HOTEL 
OWNERS IMPORTANT TO YOUR 
DISTRICT/STATE?
My district’s economy is driven primarily 
by tourism, and hotels are quintessential 
to the tourist industry.

THE HOTEL WORKFORCE WAS 
ONE OF THE INDUSTRIES MOST 
AFFECTED BY THE PANDEMIC. 
DO YOU SEE CONGRESS PLAYING 
A ROLE TO SUPPORT BUILDING 
BACK THE HOTEL WORKFORCE?
Yes. Congress must incentivize our citizens 
to work, not to avoid work. We need more 
work requirements, and solid unemploy-
ment reforms. For example, I’m the author 
of the Unemployment Integrity Act that 
would require unemployment claimants 
to show up for job interviews.� ■

Neal A. Patel is Managing Partner of Patel 
Partners, a bipartisan, bicameral government 
affairs consulting firm located on Capitol  
Hill, and he can be reached at  
neal@patelpartnersdc.com.
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accelerated depreciation. Regulation can 
best be kept in check with bills like the 
REINS Act and the Ensuring Accountability in 
Agency Rulemaking Act. Of course, there’s a 
constant stream of agency rules that need 
to be quashed.

WHAT EXCITES YOU THE MOST 
ABOUT SERVING IN CONGRESS?
What “excites” me most is the urgency 
required to get our country back on track. 
What I feel is most rewarding is finding 
myself in a position where I can use my life 
experience and business acumen to make 
a difference in the lives of the common 
people of America.

WHAT INDUSTRY (OR INDUSTRIES) 
DID YOU WORK IN BEFORE YOU 
WERE ELECTED TO CONGRESS?
I got my start in the hospitality and ser-
vice industry, from behind the counter 
of McDonald’s when I was 16 years old. 
After climbing the ranks, I enjoyed a career 
working for our franchisor in middle man-
agement. I now own McDonald’s restau-
rants where I personally experience the 
difficulty of operating a business. I’ve 
also served on the board of directors for a 
community bank, and I’ve started two real 
estate investment companies and a self-
storage company. All these experiences 
give me a perspective in Congress that’s 
clearly missing on Capitol Hill.

WHAT LED YOU TO RUN  
FOR CONGRESS?
After recognizing we need more people 
in government who truly understand the 
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What I feel is most 
rewarding is finding 
myself in a position 
where I can use my 
life experience and 

business acumen to 
make a difference in the 

lives of the common 
people of America.”

  3-MINUTE READING TIME
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INDEPENDENT HOTELIERS

by VIC RAGHA

IN THE BUSTLING WORLD OF HOS-
pitality, the battle for influence and 
legislative support often seems 
tilted in favor of franchised prop-
erties. These giants wield the con-
siderable resources and backing 

of well-established brands, giving them 
a formidable edge in advocacy efforts. 
However, amidst this landscape dominated 
by big names and deep pockets, indepen-
dent hotels find themselves facing unique 
challenges and opportunities. Advocacy 
becomes not just a choice but a necessity 
for these independent entities – crucial for 
safeguarding their interests and ensuring 
a level playing field in an industry where 
competition can be fierce.

Independent hotels, devoid of the 
corporate backing enjoyed by their fran-
chised counterparts, often must navigate 

legislative and regulatory landscapes 
alone. Unlike branded properties, which 
can rely on the collective lobbying power 
and resources of their parent companies, 
independents must carve their path 
through a complex maze of laws, regula-
tions, and policies that can significantly 
impact their operations and bottom line. 
This stark contrast underscores the vital 
importance of advocacy for independent 
hotels.

KEEPING OPTIONS OPEN
One of the most compelling reasons for 
independent hotels to engage in advo-
cacy is the preservation of their autonomy 
and flexibility. Unlike branded proper-
ties, which operate under the umbrella 
of a corporate entity, independents cher-
ish their ability to make decisions that 

reflect their unique identity and cater 
to the specific needs of their clientele. 
Advocacy allows them to safeguard this 
autonomy by advocating for policies that 
support entrepreneurship, foster innova-
tion, and promote fair competition in the 
marketplace.

Moreover, independent hotels often 
have different needs from a legislative 
standpoint compared to their branded 
counterparts. While franchised properties 
may prioritize policies that bolster brand 
recognition and standardization across 
their portfolio, independents typically 
seek measures that level the playing field 
and mitigate the inherent disadvantages 
they face. For example, legislation that 
imposes stringent regulatory require-
ments or imposes prohibitive costs may 
disproportionately affect independent 

For independent hoteliers,  
advocacy can be a necessary lifeline
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3-MINUTE READING TIME

hotels, which lack the economies of scale 
enjoyed by larger brands.

Consider, for instance, regulations related 
to zoning and land use planning. While such 
regulations may pose minimal challenges 
to franchised properties backed by corpo-
rate resources, they can present significant 
barriers to entry or expansion for indepen-
dent hotels. By advocating for more flex-
ible zoning laws or streamlined permitting 
processes, independent hotels can create 
a more conducive environment for growth 
and development, thereby enhancing their 
competitiveness in the marketplace.

Similarly, taxation policies can have 
disparate impacts on independent hotels 
compared to branded properties. While 
large hotel chains may have the resources 
to navigate complex tax codes and exploit 
loopholes, independent hotels often lack 

such luxury. Advocacy efforts aimed at 
achieving tax equity and fairness can 
help level the playing field, ensuring that 
independent hotels are not unduly bur-
dened by tax policies that favor larger 
competitors.

LEVELING THE PLAYING FIELD
Furthermore, issues such as online travel 
agency (OTA) commissions and distribu-
tion fees disproportionately affect inde-
pendent hotels, which often lack the 
negotiating power and leverage enjoyed 
by branded properties. By advocating for 

greater transparency and fairness in OTA 
contracts, independent hotels can miti-
gate the impact of exorbitant commissions 
and ensure a more equitable distribution 
of revenue.

In conclusion, advocacy is not just an 
option but a necessity for independent 
hotels seeking to thrive in a landscape 
dominated by franchised properties. By 
engaging in advocacy efforts, indepen-
dents can protect their autonomy, address 
their unique legislative needs, and level 
the playing field in an industry where 
competition can be daunting. Through 
collective action and strategic advocacy, 
independent hotels can assert their pres-
ence, amplify their voices, and secure a 
brighter future for themselves and the 
broader hospitality sector.� ■

Vic Ragha, an AAHOA 
Ambassador for the North 
Texas Region, grew up in the 
hospitality industry, but his 
career took a detour into the 
engineering field before he 

returned to the family business in 2006. Today, 
he’s the Principal for the Ragha Group, a 
family-owned real estate development 
company in Amarillo, TX, that has partnerships 
with Choice Hotels International, G6 
Hospitality, and more.

Unlike branded properties, which can rely on the 
collective lobbying power and resources of their 

parent companies, independents must carve their 
path through a complex maze of laws, regulations, 

and policies that can significantly impact their 
operations and bottom line.”
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HUMAN RESOURCES

•	 A lack of available vocabulary, par-
ticularly for highly specific terms 
(cleaning agents, types of glassware, 
food ingredients).

•	 Differences in cultural communica-
tion regarding admitting error, expe-
riencing shame, or being honest in a 
way that may disadvantage another.

•	 A lack of ability to handle com-
plaints, particularly when guests 
are agitated or speaking quickly.

•	 Inconsistencies in service provision; 
staff with a detailed comprehension 
of guest needs can deliver better 
service than those who haven’t 
grasped the subtleties.

•	 A need for additional managerial 
support to maintain service continu-
ity and consistency.
Addressing these challenges 

requires a strategic approach engag-
ing both human and technological 
resources.

THE SIGNIFICANCE OF 
EFFECTIVE COMMUNICATION
Communication is the backbone of ser-
vice excellence. Clear, precise instruc-
tion and comprehension ensures guest 
needs are met promptly and satisfac-
torily. Good communication fosters 
a positive work environment, bonds 
teams, and minimizes mistakes.

With multilingual teams, it’s espe-
cially vital to establish communication 
protocols that all team members can 
understand and follow.

Six tips for better 
communication in 

multilingual hospitality teams
by RICK FARRELL

Breaking the 
language barrier

EFFECTIVE COMMUNICA-
tion is crucial within hos-
pitality if you’re aiming 
to provide A-grade ser-
vice and maintain a repu-
tation for excellence.

In 2024, four languages have more 
than half a billion speakers (English, 
Mandarin, Hindi, and Spanish), while 
French and Arabic aren’t far behind. 
Having multilingual reception and 
concierge staff can be a significant 
boon, making guests feel understood 
and welcome. However, hotels with 
multilingual teams can face chal-
lenges. Miscommunication often leads 
to a failure to deliver an appropriate 
level of service resulting in guest 
dissatisfaction and a reduction in 
efficiency.

Here we’ll explore the strategies 
hoteliers sometimes employ to ensure 
smooth and effective communication 
among team members who speak dif-

ferent languages.

THE CHALLENGES 
OF MULTILINGUAL 
COMMUNICATION

Hotels are melting pots, with 
staff and guests speaking a 

range of tongues. That such 
diversity enriches the guest 

experience is undisputed. 
It also poses significant 
communication chal-
lenges, including:
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  5-MINUTE READING TIME

IMPLEMENT MULTILINGUAL 
TRAINING PROGRAMS
Comprehensive onboarding: Ensure 
all training materials and onboarding 
processes are available in multiple 
languages. This will help new hires 
understand their roles and responsi-
bilities clearly from the start.

Continuous language training: 
Provide language training for staff 
to improve their proficiency in the 
primary languages used within the 
hotel. This can include in-person 
classes, online courses, or conversa-
tion groups.

LEVERAGE TECHNOLOGY AND 
TRANSLATION TOOLS
Translation apps and devices: Equip 
staff with reliable translation apps 
and devices to facilitate real-time 
communication. Ensure that these 
tools are user-friendly and accessible 
to everyone.

Multilingual communication 
platforms: Adopt communication 
platforms that support multiple 
languages and automated transla-
tion features. Platforms like Slack or 
Microsoft Teams can be customized 
to accommodate various languages.

FOSTER A CULTURE OF 
INCLUSION AND RESPECT
Cultural sensitivity training: Conduct 
regular training sessions on cultural 
sensitivity and awareness. This helps 
staff appreciate diverse backgrounds 
and understand different communi-
cation styles.

Encourage open communication: 
Create an environment where staff 
feel comfortable expressing them-
selves, asking for clarification, and 
providing feedback. Doing so fosters 
mutual respect and understanding.

USE VISUAL AIDS  
AND SIMPLE LANGUAGE
Clear signage and labels: Use visual 
aids like pictograms, multilingual sig-
nage, and clear labels throughout the 
hotel. This helps bridge language gaps 
and ensures essential information is 
accessible to everyone.

