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“Our industry’s success
comes from the bottom
up. If our line-level team
members are happy

and feel respected, they
will in turn do what it
takes to ensure a guest’s
satisfaction and return.”

Vinay Patel

Principal, Head of
External Affairs
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For the first time, the legendary Sonesta brands are available to franchisees as part of our 1200 location portfolio.

Distinctive brands renowned for exceptional guest service and memorable experiences.
Powerful brands that enable you to stand out from the competition and grow.

Brought to you by owners who know what it means to be personally invested in a property, and who value
relationships above all.

For a uniquely collaborative, flexible and supportive relationship committed to your ongoing success, look to Sonesta.
For a change.
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THE ENTERTAINMENT
HALF THE SIZE

You asked for more powerful, more affordable and more

efficient hotel entertainment. DISH Business has delivered.
SMARTBOX® 2 pushes the barriers of innovation—
delivering 192 channels of HD TV to your entire property
while saving space, energy and money.
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GET FREE PROGRAMMING FOR YOUR FIRST TWO MONTHS.
NO UPFRONT EQUIPMENT COSTS.

Offer ends 12/31/21. Early termination fee applies. Commitment required and other restrictions apply.

business

Visit dish.com/smartbox2
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WE HANDLE PAYMENT PROCESSING
SO YOU CAN FOCUS ON YOUR GUESTS

For more than 20 years, we've specialized in helping you process payments without hidden
fees,’ teaser rates or long-term contracts.? AAHOA members receive preferred rates, a
dedicated lodging support team, and experience seamless integration into existing property
management systems.

TRUST. SIMPLICITY. SECURITY.

Find out why more than 10,000 AAHOA members choose Chase as their payment processor.
Call 1-800-727-1872 or email lodging_team@chase.com today to learn more.

CLUB BELUE

by Paymentech LLC (“Ch
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Give your guests the best
in entertainment with

The DIRECTV
Residential
Experience

The DIRECTV Residential Experience
offers premium entertainment, benefiting
your hotel and guests.

* Access to over 100 HD channels'

* Technology that'’s easy, flexible and
compatible with most TVs and wiring

* No Pro:ldiom TVs required

* Easy-to-clean remote features
antimicrobial additives

Plus, offer includes:

(Conditions apply.) ADD
SHAT 1[4

Ct HB@ . W AS A SECOND PREMIUM

= Package ¢

2021 NFL SUNDAY TICKET STARTING AT $2.25 99 L
INCLUDED AT NO PER ROOM 13 channels of premium entertainment including original
ADDITIONAL COST? PER MONTH* Series, movies, sports, documentaries and more.
Offer ends 1/9/22. Offer ends 12/31/21. Offer ends 11/15/21.

New or renewing approved H&I customers only. 5-year programming agreement req'd. Credit card required (except MA & PA). Early Cancellation Fee may apply.

Call Alvi Satellites today at 877.233.1787

"To access DIRECTV HD servi
agreement. Properties mu

alwi

equipment reqd. Number of HD channels varies based on package selection. 2DIRECTV RESIDENTIAL EXPERIENCE (DRE) OFFER: Offer ends 12/31/21. Offer is available to new or renewing Hospitality and Institutions customers with a 5-year programming
the ENTERTAINMENT Pack ($899/room/mo) or above. ENTERTAINMENT Pack promotional bundle price includes the ENTERTAINMENT Pack ($740/r0om/mo), local channels ($099/room/mo.) and technology fee ($060/room/mo). Bundled rate wil

b
belisted as three separateline items on customer bill. If local channels are not available in customer market, bundled rate will be listed as two separate line items on customer bill. Offer is eligible for a HD Equipment Subsidy of $80 per room p to 130 rooms with a maximum subsidy total of
$10400 for DRE System. 15-oom minimumis req'd per property. To access DIRECTV HD programming, HD equipment req'd. IN THE EVENT YOU FAIL TO MAINTAIN YOUR SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES, YOU AGREE TO PAY AN EARLY CANCELLATION FEE
EQUAL TO THE FULL SUBSIDY AMOUNT YOU RECEIVED PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES DURING THE COMMITMENT PERIQD. Payment is due within thirty (30) days of receipt of a notice of failure to complete
the commitment period. INSTALLATION: Custom installation charges apply, and installation fee is based on property size. Applicable use tax adjustment may apply on retail value of installation. Availability of DIRECTV service may vary by location. In certain markets, programming/pricing
may vary. Make and model of system at DIRECTV's sole discretion. Offers void where prohibited or restricted. Programming available separately. Receipt of DIRECTV programming Subject to terms of the DIRECTV Terms of Service for Hospitality Establishments and the DIRECTV Terms of
Service for Institutions; copy provided with new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. 2021 NFL SUNDAY TICKET OFFER: Offer ends 1/9/22. 2021 NFL SUNDAY TICKET will be delivered

at no extra cost in all quest rooms for the 2021 season for all new DIRECTV Residential Experience (DRE) customers and COM System customers; customers must subscribe to FAMILY™ Pack (§499/room/mo) or above, witha 3-, 5- or T-year pmgrammm? agreement. Other conditions
apply. Subscription will automatically continue in the 2nd year at a special renewal rate of $99 and renew at regglar rate thereafter provided that DIRECTV still carries these services at the time of renewal and unless customer calls to cancel prior to start of the season.

Subscription cannot be canceled (in part or in whole) after the start of the season and subscription fees cannot be refunded. Commercial locations require an appropriate licensee agreement. Offer excludes University accounts. NFL, the NFL Shield design and the NFL SUNDAY TICKET
name and logo are registered trademarks of the NFL and its affiiates. *HBO® AND CINEMAX® PACKAGE (New Customers): Offer ends 12/31/21. Only available to new customers that have not received or subscribed to DIRECTV for 12 months prior to activation. Monthly rate is ($225/
room/mo) and requires a 5- or 7-year programming agreement. Customer must also su 799/to0m/mo) or above (with DRE or COM) or ENTERTAINMENT Pack ($899/room/ma.) or above with the Advanced Entertainment Platform. University accounts excluded.
HBO AND CINEMAX PACKAGE (Existing Customers}: Available to existing DIRECTV subscribers with a 5- or 7-year programming agreement. Monthly charge is ($275/room/ma). University accounts excluded. IN THE EVENT YOU FAIL TO MAINTAIN YOUR PROGRAMMING AGREEMENT,
YOU AGREE THAT DIRECTV MAY CHARGE YOU AN EARLY CANCELLATION FEE. CANCELLATION FEES ARE BASED ON PROGRAMMING PACKAGE SELECTION AND COMMITMENT PERIOD. In certain markets, programming/pricing may vary. Offers void where prohibited or restricted.
Hardware and programming available separately. Taxes not induded. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. HBO®, Ginemax® and related channels and service marks are the property of Home Box Office, Inc. *SHOWTIME OFFER:
Offer ends 11/15/21. The SHOWTIME programming offer ($099/room/mo. is available only as a 2nd Premium add-on. Offer available to qualifying new or existing Hospitality accounts with a 3 5- or -year programming agreement and must not have received SHOWTIME programming from
DIRECTV or any other distributor during the 24 months prior to activation. Offer is available for accounts activated on or before 11/15/21. After the applicable promational period (3, 5- or 7-years) ends, then-prevailing rate for SHOWTIME applies unless canceled or changed by customer prior
toend of the promotional period. Offer may not be combined with any other SHOWTIME offer SHOWTIME and related marks are trademarks of Show works Inc, a Viacom(BS Company. Premium Channel subscriptions are only available for Private Viewing or Lodging & Institution
customers. 021 DIRECTV. DIRECTV and all other DIRECTV marks are trademarks of DIRECTV, LLC. All other marks are the property of their respect
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TODAY’S HOTELIER WINS
APLATINUM MARCOM
AWARD!

We are over-the-moon excited to
announce that Today’s Hotelier
was recognized with a platinum
award for print media, magazine.
MarCom Awards honors excellence
in marketing and communication
while recognizing the creativity, hard
work, and generosity of indus-
try professionals. A heartfelt
THANKS to all our contributors
and advertisers who helped us
earn this recognition.

‘TIS THE SEASON OF GIVING.

There’s no better time to contribute to Kennesaw
State University’s Michael Leven and Lee Dushoff
AAHOA Scholarship for Compassionate Leadership.
The scholarship provides financial assistance

to exceptional students in the hospitality pro- 4

gram. Your donation is fully tax deductible, so
please consider giving today. To learn more, visit
community.kennesaw.edu/AAHOA.

@ 2-MINUTE READING TIME

g5

About AAHOA
This Month

INVEST IN YOURSELF
THIS HOLIDAY SEASON.
While it may be the season of
giving, AAHOA is encourag-
ing you to investin YOU! Take
time this month to renew
your membership, earn a
certificate, watch and share
from our library of 240+ webcasts, and make plans to attend
AAHOACON22. You can find everything on AAHOA.com.

JANUARY IS NATIONAL HUMAN TRAFFICKING
AWARENESS MONTH.

Prepare for 2022 by making a pledge for you and your staff to com-
plete (BEST) Inhospitable to Human Trafficking Training Sponsored
by AAHOA. Just 30 minutes of
online training can help you and
your staff identify the signs of
human trafficking - helping to
save lives and protect your busi-
ness. Pledge to complete this
training before the year is over.

Learn more at AAHOA.com/HTAT.

SUN MON TUE WED THU FRI

30/ 1| 2| 3 4 5 6

7/ 8] 9/ 10 ul 12/ 13

14 15] 16] 17] 18] 19] 20

21| 22| 23] 24| 25/ 26 27

28/ 29/ 30 3| 1/ 2| 3
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WE’RE READY FOR 2022.
We’re now in the last month of
what continues to be a chal-
lenging time for our industry.
We’re grateful for our members,
Industry Partners, and countless
others who have helped AAHOA
Membersin2021. Happy new year,

and all of us on Team AAHOA are ‘
wishing you a great end of the year. l

ICONIC BESTIARY/SHUTTERSTOCK.COM
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REDUCE YOUR CREDIT CARD
PROCESSING FEES

Rates as low as .05%*

E= Sles]
—= p—

Accept EMV/NFC Pay-at-the-pump Next Day Funding with
(Apple Pay, ETC.) EBT, compatible weekend settlement
Snap, Checks and more

FREE Credit Card Terminal Placement Wireless/Landline/High-Speed/Dial-Up

Easy setup (with no setup fees and quick approvals)

Seamless integration with your current POS

$295** towards your early termination fee (if you have one) with your current processor
Access to Payments Hub — our secure, online merchant portal

Free paper**

QRRARQRRK

* FREE NFC & :
COMPATIBLE WITH EMV-Ready Terminal

GAS CARDS & Pin Pad or wireless y

terminal.
with FLEET CARDSL
4G / Wifi: VOYAGER L/ Accept payrpents -
ANDMEES in-store, online, or -
—> --

on-the-go.

OPTIONAL PROGRAMS:

Make the same profit margin with
cash and non-cash payments!

e Cash Discount , ,
NAB makes it easy to make the same profit from non-cash payments Recommendatlons, Solutions
as you do with cash payments with our cash discount program. & |nteg rations

* Curbside Ordering
* Point of Sale Systems

PLEASE CONTACT NEIL SHAH

www.denvernab.com

©2021 North American Bancard is a registered ISO of Wells Fargo Bank, N.A., Concord, CA, and The Bancorp Bank, Philadelphia,

PA., BMO Harris N.A., Chicago, IL and Citizens Bank N.A., Providence, RI. American Express may require separate approval. *Durbin EDITED @ V’SA @3@ prozmen | DISCOVER
regulated Check Card percentage rate. A per transaction fee will also apply. **Some restrictions apply. This advertisement is sponsored =

by an ISO of North American Bancard. Apple Pay is a trademark of Apple Inc.
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LETTER FROM THE CHAIR O zmmure resomc e

VINAY PATEL
AAHOA CHAIR (2021-2022)

Getting there together

A~

It’s a reminder
that we're not
alone and have
a vast array of
resources that
keep us going
during turbulent
times.”

ASTMONTH, THE BIDEN ADMINISTRATION LIFTED ABAN IMPLEMENTED ON FOREIGN
travelers as a measure to prevent the spread of COVID-19. The policy now requires
travelers to be fully vaccinated and to test negative for the virus. Shortly after that
announcement, the administration announced it would allow fully vaccinated foreign
nationals from Canada and Mexico to enter the United States after a 19-month freeze.

These are significant steps toward economic recovery and the revival of travel and the
hotel industry.

Earlier this year, AAHOA called for new measures to restart international travel safely and
pressed the administration on the financial toll the travel ban took on small businesses. AAHOA
alsois working with the administration to promote vaccine awareness in the hospitality industry.

So, why are we so aggressive when it comes to advocacy initiatives? The U.S. Travel Association
releases statistics every year highlighting the economic importance of travel and tourism to
the American economy, and the global economy.

The research firm Tourism Economics prepared end-of-year totals for the U.S. Travel
Association, which showed employment for 11% of the U.S. workforce was supported by travel
and tourism prior to the onset of COVID-19. It also showed that the travel industry’s economic
footprint in the United States dropped from $2.6 trillion to $1.5 trillion, or 42%, in 2020.

And the most eye-opening report from The U.S. Travel Association showed employment
devastation, stating: “Travel-supported jobs fell by 5.6 million last year, a whopping 65% of all
American jobs lost to the economic fallout of the pandemic.”

While most industries faced some sort of fallout, the hospitality industry, which relies on
socialinteraction and in-person environments, wasn’t only concerned about survival from the
virus itself but with economic survival as well.

I remember reading about how certain hotels were pivoting, coming up with ideas like a la
carte options or waiving cancellation fees, trying to figure out a way to remain in the black
while the numbers in their budgets declined at a rapid rate.

During Thanksgiving, as we went around the table saying what we were thankful for this year,
one of the first things that came to mind was the AAHOA family. It’s times like these where I’'m
thankful for AAHOA’s 20,000 members and our dominance in the industry, representing 60%
of the hotels in the country.

It’s a reminder that we’re not alone and have a vast array of resources that keep us going
during turbulent times.

Everyone has been affected by COVID-19 in one way or another, and while you could argue
that our industry was hit the hardest, we’re also the luckiest. We’re surrounded by others who
can relate, lend an ear, and offer advice. How many other industries can say the same?

Enjoy the holiday season with your family and friends. Here’s wishing you all a very
Happy New Year! |
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The best of both worlds:
tank + tankless.

Every. Detail. Matters.™

The innovative Demand Duo® H-Series combines tank and tankless
technologies to give you the very best of both systems. Featuring a
durable storage tank, this super-efficient system provides all the hot water

you need and is backed by the industry’s best warranty. Featuring new
preassembled natural gas and electrical connections, it's easy to install
and ideal for emergency replacements. It's another way we're Creating a
healthier way of living” See how at Rinnai.us/demand-duo

Copyright 2021. All rights reserved. Rinnai® and creating a healthier way of living® are the registered trademarks of Rinnai Corporation used
under license by Rinnai America Corporation. Every. Detail. Matters™is the trademark of Rinnai America Corporation.
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@ 2.5-MINUTE READING TIME

LETTER FROM THE PRESIDENT & CEO

How do you measure success?

KEN GREENE
AAHOA
PRESIDENT & CEO

“Five hundred twenty-five thousand six hundred
minutes. How do you measure? Measure a
year?” — Seasons of Love, by Jonathan Larson

We want to
help you
measure

your success,
but more
importantly,
we want to
help you be
successful, in
whatever way
that looks like
foryou.”

HE COVID-19 PANDEMICPUT AWRENCH IN ALL OF OUR PLANS,AND THE HOTEL

industry was hit especially hard. Business travel and tourism decreased dra-

matically. The cost of labor started rising, and hiring and maintaining employees

became a struggle. The cost of PPE and other safety equipment had business
owners scrambling to restructure their budgets.

As we close out 2021 and reflect on the past year, we also can point out some wins,
and light at the end of the tunnel, for our industry. One such win was the Small Business
Administration approving billions of investment dollars for small businesses.

Despite all the setbacks, the pandemic also forced us to take a hard look in the mirror and
helped us do some soul searching. Some people left the only industry they’ve ever known.
Some people thought, “Well, | have nothing to lose,” and tried something new. Some lost
everything. Many had to pivot.

So, how do you measure success?

Perhaps it was how much money you made or your business’s profitability. Perhaps it
was being able to spend more time with loved ones, having a strong work-life balance. For
some, maybe it was based on achievements or how you spent your time.

The reality is, most of us probably changed how we measure success when we had to
adjust nearly every part of our lives due to the pandemic. For some, success became simply
making ends meet, putting food on the table, or learning to do things virtually.

It’s the time of year when many people make New Year’s resolutions. 2022 is a new year
and a new opportunity. We are leaving 2021 behind and have high expectations and hopes
for the future.

Since starting at AAHOA, one of my top goals was ensuring that we were helping you,
our members, and millions of Americans in the hotel industry, who depend on our legisla-
tive advocacy efforts and leadership. My vision for AAHOA’s future, and my vision for 2022,
includes doubling down on our advocacy work.

AAHOA’s Oxford Economics study quantified ourimpact on the industry. While we always
measure our success on how we’re serving our members, this data helps us visualize how
far AAHOA’s reach truly is.

AAHOA s here for you and will continue to be in the future. We want to help you measure
your success, but more importantly, we want to help you be successful, in whatever way
that looks like for you.

Happy New Year, and cheers to your next successes. |
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Financing for the Hospitality Industry
Ask for $0 down!*

Acquire nearly anything for your business:

Ascentium Capital, a national commercial lender, can help you acquire technology and software,
brand mandates, property upgrades, furniture/bedding, equipment, HVAC, energy management
items, commercial vehicles and more. Your specialized finance manager will take a consultative
approach to customize a finance program focused on your success.

Fast. Flexible. Financing.

Fast credit

Financing & leasing App-only up

up to $2 million to $250,000 decisions

AA“\
Request a no obligation finance quote today: ascentlum

Len Baccaro | LenBaccaro@AscentiumCapital.com AscentiumCapital.com
Phone: 281.902.1931 | Apply: Ascentium.info/aahoa21 © 2021 Ascentium Capital LLC

1 Financing dependent on credit parameters. Loans made or arranged pursuant to a California Financing Law license.

Warranty
Don’t Let Amateurs and “Fly-By-Nights” Ruin Your Bathtubs! T e

Easy

L Financing _§

Unique Refinishers is the nation’s oldest and largest bathtub repair,
reglazing and restoration company. You can be assured of the highest

quality workmanship and materials. Coast to Coast.

(R

— | UNIQUE"®
REFINISHERS, INC.

Nationwide 1-800-332-0048
Atlanta 770-945-0072

L] 5000+ HOTELS-MOTELS WORLD-WIDE TRUST

MATRIX COMMUNICATION & SECURITY
SOLUTIONS FOR EFFICIENT FUNCTIONING

« Hospitality IP Phone

System 4

« Time-Attendance and ’%
Access Control

« HD IP Security-Camera
System

{ E m Call: 1-(800)-283-0539
. .. _ Fax: (888) 717-7472
www.umquerefmlshers.\com Resistant ey Sdles@maniinotpbx com
We specialize in fiberglass Bathtub & Jacuzzi Repairs Bottoms www.matrixhotelpbx.com
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GOVERNMENT AFFAIRS

@ 2-MINUTE READING TIME

COVID-19 relief roundup

by SEAN GROSSNICKLE

HE SMALL BUSINESS ADMINIS-

tration rosetotheforefrontofthe

federal government’s response

to mitigate the economicimpact
of COVID-19. Since March 2020, the agency
has delivered more than $1.1 trillion in
relief funds that supported countless
small businesses. The SBA received con-
siderable attention from Congress due to
the pandemic’s widespread and adverse
impact on small businesses to stimulate
economic activity and keep Americans on
the payroll. Throughout the duration of the
pandemic, Congress and the White House
rallied time and time again to pass legisla-
tion that appropriated billions of dollars
for the SBA’s relief programs.

After nearly two years, the SBA’s pan-
demicrelief programmingis slated to lapse
as the COVID-19 Economic Injury Disaster
Loan program expires on December 31.
Barring Congressional action, the EIDL
will join the Paycheck Protection Program,
Restaurant Revitalization Fund, and
Shutter Venues Grant as SBA COVID-19

UNGVAR/SHUTTERSTOCK.COM
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relief options no longer accepting applica-
tions. Given the unprecedented volume of
funds appropriated to these programs, the
SBA will continue to process EIDL applica-
tions through the end of the year or until
funds run out.

