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THE ADVANCED
ENTERTAINMENT 
PLATFORM
GIVE YOUR CUSTOMERS MORE ENTERTAINMENT 
OPTIONS AND WAYS TO CONSUME CONTENT
The Advanced Entertainment Platform° (AEP) combines 
DIRECTV® linear satellite and broadband over-the-top 
content for an enhanced entertainment experience for 
your guests, residents or patients.

AEP adds an in-room set-top box, antimicrobial 
custom remote and cloud services to HD COM 
Systems to bring app-based content from 
SHOWTIME,® Hallmark TV and Music Choice.® 
Plus, customers get access to thousands of hours 
of content from dozens of programmers in the 
DIRECTV On Demand App, allowing viewers instant 
access to stream entertainment with no login or 
password required.

°ADVANCED ENTERTAINMENT PLATFORM (AEP): Professional install. req’d. Req’s one receiver per TV, each sold separately. Add’l monthly fee of $1.99 per room per month applies. Each TV must have available HDMI port. Req’d programming: ENTERTAINMENT or above and Local 
Channels. 4K programming w/AEP req’s compatible TV and ENTERTAINMENT, XTRA or ULTIMATE.™ Req’s broadband internet access w/ recommended speed of 25Mbps per 100 receivers. Internet access not included. Compatibility: COM2000 w/ COM51 card or COM3000. Other system limits 
and requirements may apply. *Advanced Entertainment Platform (AEP) offer: Offer ends 12/31/22. Offer is available to new or renewing Hospitality and Institutions customers with a 5-year programming agreement. Customers subject to a current programming agreement may terminate such 
agreement without penalties if customer agrees to a new 5-year programming agreement with this offer. Offer is eligible for one (1) HD COM System (includes 23 channels) per property & one (1) AEP set top box per room at no additional cost. Properties must subscribe to 
ENTERTAINMENT ($9.09 /room/mo.) or above. ENTERTAINMENT promotional bundle price includes ENTERTAINMENT ($7.40/room/mo.), local channels ($1.09/room/mo.) and technology fee ($0.60/room/mo.). Bundled rate will be listed as three separate line items on customer bill. If local 
channels are not available in customer market, bundled rate will be listed as two separate line items on customer bill. Additional charge of $1.99/room/mo. in all units for AEP. 50-room minimum is req’d per property. To access DIRECTV HD programming, HD equipment req’d.  IN THE EVENT YOU 
FAIL TO MAINTAIN YOUR SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $15,000 PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES DURING THE 
COMMITMENT PERIOD. Payment is due within thirty (30) days of receipt of a notice of failure to complete the commitment period. Advanced Entertainment Platform (AEP) upgrade offer: Offer ends 12/31/22. Offer is available to new Hospitality and Institutions customers with a 5-year 
programming agreement. Customers subject to a current programming agreement may terminate such agreement without penalties if customer agrees to a new 5-year programming agreement with this offer. Offer is eligible for an HD Equipment Subsidy of $80 per room. Properties must 
subscribe to ENTERTAINMENT ($9.09 /room/mo.) or above. ENTERTAINMENT promotional bundle price includes ENTERTAINMENT ($7.40/room/mo.), local channels ($1.09/room/mo.) and technology fee ($0.60/room/mo.). Bundled rate will be listed as three separate line items on customer bill. 
If local channels are not available in customer market, bundled rate will be listed as two separate line items on customer bill. Additional charge of $1.99/room/mo. in all units for AEP. 15-room minimum is req’d per property. IN THE EVENT YOU FAIL TO MAINTAIN YOUR SUBSCRIPTION TO 
THE REQUIRED PROGRAMMING PACKAGES YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $15,000 PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES DURING THE COMMITMENT PERIOD. Payment is due within thirty 
(30) days of receipt of a notice of failure to complete the commitment period. INSTALLATION: Custom installation charges apply, and installation fee is based on property size. Applicable use tax adjustment may apply on retail value of installation. Availability of DIRECTV service may vary by 
location. In certain markets, programming/pricing may vary. Make and model of system at DIRECTV’s sole discretion. Offers void where prohibited or restricted. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of 
Service for Hospitality Establishments and the DIRECTV Terms of Service for Institutions; copy provided with new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. ^Limited programming 
available. Professional install. req’d. To watch in 4K HDR req’s 4K HDR compatible equipment and 4K account authorization. If 4K TV does not support HDR, content will be viewable in standard 4K. Req’d programming: SELECT,™ ENTERTAINMENT, XTRA or ULTIMATE.™ Other system limits 
and requirements may apply. †PREMIUM STREAMING SOLUTION: Subscriptions may be required to access certain content. Streaming is provided through STAYCAST,™  a product of SONIFI Solutions, Inc. Use of STAYCAST requires purchase and installation of additional equipment. 
Additional monthly fee applies ($2.00 per room/per month). STAYCAST is a registered trademark of SONIFI Solutions, Inc. Google and Google Chromecast are trademarks of Google Inc. SHOWTIME and related marks are trademarks of Showtime Networks Inc., a ViacomCBS Company. 
Individual programs, devices and marks are the property of their respective owners. All Rights Reserved. Music Choice® is a registered trademark of Music Choice, a Pennsylvania general partnership. ©2022 DIRECTV, LLC. DIRECTV is a trademark of DIRECTV, LLC. All other marks are the 
property of their respective owners.        

 DETAILS BELOW.

GET HD

EQUIPMENT

INCLUDED
AT NO

EXTRA COST!

DIRECTV’S
HD COM SYSTEM
DIRECTV’s HD COM System, the COM3000, is an HD† 
and 4K†† headend video solution available for any 
size property. It’s ideal for properties with high room 
counts and for installations where the customer 
doesn’t want a receiver for each TV.      

877.999.7668 
 www.sonusatellite.com • sales@sonutv.com

CALL NOW!
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GIVE YOUR CUSTOMERS MORE ENTERTAINMENT OPTIONS AND WAYS TO CONSUME CONTENT
The Advanced Entertainment Platform° (AEP) combines DIRECTV® linear satellite and broadband over-the-top content for an enhanced 

entertainment experience for your guests, residents or patients. 

AEP adds an in-room set-top box, antimicrobial custom remote and cloud services to HD COM Systems to bring app-based content from 
SHOWTIME,® Hallmark TV and Music Choice.® Plus, customers get access to thousands of hours of content from dozens of programmers in 

the DIRECTV On Demand App, allowing viewers instant access to stream entertainment with no login or password required.

Offer ends 12/31/22. New or renewing approved H&I customers only. 5-year programming agreement req’d. Credit card required (except MA & PA). Early Cancellation Fee may apply.

PLATFORM BENEFITS

Example Home Screen pictured for illustrative purposes only.

The SHOWTIME® App lets 
customers stream thousands 
of premium entertainment 
titles, like Billions® and The 
Chi, plus movies, sports, 
documentaries and more. 

Access thousands of hours of  
On Demand titles from dozens of 
programmers; allows customers 
to watch what they want, when 
they want. 

Get HD

equipment

included at no

extra cost!

 Details on back.

Add your own  
promotional channels  
and share information with 
your customers with local  
and over-the-air content 
insertion features

Remotely manageable  
No PMS integration required

Easy-to-clean remote 
features antimicrobial 
additives

Streaming from personal devices 
through STAYCAST™† 

App-based and On Demand 
programming content at no 
additional cost

Live TV  
includes sports, breaking news,  
hit shows and more

4K^ HDR content 

Flexible, cloud-delivered updates 
to meet changing market needs

Customizable Home Screen  
includes a logo, welcome message, 
background image and more

Optional ability to use a personal 
mobile device  
to control the in-room TV
Requires a mobile device running Android 8 or later, or iOS 14 
or later. Requires download and installation of the DIRECTV 
Mobile Remote app. Data charges for the app download may 
apply. Requires acceptance of terms and access to device 
Bluetooth radio and location information. Device limitations 
may apply.

THE 
ADVANCED ENTERTAINMENT 

PLATFORM°

Customizable Property 
Information App included at 
no extra cost

Set-top box 
and custom 
antimicrobial 
remote.

The customizable Property 
Information App, included at 
no additional  cost, allows 
the property to highlight 
information to guests such as 
amenities, a property map, 
restaurant hours, and fitness 
center location. 

Call 877.233.1787 today to learn more.

1063718_Alvi.indd   1 08/02/22   3:35 PM 1080943_FARMERS.indd   1 03/08/22   6:49 PM

http://www.alvisatellites.com


Your guests want quality. 

You want savings. 

WIN/ WIN

www.milnor.com

Everybody wins when you buy a Milnor. That’s because Milnor knows industrial laundry better than anyone. 
Smaller facilities get superior wash quality and a low price from Milnor’s compact VRJ washer-extractor. Larger 
facilities enjoy washing I 00, 140 or even 160 lb. at a time in our larger models. Intuitive MilTouchTM controls 
offer unprecedented insight into your wash, where water can be programmed to any level in one-tenth of an 
inch increments. And each machine is built with RinSave® water saving technology to save water and time. 

Contact an authorized Milnor distributor or call 504-712-7656 to find out more 
about washing more linen with less water than ever before.

1004869_Pellerin.indd   1 3/28/20   12:23 AM
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Payment processing that’s simple, secure and 
trusted by over 10,000 AAHOA Members

1Nilson ranking March 2021
2JPMorgan Chase 2020 Annual Report
3Euromoney, September 2020
Businesses are required to complete an application and agree to terms and conditions at the time of enrollment. All businesses are subject to credit approval. Merchant services are provided by 
Paymentech, LLC (“Chase”), a subsidiary of JPMorgan Chase Bank, N.A. ©2022 JPMorgan Chase & Co. All rights reserved. 

We’ve been AAHOA’s preferred partner for 25 years. As the number-one merchant acquirer in the U.S.,1 processing 

over $1.59 trillion globally2 and backed by financial powerhouse JPMorgan Chase (named World’s Best Bank 2020),3 

our strategic payments experts, solutions engineers and fraud specialists are here to help you. 

With Chase you’ll benefit from:
• A dedicated lodging team
• Preferred group rates
• 24/7/365 customer support
• In-person, online and on-the-go payment options

Call 1-800-727-1872 or email 
lodging_team@chase.com today to learn more.

1068718_Chase.indd   1 06/04/22   1:02 PM
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Fortis understands the unique challenges that come with running a 
hotel. We offer a wide variety of commerce and payment tools to help 
maximize revenue, improve hotel management, and better connect 
you to your guests.

© 2022 Fortis Payment Systems, LLC (“Fortis”). All rights reserved. All other trademarks and brand names are the property of their respective owner(s).
Fortis is a Payment Facilitator and ISO/MSP processing transactions for all major payment and banking networks. Fortis is a registered ISO of Fifth Third 
Bank, N.A., Cincinnati, OH. Fortis is a registered ISO of Wells Fargo Bank, N.A., Concord, CA. Fortis is a registered ISO of Compass Bank, an Alabama State 
Chartered Bank. Fortis is a registered ISO/MSP of Citizens Bank, N.A., Providence RI. Fortis is a registered ISO/MSP of Woodforest National Bank, The 
Woodlands, TX. Fortis is a registered ISO/MSP of U.S. Bancorp, Minneapolis, MN.

248-621-2616
go.fortispay.com/AAHOA

See how much you’ll save with 
a complimentary rate analysis!

1076910_Fortis.indd   1 07/10/22   11:22 PM
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About AAHOA 
This Month5Things

to Know

IN THE KNOW
  2-MINUTE READING TIME
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INVEST IN YOURSELF THIS HOLIDAY SEASON.
While the season of giving continues this month, AAHOA encourages you 
to take the opportunity to invest in YOU! Take action this 
month to renew your membership, earn the AAHOA 
Certificate in Hotel OwnershipTM, watch and share 
AAHOA’s 12 Points Webinar Series, and make plans 
to attend AAHOACON23. For more information, visit 
AAHOA.com.

GET READY FOR 2023.
As 2022 comes to a close and we 
look forward to the new year, 
AAHOA has so much in store. 

In 2022, AAHOA raised a total of 
$333,529 for 18 charities across 

the U.S. – and we hope to raise even 
more in 2023! We met with hundreds of 

politicians at all levels of government – advancing AAHOA’s 
mission on the advocacy front – and we’re just getting 
started. We hope you’re as excited as we are for 2023. 
While the pandemic had a major impact on the hospitality 
industry, we’re bouncing back bigger and better than ever.

MAKE THE HOLIDAYS 
MERRIER.
Bring the holiday cheer to future 
hoteliers when you contribute to the 
Kennesaw State University Michael 
Leven and Lee Dushoff AAHOA 
Scholarship for Compassionate 
Leadership. The scholarship pro-
vides financial assistance to excep-
tional students in the hospitality 
program. Your donation is fully 
tax-deductible, so please consider 
giving today. bit.ly/KSU-AAHOAJANUARY IS NATIONAL HUMAN TRAFFICKING AWARENESS MONTH.

Prepare for 2023 by making a pledge for you and your staff 
to complete (BEST) Inhospitable to Human Trafficking 
Training Sponsored by AAHOA. Just 30 minutes of 
online training can help you and your staff identify 
the signs of human trafficking – helping to save 
lives and protect your business. Pledge to complete 
this training before the year is over. Learn more at  
AAHOA.com/HTAT.

AAHOACON23 REGISTRATION IS NOW OPEN.
AAHOACON is the most anticipated AAHOA event of the year! Our 
members are owners who represent 60% of hotels in the U.S. 
and are industry leaders with tremendous buying power and 
proven loyalty. In what continues to be a challenging time for our 
industry, we’re looking forward to gathering April 11-14 to see 
old and new friends alike. The AAHOA Convention & Trade Show 
is one of the largest and most significant hospitality industry 
gatherings where owners make million-dollar buying decisions. 
With more than 6,200 attendees in 2022 (and 8,200 attendees in 
2019), including hotel owners, hospitality leaders, vendors, and 
other industry stakeholders, the event is one of AAHOA’s primary 
ways of connecting the industry. AAHOACON.COM
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LETTER FROM THE CHAIRMAN 2-MINUTE READING TIME

NISHANT (NEAL) PATEL, 
CHO, CHIA 

AAHOA CHAIRMAN (2022-2023)

If not for the 
pandemic, 

many hotels 
probably wouldn’t 

have looked 
to implement 

technology-centric 
solutions so heavily. 
And once the labor 
shortage is a thing 
of the past, those 

employees can act 
more as a concierge, 
accomplishing tasks 
a computer cannot.”

The future is bright

IN 2021, AAHOA SENT A SURVEY ASKING THE MEMBERS IF THEY HAD JOB OPENINGS, 
and an overwhelming 91% of AAHOA Member-owned hotels said they did. If I were to ask 
again now, I would bet 100% of the hotels in the U.S. would have job openings.

COVID-19 created one of the darkest labor markets since the Great Depression, so, when 
running our usual hotel operations, it’s hard for us to give the same service to our guests due 
to this labor shortage. However, if not for the pandemic, many hotels probably wouldn’t have 
looked to implement technology-centric solutions so heavily. And once the labor shortage 
is a thing of the past, those employees can act more as a concierge, accomplishing tasks a 
computer cannot.

I’ll give you a personal example. At multiple hotels, we didn’t have anyone to work the night 
shift at the front desk, so we shut that down at night. There was no one at the desk. There were 
times when the management team ended up getting calls from hotels or the police depart-
ment because someone couldn’t get into their room.

That was a huge challenge for us. So, we had to pivot. We brainstormed: How can we innovate?
We ended up partnering with a Florida-based company that provides check-in kiosks. You 

install the kiosk at the desk, you walk up to it like you would a person, and it connects you 
with a live agent, who’s based anywhere.

This live agent does everything a team member would generally be doing. They’re a live 
person on the other end of the kiosks. The kiosk accepts cash, provides change, accepts credit 
cards, and provides room keys.

And I’m not implying that I intended to eliminate jobs, but these jobs were never filled.
With labor shortages, my team members have been helping to clean rooms, and they can do 

a variety of things instead of being stuck to the desk and doing things that a machine could do.
It helped us and our customer service scores, and after the first month, it was seamless. 

Customer service scores actually went up because the guests are now talking to the team 
members without interference.