Simplif ied communication: 
Encourage staff to use simple, plain 
language and avoid jargon or idioms 
that might be confusing. This is par-
ticularly important in written commu-
nications and instructions.

DESIGNATE LANGUAGE 
AMBASSADORS
Language liaisons: Assign staff mem-
bers proficient in multiple languages 
as language ambassadors. These indi-
viduals can help with translations and 
bridge communication gaps between 
team members.

Peer support: Encourage a buddy 
system where experienced, multilin-
gual employees support those who 
are less proficient in the dominant 
language, improving teamwork and 
collaboration.

REGULAR TEAM MEETINGS 
AND FEEDBACK SESSIONS
Multilingual meetings: Hold regular 
team meetings and ensure they’re con-
ducted in a way that accommodates 
more than one language. This might 
include providing written multilin-
gual translations or summaries.

Feedback mechanisms: Adopt 
a feedback system where staff 
can voice concerns and make 
suggestions about commu-
nication issues. Regularly 
review and implement 
feedback to improve com-
munication strategies.
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HARNESSING TECHNOLOGY FOR ENHANCED COMMUNICATION
Fortunately, there are tools hospitality managers can adopt to help communicate 
in multilingual settings. These can significantly assist with producing multilingual 
instruction and improving communication in diverse teams. Such tools include:

Translation apps and software: Translation apps and software 
can provide real-time translations, making it easier for staff to 
understand and respond to guests and colleagues. 

Tools like Google Translate and iTranslate offer quick transla-
tions, although they might not always capture the nuances of 
hospitality-specific language.

Multilingual communication platforms: Platforms designed for 
multilingual communication can be highly effective. Tools like Jive 
and Unily are worth exploring when creating intranets that all staff 
will find engaging and helpful.

Such platforms support multiple languages and offer features 
like automated translation, enabling seamless communication 
between team members. They can be integrated into existing 
hotel management systems, facilitating easier coordination and 
information sharing.

Translation devices: Handheld translation devices such as those 
produced by Vasco or Timekettle can be particularly useful for 
on-the-go communication. 

These devices can translate spoken language in real-time, mak-
ing them ideal for front-line staff who interact directly with guests. 
They can help reduce misunderstandings and ensure that guests 
promptly receive the information they need.

Real-time interpretation: Services exist to provide real-time 
interpretation, using a combination of technology and human 
expertise to deliver excellent translations.

Such services have multilingual staff on call able to listen in to 
conversations remotely and deliver real-time interpretation directly 
into a customer’s earpiece. 

A common example of this technology in use are the UN Assembly sessions in 
which simultaneous translation of speakers are provided for members whose 
first language isn’t being spoken. The UN has a specialist Department for General 
Assembly and Conference Management to provide this and other in-house trans-
lation services.

Communication is the backbone of service excellence. Clear, 
precise instruction and comprehension ensures guest needs 
are met promptly and satisfactorily. Good communication 
fosters a positive work environment, bonds teams, and 
minimizes mistakes.”

ANTICIPATING FUTURE TRENDS 
IN MULTILINGUAL TEAM 
COMMUNICATION
As technology improves, multilingual com-
munication in hotels should become easier, 
with better means to achieve parity between 
staff of different cultures and languages.

AI is revolutionizing translation services, 
providing more accurate and context-aware 
translations. Voice recognition technology is 
also improving, making real-time translation 
more seamless and efficient. Additionally, 
virtual reality and augmented reality could 
offer immersive language training programs 
for hotel staff, further breaking down com-
munication barriers.

Effective communication within multilin-
gual hotel teams is essential for delivering 
outstanding guest experiences. By under-
standing the challenges and adopting the lat-
est technological solutions, hotels can ensure 
their diverse teams communicate effectively 
and work harmoniously. 

As technology evolves, the tools available 
for bridging language gaps will only become 
more sophisticated. Hopefully human empa-
thy and understanding will keep pace with the 
empowered conversations such tools enable.
� ■

Rick Farrell is North America’s 
foremost expert in improving 
manufacturing group 
communication, education, 
training and group hospitality 
processes. He has more than 40 

years of group hospitality experience, most 
recently serving as President of PlantTours for the 
last 18 years. He has provided consulting services 
with the majority of Fortune 500 industrial 
corporations improving group communication 
dynamics of all types in manufacturing 
environments. TR

YA
M

/S
H

UT
TE

RS
TO

CK
.C

O
M

, S
KY

LI
N

ES
/S

H
UT

TE
RS

TO
CK

.C
O

M

30  | SEPTEMBER 2024 | TODAYSHOTELIER.COM

http://TODAYSHOTELIER.COM
http://SHUTTERSTOCK.COM
http://SHUTTERSTOCK.COM


1139874_Editorial.indd   11139874_Editorial.indd   1 07/08/24   7:52 PM07/08/24   7:52 PM



TECHNOLOGY

IN THE DYNAMIC WORLD OF HOS-
pitality, guest experience is the pin-
nacle of success. The integration 
of AI and machine learning (ML) 
has transformed guest services 
across major branded hotels and 

casinos. ComOps has handled more than 
3 million minutes of contact center calls 
on behalf of hotels and casinos. In those 
calls, AI can be used behind the scenes to 
improve efficiency, create value for their 
clients, and improve the guest experience. 
By analyzing that wealth of data, it’s pos-
sible to glean insights into the current state 
of contact centers and reservations – often 
the first point of contact for many guests 
– and the potential AI offers to improve 
hospitality guest experiences.

CURRENT STATE OF CALL 
MANAGEMENT
Despite the digital revolution, guests still 
prefer human interaction, especially in 
the customer-centric hospitality indus-
try. Guests continue to appreciate the 
warmth and personalized attention from 
live agents. However, not all interactions 
are created equal; data shows variability 
in satisfaction based on the nature of the 
queries handled. This variability presents 
an opportunity for AI to assist, ensuring 
every guest interaction isn’t just handled, 
but enhanced.

On the flip side, AI-powered call han-
dling that was initially met with skepti-
cism has evolved. Guests may start a call 
with a chatbot with hesitation but often 
hang up satisfied. Up to 50% of routine 
inquiries are now automated, allowing 

Using AI and 
machine learning 

to enhance the 
guest experience

by ROBERT LEVINE
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human agents to focus on more complex, 
value-added interactions. With robust AI 
systems, satisfaction scores have reached 
as high as 82% in various deployments. 
One AI voice assistant was even nominated 
for employee of the month.

ENHANCING GUEST EXPERIENCES 
THROUGH AI
Beyond call centers, AI and ML have exten-
sive applications across various hotel oper-
ations – from front office to housekeeping 
and revenue management. These tech-
nologies are instrumental in optimizing 
efficiency and personalizing services. For 
instance, predictive analytics can forecast 
staffing needs, enhance resource alloca-
tion, and even suggest personalized offers 
to guests based on their preferences and 
past behavior, thus not only meeting but 
anticipating guest needs.

Going back to call centers and reser-
vations, AI has the potential to replace 
or augment the lower third of call center 
operations. This shift could dramatically 
reduce wait times – and, when coupled 
with increasing service capabilities in more 
languages, can significantly enhance guest 
satisfaction. Moreover, by leveraging AI to 
analyze sentiment and feedback in real-
time, hotels can dynamically adjust their 
services to better meet guest expectations.

GETTING STARTED
For hoteliers interested in testing the 
waters with AI, it’s ideal to partner with 
a team that has direct experience. A good 
place to start with AI is by measuring senti-
ment of callers to help improve the quality 

assurance and training programs. Other 
behind-the-scenes areas to get started are 
with call forecasting, staffing alignment, 
accent neutralization, background noise 
canceling, and providing real-time articles 
to agents while they are on phone calls. 
After tightening up behind the scenes, dip-
ping your toe into guest-facing AI becomes 
more natural, perhaps by leveraging a well-
trained chatbot using advanced interactive 
voice response (IVR) techniques.

The integration of AI and ML in hospital-
ity isn’t just about automating tasks; it’s 
about elevating the entire guest experi-
ence. By harnessing these cutting-edge 
technologies, hotels can focus more on 
what truly matters – creating memorable, 
personalized guest experiences that reso-
nate on a personal level.� ■

After enhancing a global 
brand’s operations in 2017, 
Robert Levine founded 
ComOps in 2021 to offer 
similar efficiencies to smaller 
casinos and serves as its Chief 

Executive Officer. Specializing in contact 
center, revenue management, guest sentiment, 
and digital innovation for the hospitality and 
gaming sector, ComOps has seen rapid growth.

  3-MINUTE READING TIME

The integration 
of AI and ML 
in hospitality 
isn’t just about 
automating tasks; 
it’s about elevating 
the entire guest 
experience.”
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CONSTRUCTION & DEVELOPMENT

Spending more upfront to save in the long run
by GREG GLINIEWICZ

FOR ANY HOTEL OWNER OR 
developer, there’s a critical 
decision to make when ren-
ovating or building a hotel: 
whether to spend money 
now to protect the longev-

ity of the asset’s value or save money to 
be prepared for potential downturns, like 
COVID-19. As the focus remains on both 
constructing new hotels and renovat-
ing existing ones, owners must carefully 
choose where to allocate their funds for 
hospitality design. One area that presents 
both a cost-saving and an investment 
opportunity is the interior finishes, spe-
cifically millwork and casegoods.

While investing in quality millwork and 
casegoods might seem too expensive 
upfront, it ultimately pays off by provid-
ing durability, enhancing the aesthetic 
appeal, and reducing the need for frequent 
replacements if sustainable materials are 
used.

QUALITY MILLWORK  
AND CASEGOODS
For owners planning to keep a property 
long term, investing in high-quality mill-
work and casegoods ensures they stand 

the test of time. If the millwork doesn’t 
last, more money will be spent over time 
to replace these products. This not only 
increases long-term costs but also dis-
rupts operations and inconveniences 
hotel guests. Choosing high-quality 
millwork and casegoods from the begin-
ning ensures a more durable and reliable 
investment, which translates to consistent 
performance, a better guest experience, 
and ultimately, significant savings over 
time.

Indirect costs should also be consid-
ered. If an owner chooses a lower quality 
millworker who fails to deliver on their 
promises, the hotelier will have to invest 
valuable time, which could be spent on 
other priorities, to find replacements. 
Without thorough screening, it’s impos-
sible to know the quality of materials 
used, whether the product was manu-
factured in a state-of-the-art facility, or 
the level of experience and knowledge of 
the millworker.