Therecent passage of the Infrastructure
Investment and Jobs Act, a $550 billion
bipartisan infrastructure package, resulted
in several billion dollars being reclaimed
from the SBA’s EIDL and targeted EIDL
programs. AAHOA is evaluating this
rescission and will continue to commu-
nicate with our partners at the SBA so
that AAHOA Members are apprised of the
latest information. After passing the IIJA,
Congress shifted focus to negotiations
over the final phase of President Biden’s
economic agenda.

The proposed $1.75 trillion reconciliation
spending package is a tax and social spend-
ing plan prioritizing clean energy, paid
family leave, drug price negotiations, and
more. At the time this article was penned,
the Congressional Budget Office had yet to

release a cost estimate of the legislation,
suspending the timeline of the bill’s path
forward. Inits current state, the SBAwould
receive funding to maintain some existing
programs and create new ones.

As Congress moves forward with dis-
cussion over the reconciliation package,
AAHOA continues to work at the state and
local levels to maximize the utility of funds,
grants, and programming that has already
been appropriated. Under the American
Rescue Plan Act, state and local govern-
ments received billions of dollars in aid.
AAHOA and its partner state associations
are actively negotiating to have as much of
thisfunding as possible directed to hotels
and the workers and communities they
support. Recently, Prince William County
in Virginia utilized ARPA relief to create a
$10 million grant program, $4 million of
which is directed to the Lift Up Lodging
Program.AAHOA welcomes the programin
Prince William County and will continue to
advocate for sound public policy to bolster
the hospitality industry’s recovery. |
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Your guests want quality.

You want savings.

WIN/WIN

Everybody wins when you buy a Milnor. That's because Milnor knows industrial laundry better than anyone.
Smaller facilities get superior wash quality and a low price from Milnor’s compact VR| washer-extractor. Larger
facilities enjoy washing | 00, 140 or even 160 Ib. at a time in our larger models. Intuitive MilTouch™ controls
offer unprecedented insight into your wash, where water can be programmed to any level in one-tenth of an
inch increments. And each machine is built with RinSave® water saving technology to save water and time.

Contact an authorized Milnor distributor or call 504-712-7656 to find out more
about washing more linen with less water than ever before.
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THE C-SUITE

[Lessons 1n

leadership

Taking a closer look at a lifetime of service to the
industry and the invaluable experience gained
along the way with Vinay Patel, Principal, Head
of External Affairs with SREE Hotels

by CARTER DAVIS

CANYOU TALKALITTLE BIT
ABOUT HOW YOU GOT INVOLVED
IN THE HOTEL INDUSTRY?

Vinay Patel: The hospitality industry is
the only industry I’ve worked in. During
college, | bartended and waited tables
when | was on campus, and when | was
home for the holidays | worked in all the
different roles within a hotel, including
houseman, housekeeping, sales, and
even management. After college, | worked
for Days Inns of America in Parsippany,
NJ, as a franchise services manager. |
learned the day-to-day basics of hotel
operation while in college, but it was at
Days Inn where | got the chance to learn
the franchisor side of the business. As
| learned and grew, | became the lead
franchise services manager, later getting
promoted to director of field marketing,
eventually becoming the VP of marketing
for Knights Franchise System. In 2009, |
was afforded the opportunity to become
the VP of marketing and brand manager
for Microtel.
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WHAT HAS KEPT YOU HERE?

VP: It’s pretty simple, actually. | love the
industry, so that’s why I've stayed. Our busi-
ness brings something new every day. I've
told ourteam, and I believe it as well, that the
day you think you know everything there is
to know about the hotel industry is the day
you find a different industry to be part of.

CAN YOU TALKALITTLE BIT ABOUT
SREE’S MANAGEMENT PHILOSOPHY
AND THE IMPORTANCE OF
BUILDING A STRONG TEAM?

VP: We are a lead-by-example organiza-
tion. Everyone in leadership has been in
the trenches and will never ask anyone to
do something he or she hasn’tdone orisn’t
willing to do. We refer to our GMs as the
CEOs of their hotels. They know they’re in
the role because they deserve to be in the
role. And we don’t mind someone making a
mistake if they learn fromitand don’t con-
tinue to repeat it. | don’t like looking over
shoulders, and our teamisin place because
they deserve to be. The philosophy s, if the

ball drops, pickitup and keep moving. If it
drops and breaks, pickit up, fixit, and keep
moving. If it drops, breaks, and you can’t
fix it, ask for help, and we’ll fix it together
and keep moving. At every management
meeting, | stress the importance of our
line-level team members. Our industry’s
success comes from the bottom up. If our
line-level team members are happy and
feel respected, they will in turn do what
it takes to ensure a guest’s satisfaction
and return.

WHAT PATTERNS HAS THE SREE
TEAM IDENTIFIED DURING THE
PANDEMIC THAT MIGHT PROVE
USEFUL FOR FUTURE PLANNING?
VP: Our biggest discovery was learn-
ing how efficient we can really be. We’ve
learned how to better cross train our teams
to ensure people can perform more than
one function at the hotel. We also learned
as an industry that we don’t have to give
everything away as we have in the past.
And this wasn’t just brand driven. We, as
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owners and operators, were part ofitas we
thought the practice would give us a com-
petitive advantage. The airlines took the
opportunity after 9/11 to take back some
control of their industry, and we now have
an opportunity to try to take back some
control as well.

CAN YOU GIVE ANY ADVICE ON
PLANNING AHEAD FOR POTENTIAL
FLUCTUATIONS IN REVENUE DUE
TO ECONOMIC SLOWDOWNS?

VP: We have to be creative, not only in the
way we sell or seek out business but also
in how we run our operations. You have to
be nimble and, most importantly, have a
good team. At SREE, we didn’t lay off any of
our salaried team members during COVID
asthe culture we worked tirelessly to build
overtheyearswould have been extremely
difficult to reestablish quickly. This also
built loyalty within our team and helped
energize them during these trying times.

ARE THERE ISSUES IN THE
INDUSTRY THAT HAVE BEEN
IGNORED AS HOTELIERS HAVE
DEVOTED THEIRATTENTION TO
THE PANDEMIC FORALMOST TWO
YEARS?

VP: | don’t think we’ve ignored things
as much as deferred a great number of
items. We sometimes forget we’rein
the experience business. To some
extent, that approach has taken
a back seat during the past few
months. Experience doesn’t
necessarily mean we have
free offerings. It’s about how
guests feel when they’re at
the hotel and after they leave.

WHAT ADVICE WOULD
YOUGIVETOA

HOTELIER STRUGGLING
TO STAY AFLOAT?

VP: Build a great team and
do what it takes to maintain it.
We are a very resilient industry
and we will rebound. In my mind,
travel is a birthright for Americans,
and we’ve seenthisinthereboundin
leisure travel. Business travel will come
back to a new normal, whatever that will
be, but we’re convinced that travel and face-
to-face meetings will remain a necessity.

Zoom works when you have an established
relationship, but you can’t build a relation-
ship on Zoom.

WHAT TRAITS HAVE YOU SEEN IN
SOME OF THE BEST LEADERS THAT
OTHERS MIGHT CULTIVATE IN
THEMSELVES?

VP: Empathy and awillingnessto listen and
act are critical for leaders in our industry.
And you must love people. Arne Sorenson
was a perfect example of a leader who
personified all of these traits. I've always
said that our businessisn’t rocket science.
Allyou need is an attitude and work ethic
and you can find success in hospital-

ity. | can teach you what to
do, but I can’t teach you
to smile and to want
to work. |

Vinay Patel
Principal, Head of
External Affairs
SREE Hotels
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Our industry’s success
comes from the bottom
up. If our line-level team

members are happy

and feel respected, they
will in turn do what it
takes to ensure a guest’s
satisfaction and return.”

o,
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Strategies for select-service hotels from 2021 to 2025

O,

HEN CHARLES DICKENS PENNED THE PERENNIALLY
famous best-of-times-worst-of-times opener to “A Tale
of Two Cities” in 1859, one can wonder if he had a fever
dream of 2020 and its long-term effects for hotels. While
coastal resorts have experienced record ADR, midtown
full-service properties have floundered. The group and
convention segment business has yet to be rekindled, and corporate activity
is sputtering. Internationally sourced business has yet to fully return. Overall,
leisure guests, usually within driving distance of any property, have been the
short-term panacea for our industry.

by LARRY and ADAM MOGELONSKY
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Meanwhile, properties are frustrated
over rising labor costs, aninability to bring
back members at the supervisorial level,
and, for many, a sheer lack of available
staff at any cost - ‘the great quitting’ as
it’s sometimes called. With supply chains
disrupted, purchasing backorders are
becoming commonplace. Cost inflation
is a common concern and, of course,
the politicized COVID-19 vaccination
requirement situation dominates many
business forecasts.

With this backdrop, why is there so much
optimism for the collective future of hos-
pitality? First, the construction pipelineis
approachingrecord levels and technology
has reached the tipping point of genuine
cost-effectiveness for almost every hotel.
Many of the issues that we are facing, labor
shortage for one, aren’t going away. But,
the skillful operator will find a way through
this jungle and look back at this period as

a monumental pivot point for hospitality
management and bottom-line savings.

THE LABOR DILEMMA

Examine this chain reaction: Pandemic-
based staff reductions lead to furloughs
and layoffs. Idle workers, armed with
generous government support, reexam-
ine their circumstances and opt to retrain
or seek new ventures. Gig economy jobs
fuel immediate part- or full-time options.
Workers today think less about corporate
loyalty and more about their own personal
balance. Havinginterviewed many former
frontline staffers recently, the best ques-
tion that summarizes this mental shift runs
alongthe lines of, “Why work so hard in an
exhausting, stressful, and largely unap-
preciative environment that all you end

(V) 3:MINUTE READING TIME

AA

Having interviewed

many former frontline
staffers recently, the best
question that summarizes
this mental shift runs
along the lines of, “Why
work so hard in an
exhausting, stressful, and
largely unappreciative
environment that all you
end up doing in your
downtime is emotionally
decompressing

from work?”

TODAYSHOTELIER.COM | DECEMBER 2021 19

HILCH/SHUTTERSTOCK.COM


http://TODAYSHOTELIER.COM
http://SHUTTERSTOCK.COM

JANE KELLY/SHUTTERSTOCK.COM

up doing in your downtime is emotionally
decompressing from work?”

The restive jolt that was the pandemic
for many also was a moment of clarity. Do
you live to work? Or can you find a way to
work to live?

As a result, when hotels started to
reopen and workers were recalled, staff
asked themselves why they should work
in a hectic environment for roughly $20
an hour, and often less. We’ve heard of
hotels offering to increase base wage rates
for hourly workers by $4 or $5, often with
only limited conversion success. This type
of wage pressure isn’t a minor variation
to the financial forecast. Only those who
can afford it - that is, the luxury segment
- can maintain service levels. Still, many
others are dipping into their PIP reserves
to stay afloat.

And it isn’t just hourly staff who are
under pressure. Salaried workers now tend
to consider their employment as a job vs.
a career. It’s merely a stepping stone to a
better or bigger job at another property or
to anotherindustry entirely. Management
ranks have been thinned or are suffering
from long-term succession-planning prob-
lems, with many managers now wearing
more than one hat as they attempt to cover
multiple responsibilities. Continued uncer-
tainty means many operators are holding
the line on further management staffing,
but two severe consequences of this lack
of coverage may be burnout and turnover.

Butthere are solutions that hotels of every
size can implement. Here are just a few:

T
In this instance, “TNT” isn’t
dynamite but rather “teams and

B4 tech.” Teams address the labor
crisisthrough a concentration on human
resource techniques to ensure each
member of your organizational struc-
ture is valued on an emotional level, as
coupled with supplemental outsourcing.

Technology seeks out those solutions that

ease pressure on your entire team through

process automation and the elimination
of repetitive, non-stimulative tasks.

All operators need to learn how to
survive with lean teams, recognizing that
your team members are the property’s
most valuable asset. Engagement is criti-
cal to boost productivity and maintain
their commitment to the tasks at hand.
In a word, think “intrapreneur,” whereby
only those people who are fully engaged
will be the ones to bring new ideas for-
ward while all others will simply do their
jobs to the minimum expected standard.

@, TEMPORARY

OUTSOURCING

Outsourcing often provides a

L0 temporary solution to staffing

shortfalls. Your reservations team no lon-

ger hasto be on property. Reservation out-
sourcing not only reduces staff but offers

Conduct better f \

meetings

Your team’s time is a precious asset that must be respected and not treated
as a commodity. Here are some best practices for conducting better meet-
ings, thus better utilizing a team’s time.

(') For each meeting, set a fixed date and time using scheduling

software.

& Follow the stand-up rule with no meeting lasting longer than
you can comfortably stand, or 30 to 45 minutes max.

2 All meetings must have a specific agenda distributed to partici-
pants in advance. Allow invitees to opt out as necessary.

¢, Finish each meeting with an action plan.
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the advantage of 24-hour operations to
further reduce lost revenue from aban-
doned calls.

Housekeeping is typically your larg-
est labor department. While difficult to
fully outsource, consider teams of an
outsourced helper, combined with a staff
housekeeper to turbo-charge efforts.
Janitorial services for public areas are a
logical option in times when hiring is dif-
ficult. An especially interesting concept
in outsourcing is in foodservice, where
meals can be prepackaged to eliminate
in-kitchen requirements.

On the management side, just as you
probably use a payroll service, almost all
accounting services can be outsourced.
Moreover, external services can be used
to manage benefits, purchase orders,
government grants, and other account-
ing-related activities. Outsourced recruit-
ment for management positions provides
for expert evaluation of capabilities as
well as meeting diversity requirements.

< EFFICIENCY GAINS
If the pandemic has done any-
thing positive for the hotel
« industry, it’s the universal guest
acceptance of contactless activities such as
check-inand checkout. Thisisn’t surprising
asthe groceryindustry has preconditioned
the guest to this form of transaction.
Mobile technology now has the ability to
add an SMS function that further reduces
labor demands on the front desk. Keys
can be distributed directly to the mobile
device as well as to upsell amenities like
the fitness center, pool, locker rooms,
or minibar. Every service that can build
total guest revenue (TRevPAR) can and
should be mobile-available, including din-
ing reservations, gift shop purchases, or
event-space bookings. While the number
of vendors offering this service renders it
ubiquitous, the option also exists to com-
bine functionality into a single application.

BACK-OF-HOUSE CONSOLIDATION
Obvious to many already, housekeeping-
management systems optimize the efforts
of your top labor department, providing
shift automation and routing your teams
soyou can turn room inventory efficiently.
Systems integrate with your PMS and other
departments such as engineering and pro-
curement. And they can sync directly to
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Management e
matters

It’s time for your entire executive team to step up to the plate and make a
difference. Here are a few examples of ways you can train better leaders and
establish a healthy workplace culture:

"‘,, Consider apprenticeships as junior management positions and
mentorships for those already within your organization.

& Leadership and job-skills training will help retain staff as team

members encourage career orientation and commitment.

camaraderie.

4 Recognition and team building events create a better sense of

Perks such as complimentary nights can be cost-effective rewards.

*"’, While flexible hours may be difficult to implement universally,
allow departments to make their own accommodations.

at all levels.

4 Referralbonuses can often deliver much-needed additional staff

"4 Look at the back-of-house conditions that your staffers call their
home. When was the last time you invested in making it more

inviting?

payroll for deeper analysis. Larger prop-
erties might wish to consider dedicated
property-maintenance solutions that man-
ageresources, escalate work orders, track
issues by room or equipment type, and
register warranties and automate inven-
tory levels.

Artificial intelligence can bolster rev-
enue management through the analysis
of past booking trends and competitive
offers to adjust room rates instanta-
neously. Here, the comp set isn’t fixed
but adjusts based upon which properties
guests are searching. Al-powered data
mapping solutions ensure all your prop-
erty’sinformation is accurately reflected
across every booking platform. Chatbots
respond to most every repetitive guest
inquiry, freeing your staff for the more
complex issues.

Available programs offer cross-platform
online reputation management (see arti-
cle on page 34) with easy-to-understand
admin tools. Guest satisfaction surveys
canbefinetuned based on what the guest
experienced. Thus, the results are better
and more useful. Marketing automation

like this allows you to drill down through
your CRM to deliver the right message at
the right time to the right guest. In effect,
your property becomes a one-on-one mar-
keter without the need for excessive labor
in this department.

Build your tech stack judiciously. You
need a business strategy. Remember
that integration is critical. All technol-
ogy requires training and a commitment
to delivery.

To close, Anil Taneja, Managing Director
of Palm Holdings, offers these words of
encouragement: “The pandemic has
reminded us that this business thrives on
pennies. Whether it’s one saved or one
added to the ADR, each makes a world of
difference.” |

Together, Larry
and Adam
Mogelonsky
represent one
of the world’s

most published
writing teams in hospitality, with over a
decade’s worth of material online. As the
partners of Hotel Mogel Consulting Limited, a
Toronto-based consulting practice, Larry
focuses on asset management, sales, and
operations while Adam specializes in hotel
technology and marketing. Their experience
encompasses properties around the world,
both branded and independent, and ranging
from luxury and boutique to select-service.
Their work includes six books “Are You an
Ostrich or a Llama?” (2012), “Llamas Rule”
(2013), “Hotel Llama” (2015), “The Llama is Inn”
(2017), “The Hotel Mogel” (2018) and “More
Hotel Mogel” (2020). You can reach Larry at
larry@hotelmogel.com or Adam at

adam@hotelmogel.com.
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FEATURE

FORTUNE
FAVORS
THE
BRAVE

The challenge of opening a
new hotel during a pandemic

by EDWARD E. SNOEKS

SEVERY HOTELIER KNOWS ALL TOO WELL, THE COVID-19 PANDEMIC
has proven to be a challenging (at best) and terrifying (at worst) time
in this industry. Many plans for expansion, new construction, and
increased services have been put on hold. Some hotels have closed,
and many are in a holding pattern while the world slowly gets back

on track and the ship begins to right itself.

But, in spite of the uncertainty, some properties are implementing new plans
for growth and looking to a more certain future. For example, when news began to
spread about the upcoming launch of Melia Chiang Mai, the first five-star hotel to
open in Thailand since the onset of the pandemic, the response was generally one
of surprise, if not outright pessimism.
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hospitality experience
who lost previous jobs
as a result of COVID-19, so
the large number of quality
applicantsisn’t surprising.

OVERCOMING OBSTACLES

As can be expected, there have been
some issues opening a hotel during these
unprecedented times. There have been
delays with the shipment of construction
materials and supplies from overseas,
and the pace of construction has been
impacted by interprovincial lockdowns,

causing challenges with regards to labor
and the movement of goods.

But, in contrast to what many in the
industry are reporting, hiring hasn’t been
as big a challenge because the people in
this area are keen to be part of something
exciting happening in their industry and
the local talent pool is immense. This
is at least partly due the relative lack of
alternative employment options currently
in the area, but it has been proven that
a healthy workplace culture can attract
workers in a place even where jobs are
more competitive.

i MATRIX

HOSPITALITY FURNITURE INC.

Furnish your s
property from on/y

Soft goods!

USA
®©201.680.0515

® info@matrixhospitalityinc.com

® www.matrixhospitalityinc.com
® 270 Market St., Saddle Brook,
New Jersey, USA 07663
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MATRIX Hospitality Furniture is a 1-stop shop for custom-made hospitality furnishings.
We have a combined 150,000 sq. ft between our Fairview, New Jersey USA and our
Toronto, Ontario Canada warehouse facilities. With highly skilled designers & craftsmen
and an expert fabrication team, MATRIX offers peace of mind to owners of hospitality
units with the promise of excellent product quality, short turn-around times and
extremely competitive prices with 5 year Manufacture warranty on all Case goods and

per day,
per room,
O.AC.

AAIOA

ALLIED MEMBER

CANADA
®© 647.847.1299

® info@matrixhospitality.ca
® www.matrixhospitality.ca

® 1290 Martin Grove Road,
Toronto ON, Canada M9W 4X3

In addition to being hugely benefi-
cial for local workers and their families,
prompting a ripple effect for the local
economy, Melid Chiang Mai has provided
a morale boost for the local tourism
industry, sending a signal that things
will get better, though it’s still difficult
to pinpoint exactly when the industry and
economy will improve thanks to COVID-
19’s constant moving of the goalposts.

LESSONS FORALL

Opening a new hotel or expanding an
existing one doesn’t have to be an all-
or-nothing proposition, particularly dur-
ing a pandemic even though business
will be tough while international travel
is still restricted. But, taking a glass-half-
full approach, this affords management
teams a unique opportunity to fine tune
operations before large numbers of trav-
elers return. Despite all the research
that’s conducted before a hotel opens or
anew service is added, there are always
things we expect to appeal to guests that
don’t and vice versa.