Now, they’re making personal connections when, before, it was hard for them to do.
We’ve been able to learn from all of this. We’ve been able to adapt.
Technology is the future. Five years from now, every company will be a technology company.
So, when it comes to forecasting, the future is bright. We might not have all the answers 

now, but with any challenges life throws at us, we learn to adapt. Instead of focusing on the 
problems, we find a solution.� ■
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LETTER FROM THE PRESIDENT & CEO

LAURA LEE BLAKE, ESQ. 
PRESIDENT & CEO

If someone 
were to ask me 
again if AAHOA 

Members are 
worried about 

a recession, I 
would tell them 

no. Not because 
we are simply 

remaining 
optimistic about 

what the future 
holds, but 

because we are 
actively working 

to influence what 
the future holds.”

  2-MINUTE READING TIME

Creating a  
better tomorrow

I RECENTLY WAS INTERVIEWED BY A REPORTER WHO ASKED ME IF AAHOA MEMBERS WERE 
worried about a recession. The interview got me thinking: “What does the future hold?” “What 
does this mean for the labor shortage?” “What does that mean for developing trends?”

It was a thought-provoking question, as everybody is bullish at this point. But, the more I 
thought about it, the more I started reading articles on the subject to see how others in the hos-
pitality industry were thinking about the answers to these questions.

What I discovered was most people were not as concerned as one might think. Hotels seem to 
be doing well, people are traveling, and people were tired of being stuck at home during COVID.

With everyone being in lockdown for so long, it turns out that people want to go find an experi-
ence, regardless of how much it costs. While this pertains to the leisure side of things – not business 
travel, per se – the forecast seems bright all the way around.

But, one problem remains that hotel owners are struggling with: labor shortages.
Hotel owners continue to be desperate for employees but, as an industry, we continue to look 

to the future, to new trends, and to technology.
So, what do these new trends mean for the labor shortage? This is the question people should be 

asking. Not whether hoteliers are worried about a recession. We need to look at the bigger picture.
Hotel owners are turning to technology – kiosks, pilot programs enhancing security, and improv-

ing and further integrating current technology.
Instead of wondering what problems the future might hold, this resilient industry is focusing on 

figuring out a solution. We are not going back to pre-pandemic times. Things simply are different 
now, and we need to adapt.

We are in a world that has bitcoin, cyberattacks, smart devices, and artificial intelligence – the 
list goes on. Surely, we can figure out a solution to the labor shortage.

AAHOA spent much of this fall meeting with lawmakers and politicians, helping AAHOA’s mission 
on the advocacy front – and helping them further understand the challenges hoteliers are fac-
ing when it comes to the labor shortage. When we work together with lawmakers to understand 
certain situations better and build relationships, the better our outcome will be when they go to 
make decisions.

Whether it is conversations around increasing SBA Loan Caps and disclosing loan default rates, 
creating a New H2-C visa to help with critical labor shortages, expanding the Earned Income Tax 
Credit (EITC), ensuring fairness in franchising, or forgiving EIDLs, AAHOA will continue to lead the 
way when it comes to securing a bright future.

With that being said, if someone were to ask me again if AAHOA Members are worried about a 
recession, I would tell them no. Not because we are simply remaining optimistic about what the 
future holds, but because we are actively working to influence what the future holds.� ■
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THE C-SUITE

HEN MAYUR (MIKE) 
Patel entered the fam-

ily hotel franchise busi-
ness upon graduating 

from college in 2011, it 
wasn’t a new experience 

to him. Growing up in the hotel business with 
his family, he was already familiar with life 
behind the check-in counter and the work 
that goes into smoothly operating a hotel. A 
former AAHOA North Texas Regional Director 
(2016-2019), and having served as an ambas-
sador for five year prior, Patel continues to 
share his energy and bring that experience 
to his work on AAHOA’s strategic planning 
committee.

With his expertise in the industry, and 
in the current economy, Patel offered his 
insights on what to expect and how fran-
chise owners can prepare and excel in the 
coming months.

FRANCHISING IN THE  
CURRENT ECONOMY
Today, Patel’s franchise portfolio includes 
more than 25 properties concentrated in 
the Dallas-Fort Worth Metroplex, with an 
additional property in College Station, TX. 
Even in ongoing economic uncertainty, 
Patel remains bullish on franchising and the 
opportunities it offers.

He recently celebrated the opening of a 
new Motel 6/Studio 6 dual-branded property 
close to Dallas’s Market Center – his 24th 
location with the brand. “Going into our 

current economic state, it seems this slow-
down has been inevitable,” Patel said, “but 
the COVID-19 pandemic already proved the 
resilience of the economy lodging segment.”

There is resilience in economy lodging, 
and Patel expects continued focus on con-
versions and finding properties that can be 
renovated and converted the right way to 
fit the segment and the market. His prefer-
ences are properties that have around 125 
rooms. “These are quick to convert and easy 
to manage once open,” he said.

Patel believes now is a great time to open 
new properties, focusing on the long term 

when investing and expanding. For the Dallas 
market, the overall outlook is growth. Dallas 
is committed to the travel and convention 
industry, and voters recently approved a 2% 
tax increase to fund a new convention center. 
“Dallas is a market that knows the value of 
our industry, and it’s important to look for 
markets that are great for travel with local 
governments that encourage these invest-
ments,” he said.

In addition to supportive localities, Patel 
stresses the value of franchising with the 
right investors and partners. For him, fran-
chising with G6 Hospitality has created a 

Words
of wisdom

AAHOA Member Mike Patel shares insights on 
franchising in an uncertain economy
by CARTER DAVIS

[L-R]: Scot Maltby (G6 Divisional Vice President, Brand Performance), Tina Burnett (G6 Chief 
Development Officer), Mike McGeehan (G6 Chief Administrative Officer), Owner Mike Patel,  
Adam Cannon (G6 Chief Brand Officer) and Rob Palleschi (G6 CEO)
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sustainable and well-managed relation-
ship. He points to a lean operating model 
that reduces costs and comes with strong 
brand recognition to promote growth. For 
his most recent Motel 6/Studio 6 property 
opening, the timeframe from purchasing 
the property to opening the doors was a 
quick 45 days, a feat he attributes to his 
ongoing relationship with the brand and 
clear understanding of the expectations 
of the relationship.

MANAGING PROPERTIES 
THROUGH UNCERTAIN TIMES
Knowing how to support properties and 
manage the short-term effects of the 
economy remains a key aspect of secur-
ing franchise investments during eco-
nomic uncertainty. Labor is one area 
that can cause challenges in tough times. 
Throughout the pandemic, labor short-
ages affected some hotel operators’ ability 
to maintain housekeeping requirements. 
For Patel, finding understanding with the 
brands in his portfolio helped to allevi-
ate some of the burdens. Many economy 
brands understood the needs of the fran-
chisees and worked to adjust the house-
keeping services for stayover guests and 
check out requirements.

Another way many handle labor chal-
lenges is to be onsite and dedicate their 
own time to covering many of the posi-
tions you might hire. “It’s the operating 
partner’s responsibility to keep things up 
to standard and running efficiently,” Patel 
said. “But, this is a good way to manage 
in an economic downturn or work to save 
up money to reinvest in – or for some just 
starting out, buy – new properties.”

Ultimately, Patel’s main advice is to 
work with a brand that fits in your fran-
chise portfolio and has a team that truly 
works to create a manageable experience 
and successful relationship. According to 
Patel, “At the end of the day, we’re work-
ing to share revenue and success and a 
lot depends on finding the right people to 
work with at the right time.”� ■

Mike Patel, 
Managing Partner, 
Prosper Hospitality
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A look ahead  
to 2023  
and beyond

by TOM GRESHAM

THE HOTEL INDUSTRY HAS 
navigated a gauntlet of chal-
lenges since early 2020 when 
the COVID-19 pandemic 
arrived, throwing the indus-
try and the overall global 

economy into disarray. Fortunately, the 
industry has taken steps toward recovery 
in the years since, and industry experts say 
the market is showing promising signs of 
returning to something closer to “normal.” 
However, fresh challenges have emerged 
in recent months with the arrival of infla-
tion and efforts to combat it, creating new 
uncertainties for the year ahead.

Looking toward 2023, Perry Group 
International President and Founder Dennis 
Gemberling said the hotel climate resembles 
balanced scales. On one side is the steady 
leisure market and the resurgence of busi-
ness and group travel, and on the other 
side is higher interest rates, the high cost 
of money, and higher pricing.

Navigating tricky   terrain
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Navigating tricky   terrain
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operating 25-30% below pre-
COVID RevPAR levels,” Taylor 
said. “Generally, ADR has made 
a nice recovery driven by pent-
up demand and inflation – in 
many cases surpassing 2019 
levels. Leisure destination 
markets such as the Hawaiian 
Islands and areas of the Sun 
Belt (pre-hurricane Ian) have 
far exceeded pre-COVID levels, 
while other gateway cities like 
San Francisco, New York, and 
Chicago still have a long way to 
go both in terms of occupancy 
and ADR recovery, as group 
and business travel continue 
to lag.”

Going into 2023, Taylor said 
CHMWarnick expects a decel-
eration in leisure demand and 
growth in the group and cor-
porate segments. Jan Freitag, 
national director of hospitality 

analytics, U.S., for CoStar, 
said he expects the leisure 

travel segment to remain 
strong even with a possible 
recession looming. On the 
lower end, he said, the econ-
omy could impact some leisure 
travelers on the margin, but the 
U.S. leisure traveler has always 
surprised “on the upside,” he 
said.

“There’s this sense for some 
higher-end leisure resorts that 
the leisure traveler has sort of 
disassociated from Earth – 
they’ve sort of left gravity,” 
Freitag said. “Rates are con-
tinuing to increase at a level or 
to a level that has been unfath-
omable before. So, on the lei-
sure side, things are good.”

Gemberling said business 
travel also is showing promis-
ing signs for 2023.

“The meeting, convention, 
group business market is start-
ing to bounce back, although 
not at the same levels we had 
pre-2020,” Gemberling said. 
“I think some of that is driven 

by the fact that the business 
world just wants to get back 
out there and do things face 
to face. However, I think there’s 
going to be an impact and pres-
sure on company travel bud-
gets, given the cost increases 
and the rising inflationary ele-
ments to that. So, I’m not quite 
sure it’s going to bounce back 
as strongly, but I certainly am 
seeing it bounce back.”

Freitag said he’s bullish 
on the group sector, in part 
because he sees more busi-
nesses turning to corporate 
getaways meant to help build 
culture and strengthen teams 
that are not meeting daily in 
the office anymore. In addi-
tion, conventions and trade 
association events are coming 
back and appear particularly 
appealing to businesspeople 
looking to meet clients, part-
ners, and even competitors in 
person, all on one trip, he said.

Taylor said managers have 
optimized ADR during the 
recovery, but she believes 
they’ll need to continue to 
hold or increase rates going 
forward, even if leisure demand 
slows.

“As an industry, we simply 
can’t afford to revert back to 
previous bad habits of heavily 
discounting rates if corporate 
and group demand do not 
return as expected,” Taylor 
said. “It’s been key to our 
recovery.”

OPERATING TRENDS
Taylor believes 2023 will bring 
continued increases in ADR 
and RevPAR but net operat-
ing income will be limited 
by increased labor costs, 
gas rates, and high inflation 
impacting operating costs.

“Some hotels will need to 
increase rates and be more 
selective in the group and 

As an industry, 
we simply 
can’t afford to 
revert back to 
previous bad 
habits of heavily 
discounting rates 
if corporate and 
group demand 
do not return as 
expected.”

“We’re all trying to figure out 
which side of the scales is going 
to rise and which one is going 
to drop,” he said.

THE STATE OF  
THE MARKET
According to many reports, 
RevPAR for the U.S. lodging 
industry has returned to pre-
COVID performance in the 
aggregate, but the recovery 
has varied widely on an indi-
vidual market and property 
basis. This means national 
performance statistics can 
be misleading, according to 
Maxine Taylor, executive vice 
president, asset management, 
with CHMWarnick.

“Some hotels are well 
exceeding 2019 levels, and 
others, especially those in 
key urban markets, are still IN
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corporate accounts they 
accept, which will be difficult 
in markets where hotels are 
still competing for very low 
demand,” Taylor said. “Hotels 
will need to remain diligent 
with costs on all levels, get cre-
ative with staffing, and work 
with technology to boost flow 
through.”

Freitag said the lodging 
industry continues to be short 
of workers, but hotels are 
adjusting and finding new ways 
of working to accommodate 
the shortage. For instance, 
many hotels during the pan-
demic decreased regular 
housekeeping service, limiting 
it to removing trash and bring-
ing fresh towels – requiring 
fewer housekeepers to serve 
an operation.

Gemberling said the 
industry’s reduction of ser-
vices without a reduction 
of price might not be free of 
consequences.

“You’ve got hotels bragging 
about the fact that they can 
make debt service with 35% 
occupancy,” Gemberling said. 
“But who’s paying for that? The 
guests have been paying for it, 
but I don’t know that they’re 
going to continue to do so. 
You’re already starting to see 
blowback on that from them.”

Gemberling said the consoli-
dation of management accel-
erated during the pandemic 
by necessity as brands were 
forced to manage more with 
less.

“Where there are brands with 
multiple properties in a certain 

intellihot.com
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location or market, instead of 
having two or three key people 
at each property to manage 
them, there are two or three 
key people managing multiple 
properties,” Gemberling said. 
“The consolidation of that 
management staff is shaving 
labor costs off the individual 
properties, and I don’t see that 
going away. We’ve gotten used 
to running three small hotels 
with one general manager and 
one salesperson.”

Taylor said the industry 
needs to be more conscious of 
sustainability efforts, pointing 
to California’s mandate start-
ing in 2023 to use in-room 
amenity dispensers to mitigate 
the impact of single-use plastic 
containers. “I imagine this, as 
well as other green initiatives, 

will make its way across the 
nation,” she said.

Similarly, Taylor said opera-
tors should consider reduced 
energy consumption when-
ever possible, “dusting off old 
energy-management projects 
that might now prove more 
likely to generate a return on 
investment with the increase 
in utility costs.”

DEBT AND INTEREST 
RATE PRESSURES
A variety of challenges await in 
2023, and some have already 
reared their heads.

“Many hotels aren’t back to 
the financial performance of 
pre-COVID levels and have been 
hit with astronomical inflation, 
staffing challenges, increases 
in utility charges, among other 
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expense increases,” Taylor 
said. “Owners are likely facing 
refinancing, which will require 
infusing equity into the deal at 
a time when some investors are 
barely covering existing debt 
service and failing debt-ser-
vice-coverage-ratio targets.”

Gemberling agreed many 
hoteliers face difficult debt-
related circumstances.

“The underperforming 
loans coming due are going 
to be faced with foreclosure,” 
Gemberling said. “The under-
lying question is whether the 
lender is going to see that as 
a viable option, or whether 
they’re going to see if trying to 
work out something with the 
borrower is going to maybe 
be the next best step. But, 

the lenders are less patient 
than they were two years ago 
because they see that things 
are starting to improve. It’s 
kind of a catch-22. The eco-
nomics are improving, but the 
defaults never really in some 
cases went away. They just got 
extended.”

Noting that the Federal 
Reserve has signaled to expect 
at least two more interest rate 
increases during the next 
several months, Taylor said 
rate increases are leading to 
“skyrocketing loan costs and 
could have detrimental conse-
quences on the availability of 
excess cash.” As an example, 
she said that a variable rate 
loan for $100 million with a cap 
rate of 4% would have cost the 

1082142_SleepNest.indd   1 13/10/22   3:46 AM

client $75,000 last year – “that 
same coverage now is costing 
over $1.25 million and again 
further eroding available cash 
moving into 2023.”

“The wave of anticipated 
foreclosures did not play out 
during COVID, with many lend-
ers hesitant to take back neg-
atively cash flowing assets,” 
Taylor said. “That may not be 
the case now, and it will be 
interesting to see if lenders 
are more inclined to foreclose 
given improved market funda-
mentals, where borrowers may 
be challenged to meet debt 
coverage requirements or are 
no longer able to reinvest.”

Freitag said the hotel indus-
try “has always suffered 
from this sort of self-inflicted 

gunshot wound of oversupply.” 
However, he said the pipeline 
of hotels under construction is 
expected to decelerate due to 
economic conditions. Facilities 
under construction will open, 
but he expects many sites in 
final planning not to break 
ground because construc-
tion has gotten so much more 
expensive due to the rising 
interest rates. Similarly, he 
expects transactions to slow 
because “debt is just so expen-
sive right now.”