MILLWORK’S COMPLEXITY
Millwork also encompasses a series of 
meticulous and essential steps that ensure 
its longevity and quality, so it’s important 

to remember millwork is more than a 
simple cabinet or bar. From precise field 
dimensioning to accurate procurement 
of materials, every phase requires exper-
tise and meticulous attention to detail. 
Proper custom cutting and professional 
installation are crucial to achieving the 
perfect fit and finish, preventing costly 
adjustments or replacements down the 
line. This approach not only enhances 
the aesthetic appeal but also guarantees 
durability, saving money in the long run.

The installation of custom millwork is 
an important step that can make or break 
a project. High-quality millwork deserves 
equally high-quality installation to ensure 
proper function and perfect fit. This is 
especially crucial in high-traffic areas like 
hotel lobbies, reception desks, and guest 
rooms, where precision and durability are 
paramount. A well-trained installer brings 
a level of precision and expertise that 
ensures every piece of millwork is correctly 
aligned and securely fitted. This reduces 
the risk of future issues such as warping, 
gaps, or misalignments, which can detract 
from the overall aesthetic and functional-
ity of the space. Skilled installers under-
stand the intricacies of the materials they 

reconsidered
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work with and can adapt to the unique 
challenges each project presents.

Using the right millwork elements in 
a hotel also can improve the customer 
experience. Well-constructed millwork 
offers an enhanced design and cohesive 
flow throughout the entire space and 
is sturdy enough to withstand daily 
wear and tear. Hotel owners who 
continue to create a stable cus-
tomer experience over time 
will gain repeat customers 
and improve the overall guest 
experience.

Ultimately, the idea is to 
invest in quality now and reap 
the rewards later. Choosing 
quality products, suppliers, 
and vendors may seem expensive 
at first, but spending that money 
upfront protects the overall cost. 
Beyond providing great products and 
services, hotel owners should focus on cre-
ating a positive experience that makes a 
lasting impact on their guests. Investing 
mindfully in high-quality millwork and 
casegoods will pay dividends in the form 
of enhanced durability, guest satisfaction, 
and long-term savings.� ■

Ultimately, the idea is to invest in 
quality now and reap the rewards later. 
Choosing quality products, suppliers, 
and vendors may seem expensive at 
first, but spending that money upfront 
protects the overall cost.”

Greg Gliniewicz is the 
Senior Manager of 
Hospitality Sales and 
Operations at Elkay 
Interior Systems (EIS), 
and he specializes in 

new business development and 
project management for architectural  

hotel millwork projects nationwide.  
He can be reached at  

greg.gliniewicz@elkayinteriorsystems.com  
or (630) 346-7549.
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AAHOA VENDOR PARTNERS

AAHOA Vendor Partners
AHOA IS PLEASED TO PROVIDE THIS LIST OF ITS CLUB BLUE, PLATINUM, SILVER, BRONZE, AND ALLIED INDUSTRY PARTNERS 
as a resource for members. AAHOA, however, does not endorse these companies or the products or services they offer, or any of 

the discounts, deal terms, or other offers related to the price that any of these companies may advertise, market, or promote 
to AAHOA members. AAHOA strongly encourages all of its members and any users of this list to conduct all reasonable and 

necessary due diligence and research prior to selecting a company with which to do business.
Blue shading denotes Club Blue Industry Partners

Dark gray shading denotes Platinum Industry Partners

Light gray shading denotes Silver Industry Partners

Bronze shading denotes Bronze Industry Partners

ACCOUNTING 
SERVICES
DOCYT Accounting 
Sid Saxena 
844-663-6298 
info@docyt.com

ERA Group 
Vignesh Mani 
872-202-0749 
vmani@eragroup.com

Hotel Coupons 
Steve Lewis 
619-922-8439 
slewis@ 
	 hotelcoupons.com

M3 Accounting + 
Analytics 
Scott Watson 
770-531-3730 
scott@m3as.com

Soarr Services 
Janet Ferrer 
817-437-8011 
michael@soarr 
	 services.com

ADA COMPLIANCE
Gauthier Murphy & 
Houghtaling LLC 
John Houghtaling, II 
504-456-8600 
john@gmhatlaw.com

ADVERTISING/
MARKETING
Sojern 
Ashley Edwards 
402-380-6220 
ashley.edwards@ 
	 sojern.com

Virdee 
David Schnepp 
512-795-1614 
david@virdee.io

AIR PURIFICATION/
WATER FILTRATION
Aroma360 Pro Solutions 
David Amaral 
704-299-3700 
damaral@aroma360 
	 pro.com

Happyline Solutions 
Bill Henry 
663-773-6636 
sagarh.datagrid+23244@ 
	 gmail.com

Panasonic Eco Systems 
North America 
Leon VanOostende 
559-248-6093 
leon.vanoostende@ 
	 us.panasonic.com

APPLIANCES
MicroFridge by Danby 
Briana Woodley 
508-523-7700 
bwoodley@ 
	 microfridge.com

WholesaleWater 
Heater.com 
Noah Beson 
248-892-1000 
nbeson@plumbers 
	 wholesale.com

APPRAISERS
HVS 
Daneen Godinet 
214-766-5394 
rrivard@ushotel 
	 appraisals.com

O’Connor & Associates 
Andrew Choy 
713-375-4224 
achoy@poconnor.com

ARTWORK
Design Environments 
Soni Sharma 
630-382-8679 
ssharma@design 
	 environments.com

ATTORNEYS
CSG Law 
Marisa Rauchway 
973-530-2139 
mrauchway@csglaw.com

Dentons 
Raja Patil 
502-419-9214 
raja.patil@dentons.com

DPA Attorneys 
Darshan Patel 
619-851-4894 
dpatel@ 
	 dpaattorneys.com

Gauthier Murphy & 
Houghtaling LLC 
John Houghtaling, II 
504-456-8600 
john@gmhatlaw.com

Merlin Law Group 
Anthony Pinto 
813-519-1804 
apinto@merlin 
	 lawgroup.com

Strategic Claim 
Consultants 
James Houston 
404-902-6017 
james@strongclaims.com

BED + BATH 
ACCESSORIES/
SUPPLIES
AGH Supply 
Danny Patel 
803-665-0508 
dannypatel@ 
	 aghsupply.com

Avendra 
Carol Risett 
301-825-0091 
carol.riesett@ 
	 avendra.com

Bath Knot Inc 
Gavin Hsu 
347-337-0691 
gavin@bathknot.com

Deluxe Living Inc 
Tong Wang 
704-618-7987 
twang@deluxe 
	 livinghome.com

Dial Professional 
Richard Spencer 
419-540-3842 
richard.spencer@ 
	 henkel.com

Dr-Ho’s 
Donna Ho 
416-930-2878 
donna@drhonow.com

Guest Supply  
A Sysco Company 
Justin Haggart 
732-868-2200 
jhaggart@ 
	 guestsupply.com

Highline Hospitality 
Supply 
Vishal Patel 
501-200-7770 
usasales@ 
	 highlineled.com

Sun Hospitality Products 
JT Trivedi 
513-305-6650 
jt@sunhospitality 
	 products.com

Tempur Sealy 
David Wiles 
419-297-8522 
david.wiles@ 
	 tempursealy.com

BEDSPREADS/
DRAPERIES/PILLOWS
Serta Simmons 
Hospitality Bedding 
Bridget Price 
404-661-2321 
bprice@serta 
	 simmons.com

Star Textile, Inc. 
Tanya Hendershot 
586-758-2700 
tanya@startextile.com

CABLE/SATELLITE  
TV SERVICES
ALVI SATELLITES 
Prashant Ajmera 
678-957-8700 
alvisatellites@gmail.com

Dish Business 
Pulkit Bhatnagar 
(864) 431-5640 
aahoa@dish.com

Entersource 
Andy DeGraw 
931-680-0068 
adegraw@ 
	 entersource.com

Home Box Office 
Caroline Bello 
702-806-7486 
caroline.bello@wbd.com

Pure HD 
Shashin Vora 
619-855-7898 
alison.gemmell@ 
	 ampf.com

SATCOM HD  
SOLUTIONS LLC 
Thomas Johnson 
717-623-8779 
admin@satcomhd.com

Spectrum Enterprise 
Evonda Robertson 
212-379-5826 
Evonda.robertson@ 
	 charter.com

USA Digital Inc 
Aaron Gomez 
888-388-1531 
aaron@usadigital.tv
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World Cinema, Inc. 
Ella Ahmed 
713-266-2686 
eahmed@wcitv.com

CARPET FLOOR CARE
Embassy Carpets & 
Design Center 
Darabhai Jilla 
800-366-7847 
dara.jilla@embassy 
	 carpets.com

JSK Design LLC 
Prashant Diwan 
240-813-5182 
jskdesign19@gmail.com

CASEGOODS
Dickson Furniture 
Manufacturers 
Paul Mougel 
713-747-0341 
pmougel@dickson 
	 furniture.com

Elkay Interior  
Systems (EIS) 
Greg Gliniewicz 
630-346-7549 
greg.gliniewicz@elkay 
	 interiorsystems.com

Hospitality Designs 
Steve Yeung 
604-657-5501 
steve@hospitality 
	 designs.com

Sara Hospitality 
Sangeeta Agarwal 
678-360-5117 
sarabizsolution@ 
	 gmail.com

CHEMICALS
Bed Bug-  
Heat Doctor/ Prevsol 
Jeff Zimmerman 
517-936-9415 
jeffrzimmerman@ 
	 hotmail.com

DIVERSEY, Inc. 
Peter Kanneth 
peter.kanneth@ 
	 diversey.com

EcoClear Products, Inc 
Floyd Davidson 
941-423-7289 
floyd@ecoclear 
	 products.com

Ecolab, Inc. 
Tori Hollaway 
800-352-5326 
tori.hollaway@ 
	 ecolab.com

Faultless Brands 
Justin Nelson 
816-520-4477 
jnelson@faultless.com

Ferguson Facilities 
Supply 
Tara Ramirez 
434-249-3785 
tara.ramirez1@ 
	 ferguson.com

SEATEX, LLC 
Scott Childers 
713-357-5300 
schilders@ 
	 seatexcorp.com

Sherwin-Williams 
Matt Wessel 
216-515-7925 
matthew.m.wessel@ 
	 sherwin.com

COMPUTER 
HARDWARE
Cox Business 
Alea Riley 
404-269-3057 
alea.riley@cox.com

COMPUTER 
SOFTWARE
Anand Systems Inc 
Bhavesh Vakil 
209-627-5396 
bhavesh@anand 
	 systems.com

ADP, Inc. 
Thomas Bell 
770-238-4405 
thomas.bell@adp.com

Covenant Underwriters 
Daniel Murray 
346-330-3777 
daniel@covenant 
	 underwriters.com