For example, it’s much more difficult
to improve your culinary landscape and
wellness offerings when you’re tied up
with the demands of the hotel’s daily
operations. Based on what a hotelinitially
learns aboutits guests’ preferences, man-
agement can better focus on scrutinizing
and improving the guest experience rela-
tively quickly wherever possible.

Selfishly, we can’t help but be opti-
mistic about the future of Chiang Mai’s
tourism industry, as it’s one of the most
popular places to visit on any travel itiner-
ary to Thailand. But, that doesn’t mean
expansion is limited strictly to hotels
in exotic locales. The bigger picture is
that the economy will rebound and busi-
ness as usual will return. The pandemic
has lasted a long time and there’s a lot
of pent-up demand for travel. Will you
be ready?

There’s no playbook for launching a
hotel, or even operating an existing one,
amid a pandemic. We’re all writing this
story ourselves as we go, all the while
thinking about how we’ll put it all into
action. As the old adage goes, fortune
favors the brave. |

Edward E. Snoeks is the General Manager of
Melid Chiang Mai.
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ASIAN AMERICAN HOTEL OWNERS ASSOCIATION

Don’t Miss a Single Offer from

Are you receiving AAHOA's
weekly Vendor Digest?

If not, you're missing out on tremendous savings from @
AAHOA Club Blue, Platinum, and Silver Industry Partners. e ot

Exclusive to AAHOA Members, the Vendor Digest
contains offers, deals, and discounts from as many as 15
participants. Opting in is easy and takes only a few
seconds in MyAAHOA. Or contact info@aahoa.com and
the AAHOA Team can add you to the list.

Here's how you can gain access to our Vendor Offers...

STEP T2

Click “My Profile.”

STEP 2:

Click “Update My Subscription
and Contact Preferences.”

STEP 3:

Under “Vendor Offers,”
click “Yes.”

Lipdate My Subscnptions and Contact Preferencas
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Get weekly savings delivered right to your inbox with just three clicks of a mouse.

OPT IN TODAY?
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by RUSHI SHAH

RADITIONAL BANKS, com-

mercial mortgage-backed

securities (CMBS) conduits,

SBA, and other government

guaranteed program lend-

ers may dominate com-
mercial real estate industry headlines,
butthere are other capital market players
making significant contributions to the
$300-billion annual financing market.
Also on the field are insurance companies,
bridge funds that use either commercial
real estate collateralized loan obligations
(CRE CLO) execution to capture liquidity
or leverage warehouse lines of credits to
fund loans, and commercial real estate’s
hidden gem, credit unions.

INSURANCE COMPANIES

There are two main types of insurance
companies: property and casualty insur-
ance companies, and life insurance com-
panies. Unhampered by FDIC and other
strict federal lending regulations, insur-
ance companies have the flexibility to
fund out-of-box transactions. They are
also able to offer non-recourse money
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through a less-cumbersome process than
CMBS and with 25- to 30-year fixed terms
for stabilized assets. But it’s not all good
news for borrowers. Because an insur-
ance company’s balance sheet is funded
by the premiums it receives on the policies
it writes, most have more conservative
investment policies than other capital
providers and see little upside to take
on additional risk. As a result, they aren’t
looking to make money from real estate
lending operations.

In fact, a typical insurance company
won’t write a senior mortgage at more
than 65% loan to value, and most will
also avoid hospitality and other higher
risk asset classes. However, we’ve seen a
recentrisein lifeinsurance lendingin com-
mercial real estate as middle market and
large private equity players have acquired
insurance companies for the purpose of
using those firms’ balance sheets to write
commercial real estate loans. Even so,
hotels remain difficult to finance due to
their risk. In some situations, a life insur-
ance company may offer a slightly higher
priced bridge loan for transitional assets

that have yet to stabilize. Someinsurance
companies would selectively lend on sta-
bilized hotels.

BRIDGE FUNDS

Bridge funds are essentially a pooled fund
with multiple limited partners or inves-
tors, including large high-net worth fam-
ily offices; corporate pension, sovereign
wealth, and teachers’ union funds; and
city, state, and large university endow-
ments. These investors anchor the fund
and are then followed by smaller, sophis-
ticated investors. Bridge funds usually
target a 10% to 15% all-in return for their
investors. For a fund to achieve this level
of return, it recycles the capital of the fund
in and out of loans using mechanisms
such as the CRE CLO market. CRE CLO is
a securitized vehicle akin to a CMBS loan.
However, CRE CLOs afford borrowers more
flexibility at a lower price than a balance
sheet bridge loan and are best suited for
cash-flowing assets, or propertiesin tran-
sition and almost stabilized. With plenty
of liquidity in today’s market, CRE CLO
bridge loans are currently pricing from 200
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We've seen a recent rise in life insurance lending in commercial

real estate as middle market and large private equity players have
acquired insurance companies for the purpose of using those firms’
balance sheets to write commercial real estate loans. Even so, hotels
remain difficult to finance due to their risk.”

to 350 basis points over 1 month LIBOR,
which translates into interest rates from
2.25%10 3.75%. These loans are typically
offered with two-year terms plus an option
to extend for an additional year and are
available for hotel properties.

Like CMBS, CRE CLO loans are pooled by
theissuerandinclude both aninvestment
and equity piece, but they aren’t tranched
into as many pieces as a CMBS pool. The
lender writing the loan will typically keep
the equity piece of the loan pool and sell
the senior piece into the bond markets
through a process called securitization.
With today’s current interest rate envi-
ronment, investors are eager to investin
floating-rate bonds, which has increased
both the demand for floating CRE CLO-
backed loans and the number of bridge
funds making them.

Bridge funds also use warehouse lend-
ing to capitalize on the current market.
In this situation, a fund establishes a line
of credit against a well-defined box of
loans with a bank or other financial insti-
tution. These line lenders will then outline
approved criteria for senior loans they will

take as collateral for the bridge fund. Thisis
classicloan-on-loan leverage. Warehouse
lines are normally priced at LIBOR plus 150
to 200 basis points, which allows bridge
funds to lend money at 4% to 7% to the
end user, while still delivering double-digit
returnsto theirinvestors. Bridge funds that
use warehouse lines typically target cash-
flowing assets, including hospitality.

CREDIT UNIONS

Credit unions enjoy all the positive ben-
efits of abank without the same regulatory
and compliance pressures. This arbitrage
allows credit unions to be more nimble,
flexible, and competitive in their lending.
Because they don’t have extensive origi-
nation staff, credit unions rely on exter-
nal resources to fuel their loan pipeline,
making them hyper-focused on forging
relationships with mortgage bankers who
can provide deal flow. While credit unions
are likely to require full recourse, at certain
lower leverage points non-recourse is an
option with some credit unions. Best of
all, they typically offer long-term loans
without pre-payment penalties, and

A\

some national and regional players will
lend on hotels for the right borrower or
mortgage banker.

Relationships are everything in com-
mercial real estate capital markets. To
view a full landscape of available capital
sources, borrowers should work with an
intermediary who is full time in the market
and understands the inner workings of all
variations of stakeholders. |

Rushi Shah is Principal and CEO
of the commercial mortgage
and real estate investment
banking firm and AAHOA Allied
Member Mag Mile Capital. As a

leader in hospitality financing,
Shah specializes in structuring and placing high
leverage, nonrecourse bridge and permanent
debt with cash out for full- and limited-service
hotels nationwide. Since joining the firm’s
predecessor, Aries Capital, in 2015, Shah has
structured and closed hundreds of millions in
financing for all property types. Shah has held
previous positions at Northern Trust and has an
MBA from the University of Chicago’s Booth
School of Business.
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Avoiding

ambus

New small business bankruptcy
procedures streamline relief for
financially strapped hotel owners

by ROBERT W. LANNAN

ORAFINANCIALLY DISTRESSED HOTEL OWNER, Chapter 11 faster, less complicated, and less expensive for
Chapter 11 bankruptcy is sometimes the last - and many small businesses. It’s now a process in which a busi-
best - option for reorganizing and saving the busi- ness owner’s equity interest in the business is more likely
ness. However, until recently, Chapter 11 cases were to survive, and the new law’s effective date coincided with
unavoidably cumbersome, time consuming, and the escalation of COVID-19. Moreover, in the CARES Act and
expensive, even for small businesses. Moreover, subsequent legislation, Congress increased the limit on the

the likelihood of a small business owner still owning a business debt a small business owner must hold to reorganize under

emerging from Chapter 11 was extremely low. Subchapter V.

In 2020, a new set of provisions within Chapter 11 called Before the CARES Act, a business could carry no more than
Subchapter V (“five”) went into effect, making reorganization in $2,725,625 in debt to be eligible for Subchapter V bankruptcy
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filing. As of this writing, until March
27,2022, a business may hold up to
$7,500,000 in debt and still be eligible to
do so. (By the time this article is printed,
Congress may have further postponed
this sunset date.)

This increase in eligibility was fol-
lowed by an increase in Subchapter
V filings but not as many in the hotel
industry as some had expected. Federal
relief, including the Paycheck Protection
Program and Economic Injury Disaster
Loans, and forbearance by many lend-
ers from foreclosures have saved many
small hotel businesses from bankruptcy.
However, for other small hotel busi-
nesses in financial distress, Subchapter
Vis the best available remedy.

In any Chapter 11 case, the objec-
tive of the reorganizing business (the
“debtor”) is to obtain court approval
(“confirmation”) of a “plan of reorganiza-
tion,” pursuant to which the debtor pays
its creditors while continuing to operate
its business. This distinguishes Chapter
11 from Chapter 7, in which full control
of the debtor’s assets is
automati-
cally given
to a trustee,
who liquidates the
assets and pays the
creditors from the proceeds.
SubchapterV of Chapter 11
does provide for the appointment of
atrustee, but the trustee’s powers are
much more limited than in Chapter 7. For
small business debtors, Subchapter V
facilitates confirmation of a plan of reor-
ganization in three ways: by (1) making it
faster, (2) making it less complicated and
expensive, and (3) reducing the debtor’s
required obligations to some creditors.

FASTER

Subchapter Vimplements procedures
to get a small business through the
bankruptcy process much more quickly.

AA

For other small hotel
businesses in financial
distress, Subchapter
Vis the best available
remedy.”

This is accomplished partly by placing
fire under the feet of the debtor. In an
ordinary Chapter 11 case, the debtor is
given an exclusive right to file a plan of
reorganization for a period of 120 days
(the “exclusivity period”), which may

be extended. Afterward, creditors may
propose their own competing plans. In

a Subchapter V case, only the debtor
may file a plan of reorganization, and

it must be filed within 90 days, and an
extension is more difficult to obtain. As
another example, in an ordinary Chapter
11 case, there is a two-step confirma-
tion process in which a debtor must first
obtain court-approval of a “disclosure
statement” highlighting important com-
ponents of its plan of reorganization,
and then must use that disclosure state-
ment to solicit approval of the plan from
creditors.

LESS EXPENSIVE

Elimination of the requirement for dis-
closure statements is one of several
means by which Subchapter V makes the
Chapter 11 process less expensive for

a small business debtor. Another is the
virtual elimination of creditors’ commit-
tees. If an ordinary Chapter 11 case is
large enough, unsecured creditors can
form an official committee that plays
arolein the case and whose attorneys
and other professionals are paid by

the debtor. Subchapter Vimposes a

@4.5-MINUTE READING TIME

presumption against creditors’ com-
mittees in small business cases. Unlike
other Chapter 11 debtors, debtors in
Subchapter V are exempt from pay-
ing fees to the U.S. Trustee’s Office,

an agency of the Justice Department
involved in the bankruptcy process.

EASIER CONFIRMATION OF PLANS
OF REORGANIZATION

Itis easier in Subchapter V than in other
Chapter 11 cases for a debtor to obtain
confirmation of a plan of reorganization.
Ordinarily, a Chapter 11 plan does not
allow the owner of a business to retain
any equity interest unless all classes of
creditors are either paid in full or vote to
accept the plan. This “absolute priority”
rule does not apply in Subchapter V. It’s
replaced by a less-stringent test in which
the secured interests of lenders with
liens on property must be protected
and the debtor must contribute all
“projected disposable income” into the
plan for a period of three-to-five years.
This makes it easier for a small-business
debtor to emerge from bankruptcy as
aviable business with the same owner-
ship after a plan of reorganization is
carried out.

This article merely scratches the
surface to provide a few examples of
ways in which, through Subchapter
V, Congress has made the Chapter 11
reorganization process easier for small
business debtors. This new component
of bankruptcy law will be a valuable
resource for financially distressed own-
ers of small to mid-sized hotels well into
the future. ||

Robert W. Lannan is the Principal of Lannan
Legal, PLLC, a firm specializing in hospitality
industry transactions and counseling,
restructuring, bankruptcy, and insolvency,
and general corporate transactions. The firm
advises and represents businesses, in the
hospitality industry nationwide and elsewhere.
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TECHNOLOGY

Keep your best people and
avoid an ocean of problems

by DEL ROSS
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HE UNPREDICTABLE MARKET OF 2021
hasn’t settled into anything resembling
a groove during the fourth quarter.
Labor, the biggest and most controllable
expense for every hotel, is out of control,
and high turnover rates are making the
labor problem even worse. But, silver-lining alert, this
is not a problem without a solution. Hotels are finding
success at retaining and attracting good people through
workplace culture-building efforts as one potential fix,
and many also are turning to technology-based remedies.

Forexample, though employee turnover remains pre-
dictable, hotels can implement a sound labor-manage-
ment solution, thus allowing them to improve employee
retention and avoid the 30% extra cost they incur every
time they replace a team member.

To address any problem, it must first be defined.
Accordingly, the three keys to predicting turnover and
preventing it are tenure, wages, and work hours. Tenure
refersto the length of time an associate has been on the
job. As it turns out, people tend to quit at predictable
times, and this timetable has gotten shorter since the
scramble to hire new people began in March 2021. For
roles like housekeeping, new hires tend to be most likely
to leave after three weeks, six weeks, and 12 weeks,
the latter of which is the point at which they become
fully productive.

Tenure isn’t the only indicator of retention risk, how-
ever. Wages are another key element to consider. Hotels
need to monitor each associate’s compensation com-
pared to their peersin the hotel and relative to the same
job in the overall market. Today’s labor market moves
very quickly, so managers need up-to-date, accurate
information, obtained legally, to compare their associ-
ates’ wages and determine if there’s arisk. If an employee
is being paid below-market wages or is underpaid rela-
tive to their coworkers, that’s a major indicator there’s
significant turnover risk.

Work hours are the third predictor of turnover. From
our data, we know that 30% of full-time eligible associ-
atesinthe hotelindustry aren’t getting 40 hours of paid
work per week. With fewer hours, employees are earning
less, making it impossible for even the most dedicated
team members to stay onboard. Conversely, excessive
work hours create burnout. While many hotel workers
enjoy higher paychecks thanks to overtime shifts, the
jobs are often physically demanding and tiring. If an
associate has worked excessive hours for many weeks
in a row, the possibility of turnover becomes high.

THE NUMBERS GAME

When these three factors align - associate tenure, rela-
tive wages, and work hours - areliable technology solu-
tion canidentify individual team members who are likely

@ 4-MINUTE READING TIME

to quit before this happens. Good technology also can
identify ways to avoid the risk and save the employee.

Here’s an example: Let’s say a new housekeeper on
staff for three weeks has five “retention-risk” flags,
including tardiness, taking too long to clean rooms,
and has had conversations with management already.
Meanwhile, another housekeeper has been on staff
for one year but only has three flags. The data tells us
there’s a much better chance the new housekeeper
will quit.

“We work hard to find the best people and teach
them to serve our guests according to our standards
and expectations,” said Neel Shah, President of Hotel
Evolution. “It’s devastating when they leave us, sowe’re
excited about cost-effective tools, which can prevent
this from happening.”

Think about the expenses of replacing an associate.
Based on adding 30% of the annualized cost of onboard-
ing a new employee, let’s consider a housekeeper who
makes $35,000 a year. If that housekeeper works 40 hours
a week for 50 weeks a year, you’d add about $10,000 to
replace that housekeeper. However, if you’re able to
keep that housekeeper from quitting, you net $9,000 in
savings for that position thanks to retention risk technol-
ogy. That’s equivalent to about 90 revenue-producing
room nights!

Hotel turnover has always been high, and this year, it
has gotten demonstrably worse. Annualized turnover
rates have doubled since pre-COVID. As of June 2021,
housekeeping retention rates were trading at 163% a year
vs. 109%in 2019. Hotels are replacing every housekeep-
ing role 1.5 times this year, plus adding about $14,000
with the cost to that role. Guest-service roles also are
hard to keep, with turnover up to 155% annualized in
2021 compared with 2019 attrition rates of 88% for this
critical, guest-facing role. Assistant GM turnover rates
also have soared to 103% annualized, compared with
35% pre-COVID.

Unfortunately, laborin ourindustry will remain a chief
concern for the foreseeable future. As a result, many
hotels are adopting labor-management systems to opti-
mize their highest cost, improve productivity, and boost
GOP margins. Investing in time-saving, automated, smart
technology to manage laborissues might once have been
viewed as an extra perk, but they are fast becoming a
new baseline. |

Del Ross is the Chief Revenue Officer for
AAHOA Silver Industry Partner Hotel
Effectiveness. An expert in hotel profitability
optimization, his extensive experience in the
hotel industry includes distribution channel
L management, customer loyalty and lifecycle
management, digital marketing, and e-commerce.
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EEING EYE

What is a franchisor’s obligation to deal with its
franchisees in good faith?

by J. MICHAEL DADY and RACHEL D. ZAIGER

ANY FRANCHISE
agreements provide
limited (if any) commit-
ments on the part of
the franchisor to deal
with its franchisees in
good faith orin a commercially reasonable
manner. Instead, franchisors commonly
reserve the right to act, and make deci-
sions, with practically unlimited discretion
(i.e., sole discretion). When it comes time
for franchisees to obtain their franchisor’s
consent, either as it pertains to a renewal
or to a proposed transfer, or to adhere to
the franchisor’s unreasonable demands,
many franchisees feel as if they have no
choice but to accede to their franchisor’s
unreasonable demands or potentially be
left in the perilous situation of being sub-
ject to termination.

Common instances throughout the
franchise relationship in which franchi-
sorsseek to act unreasonably in exercising
discretion include: (1) seeking to impose
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a prohibitively expensive system-wide
update/renovation requirement; (2) des-
ignating a system-wide requirement to
update to a new computer POS system
(that, potentially, one of its affiliates cre-
ated and thereby directly generates rev-
enue from franchisees); (3) designating
one of its affiliates as the sole approved
supplier for products and services neces-
sary to operate the franchised business
(and attaching unreasonable mark-upson
such required products and services to be
purchased); (4) selling items in competition
with its franchisees to expand the system
and generate more profit (for the franchi-
sor); (5) electing to terminate a franchi-
see; (6) electing to renew, or not renew, a
franchisee; and/or (7) electing to approve,
or disapprove, a proposed transfer of a
franchisee’s franchise.

ACTION PLAN
When faced with such instances, franchi-
sees should be adamant in ensuring the

franchisor is dealing with them in a man-
ner consistent with the contract-in-law
principle of “good faith and fair dealing.”

The judge-made law (called “the com-
mon law”) in essentially every state will
typically impose a covenant of good faith
and fairdealing in every contract to effec-
tuate the reasonable expectations of the
parties to the agreement. This covenant
commonly applies to a franchisor-franchi-
see relationship, and a franchisor may be
held liable for a violation of the covenant.

While different courts in different states
define the covenant differently, simply put,
the “covenant includes subjective and
objective elements, both of which must
be satisfied. The subjective element ‘pro-
hibits one party from acting to deprive the
other of the benefit of the contract.” The
objective element requires each party to
act ‘inamanner that areasonable person
would regard as fair.” Anchorage Chrysler
Ctr., Inc. v. DaimlerChrysler Motors Corp.,
221 P.3d 977,992 (Alaska 2009).
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When determining whether to assert a
cause of action based on the implied cov-
enant of good faith and fair dealing, and
how best to do so, it is important to con-
sultthe applicable state’s law designated
in the applicable franchise agreement,
as some states require that the covenant
be alleged either as an entirely separate
cause of action or as an element tied to
aclaim.