“There’s still a lot of money 
out there and people are will-
ing to lend, but they’re willing 
to lend at numbers that were 
unfathomable a year ago, even 
six months ago,” Freitag said. 
“It’s hard to make it work.”� ■

The wave of anticipated foreclosures did not play out during COVID, with  
many lenders hesitant to take back negatively cash flowing assets.” 
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Get into the

IF THERE WAS A SINGLE OVERARCHING 
theme to this past summer’s HITEC, it 
was that every tech vendor is working on 
clever and cost-conscious ways to help 
hotels solve the ongoing labor shortage. 
It’s a likely scenario, however, that this 

current crisis will take at least several years 
to abate due to all the workers who have per-
manently reskilled into other service sector 
jobs combined with a lower on-average pay 
scale incentivizing younger candidates toward 
other industries. However, deepening a hotel’s 
automation can provide a key path forward.

Much focus has already been given of late to 
various technologies that are helping hospital-
ity organizations ramp up associate and man-
ager productivity, but this often isn’t lensed 
correctly, nor is the calculation taking all fac-
tors into account. We all know that automation 
saves time. From there, it’s a matter of comput-
ing the time per task multiplied by the wage 
of the staffer executing said task. That’s the 
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  8-MINUTE READING TIME

Automation is key for attention, 
team retention, and data 
comprehension
by ADAM and LARRY MOGELONSKY
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obvious part of justifying a new hardware 
or software deployment.

However, what’s perhaps even more 
important than the time saved through 
automation is the mental energy saved. 
And this is where the real win-win comes 
in. Your team gains time to offer more 
quality, high-touch service for guests 
and their morale improves synchronously. 
Critically for managers, this energy can 
be redirected toward those projects that 
require more thoughtful deliberation, 
such as forecasting and comprehending 
the loads of data generated in any given 
period.

INTERRUPTIVE WORKFLOWS
Regardless of industry, it’s a common 
complaint for workers to push back 
against the perception of too many meet-
ings, and this can be especially prevalent 
in hotel organizational culture. If every-
one is meeting all the time to group-
think problems or give status reports, 
there aren’t enough solid, uninterrupted 
chunks in a given day to focus on the real 
work – the “knowledge work” as it’s often 
described – that will actually advance 
business goals.

Hungarian-American psychologist 
Mihaly Csikszentmihalyi articulated this 
perfectly in “Flow” (2014), whereby a state 
of focused concentration on only one proj-
ect results in higher intrinsic motivation, 
job fulfillment, and skill development. 
Despite what you may believe, humans 
are horrible multitaskers. Despite how 
multi-pronged we feel our productivity 
efforts may be, we are, in fact, single-
tasking between our email inboxes, text 
messages, social media, news websites, 
and that SOP guideline you’ve been try-
ing to polish for the past two hours. All 
that constant bouncing from task to task 
inevitably leaves us drained and disen-
gaged, making for a silent factor in lowered 
team retention.

More recently, bestselling author Cal 
Newport’s “A World Without Email” (2021) 
builds on the concept of task immersion 
for optimized performance by exploring 
some of the detrimental effects of modern 

email communication through what 
he has coined as “attention capital.” 
Namely, in a world where there’s an 
overwhelming abundance of commu-
nication, attention to any one thing 
is what drives production and value. 
More specific to hotels, when team 
members are expected to always be 
on – as measured by email response 
times – we’re inducing a chronic level 
of background stress into our line of 
work as well as preventing our manag-
ers from entering a state of flow for big 
projects and delivering more accurate 
forecasting.

It’s no wonder that European countries 
are starting to penalize texting and other 
forms of communication to employees 
after work hours. The emotional reprieve 
each evening is much needed to preserve 
one’s mental health.

But, this benefit is also reciprocal for 
the hotel. With more focused work via a 
reduction of email notifications or other 
tasks that can be migrated to an auto-
mation platform, hotels can increase 
morale, positively affecting both asso-
ciate and manager retention. In the era 
of the Great Resignation, the interruptive 
nature of email systems is but one more 
contributor to hospitality’s labor woes 
and should thus be a serious topic to 
address entering the next business cycle.

AUTOMATION AS A PROCESS
Whatever your cost-benefit analysis 
reveals for the earnout point for new 
SaaS platform, it’s much harder to cal-
culate the mental energy saved by auto-
mating various interruptive workflows. 
Once you understand just how important 
these technologies are for emotional 
wellbeing, then forget the analysis and 
implement immediately.

Attaining a heightened level of auto-
mation so your teams gain time and 
aren’t bogged down by multitasking 
won’t happen overnight nor is there a 
universal panacea for all your woes. It 
requires a staggered approach, with a 
process of constant reevaluation and a 
timeline for implementation.

Speaking of staggered, here are eight 
cool automations that were presented 
at HITEC for consideration:

End-to-end PMS and POS 
integrations, allowing for 
rich, centralized guest pro-
files for better analytics, 
personalized service, and 

real-time connections with ancillary 
profit centers like restaurant, spa, golf, 
events, and activities so there’s less paper 
pushing by managers to reconcile all this 
previously disparate information.

Advanced business intel-
ligence platforms that can 
incorporate operational 
data points to give you 

highly precisive forecasting models and 
prescriptive recommendations of what 
tasks are eating away at your teams’ 
time as well as which are likely to be the 
morale-eroding culprits.

Labor efficiency tools 
that can deploy artificial 
intelligence to help you 
develop more accurate 

budgets as well as take much of the data 
comprehension onto the cloud when it 
was previously offline – that is, within 
an Excel spreadsheet on a manager’s 
desktop.

Omnichannel outbound 
messaging platforms that 
you can cascade through a 
series of channels to reach 
guests on their preferred 
communication medium.

Machine learning chat-
bots to handle repetitive 
questions posed on your 
website live chat, via text, 
and on social media, with 
some systems even able of 
handling reservations.

2.
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Conversational AI that’s 
robust enough to accurately 
replicate a human voice for 
incoming calls to replace the 

IVR and, like chatbots, handle basic inqui-
ries before passing the customer off to a 
live agent.

Call centers to outsource 
your reservation and ser-
vice calls as well as offering 
quality reporting to keep track 
of conversions and call aban-

donment, freeing up managers’ time in trying 
to source and supervise your own agents 
while also redirecting calls away from the 
front desk so those associates can focus on 
in-house guests.

In-room tablets and mobile 
apps that act as a single point 
of control for service requests, 
hotel information, virtual con-

cierge, and additional purchases.

You can’t implement all of these at the 
same time. And yet you really need them 
all to have breathing room to look ahead 
to what new trends will emerge in the 
next five years or so. Hence, it’s a matter 
of evaluating what you can do now, what 
you can do in a month’s time and what will, 
reluctantly, have to wait until 2023.

AUTOMATION AND FORECASTING
Circling back to the problem of emails, 
there are many other lo-fi tactics that 
can help. To chip away at the mountain 
of emails, reduce CCs and unnecessary 
notifications where you aren’t a direct 
report. Next, make stand-up meetings 
routine, agenda-driven, and as short as 
possible so you minimize the back and 
forth over one-off meeting setup, using 
scheduling or time-management software 
for all else. Then, to truly enable knowl-
edge work, allow for half-day and full-day 
chunks where managers aren’t expected 
to be checking their inboxes, devoting this 
time for projects that require flow.

The inescapable truth is that hotel oper-
ations need to be lean to maintain mar-
gins and steer clear of labor issues. This 
new reality demands automation tools 
to reduce the interruptive workflows that 
are tearing apart your managers’ days and 
preventing any semblance of flow from 
being attained.

Without those dedicated two-hour 
blocks, there’s no time to properly peruse 
the multitude of data to deduce actionable 
inferences for further cost efficiencies or 
revenue opportunities. Moreover, if your 
IT team must contend with the daily inbox 
clearing grind, they won’t have time to 
tackle the setup of new software interfaces 
so that data can seamlessly flow into your 
enterprise business intelligence platform 
for further data comprehension.

FIRING A GUEST
To close out on a more jocular – albeit con-
troversial – note, suppose you have solved 
many of the challenges introduced by the 
convergence of our current labor crisis 

and interruptive workflows. Next comes 
evaluating which guests are causing the 
majority of the problems and, when the 
emotional strain on your team is properly 
considered, actually have a negative ROI. 
That is, with the right data connections, 
can you forecast when a guest isn’t worth 
the trouble?

In an 80/20 kind of way, there likely are 
only a handful of past and present guests 
who fit this bill – the ones who make 
repeated, small requests and still leave 
a tepid TripAdvisor review. But you won’t 
know how to tackle this problem without 
a solid business intelligence platform that 
can compute revenues versus total labor 
per guest.

Until that time, workflow automation 
is the goal for the near future to ramp up 
your team’s attention capital. Especially 
with the inestimable benefit of reducing 
stress to increase team retention, it’s not 
just about doing a direct cost analysis for 
what you will save on paper by deploy-
ing a new piece of technology; it’s about 
the mental energy saved that can be redi-
rected toward more complex and compel-
ling projects – such as forecasting – that 
have long-term, positive outcomes.� ■

Together, Larry and 
Adam Mogelonsky 
represent one of the 
world’s most published 
writing teams in 
hospitality, with more 

than a decade’s worth of material online. As the 
partners of Hotel Mogel Consulting Limited, a 
Toronto-based consulting practice, Larry focuses 
on asset management, sales, and operations, 
while Adam specializes in hotel technology and 
marketing. Their experience encompasses 
properties around the world, both branded and 
independent, and ranging from luxury and 
boutique to select-service. Their work includes six 
books “Are You an Ostrich or a Llama?” (2012), 
“Llamas Rule” (2013), “Hotel Llama” (2015), “The 
Llama is Inn” (2017), “The Hotel Mogel” (2018) and 
“More Hotel Mogel” (2020). You can reach Larry at 
larry@hotelmogel.com or Adam at  
adam@hotelmogel.com to discuss hotel business 
challenges or to book speaking engagements.

7.

8.

6.

7.

8.

6. The inescapable 
truth is that hotel 

operations need to 
be lean to maintain 

margins and steer 
clear of labor issues. 

This new reality 
demands automation 

tools to reduce 
the interruptive 

workflows that are 
tearing apart your 

managers’ days 
and preventing any 
semblance of flow 

from being attained.”
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ADVOCACY IN ACTION

THIS MONTH, WE FEA-
ture a strong advo-
cate for franchisees, 
Consumer Financial 
Protection Bureau 
(CFPB) Director 

Rohit Chopra, who was nominated 
by President Biden and assumed 
office on October 12, 2021. Prior to 
that, Director Chopra served as a 
commissioner at the Federal Trade 
Commission, an agency that provides 
oversight on the Franchise Rule, which 
is the presale disclosure requirement 
in franchising. In 2020, Commissioner 
Chopra became a vocal presence in 
the franchise space. As some advo-
cates have put it, he brought the 
word “franchise” back into the FTC’s 
vocabulary.

Anyone who at tended 
AAHOACON22’s final morning’s 
General Session had the honor of hear-
ing Director Chopra as he was inter-
viewed onstage by then-AAHOA Chair 
(2021-22) Vinay Patel. The audience 
was treated to someone not going 
through a set script or talking points, 
but someone who could freely and 
intelligently discuss many of the issues 
confronting franchisees. To follow up 
on his appearance at AAHOACON22, 
Today’s Hotelier recently caught up 
with Director Chopra to get additional 
insight on his views of the brand-fran-
chisee relationship.

Balancing the scales
Protecting hotel owners by keeping everyone 
informed, educated, and on an even playing field
by KEITH MILLER

&A

Each month, this special feature section explores AAHOA’s advocacy efforts, 
while bringing attention to pro-industry voices, highlighting industry-specific 
legislation, recapping past AAHOA outreach events, and much more.

TELL US A LITTLE BIT ABOUT WHERE 
YOU’RE FROM AND WHERE YOU 
WENT TO SCHOOL.

I was born in Plainfield, NJ, and my par-
ents both immigrated from India around 
50 years ago. I attended public schools and 
obtained my undergraduate degree from 
Harvard and an MBA from the Wharton 
School at the University of Pennsylvania.

YOU HAVE MORE A BUSINESS-
CENTRIC BACKGROUND, SO WHAT 
MADE YOU GO INTO GOVERNMENT?

The subprime mortgage crisis and the melt-
down of the economy really had a deep 
effect on me. I saw how a lot of homeown-
ers and businesses were destroyed by it, 
while many of the firms directly involved 
with risky lending got bailouts. It made 
me wonder why the regulators were ignor-
ing obvious warning signs and not taking 
action.

IT HAS BEEN DECADES SINCE AN FTC 
COMMISSIONER WAS INTERESTED IN 
FRANCHISING. WHAT CREATED YOUR 
INTEREST IN THIS AREA?

Franchising is such a terrific way for indi-
viduals to launch their own enterprise, 
especially when they’re a first-time busi-
ness owner. When I arrived at the Federal 
Trade Commission, I was surprised that 
the agency’s commissioners had largely 
ignored some of the obvious problems 
plaguing the market for a number of years. 
We were lucky to speak with a number of 

franchisees who told us about how fran-
chisors were using their power to exert 
more control. While we knew the problems 
wouldn’t be fixed overnight, we put in a 
lot of energy to revive the FTC’s oversight.

DURING YOUR TALK AT 
AAHOACON22, YOU MENTIONED YOU 
FELT THE FRANCHISE DISCLOSURE 
DOCUMENT SHOULD BE LOOKED AT 
AS MORE OF A WARRANTY OVER THE 
LIFE OF THE FRANCHISE CONTRACT, 
NOT JUST A SINGLE SNAPSHOT IN 
TIME. COULD YOU ELABORATE MORE 
ON THAT?

Franchise disclosures are undoubtedly an 
important way for entrepreneurs to choose 
the right business opportunity. But, dis-
closures are no good when the offeror can 
simply change the terms as they please. 
Unfortunately, many franchisees are find-
ing that the rules are changing all the time, 
and these changes always seem to benefit 
the franchisor at the expense of the fran-
chisee. If a franchisor is making promises 
in the franchise disclosure document, they 
should live up to them.

WHAT SPECIFIC AREAS SHOULD 
FRANCHISEES LOOK TO THE CFPB 
FOR ASSISTANCE? AND HOW BEST 
CAN THEY ENGAGE THE CFPB?

The pandemic accelerated the shift away 
from cash and toward electronic payments. 
Many small businesses are frustrated by 
the commissions and fees they’re paying 
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to process credit-card and debit-card 
purchases. Some franchisees may even 
be forced to use a particular proces-
sor affiliated with their franchisors. We 
want to work with franchisees and other 
small businesses to make sure they can 
accept different payment methods 
without paying excessive fees.

We’re also looking to make sure small 
business lending is fair, transparent, 
and competitive. Many franchisees 
had difficulties obtaining Paycheck 
Protection Program loans. We will be 
implementing some new rules required 
by law to collect information from banks 
and other small business lenders about 
their lending. This data will help to make 
sure small business loans are available 
to those who qualify.

▷▷AAHOA on the Road 

TOP: Left to Right: AAHOA President & CEO Laura Lee Blake, Treasurer Miraj 
Patel, Colorado Senator John Hickenlooper, and Secretary Kamalesh (KP) 
Patel. BOTTOM: Discussed SBA loan limit increases and promoting fairness and 
transparency in the franchise industry.

Director of the  
Consumer Financial 
Protection Bureau  
Rohit Chopra

 Left to Right: AAHOA Member Mitul Chothani, Lifetime Member Dharmesh Patel, 
Florida Ambassador Rakesh Patel, Fort Myers Mayor Kevin B. Anderson, Lifetime 
Member Tarun Patel, and Vice Chairman Bharat Patel discussed the challenges 
facing the industry post-Hurricane Ian.
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Operators of franchised 
businesses can connect with 
the CFPB by reaching out to us 
directly or through AAHOA. 
I also encourage everyone who 
needs help resolving an issue 
with a financial product to file a 
case with us at  
www.consumerfinance.gov/
complaint.”

Operators of franchised busi-
nesses can connect with the CFPB 
by reaching out to us directly or 
through AAHOA. I also encourage 
everyone who needs help resolving 
an issue with a financial product to 
file a case with us at www.consum-
erfinance.gov/complaint.

GIVEN ALL OF THE ISSUES AND 
CHALLENGES FRANCHISEES 
ARE DEALING WITH, WHAT ARE 
YOU HOPEFUL ABOUT?