KiwiTech 
Rakesh Gupta 
917-929-1620 
rakesh@kiwitech.com

M3 Accounting + 
Analytics 
Scott Watson 
770-531-3730 
scott@m3as.com

Nomadix 
Mike Gray 
818-575-2505 
mike.gray@nomadix.com

PhoneSuite 
Angela Koslowski 
303-991-2649 
angela@phonesuite.com

Visual Matrix PMS 
Kristin Herring 
214-291-4000 
k.herring@vmpms.com

CONSTRUCTION
Jacuzzi Bath Remodel 
Timothy McGuire 
815-257-6064 
630-227-1737

Opulent Hospitality LLC 
Joshua Ryan Oradat 
404-772-7674 
roradat@opulent 
	 hospitality.net

Patriot Roofing USA 
Jeff Christian 
470-272-6884 
office@patriot 
	 roofingusa.com

CONSULTING
HVS 
Daneen Godinet 
214-766-5394 
rrivard@ushotel 
	 appraisals.com

Jacaruso Enterprises 
Inc. 
Cheryl Fosberry 
210-415-0522 
mcalcagno@jacaruso.com

NewGen Advisory 
Dinesh Rama 
602-648-2700 
dan.rama@ 
	 newgenadv.com

Strategic Claim 
Consultants 
James Houston 
404-902-6017 
james@strongclaims.com

CONSULTING/ 
RISK MANAGEMENT 
SERVICES
Mulcahy & Associates 
Frank Mulcahy 
713-657-0377 
fmulcahy@mulcahy 
	 assoc.com

CREDIT CARD 
PROCESSING
Chase 
Faheem Khan 
972-324-5510 
faheem.khan@ 
	 jpmorgan.com

Digit7 
Sandeep Panneerselvam 
832-790-2590 
sandeepkumar. 
	 panneerselvam@ 
	 digit7.ai

Fortis 
Raj Pannu 
248-455-4310 
raj.pannu@fortispay.com

CULTURED MARBLE/
SOLID SURFACE 
PRODUCTS
M and A Product 
International 
Mikhail Makhnichenko 
224-616-1766 
info@armoglaze.net

EDUCATIONAL 
INSTITUTIONS
Primrose Schools 
Blair Burdette 
404-423-4247 
bburdette@primrose 
	 schools.com

ELECTRONIC  
LOCKING SYSTEMS
Acculock 
Dan Brown 
866-222-8562 
dan@acculock.com

Miwa Lock  
Company, Ltd. 
Dan Staton 
949-328-5280 
dan@miwalock.com

SecureLox 
Ethan Wang 
832-498-8760 
secureloxinstallation@ 
	 gmail.com

EMERGENCY 
SERVICES
ARS Global Emergency 
Management 
Piro Hernandez 
832-655-2243 
piroh@arsgem.com

ENERGY 
MANAGEMENT
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@amana- 
	 ptac.com

Ariston Group 
Hillary Bliss 
508-961-9901 
hilary.bliss@ariston.com

Intertek 
Seth Martin-Wick 
351-322-8790 
seth.martin-wick@ 
	 intertek.com

Krem Energy, LLC 
Mark Fosshage 
201-819-5464 
markf@krem.energy

Verdant Energy 
Management Solutions 
John Attala 
514-344-4448 
john.attala@gmail.com

EQUIPMENT/
APPLIANCE 
PROVIDERS
Allied Appliance  
Jacob Renie 
800-486-7867 
jacob.renie@indoff.com

Felix Storch Inc /  
Summit Appliance 
Christopher Fitzpatrick 
718-893-3900 
christopherf@summit 
	 appliance.com

GE Appliances 
Amy Kaiser 
502-656-8926 
amy.kaiser@ge 
	 appliances.com

JonEvac 
Juan D Ortega 
832-727-3447 
j.ortega@jonevac.com

Jus Charging  
Systems, Inc 
Jimmy Fanning 
954-249-6224 
jimmy@jus.live

Marathon Fitness 
Ashley Thomas 
713-705-9278 
ashley@marathon 
	 fitness.com

Midea America Corp 
Sean McKinney 
973-459-6283 
sean.mckinney@ 
	 midea.com

Navien, Inc. 
Victor Reichstein 
800-519-8794 
victor.reichstein@ 
	 navien.com

Onnera Group 
Maria J Blanco 
786-493-4099 
us.marketing@ 
	 onneragroup.com

Royal Basket Trucks 
Cindy Lapidakis 
608-358-1302 
clapidakis@ 
	 royal-basket.com

Southeastern Laundry 
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com
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Transworld Services, Inc 
Kayla Sisomphone 
407-636-1584 
kayla@tws 
	 transworld.com

FINANCIAL SERVICES
iDeas 
Mike Chuma 
952-698-4200 
mike.chuma@ideas.com

KW Commercial  
Hotel Group 
Tim McCaffrey 
516-510-3075 
tim.mccaffrey@kw.com

MassMutual 
Candy Chan 
848-228-1822 
ychan@massmutual.com

Public Loss Consultants 
Daniel Russo 
800-738-6101 
drussoplc@gmail.com

FINANCING
Atica Global Inc. 
Akash Goel 
415-881-1082 
akash@aticastays.com

Fortis 
Raj Pannu 
248-455-4310 
raj.pannu@fortispay.com

Largo Hospitality  
Finance Group 
Gary Coscia 
716-204-2200 
kvivian@largocapital.com

Mag Mile Capital 
Rushi Shah 
312-640-7430 
rshah@magmile 
	 capital.com

Marcus & Millichap 
Biran Patel 
214-505-4547 
biran.patel@marcus 
	 millichap.com

Navina Wealth 
Shashin Vora 
619-358-9893

NMG Financial Services 
Dan Russo 
800-637-6103 
drusso@nmgfinance.com

Peoples Bank 
Phillip Davis 
631-949-9000 
pdavis@peoples 
	 banksba.com

PHD Financial LLC 
Jody Darrow 
480-656-0907 
jodydarrow@gmail.com

Pineapple Capital 
Dharmang M. Shah 
850-960-5500 
dave@pineapple 
	 capitalgroup.com

Pinnacle South 
Jason P. Allen 
770-227-6428 
jpallen@pinnacle 
	 south.net

PMC Commercial Trust 
Lewis-Kristi Hodge 
972-349-3200 
loans@pmctrust.com

State Bank of Texas 
Melissa Butler 
972-842-9233 
sandpatel@statebnk.com

United Midwest  
Savings Bank 
Robert Bruno 
216-403-7899 
rbruno@umwsb.com

Universal Financial 
Consultants 
Vincent Munno 
727-669-0109 
vmunno@ufc.bz

FLOOR COVERINGS
Everstep Flooring 
David Martin 
423-596-7040 
david.martin@ 
	 everstepflooring.com

Embassy Carpets & 
Design Center 
Darabhai Jilla 
800-366-7847 
dara.jilla@ 
	 embassycarpets.com

First Choice Decor  
and More 
Kayleigh Gardiner 
706-913-3730 
firstchoicelvp@gmail.com

Scan QR code for more info on how to purchase 
your Denver Mattress Co. Mattresses or reach us at: 

1-866-269-9568

Sick of all the haggling with 
your mattress supplier?  

No haggle, lowest price 
possible at all times. 

Shop with
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Floor & Decor 
Commercial Flooring 
Judy Spill 
877-659-2478 
patrick.casey@ 
	 flooranddecor.com

Happy Feet International 
Earl Madison 
706-825-0688 
emadison@happy 
	 feetint.com

MSI Surfaces 
Anil Palasamudram 
713-570-7000 
anil@msisurfaces.com

Newspace, Inc. 
Jason Chen 
650-873-8029

FOOD/BEVERAGE
American Dairy Queen 
Corporation 
Jennifer Rude  
952-830-0391 
jennifer.rude@idq.com

Avendra 
Carol Risett 
301-825-0091 
carol.riesett@ 
	 avendra.com

Boomerang Water, LLC 
Jason Dibble 
941-321-8865 
jason@boomerang 
	 water.com

Denny’s Corporation 
Mark Levis 
615-603-8373 
mlevis@dennys.com

Entegra 
James Perry 
615-342-9575 
james.perry@ 
	 entegraps.com

Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com

Guest Supply  
A Sysco Company 
Justin Haggart 
732-868-2200 
jhaggart@guest 
	 supply.com

Kellanova (Kellogg’s) 
Tina Griffin 
630-335-3737 
tina.griffin@kelogg.com

Pepsi 
Karl Bush 
336-251-9758 
karl.bush@pepsico.com

Subway 
Ursula Lane 
800-888-4848 x1333 
lane_u@subway.com

FRANCHISING
American Dairy Queen 
Corporation 
Jennifer Rude  
952-830-0391 
jennifer.rude@idq.com

Best Western Hotels & 
Resorts 
Michelle Zajac 
800-847-2429 
michelle.zajac@ 
	 bestwestern.com

Cyberweb Hotels 
Bhavish Bhutta 
813-731-1960 
bhavish@cyberweb 
	 hotels.com

Denny’s Corporation 
Mark Levis 
615-603-8373 
mlevis@dennys.com

Extended Stay America 
Linda Trexler 
980-345-1600 
ltrexler@esa.com

Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com

G6 Hospitality 
Franchising, LLC 
Michelle Cooper 
972-360-9000 
ruiz_elizabeth@ 
	 g6hospitality.com

GreenTree  
Hospitality Group 
Nicole Lei 
702-465-5753 
nicole.lei@ 
	 greentreeinn.com

hihotels by Hospitality 
International 
Gary Gobin 
770-270-9398 
ggobin@hifranchise.com

Lightbridge Academy 
Jim DiRugeris 
732-980-1900 
jdirugeris@lightbridge 
	 academy.com

My Place Hotels  
Terry Kline 
605-229-8684 
terry.kline@myplace 
	 hotels.com

Procure Hospitality 
Jyotish Patel 
408-674-5930 
jyo@procure 
	 hospitality.com

Red Roof 
Stephanie Pina 
888-473-8861 
spina@redroof.com

Sonesta 
Amanda Marcello 
954-254-3539 
amanda.marcello@ 
	 sonesta.com

 Hospitality IP Phone 
System
 Time-Attendance and 

Access Control
 HD IP Security-Camera 

System

MATRIX COMMUNICATION & SECURITY 
SOLUTIONS FOR EFFICIENT FUNCTIONING

Call: 1-(800)-283-0539
sales@matrixhotelpbx.com
www.matrixhotelpbx.com

1291, N.Tustin Ave.
Anahiem, CA 92807-1603
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StableGold  
Hospitality LLC 
Jasmin Dossani 
678-978-1366 
jasmin.dossani@ 
	 stablegoldhospitality 
	 ga.com

Subway 
Ursula Lane 
800-888-4848 x1333 
lane_u@subway.com

Wyndham Hotels  
& Resorts 
Chip Ohlsson 
973-753-7158 
chip.ohlsson@ 
	 wyndham.com