The covenant of good faith and fair
dealing also is frequently incorporated
into franchise agreements as a separate
“good faith” contract provision, generally
located toward the end of the franchise
agreement. However, many franchisees
might be surprised to know that such
“good faith” provisions are commonly
one-sided, e.g., they are drafted in a way
that only requires that the franchisee deal
with the franchisorin a manner consistent
with the covenant of good faith and fair
dealing, butthey do not expressly provide
a reciprocal obligation on the part of the
franchisor to deal with the franchisee in
a manner consistent with the covenant
of good faith and fair dealing.

If a franchisee is faced with signing a
new franchise agreement, either upon
renewal or as a condition of obtaining an
additional unit, the franchisee should seek

to have the franchise agreement altered
so that it includes a mutual good-faith
requirement. For example, “The parties
to this relationship agree to deal with each
other honestly, fairly, in good faith, and in
a non-discriminatory, commercially rea-
sonable manner.”

While many franchisees hope they’ll
never have a dispute with their franchi-
sor, the reality is that disputes do hap-
pen. When they do, franchisees should
be unwavering in their position that the
franchisor is obligated to deal with them
in a manner consistent with the covenant
of good faith and fair dealing. |

J. Michael Dady, Esq., and
Rachel D. Zaiger, Esq., and the
other eight lawyers in their
firm, Dady & Gardner, P.A.,
limit their nationwide
practice to helping hotel
franchisees, and other
franchisees and dealers,

. preserve and enhance the
value of their businesses as
effectively and efficiently as
possible. To learn more about
J. Michael Dady, Rachel D. Zaiger, and Dady &
Gardner, P.A., you can consult their website at
www.dadygardner.com.
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When it comes time

for franchisees to
obtain their franchisor’s
consent, either as it
pertains to a renewal
or to a proposed
transfer, or to adhere
to the franchisor’s
unreasonable demands,
many franchisees

feel as if they have no
choice but to accede

to their franchisor’s
unreasonable demands
or potentially be left in
the perilous situation
of being subject to
termination.”
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BEST PRACTICES

Pull vour head
out of the san

Dealing with bad reviews head on

by STEVE J. LEWIS

truth hurts.

PEND ANYAMOUNT OF TIME TALKING SHOP WITH HOTEL OWNERS AND
you’re very likely to broach the subject of how a property can get rid of bad
reviews. The simple truth is, unless a review’s comments are derogatory
or contain foul language, the review is likely here to stay. That’s certainly
not what hotel owners are hoping to hear but, as the old cliché goes, the

However, there is a ray of sunlight in this situation. Most experts agree on three tech-
niques or processes that will drastically help mitigate those bad reviews.

Interceptthe bad review by engag-

ing upset travelers at the front desk

with a positive helpful approach.

Let them know that you genuinely
care and your goal is to resolve the issues
to their satisfaction. Offer to send them
aninternal review so you can take it to the
highest level to get it resolved. We often can
resolve the issue long before it becomes a
costly bad review on TripAdvisor, Google,
Expedia, Booking, or Medallia.

Answer the bad review with a

professional response and be

sure to incorporate some of their

complaint so the next person who
reads that response knows you care. It’s
estimated that 82% of bad reviews can be
neutralized with a professional courteous
response. Travelers realize there are two
sides to every story. Beware, if you don’t
answer the bad review, you give travelers
who are looking at your hotel the impres-
sion that the review is true. This is mainly
because no one from the hotel bothered to
respond, which leads to a conclusion that
the issue raised must have merit.
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Bury the bad review if it slipped

through the interception process

atthe front desk by asking guests

who had a good experience to
write their own reviews. It’s estimated the
average traveler looks at eight reviews
before they decide to buy your room or
look for your competitor’s hotel.

Always make certain those eight reviews
are selling how great your hotel is. Ensure
that bad reviews will never be allowed
to appear in the top-eight review list.
Unfortunately, if the bad reviews appear
initially, then it’s tantamount to telling the
potential guest that they shouldn’t stay
at your hotel and should instead look at
your competitors’ hotels.

Additionally, you can use basic insights
into the psychology of the review process
to help avoid bad reviews entirely. When
guests check into your hotel, both the
guests and the hotel staff have unspoken
expectations. The guests expect the room
to be clean, pool to be blue, coffee to be
hot, staff to be hospitable, and so on. On
the other hand, the hotel staff expects
the guests’ credit card to clear, the guests

to be respectful of others, and the rooms
not to be ruined.

So, when time for checkout comes, the
guests feel they paid for the clean and
quiet hotel experience, and they aren’t
obliged to review for something that is
totally expected of a hotel.

Onthe other hand, the hotel staff, espe-
cially the GM or owner, cannot understand
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why guests don’t take the time to write
good reviews about their hotel.

If you want to achieve great reviews,
then don’t forget to focus on small details.
These little things seem unimportant
but surprisingly, these are what matter
to guests. Creating simple-yet-unique
approaches in serving the guests will
set you apart from the standard services

@ 3.5-MINUTE READING TIME
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It’s estimated that 82% of bad reviews

can be neutralized with a professional

courteous response. Travelers realize
there are two sides to every story.
Beware, if you don’t answer the bad
review, you give travelers who are
looking at your hotel the impression

that the review is true.”
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offered by most hotels. If the guests feel
special, they will feel appreciative and
will most likely write a good review for
your hotel.

Online reviews have increasingly
become the front of your digital reputation.
Reviews help you get noticed, lead to more
bookings, improve search engine rank-
ings, inform your business, and convince

travelers to pick up the phone and call you.
However, your hotel’s reputation can be
ruined by a single, uncontrolled negative
comment or review. This remains true.
Your business can potentially be destroyed
online with just a click of a button. What
people read about you and your business
matters. Reviews greatly affect your hotel’s
reputation. It is in your power to protect
your brand, as well as control your reputa-
tion. Astable hotel reputation has a direct
impact on medium- and long-term occu-
pancy and revenue levels.

People read reviews because they offer
valuable guidance from travelers who
booked and stayed at your hotel or motel.
Make it easier for travelers to decide. Let
your hotel reputation work for you. |

Steve J. Lewis is the founder & CEO of Guest Trends.
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AAHOA CLUB BLUE, PLATINUM & SILVER MEMBERS

The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere
thank you is extended to every one of our vendor partners for their contributions to AAHOA and the industry at
large. When searching for a provider, consider doing business with the following members.

AAHOA CLUB BLUE MEMBERS

CLUB BLUE

£22

Always Designing
for People”
ADP, Inc.
Thomas Bell: (973) 510-0196

ECOLAB

Everywhere It Matters.

Ecolab, Inc.
Michael Pfister: (317) 250-5189

AUTOCLERK’
# It's how you manage.”
AutoClerk, Inc.
Mohammed Hansia:
(925) 284-1005

LOWES
PROS

Lowe’s ProServices
Earl Madison : (404) 640-8657

Gauthier Murphy & Houghtaling

John W. Houghtaling, Il: (504) 456-8600

ﬂA?EHDRA.

Avendra
Mara Radis: (301) 825-0311

WORLDLLAIM

WorldClaim
Russell Heath: (518) 456-8523

Kcareers

Hcareers
Shawn Grenier: (360) 312-7402

CHASE ©

Chase
Faheem Khan: (800) 727-1872

e

Zonetsl

Zonetail
Mark Holmes:
(416) 583-3773 x228

Home Box Office

'PLATINUM

Michelle Mahoney: (347) 610-1081

AAHOA PLATINUM MEMBERS

Asiana

ASTPSCAS LD PDE: DOMPTET
Amana PTAC
Byron Cortez: (800) 647-2982

B | Be

Best Western Hotels & Resorts
Michelle Zajac: (800) 847-2429

Cbupon

2 L

Champion PTAC, LLC
Chris Gorman: (754) 224-9498

(% CHOICE

Choice Hotels International
Tim Shuy: (301) 592-5000

Curve Hospitality
Sargent Khan: (713) 819-7296

A iy
Bel AMERICA
Extended Stay America
Linda Trexler: (980) 345-1600

@BMHS

Focus Brands
Rani Bhatt: (404) 978-4829

G6 Hospitality Franchising, LLC
Mike McGeehan: (972) 360-9000

IHG

HOTELS & RESORTS
IHG Hotels & Resorts
Karen Rogow: (770) 604-5379

International WELL
Building Institute
Peter Scialla: (212) 464-8907

N AIDJWATER
B o MRWATER

GE Appliances
Amy Kaiser: (502) 452-3073

Marriott

INTERNATIONAL
Marriott International
Christie Patterson:
(301) 380-3200

4" RADISSON

HOTEL GROUP AMERICAS

Radisson Hotel Group
Phil Hugh: (800) 336-3301

ReuRoof

Red Roof Inn
Matt Hostetler: (713) 576-7426

(" SONESTA +

Sonesta & RLH Corporation
Jordan Langlois: (509) 777-6330

ofs totem

guestsupply

ek R
Guest Supply -
A Sysco Company
Justin Haggart: (732) 868-2331

Merchaneer
Bob Ekman: (630) 240-4747

Totem Solutions
Geoff Rowson: (770) 876-9239

Hilton

Hilton
Bill Fortier: (703) 883-1000

Onity

Onity, Inc.
Mark Lewitt: (800) 248-6189

F Iq
TV Asia
Pradeep Hegde:

IDEAS

A sas COMPANY

IDeas
Emily Walsh: (952) 698 4317

OoYO

0OYO Rooms & Technology, LLC
Stephen Jarrett: (423) 426-3148

(732) 650-1100 x26

WYNDHAM

HETELE & AERAETE

Wyndham Hotels & Resorts
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S HCCESSPOINT

Access Point Financial
Rhonda Loerzel: (404) 382-9592

A

Acculoci, inc.

AcculLock, Inc.
Dan Brown: (866) 222-8562

alvi
Alvi Satellites
Prashant Ajmera: (678) 466-7868

AMERICAN
EXPRESS

American Express
Merchant Services: (800) 528-5200

Z\.
AmeriTech @ LG
AmeriTech Distribution
Himesh Jeram: (877) 777-9769

a

APOLLC

Apollo Designs
S. K. Patel: (336) 880-7549

{&ﬂtﬂﬂtﬂl‘lﬂqfﬁ

Atlas Concorde
Michael Sautner: (615) 661-7200

(P benecrioc:

BeneChoice
Petrina Skiles: (717) 490-6313

[ T i ]
Cio- 90

Brand Standard Furnishings
Ansley Sanderson: (404) 697-8578

3% CANARY

Canary Technologies
Bryan Michalis: (877) 739-1545

&\ Cloudbeds
Cloudbeds
Gina Mckee: (316) 619-2644

Paur ink and b;".'r Iﬂ-ctllhl-tl
Coast to Coast Computer
Products, Inc.

Kyle Kurtz: (800) 231-4553

COX

BUSIMESS

Cox Business
Alea Riley: (404) 269-3057

DIRECTV
HOSPITALITY
DIRECTV, Inc.

Jeff Fox: (310) 560-0323

d:sh

business

DISH Business
Tyler Floyd: (303) 723-1854

docvT

Docyt Inc.
Sid Saxena: (844) 663-6298

#FERGUSON

Ferguson
Brian Winterble: (954) 597-3163

FOLIOT

FURNITURE
Foliot Furniture
Mahesh Parekh: (702) 278-7380

Marcus & Millichap
Brian Hosey: (202) 536-3750

22 MassMutual

Mass Mutual
Ana Lucia Divins: (800) 835-8612

55 MATRIX

TELEGAW ERIATIING

Matrix Telecom
Ashu S. Upa: (800) 283-0539

p PremSupply

Prem Sales
Deepak Panchmia: (806) 745-6651

& relay
Relay, Inc.
Barbara Sharnak: (732) 718-4214

e

Rheem Manufacturing
Dave Hanley: (817) 680-4117

& fortispay
FortisPay
Nirav Shah: (855) 465-9999

WFRIEDRICH

Friedrich Air Conditioning
Company
Dave McDonald: (210) 546-0500

VA
gitgo
gitgogroup.com
GitGo
Amy Infante: (312) 636-7384

Hum'.lllw;—_ruln

Graniti Vicentia Group
Megha Raja: (713) 869-0800

groupss6o

Groups360
Tim Floors: (615) 972-5519

- SUPPLY

HD Supply Facilities Maintenance
Stratton Michaels: (800) 431-3000

G

Hospitality 1
Hospitalityl
Dhar Patel: (714) 473-9813

=HOTEL
- EFFECTIVENESS
Hotel Effectiveness
Del Ross: (470) 424-0146

)
it
HotelFurniture.com
Ashleigh Baker: (800) 750-1174

HYALT
Hyatt Hotels Corporation
Jim Tierney: (617) 803-4489

]

INFINITIHR
Daniel Mormino: (623) 455-6234

JACARUSO
Jacaruso Enterprises
Melanie Calcagno: (210) 415-0522

Macrotech

Macrotech
Dipak Patel: (650) 376-2163

MSI
MSI Surfaces
Anil Palasamudram: (713) 570-7000

TECHNOLOGY

MVM Technology, LLC
Michele Blanton: (800) 596-5080

Py

My Place Hotels of America
Terry Kline: (605) 229-8684

°
é_) myDigitalOffice
myDigitalOffice
Matt Curry: (270) 993-1197

P AT

National Hot Water
Randy Meyer: (888) 444-4435

national

National Solutions
Keith Hudgins: (800) 222-1028

% NEWGEN
NewGen Advisory
Dinesh Rama: (602) 648-2700

1] ]
Vi

NextGen

NextGen Hospitality Consultants
Sean Patel: (210) 478-2734

O'CINNOR

0’Connor & Associates
Andrew Choy: (713) 375-4224

P&G professional’

P&G Professional
Rohan Varty: (609) 933-2925

PMC Commercial Trust
Kristi Lewis-Hodge: (972) 349-3200

PHILIPS

PPDS
Scott Adams: (678) 908-9294

L] L]
Rinnai
Rinnai
Dipesh Parekh: (800) 621-9419

RoomONE

SOLUTIONS
RoomOne Solutions
Nathan Faircloth: (865) 302-3531

}“}YA L
Badkkl THUGEE

Royal Basket Trucks
Cindy Lapidakis: (608) 358-1302

L WTIME

Showtime Networks, Inc.
Doug Markott: (770) 698-6937

St

HOSATALITY

Simmons Hospitality Bedding
Andrea Hochworter: (770) 353-0122

ShawContract®
hospitality
Shaw
Sean Finn: (404) 556-4110

5
SATELLITE
Sonu Satellite
Neil Doshi: (877) 999-7668

Spectrum»
ENTERPRISE

Spectrum Enterprise Solutions
Stephanie Pitts: (212) 379-5826

it Rk Trmam

State Bank of Texas
Melissa Butler (469) 200-8245

UG

Universal Financial Consultants
Vincent Munno: (727) 669-0109

&

USA Digital, Inc.
Aaron Gomez: (909) 200-5445

V5

VSR Network Technologies
Karann Randall: (530) 889-1500
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AAHOA VENDOR PARTNERS

AAHOA Vendor Partners

HOA IS PLEASED TO PROVIDE THIS LIST OF ITS CLUB BLUE, PLATINUM, SILVER, AND ALLIED MEMBERS AS A RESOURCE

for members. AAHOA, however, does not endorse these companies or the products or services they offer, or any of the discounts,

deal terms, or other offers related to the price that any of these companies may advertise, market, or promote to AAHOA
Members. AAHOA strongly encourages all of its members and any users of this list to conduct all reasonable and necessary

due diligence and research prior to selecting a company with which to do business.

Gray shading denotes Platinum (Dark Grey) & Silver Industry Partners

Blue shading denotes Club Blue Industry Partners

ACCOUNTING SERVICES
DOCYT Accounting

Sid Saxena

844-663-6298

info@docyt.com

Inn-Flow

John Erhart
919-277-9027
john.erhart@inn-flow.com

M3 Accounting + Analytics
Scott Watson

770-531-3730
scott@m3as.com

Paradigm Tax Group
Kathy Scherich
972-759-9600
kscherich@paradigmtax.com

ACOUSTICS
MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

ADA COMPLIANCE

Delta Faucet Company

Clinton Cardinal

317-752-8688
clinton.cardinal@deltafaucet.com

Felix Storch Inc/
Summit Appliance
Christopher Fitzpatrick
718-893-3900

christopherf@summit

appliance.com
Fisher & Phillips
John Mavros

949-798-2134
jmavros@laborlawyers.com

Gulati Law, P.L.

Sarah Gulati

407-900-5054
sarah@gulatilaw.com
HOTELSIGNS.com
CrystalSimpson

888-273-8726
crystalsimpson@hotelsigns.com

ADJUSTERS
Crossroads Insurance
Recovery Advocates, LLC.
Edward Shinn
713-553-4121
ed@crossroadsira.com

Goodman Gable Gould Adjusters

International

Scott Greenwald
770-434-4900
sgreenwald@gggeo.com
Metro Public Adjustment, Inc.
Steve Mccaffrey
215-633-8000
sjim@metropa.com
Rosen Affiliates

Brett Rosen
732-540-8318
brett@rosenaffiliates.com

Young Adjustment, Public
Adjusters

Michael N. Reiter
215-654-6800
mreiter@youngadjustment.com

ADVERTISING/
MARKETING

CYBERWEB Hotels, LLC.
Bhavish H. Bhutta
813-731-1960
bhavish@cyberwebhotels.com

Guest Trends Inc.
Steve J. Lewis
858-430-8107
slewis@guesttrends.com
HotelCoupons.com
Kristina Mielke
877-261-4758
kristina.mielke@
hotelcoupons.com
Lungsal
Stanley Chen
714-671-9788
stanley@lungsal.com
My Hotel Reputation
Brandy Conner
866-960-9772
sales@myhotelreputation.com

RealINSIGHT Marketplace
Rakesh Patel
800-915-7015
rpatel@realinsight.com
SwayPay

Sevket Seyalioglu
415-938-9388
sevket@swaypay.io

Travel Media Group

Dana Singer

888-661-5060
info@travelmediagroup.com
TrustYou Inc.

Valerie Castillo
895-480-2925

kevin kitchen@trustyou.net
vizz

Laura Frizzell
770-375-4500
frizzell@dsi-digital.com
Zonetail Inc

Mark Holmes
416-994-5399
mark@zonetail.com

AIR PURIFICATION/
WATER FILTRATION
Aerus Electrolux
Richard Luisi
678-354-0492
rluisi@aerusonline.com
FreshAir Sensor

Matt Hanson
603-643-7181
matt@freshairsensor.com

APPRAISERS

HVS

Russ Rivard

214-766-5394
rrivard@ushotelappraisals.com
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0’Connor & Associates
Andrew Choy
713-375-4224

acho 0COoNNOr.com

ARCHITECTS

Base4

Blair Hildahl

608-304-5228
blairh@base-4.com

Cuhaci & Peterson Architects
Andres Mogollon
407-661-9100
andres.mogollon@c-p.com

DesignCell Architecture
Scott Brown

702-403-1575
scott@design-cell.com
Dongguan Ansonart Building
Materials Co., Ltd

Dora Huang

076-922-2144
dora.huang@ansonarts.com

Russell and Dawson Inc
Chirag Thaker
860-289-1100

chirag thaker@rdaep.com
SQD Architects, LLC
Carrie Shell
918-877-0320
carrie@sgdarchitects.com

ATTORNEYS

A Nava & Glander Law Firm
Kenzie Arnold
210-305-4220
karnold@anglawfirm.com
Bingham Greenebaum Doll LLP
Raja Patil

502-587-3759
rpatil@bgdlegal.com

Estes & Gandhi, P.C.

Niral Gandhi

214-272-8030
ngandhi@estesgandhi.com

Fisher & Phillips

John Mavros
949-798-2134
jmavros@laborlawyers.com

Goldstein Law Group

Esq. Jeffrey Goldstein
202-293-3947
jgoldstein@goldlawgroup.com

Gulati Law, P.L.
Sarah Gulati
407-900-5054
sarah@gulatilaw.com
Law Offices Of
Darshan Patel, APC
Darshan Patel
619-940-6623
dpatel@lawpatel.com
Patel Gaines, LLP
Rahul B. Patel
210-460-7787
marketing@patelgaines.com

Patel Law Group /
Fidelity National Title
Anish P. Patel
972-650-6848
rpatel@patellegal.com
Richard Franzblau, LLC
Richard D. Franzblau
407-770-2520
rdfranzblau@gmail.com
Sharma Law Group
Onkar Sharma
301-593-1983
onkar.sharma@sharma
lawgroup.com

BED + BATH ACCESSORIES/
SUPPLIES

Avendra

Carol Risett

301-825-0091

carol.riesett@avendra.com

Decorator’s Lighting Inc
Sherman Davis

603-471-3345
sherman@decoratorslighting.com

Forever Foundations &
FrameLLC

Dennis Rodgers

714-833-8639
dennis.r@foreverfoundations.com

Guest Supply A Sysco Company
Justin Haggart

732-868-2200
jhaggart@guestsupply.com

JDT Worldwide

Daniel Kral
212-400-7570
dan@jdtww.com
Ophardt Hygiene
Adam Powell
905-563-4987
apowell@ophardt.com
Squatty Potty

Keith McQuaid
801-831-3258
keith@squattypotty.com
Wayfair LLC

Daniel Walraven
857-306-1162
dwalraven@wayfair.com

BEDSPREADS/DRAPERIES/
PILLOWS

Aadiaum, Inc.