The pandemic destroyed many small 
businesses, and unfortunately many 
are gone. However, I think many 
people in Washington are starting 
to realize that many of the rules are 
designed to help big businesses get 
even bigger at the expense of small 
businesses. This is not a partisan 
issue and it doesn’t affect just fran-
chisees. I hear the same challenges 
from small pharmacies, small banks, 
and many other small businesses. 
I think the tide is turning, and I’m 
hopeful we can see some change.

WHO HAVE BEEN YOUR ROLE 
MODELS YOU CREDIT FOR YOUR 
SUCCESS IN YOUR CAREER?

I was very fortunate to have so many 
schoolteachers who showed me that 
it wasn’t just about studying, it was 
also about listening and empathiz-
ing with others and their experi-
ences.� ■

Keith Miller, Principal, Franchisee Advocacy 
Consulting, is an independent consultant 
dedicated to advancing franchisee causes 
through engagement and advocacy. 
He can be reached at (530) 906-3988 or 
kmiller@franchiseeadvocacy.com.

AAHOA Member Roshan 
Patel discussed the 

economic impact 
of AAHOA Members 
in Virginia with Gov. 

Glenn Youngkin at the 
Republican Governor’s 

Association event.

Congresswoman Beth Van Duyne (second from left) participated in daily 
hotel staff duties during a Back-of-House Tour in Texas.

Left to Right: AAHOA Member Suresh Patel, AAHOA Member Dr. Mehul Patel, 
Mid South Regional Director Harikrishna (HK) Patel, Michigan Gov. Gretchen 
Whitmer, Vice Chairman Bharat Patel, North Central Regional Director 
Bhavesh Patel, and AAHOA Member Rakesh Patel discussed the industry’s 
economic impact in Michigan.

AAHOA Member Sunny Kuraniktb 
attended Texas Governor Greg 

Abbott’s fundraising event ahead 
of the midterms. Thank you, 

Sunny, for making advocacy a 
part of your business plan. 
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Congresswoman Beth Van Duyne (fourth from left) joined North Texas Regional Director Dhiren 
Masters, AAHOA Members, community members, and hotel staff for a front-row seat into the inner 
workings of the hotel business in her district.

Louisiana Attorney General Jeff Landry addressed a room packed with hoteliers at the Gulf Regional 
Conference & Trade Show in New Orleans, LA. 

Left to Right: AAHOA Treasurer Miraj Patel, Lifetime 
Member and Government Affairs Committee Chair 
Danny Gaekwad, and Gov. Ron DeSantis celebrated 
Diwali with AAHOA Members and the Indian 
community at the Florida Governor’s Mansion.

Left to Right: AAHOA Vice Chairman Bharat Patel, Florida 
Ambassador Rakesh Patel, State Senate Candidate for Lee County 
Jon A. Martin, Lifetime Member Dharmesh Patel, AAHOA Member 
Mitul Chothani, and Lifetime Member Tarun Patel discussed 
opportunities to strengthen the industry in Southwest Florida. 

Florida Gov. Ron DeSantis joined the AAHOA 
community in lighting up the Diwali lamp, 
a display of good over evil and light over 
darkness during the special holiday.
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SPOTLIGHT

Hundreds of women hoteliers take on AAHOA’s 
inaugural HerOwnership Conference & Retreat

by EVELYN HOOVER

AHOA CHAMPIONED 
its goal to elevate 

women in hotel 
ownership at 

its inaugural 
HerOwnership 

Conference & Retreat in 
October. Nearly 300 attend-
ees gathered at the Radisson 
Hotel Cincinnati Riverfront for 
two days of inspiring panels, 
unique content, and network-
ing, including an unforgettable 
Riverboat Cruise on the Ohio 
River.

Some common themes 
throughout the event included 
industry trends, negotiation, 
leadership, communication 
skills, personal branding, tech-
nology, lending, and finances.

Rachel Humphrey, indus-
try leader and Women in 
Hospitality Leadership Alliance 
founder, moderated the first-
panel discussion, which 
included panelists Tejal N. 
Patel (AAHOA Female Director 
Western Division), Nancy 
(Nayana) Patel (Kosmada 
LLC/EV Hotel/Triton EV), and 
Roshani Patel (Artha Hotels). 
The conversation uncovered 
why the time is now for women 
to get more involved in hotel 
ownership opportunities. The 
panelists offered great insight 

to charge the women entrepre-
neurs in the room forward in 
their hotel business goals.

“Our industry is relationship-
focused. Cultivating your rela-
tionships outside of your usual 
norm is important. Cultivate 
relationships with franchisors 
and cultivate your relation-
ships with local lenders. When 
I went for my first commercial 
loan, I got rejected. I was feel-
ing so good about it, but I real-
ized I went to a bank I didn’t 
have a relationship with,” Tejal 
shared. “My family had a rela-
tionship with a local lender for 
many years. So, when I went 
through that door and let them 
know I was a part of the family, 
I saw the door open a little bit.”

“Technology has changed. 
Innovation has changed. Dads 
and husbands are supporting 
women more in the industry. 
I think we’ve moved away 
where my mom was never 
as involved in the hotel busi-
ness as we women are today,” 
Nancy explained. “My father 
introduced the business, and 
then my husband supported 
me and encouraged me to go 
beyond just cleaning rooms. 
My husband encouraged me 
to manage everything and 
get involved with building and 

nowThe time is
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To learn more about AAHOA’s 
HerOwnership initiative, visit  

AAHOA.com/HerOwnership.

To see the full 
HerOwnership Conference 

& Retreat photo archive, 
scan the QR code.
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selling. I think you need a good 
support system.”

“One of the biggest things 
I’m seeing is women support-
ing women more and not put-
ting each other down. When 
you have that support from 
other women, and you don’t 
have a community of people 
putting you down, that is a 
huge help. I think rising tides 
raise all ships,” Roshani said. 
“Another trend I’m seeing is 

that women can get more 
involved thanks to the tools 
and resources that are avail-
able. We’re able to manage 
our homes and our children. 
I can sit in this meeting and 
order groceries to be picked 
up when I return home. These 
things are making it easier 
for us to get more involved, 
attend meetings, and be a 
part of the numbers at the end 
of the day.”
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EMPOWERING LEADERS
Additionally, AAHOA President 
& CEO Laura Lee Blake took the 
stage at the event to speak on 
the art of negotiation as a pow-
erful tool to improve business 
outcomes, confidence, and 
relationships. Blake shared 
various tips and techniques to 
help the women in the room 
achieve a win-win negotiation, 
including wearing rose-colored 
glasses.

“When you have rose-col-
ored glasses on, the world 
looks much brighter. You’re 
optimistic. You can accom-
plish your goals, and you can 
do what you’re hoping to do,” 
Blake shared.

She also discussed how 
two or more people are usu-
ally involved in the negotiation 
process.

“Taking time to get to know 
the other party and build 

many of which were spot-
lighting their support and ini-
tiatives to advance women in 
hotel ownership. AAHOA was 
proud to have the support 
from our industry partners at 
the HerOwnership event.

CHANGING THE DYNAMIC
In what has been a predomi-
nantly male-dominated indus-
try, AAHOA understands how 
important it is to foster, pro-
mote, and empower women 
entrepreneurs – and the 
impact that the HerOwnership 
Conference & Retreat can have 
on helping women pursue 
their own entrepreneurial 
journey.

“Seeing all of these dynamic 
women in all areas of hospi-
tality come together for a few 
days of education and relax-
ation was extremely powerful,” 
said AAHOA Female Director 
Eastern Division Lina Patel. “I’m 
proud to have worked along-
side the entire AAHOA Team in 
launching the HerOwnership 
program. This conference and 
retreat gave women hoteliers 
an opportunity of a lifetime.”

“This is an important mes-
sage AAHOA is sending to 
the industry,” said AAHOA 
Chairman Neal Patel. “These 
women are trailblazers, and 
they’re finally getting the sup-
port and education they need 
to take their businesses to the 
next level and support their 
families.”

Earlier this fall, AAHOA 
launched the HerOwnership: 
Opening Doors for Women in 
Hospitality initiative, which 
is aimed at elevating, edu-
cating, and empowering the 
women hoteliers of AAHOA 
and across the industry. The 
HerOwnership program will 
continue to ensure women 
hoteliers are heard, their skills 
are utilized, and that there’s a 
seat at the table for all.� ■

rapport can help hoteliers 
navigate the negotiation pro-
cess more effectively,” Blake 
added, “When you step into the 
other party’s shoes, trust and 
collaboration increase, giving 
you an advantage in the nego-
tiation process.”

G6 Hospitality, Choice 
Hotels, Marriott International, 
Wyndham’s Women Own the 
Room, Red Roof, My Place, and 
Sonesta were also present, 
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FINANCE

AS WE CLOSE OUT A VOLA-
tile year, the financial mar-

kets remain in turmoil. 
This is in reaction to both 

inflation and the Federal 
Reserve’s heavy-handed 
response. Because com-

mercial real estate is extremely sensitive 
to interest rate changes – particularly hotel 
assets that rent rooms by the night – the 
commercial real estate capital markets are 
responding accordingly. Current conditions 
are stalling transactions because of a wide 
bid/ask spread between buyer and seller, 
with buyers demanding higher cap rates 
than what sellers are willing to accept. This 
is about to change in the next 18 months, 
however, when a significant number of 
loans mature. To avoid foreclosure, own-
ers will be pushed to either sell or refinance 
at a higher interest rate, potentially also 
adding equity to right-size their loans. This 
dynamic will disrupt how the normal market 
usually functions.

PROJECTIONS VS. REALITY
The next economic downturn likely will 
be led by commercial real estate. During 
the past three years, many transactions 
were closed at cap rates (NOI/price) that 
are lower than current interest rates. 
Multifamily will feel this pain especially, 
as many past deals assumed that projected 
cap rates would be lower than what we are 
seeing now post-Fed hikes. Today’s higher-
than-anticipated rates put pressure on the 
projected cap rates, creating a negative 
delta. As a result, the value of an asset will 
be lower at the time of loan maturity than 
the asset’s loan balance. This creates a 
potential for market dislocation, followed 
by a slew of defaults that could spiral into 
something even bigger.

LOOMING WAVE OF MATURITIES
Contributing to this bleak landscape 
are the $52 billion of CMBS mortgages 
due in the next 18 months that must be 
refinanced into new mortgages (source: 

Trepp). Maturing bridge and permanent 
loans put pressure on an already-pres-
sured transaction market. To grapple 
with this issue, capital markets have 
introduced a new, five-year CMBS prod-
uct that underwrites most loans on an 
interest-only basis. The key difference 
between this and a traditional 10-year 
product is that the new, five-year CMBS 
loan originations are happening exclu-
sively in a pool with other five-year loans. 
Lenders can then price the five-year paper 
much more aggressively than pools that 
include longer-term loans. For example, 
at the time of writing, most five-year fixed 
rate CMBS hotel loans are pricing between 
6.25% and 6.5%. These new, five-year 
loans also are attractive because they’re 

Sunny  
skies or  
stormy  
weather  
ahead?
What is the 18-month forecast 
for commercial real estate 
capital markets?
by RUSHI SHAH
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  4-MINUTE READING TIME

typically interest-only for three years and 
have lower yield-management penalties 
than their 10-year counterparts. Because 
the term is shorter, the calculated break-
age fee is lower. Plus, there is an open 
period built into the final six to 12 months 
of the loans, during which a borrower can 
pre-pay or sell without penalty.

THE GIFT OF TIME
This new, five-year CMBS loan has the 
potential to be the No. 1 loan product 
in 2023 because most borrowers believe 
today’s higher interest rates are tem-
porary and that the Fed will reduce 
rates once inflation is under control. 
Borrowers are choosing this option 
because it affords them time until rates 

decrease. If most borrowers forecast 
interest rates will drop in two to three 
years after closing – and knowing there 
is a 12-month penalty-free open period 
at the end of the term – they expect to 
be able to sell or refinance these loans 
before maturity with minimal risk.

DEALS WILL GET DONE
This higher interest environment also 
puts pressure on the debt service cover-
age, which results in lower leverage on 
most loans. This is a double whammy for 
financing as valuations are lower due to 
higher cap rates, and leverage is lower 
due to lower debt-service-coverage ratio 
calculations. Capital markets will function 
normally, however, and the silver lining is 
there will be plenty of capital available 
for maturing and acquisition financing in 
the markets. These are the times when 
advisors, investment bankers, and inter-
mediaries are more valuable than ever 
because of their relationships and pulse 
on the market.� ■

Rushi Shah is Principal and 
CEO of the commercial 
mortgage and real estate 
investment banking firm and 
AAHOA Allied Member Mag 
Mile Capital. As a leader in 

hospitality financing, Shah specializes in 
structuring and placing high leverage, 
nonrecourse bridge and permanent debt with 
cash out for full- and limited-service hotels 
nationwide. Since joining the firm’s 
predecessor, Aries Capital, in 2015, Shah has 
structured and closed hundreds of millions in 
financing for all property types. Shah has held 
previous positions at Northern Trust and has 
an MBA from the University of Chicago’s Booth 
School of Business.
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INDEPENDENT HOTELIERS

by PRASHANT H. PATEL

HEN GAZING INTO 
the proverbial 

crystal ball at the 
future of the inde-

pendent segment 
of the industry in an 

attempt to plot the very best path forward, 
what do the next one to three years look 
like? Better? Worse? The same?

The answer, it turns out, depends on 
whom you ask. During this still-evolving 
post-COVID period, there remains no 
shortage of uncertainty in the industry 
as a whole – including fluctuating costs, 
a persistent staff shortage, and the eco-
nomic states of our nation and world at 
large. As we end the year, it seems inde-
pendent and branded properties alike are 
anxious and nervous to gain some insight 
on the near- and long-term future for this 
industry and our economy. Depending 
on whom you talk to or which metrics 
you observe, the future might look grim 
or it might look bright. The good news, 
however, is that either perspective offers 
great potential.

Regardless of which particular expert 
or resource you trust, we’ve consistently 
seen that history tends to repeat itself in 
this industry, which means we can look 
backward to determine the best way for-
ward. For example, looking at the state of 
the industry during the challenges we all 
experienced from 2006 to 2009 can offer 
some clues as to what we might expect in 
the next few years.

For starters, some experts are predicting 
a slowdown in inflation as interest rates 
continue to rise, thus easing the financial 
burdens to hoteliers and consumers alike. 
Certainly, the war in Ukraine hasn’t helped 
lower the price of oil, which will hamper 
travel, and we should expect that to con-
tinue to affect our industry throughout at 
least the coming year. Also, as we approach 
the 2024 presidential election, we shouldn’t 
be surprised to see an increase in anxiety 
involving corporate travel. Eventually, this 
will trickle down to affect the revenue of the 
independent hotels as the branded proper-
ties continue to compete to grab more busi-
ness by way of their extensive resources.

What does the 
future hold 

for the 
independent 

hotelier?

Chart
your 

course
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PLAY THE LONG GAME
Though the outlook might not seem overly 
bright for the coming year, there is light at 
the end of the tunnel when looking at the 
bigger picture. As economic conditions 
continue to make waves that force us all 
to work extra hard to stay afloat, it’s highly 
likely corrective measures will create a 
more positive impact on 2024 as a whole. 
And, by the summer of 2025, things should 
start to normalize. The looming presiden-
tial election will be a memory by then, and 
with a newly elected govern-
ment taking further actions 
to continue to repair the 
issues that have plagued 
the industry during the past 
several years by decreasing 
interest rates, working to 
lower oil prices in an effort 
to bring travel back, and 
implement much-needed 
change to help address the 
ongoing labor shortage.

For the independent 
hotelier especially, the 
next three years will almost 
certainly present a raft of 
difficult challenges, but 
the independent hotelier is 
never one to shy away from 
a challenge. And, amid 
the challenges lies great 
opportunity. As we face 
these obstacles together, 
it’s vital that we stay strong 
and focused, and maintain 
the creativity necessary to 
keep heads in beds.� ■

Prashant H. Patel is a past 
AAHOA Board Member, 
currently serving the 2022 
Independent Hotelier’s 
Committee from the Greater 
Los Angeles Area Region.