FURNITURE/
FIXTURES
All4Lodging, LLC 
Hina Patel 
626-253-6355 
hina.all4lodging@ 
	 gmail.com

Bath Knot Inc 
Gavin Hsu 
347-337-0691 
gavin@bathknot.com

Curve Hospitality 
Sargent Khan 
281-619-1800 
curvehospitality@ 
	 gmail.com

Dickson Furniture 
Manufacturers 
Paul Mougel 
713-747-0341 
pmougel@dickson 
	 furniture.com

FGI 
Glen Paporello 
973-652-3978 
glen.paporello@ 
	 fgi.industries.com

Foliot Furniture 
Mahesh Parekh 
702-278-7380 
mparekh@foliot.com

Hospitality Finishes LLC 
Alisa Rubenstien 
305-335-2310 
alisa@hospitality 
	 finishes.com

Lang Furniture Inc. 
Lyle Lang 
715-387-1690 
lyle.lang@lang 
	 furniture.net

Lead Designs 
Nirav Sheth 
336-307-1216 
niravs@lead 
	 designsllc.com

Malar Contract Lighting 
Nathan Atkins 
423-587-2196 
nathan@malar 
	 lighting.com

Sara Hospitality 
Sangeeta Agarwal 
678-360-5117 
sarabizsolution@ 
	 gmail.com

Shivmuk, Inc. 
Simi Gupta 
951-712-7300 
simi.shivmuk@gmail.com

HARDWARE
Lowe’s ProServices 
Julie Patel 
404-640-8657 
julie.patel@lowes.com

HEATING/ 
AIR CONDITIONING
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@amana- 
	 ptac.com

Champion PTAC, LLC 
Chris Gorman 
954-568-3400 
info@champion-ptac.net

Friedrich Air 
Conditioning Company 
Bill Huber 
210-573-3500 
bill.huber@friedrich.com

Heat-Timer Corporation 
Vincent Clerico 
973-575-4004 
vclerico@heat-timer.com

Midea America Corp 
Sean McKinney 
973-459-6283 
sean.mckinney@ 
	 midea.com

Navien, Inc. 
Victor Reichstein 
800-519-8794 
victor.reichstein@ 
	 navien.com

HOTEL SECURITY / 
LOCKS
Onity, Inc. 
Kendall Simich 
503-741-5698 
kendall.simich@ 
	 carrier.com

HOTEL/MOTEL 
BROKERS
Colliers International 
Helen Zaver 
404-877-9207 
helen.zaver@colliers.com

G6 Hospitality 
Franchising, LLC 
Michelle Cooper 
972-360-9000 
ruiz_elizabeth@ 
	 g6hospitality.com

Hotel Brokers of America 
Subhash Naik 
661-978-3109 
deals@hbofamerica.com

HUB International 
Kim Gore 
843-602-6368 
kim.gore@hub 
	 international.com

Marcus & Millichap 
Biran Patel 
214-505-4547 
biran.patel@marcus 
	 millichap.com

Tabani Realty 
Salman Tabani 
214-226-7500 
stabani@tabanirealty.com

HOUSEKEEPING/
JANITORIAL 
SERVICES
Ecolab, Inc. 
Tori Hollaway 
1-800-352-5326 
tori.hollaway@ 
	 ecolab.com

Ferguson Facilities 
Supply 
Tara Ramirez 
434-249-3785 
tara.ramirez1@ 
	 ferguson.com

Royal Basket Trucks 
Cindy Lapidakis 
608-358-1302 
clapidakis@ 
	 royal-basket.com

HOUSEKEEPING/
JANITORIAL SERVICES 
& EQUIPMENT 
Faultless Brands 
Justin Nelson 
816-520-4477 
jnelson@faultless.com

JIO Supply 
Andy Soni 
909-721-6975 
purchase@jiosupply.com

IN-ROOM AMENITIES
Dish Business 
Pulkit Bhatnagar 
(864) 431-5640 
aahoa@dish.com

HD Supply Facilities 
Maintenance 
Bree Lewis 
800-431-3000 
bree.lewis@hdsupply.com

World Cinema, Inc. 
Ella Ahmed 
713-266-2686 
eahmed@wcitv.com

INSURANCE
Abacus Insurance & 
Financial Services 
Ankit Patel 
972-600-8460 
ankit@abacus 
	 insurance.net

Acentria Insurance 
Vik Patel 
407-829-8575 
vik.patel@acentria.com

Berkshire Hathaway 
Direct Insurance Co. 
Rakesh Gupta 
402-301-8081 
rg@biberk.com

Commercial Insurance 
Solutions 
Kevin Timmons 
214-420-0342 
kevin_timmons@ 
	 cis-ais.com

Farmers State Bank of 
Alto Pass 
Leslee Leverett 
618-926-7595 
lleverett@myfsb.com

First MainStreet 
Insurance Hospitality 
Tyler Trunnell 
319-290-6474 
tylert@brummel 
	 madsen.com

Humera Jumani 
Insurance 
Humera Jumani 
972-863-7772 
hjumani@twfg.com

Jansen Adjusters 
International 
David Moore 
800-526-7361 
davidm@jansenai.com

MBC Public Adjusters 
Mady Galarza 
708-537-8229 
galarza.madeline@ 
	 gmail.com

New York Life  
Insurance Company 
Srinivas R Ranga 
914-846-6416 
srranga@nyl.com

Petra Risk Solutions 
Amie Patel 
760-268-9203 
amiep@petrarisk 
	 solutions.com

PointeNorth  
Insurance Group 
Paul Mayo 
816-582-5181 
paul.mayo@pn 
	 insurance.com

Public Loss Consultants 
Daniel Russo 
800-738-6101 
drussoplc@gmail.com

Sandin Insurance Group 
Dave Sandin 
503-381-8583 
dave@sandin 
	 insurance.com

Starr Insurance Inc. 
Lekha Patel 
717-263-1752 
derek@insure 
	 withstarr.com

The Insurance Center 
Aran Kagan 
910-274-2525 
akagan@ticnc.com

Worldclaim 
Russell Heath 
800-470-4700 
rheath@worldclaim.net

Young Adjustment 
Michael Reiter 
215-654-6800 
mreiter@young 
	 adjustment.com

40  | SEPTEMBER 2024 | TODAYSHOTELIER.COM

mailto:jasmin.dossani@stablegoldhospitalityga.com
mailto:jasmin.dossani@stablegoldhospitalityga.com
mailto:lane_u@subway.com
mailto:chip.ohlsson@wyndham.com
mailto:hina.all4lodging@gmail.com
mailto:hina.all4lodging@gmail.com
mailto:gavin@bathknot.com
mailto:curvehospitality@gmail.com
mailto:pmougel@dicksonfurniture.com
mailto:glen.paporello@fgi.industries.com
mailto:glen.paporello@fgi.industries.com
mailto:mparekh@foliot.com
mailto:alisa@hospitalityfinishes.com
mailto:lyle.lang@langfurniture.net
mailto:lyle.lang@langfurniture.net
mailto:niravs@leaddesignsllc.com
mailto:nathan@malarlighting.com
mailto:sarabizsolution@gmail.com
mailto:simi.shivmuk@gmail.com
mailto:julie.patel@lowes.com
mailto:bcortez@amana-ptac.com
mailto:info@champion-ptac.net
mailto:bill.huber@friedrich.com
mailto:vclerico@heat-timer.com
mailto:sean.mckinney@midea.com
mailto:sean.mckinney@midea.com
mailto:victor.reichstein@navien.com
mailto:victor.reichstein@navien.com
mailto:kendall.simich@carrier.com
mailto:kendall.simich@carrier.com
mailto:helen.zaver@colliers.com
mailto:ruiz_elizabeth@g6hospitality.com
mailto:deals@hbofamerica.com
mailto:kim.gore@hubinternational.com
mailto:biran.patel@marcusmillichap.com
mailto:biran.patel@marcusmillichap.com
mailto:stabani@tabanirealty.com
mailto:tori.hollaway@ecolab.com
mailto:tara.ramirez1@ferguson.com
mailto:clapidakis@royal-basket.com
mailto:jnelson@faultless.com
mailto:purchase@jiosupply.com
mailto:aahoa@dish.com
mailto:bree.lewis@hdsupply.com
mailto:eahmed@wcitv.com
mailto:ankit@abacusinsurance.net
mailto:vik.patel@acentria.com
mailto:rg@biberk.com
mailto:kevin_timmons@cis-ais.com
mailto:lleverett@myfsb.com
mailto:tylert@brummelmadsen.com
mailto:hjumani@twfg.com
mailto:davidm@jansenai.com
mailto:galarza.madeline@gmail.com
mailto:galarza.madeline@gmail.com
mailto:srranga@nyl.com
mailto:amiep@petrarisksolutions.com
mailto:paul.mayo@pninsurance.com
mailto:paul.mayo@pninsurance.com
mailto:drussoplc@gmail.com
mailto:dave@sandininsurance.com
mailto:derek@insurewithstarr.com
mailto:akagan@ticnc.com
mailto:rheath@worldclaim.net
mailto:mreiter@youngadjustment.com
http://TODAYSHOTELIER.COM
mailto:jasmin.dossani@stablegoldhospitalityga.com
mailto:chip.ohlsson@wyndham.com
mailto:curvehospitality@gmail.com
mailto:pmougel@dicksonfurniture.com
mailto:alisa@hospitalityfinishes.com
mailto:bcortez@amana-ptac.com
mailto:sarabizsolution@gmail.com
mailto:nathan@malarlighting.com
mailto:niravs@leaddesignsllc.com
mailto:ruiz_elizabeth@g6hospitality.com
mailto:kim.gore@hubinternational.com
mailto:tori.hollaway@ecolab.com
mailto:tara.ramirez1@ferguson.com
mailto:clapidakis@royal-basket.com
mailto:tylert@brummelmadsen.com
mailto:kevin_timmons@cis-ais.com
mailto:ankit@abacusinsurance.net
mailto:amiep@petrarisksolutions.com
mailto:dave@sandininsurance.com
mailto:derek@insurewithstarr.com
mailto:mreiter@youngadjustment.com


INTERACTIVE 
TV SERVICES/
TELEVISIONS
ALVI SATELLITES 
Prashant Ajmera 
678-957-8700 
alvisatellites@gmail.com

Digitron System, Inc. 
Dipak Mistry 
610-745-2747 
dmistry@digitron 
	 systems.com

INTERIOR DESIGN
Hotel Design Services/
Hotel Depot Inc 
Samir Parikh 
661-978-3109 
samir@hoteldepots.com

INTERIOR DESIGNERS
Boston Trade 
International 
Darlene Deschambeault 
978-562-9988 
darlened@boston 
	 tradeintl.com

Carver & Associates, Inc. 
Doug Roam 
770-233-9799 
droam@carverassoc.com

Elkay Interior  
Systems (EIS) 
Greg Gliniewicz 
630-346-7549 
greg.gliniewicz@elkay 
	 interiorsystems.com

Star Textile, Inc. 
Tanya Hendershot 
586-758-2700 
tanya@startextile.com

INTERNET SERVICES
INNRLY 
Vimal Patel 
504-251-8314 
vimal@innrly.com

Spectrum Enterprise 
Evonda Robertson 
212-379-5826 
Evonda.robertson@ 
	 charter.com

IT 
Websrefresh 
Nimesh Dinubhai 
602-647-9777 
nims@websrefresh.com

LAMPS/LAMPSHADE 
LIGHTING
All4Lodging, LLC 
Hina Patel 
626-253-6355 
hina.all4lodging@ 
	 gmail.com

LED King 
Adeel Ali 
469-328-7397 
danny@ledkingtx.com

SARIN Energy Solutions 
Inayat Noormohmad 
404-512-3451 
inayat@sarinenergy.com

TechnoLED USA 
Dax Patel 
404-454-1755 
dax@technoledlights.com

USA LEDs, Inc. 
Tarunkumar Patel 
551-998-4923 
usaledswholesale@ 
	 gmail.com

LAUNDRY EQUIPMENT
AAdvantage Laundry 
Systems 
Marcela Veloz 
800-880-2138 
mveloz@aadvantage 
	 laundry.com

816.796.3900 
watcomfg.comW
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®

Grid strainer 
keeps hair and 
other items out of 
bathtub drain 

Before.