Ashvin Parikh

408-892-9852
mangokh@aadiaum.com
Amerifab International

Raju Mehta

336-882-9010
marketing@amerifabintl.com

CMV Sharper Finish, Inc
Venkat Tripuraneni
773-276-4800
venkat@cmvsharperfinish.com
Fabtex Inc.

Sheila Sudra

800-778-2791, ext. 341
sheila.sudra@fabtex.com

Integra Fabrics

Jason Smith

843-756-4700
jason.smith@integrafabrics.com

Kenco Hospitality, Inc.

Gary Kenney

954-921-5434
gkenny@kencohospitality.com

Serta Simmons
Hospitality Bedding

Mike Ryan

404-307-3909
mryan@sertasimmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Star Textile, Inc.
Tanya Hendershot
586-758-2700

tanya@startextile.com

BUSINESS CENTERS
The UPS Store, Inc.

Karen Crouch
858-455-8800
karencrouch@upsstore.com

TTI Technologies International
Steven Blidner

646-218-2700, ext. 3
steve@ttitel.com

CABLE/SATELLITETV
SERVICES

AdCommTV

Leigh Zacrep

561-543-7543
jason.cohen@adcomm.com

Allbridge

Craig Snelgrove
888-243-9476
sales@allbridge.com

ALVI SATELLITES
Prashant Ajmera
678-957-8700
alvisatellites@gmail.com
Dish Business

Tyler Floyd

303-723-1854
tzler.floxd@dish.com
Flagstaff Satellite & TV
Louisa Fiorita
847-330-6000
ffiorita@flagstaffcorp.com
Gold Star Systems

Mark Palmer
972-495-4075
sales@goldstarsystems.com
Groove Entertainment
Technologies

Anthony Fleming
801-260-9095
anthony@getgrooven.com
Home Box Office
Michelle Mahoney
347-610-1081
michelle.mahonev@

warnermedia.com
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MTV, Inc.

Vik Shah

818-772-4200
vikshah25@gmail.com

MVM Technology

Michele Blanton

704-776-5940
mblanton@mvmtechnology.com

Republic Flooring

Amber Huerta

323-201-4200
amber@republicfloor.com
Shaw Contract

Sean Finn

404-556-4110
sean.finn@shawcontract.com

Bed Bug- Heat Doctor/Prevsol
Jeff Zimmerman

517-936-9415
jeffrzimmerman@hotmail.com

SwayPay

Sevket Seyalioglu
415-938-9388
sevket@swaypay.io

Ecolab, Inc.

Tori Hollaway
800-352-5326
tori.hollawav@ecolab.com

TrustYou Inc.

Valerie Castillo
895-480-2925
kevin.kitchen@trustyou.net

PDI Communications
Silvia Hall

800-242-1606
sales@pdiconnected.com

Showtime Networks Inc.
Doug Markott

770-698-6937
doug.markott@showtime.net

Sightand Sound

Jimmy Newton
281-499-4373
jnewton@sightandsound.tv

Sonu Satellite
Neil Doshi
877-999-7668

neil@sonutv.com

Spectrum Enterprise
Stephanie Pitts
212-379-5826
stephanve.pitts@charter.com

TV Asia

Pradeep Hegde
732-650-1100, ext. 26
info@tvasiausa.com

USA Digital Inc
Aaron Gomez
888-388-1531

aaron@usadigital.tv

World Cinema, Inc.
EllaAhmed
713-266-2686

eahmed@wcitv.com

CARPET FLOOR CARE
Aerus Electrolux

Richard Luisi

678-354-0492
rluisi@aerusonline.com

Bissell Big Green Commercial
Anthony J. Lagreca
800-242-1378
lagreca@oreck.com

Karcher North America

Leean Bradburn

877-7122-6555
leean.bradburn@karcherna.com

Sanitaire

Justin Sperry

616-453-4451
justin.sperry@bissell.com
Shaw Contract

Sean Finn

404-556-4110
sean.finn@shawcontract.com

Ultimate Mats

David Chapman
972-527-8904
david@ultimatemats.com

CARPET/CARPET
CUSHION

Embassy Carpets &

Design Center

Darabhai A. Jilla
800-366-7847, ext. 11
dara.jilla@embassycarpets.com

Hersha Purchasing & Design
Ben Vaishnav

717-236-2242
ben.vaishnav@hersha.com
Mohawk Group

Adam Furth

770-298-8185
adam_furth@mohawkind.com

CASEGOODS

ArtonelLLC.

Michael Calimeri

716-664-2232
michael.calimeri@artonemfg.com

Dickson Furniture
Manufacturers

Paul Mougel

713-747-0341
pmougel@dicksonfurniture.com

Elkay Interior Systems (EIS)
Charles Welch

800-837-8373
charles.welch@elkay.com
Foliot Furniture

Mahesh Parekh
702-278-7380
marketing@foliot.com

Hospitality Designs

Ruben A. Cohen
877-468-3588
ruben@hospitalitydesigns.com

Innovative Furnishings
Rohan Patel
404-236-9690
sales@innfurnishings.com

JTB Furniture

Jake Brown

800-654-3876
jake.brown@jtbfurniture.com

Kimball Hospitality
Charles Bastien
800-634-9510
chris.eckstein@kimball

Tospitality.com

Lang Furniture Inc.

Lyle Lang

715-387-1690
lyle.lang@langfurniture.net

Orkin, LLC

Tyler Love
404-888-2786
tlove@rollins.com
P&G Professional
Rohan Varty
609-933-2925
varty.r@pg.com

Poolcorp

Roque Santos

708-612-8666
roberto.gonzalez@poolcorp.com

Spartan Chemical Company, Inc
Dave Reed

800-537-8990
dreed@spartanchemical.com

Sunburst Chemicals
Teghan Murphy
952-886-3691
teghan.murphy@sunburst
chemicals.com

UNX Industries, Inc.
Jessica Nobles
252-756-8616
jessica.nobles@unxinc.com

vizz

Laura Frizzell
770-375-4500
[frizzell@dsi-digital.com
Websrefresh

Nimesh Dinubhai
602-647-9777
nims@websrefresh.com

CONSTRUCTION
Anatole Exteriors

Leela Rao

423-473-7313
leela@anatoleexteriors.com

Behr Paint Company
Neal Patel
714-545-7101
nvpatel@behr.com
Best GEN Modular
Chris Erickson
605-718-1001
branden@bestgen.com
Carolina Products, INC
Eric Line

704-364-9029
ericl@cpipanels.com

VivoAquatics

Richard Lindhorn
888-702-8486
rlindhorn@vivoaguatics.com

Guerdon, LLC

Paul Dille
208-854-8144
pdille@guerdon.com

COMMERCIAL CLEANING
SERVICES

Karcher North America

Leean Bradburn

877-7122-6555
leean.bradburn@karcherna.com
Vileda Pro USA

Juan Marcano

800-687-0557
juan@viledaprousa.com

Lead Designs LLC
Raju Mehta
336-558-3410

rajim@leaddesignslic.com

Matrix Hospitality Furniture Inc.

Dilpreet Deol
647-847-1299
kdeol@matrixhospitality.ca

Neilmax Industries Inc.
Niranjan B. Patel
908-756-8800

neilmax123@aol.com
Northland Furniture Company
Brian Noll

800-497-7591
sales@northlandfurniture.com

Procure Hospitality
Jyotish Patel
415-704-8799
shishir-patel@hotmail.com

Sara Hospitality
Sangeeta Agarwal
678-360-5117
sarabizsolution@gmail.com

Southern Hospitality
Furniture LLC

Brett Ray

901-552-4662
brett@sohomemphis.com

CHEMICALS

Anderson Chemical Company
Alex Carlson

800-366-2477
acarlson@accomn.com

PEERLESS CONTRACT
Umar Rao

604-354-8316
urao@peerlesscontract.com

Auto-Chlor System
Gene Micci
901-521-3102
micci@autochlor.com

COMPUTERS HARDWARE
Cox Business

Alea Riley

404-269-3057

alea.riley@cox.com

Zyxel Communications

Tri Nguyen

800-255-4101

Lri@zyxel.com

COMPUTERS SOFTWARE
Anand Systems Inc

Bhavesh Vakil

209-627-5396
bhavesh@anandsystems.com

H&H Construction

Stacy DePaul

610-898-4543
rihenning@handhcs.com
Jarvis Property Restoration
William Jarvis

586-634-8638
bjarvis@jarvisconstruction.com

Peak Development Partners
Lee Crewson

716-240-9177
leec@teampeak.com

Russell and Dawson Inc
Chirag Thaker

860-289-1100
chirag.thaker@rdaeg.com
CONSULTING

Arkad Business Solutions
Antonio Little-El
404-889-6617
antonio@arkadbizsolutions.com
Bedford Cost Segregation
Randy Thompson
407-478-4037
rthompson@bedfordteam.com

AutoClerk, Inc.

Kevin Velez

623-780-6362
kevin.velez@bestwestern.com

Gillis Consulting and Training
Tammy Gillis

519-240-6990
teillis@gillissales.com

DOCYT Accounting
Sid Saxena
844-663-6298
info@docyt.com

Inn-Flow

John Erhart
919-277-9027
john.erhart@inn-flow.com

M3 Accounting + Analytics
Scott Watson

770-531-3730
scott@m3as.com
SiteMinder

Mike Kantor

800-511-6038
mike.kantor@siteminder.com

GRP Capital

Krishan R. Patel
888-855-0687
info@grpcapital.com

Hotel Brokers International
Glenda Webb

816-505-4315
gwebb@hbihotels.com

HVS

Russ Rivard

214-766-5394
rrivard@ushotelappraisals.com
ICF

Mary Darling

404-321-3211
mary.darling@icf.com

Jacaruso Enterprises Inc.
Melanie Calcagno
210-415-0522
mcalcagno@jacaruso.com

myDigitalOffice

Matt Curry

270-993-1197
matt@mydigitaloffice.com

National Tax Group

Lee Ferry

847-878-6564
[ferry@ntgadvantage.com
Peak Development Partners
Lee Crewson
716-240-9177
leec@teampeak.com
PHD Financial LLC

Paul E. Darrow
480-656-0907
paul@phdfinancialllc.com
Royal Design Inc.
Jolanta Lukus
905-508-5600
jlukus@royaldesign.ca
CONTRACTORS
Amerail Systems, Inc.
Aaron Dearborn
800-451-8221
adearborn@amerailsys.com
Anatole Exteriors

Leela Rao

423-473-7313
leela@anatoleexteriors.com
H&H Construction
Stacy DePaul
610-898-4543
rihenning@handhcs.com
SQD Architects, LLC
Carrie Shell
918-877-0320
carrie@sqdarchitects.com

CREDIT CARD
PROCESSING

American Express

Rebecca Carron
800-528-5200
courtney.robbins@aexp.com
Chase

Faheem Khan

972-324-5510
faheem.khan@jpmorgan.com

Fortis Payment Systems, LLC
Nirav Shah

248-465-9999
nirav.shah@fortispay.com

Shift4 Payments
Shift4 Sales Team
702-597-2480
sales@shift4.com

CULTURED MARBLE/
SOLID SURFACE
PRODUCTS

American Bath Group
Rick Luders

800-443-7269
rluders@abghospitality.com
MPL Company

Sean Jacobs

317-835-9000
sjacobs@mplcompany.net
Shower Walls SAde CV
Karen Borunda
855-219-3751
karen@shower-walls.net
Vanities International LLC
Glenn Schischa
317-831-2717
glenns@vanitiesint.com
DOCUMENT SCANNING
TTI Technologies International
Steven Blidner
646-218-2700, ext. 3
steve@ttitel.com
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DOORS/WINDOWS

Estelles Lighting

Saleem Rizvi

713-270-6800

shahab kazami@estelles
lighting.com

TACC, Inc.

Diane Farr

704-896-3910

john@taccinc.com

ELECTRICITY AND
NATURAL GAS
Ananta Energy Source
Merrill Mangalasseril
312-520-4220
merrillm@goananta.com
Carolina Products, INC
Eric Line

704-364-9029
ericl@cpipanels.com
South Jersey Energy
Mo Patel

609-569-4205
mpatel@sjindustries.com

ELECTRONIC LOCKING
SYSTEMS

Acculock

Dan Brown

866-222-8562
dan@acculock.com

Dormakaba

Bruce Robertson
706-754-3012
bruce.robertson@dormakaba.com
ID&C Wristbands

Caleb Jones

941-739-6935
caleb@idcband.com

Onity, Inc.

Mark G. Lewitt
800-248-6189
mark.lewitt@onity.com
EMPLOYEE BENEFITS/
EMPLOYEE LEASING
ADP, Inc.

Thomas Bell

770-238-4405
thomas.bell@adp.com

Murray Insurance and Financial
Jim Murray
281-499-0377

im@murray.agency

ENERGY MANAGEMENT
Amana PTAC

Byron Cortez

800-647-2982
bcortez@amana-ptac.com

Carrier Enterprise

Rob Gallant

480-249-6516
rob.gallant@carrierenterprise.com
ICF

Mary Darling

404-321-3211
mary.darling@icf.com
National Hot Water

Randy Meyer

888-444-4435
r.meyer@nationalhotwater.com

AAHOA VENDOR PARTNERS

Terracon Consultants, Inc.
Christopher Green
615-490-7239
christopher.green@terracon.com

American Express
Rebecca Carron
800-528-5200
courtney.robbins@aexp.com

RealINSIGHT Marketplace
Rakesh Patel
800-915-7015
rpatel@realinsight.com

ENVIRONMENTAL
CONSULTANTS

Homeyer Consulting Services,
Inc.

Christiana Homeyer
978-851-0100
chomeyer@homeyer.com
Terracon Consultants, Inc.
Christopher Green
615-490-7239
christopher.green@terracon.com

EQUIPMENT/APPLIANCE
PROVIDER

CMV Sharper Finish, Inc
Venkat Tripuraneni
773-276-4800
venkat@cmvsharperfinish.com

Consolidated Laundry

Equipment

Bob Erickson

919-832-4624

berickson@consolidated
laundry.com

Felix Storch Inc/Summit

Appliance

Christopher Fitzpatrick

718-893-3900

christopherf@summit
appliance.com

GE Appliances

Amy Kaiser

502-452-3073

amy.kaiser@geappliances.com

Ascentium Capital, LLC

Mark Kerrutt

281-902-1948

markkerrutt@ascentium
capital.com

Barot Capital, LLC

Parag Barot

423-498-2500

info@barotcapital.com

Bloomfield Capital Partners

Brent Truscott

248-220-2405

btruscott@bloomfieldcapital.com

Customers Bank

Tiffany Kidd

903-363-3848
tkidd@customersbank.com

Farmers State Bank of Alto Pass
Christopher Healy
812-589-2018

chealx@mxfsbcom

Fortis Payment Systems, LLC
Nirav Shah

248-465-9999
nirav.shah@fortispay.com

Fountainhead Commercial
Capital

Chris Hurn

407-233-1504
chris@fountainheadcc.com
Goldman Sachs

Paula Arrojo

212-902-1238
paul.arrojo@gs.com

Hamilton Beach C cial

Casey Schwerdt

800-851-3331

casey.schwerdt@hamilton
beach.com

Ice-0-Matic

Scott Meyer

800-423-3367

scott.meyer@iceomatic.com

GRP Capital

Krishan R. Patel
888-855-0687
info@grpcapital.com
IncredibleBank

Shane Pierson

715-845-5522
spierson@incrediblebank.com

Popcake North America
Nick Dwyer
770-558-3381
ndwyer@popcake-na.com

Southeastern Laundry
Equipment Sales, Inc.
Heather Vila

770-928-0080
sales@selaundry.com

TLC Tri-State Laundry
Companies

Shannon Smith
678-564-1100
janice.davis@tlctristate.com

ESTATE PLANNING
AtulCFP.com

Atul Dubal

925-202-1452
atul@prudentprospera.com
Goldman Sachs

Paula Arrojo

212-902-1238
paul.arrojo@gs.com

New York Life Insurance
C

South Jersey Energy
Mo Patel

609-569-4205
mpatel@sjindustries.com
ENGINEERS

Base4

Blair Hildahl
608-304-5228
blairh@base-4.com

Cuhaci & Peterson Architects
Andres Mogollon
407-661-9100
andres.mogollon@c-p.com

pany
Srinivas (Rosy) Ranga
713-898-8262

srranga@nyl.com

Patel Law Group / Fidelity
National Title

Anish P. Patel

972-650-6848
rpatel@patellegal.com
FINANCING

Access Point Financial

Lori Tirado

404-382-9599
rloerzel@accesspointfinancial.com
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Largo Hospitality Finance Group
Gary J. Coscia

716-204-2200
kvivian@largocapital.com

Mag Mile Capital

Rushi Shah

312-640-7430
rshah@magmilecapital.com

Marcus & Millichap

Brian Hosey

202-536-3750
brian.hosey@marcusmillichap.com

New Leaf Funding

Cory Lockert
321-972-9994, ext. 107
cory@newleaffunding.com

New York Life Insurance
Company

Srinivas (Rosy) Ranga
713-898-8262
srranga@nyl.com

Pacific Premier Bank

Diane Heyden

949-864-8516
dheydon@ppbi.com

Peoples Bank

Phillip Davis

631-949-9000
pdavis@peoplesbanksba.com

Pinnacle Hotel Finance
Tim Maher
954-449-9040
tmaher@pinnacleff.com
PMC Commercial Trust
Kristi Lewis-Hodge
972-349-3200
loans@pmctrust.com

SBA Funding Depot, LLC
Wayne H. Lazarus
404-281-4636
wlazarus@sbafundingdepot.com

Mohawk Group

Adam Furth

770-298-8185
adam_furth@mohawkind.com
MSI Surfaces

Anil Palasamudram
713-570-7000
anil@msisurfaces.com

Scientific Capital Group, Inc.
Ramin Mostaan

949-477-5000
ramin@scicap.com

State Bank of Texas

Melissa Butler

469-200-8245
sandpatel@statebnk.com

Universal Financial Consultants
Vincent Munno

727-669-0109

vmunno@ufc.bz

FITNESS EQUIPMENT
Hotel Fitness

Don Osika

260-434-2428
info@hotelfitness.com

Human Touch

Deborah Joyce
800-355-2762
csadmin@humantouch.com

HydroMassage

Kevin Conaway

727-536-5566
kconaway@hydromassage.com

PEERLESS CONTRACT
Umar Rao

604-354-8316
urao@peerlesscontract.com

Republic Flooring
Amber Huerta
323-201-4200
amber@republicfloor.com

Roca USAlInc.

Archana Dhanji
708-910-2368
archana.dhanji@us.roca.com
TORLYS Inc.