Depending on whom you talk to 
or which metrics you observe, 
the future might look grim or it 
might look bright. The good news, 
however, is that either perspective 
offers great potential.”
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OPERATIONS

Don’t wait to ensure the security of your property, 
staff, and guests

by PAUL MOXNESS

MANY HOTELS DON’T HAVE DEDICATED IN-HOUSE SECURITY TEAMS, AND INTEREST-
ingly, hotels that don’t have security departments have been known to score better 
than hotels with in-house specialists when guest “sense of security” is surveyed.

It’s common for operations staff to be the key to how a property’s security is per-
ceived. Room attendants know what is and isn’t “normal” in a guest room. Experienced 
front desk clerks know which types of guest and which types of bookings are most 

likely to cause problems during a guest stay.

Time’s up!

The more comfortable, 
confident, safe, and secure your 
staff members are, the better 
they’ll perform their tasks.”

1

2

TRAINING
Training an essential element of a hotel security pro-
gram. Two specific hotel security training programs are:

Emergency Response Team (ERT Team) training, 
which includes first-aid training and training on the 
equipment, tools, and materials used while responding 
to an emergency (e.g., fire extinguishers, fire hose lines, 
AEDs, Medical Bag materials, etc.).

Security Awareness training, which works to familiar-
ize hotel team members with what to be alert to and 
how to report any suspicious behavior or activity they 
observe – either by a guest or a colleague.

Everyone, including outsourced staff, needs to be 
familiar with the hotel’s emergency response plans 
and their roles and responsibilities when responding 
to any emergency.
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  4-MINUTE READING TIME

How can you raise the 
“sense of security” 
level in your hotel?
A hotel security program is oriented toward  
fulfilling four core responsibilities:

Preparedness/Readiness: What are the risks 
and vulnerabilities that can harm people 

or property? How can you mitigate risk? 
How can you respond to incidents? How 
will your associates know what policies, 

protocols, and procedures are in place? 
What events do you host that can add risk 

or increase threats?

Prevention: What do you have that can help 
prevent, deter, and mitigate the likelihood 
of incidents? This includes physical mea-
sures (e.g. locks and keys), technology (e.g. 
alarms and cameras), and operational pro-

cedures (e.g. key control).

Responsiveness involves knowing what to 
do, how to do it, and having the proper 

materials and tools for a prompt and pro-
ficient execution when responding to any-
thing from a small guest-related incident 

to a larger emergency event.

Recovery involves ensuring all secu-
rity threats and incidents are properly 

addressed, documented, reported, and 
reviewed so lessons are learned and 
shared to prevent a future recurrence.

LIAISON
Remember that you’re not alone. Liaise with local police and 
fire authorities, as well as the management of companies 
engaged to provide security support services (i.e., guarding 
company, CCTV servicing company, alarm services company, 
etc.). Keep a roster of key contacts that includes relevant 
phone numbers and email, including after-hours contact 
information. Plan regular meetings with these contacts so 
responders have a familiarity with the property and the 
intended actions of the hotel for various emergency scenarios 
(e.g., a walkthrough of the active shooter plan with the local 
police, a walk-through of the fire response plan with the fire 
department, etc.).

CONFIDENT EMPLOYEES = COMFORTABLE GUESTS
Help employees understand how their workplace is designed 
to keep them safe and that they’re responsible for taking 
their personal security seriously. The more comfortable, 
confident, safe, and secure your staff members are, the better 
they’ll perform their tasks. When this occurs, guest service is 
enhanced, which in turn leaves guests with a satisfying feeling 
of personal safety, security, and comfort.� ■

Paul Moxness is Managing Partner at NorthPoint 
International, a company specializing in hospitality 
security, safety, resilience, and public-private 
partnerships. He is also a member of the UN Global 
Network of Experts on Protection of Vulnerable Targets 
Against Terrorist Attacks. He can be reached at 
pmoxness@northpointinternational.com.

1

2

JOB-SPECIFIC TRAINING
Adapt and integrate security training to each department. 
Run sessions in the workplaces to make it more personal 
and relevant. In guestrooms, room attendants learn that 
the different safety and security features in the room are for 
their protection as much as for the guest. Fire exits are their 
fire exits, because they are the ones that will need them in 
an evacuation.

On-the job training can include simulated evacuations. 
“Evacuate” from where the training is being held and ask par-
ticipants to check lighting, doors, and whether signage is easy 
to follow. This familiarizes staff with their evacuation routes 
and responsibilities, and also can expose unnoticed hazards.

INCIDENT MANAGEMENT
Effective incident management tracks along two lines of 
accountability: prevention and response.

Prevention considers threats from various actor types 
(e.g., criminals, protesters, terrorists, etc.) and tactics they 
may employ (e.g., explosives/incendiary devices, unauthor-
ized entry, surveillance, etc.). Security assessments enable 
the hotel to reduce threats by deploying the most appro-
priate policies, physical and operational measures, and 
countermeasures.

Response relates to the appropriate actions to be taken in 
reaction to non-emergency guest-related incidents, such as 
alleged in-room thefts, altercations, and noise complaints. 
Response protocols should be explicit on when local police 
should be notified.

1

2
3
4
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The following companies provide generous ongoing support to AAHOA and its members. A heartfelt and sincere 
thank you is extended to every one of our Industry Partners for their contributions to AAHOA and the industry at 
large. When searching for a provider, consider doing business with the Industry Partners.

AAHOA CLUB BLUE INDUSTRY PARTNERS

AAHOA PLATINUM INDUSTRY PARTNERS

ADP, Inc. 
Thomas Bell: (973) 510-0196

Avendra 
Mara Radis: (301) 825‑0311

Chase 
Faheem Khan: (800) 727‑1872

 
DISH Business 

Khalid Jivani: (510) 299-7935

 
Ecolab, Inc. 

Michael Pfister: (317) 250-5189

Gauthier Murphy & Houghtaling 
John W. Houghtaling, II:  

(504) 456-8600

Hcareers 
Shawn Grenier: (360) 312-7402

 
Home Box Office 

Michelle Mahoney: (347) 610-108

Hotel Room Service  
Anand Patel: (323) 236-5317

Lowe’s ProServices 
Earl Madison: (404) 640-8657 

 
Advantage Alliance 

David Nylec: (469) 823-2895

Amana PTAC 
Byron Cortez: (800) 647-2982

ARS Global Emergency 
Management 

Piro Hernandez: (786) 575-2131

Best Western Hotels & Resorts 
Michelle Zajac: (800) 847-2429

 
bookit n go 

Sarah Eley: (949) 329-8181

 
Champion PTAC, LLC 

Chris Gorman: (754) 224-9498

Choice Hotels International 
Tim Shuy: (301) 592‑5000

Consolidated Hospitality Supplies 
Angela De Los Santos: (224) 786-1294

Extended Stay America 
Linda Trexler: (980) 345-1600

Fortis 
Raj Pannu: (972) 979-2296

G6 Hospitality Franchising, LLC 
Mike McGeehan: (972) 360‑9000

GE Appliances 
Amy Kaiser: (502) 452-3073

Guest Supply – 
A Sysco Company 

Justin Haggart: (732) 868-2331

Hilton 
Bill Fortier: (703) 883‑1000

IDeaS 
Emily Walsh: (952) 698‑4317

 
IHG Hotels & Resorts 

Karen Rogow: (770) 604-5379

Marriott International 
Christie Patterson: 

(301) 380‑3200

O’Connor & Associates 
Andrew Choy: (713) 375-4224

 
OYO Rooms & Technology, LLC 
Stephen Jarrett:  (423) 426-3148

Radisson Hotel Group 
Phil Hugh: (800) 336-3301

 
Red Roof Inn 

Matt Hostetler: (713) 576-7426

Sonesta 
Jordan Langlois: (954) 254-3539

 
Totem Solutions 

Geoff Rowson: (770) 876-9239

TV Asia 
Pradeep Hegde: 

(732) 650‑1100 x26

Wyndham Hotels & Resorts 
Klaudia Porebski: (973) 753-7158

AAHOA CLUB BLUE, PLATINUM & SILVER INDUSTRY PARTNERS
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AAHOA SILVER INDUSTRY PARTNERS

AccuLock, Inc. 
Dan Brown: (866) 222‑8562

All Insurance Underwriters 
Regina Johnston:  

(813) 343-3100, ext. 149

Alvi Satellites 
Prashant Ajmera:  

(678) 466‑7868

American Express 
Merchant Services:  

(800) 528-5200

Atlas Concorde 
Michael Sautner:  

(615) 661-7200

Bath Knot Hospitality 
Gavin Hsu: (347) 337-0691

Canary Technologies 
Bryan Michalis: (877) 739-1545

CIA Solutions 
Ralph Thiergart:  
(443) 220-3821

Coast to Coast Computer Products, 
Inc. 

Kyle Kurtz: (800) 231‑4553

Cobblestone Hotels, LLC 
Brian Wogernese:  

(920) 230-2622

Cox Business 
Alea Riley: (404) 269‑3057

Dickson Furniture 
Paul Mougel: (713) 747-0341

DIRECTV, Inc. 
Jeff Fox: (310) 560-0323

Docyt Inc. 
Sid Saxena: (844) 663-6298

Elkay Interior Systems (EIS) 
Greg Gliniewicz:  
(630) 346-7549

ERC Provider 
Sunshine Chapman:  

(385) 330-7070

Ferguson 
Eric Tucker: (434) 249-3785

Floor & Decor Commercial 
Delana Delgado:  

(877) 659-2478

Focus Brands 
Rani Bhatt: (404) 978-4829

Foliot Furniture 
Mahesh Parekh:  
(702) 278-7380

Friedrich Air Conditioning Company 
Dave McDonald:  
(210) 546‑0500

Graniti Vicentia Group 
Megha Raja: (713) 869-0800

 
hihotels by Hospitality International 

Gary Gobin: (770) 270-9398

Hotel Effectiveness 
Del Ross: (470) 424-0146

 
Hyatt Hotels Corporation 
Jim Tierney: (617) 803-4489

INFINITI HR 
Daniel Mormino:  
(623) 455-6234​

Jacaruso Enterprises 
Melanie Calcagno:  

(210) 415-0522

Lodging Concepts Manufacturing 
Neil Shah: (917) 365-2003

M3 
Haley Wolf: (770) 531-3746

Macrotech 
Dipak Patel: (650) 376-2163

Mass Mutual 
Candy Chan: (848) 228-1822

 
Matrix Hospitality  

Furniture, Inc. 
Dilpreet Deol: (647) 847-1299

 
Matrix Telecom 

Ashu S. Upa: (800) 283-0539

MSI Surfaces 
Anil Palasamudram:  

(713) 570-7000

My Place Hotels of America 
Terry Kline: (605) 229-8684

National Hot Water 
Randy Meyer: (888) 444-4435

national

National Solutions 
Keith Hudgins: (800) 222-1028

NewGen Advisory 
Dinesh Rama: (602) 648-2700

Nimble Accounting 
Rahul Kumar: (866) 964-6253

P&G Professional 
Maria Early: (904) 591-8644

 
PPDS 

Scott Adams: (678) 908-9294

Prem Supply 
Deepak Panchmia:  

(806) 745-6651

Rheem Manufacturing 
Dave Hanley: (817) 680-4117

RoomOne Solutions 
Nathan Faircloth: 

(865) 302-3531

Serta Simmons  
Hospitality Bedding 
Andrea Hochworter:  

(770) 353-0122

Sonu Satellite 
Neil Doshi: (877) 999-7668

Spectrum  
Enterprise Solutions 

Stephanie Pitts:  
(212) 379-5826

State Bank of Texas 
Melissa Butler: (469) 200-8245

stayAPT Suites  
Franchise Sales:  

(662) 607-1591

USA Digital, Inc. 
Aaron Gomez: (909) 200-5445

Visual Matrix 
Albert Sledge: (512) 693-4622

 
Wizehire 

Madison Mask: (817) 914-7623

World Cinema, Inc. 
Ella Ahmed: (713) 266-2686
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AHOA is pleased to provide this list of its Club Blue, Platinum, and Silver Industry Partners, and Allied Members as a resource for 
members. AAHOA, however, does not endorse these companies or the products or services they offer, or any of the discounts, deal terms 
or other offers related to the price that any of these companies may advertise, market, or promote to AAHOA Members. AAHOA strongly 
encourages all of its members and any users of this list to conduct all reasonable and necessary due diligence and research prior to 
selecting a company with which to do business.

Gray shading denotes Platinum (Dark Grey) & Silver Industry Partners     Blue shading denotes Club Blue Industry Partners

AAHOA VENDOR PARTNERS

AAHOA Vendor Partners

A
ACCOUNTING 
SERVICES
M3 Accounting + 
Analytics 
Watson, Scott 
770-531-3730 
scott@m3as.com
Nimble Accounting 
Singh, Rahul Kumar 
866-964-6253 
rahulkumar@nimble 
	 accounting.com

ACOUSTICS
MODIO Guestroom 
Acoustic Control 
Megan Boehm 
905-332-1730 
mboehm@logison.com

ADA COMPLIANCE
Delta Faucet Company 
emily Mueller 
317-752-8688 
Emily.Mueller@ 
	 deltafaucet.com
WingIts 
Burcon, David 
866-990-0235 
davidburcon@ 
	 wingits.com

ADJUSTERS
Metro Public 
Adjustment, Inc. 
Mccaffrey, Steve 
215-633-8000 
sjm@metropa.com
Rosen Affiliates 
Rosen, Brett 
732-540-8318 
brett@rosenaffiliates.com
Young Adjustment Inc. 
Reiter, Michael N. 
215-654-6800 
mreiter@young 
	 adjustment.com

ADVERTISING/
MARKETING
CYBERWEB Hotels, LLC. 
Bhutta, Bhavish H. 
813-731-1960 
bhavish@cyber 
	 webhotels.com
Guest Trends Inc. 
Lewis, Steve J. 
858-430-8107 
slewis@guesttrends.com

My Hotel Reputation 
Conner, Brandy 
866-960-9772 
sales@myhotel 
	 reputation.com

AIR PURIFICATION/
WATER FILTRATION
Aerus Electrolux 
Luisi, Richard 
678-354-0492 
rluisi@aerusonline.com

APPRAISERS
HVS 
Rivard, Russ 
214-766-5394 
rrivard@
ushotelappraisals.com
O’Connor & Associates 
Choy, Andrew 
713-375-4224 
achoy@poconnor.com

ARCHITECTS
Base4 
Hildahl, Blair 
608-304-5228 
BlairH@base-4.com

ARTWORK
Interia Hospitality 
Michael Michael 
470-353-1733 
dmitchell@ 
	 taramaterials.com

ATTORNEYS
Dentons Bingham 
Greenebaum LLP 
Raja Patil 
502-589-4200 
raja.patil@dentons.com

BED + BATH 
ACCESSORIES/
SUPPLIES
Avendra 
Carol Risett 
301-825-0091 
carol.riesett@ 
	 avendra.com
Bath Knot Inc 
Hsu, Gavin 
+1-347-337-0691 
gavin@bathknot.com
Forever Foundations & 
Frame LLC 
Dennis Rodgers 
714-833-8639 
dennis.r@forever 
	 foundations.com

Guest Supply  
A Sysco Company 
Haggart, Justin 
732-868-2200 
jhaggart@ 
	 guestsupply.com
Life Corp Hotel Supply 
Raval, Chetan 
901-289-3234 
chetanraval00@ 
	 yahoo.com
WingIts 
Burcon, David 
866-990-0235 
davidburcon@ 
	 wingits.com

BEDSPREADS/
DRAPERIES/PILLOWS
Amerifab International 
Mehta, Raju 
336-882-9010 
marketing@ 
	 amerifabintl.com
Fabtex Inc. 
Sudra, Sheila 
800-778-2791 EXT.341 
Sheila.sudra@fabtex.com
Life Corp Hotel Supply 
Raval, Chetan 
901-289-3234 
chetanraval00@ 
	 yahoo.com
Somnum Mattress by 
Lippert Components 
Dan Lechlitner 
547-536-0084 
dlechlitner@lci1.com
Star Textile, Inc. 
Hendershot, Tanya 
586-758-2700 
tanya@startextile.com

CABLE/SATELLITE TV 
SERVICES
AdCommTV 
Jason Cohen 
866-272-7982 
requests@adcommtv.com
Allbridge 
Heather Evans 
888-243-9476 
sales@allbridge.com
Alvi Satellites 
Prashant Ajmera 
678-466-7868 
alvisatellites@gmail.com