After.

Makes old bathtub 
drains new again.

� Fits OVER old tub drain
� No removing strainer body
� Installs in minutes
� Ideal for hotels, 
   apartments and repairs

Installs with Watco pin 
(if drain has crossbars)

…or installs with silicone 
(if drain crossbars are missing)

Always a step ahead

1093293_Watco.indd   1 19/12/22   10:51 PM

Dexter Laundry, Inc. 
Mackenize Flattery 
 641-209-8115 
mflattery@dexter.com

Laundrylux 
Powell Andrews 
516-727-2363 
pandrews@ 
	 laundrylux.com
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USDA LendingUSDA Lending

SBA 7(a) Preferred LenderSBA 7(a) Preferred Lender

SBA 504 LendingSBA 504 Lending

EMPOWERINGEMPOWERING
YOURYOUR

HOSPITALITYHOSPITALITY
BUSINESSBUSINESS
GROWTHGROWTH

HAPPYHAPPY
LABOR DAYLABOR DAY

Vik Patel
SBA Relationship Manager

Senior Vice President
404-989-7032

vpatel@americanpride.bank

 Erik Bykat
 Senior Lending Officer
Senior Vice President

770-630-4120
ebykat@americanpride.bank

4740 Log Cabin Dr. Macon GA 31204 - 478.784.1448
4511 Forsyth Rd. Macon GA 31210 - 478.784.1450

4001 Russell Pkwy. Warner Robins GA 31088 - 478.922.5010
1010 Pine Ridge Ct. Athens GA 30606 - 706.534.9689americanpride.bank
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Southeastern Laundry 
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com

UniMac 
Michaela Haven 
828-691-9945 
michaela.haven@ 
	 alliancels.com

LEASING EQUIPMENT/
APPLIANCES
AAdvantage Laundry 
Systems 
Marcela Veloz 
800-880-2138 
mveloz@aadvantage 
	 laundry.com

LINENS/TEXTILES
Entegra 
James Perry 
615-342-9575 
james.perry@ 
	 entegraps.com

LOAN CONSULTANTS
Hospitality Funding 
Neville Parujanwala 
650-740-9875 
hospitalityfunding@ 
	 yahoo.com

State Bank of Texas 
Melissa Butler 
972-842-9233 
sandpatel@statebnk.com

MAINTENANCE 
SUPPLIES
HD Supply Facilities 
Maintenance 
Bree Lewis 
800-431-3000 
bree.lewis@hdsupply.com

Lowe’s ProServices 
Julie Patel 
404-640-8657 
julie.patel@lowes.com

United Rentals 
Shawn Borth 
317-448-6257 
sborth@ur.com

MANAGEMENT 
COMPANIES
Atica Global Inc. 
Akash Goel 
415-881-1082 
akash@aticastays.com

hihotels by Hospitality 
International 
Gary Gobin 
770-270-9398 
ggobin@hifranchise.com

Hospitality Helpers 
Kevin Danylchuk 
201-783-9812 
kdanylchuk@vanguard 
	 pharma.com

Sonesta 
Amanda Marcello 
954-254-3539 
amanda.marcello@ 
	 sonesta.com

stayAPT Suites 
Jennifer Kearney 
704-703-0173 
jkearney@stayapt.com

Stepstone Hospitality 
Amish Naik 
401-865-6901 
anaik@stepstone 
	 hospitality.com

Visual Matrix PMS 
Kristin Herring 
214-291-4000 
k.herring@vmpms.com

Wizehire 
Michael Stevenson 
512-567-9376 
michael@wizehire.com

MANAGEMENT 
SOFTWARE
CIA Solutions 
Jill Stan 
770-381-1721 
jill@ciasoft.com

MATTRESSES/ 
BOX SPRINGS
Comfort Sleep 
Neal Grigg 
336-687-4462 
nealgrigg@outlook.com

Corsicana Mattress 
Rebecca Hewitt 
(1800-323-4349 
rebhewitt@corsicana 
	 mattress.com

Hollywood Bed Frame 
Company 
Phillip Herrin 
770-329-6326 
pherrin@hollywood 
	 bed.com

Kingsdown Hospitality 
Vince Nicholson 
404-229-8042 
vnicholson@ 
	 kingsdown.com

Lead Designs 
Nirav Sheth 
336-307-1216 
niravs@lead 
	 designsllc.com

Serta Simmons 
Hospitality Bedding 
Bridget Price 
404-661-2321 
bprice@serta 
	 simmons.com

Tempur Sealy 
David Wiles 
419-297-8522 
david.wiles@ 
	 tempursealy.com

MISCELLANEOUS
A1 American 
Mark Kelleher 
833-205-2200 
markk@a1american.com

BDK America, “The 
Teaching of Buddha” 
Brian Nagata 
619-248-3749 
manager@ 
	 numatacenter.com

CHS (consolidated 
hospitality supplies) 
Cory Block 
630-843-1915 
cblock@ch-supplies.com

Endlos Innovations 
Private Limited 
Yash Patel 
(91932-777-7854 
yash.patel@endlos.tech

Fabian Couture Group 
Kimberly Zabala 
201-460-7776 
kzabala@fabian 
	 couture.com

Forvis 
Kelsey Simms 
417-831-7283 
kelsey.simms@forvis.com

Hospitality Lodging 
Systems 
Neil Collins 
404-939-9780 
ncollins@dch1.com

Hospitality Openings 
David Feferkorn 
718-330-9494 
davidf@hopenings.com

Johnson Controls 
Kalani McClain 
312-257-8223 
kalani.mcclain@jci.com

Laaveen 
Roshan Jariwala 
954-737-4631 
roshan@laaveen.com

M7 Services 
Jason Lee Tienor 
262-391-9613 
jtienor@m7services.com

New Millennium  
Building Systems 
Steven Kostal 
260-321-8080 
steve@centrifuge- 
	 now.com

NewGround 
Randy Choplin 
919-524-6380 
rchoplin@ 
	 newground.com

NexTap Hospitality 
Vinnie Patel

Ochs Enterprises/  
Vibra Tec Plates 
Colleen Kavanaugh 
412-523-0468 
a.ochsenterprises@ 
	 gmail.com

Parity Technology 
Solutions LLC 
Div Patel 
717-540-5679 
dpatel@parity 
	 solutions.com

Sable Hotel Supply 
Alan Johnson 
605-380-4858 
alan@sablehotel 
	 supply.com

TechGuru Inc. 
Prashant Patel 
704-457-5700 
prashantpatel@ 
	 techguru.net

Tiga Solutions 
Charles Tichelbaut 
847-962-7449 
charlest@tiga 
	 solutions.com

TV Asia 
Pradeep Hegde 
732-650-1100 26 
info@tvasiausa.com

Ujas Hotel Furniture, Inc 
Umang Pandya 
201-888-1848 
umangp@ujashotel 
	 furniture.com

Universal Green Group 
(Universal EV Chargers) 
Megha Thacker 
 214-842-6721 
megha.thacker@universal 
	 greengroup.com

Vogue Hospitality 
Bobby Sethi 
770-282-0418 
bobby@vogue 
	 hospitality.com

Walmart Business 
Ryan Ramirez 
209-643-3791 
ryan.ramirez@ 
	 walmart.com

Websrefresh 
Nimesh Dinubhai 
602-647-9777 
nims@websrefresh.com

Welspun USA 
Megha Choudhry 
917-969-0072 
choudhrym@ 
	 welspunusa.com

NATURAL STONE 
PRODUCTS
Floor & Decor 
Commercial Flooring 
Judy Spill 
877-659-2478 
patrick.casey@floorand 
	 decor.com

OFFICE PRODUCTS
Coast To Coast Computer 
Products, Inc. 
Sheldon Horowitz 
800-231-4553 
kkurtz@coastcoast.com

ONLINE RESERVATION 
SYSTEMS
Anand Systems Inc 
Bhavesh Vakil 
209-627-5396 
bhavesh@anand 
	 systems.com
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Apogee Travel  
Pearson Talbert 
844-827-6433 
ptalbert@apogee 
	 travel.com

Booking.com (USA) Inc. 
Partner Support 
888-850-4649

Bookitngo Corp 
Sarah Eley 
949-329-8181 
sarah@bookitngo.com

Cyberweb Hotels 
Bhavish Bhutta 
813-731-1960 
bhavish@cyberweb 
	 hotels.com

Hopper 
Veronica Lane 
910-382-8683 
vlane@hopper.com

HotelKey 
Anna Clark 
503-922-1517 
anna.clark@hotelkey 
	 app.com

PAYROLL 
PROCESSING
ADP, Inc. 
Thomas Bell 
770-238-4405 
thomas.bell@adp.com

INFINITI HR 
Daniel Mormino 
623-455-6234 
daniel.mormino@ 
	 infinitihr.com

PEST CONTROL
Orkin, LLC 
Octavia Rolle 
404-214-2241 
orolle@jackson 
	 spalding.com

PLUMBING SUPPLIES
Rinnai 
Dipesh Parekh 
1-844-348-4714 
nca@rinnai.us

PRINTING/DESIGN/
PRODUCTION
Coast To Coast Computer 
Products, Inc. 
Sheldon Horowitz 
800-231-4553 
kkurtz@coastcoast.com