Scott Tye

647-449-1757
scott.tye@torlys.com
Ultimate Mats

David Chapman
972-527-8904
david@ultimatemats.com

FOOD/BEVERAGE
2ndKitchen

Craig Avantini
312-313-5080
craig@2ndkitchen.com

ProMAXima Strength and
Conditioning

John Yager

713-667-9606
[yager@promaxima.com

FLOOR COVERINGS
Atlas Concorde

Michael Sautner
615-573-1379
m.sautner@atlasconcorde.com

Bedrosians- Tile and Stone
Ara Movsesian

559-289-5160
ara.movsesian@bedrosians.com

Embassy Carpets &

Design Center

DarabhaiA. Jilla
800-366-7847,ext. 11

dara jilla@embassycarpets.com

Everstep Flooring

David Martin

423-596-7040

david.martin@everstep
flooring.com

EZ Carpet

Callie Walker

706-529-4424

info@ezcarpet.com

First Choice Décor and More
Darin Dugger

706-271-8023
firstchoicelvp@gmail.com

Floor & Decor Commercial
Flooring

Judy Spill

877-659-2478
patrick.casey@flooranddecor.com

Graniti Vicentia

Megha Raja

713-869-0800
megha@granitivicentia.com

Halstead

Zachary Matthews
706-624-4312
bmatthews@halsteadintl.com

Happy Feet International
Paige Johnson
pjohnson@happyfeetint.com

Avendra

Carol Risett

301-825-0091
carol.riesett@avendra.com

Chicago Custom Foods, LLC
Theresa Boysen

847-350-6050
theresa@chicagocustomfoods.com

Essensa

Julie Strouss

602-410-2957
julie_strouss@premierinc.com

Focus Brands
Rani Bhatt
404-978-4829

rbhatt@focusbrands.com

Golden Corral

Van Ingram

919-500-3873
van.ingram@goldencorral.net

GroupSource

Jason Andrews
913-888-9191
[ason.andrews@group

sourceinc.com
Guest Supply A Sysco Company
Justin Haggart
732-868-2200
jhaggart@guestsupply.com

Pepsi

Karl Bush

336-251-9758
karl.bush@pepsico.com
Popcake North America
Nick Dwyer
770-558-3381
ndwyer@popcake-na.com

FRANCHISE
AGREEMENTS/
LITIGATION SUPPORT
Patel Gaines, LLP

Rahul B. Patel
210-460-7787
marketing@patelgaines.com

FRANCHISING

Best Western Hotels & Resorts
Michelle Zajac

800-847-2429
michelle.zajac@bestwestern.com
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Bingham Greenebaum Doll LLP
Raja Patil

502-587-3759
rpatil@bgdlegal.com
CaptainD’s

Mark Levis

615-231-2067
mark_levis@captainds.com

Choice Hotels International
Tim Shuy

301-592-5000
development@choicehotels.com

Cobblestone Hotels

Josie Kilgore

920-230-2622
jjunker@cobblestonehotels.com
Extended Stay America

Linda Trexler

980-345-1600

ltrexler@esa.com

Focus Brands

Rani Bhatt
404-978-4829
rbhatt@focusbrands.com

G6 Hospitality Franchising, LLC
Lauren France

972-360-9000
france_lauren@g6hospitality.com

Golden Corral

Van Ingram

919-500-3873
van.ingram@goldencorral.net

HILTON, Inc.

Bill Fortier
703-883-1000

bill fortier@hilton.com

Hospitality International, Inc.
Chris Guimbellot

770-270-1180
chris@hifranchise.com

Hyatt Hotels Corporation
Mary Schattenberg
mary.schattenberg@hvatt.com

IHG Hotels & Resorts
Karen Rogow
770-604-5379
karen.rogow@ihg.com

Margaritaville

Rick Cunningham

407-930-7228
rcunningham@margaritaville.com

Marriott International
Eric Jacobs
703-473-6606
eric.jacobs@marriott.com

My Place Hotels of America
Terry Kline

605-229-8684
terry.kline@myplacehotels.com

The UPS Store, Inc.

Karen Crouch
858-455-8800
karencrouch@upsstore.com

Malar Contract Lighting
Nathan Atkins
800-637-4992
nathan@malarlighting.com

Yatra

Lisa Simone
866-567-9009
lisa@shopyatra.com

Wyndham Hotels & Resorts
Kevin Brickner
973-753-7158

kevin.brickner@wyndham.com
FURNITURE/FIXTURES
All4Lodging, LLC

Naresh Bhakta

626-253-6355
nareshbhakta@aol.com
ArtonelLLC.

Michael Calimeri

716-664-2232
michael.calimeri@artonemfg.com

Case Goods Refinishing

Robert Wallis

757-617-4459
robert@casegoodsrefinishing.com

Corsicana Mattress

Rebecca Hewitt

800-323-4349
rebhewitt@corsicanamattress.com

Decorator’s Lighting Inc
Sherman Davis

603-471-3345
sherman@decoratorslighting.com

Dickson Furniture
Manufacturers

Paul Mougel

713-747-0341
pmougel@dicksonfurniture.com

Dongguan Ansonart Building
Materials Co., Ltd

Dora Huang

076-922-2144
dora.huang@ansonarts.com

Foliot Furniture
Mahesh Parekh
702-278-7380

marketing@foliot.com

Hamilton Beach Commercial

Casey Schwerdt

800-851-3331

casey.schwerdt@hamilton
beach.com

Hersha Purchasing & Design
Ben Vaishnav

T17-236-2242
ben.vaishnav@hersha.com
Hospitality Designs

Ruben A. Cohen
877-468-3588
ruben@hospitalitydesigns.com
Hotel Depot, Inc.

Samir Parikh

908-222-9383
samir@hoteldepots.com

0YO Hotels Inc

Stephen Jarrett
+91-9818724954

stephen jarrett@oyorooms.com

Radisson Hotel Group
Phil Hugh
800-336-3301

phil.hugh@radisson
otelsamericas.com

Red Roof

Stephanie Pina

888-473-8861
spina@redroof.com

Serendipity Labs, Inc.
Kristen Pike

404-312-8660
kpike@serendipitylabs.com

Sonesta + RLH Corp
Jordan Langlois
509-777-6330
jordan.langlois@rlhco.com

HotelFurniture.com
Ashleigh Baker

800-750-1174
marketing@hotelfurniture.com

Human Touch

Deborah Joyce
800-355-2762
csadmin@humantouch.com

Innovative Furnishings
Rohan Patel

404-236-9690
sales@innfurnishings.com
JTB Furniture

Jake Brown

800-654-3876
jake.brown@ijtbfurniture.com

Matrix Hospitality Furniture Inc.
Dilpreet Deol

647-847-1299
kdeol@matrixhospitality.ca

Modern Forms/ WAC Lighting
Harry Moshos

800-526-2588
harry.moshos@waclighting.com

Northland Furniture Company
Brian Noll

800-497-7591
sales@northlandfurniture.com

Ophardt Hygiene
Adam Powell
905-563-4987
apowell@ophardt.com

Prime Hospitality Group LLC
Jim Donnelly

931-762-5959
jim@primehospitalitygroup.com

Roca USAInc.

Archana Dhanji
708-910-2368
archana.dhanji@us.roca.com

Sara Hospitality
Sangeeta Agarwal
678-360-5117
sarabizsolution@gmail.com

Southern Hospitality
Furniture LLC

Brett Ray

901-552-4662
brett@sohomemphis.com

Suncoast Aluminum Furniture
Prakash C. Varshney
239-267-8300
paul@suncoastfurniture.com

HEATING/AIR
CONDITIONING
Amana PTAC

Byron Cortez
800-647-2982
bcortez@amana-ptac.com

Builders Direct Depot

Chung Khoung

832-384-7272

info@bddllc.com

Carrier Enterprise

Rob Gallant

480-249-6516
rob.gallant@carrierenterprise.com

Friedrich Air Conditioning
Company

Dave McDonald
800-399-7822
dmcdonald@friedrich.com

GE Appliances

Amy Kaiser

502-452-3073
amy.kaiser@geappliances.com

NEILMAX INDUSTRIES INC
Niranjan B. Patel
908-756-8800
neilmax123@aol.com

Prem Supply, LLC

Deepak I. Panchmia
806-745-6651

deepak.panchmia@
premsupply.com

PTAC4 Less

David Howell

855-817-4747
david@ptaccrew.com

Tempur Sealy International, Inc.
David Wiles
336-861-3566
laurinda.cooper@tempursealy.com

PTAC Cleaning Solutions, LLC
Phillip Martin

186-662-36221
admin@hotelairsystems.com

The Living Company
Laurie Provin
469-687-8983
Iprovin@livingcompany.com
Wayfair LLC

Daniel Walraven
857-306-1162
dwalraven@wayfair.com

GRAPHICS

Ace Signs

Jason Offutt
800-224-1366
jason@acesigncompany.com
American Image
Jackie Larson
201-384-9200
jackiel@ahsign.com
HARDWARE

Fabtex Inc.

Sheila Sudra
800-778-2791, ext. 341
sheila.sudra@fabtex.com
FlexCartLLC

Edward Guirlinger
614-348-1720
eguirlinger@flexcartllc.com
Lowe’s ProServices
Julie Patel
404-640-8657

earl. madison@lowespro
supply.com

Kimball Hospitality
Charles Bastien
800-634-9510
chris.eckstein@kimball
nospitality.com

Lang Furniture Inc.

Lyle Lang

715-387-1690
lyle.lang@langfurniture.net

Snap Power

Brooks Christiansen
385-225-9837
brooks@snappower.com
TACC, Inc.

Diane Farr
704-896-3910

john@taccinc.com

HOTEL GUIDES/MAPS/
DIRECTORIES

North American Directory
Services

Mike Gaylord

800-638-8445
tate@guideaguest.com

HOTEL/MOTEL BROKERS
Atlas Hospitality Group

Alan X. Reay

949-622-3400. ext. 409
alan@atlashospitality.com

Colliers International
Helen Zaver
404-877-9207
helen.zaver@colliers.com

G6 Hospitality Franchising, LLC
Lauren France

972-360-9000
france_lauren@g6hospitality.com

Hospitality International, Inc.
Chris Guimbellot

770-270-1180
chris@hifranchise.com

Hotel Broker One

Amber Bergman
405-810-1414
amberb@hotelbrokerone.com

Hotel Brokers International
Glenda Webb

816-505-4315
gwebb@hbihotels.com
Leisure Real Estate Advisors,
LLC

BrentA. Jaynes

913-894-5252
bjaynes@leisurerealestate.com

Marcus & Millichap

Brian Hosey

202-536-3750
brian.hosey@marcusmillichap.com

Mumford Company

Karen Holland

757-873-0962, ext. 309
kholland@mumfordcompany.com

Tabani Realty

Salman S. Tabani
214-226-7500
stabani@tabanirealty.com
Timm and Associates, Inc.
Greg Timm

952-932-9987
info@timmhotelbroker.com

HOUSEKEEPING/
JANITORIAL SERVICES
Auto-Chlor System

Gene Micci

901-521-3102
micci@autochlor.com
Ecolab, Inc.

Tori Hollaway

800-352-5326
tori.hollaway@ecolab.com

Ferguson

Solutions Center
888-334-0004
facilities.supply@ferguson.com

GroupSource

Jason Andrews

913-888-9191

jason.andrews@group
sourceinc.com

P&G Professional

Rohan Varty

609-933-2925

varty.r@pg.com

Sanitaire

Justin Sperry

616-453-4451
justin.sperry@bissell.com
Spartan Chemical Company, Inc
Dave Reed

800-537-8990
dreed@spartanchemical.com

Sunburst Chemicals
Teghan Murphy
952-886-3691
teghan.murphy@sunburst
chemicals.com

UniMac - Alliance
Laundry Systems

Bill Brooks

800-587-5458
bill.brooks@alliancels.com

UNX Industries, Inc.
Jessica Nobles
252-7156-8616
jessica.nobles@unxinc.com
Vileda Pro USA

Juan Marcano
800-687-0557
juan@viledaprousa.com

ICE MACHINES/VENDING
Ice-0-Matic

Scott Meyer

800-423-3367
scott.meyer@iceomatic.com

IN-ROOM AMENITIES
2ndKitchen

Craig Avantini
312-313-5080
craig@2ndkitchen.com

BDK America,

“The Teaching of Buddha”
Bill Teague

619-248-3749
bteague@bdkamerica.or,

Dish Business
Tyler Floyd
303-723-1854
tyler.floyd@dish.com
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Global Safe Corporation
Harvey Brodach
800-545-4947
h.brodach@hotelsafes.com

HD Supply Facilities
Maintenance

Bree Lewis

800-431-3000
bree.lewis@hdsupply.com

Hospitalityl
Babita Patel
714-343-5875
babitapatel@hospitalityl.net

Minibar Systems

Walt Strasser

301-309-1100
walt.strasser@minibarna.com

Showtime Networks Inc.
Doug Markott

770-698-6937
doug.markott@showtime.net

Squatty Potty

Keith McQuaid
801-831-3258
keith@squattypotty.com
World Cinema, Inc.
EllaAhmed
713-266-2686
eahmed@wcitv.com

INSURANCE

Crossroads Insurance Recovery
Advocates, LLC.

Edward Shinn

713-553-4121
ed@crossroadsira.com

Goodman Gable Gould Adjusters
International

Scott Greenwald

770-434-4900
sgreenwald@gggco.com
MassMutual

Ana Lucia Divins

860-835-8612
analuciadivins@massmutual.com

AAHOA VENDOR PARTNERS

Young Adjustment, Public
Adjusters

Michael N. Reiter
215-654-6800
mreiter@youngadjustment.com

INTERACTIVETV
SERVICES/TELEVISIONS
ALVI SATELLITES

Prashant Ajmera
678-957-8700
alvisatellites@gmail.com

Enseo, Inc.

Natalie Hunter
972-234-2513
nhunter@enseo.com

Gold Star Systems

Mark Palmer

972-495-4075
sales@goldstarsystems.com

Hotel Internet Services
Gary Patrick
866-265-7575
gary@hotelwifi.com
KniTec, Inc

Kayla Gephart
866-469-7111
kayla@knitec.com

Sight and Sound
Jimmy Newton
281-499-4373
jnewton@sightandsound.TV

INTERIOR DESIGNERS
Carver & Associates, Inc.
Larry Carver

770-446-2677
lcarver@carverassoc.com

DesignCell Architecture
Scott Brown
702-403-1575

scott@design-cell.com

Elkay Interior Systems (EIS)
Charles Welch

800-837-8373
charles.welch@elkay.com

Michael A. Starr Insurance Inc.
Lekha D. Patel

717-263-1752
mic@insurewithstarr.com

Murray Insurance and Financial
Jim Murray

281-499-0377

jim@murray.agency

Petra Risk Solutions

Amie Patel

800-466-8951
amiep@petrarisksolutions.com

Hotel Depot, Inc.
Samir Parikh
908-222-9383
samir@hoteldepots.com
Innvision

Desirey Hasker
678-967-2020
dhasker@innvision.net

Royal Design Inc.
Jolanta Lukus
905-508-5600
jlukus@rovyaldesign.ca

Price & Ramey Insurance
Hunter Walling
423-246-6161
hwalling@priceramey.com

Rosen Affiliates

Brett Rosen
732-540-8318
brett@rosenaffiliates.com

Smith Brothers Insurance, Inc
Anand Patel

860-430-3319
apatel@smithbrothersusa.com

Star City Insurance
John Jones

540-318-7827
starcityins@gmail.com
Texas Commercial Agency
Sofia Hamirani
469-237-8349
sofia@texcommercial.com
The Insurance Center
Aran Kagan

910-274-2525
akagan@ticnc.com
Worldclaim

Russell Heath
800-470-4700
rheath@worldclaim.net

Star Textile, Inc.
Tanya Hendershot
586-758-2700
tanya@startextile.com

INTERNET SERVICES
Allbridge

Craig Snelgrove
888-243-9476
sales@allbridge.com
Enseo, Inc.

Natalie Hunter
972-234-2513
nhunter@enseo.com
Fourteen IP INC

David Johnson
407-204-1614
david.johnson@fourteenip.com

Groove Entertainment
Technologies

Anthony Fleming
801-260-9095
anthony@getgrooven.com
Guest Trends Inc.

Steve J. Lewis
858-430-8107
slewis@guesttrends.com
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Hotel Internet Services
Gary Patrick

866-265-7575
gary@hotelwifi.com
Macrotech

Dipak Patel

650-376-2163
dipak.patel@macrotech.net

Snap Power

Brooks Christiansen
385-225-9837
brooks@snappower.com
Techno USALLC

Dax Patel

678-456-4810
technoled@technoledlights.com

Barot Capital, LLC

Parag Barot

423-498-2500
info@barotcapital.com
Bloomfield Capital Partners
Brent Truscott

248-220-2405
btruscott@bloomfieldcapital.com

Perfect Cloud Solutions
George Dempsey
303-557-0371
gdempsey@pcscu.com
Review my Room

Nadia Alarakhia
863-617-6545
nadia@reviewmyroom.com

The Living Company
Laurie Provin
469-687-8983
Iprovin@livingcompany.com

Creative Lending Solutions
Prajesh N. Patel
847-278-7310
ppatel@clsolutionscorp.com

USALEDs, Inc.

Tarunkumar Patel
551-998-4923
usaledswholesale@gmail.com

Largo Hospitality Finance Group
Gary J. Coscia

716-204-2200
kvivian@largocapital.com

Safety NetAccess
Ashley Allard
617-268-1134
astoutzenberger@safety

netaccess.com
Spectrum Enterprise
Stephanie Pitts
212-379-5826
stephanve.pitts@charter.com

Techguru Inc

Suraj Patel

704-457-5780
xzaviar.boston@techguru.net
Zonetaillnc

Mark Holmes

416-994-5399
mark@zonetail.com

LAMPS/LAMPSHADE
LIGHTING
All4Lodging, LLC

Naresh Bhakta
626-253-6355
nareshbhakta@aol.com

Decors USALLC
Deepak Sony
732-486-8520
deepak@decorsusa.com
Estelles Lighting
Saleem Rizvi
713-270-6800
shahab.kazami@estelles

LAUNDRY EQUIPMENT
AAdvantage Laundry Systems
Marcela Veloz

800-880-2138
mveloz@aadvantagelaundry.com

Consolidated Laundry
Equipment

Bob Erickson
919-832-4624
berickson@consolidated

aundry.com
Laundrylux

John Oliveira
516-313-4717
joliveira@laundrylux.com
PAC Industries, Inc.
Joseph J. Leo
T17-657-0407
joe@pacindustries.com
Pellerin Laundry
Machinery Sales, Co.
Tiffany Ramano
504-467-9593, ext. 7755
sales@pellerinlaundry.com

Southeastern Laundry
Equipment Sales, Inc.
Heather Vila
770-928-0080
sales@selaundry.com
TLC Tri-State Laundry
Companies

Sh 1 Smith

Fanlight Corp

Connie Pan
909-930-6868
connie@fanlightinc.com
Highline LED

Vishal Patel
501-200-7770
usasales@highlineled.com

LED King

Danny Ali

972-243-5464
ledkingtx@gmail.com
Malar Contract Lighting
Nathan Atkins
800-637-4992
nathan@malarlighting.com

678-564-1100
janice.davis@tlctristate.com

UniMac - Alliance
Laundry Systems

Bill Brooks

800-587-5458
bill.brooks@alliancels.com

LEASING EQUIPMENT/
APPLIANCES

AAdvantage Laundry Systems
Marcela Veloz

800-880-2138
mveloz@aadvantagelaundry.com
Ascentium Capital, LLC

Mark Kerrutt

281-902-1948
markkerrutt@ascentium

Modern Forms/ WAC Lighting
Harry Moshos

800-526-2588
harry.moshos@waclighting.com

Persona, Inc.

Mike Peterson

800-843-9888
mpeterson@personasigns.com

Procure Hospitality
Jyotish Patel

415-704-8799
shishir-patel@hotmail.com
RCA Commercial

Shawn Brovold
800-722-2161
sales@rcacommercialtv.com

capital.com
NEC Corporation of America
Mike Gray
214-262-6154
mike.gray@necam.com

LINENS/TEXTILES
JDT Worldwide
Daniel Kral
212-400-7570
dan@jdtww.com

LOAN CONSULTANTS
Access Point Financial

Lori Tirado

404-382-9599
rloerzel@accesspointfinancial.com

Sarin- Ledtech

Mahendi Thobhani
713-534-4296
mthobhani@sarinenergy.com

Arkad Business Solutions
Antonio Little-El

404-889-6617
antonio@arkadbizsolutions.Ccom

Mag Mile Capital

Rushi Shah

312-640-7430
rshah@magmilecapital.com

New Leaf Funding

Cory Lockert
321-972-9994, ext. 107
cory@newleaffunding.com

Pinnacle Hotel Finance
Tim Maher
954-449-9040
tmaher@pinnacleff.com
Scientific Capital Group, Inc.
Ramin Mostaan
949-477-5000
ramin@scicap.com
State Bank of Texas
Melissa Butler
469-200-8245

sandpatel@statebnk.com

MAINTENANCE SUPPLIES
Ferguson

Solutions Center

888-334-0004
facilities.supply@ferguson.com

FlexCartLLC

Edward Guirlinger
614-348-1720
eguirlinger@flexcartllc.com

HD Supply Facilities
Maintenance

Bree Lewis

800-431-3000
bree.lewis@hdsupply.com

Lowe’s ProServices
Julie Patel
404-640-8657

earl.madison@lowespro
supply.com

PTAC Cleaning Solutions, LLC
Phillip Martin

186-662-36221
admin@hotelairsystems.com

MANAGEMENT
COMPANIES

Cobblestone Hotels

Josie Kilgore

920-230-2622
jjlunker@cobblestonehotels.com
Daryon Hotels International LLC
Nicholas Vasseghy
917-426-9002
nicholas@daryon.com

IHG Hotels & Resorts

Karen Rogow

770-604-5379
karen.rogow@ihg.com

IPD Hospitality, Inc.