Cox Business 
Monica Compton 
770-331-2187 
mcompton@ 
	 pinnacleprod.com
DIRECTV, Inc. 
Jeff Fox 
310-560-0323 
jeff.fox@att.com
Dish Business 
Khalid Jivani 
303-723-1854 
Tyler.floyd@dish.com
Gold Star Systems 
Mark Palmer 
972-495-4075 
sales@goldstar 
	 systems.com
Groove Entertainment 
Technologies 
Anthony Fleming 
801-260-9095 
Anthony@ 
	 getgrooven.com
Home Box Office 
Michelle Mahoney 
347-610-1081 
Michelle.Mahoney@ 
	 warnermedia.com
Matrix Telecom 
Ashu S. Upa 
714-261-7222 
Ashu.Upa@ 
	 matrixcomsec.com
MVM Technology 
Michele Blanton 
704-776-5940 
Mblanton@mvm 
	 technology.com
PDI Communications 
Hall, Silvia 
800-242-1606 
sales@pdiconnected.com
Showtime Networks Inc. 
Doug Markott 
770-698-6937 
doug.markott@ 
	 showtime.net
Sight and Sound 
Jimmy Newton 
281-499-4373 
JNewton@ 
	 SightandSound.TV
Spectrum Enterprise 
Stephanie Pitts 
212-379-5826 
stephanye.pitts@ 
	 charter.com

USA Digital Inc 
Gomez, Aaron 
888-388-1531 
aaron@usadigital.tv
World Cinema, Inc. 
Ella Ahmed 
713-266-2686 
eahmed@wcitv.com

CARPET FLOOR CARE
Aerus Electrolux 
Luisi, Richard 
678-354-0492 
rluisi@aerusonline.com
Sanitaire 
Justin Sperry 
616-453-4451 
justin.sperry@bissell.com
Shaw Contract 
Sean Finn 
404-556-4110 
sean.finn@ 
	 shawcontract.com

CARPET/CARPET 
CUSHION
Durkan Hospitality 
Stacie Gilbert 
800-241-4580 
stacie_gilbert@ 
	 mohawkind.com
Republic Flooring 
Huerta, Amber 
323-201-4200 
amber@republicfloor.com
Shaw Contract 
Sean Finn 
404-556-4110 
sean.finn@shawcontract.
com
Signature Carpets 
Roels, Sharon 
800-809-7086 
sroels@signature 
	 carpets.com

CASEGOODS
Dickson Furniture 
Manufacturers 
Paul Mougel 
713-747-0341 
Pmougel@dickson 
	 furniture.com
Elkay Interior  
Systems (EIS) 
Greg Gliniewicz 
630-346-7549 
greg.gliniewicz@elkay 
	 interiorsystems.com
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Interia Hospitality 
Michael Michael 
470-353-1733 
dmitchell@ 
	 taramaterials.com

CATEGORY
CHEMICALS
Bed Bug-  
Heat Doctor/Prevsol 
Zimmerman, Jeff 
517-936-9415 
jeffrzimmerman@ 
	 hotmail.com
DIVERSEY, Inc. 
Alpaslan, Deniz 
262-994-7158 
deniz.alpaslan@ 
	 diversey.com
Ecolab, Inc. 
Greg Cocchiarella 
651-343-2758 
greg.cocchiarella@ 
	 ecolab.com
P&G Professional 
Maria Early 
904-591-8644 
early.ms@pg.com
UNX Industries, Inc. 
Jessica Nobles 
252-756-8616 
jessica.nobles@ 
	 unxinc.com
VivoAquatics 
Richard Lindhorn 
888-702-8486 
rlindhorn@ 
	 vivoaquatics.com

COMPUTERS 
SOFTWARE
HotelKey 
Parth Shastri 
805-607-5006 
aditya@hotelkeyapp.com
M3 Accounting + 
Analytics 
Watson, Scott 
770-531-3730 
scott@m3as.com
Skytouch Technology 
Aaron Price 
602-703-7237 
aprice@skytouch 
	 technology.com
Websrefresh 
Nimesh Dinubhai 
602-647-9777 
nims@websrefresh.com

CONSTRUCTION
Behr Paint Company 
Patel, Neal 
714-545-7101 
Nvpatel@behr.com

CONSULTING
Chase 
Khan, Faheem 
972-324-5510 
faheem.khan@ 
	 jpmorgan.com
Gillis Consulting and 
Training 
Gillis, Tammy 
519-240-6990 
tgillis@gillissales.com

Hotel Brokers 
International 
Webb, Glenda 
816-505-4315 
gwebb@hbihotels.com
HVS 
Rivard, Russ 
214-766-5394 
rrivard@ushotel 
	 appraisals.com
MassMutual 
Candy Chan 
848-228-1822 
ychan@massmutual.com
NewGen Advisory 
Dinesh Rama 
602-648-2700 
dan.rama@ 
	 newgenadv.com
PHD Financial LLC 
Darrow, Paul E. 
480-656-0907 
paul@phdfinancialllc.com
State Bank of Texas 
Melissa Butler 
469-200-8245 
mbutler@statebnk.com

CREDIT CARD 
PROCESSING
ADP, Inc. 
Tom Bell 
770-238-4405 
Thomas.Bell@adp.com
American Express 
Rebecca Carron 
800-528-5200 
Rebecca.Carron@ 
	 aexp.com
Chase 
Khan, Faheem 
972-324-5510 
faheem.khan@ 
	 jpmorgan.com
Fortis 
Raj Pannu 
248-455-4310 
Raj.Pannu@fortispay.com
HotelKey 
Parth Shastri 
805-607-5006 
aditya@hotelkeyapp.com
IDeaS 
Mike Chuma 
952-698-4319 
mike.chuma@ideas.com
Visual Matrix PMS 
Kristin Herring 
214-291-4000 
k.herring@vmpms.com

CULTURED MARBLE/
SOLID SURFACE 
PRODUCTS
Vanities  
International LLC 
Glenn Schischa 
317-831-2717 
Glenns@vanitiesint.com

ELECTRICITY AND 
NATURAL GAS
Ananta Energy Source 
Merrill Mangalasseril 
312-520-4220 
merrillm@goananta.com

ELECTRONIC LOCKING 
SYSTEMS
Acculock 
Dan Brown 
817-637-1236 
dan@acculock.com
Dormakaba 
Tom Owens 
706-754-3012 
tom.owens@ 
	 dormakaba.com
Miwa Lock  
Company, Ltd. 
Staton, Dan L. 
949-328-5280 
dan@miwalock.com

ENERGY 
MANAGEMENT
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@ 
	 amana-ptac.com
National Hot Water 
Meyer, Randy 
888-444-4435 
r.meyer@national 
	 hotwater.com

ENGINEERS
Base4 
Hildahl, Blair 
608-304-5228 
BlairH@base-4.com

EQUIPMENT/
APPLIANCE 
PROVIDERS
Southeastern Laundry 
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com
TLC Tri-State Laundry 
Companies 
Smith, Shannon 
229-474-3336 
Janice.davis@ 
	 tlctristate.com

ESTATE PLANNING
Symbiotic Brokerage 
Services 
Vijaykumar Durgani 
484-547-8652 
sales@symbiotic 
	 brokerage.com

FINANCING
Barot Capital, LLC 
Barot, Parag 
423-498-2500 
info@barotcapital.com
Bloomfield Capital 
Partners 
Truscott, Brent 
248-220-2405 
btruscott@ 
	 bloomfieldcapital.com
Dexter Laundry, Inc. 
Johnson, Jaimie 
641-472-5131 
jjohnson@dexter.com

Farmers State Bank  
of Alto Pass 
Leslie Leverett 
618-926-7595 
lleverett@myfsb.com
Fortis 
Raj Pannu 
248-455-4310 
Raj.Pannu@fortispay.com
Hotel Brokers of America 
Naik, Subhash 
661-978-3109 
naik@ 
	 hotelbrokersinc.com
Mag Mile Capital 
Rushi Shah 
312-640-7430 
rshah@mag 
	 milecapital.com
PMC Commercial Trust 
Kristi Lewis-Hodge 
972-349-3200 
loans@pmctrust.com
Spirides Hospitality 
Finance Company 
Harry Spirides 
813-327-5100 
harry@hospitality- 
	 finance.com
State Bank of Texas 
Melissa Butler 
469-200-8245 
mbutler@statebnk.com
Tabani Realty 
Tabani, Salman S. 
214-226-7500 
stabani@tabanirealty.com

FLOOR COVERINGS
Atlas Concorde 
Michael Sautner 
615-573-1379 
m.sautner@ 
	 atlasconcorde.com
Everstep Flooring 
David Martin 
423-596-7040 
david.martin@ 
	 everstepflooring.com
Floor & Decor 
Commercial Flooring 
Judy Spill 
877-659-2478 
patrick.casey@ 
	 flooranddecor.com
Republic Flooring 
Huerta, Amber 
323-201-4200 
amber@republicfloor.com

FOOD/BEVERAGE
Avendra 
Carol Risett 
301-825-0091 
carol.riesett@ 
	 avendra.com
Ecolab, Inc. 
Greg Cocchiarella 
651-343-2758 
greg.cocchiarella@ 
	 ecolab.com
Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com

Guest Supply A Sysco 
Company 
Haggart, Justin 
732-868-2200 
jhaggart@ 
	 guestsupply.com

FRANCHISE 
AGREEMENTS/
LITIGATION SUPPORT
Dentons Bingham 
Greenebaum LLP 
Raja Patil 
502-589-4200 
raja.patil@dentons.com

FRANCHISING
Alamo Drafthouse 
Cinema 
Rachel Pletz 
404-538-9663 
rachel.pletz@ 
	 drafthouse.com
Cobblestone Hotels 
Josie Kilgore 
920-230-2622 
jjunker@ 
	 cobblestonehotels.com
Focus Brands 
Rani Bhatt 
404-978-4829 
rbhatt@focusbrands.com
G6 Hospitality 
Franchising, LLC 
Elizabeth Ruiz 
972-360-9000 
RUIZ_Elizabeth@ 
	 g6hospitality.com
IHG Hotels & Resorts 
Karen Rogow 
770-604-5379 
karen.rogow@ihg.com
Kiddie Academy 
Broc Silberzahn 
410-916-5491
Marriott International 
Eric Jacobs 
703-473-6606 
eric.jacobs@marriott.com
My Place Hotels of 
America 
Terry Kline 
605-229-8684 
terry.kline@ 
	 myplacehotels.com
OYO Hotels Inc 
Stephen Jarrett 
+91-981-872-4954 
Stephen.jarrett@ 
	 oyorooms.com
Radisson Hotel Group 
Phil Hugh 
800-336-3301 
Phil.Hugh@radisson 
	 hotelsamericas.com
Red Roof 
Stephanie Pina 
888-473-8861 
spina@redroof.com
Wyndham Hotels & 
Resorts 
Ohlsson, Chip 
973-753-7158 
chip.ohlsson@ 
	 wyndham.com
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FURNITURE/
FIXTURES
Bath Knot Inc 
Hsu, Gavin 
+1-347-337-0691 
gavin@bathknot.com
Best Hotel Products, Inc 
Rubin, Scott 
847-749-0800 
scott@besthotel 
	 products.com
Dickson Furniture 
Manufacturers 
Paul Mougel 
713-747-0341 
Pmougel@dickson 
	 furniture.com
Foliot Furniture 
Mahesh Parekh 
702-278-7380 
marketing@foliot.com
Furniture Industries 
Incorporated 
Gensler, Marc 
612-827-1744 
cgibb@furniture 
	 industries.com
Hotel Depot, Inc. 
Samir Parikh 
908-222-9383 
samir@hoteldepots.com
Lodging Concepts 
Jinesh Naran 
404-932-2442 
jinesh@lodgingcm.com
Matrix Hospitality 
Furniture Inc. 
Dilpreet Deol 
647-847-1299 
dilpreet@matrix- 
	 furniture.com
Pinnacle South LLC. 
Allen, Jason P. 
770-227-3476 
jallen@pinnaclesouth.net
Prime Hospitality  
Group LLC 
Donnelly, Jim 
931-762-5959 
jim@prime 
	 hospitalitygroup.com
Tempur Sealy 
International, Inc. 
David Wiles 
336-861-3566 
laurinda.cooper@ 
	 tempursealy.com
Vogue Hospitality 
Bobby Sethi 
770-963-3931 
gm@vogue 
	 hospitality.com

HARDWARE
Fabtex Inc. 
Sudra, Sheila 
800-778-2791 EXT.341 
Sheila.sudra@fabtex.com

HEATING/AIR 
CONDITIONING
Amana PTAC 
Byron Cortez 
800-647-2982 
bcortez@ 
	 amana-ptac.com

Best Hotel Products, Inc 
Rubin, Scott 
847-749-0800 
scott@besthotel 
	 products.com
Friedrich Air 
Conditioning Company 
Dave McDonald 
210-546-0500 
dmcdonald@ 
	 friedrich.com
Panasonic Eco Systems 
North America 
Van Oostende, Leon 
559-248-6093 
leon.vanoostende@ 
	 us.panasonic.com
Prem Supply, LLC 
Henry Patel 
806-745-6651 
Sandeep@ 
	 premsupply.com
Rheem Manufacturing 
Water Heating Division 
Paul Lichtenstein 
443-604-8469 
paul.lichtenstein@ 
	 Rheem.com
Room One Solutions 
(PTAC Crew) 
Nathan Faircloth 
865-591-8894 
nathan@ptaccrew.com

HOTEL/MOTEL 
BROKERS
Avison Young 
Thompson, Keith 
770-692-1605 
keith.thompson@ 
	 avisongyoung.com
Choice Hotels 
International 
Marcia Ferguson 
301-592-6145 
Marcia.Ferguson@ 
	 choicehotels.com
Colliers International 
Helen Zaver 
404-877-9207 
Helen.Zaver@colliers.com
Extended Stay America 
Linda Trexler 
980-345-1620 
ltrexler@esa.com
G6 Hospitality 
Franchising, LLC 
Elizabeth Ruiz 
972-360-9000 
RUIZ_Elizabeth@ 
	 g6hospitality.com
HILTON, Inc. 
Bill Fortier 
; 901-374-6779 
bill.fortier@hilton.com
Hotel Broker One 
Bergman, Amber 
405-810-1414 
amberb@ 
	 hotelbrokerone.com
Hotel Brokers 
International 
Webb, Glenda 
816-505-4315 
gwebb@hbihotels.com

Hotel Brokers of America 
Naik, Subhash 
661-978-3109 
naik@hotel 
	 brokersinc.com
Hyatt Hotels Corporation 
Mary Schattenberg 
480-780-2957 
mary.schattenberg@ 
	 hyatt.com
Leisure Real Estate 
Advisors, LLC 
Jaynes, Brent A. 
913-499-4731 
bjaynes@leisure 
	 realestate.com
Sonesta 
Amanda Marcello 
401-578-2095 
Amanda.Marcello@ 
	 sonesta.com
Tabani Realty 
Tabani, Salman S. 
214-226-7500 
stabani@tabanirealty.com

HOUSEKEEPING/
JANITORIAL 
SERVICES
Alliance Laundry 
Systems Distribution 
Brooks, Bill 
800-587-5458 
bill.brooks@ 
	 alliancels.com
DIVERSEY, Inc. 
Alpaslan, Deniz 
262-994-7158 
deniz.alpaslan@ 
	 diversey.com
Ferguson Facilities 
Supply 
Eric Tucker 
1-888-334-0004 
Facilities.supply@ 
	 ferguson.com
Hotel Room Service LLC 
Anand Patel 
323-236-5317 
Anand@roomservice.io
P&G Professional 
Maria Early 
904-591-8644 
early.ms@pg.com
Ramayan Supply 
Patel, Mitul 
803-926-9777 
mitulpatel@ 
	 ramayansupply.com
Sanitaire 
Justin Sperry 
616-453-4451 
justin.sperry@bissell.com
UNX Industries, Inc. 
Jessica Nobles 
252-756-8616 
jessica.nobles@ 
	 unxinc.com

IN-ROOM AMENITIES
Alvi Satellites 
Prashant Ajmera 
678-466-7868 
alvisatellites@gmail.com

AVM Enterprises, Inc. 
Daniel, A. V. 
423-847-4700 
biju@goavm.com
Dish Business 
Khalid Jivani 
303-723-1854 
Tyler.floyd@dish.com
Showtime Networks Inc. 
Doug Markott 
770-698-6937 
doug.markott@ 
	 showtime.net
World Cinema, Inc. 
Ella Ahmed 
713-266-2686 
eahmed@wcitv.com