PROJECT 
MANAGEMENT 
Hotel Design Services/
Hotel Depot Inc 
Samir Parikh 
661-978-3109 
samir@hoteldepots.com

PURCHASING/SALES 
FURNISHINGS
Matrix Hospitality 
Furniture 
Dilpreet Deol 
647-847-1299 
kdeol@matrix 
	 hospitality.ca

Queen Bee Purchasing 
Robert Brown 
972-743-1880 
info@queenbee 
	 purchasing.com

RENOVATION/
REMODELING
Firmo Construction 
Kristoffer Haller 
941-917-0494 
haller@firmo 
	 construction.com

Hotels  
Renovation Solution 
Oleg Arifov 
407-960-9026 
office@hotels- 
	 renovation.com

Jacuzzi Bath Remodel 
Timothy McGuire 
815-257-6064 
630-227-1737

JIO Supply 
Andy Soni 
909-721-6975 
purchase@jiosupply.com

Pinnacle South 
Jason Allen 
770-227-3476 
jallen@pinnaclesouth.net

R K Hospitality Design 
CB Bhandari 
614-364-5114 
cb@rkhdesign.com

TACC, Inc. 
Diane Farr 
704-896-3910 
diane@taccinc.com

Verdant Energy 
Management Solutions 
John Attala 
514-344-4448 
john.attala@gmail.com

Vogue Hospitality 
Bobby Sethi 
770-282-0418 
bobby@vogue 
	 hospitality.com

RESTORATION
Paul Davis Restoration 
Laura Phillips 
904-899-6210 
laura.phillips@ 
	 pauldavis.com

SBA LENDERS
Customers Bank 
Tiffany Kidd 
903-363-3848 
tkidd@customers 
	 bank.com
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PMC Commercial Trust 
Lewis-Kristi Hodge 
972-349-3200 
loans@pmctrust.com

SECURITY CONTROL/
SAFETY PRODUCTS
Matrix Telecom 
Ashu S. Upa 
800-283-0539 
ashuupa@azuma 
	 networks.com

SIGNS
Persona Triangle 
Susan Levinski 
800-843-9888 
slevinski@persona 
	 signs.com

TAX CONSULTANTS
National Tax Group 
Lee Ferry 
847-878-6564 
lferry@ntgadvantage.com

O’Connor & Associates 
Andrew Choy 
713-375-4224 
achoy@poconnor.com

Soyea USA 
Rahul Wadhwani 
732-668-8825 
rahul@superior 
	 importers.com

TELECOMMUNICATION 
SERVICE EQUIPMENT
Allbridge 
Heather Evans 
888-243-9476 
hevans@allbridge.com

Cetis 
Bonnie Rivera 
719-638-8821 
khawk@cetisgroup.com

Cox Business 
Alea Riley 
404-269-3057 
alea.riley@cox.com

Hospitality1 
Babita Patel 
714-343-5875 
babitapatel@ 
	 hospitality1.net

Hytera 
Gosha Slavnov 
213-519-7465 
gosha.slavnov@hytera.us

Inn-Phone 
Dulce Arce 
201-443-5663 
dulce.arce@med-pat.com

Kings III 
Brandon Shelley 
972-965-9439 
bshelley@kingsiii.com

Matrix Telecom 
Ashu S. Upa 
800-283-0539 
ashuupa@azuma 
	 networks.com

PhoneSuite 
Angela Koslowski 
303-991-2649 
angela@phonesuite.com

Pinnacle 
Communications 
Kayla Hannesson 
701-365-8418 
kwalter@pinn360.com

VSR Network 
Technologies 
Mark Cederloff 
530-889-1500 
mark@vsrusa.com

TELEVISION/IN ROOM 
ADVERTISING
Home Box Office 
Caroline Bello 
702-806-7486 
caroline.bello@wbd.com

Hospitality1 
Babita Patel 
714-343-5875 
babitapatel@ 
	 hospitality1.net

USA Digital Inc 
Aaron Gomez 
888-388-1531 
aaron@usadigital.tv

TELEVISIONS/
ELECTRONICS
Enseo, Inc. 
Lindsay Robertson 
972-234-2513 
lrobertson@enseo.com

Groove Entertainment 
Technologies 
Anthony Fleming 
801-260-9095 
anthony@getgrooven.com

MVM Technology 
Michele Blanton 
704-776-5940 
mblanton@mvm 
	 technology.com

TRANSPORTATION/
SHIPPING
Greens Distribution 
Ben Weingarten 
949-293-5006 
ben.weingarten@ 
	 greens.com

VACUUM CLEANERS
Aerus Electrolux 
Vincent Aspromonti 
860-236-4251 
vaspromonti@ 
	 aerusonline.com

VANITIES/ 
TUB SURROUNDS
MSI Surfaces 
Anil Palasamudram 
713-570-7000 
anil@msisurfaces.com

WALL COATINGS
Behr Paint Company 
Neal Patel 
714-545-7101 
nvpatel@behr.com

WATER HEATERS
Rinnai 
Dipesh Parekh 
1-844-348-4714 
nca@rinnai.us

WEB BASED 
HOSPITALITY  
JOB SITES
HCareers 
Doug Tutt 
512-587-4444 
doug.tutt@hcareers.com

Legal assistance in reviewing/
negotiating franchise agreements

and liquidated damages settlements.

Mahesh I. Patel
Patel & Associates, Attorneys at Law
Phone: 972-643-1813
Fax: 972-231-0104
Email: mpatel@patellaw.net

FRANCHISEFRANCHISE
LITIGATIONLITIGATION
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Thank YouThanks the advertisers for their support  
of AAHOA and this publication.
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AAHOA EVENTS

Washington DC Area Regional Director Deepak Patel and Ambassadors 
Swapnil Patel and Sundip Patel advocated for AAHOA and the industry 
with Virginia State Corporation Commission officials. They discussed 
hoteliers’ insurance concerns and solutions with Virginia Insurance 
Commissioner Scott White, also a vice president of the National 
Association of Insurance Commissioners, Deputy Insurance Commissioner 
Zuhairah Tillinghast, Chief Insurance Market Examiner, Property & 
Casualty Andrea Baytop, and Director of Government Affairs, Virginia 
Restaurant, Lodging, and Travel Association, Tommy Herbert.

Under the leadership of Regional Director Naresh (ND) Bhakta, members 
of the Greater Los Angeles Area Region provided testimony to the Los 
Angeles City Council regarding its police permitting process. 

The North Central Region Hotel Owners Conference in Indianapolis 
attracted more than 100 attendees and raised nearly $10,000 for AAHOA 
PAC. The event had an impressive array of speakers including Indiana 
Attorney General Todd Rokita, Red Roof President Zack Gharib, Indiana 
Restaurant & Lodging Association President & CEO Patrick Tamm, Ohio 
Hotel & Lodging Association President & CEO Joe Savarise, and Chairman 
& CEO of Sun Development & Management Corporation Bharat Patel.

The Northeast Region Hotel Owners Conference 
& Trade Show welcomed some 200 attendees, 

gained 14 new members, and raised $50,000 for 
PAC. Special guests included Rep. Carlos González 

(D-MA), Springfield Mayor Domenic Sarno, 
Massachusetts Lodging Association President & 

CEO Chris Pappas, and Hampden County District 
Attorney Anthony Gullini. The event also garnered 

media coverage from a local television station. 

AAHOA Ambassador Dhrushil Patel, Northwest Regional Director Taran 
Patel, and other Ambassadors and members in the region put together 
the first AAHOA event in Klamath County, OR, in AAHOA’s history. They 
held a Town Hall with 85 industry professionals attending.
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The South Central Texas Hotel Owners Conference & Trade Show was a huge 
success, as it welcomed more than 160 attendees, gained 16 new Annual 
Members, and raised nearly $7,000 for AAHOA PAC. The event started with 
a “Power Brunch: Her Path to Ownership” in San Antonio, bringing together 
almost 50 women hoteliers.

A recent Town Hall in the Greater Los Angeles Region drew a full house, 
engaging members in discussions on ADA requirements, insurance, and 
homelessness. The event, hosted in partnership with local International 
Global Charities, highlighted key community concerns.

AAHOA Members gathered in Hagerstown, MD, for a Town Hall meeting,  
led by Washington DC Area Regional Director Deepak Patel.

Arkansas Regional Director Danny (Chintu) Patel and Ambassadors held 
their first-ever Women’s Town Hall, which drew 240 women. Speakers 
discussed labor laws, the pending Department of Labor Overtime Rule, 
future asset planning, and business and personal tax planning.

Members of the Mid South Region took part in the Memphis Volleyball 
Club Tournament, where AAHOA had the opportunity to partner as a 
sponsor. It was a successful event with nearly 1,000 attendees and 70 
teams, and AAHOA welcomed 22 new members.

A successful Town Hall was held in Charleston, SC, under the direction of 
South Carolina Regional Director Fenil Desai. These Town Halls are essential 
for members to build connections and tackle industry issues together.

With 150 attendees and eight new members joining the ranks, the South 
Carolina Region Hotel Owners Conference & Trade Show was a success. The 
event also raised $26,100 for AAHOA PAC, exceeding the goal.
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AAHOA CLUB BLUE INDUSTRY PARTNERS

AAHOA PLATINUM INDUSTRY PARTNERS

Amana PTAC 
Byron Cortez: (800) 647-2982

ARS Global Emergency 
Management 

Piro Hernandez: 
(832) 655-2243

Best Western Hotels  
& Resorts 

Michelle Zajac:  
(800) 847-2429

Cyberweb Hotels 
Bhavish Bhutta:  
(813) 731-1960

Extended Stay America 
Linda Trexler: (980) 345-1600

G6 Hospitality  
Franchising, LLC 

Tina Burnett: (972) 360-9000

Red Roof Inn 
Matt Hostetler:  
(713) 576-7426

Sonesta 
Jordan Langlois:  
(954) 254-3539

TV Asia 
Pradeep Hegde: 

(732) 650‑1100 ext.26

Wyndham Hotels & Resorts 
Klaudia Porebski: 

(973) 753-8350

AAHOA SILVER INDUSTRY PARTNERS

AccuLock, Inc. 
Dan Brown: (866) 222‑8562

Alvi Satellites 
Prashant Ajmera:  