Richard Norton

770-904-5223
nortonrick@ipdhospitality.com
Radisson Hotel Group
PhilHugh

800-336-3301
phil.hugh@radisson

hotelsamericas.com
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Sonesta + RLH Corp
Jordan Langlois
509-777-6330
jordan.langlois@rlhco.com

MANAGEMENT
CONSULTANTS
AutoClerk, Inc.

Kevin Velez

623-780-6362
kevin.velez@bestwestern.com

Client Concierge Sales
Management Group

Dina Coventry

603-339-1679
dina@cc-smg.com

Daryon Hotels International LLC
Nicholas Vasseghy
917-426-9002
nicholas@daryon.com

IPD Hospitality, Inc.

Richard Norton

770-904-5223
nortonrick@ipdhospitality.com

Price & Ramey Insurance
Hunter Walling
423-246-6161
hwalling@priceramey.com

MATTRESSES/

BOX SPRINGS

Corsicana Mattress

Rebecca Hewitt

800-323-4349
rebhewitt@corsicanamattress.com

Eclipse International

Stuart Carlitz

856-296-2018
grementer@eclipsebedding.com

Forever Foundations &
FrameLLC

Dennis Rodgers

714-833-8639
dennis.r@foreverfoundations.com

Restonic

Jayesh Patel

224-829-0440
[patel@restonic.com

Serta Simmons Hospitality
Bedding

Mike Ryan

404-307-3909
mryan@sertasimmons.com

Somnum Mattress by
Lippert Components
Dan Lechlitner
547-536-0084
dlechlitner@lcil.com

Tempur Sealy International, Inc.
David Wiles
336-861-3566
laurinda.cooper@tempursealy.com

MISCELLANEOUS
1st Service Solutions
Sarah Walsingham
817-756-7227
ahambly@1stsss.com
A.L.Bruns and Company
Aaron Bruns
678-313-7369
aaron@albrunsandco.com

AavGo Hospitality
Mrunal Desai
713-307-2007
mrunal@astics.io

AC RadioCom

Anthony Cataldo
888-271-0647
acataldo@acradiocom.com

Acuity, A Mutual Insurance
Company

Chelsea Burris
800-242-7666
chelsea.burris@acuity.com

Advanced Insurance Services
Deepak Sharma

346-226-6319
deepak@aisusainc.com
Affordable Insurance &
Financial Services

Roma Pithadiya

972-693-3315
romapithdia@gmail.com
Air2Data HSIA

Shirlene Peck

435-723-2020
sales@air2data.com

Alerteer DBA of Sattrix USA, LLC
Perry Mehta

844-4-ALERTEER
perry@sattrixusa.com

All County Paving

Robbye Chasteen
561-588-0040
rchasteen@allcountypaving.com

American Bath Group LLC
Bas De Vuyst

800-443-7269
bas@imitoday.com
American Membrane LLC
Jagdish Patel

832-908-8763
info@americanmembrane.us

Brandstand Products
Kristin Kritz
972-783-2798
kkritz@brandstand.com

Breazeale, Sachse &
Wilson, L.L.P

Ernst Preis

504-584-5470

Breeze Creative

Kristin Barrueta
786-650-9970
kristinb@breezecreative.com

Ectek International Inc.
WENYI ZHANG
416-564-4617
wenyi@ectek.org
Edenburg Hospitality Inc
Ignacia Edenburg
305-477-4222
iedenburg@edenburg
Employers HR, LLC

Brian Henderson
727-712-0909
mhenderson@employershr.net

Brunswick Bowling

Mark Lambourne

231-725-4652

mark.lambourne@brunswick
bowling.com

Canary Technologies Corp.

Erika Salazar

877-7139-1545

bmichalis@canary
Lechnologies.com

Canyon Creek Lodging

Chris Baggett

469-557-1146

chris.baggett@canyoncreek
lodging.com

Champion PTAC, LLC

AmeriTech Distribution
Himesh Jeram
877-380-2435
himesh@ameritechus.com

Apollo Designs
SK Patel
336-886-0260

sk@apollodesigns.net

Audio Video Exclusives
Craig Holmes

206-226-0806
craig@avexclusives.com
Automated Retail Technologies
Kevin Daly

941-879-8375
kevin@automatedrt.com

Axis Hospitality - Division of
Axis Worldwide

Chris Margiotta
636-787-0000
chris@axiswwsc.com

Barnes Employment Group
Todd Barnes

888-391-1813
todd@emailbarnes.com

Barsala

Michael Monu
401-338-8959
michael@barsala.com

BeHome247

Lino Maldonado

888-641-7094
lino@behome247.com
Benechoice Inc.

Elsie Fairchild

717-490-6313
elsie.fairchild@benechoice.com

Blaze Away

David Mallie
216-513-5531
david@aromacountry.com

Boston Trade Interior Solutions
Ankur Patel

630-543-2323
patel@bostontrade.com
Boston’s Pizza

Ryan Reeves

972-484-9022

Brand Standard Furnishings
Ansley Sanderson
877-7177-5994

ansley@brandstandard
¥urmsﬁmgs.com

Chris Gorman

954-568-3400
info@champion-ptac.net

CIMA Cash Handling America INC
Vik Devjee

832-974-8420
vik@cima-america.com

Citadel FM

Mitul Patel

781-591-9094
m'\tuMlll@}@hoo.com
Cloudbeds

Sebastien Leitner

619-246-2667
sebastien.leitner@cloudbeds.com

Firmo
Heather Gilpatric
941-917-0494

Flatbox Media Solutions

Robert Willkomm

213-784-5633

robert@flatboxmedia
solutions.com

Florida’s Natural

Billy Watson

863-676-1411

billy.watson@floridasnatural.com

French Heritage, Inc -
FurnPROtect
Jacques Wayser
336-882-3565
jacques@frenchheritage.com
Gauthier Murphy &
Houghtaling LLC
John Houghtaling, Il
504-456-8600
john@gmhatlaw.com
GettinLocal

Vito Pagano
877-852-1171
vito@gettinlocal.com
GitGo

Amy Infante
312-636-7384

amyl@gitgogroup.com

Coreslab Structures Atlanta Inc.
ARTHUR ALVAREZ

770-471-1150
aalvarez@coreslab.com

Covenant Underwriters

Daniel Murray

346-330-3777
daniel@covenantunderwriters.com

Curve Hospitality
Sargent Khan
281-619-1800
curvehospitality@gmail.com

Dady & Gardner, P.A.
612-359-9000
rkgardner@dadygardner.com

Dehumidified Air Solutions

Daniel Kerr

833-327-4822

daniel.kerr@dehumidifiedair
solutions.com

Dellisart LLC

DouglasE. Artusio
770-329-8004
douglas.artusio@dellisart.com

Digitron System, Inc.

Dipak Mistry

610-745-2747
dmistry@digitronsystems.com

Dogwood Hospitality Solutions

Scott Boliek

336-650-9724

scott.boliek@dogwoodbuilding
supply.com

DPA Attorneys at Law

Darshan Patel

760-372-0007

dpatel@dpaattorneys.com

Draco Hygienic Products
Cole Wilcox

909-933-1000
cole@draco.com

Global Surface LLC

Rajesh Patel

813-981-0342
globalsurfaceusa@gmail.com

Hospitality With A Flair

Halee Whiting

585-967-8898
halee@hospitalitywithaflair.com

Hotel Emporium Inc.

Andy Desilva

310-329-4141
adesilva@hotelemporium.com

Hotel Equities

Joe Reardon

678-578-4444
jreardon@hotelequities.com

Hotelpetsupply.pet
404-625-9606

angelina@pets2go.pet

Hotels Made Easy

Jessica Hughes

904-807-5030
jhughes@hotelsmadeeasy.com

Hotstats

David Eisen

877-255-5022
david.eisen@hotstats.com

Hultman & Joshi
Nikhil Joshi
941-218-2800

HydroMassage

Kevin Conaway

727-536-5566
kconaway@hydromassage.com

IDeaS
Mike Chuma
952-698-4200

mike.chuma@ideas.com

Impulsify, Inc

Adam Smock
888-306-3252
adam@impulsifyinc.com
InterMountain Hotels
Christie Patterson
301-312-7333
christiep@immbhotels.com

International WELL

Building Institute

Elizabeth Miles

847-912-5014
elizabeth.miles@wellcertified.com

Groups360
Tim Flors
615-972-5119

info@groups360.com

HALL Structured Finance
Mike Jaynes
214-269-9540

Hamilton, Miller & Birthisel
Jennifer Miller Brooks
305-379-3686
jmiller@hamiltonmillerlaw.com

Hansgrohe Inc.

Thomas Macherelle

800-334-0455

thomas.macherelle@
hansgrohe.com

Hart Advisors

Tanya Little

972-239-8088

HCareers

Doug Tutt

800-832-3738

doug tutt@hcareers.com

Henkel Corporation

314-343-8391

alex.alkhalaf@henkel.com

Highgate

Kurt Montgomery

469-460-5267

kmontgomery@highgate.com

Hospitality WiFi

Melanie Swiderek

800-307-1044

mswiderek@dvwdvr.com

IronClaim

Nicholas Brubaker
404-579-1059
nbrubaker@worldclaim.net

Jansen/Adjusters International
David Moore

800-526-7361
davidm@Jansenai.com

Jeremiah’s Italian Ice
Richard Schanz
407-622-1868
rick.schanz@jeremiahsice.com

Jerry Osborne & Associates
Jerry Osborne

901-606-1647
joshuahosborne@outlook.com

KB Tax Deviser CPAs
Minal Babaria
610-989-2814

LaRuche ImportsInc
Uche Kanu

713-995-9090
uche@larucheimports.com

Legacy Lending Partners

Pritesh Gandhi

847-791-1553

pritesh@legacylending
partners.com

LG Fulfillment

Eric Scott

800-918-4000

eric.scott@lg-fulfillment.com

Liberty SBF

Lon Cohen

631-294-5542

lcohen@libertysfb.com
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Merchaneer
Bob Ekman
630-240-4747

robert.ekman@moream.com

Merchants Bank of Indiana
Sherwin Patidar

312-806-2726
spatidar@merchantsbanksba.com

MHO Hotels

Keshin Patel
609-756-9300
keshin@mhohotels.com
Mid Atlantic Commerical
CapitalLLC

Samir Patel
540-825-9800
samir.r.patel@maccllc.com

Millex

Susan Wright
678-514-3400
susan@millex.net

Millex

Susan Wright

678-514-3400

susan@millex.net

National Solutions

Keith Hudgins

404-808-1771
samples@nationalsolutions.com

AAHOA VENDOR PARTNERS

Raffel Systems LLC
Brian Mork
920-268-3873
bmork@raffel.com
Raizner Law

Grant Beehler
gbeehler@raiznerlaw.com

Refined Parking Solutions LLC
Dilshan Singh

877-658-1436
dilshansingh@refinedparking.com

Regus Management Group, LLC
Kurt Ullman

615-282-9308
kurt.ullman@regus.com

Relay

Katelyn Kelley
732-718-4214
bsharnak@relaypro.com

RESCON Restoration and
Construction

Robin Davis

833-473-7266
rdavis@gorescon.com

Restoration Builders

Tech Insurance Agency Inc
Murali Thalluri

512-917-8686
murali@techinsuranceinc.com

Technology and Internet
Anthony Clark
888-484-4649

The Claro Group
KarlKillian

713-454-7729
kkillian@theclarogroup.com

NOISE CONTROL
MODIO Guestroom
Acoustic Control
Megan Boehm
905-332-1730
mboehm@logison.com

OFFICE PRODUCTS
Coast To Coast Computer
Products, Inc.

Kyle Kurtz

800-231-4553
kkurtz@coastcoast.com

The Claro Group

Karl Killian

713-454-71729
kkillian@theclarogroup.com

TvishaInc.

Vinit Shah

347-832-7461

Unite Private Networks
Brian Hoisington
866-813-3608
brian.hoisington@upnfiber.com

Universal Green Group

Brijesh Patel Hemal Doshi

630-930-8980 866—775—277

bipatel@restorbuildersil.com hemal@universalgreengroup.com
Virdee

Ronnie Patel Insurance Agency

Nationwide Payment
Systems Inc.

Allen Kopeland
954-772-9008
Allen@npsbank.com
NewGen Advisory

Dinesh Rama
602-648-2700
dan.rama@newgenadv.com

NextGen Hospitality
Consultants

Sean Patel

210-478-2734
sean.p@nextgen-consultants.com

Nomadix

Paul Payette

818-575-2505
paul.payette@nomadix.com

Offit Kurman

Eric Tucker
301-575-0300
etucker@offitkurman.com

Pandion Optimization Alliance
John Coyle

585-273-8185
jcoyle@pandionalliance.com

Paymerang
Corbin Allen
877-680-7332

caHen@Eaxmerang.com
Pinnacle Communications
Kayla Walter

701-365-8418
kwalter@pinn360.com
PPDS

Scott Adams

470-395-0179
scott.adams@epius.com

Predictive Minds

Romal Jayswal

479-616-2458
support@thepredictiveminds.com
Premier Claims

Bhavin Patel
877-219-0049

PSI

Lance Ellis

678-517-4709
lellis@placeservicesinc.com

Ronnie Patel

281-752-8000
rpatel@patelfinacial.net
Royal Basket Trucks

Cindy Lapidakis
608-358-1302
clapidakis@royal-basket.com

Branigan Mulcahy
512-795-1596
branigan@virdee.co
Visual Matrix PMS
Kristin Herring
214-291-4000
k.herring@vmpms.com

Rulon International

Andrew Seidel

904-584-1400
nationalaccounts@rulonco.com

RX Music

Alex Rizhanovsky
866-284-3269
info@rxmusic.com

Safemark
Jeffery Cohen
407-299-0044

‘hough@safemark.com
Saltzman Law Group
Richard Saltzman
973-933-2418
rs@saltzmanlg.com

Sandin Insurance Group
Dave E. Sandin

503-381-8583
dave@sandininsurance.com
SATCOM HD SOLUTIONS LLC
Thomas Johnson Il
832-777-6189

SEL Global

David Cunningham
416-566-5875
david.cunningham@selglobal.com

Sidewalk Labs
949-436-6429
johnathan@sidewalklabs.com

Signature Flooring
James Coker
706-459-0195
jcoker@signatureflooring.com
Stay-N-Charge
Anthony Booth
855-387-5847
tonyb@stayncharge.com
Suncast Commercial
Gina O’Brien
562-441-7088
gobrien@suncast.com

R. Yates & Associates Insurance
Agency, Inc

Rodda Yates Schara
830-816-6601
rodda@yatesinsurance.com

SunPoint Public Adjusters, Inc.
Elaine B. Gulino
888-247-7865

elaine@sunpoint.us
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VTech Communications Inc.
Chad Collins

503-596-1200
ccollins@vtechhotelphones.com

Lungsal

Stanley Chen
714-671-9788
stanlev@lungsal.com

ONLINE RESERVATION
SYSTEMS

Anand Systems Inc

Bhavesh Vakil

209-627-5396
bhavesh@anandsystems.com
CYBERWEB Hotels, LLC.
Bhavish H. Bhutta
813-731-1960
bhavish@cyberwebhotels.com

Uponor

Terry Pappas
312-497-7095
terry.pappas@uponor.com

PRINTING/DESIGN/
PRODUCTION

Coast To Coast Computer
Products, Inc.

Kyle Kurtz

800-231-4553
kkurtz@coastcoast.com

North American Directory
Services

Mike Gaylord

800-638-8445
tate@guideaguest.com
Sable Hotel Supply

Ashok Shah

866-628-4274
ashok@sablehotelsupply.com

PURCHASING/SALES
FURNISHINGS

Carver & Associates, Inc.
Larry Carver
770-446-2677
lcarver@carverassoc.com

Laundrylux

John Oliveira

516-313-4717
joliveira@laundrylux.com
SiteMinder

Mike Kantor

800-511-6038
mike.kantor@siteminder.com

OUTDOOR FURNITURE
Hotel Fitness

Don Osika

260-434-2428
info@hotelfitness.com

Watts Aerco PVi Lync
Kaushik Mashettiwar
845-580-8000

kaushik.mashettiwar@

wattswater.com
Windstream
Judy Bruk
561-981-2136
judy.bruk@windstream.com
WizeHire
Madison Mask
817-914-7623
sid@wizehire.com

X quic
Ami Shah
610-750-4480

Ygrene Energy Fund
Emily Ramey
415-261-7578
emily.ramey@ygrene.com
YourHotelBff.com
Jason Smith
844-998-0022
jason@yourhotelbff.com

ZIPS Franchising LLC
Abhi Parikh
717-495-7995
aparikh@321zips.com
ZonePro

Dawn Reiner
989-966-8776
dreiner@zonepro.com

NATURAL STONE
PRODUCTS

Floor & Decor

Commercial Flooring

Judy Spill

877-659-2478
patrick.casey@flooranddecor.com

Natural Stone Gallery
Steven Lee
713-778-0888

nsggranite@gmail.com

Suncoast Aluminum Furniture
Prakash C. Varshney
239-267-8300
paul@suncoastfurniture.com

PAYROLL PROCESSING
ADP, Inc.

Thomas Bell

770-238-4405
thomas.bell@adp.com
INFINITIHR

Daniel Mormino MBA, CFE,
CMHS®

623-455-6234
daniel.mormino@infinitihr.com

PEST CONTROL
PRODUCTS/SERVICES
Bed Bug- Heat Doctor/Prevsol
Jeff Zimmerman

517-936-9415
jeffrzimmerman@hotmail.com

Innvision
Desirey Hasker
678-967-2020

dhasker@innvision.net

RENOVATION/
REMODELING

Amerail Systems, Inc.
Aaron Dearborn
800-451-8221
adearborn@amerailsys.com
BCl Acrylic

Chuck Smith

847-963-8827
csmith@bciacrylic.com
Case Goods Refinishing
Robert Wallis

757-617-4459
robert@casegoodsrefinishing.com

CertaPro Painters
John Bernauer
724-513-0901

[bernauer@certapro.com
Colliers International
Helen Zaver
404-877-9207
helen.zaver@colliers.com

EZ Carpet

Callie Walker
706-529-4424
info@ezcarpet.com

Safe Step, Inc.

Dilip Patel
952-358-3655
dilip.patel@safestep.com

Oorkin, LLC

Tyler Love
404-888-2786
tlove@rollins.com

PLUMBING SUPPLIES
American Bath Group

Rick Luders

800-443-7269
rluders@abghospitality.com
Delta Faucet Company

Clinton Cardinal

317-752-8688
clinton.cardinal@deltafaucet.com

Sherwin-Williams

Matt Wessel

724-993-1900
matthew.m.wessel@sherwin.com
Unique Refinishers

Lynne Cagle

800-332-0048
lynne@uniquerefinishers.com

RESTORATION

Jarvis Property Restoration
William Jarvis

586-634-8638
bjarvis@jarvisconstruction.com

Gerber Plumbing Fixtures
Art Rehner

630-410-0024
art.rehner@globeunion.com

Safe Step, Inc.

Dilip Patel
952-358-3655
dilip.patel@safestep.com

Rinnai
Dipesh Parekh
800-621-9419

engineering@rinnai.us

Unique Refinishers

Lynne Cagle

800-332-0048
lynne@uniquerefinishers.com
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RISK MANAGEMENT
SERVICES

Homeyer Consulting
Services, Inc.

Christiana Homeyer
978-851-0100
chomever@homever.com
Michael A. Starr Insurance Inc.
Lekha D. Patel

717-263-1752
mic@insurewithstarr.com
Petra Risk Solutions

Amie Patel

800-466-8951
amiep@petrarisksolutions.com
Smith Brothers Insurance, Inc
Anand Patel

860-430-3319
apatel@smithbrothersusa.com
Worldclaim

Russell Heath

800-470-4700
rheath@worldclaim.net

ROOFING

N.E.G Audio Visual Inc.
Silvio Carnovale
416-749-4000
silvio@negltd.com
Onity, Inc.