INSURANCE
Commercial Insurance 
Solutions 
Kevin Timmons 
214-420-0342 
kevin_timmons@ 
	 cis-ais.com
Petra Risk Solutions 
Patel, Amie 
800-466-8951 
AmieP@Petra 
	 RiskSolutions.com
Rosen Affiliates 
Rosen, Brett 
732-540-8318 
brett@rosenaffiliates.com
Smith Brothers 
Insurance, Inc 
Patel, Anand 
860-430-3319 
apatel@smith 
	 brothersusa.com
Symbiotic Brokerage 
Services 
Vijaykumar Durgani 
484-547-8652 
sales@symbiotic 
	 brokerage.com
Texas Commercial 
Agency 
Hamirani, Sofia 
469-237-8349 
sofia@texcommercial.com
The Insurance Center 
Kagan, Aran 
910-274-2525 
akagan@ticnc.com
Young Adjustment Inc. 
Reiter, Michael N. 
215-654-6800 
mreiter@young 
	 adjustment.com

INTERACTIVE 
TV SERVICES/
TELEVISIONS
CIA Solutions 
Ralph Thiergart 
770-381-1721 
ralph@ciasoft.com
DIRECTV, Inc. 
Jeff Fox 
310-560-0323 
jeff.fox@att.com
Enseo, Inc. 
Natalie Hunter 
972-234-2513 
NHunter@enseo.com

Gold Star Systems 
Mark Palmer 
972-495-4075 
sales@goldstar 
	 systems.com
Matrix Telecom 
Ashu S. Upa 
714-261-7222 
Ashu.Upa@ 
	 matrixcomsec.com
PPDS 
Scott Adams 
470-395-0179 
scott.adams@epius.com
Sight and Sound 
Jimmy Newton 
281-499-4373 
JNewton@ 
	 SightandSound.TV
Sonu Satellite 
Neil Doshi 
856-753-6300 
neil@sonutv.com

INTERIOR DESIGNERS
Elkay Interior  
Systems (EIS) 
Greg Gliniewicz 
630-346-7549 
greg.gliniewicz@elkay 
	 interiorsystems.com
Hotel Depot, Inc. 
Samir Parikh 
908-222-9383 
samir@hoteldepots.com
Pinnacle South LLC. 
Allen, Jason P. 
770-227-3476 
jallen@pinnaclesouth.net
Star Textile, Inc. 
Hendershot, Tanya 
586-758-2700 
tanya@startextile.com

INTERNET SERVICES
Allbridge 
Heather Evans 
888-243-9476 
sales@allbridge.com
Enseo, Inc. 
Natalie Hunter 
972-234-2513 
NHunter@enseo.com
Groove Entertainment 
Technologies 
Anthony Fleming 
801-260-9095 
Anthony@ 
	 getgrooven.com
Guest Trends Inc. 
Lewis, Steve J. 
858-430-8107 
slewis@guesttrends.com
Spectrum Enterprise 
Stephanie Pitts 
212-379-5826 
stephanye.pitts@ 
	 charter.com

LAMPS/LAMPSHADE 
LIGHTING
Highline LED 
Vishal Patel 
501-200-7770 
usasales@ 
	 highlineled.com

4 2   | DECEMBER 2022 | TODAYSHOTELIER.COM

mailto:gavin@bathknot.com
mailto:scott@besthotelproducts.com
mailto:Pmougel@dicksonfurniture.com
mailto:marketing@foliot.com
mailto:cgibb@furnitureindustries.com
mailto:samir@hoteldepots.com
mailto:jinesh@lodgingcm.com
mailto:dilpreet@matrix-furniture.com
mailto:jallen@pinnaclesouth.net
mailto:jim@primehospitalitygroup.com
mailto:gm@voguehospitality.com
mailto:Sheila.sudra@fabtex.com
mailto:scott@besthotelproducts.com
mailto:dmcdonald@friedrich.com
mailto:leon.vanoostende@us.panasonic.com
mailto:nathan@ptaccrew.com
mailto:Marcia.Ferguson@choicehotels.com
mailto:Helen.Zaver@colliers.com
mailto:ltrexler@esa.com
mailto:RUIZ_Elizabeth@g6hospitality.com
mailto:bill.fortier@hilton.com
mailto:amberb@hotelbrokerone.com
mailto:gwebb@hbihotels.com
mailto:naik@hotelbrokersinc.com
mailto:bjaynes@leisurerealestate.com
mailto:Amanda.Marcello@sonesta.com
mailto:stabani@tabanirealty.com
mailto:bill.brooks@alliancels.com
mailto:deniz.alpaslan@diversey.com
mailto:Facilities.supply@ferguson.com
mailto:Anand@roomservice.io
mailto:early.ms@pg.com
mailto:mitulpatel@ramayansupply.com
mailto:justin.sperry@bissell.com
mailto:jessica.nobles@unxinc.com
mailto:alvisatellites@gmail.com
mailto:biju@goavm.com
mailto:Tyler.floyd@dish.com
mailto:doug.markott@showtime.net
mailto:eahmed@wcitv.com
mailto:kevin_timmons@cis-ais.com
mailto:brett@rosenaffiliates.com
mailto:apatel@smithbrothersusa.com
mailto:sales@symbioticbrokerage.com
mailto:sofia@texcommercial.com
mailto:akagan@ticnc.com
mailto:mreiter@youngadjustment.com
mailto:ralph@ciasoft.com
mailto:jeff.fox@att.com
mailto:NHunter@enseo.com
mailto:sales@goldstarsystems.com
mailto:Ashu.Upa@matrixcomsec.com
mailto:scott.adams@epius.com
mailto:neil@sonutv.com
mailto:greg.gliniewicz@elkayinteriorsystems.com
mailto:samir@hoteldepots.com
mailto:jallen@pinnaclesouth.net
mailto:tanya@startextile.com
mailto:sales@allbridge.com
mailto:NHunter@enseo.com
mailto:Anthony@getgrooven.com
mailto:slewis@guesttrends.com
mailto:stephanye.pitts@charter.com
mailto:usasales@highlineled.com
http://TODAYSHOTELIER.COM
mailto:scott@besthotelproducts.com
mailto:Pmougel@dicksonfurniture.com
mailto:cgibb@furnitureindustries.com
mailto:dilpreet@matrix-furniture.com
mailto:jim@primehospitalitygroup.com
mailto:laurinda.cooper@tempursealy.com
mailto:laurinda.cooper@tempursealy.com
mailto:gm@voguehospitality.com
mailto:bcortez@amana-ptac.com
mailto:bcortez@amana-ptac.com
mailto:amberb@hotelbrokerone.com
mailto:RUIZ_Elizabeth@g6hospitality.com
mailto:Marcia.Ferguson@choicehotels.com
mailto:keith.thompson@avisongyoung.com
mailto:keith.thompson@avisongyoung.com
mailto:paul.lichtenstein@Rheem.com
mailto:paul.lichtenstein@Rheem.com
mailto:Sandeep@premsupply.com
mailto:Sandeep@premsupply.com
mailto:leon.vanoostende@us.panasonic.com
mailto:dmcdonald@friedrich.com
mailto:scott@besthotelproducts.com
mailto:naik@hotelbrokersinc.com
mailto:mary.schattenberg@hyatt.com
mailto:mary.schattenberg@hyatt.com
mailto:bjaynes@leisurerealestate.com
mailto:Amanda.Marcello@sonesta.com
mailto:bill.brooks@alliancels.com
mailto:deniz.alpaslan@diversey.com
mailto:Facilities.supply@ferguson.com
mailto:mitulpatel@ramayansupply.com
mailto:jessica.nobles@unxinc.com
mailto:mreiter@youngadjustment.com
mailto:sales@symbioticbrokerage.com
mailto:apatel@smithbrothersusa.com
mailto:AmieP@PetraRiskSolutions.com
mailto:AmieP@PetraRiskSolutions.com
mailto:kevin_timmons@cis-ais.com
mailto:doug.markott@showtime.net
mailto:sales@goldstarsystems.com
mailto:Ashu.Upa@matrixcomsec.com
mailto:JNewton@SightandSound.TV
mailto:JNewton@SightandSound.TV
mailto:greg.gliniewicz@elkayinteriorsystems.com
mailto:Anthony@getgrooven.com
mailto:stephanye.pitts@charter.com
mailto:usasales@highlineled.com


LED King 
Ali, Danny 
972-243-5464 
ledkingtx@gmail.com
Persona, Inc. 
Mike Peterson 
800-843-9888 
mpeterson@ 
	 personasigns.com
RCA Commercial 
Shawn Brovold 
800-722-2161 
sales@rca 
	 commercialtv.com
Vogue Hospitality 
Bobby Sethi 
770-963-3931 
gm@vogue 
	 hospitality.com

LAUNDRY EQUIPMENT
AAdvantage Laundry 
Systems 
Marcela Veloz 
800-880-2138 
mveloz@aadvantage 
	 laundry.com
Alliance Laundry 
Systems Distribution 
Brooks, Bill 
800-587-5458 
bill.brooks@ 
	 alliancels.com
CSC ServiceWorks 
Richard Dillard 
615-927-0503
Dexter Laundry, Inc. 
Johnson, Jaimie 
641-472-5131 
jjohnson@dexter.com
Southeastern Laundry 
Equipment Sales, Inc. 
Heather Vila 
770-928-0080 
sales@selaundry.com
TLC Tri-State Laundry 
Companies 
Smith, Shannon 
229-474-3336 
Janice.davis@ 
	 tlctristate.com

LEASING EQUIPMENT/
APPLIANCES
AAdvantage Laundry 
Systems 
Marcela Veloz 
800-880-2138 
mveloz@aadvantage 
	 laundry.com
CSC ServiceWorks 
Richard Dillard 
615-927-0503

LINENS/TEXTILES
AVM Enterprises, Inc. 
Daniel, A. V. 
423-847-4700 
biju@goavm.com
Ramayan Supply 
Patel, Mitul 
803-926-9777 
mitulpatel@ 
	 ramayansupply.com

LOAN CONSULTANTS
Barot Capital, LLC 
Barot, Parag 
423-498-2500 
info@barotcapital.com
Bloomfield Capital 
Partners 
Truscott, Brent 
248-220-2405 
btruscott@ 
	 bloomfieldcapital.com
Mag Mile Capital 
Rushi Shah 
312-640-7430 
rshah@magmile 
	 capital.com

MAINTENANCE 
SUPPLIES
Ferguson Facilities 
Supply 
Eric Tucker 
1-888-334-0004 
Facilities.supply@ 
	 ferguson.com

MANAGEMENT 
COMPANIES
Cobblestone Hotels 
Josie Kilgore 
920-230-2622 
jjunker@ 
	 cobblestonehotels.com
IHG Hotels & Resorts 
Karen Rogow 
770-604-5379 
karen.rogow@ihg.com
Radisson Hotel Group 
Phil Hugh 
800-336-3301 
Phil.Hugh@radisson 
	 hotelsamericas.com

MATTRESSES/BOX 
SPRINGS
Forever Foundations & 
Frame LLC 
Dennis Rodgers 
714-833-8639 
dennis.r@forever 
	 foundations.com
Serta Simmons 
Hospitality Bedding 
Bridget Price 
404-661-2321 
bprice@ 
	 SertaSimmons.com
Somnum Mattress by 
Lippert Components 
Dan Lechlitner 
547-536-0084 
dlechlitner@lci1.com
Tempur Sealy 
International, Inc. 
David Wiles 
336-861-3566 
laurinda.cooper@ 
	 tempursealy.com

MISCELLANEOUS
9th House 
Alpa Patel
A1 Hospitality INC 
Minnie Uppal 
888-383-0391 
rmnproductions@ 
	 yahoo.com

AavGo Hospitality 
Mrunal Desai 
713-307-2007 
Mrunal@astics.io
Abhishek Jodha 
Abhishek Jodha 
919-166-643942 
abhishekjodha@ 
	 gmail.com
Advantage Alliance 
David Nylec
AGH Supply 
Patel, Danny 
803-665-0508 
dannypatel@ 
	 aghsupply.com
Aimbridge Hospitality 
Adrienne Kaufmann 
972-952-0200 
adrienne.kaufmann@ 
	 aimhosp.com
Alerteer  
DBA of Sattrix USA, LLC 
Perry Mehta 
844-4-ALERTEER 
Perry@SattrixUSA.com
Aqua Air Environmental 
Eng. LTD 
Jayeshkumar Patel 
91-704-304-4420 
Aquaair.hospitality@ 
	 gmail.com
Archmaster 
Evyatar Hakakian 
240-475-7683 
evyatarh@hopenings.com
ARS Global Emergency 
Management 
Piro Hernandez 
786-575-2131 
piroh@arsgem.com
Bank of Edison 
Joe Arie 
407-690-8292 
jarie@bankofedison.com
Barnes Employment 
Group 
Todd Barnes 
888-391-1813 
todd@emailbarnes.com
BBL Construction 
Services 
Robichaud, Aimee
Best Buy Business 
Larry Tran 
714-702-4011 
larry.tran@bestbuy.com
Blaze Away 
David Mallie 
216-513-5531 
david@aromacountry.com
Bokser Home LLC 
Ed Guzek 
651-505-3760 
ed@bokserhome.com
Bookitngo Corp 
Sarah Eley 
949-329-8181 
sarah@bookitngo.com
Boston University 
Arun Upneja 
617-353-3261 
aupneja@bu.edu

Boston’s Pizza 
Ryan Reeves 
972-484-9022
British Swim School 
James Aspatore 
757-995-6037 
james.aspatore@ 
	 britishswimschool.com
Brummel Madsen Hotel 
Insurance 
Tyler Trunnell 
319-206-7979 
tylert@brummel 
	 madsen.com
Cavilusa 
Jacob Kellner 
929-326-7045 
jkellner@cavilisa.com
Celebree School 
Sam Commodari 
410-252-5646 
scommodari@ 
	 celebree.com
Celtic Bank 
801-363-6500 
bmcneil@celticbank.com
Centriqe Inc. 
Alakh Verma 
650-868-9029 
alakh.verma@ 
	 centriqe.com
Chad Wilson Law Firm 
Chris Flynn 
832-415-1432 
cflynn@cwilsonlaw.com
Champion PTAC, LLC 
Gorman, Chris 
954-568-3400 
info@champion-ptac.net
Chicago Title Company 
Huntsman, Ryan 
949-239-5537 
RHuntsman@ctt.com
CIA Solutions 
Ralph Thiergart 
770-381-1721 
ralph@ciasoft.com
Claim Solutions 
Salatino, Christopher J. 
315-982-4200 
csalatino@claim 
	 solutionsusa.com
Clear Air Enviro Services 
Andrea Irwin 
515-963-5444 
smoritz@clearairinc.com
Cogwheel Marketing 
Stephanie Smith 
540-239-1052 
Stephanie@cogwheel 
	 marketing.com
Commercial Green 
Solutions LLC 
Rick West 
800-808-6991 
rick@commercial 
	 greensolutions.com
Compass Group 
Jacob Frank 
571-440-1712 
jake.frank@ 
	 compass-usa.com