(678) 466‑7868

Bath Knot Hospitality 
Gavin Hsu: (347) 337-0691

Berkshire Hathaway Direct 
Insurance Company 

Brandon Lockhart: 
(833) 274-4270

Partner Support: 
(888) 850-4649

bookit n go 
Sarah Eley: (949) 329-8181

Champion PTAC, LLC 
Chris Goreman: 
(754) 224-9498

Curve Hospitality 
Sargent Khan: (713) 819‑7296

Dickson Furniture 
Manufacturers  

Paul Mougel: (713) 747-0341

DOCYT  
Sid Saxena: (812) 340-4725

Ecolab, Inc. 
Michael Pfister:  
(317) 250-5189

Elkay Interior Systems (EIS) 
Greg Gliniewicz:  
(630) 346-7549

Entegra 
James Perry: (615) 342-9575

Floor & Decor Commercial 
Delana Delgado:  

(877) 659-2478

Foliot Furniture 
Mahesh Parekh:  
(702) 278-7380

GE Appliances 
Rachel Atkinson: 

(502) 656-8926

Greentree Hospitality Group 
Nicole Lei: (702) 465-5753

Guest Supply – 
A Sysco Company 

Justin Haggart:  
(732) 868-2331

HD Supply Maintenance 
Bree Lewis: (800) 233-6166

hihotels by Hospitality 
International 

Gary Gobin: (770) 270-9398

Hospitality1 
Babita Patel: (713) 343-5875

INFINITI HR 
Daniel Mormino:  
(623) 455-6234​

Jacaruso Enterprises 
Melanie Calcagno:  

(210) 415-0522

Kellanova-Kellogg’s  
Tina Griffin: (630) 335-3737

Kings III 
Jennifer Burks: (972) 965-9439

M3 
Haley Wolf: (770) 531-3746

Marcus & Millichap 
Biran Patel: (214) 505-4547

Mass Mutual 
Candy Chan: (848) 228-1822

Matrix Telecom 
Ashu S. Upa: (800) 283-0539

MSI Surfaces 
Anil Palasamudram:  

(713) 570-7000

NewGen Advisory 
Dinesh Rama: (602) 648-2700

OCA Furniture 
Fiona Shi: +86 18359625931

Onity  
Mark Lewitt: (800) 248-6189

ADP, Inc. 
Thomas Bell: (973) 510-0196

Anand Systems Inc. 
Mike Joshi: (209) 653-8546

Avendra 
Mara Radis: (301) 825‑0311

Chase 
Faheem Khan: (972) 324-5510

DISH Business 
Khalid Jivani: (510) 299-7935

Gauthier Murphy & Houghtaling 
John W. Houghtaling, II:  

(504) 456-8600

Home Box Office 
Caroline Bello: (347) 610-1081

Lowe’s ProServices 
Julie Patel: (210) 627-3830

Macrotech 
Dipak Patel: (650) 376-2163

O’Connor & Associates 
Andrew Choy: (713) 375-4224

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere 
thank you is extended to every one of our Industry Partners for their contributions to AAHOA and the industry at 
large. When searching for a provider, consider doing business with the Industry Partners.

AAHOA CLUB BLUE, PLATINUM, SILVER, AND BRONZE INDUSTRY PARTNERS
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AAHOA BRONZE INDUSTRY PARTNERS

AAdvantage Laundry 
Systems 

Marcela Veloz:  
(800) 880-2138

All4Lodging 
Naresh “ND” Bhakta:  

(626) 253-6355

Allied Appliance  
Jacob Renie: 

(800) 486-7867

Apogee Travel 
Pearson Talbert:  
(844) 827-6433

Atica Global Inc. 
Akash Goel: 

(415) 881-1587

Coast to Coast Computer 
Products, Inc. 

Kyle Kurtz: (800) 231‑4553

Cox Business 
Alea Riley: (404) 269‑3057

Dairy Queen 
Jennifer Rude: 
(952) 830-0391

Denny’s Corporation  
Mark Levis:  

(615) 603-8373

Dexter Laundry, Inc. 
Mackenize Flattery:  

(641) 209-8115

Dial Professional, Div of 
Henkel Corp. 

Richard Spencer: 
(419) 540-3842

Entersource 
Andy Degraw: 

(931) 680-0068

Fabian Couture Group 
Kim Zabala: 

(201) 460-7776

Faultless Brands 
Justin Nelson: 
(816) 520-4477

Ferguson 
Eric Tucker:  

(434) 249-3785

FGI Industries  
Glen Paporello: 
(973) 652-3978

Focus Brands  
Rani Bhatt: 

(404) 978-4829

Fortis 
Raj Pannu: (972) 979-2296

Friedrich Air 
Conditioning Company 

Bill Huber: (210) 573-3500

Hospitality Helpers 
Kevin Danylchuk: 

(201) 783-9812

Hotel Brokers of 
America 

Subhash Naik: 
(661) 978-3109

Hotel Design Services 
Samir Parikh: 

(908) 222-9383

Hotel Renovation 
Solutions 

Oleg Arifov: (470) 960-9026

Hub International 
Kim Gore: 

(843) 839-4380

HVS 
Daneen Godinet: 

(214) 766-5394

INNRLY 
Vimal Patel: 

(504) 251-8314

Jacuzzi Bath Remodel  
Timothy McGuire: 

(815) 257-6064

Jansen/Adjusters 
International 
David Moore: 

(832) 496-6761

JIO Supply 
Andy Soni: (909) 721-6975

Kingsdown Hospitality  
Vince Nicholson: 
(404) 229-8042

Kiwitech  
Rakesh Gupta: 
(917) 929-1620

Lead Designs  
Nirav Sheth: 

(336) 580-3990

Marathon Fitness 
Ashley Thomas: 
(713) 705-9278

MBC Public Adjusters 
Mady Galarza: 
(708) 537-8229

Midea America Corp 
Sean McKinney: 
(973) 459-6283

National Tax Group 
Lee Ferry: (847) 878-6564

Navien, Inc. 
Mike Warter: 

(800) 519-8794

Newspace, Inc.  
Jason Chen: 

(650) 873-8029

NMG Financial Services  
Dan Russo: (800) 637-6103

Onnera Group 
Maria Blanco: 

(786) 493-4099

Peoples Bank 
Ashley Jones: 
(601) 867-6263

PhoneSuite 
Angela Koslowski: 

(303) 991-2649

Pineapple Capital Group 
Dharmang M. Shah: 

(850) 960-5500

PMC Commercial Trust 
Kristi Lewis-Hodge: 

(972) 349-3200

PointeNorth  
Insurance Group 

Paul Mayo: (816) 582-5181

Primrose Schools 
Blair Burdette: 
(404) 423-4247

Procure Hospitality 
Jyotish Patel: (408) 

674-5930

Public Loss Consultants 
Daniel Russo: 

(800) 738-6101

PureHD 
Ryerson Ciesluk:  

(978) 460-5560

Queen Bee Purchasing 
Robert Brown: 
(972) 743-1254

Royal Basket Trucks 
Cindy Lapidakis: 
(608) 358-1302

Soarr Services 
Michael Ferrer: 
(817) 437-8011

Southeastern Laundry 
Equipment 

Heather Villa: 
(770) 928-0080

Soyea USA 
Rahul Wadhwani: 

(732) 668-8825

State Bank of Texas 
Melissa Butler:  
(469) 200-8245

Star Textile 
Theresa Sutton: 
(586) 758-2700

Strategic Claim 
Consultants 

James Houston:  
(404) 902-6017

Subway 
Ursula Lane: 

(800) 888-4848

Tempur Sealy 
David Wiles: 

(419) 297-8522

Universal Financial 
Consultants  

Vincent Munno: 
(727) 669-0109

Universal Green Group  
Megha Thacker: 
(214) 842-6721

USA LEDs 
Tarunkumar Patel: 

(551) 998-4923

Visual Matrix 
Patty Jefferson: 

(817) 881-5176

Verdant Energy  
Management Solutions 

Erika Webber: 
(888) 440-0991

Vogue Hospitality 
Bobby Sethi:  

(770) 282-0418

Websrefresh 
Nimesh Dinubhai: 

(602) 647.9777

Wizehire 
Michael Stevenson: 

(512) 567-9376

AAHOA SILVER INDUSTRY PARTNERS (cont’d)

PHD Financial 
Paul Darrow: 

(888) 508-7558

Rinnai 
Dipesh Parekh:  
(404) 821-0908

Serta Simmons  
Hospitality Bedding 
Andrea Hochworter:  

(770) 353-0122

Spectrum  
Enterprise Solutions 

Evonda Robertson: 
(212) 379-5826

United Rentals 
Shawn Borth: (317) 448-6257

USA Digital, Inc. 
Aaron Gomez:  
(909) 200-5445

Walmart Business 
Ryan Ramirez: (209) 

643-3691

World Cinema, Inc. 
Ella Ahmed: (713) 266-2686
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A brand new way to extended stay.®

Presenting a dual brand option featuring two brands 
franchisees and guests both know and trust.

This is not an offer. No offer or sale of a franchise will be made except by a Franchise Disclosure Document first filed and registered with the applicable authorities. For New York: An offering can only be made by a prospectus filed 
first with the Department of Law for the State of New York. Such filing does not constitute approval by the Department of Law. For Minnesota: #F-9524. Red Roof Franchising, LLC and HomeTowne Studios, LLC, 7815 Walton Pkwy New 

Albany, Ohio 43054.    © 2024 Red Roof Franchising, LLC

a l s o  i n c l u d e s

Combining the strength of 
Red Roof with the success  

and resiliency of the  
extended stay market.

New prototype combines 
both to expand portfolios 

in new markets.

From day one, our professionals 
guide franchisees through design,  

construction, revenue management, 
staff training and more.

Genuine Relationships. Real Results.®

Contact Matthew Hostetler, Chief Development Officer      mhostetler@redroof.com   /    redrooffranchising.com
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Your guests are more likely to have our 
mattresses in their homes than any other brands. 
That familiar preferred feel is also engineered 
into our more durable hospitality line to earn the 
reviews that drive business success. 

THE TOP MATTRESS

BRAN DS  IN  AMERIC
A

1#

and #2

Don’t have Tempur Sealy 
mattresses in your hotel? 

Find a rep near you.

WE’RE 
ALREADY 
IN THEIR 
BEDROOMS.
WHY NOT YOUR  
HOTEL ROOMS?
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Santosh & Khushboo Mody
DAYS INN BY WYNDHAM  

BERNALILLO, NM

This is not an offer. Federal and certain state laws regulate the offer and sales of franchises. An offer will only be made in compliance with those laws and regulations, which may require we 
provide you with a franchise disclosure document, a copy of which can be obtained by contacting us at 22 Sylvan Way, Parsippany, NJ 07054. All hotels independently owned and operated 
with the exception of a limited number of hotels managed by an affiliate of the company. © 2024 Wyndham Hotels & Resorts, Inc. All rights reserved.

Scan to discover  
high-performance brands at 
wyndhamdevelopment.com

We boosted  
guest satisfaction  

and RevPAR thanks 
to Wyndham’s 

personalized support 
and the Dawn  

room design.”

“
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