Mark G. Lewitt
800-248-6189

mark.lewitt@onity.com

SIGNS

Ace Signs

Jason Offutt

800-224-1366
jason@acesigncompany.com
American Image

Jackie Larson

201-384-9200
jackiel@ahsign.com

Colite International

Adam Regenthal
803-543-1508
aregenthal@colite.com
HOTELSIGNS.com

Crystal Simpson
888-273-8726
crystalsimpson@hotelsigns.com

Southeastern Roofing Company
Adrian Richards

420-228-0766
adrian@southeasternroofing.com

Thermal Guard

Carey Rockwell

972-906-1143
carey@thermalguardroofing.com

SBA LENDER

Creative Lending Solutions
Prajesh N. Patel
847-278-7310
ppatel@clsolutionscorp.com

Customers Bank

Tiffany Kidd

903-363-3848
tkidd@customersbank.com

Fountainhead Commercial
Capital

Chris Hurn

407-233-1504
chris@fountainheadcc.com

IncredibleBank

Shane Pierson

715-845-5522
spierson@incrediblebank.com

Pacific Premier Bank

Diane Heyden

949-864-8516
dhevdon@ppbi.com

Peoples Bank

Phillip Davis

631-949-9000
pdavis@peoplesbanksba.com
PMC Commercial Trust
Kristi Lewis-Hodge
972-349-3200
loans@pmctrust.com

SBA Funding Depot, LLC
Wayne H. Lazarus
404-281-4636
wlazarus@sbafundingdepot.com

SECURITY CONTROL/
SAFETY PRODUCTS
Dormakaba

Bruce Robertson

706-754-3012
bruce.Robertson@dormakaba.com

Global Safe Corporation
Harvey Brodach
800-545-4947
h.brodach@hotelsafes.com
ID&C Wristbands

Caleb Jones

941-739-6935
caleb@idcband.com

Matrix Telecom

Ashu S. Upa

800-283-0539
ashuupa@azumanetworks.com

Image National

Kate Getchell

208-761-2041

kate.getchell@image
nationalsigns.com

Kieffer/Starlite

Kelly David

800-659-2493

kdavid@kiefferstarlite.com

LED King

Danny Ali

972-243-5464
ledkingtx@gmail.com
Pattison Sign Group
Francisco Lozano
647-749-4140
flozano@pattisonsign.com
Persona, Inc.

Mike Peterson
800-843-9888
mpeterson@personasigns.com

SWIMMING POOL
SUPPLIES/EQUIPMENT
Poolcorp

Roque Santos

708-612-8666
roberto.gonzalez@poolcorp.com
VivoAquatics

Richard Lindhorn
888-702-8486
rlindhorn@vivoaquatics.com

TAX CONSULTANTS
AtulCFP.com

Atul Dubal
925-202-1452
atul@prudentprospera.com

Bedford Cost Segregation
Randy Thompson
407-478-4037
rthompson@bedfordteam.com

Estes & Gandhi, P.C.
Niral Gandhi
214-272-8030
ngandhi@estesgandhi.com

National Tax Group

Lee Ferry

847-878-6564
lferry@ntgadvantage.com
0’Connor & Associates
Andrew Choy
713-375-4224
achoy@poconnor.com

Paradigm Tax Group
Kathy Scherich
972-759-9600
kscherich@paradigmtax.com

TELECOMMUNICATION
SERVICE EQUIPMENT
Corning Optical
Communications
Christopher Rivas
571-375-5794
rivasce@corning.com

Cox Business

Alea Riley

404-269-3057
alea.riley@cox.com

EnterSource

Andy DeGraw

931-680-0060
adegraw@entersource.com
Fourteen IP INC

David Johnson

407-204-1614
david.johnson@fourteenip.com

TELEVISIONS/
ELECTRONICS
AdCommTV

Leigh Zacrep

561-543-7543
jason.cohen@adcomm.com

EnterSource

Andy DeGraw
931-680-0060
adegraw@entersource.com

Flagstaff Satellite & TV
Louisa Fiorita
847-330-6000
[fiorita@flagstaffcorp.com

Hi-Tech Bangla Information
Systems, Inc.

Harun Khan

469-955-9047
harun.rkhan@htb-is.com

Hi-Tech Bangla Information
Systems, Inc.

Harun Khan

469-955-9047
harun.rkhan@htb-is.com

Macrotech

Dipak Patel

650-376-2163
dipak.patel@macrotech.net

Matrix Telecom

Ashu S. Upa

800-283-0539
ashuupa@azumanetworks.com

MTV, Inc.
Vik Shah
818-772-4200

vikshah25@gmail.com

NEC Corporation of America

Mike Gray

214-262-6154

mike.gray@necam.com

Perfect Cloud Solutions

George Dempsey

303-557-0371

gdempsey@pcscu.com

PhoneSuite

Frank Melville

800-245-9933

sales@phonesuite.com

Safety NetAccess

Ashley Allard

617-268-1134

astoutzenberger@safetynet
access.com

Techguru Inc

Suraj Patel

704-457-5780

xzaviar.boston@techguru.net

VSR Network Technologies

Mark Cederloff

530-889-1500

mark@vsrusa.com

Zyxel Communications

Tri Nguyen

800-255-4101

{ri@zyxel.com
TELEVISION/IN ROOM
ADVERTISING

DirecTV Hospitality

Jeff Fox

310-560-0323
jeff.fox@att.com

Home Box Office

Michelle Mahoney

347-610-1081

michelle.mahoney@warner
media.com

Sonu Satellite
Neil Doshi
877-999-7668
neil@sonutv.com

USA Digital Inc
Aaron Gomez
888-388-1531

aaron@usad\gital.tv

Hospitalityl
Babita Patel
714-343-5875
babitapatel@hospitalityl.net

KniTec, Inc

Kayla Gephart

866-469-7111

kayla@knitec.com

MVM Technology

Michele Blanton

704-776-5940
mblanton@mvmtechnology.com

PDI Communications
Silvia Hall

800-242-1606
sales@pdiconnected.com

RCA Commercial

Shawn Brovold
800-722-2161
sales@rcacommercialtv.com

TRAVEL SERVICES
Maxim Tours

Tejash Thanki
407-580-9962
tejash@maximtours.net
Sona Tours LTD
Divyakumar Shah
866-997-3360
dshah@sonatours.co.uk

UNIFORMS/APPAREL
Sable Hotel Supply

Ashok Shah

866-628-4274
ashok@sablehotelsupply.com

UTILITY BILL ANALYSIS
Ananta Energy Source
Merrill Mangalasseril
312-520-4220
merrillm@goananta.com

Natural Stone Gallery
Steven Lee
713-778-0888
nsggranite@gmail.com
Shower Walls SAde CV
Karen Borunda
855-219-3751
karen@shower-walls.net
Vanities International LLC
Glenn Schischa
317-831-2717
glenns@vanitiesint.com

VENDING MACHINES/
SUPPLIES

Pepsi

Karl Bush

336-251-9758

karl.bush@pepsico.com

WALL COATINGS

Behr Paint Company

Neal Patel

714-545-7101
nvpatel@behr.com

CertaPro Painters

John Bernauer
724-513-0901
jbernauer@certapro.com
PPG Architectural Coatings
Henry Allen

980-433-1242
hallen@ppg.com
Sherwin-Williams

Matt Wessel

724-993-1900
matthew.m.wessel@sherwin.com

WALL COVERINGS

Atlas Concorde

Michael Sautner
615-573-1379
m.sautner@atlasconcorde.com

Bedrosians- Tile and Stone
Ara Movsesian
559-289-5160
ara.movsesian@bedrosians.com
WATER HEATERS

ACT, Inc. D’MAND Kontrols
Systems

Larry Acker

714-668-1200
larrya@gothotwater.com
Bradford White Corp
Michael Carter
484-401-8120
mcarter@bradfordwhite.com

National Hot Water

Randy Meyer

888-444-4435
r.mever@nationalhotwater.com

VANITIES/TUB
SURROUNDS
BCl Acrylic

Chuck Smith
847-963-8827

csmith@bciacrx\ic.com
Builders Direct Depot
Chung Khoung
832-384-7272
info@bddllc.com
Decors USALLC
Deepak Sony
732-486-8520
deepak@decorsusa.com
Graniti Vicentia

Megha Raja
713-869-0800
megha@granitivicentia.com

MPL Company

Sean Jacobs
317-835-9000
sjacobs@mplcompany.net
MSI Surfaces

Anil Palasamudram
713-570-7000
anil@msisurfaces.com

Rheem Manufacturing Water
Heating Division

Dave Hanley

770-225-7194
dave.hanley@Rheem.com

Rinnai
Dipesh Parekh
800-621-9419

engineering@rinnai.us
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AAHOA EVENTS

AHOA MEMBERS

i

Regional Director Mahendra (MZ) Patel (third from left) was joined by AAHOA Officers (from left) Treasurer
Bharat Patel, Chair Vinay Patel, President & CEO Ken Greene, Vice Chairman Nishant (Neal) Patel, and
Secretary Miraj S. Patel at the Mid Atlantic Regional Conference & Trade Show.

Vice Chairman Nishant (Neal) Patel (left)

and Treasurer Bharat Patel were welcomed
by Hospitality Financial and Technology
Professionals (HFTP®) CEO Frank Wolfe to the
Hospitality Industry Technology Exposition
and Conference (HITEC®), the world’s largest
and oldest hospitality technology event.

Past Chair (2020-20221) Biran Patel (far left) shared his tips and best practices for de-flagging or switching
to a brand or “Collection” during the “Conversion: Owners, Operators, Brands and Guests...Who Benefits?”
panel at The Lodging Conference in Phoenix.

Upper Midwest Regional Director Mehul
(Mike) Patel had the opportunity to chat
with Pat Pacious, President & CEO of
Choice Hotels, during the Choice Hotels
Owners Council Meeting.

The “Hotel Values: What is Your Hotel Worth in Today’s Market?” panel at The Lodging Conference gave
Treasurer Bharat Patel (center) the opportunity impart his knowledge of valuation to maximize property
tax relief or buy or sell a hotel.

46 | DECEMBER 2021 | TODAYSHOTELIER.COM


http://TODAYSHOTELIER.COM

@1.5-MINUTE READING TIME

All eyes were on Vice Chairman Nishant (Neal) Patel during the “Capitalizing on Tech” panel at The Lodging
Conference as he opined on the latest pilot programs and technological developments for both internal
and guest-facing applications.

Chair Vinay Patel welcomed attendees
to the socializing portion of the AAHOA
Reception at The Lodging Conference.

During the “COVID’s Impact: A Deeper Dive into What has Changed the Way We Do Business” panel at
The Lodging Conference, Secretary Miraj S. Patel (second from right) shared his thoughts on how brand,
management, and ownership relationships have evolved and all of the transformations that have taken
place in ourindustry post-pandemic.

President & CEO Ken Greene gave

an association update to attendees
during the AAHOA Reception at The
Lodging Conference. |

Female Director Eastern Division Lina Patel (seated, third from left) and Regional Director Sanjay M. Patel

(seated, third from right) welcomed an enthusiastic crowd to the Alabama Women Hoteliers Town Hall
meeting in Birmingham.
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PRODUCT WATCH

Ascentium Capital

23970 Highway 59 North

Kingwood, TX 77339

Ph: (281) 902-1931

Email: lenbaccaro@ascentiumcapital.com
Web: www.ascentiumcapital.com

Ascentium Capital helps the hospitality industry
stay ahead of the competition by providing
financing and working capital solutions. We
offer flexible financing up to $2 million, terms
up to 72 months and payments to match cash
flow. Finance nearly anything: technology/
software, brand mandates, property upgrades,
furniture/bedding, equipment, HVAC, commercial
vehicles and more. Experience a streamlined
process: simple application up to $350,000 and
quick credit decisions. Request financing today:

Ascentium.info/aaghoa21.

Chase Merchant Services

14221 Dallas Parkway, Building Two
Dallas, TX 75254

Ph: (800) 824-4313

Web: merchants.chasepaymentech.com

Chase Merchant Services is the global payment
acceptance and merchant acquiring business of
JPMorgan Chase & Co. and a leading provider of
payment, fraud management and data security
solutions capable of authorizing transactions in
more than 130 currencies. Customers benefit from
custom rate pricing that helps save you money,
fraud prevention tools to help keep your business
secure, 24/7/365 in-house customer support

and over 30 years’ of experience in payment
processing.

SLG

Saltzman Law Group

Contact us for a
free consultation.

Richard Saltzman, Esq.

e Dispute Resolution

& 973.214.6031
R rs@saltzmanlg.com
in @SaltzmanLawGroup

www.saltzmanlawgroup.com

A law firm focusing in all
matters hospitality and franchise.

e Liquidated Damage

Settlements

® Franchise Agreement
Negotiation

Karcher North America

6398 North Karcher Way

Aurora, CO 80019

Ph: (800) 444-7654

Fax: (866) 827-1052

Email: marketing@karcherna.com
Web: www.karcher.com/us

The Kdrcher KIRA CV 60/1 autonomous vacuum
allows you to clean smarter than ever before.
Perfect for large convention space, hallways and
foyers, it cleans without supervision. An intuitive
cloud-based Al operating system catapults
performance and regard for safety beyond
expectations. Runs a perfect cleaning route every
time, while safely avoiding people and obstacles.
Features lithium-ion battery for increased
runtime and HEPA filtration. To learn more visit
Karcher.com/us/KiraCV.

Pellerin Milnor Corp.

P.O0. Box 400

Kenner, LA70063-0400

Ph: (504) 467-9591

Fax: (504) 468-3094

Email: milnorinfo@milnor.com
Web: www.milnor.com

Pellerin Milnor Corporation is a leading
manufacturer in the commercial laundry
machinery industry. Milnor equipment ranges

in size and purpose and serves a spectrum of
markets. Featuring washer-extractors from
25-700 [b capacity (11-317 kg), automated tunnel
washing systems for processing 7,000 b (3,175 kg)
per hour or more, dryers, material handling
systems, and laundry computer networks, Milnor
machines have a proud legacy of durability. For
more information, please call 504-467-9591,
e-mail milnorinfo@milnor.com, or visit
www.milnor.com.

Red Lion Hotel Corp - Sonesta
1550 Market Street #500
Denver, CO 80202

Ph: (303) 809-9916

Web: www.sonesta.com

Sonesta International Hotels Corporation is one
of the fastest-growing hospitality companies in
the U.S., currently celebrating an approximate
350% increase in its managed hotel portfolio
since August 2020. Encompassing nearly 300
hotels, Sonesta operates across seven brands
throughout the U.S., Canada, Chile, Colombia,
Ecuador, Egypt, Peru and St. Maarten. Sonesta
also owns Red Lion Hotels Corporation, boasting
eight additional brands, consisting of nearly
900 franchise properties across the U.S. and
Canada. Visit Sonesta.com/development

or franchise.rlhco.com.

Rinnai.

Rinnai

103 International Drive
Peachtree City, GA 30269
Ph: (404) 434-2750

Fax: (916) 315-3947

Web: www.rinnai.us

Rinnai offers worry-free hot water for any size
business. More North American businesses rely

on Rinnai for hot water than any other tankless
manufacturer. It’s because we won’t waste your
time: We promise a 48-hour return on our quotes
and 100% guaranteed accuracy on each custom
system sizing. Count on worry-free ownership with
the industry’s most complete set of commercial
services and the industry’s leading warranty.
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Visit our website to download our Catalog
vanitiesinternational.com

FORMERLY
HOTEL VAYITIES Vﬂ"l IES
INTENSATHINAL INTERMATIONAL
SINCE 1999,
GLOBAL LEADER
IN HOSPITALITY
PRODUCTS

Vanity Tops & Bases
Shower Surrounds & Pans
Granite & Quartz

Domestic & Import Options

888-457-7465
sales@Vanitiesint.com
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ASIAN AMERICAN HOTEL OWNERS ASSOCIATION

THE ROAD_
TO RECOVERY

RUNS THROUGH AAHOA

THE FOREMOST RESOURCE
AND ADVOCATE FOR
AMERICA'S HOTEL OWNERS

T

AMERICA'S LEADING ORGANIZATION FOR HOTEL OWNERS

Nearly 20,000 hotel owners rely on AAHOA for the critical information they need to
navigate the current landscape and protect their investments. It's during unpredictable
times that the power of an association really shines through - letting every one of our

members realize that because of AAHOA, they never have to go it alone.

ADVOCACY

AAHOA advocates on
behalf of hoteliers at the
federal, state, and local
levels, and represents the
voice of franchisees with
their brands. Thanks to
AAHOA's efforts, billions of
dollars of aid were
allocated to state and local
governments in the
American Rescue Plan.

& EDUCATION

AAHOA provides the
resources hoteliers need
to stay ahead regardless of
where they are in their
career. This includes
certificate programs,
hundreds of on-demand
educational webcasts, and
many other professional
development programs.

EVENTS

You can't find more events
for hoteliers anywhere
else - AAHOA hosts events
across the country to
bring hoteliers and vendor
partners together to learn
from one another and
grow their professional
networks.

JOIN TODAY AT AAHOA.COM

@© RESOURCES

With exclusive discounts
from AAHOA's Vendor
Partners, industry
resources, exclusive
partnerships, and more,
AAHOA is able to provide
the critical information
and resources hoteliers
need to protect your
investments.



http://AAHOA.COM
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A free online discussion platform for business people to connect,
‘network, and help each other with hotel business issues

BUY ONLINE ON TRADE SHOW FROM DIFFERENT VENDORS AND SAVE!

Brainstorm ideas with all hotel owners in your franchise to increase sales and ROI
Post pictures, videos, Links and share your comments on social media,
send a personal message to others
NEW! Register on Bizgrouplink & post a comment on any topic,
get one share of Bizgrouplink LLC*

ATTENTION VENDORS! Display up to 8 products for free to sell on Trade Show

Email: admin@bizgrouplink.com ¢ Call: 717-540-8813
*see details on Bizgrouplink.com

Download the “Bizgrouplink” App on all your Mobile devices _ _

FRANCHISE
LITIGATION

negotiating franchise agreements
and liquidated damages settlements.

PUS)A

PATEL & ASSOCIATES

Mahesh I. Patel

Patel & Associates, Attorneys at Law
Phone: 972-643-1813

Fax: 972-231-0104

Email: mpatel@patellaw.net
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WHEN THE
SUN GOES
DOWN,KIRA &
STAYS UP. ;

The KIRA CV 60/1 autonomous vacuum allows you to
clean smarter than ever before. Powered by Brain0S®,
an intuitive cloud based Al operating system, you get
industry leading performance and safety that skillfully

navigates around people and obstacles. Complete with
Lithium-lon battery technology and HEPA filtration,
KIRA CV 60/1 provides results indefinitely.
Karcher.com/us/professional
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HOTELSTGNS.com

RSIGN BRAND

A Message From
Our President

For the last 18 months, many of our longtime friends and associates
have dealt with the effects of the pandemic.

It has been heartbreaking.

We believe the hospitality industry is on the cusp of our own breakout as the country
continues to navigate through the pandemic and gets closer to an environment of normalcy.

That’s why we have decided to take a crucial step to support our partners and this industry
we love with unprecedented discounts.

Effective immediately, HOTELSIGNS.com will reduce the cost for
ALL signage* by 20%. Join SignStars® and check out online to
receive an additional 5% off for a total of 25% off, plus free shipping.

Our company is very fortunate to have been busy during the pandemic, which enabled us
to substantially keep all of our Sign Artisans working around the clock and supporting our
customers nationwide.

In our free time (we had a little), we focused our energy on improving operational efficiency
and enhancing our customer offerings. These improvements included the purchase of

new equipment and empowering in-house task forces to tackle projects such as closing
communication gaps, reducing production lead times, improving factory layout and material
flow, 6S implementation, and enhancing employee training, hiring, and retention.

It has been extremely gratifying to see all of these in-house task forces come together
with practical and creative solutions to our everyday challenges of providing world-class
customer service and product value!

It is now time for us to support you with these major discounts!

For all orders booked in November and December 2021, shipping in either 2021 or
2022, HOTELSIGNS.com will reduce the costs for ALL signage* by 20%. Join )
SignStars® and check out online to receive an additional 5% off for a total of &
25% off, plus free shipping. We guarantee brand compliance for those
brands that we have the honor to support. We guarantee regulation
compliance across the board with no small print. We guarantee
all of your signs for the Life-of-the-Building. And, we will
never be undersold.

Aédé-w’m_ &

Hank McMahon, President

*Some exclusions apply, see website for details.

° O/ When you sign up for SiGNSTRRS
STGNS (s 5 % =
AN INTERSIGN BRAND off + off & _Qg

888.273.8726 | www.HOTELSIGNS.com OFFER RUNS 11/1/21 - 12/31/21
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