COMSLAB by Bailey 
Metal Products Limited 
Dutil, Francois 
855-787-1980 
fdutil@comslab-usa.com
Consolidated Hospitality 
Supplies, LLC 
Angela De Los Santos 
224-786-1294 
bhirsch@ch-supplies.com
Cool Running Air 
Conditioners & More 
Sean Moriarty 
866-538-1651
CPNA Management & 
Services 
Wine Mansfield 
800-567-9917 
wmansfield@cpnainc.com
CSG Strategic Tax 
Consultants 
Pearcy, Christina J. 
844-427-4829 
cpearcy@csgtax.com
Dellisart LLC 
Artusio, Douglas E. 
770-329-8004 
Douglas.Artusio@ 
	 dellisart.com
Digitron System, Inc. 
Dipak Mistry 
610-745-2747 
dmistry@digitron 
	 systems.com
Dishnet Shop 
Phagura, Gurdavar S. 
help@dish4us.com
Donegan Insurance 
Agency 
Jennifer Roberts 
830-303-8300 
jroberts@ 
	 bdi-insurance.com
Dunbarton 
Mandie Dillard 
334-723-6715 
mandied@dunbarton.com
EcoClear Products, Inc 
Floyd Davidson 
941-423-7289 
floyd@ecoclear 
	 products.com
EcoSystems, LLC 
R.J. Mastic 
786-600-0620 
anne@ecosystems.com
Edison Interactive 
Kevin Daly 
941-879-8375 
Kevin@edison 
	 interactive.com
EntryReady 
Sandeep Dasgupta 
401-263-9464 
sandeep.dasgupta@ 
	 entryready.com
Flex Commercial 
Cleaning Solutions 
Alli Howard 
815-514-7201 
ahoward@4streets.com
Foundations  
Worldwide Inc. 
Paola Hoyos 
330-722-5033 
phoyos@foundations.com
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GF Piping 
Brian LaBelle 
714-837-7608 
brian.labelle@ 
	 georgfischer.com
GoDo Life 
James Ray 
847-910-1578 
jray@godolife.com
GreatEvent  
Hospitality LLC 
Dipak Thakker 
240-418-1086 
dipak@greatEvent.com
Grubhub Holdings Inc 
Rachel Macdonald 
860-866-8179 
Rmacdolnald@ 
	 grubhub.com
GWS 
Joshua Frankel 
866-481-7608 
jfrankel@ 
	 gwspartners.com
HaloSOS 
Fiona Maloney 
800-836-2177 
fiona@halosos.com
Heat-Timer Corporation 
Vincent Clerico 
973-575-4004 
vclerico@heat-timer.com
HEMP Hotel & Resorts 
Roshan Patel 
916-254-8620 
roshanpatel05@ 
	 gmail.com
Highgate 
Kurt Montgomery 
469-460-5267 
kmontgomery@ 
	 highgate.com
Hotel Equities 
Reardon, Joe 
678-578-4444 
jreardon@ 
	 hotelequities.com
Hotel Investor Apps 
Fritsch, Charlie 
301-467-5939 
charlie@hotel 
	 investorapps.com
Hotel Warehouse 
Wen Ye 
704-365-7929 
wye@hotel 
	 warehouse.com
Hotels Made Easy 
Jessica Hughes 
904-807-5030 
jhughes@hotels 
	 madeeasy.com
Hoteltech.io 
Christopher Anderson 
757-453-4237 
chris@hoteltech.io
House of Tatva Inc. 
Saahil Patel 
971-505-577643 
saahil.p@everest 
	 diamonds.com
HR Construction Group 
Amy Montgomery 
301-330-1650

HRS Hospitality &  
Retail Systems 
Taylor Peavey 
800-285-6427 
tpeavey@hrs 
	 international.com
Humera Jumani 
Insurance 
Humera Jumani 
972-863-7772 
hjumani@twfg.com
Ideal Hospitality 
Partners 
Jill Rigsbee 
984-235-5855 
jill@idealpgroup.com
InterMountain Hotels 
Christie Patterson 
301-312-7333 
christiep@immhotels.com
IronClaim 
Nicholas Brubaker 
404-579-1059 
nbrubaker@ 
	 ironclaim.com
iSolvedhcm 
Michael Migdol 
480-710-6818 
MMigdol@ 
	 isolvedhcm.com
ISSA - The World Wide 
Cleaning Industry 
Association 
Weinstein, Iris 
847-982-0800 
Iris@issa.com
Jack in the Box 
Karey Thompson 
858-571-2683 
dustin.thompson@ 
	 jackinthebox.com
Johnson Controls 
Sri Sukhi 
408-507-3261 
sri.sukhi-ext@jci.com
K.D. Jewelry Inc 
Patel, Karishma 
415-706-7192 
kdjewelryinc@gmail.com
Kingsbarn Realty Capital 
Jean-Ann Pavoni-Biller
Launch Franchising LLC 
Mark Murphy 
401-822-7835 
mmurphy@Launch 
	 trampolinepark.com
Little Caesar 
Enterprises, Inc. 
Kim Moore 
313-471-6174 
Kimberly.moore@ 
	 lcecorp.com
Lobby Box 
James Trotter 
407-956-2104 
james@thelobbybox.com
LRP Recycling 
Dan Nguyen 
508-879-1782
Marsh McLennan Agency 
Austin Delarosa 
214-842-3642 
stephenmccord@ 
	 marshmma.com

MHO Hotels 
Keshin Patel 
609-756-9300 
keshin@mhohotels.com
Mocacom LLC 
Jack Hornak 
800-406-7078 
jack@mocacom.com
Moen Inc. 
Jason Reynolds 
440-962-2000 
jason.reynolds@ 
	 fbgpg.com
My Choice Insurance 
Sanjeev Gupta 
214-817-0600 
sgupta@mychoiceins.com
Nuveen Green Capital 
Ian Wilkin 
203-883-6116 
ian.wilkin@nuveen.com
On Air Parking 
Frank Pinero 
424-532-8946 
frank@noson.io
Operto Guest 
Technologies 
Robyn Jesson 
844-517-3589 
marketing@operto.com
Orkin, LLC 
Octavia Rolle 
orolle@jackson 
	 spalding.com
Paladin General 
Construction & 
Geothermal 
Michael Hasty 
214-507-7681 
paladin@meha.com
Paychex 
Holly Ohara 
949-357-7905 
hohara@paychex.com
Peoples Bank 
Phillip Davis 
pdavis@peoples 
	 banksba.com
Pineapple Capital Group 
Dharmang Shah 
850-960-5500 
dave@pineapple 
	 capitalgroup.com
Pizzeria Uno 
Chris Dellamarggio 
339-613-7641 
cdellamarggio@unos.com
PKG Services 
Peter Grosseibl 
407-256-2347
PNW Hospitality 
Consulting, LLC 
Elizabeth Pruitt 
360-369-3200 
elizabeth@pnwhospitality 
	 consulting.com
Pour my Beer 
Ed Lazaruk 
312-416-9989 
ed@pourmybeer.com
Predictive Minds 
Jayswal, Romal 
479-616-2458 
Support@the 
	 predictiveminds.com

Premier Claims 
Bhavin Patel 
877-219-0049
Prime FFE 
Rahul Shah 
201-354-8981 
rahuls@primeffe.com
Reliance Hotel Group 
Ronnie Singh 
602-293-3004 
rsingh@reliancehg.com
ResortPass 
Amanda Szabo 
510-681-2548
Right Way Public 
Adjusting 
Rebecca Hatch 
877-744-8929 
rebecca@rightwaypa.com
Rigo Industries 
Arieh Karp 
973-881-1780 
laibelkarp@rigowall.com
Rulon International 
Seidel, Andrew 
904-584-1400 
awseidel@rulonco.com
RX Music 
Alex Rizhanovsky 
866-284-3269 
info@rxmusic.com
Sandin Insurance Group 
Sandin, Dave E. 
503-381-8583 
dave@sandin 
	 insurance.com
SBA Expert 
Vijay Naik 
949-439-1423 
jay@hotelcapital 
	 funding.com
SI Restoration 
Jeffrey Cohn 
800-356-0484 
jeff.cohn@ 
	 si-restoration.com
Single Digits 
Andrea Bitz 
603-255-7636 
abitz@singledigits.com
Skipton Claims 
Management 
Jack Karlen 
602-957-8800 
jkarlen@skiptoninc.com
Smart Rain 
Robert Densley 
801-295-3339 
robert.densley@ 
	 smartrain.net
SNN Analytics LLC 
Dhaval Chokshi 
801-845-0708 
dhaval.choksi@ 
	 snnanalytics.com
Sojern 
Cady Wolf 
187-797-65376 
cady.wolf@sojern.com
SpaceIntel 
Joel Vande Boom 
614-832-9429 
Joel@spaceintel.net

Steel Tech USA 
Edward Tekin 
646-270-4305 
edward@ 
	 steeltechusa.com
Strategic Claim 
Consultants 
James Houston 
404-902-6017 
James@strongclaims.com
Structure Hospitality 
Amer Salman 
801-232-3377 
amer@structure 
	 hospitality.com
Sustainable Modular 
Management, Inc. 
Brian Schaefor 
972-619-7349 
bshaefer@sustainable 
	 modular.com
Tech Insurance  
Agency Inc 
Murali Thalluri 
512-917-8686 
murali@tech 
	 insuranceinc.com
Techunifi 
Rajesh Patel 
336-601-6418 
rajesh.patel@ 
	 techunifi.com
Teriyaki Madness 
Austin Werths 
618-219-6190 
austin@teriyaki 
	 madness.com
The Current Agency 
Chirag Shah 
877-439-9288 
chirag@current.agency
ThriveWell Tech 
Nick Patel 
877-993-4824 
nkpatel@ 
	 thrivewelltech.com
Tile & Marble by Brastile 
Rita Sullivan 
800-881-1031 
rita@brastile.com
TrackMyShuttle 
812-374-6582 
bhavin@track 
	 myshuttle.com
Travy 
Steve Carroll 
904-333-4441 
info@apptravy.com
Unimaple Inc. 
UNITY SIGNS 
Hunaid Munniwala 
281-679-5152 
hunaid@unitysigns.com
Universal Green Group 
Hemal Doshi 
186-677-5277 
hemal@universal 
	 greengroup.com
USA Cotton 
Muhammad Gigani 
281-771-4199 
info@usacottons.com
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Veritax Advisors 
Chris Ostler 
888-939-3309 
Chris@veritax 
	 advisors.com
Virdee 
David Schnepp 
512-795-1596 
branigan@virdee.co
VTech  
Communications Inc. 
Chad Collins 
503-596-1200 
ccollins@vtech 
	 hotelphones.com
WAC Lighting
Watts Water 
Technologies 
Fridman, Polina 
845-580-8115 
Polina.Fridman@ 
	 wattswater.com
WellAir 
Jaclyn Revis 
866-508-1118
Woodgenix 
Paul Golden 
262-573-3369 
pgolden@ 
	 woodgenixllc.com
World Insurance 
Associates LLC 
Rocky Bhakta 
rockybhakta@ 
	 worldinsurance.com
WrkSpot 
Liz Lynch 
844-975-7768 
liz.lynch@wrkspot.com
WYND Technologies 
Tyler Fabschutz 
720-345-3069 
tyler@wynd.ai
Ygrene Energy Fund 
Emily Ramey 
415-261-7578 
emily.ramey@ygrene.com

NATURAL STONE 
PRODUCTS
Floor & Decor 
Commercial Flooring 
Judy Spill 
877-659-2478 
patrick.casey@ 
	 flooranddecor.com

NOISE CONTROL
MODIO Guestroom 
Acoustic Control 
Megan Boehm 
905-332-1730 
mboehm@logison.com

OFFICE PRODUCTS
Coast To Coast Computer 
Products, Inc. 
Kurtz, Kyle 
800-231-4553 
kkurtz@coastcoast.com

ONLINE RESERVATION 
SYSTEMS
CYBERWEB Hotels, LLC. 
Bhutta, Bhavish H. 
813-731-1960 
bhavish@ 
	 cyberwebhotels.com

Skytouch Technology 
Aaron Price 
602-703-7237 
aprice@skytouch 
	 technology.com

PAYROLL 
PROCESSING
ADP, Inc. 
Tom Bell 
770-238-4405 
Thomas.Bell@adp.com
American Express 
Rebecca Carron 
800-528-5200 
Rebecca.Carron@ 
	 aexp.com
IDeaS 
Mike Chuma 
952-698-4319 
mike.chuma@ideas.com
INFINITI HR 
Daniel Mormino  
MBA, CFE, CMHS® 
623-455-6234 
daniel.mormino@ 
	 infinitihr.com
WizeHire 
Karen D’Andrea 
631-708-6593 
Karen@wizehire.com

PEST CONTROL 
PRODUCTS/SERVICES
Bed Bug-  
Heat Doctor/Prevsol 
Zimmerman, Jeff 
517-936-9415 
jeffrzimmerman@ 
	 hotmail.com

PLUMBING SUPPLIES
Delta Faucet Company 
emily Mueller 
317-752-8688 
Emily.Mueller@ 
	 deltafaucet.com
Lowe’s ProServices 
Julie Patel 
210-627-3830 
Julie.Patel@ 
	 lowesprosupply.com

PRINTING/DESIGN/
PRODUCTION
Coast To Coast Computer 
Products, Inc. 
Kurtz, Kyle 
800-231-4553 
kkurtz@coastcoast.com

PURCHASING/SALES 
FURNISHINGS
Furniture Industries 
Incorporated 
Gensler, Marc 
612-827-1744 
cgibb@furniture 
	 industries.com

RENOVATION/
REMODELING
Colliers International 
Helen Zaver 
404-877-9207 
Helen.Zaver@colliers.com

Lowe’s ProServices 
Julie Patel 
210-627-3830 
Julie.Patel@
lowesprosupply.com
MSI Surfaces 
Anil Palasamudram 
281-794-6261 
anil@msistone.com
Safe Step, Inc. 
Dilip Patel 
952-358-3655 
Dilip.Patel@safestep.com
Sherwin-Williams 
Matt Wessel 
216-515-7925 
matthew.m.wessel@ 
	 sherwin.com

RESTORATION
Safe Step, Inc. 
Dilip Patel 
952-358-3655 
Dilip.Patel@safestep.com

RISK MANAGEMENT 
SERVICES
Commercial Insurance 
Solutions 
Kevin Timmons 
214-420-0342 
kevin_timmons@ 
	 cis-ais.com
Petra Risk Solutions 
Patel, Amie 
800-466-8951 
AmieP@Petra 
	 RiskSolutions.com
Smith Brothers 
Insurance, Inc 
Patel, Anand 
860-430-3319 
apatel@smith 
	 brothersusa.com

SBA LENDER
Spirides Hospitality 
Finance Company 
Harry Spirides 
813-327-5100 
harry@hospitality- 
	 finance.com

SECURITY CONTROL/
SAFETY PRODUCTS
Dormakaba 
Tom Owens 
706-754-3012 
tom.owens@ 
	 dormakaba.com
Miwa Lock  
Company, Ltd. 
Staton, Dan L. 
949-328-5280 
dan@miwalock.com

SIGNS
Colite International 
Adam Regenthal 
803-543-1508 
aregenthal@colite.com
LED King 
Ali, Danny 
972-243-5464 
ledkingtx@gmail.com

Persona, Inc. 
Mike Peterson 
800-843-9888 
mpeterson@ 
	 personasigns.com

SWIMMING 
POOL SUPPLIES/
EQUIPMENT
VivoAquatics 
Richard Lindhorn 
888-702-8486 
rlindhorn@ 
	 vivoaquatics.com

TAX CONSULTANTS
All Insurance 
Underwriters 
Regina Johnston
DOCYT Accounting 
Sid Saxena 
812-340-4725 
sid@docyt.com
ERC Providers 
Sunshine Chapman 
407-509-2107 
info@ercprovider.com
Nimble Accounting 
Singh, Rahul Kumar 
866-964-6253 
rahulkumar@ 
	 nimbleaccounting.com
O’Connor & Associates 
Choy, Andrew 
713-375-4224 
achoy@poconnor.com
Property Tax  
America, LLC 
Shah, Raj 
404-395-8841 
raj@uvsvat.com

TELECOMMUNICATION 
SERVICE EQUIPMENT
CIA Solutions 
Ralph Thiergart 
770-381-1721 
ralph@ciasoft.com
Hotel Room Service LLC 
Anand Patel 
323-236-5317 
Anand@roomservice.io
PhoneSuite 
Melville, Frank 
800-245-9933 
sales@phonesuite.com
PPDS 
Scott Adams 
470-395-0179 
scott.adams@epius.com
Sonu Satellite 
Neil Doshi 
856-753-6300 
neil@sonutv.com

TELEVISION/IN ROOM 
ADVERTISING
Home Box Office 
Michelle Mahoney 
347-610-1081 
Michelle.Mahoney@ 
	 warnermedia.com
USA Digital Inc 
Gomez, Aaron 
888-388-1531 
aaron@usadigital.tv

TELEVISIONS/
ELECTRONICS
AdCommTV 
Jason Cohen 
866-272-7982 
requests@adcommtv.com
MVM Technology 
Michele Blanton 
704-776-5940 
Mblanton@ 
	 mvmtechnology.com
PDI Communications 
Hall, Silvia 
800-242-1606 
sales@pdiconnected.com
RCA Commercial 
Shawn Brovold 
800-722-2161 
sales@rca 
	 commercialtv.com

TRANSPORTATION/
SHIPPING
United Rentals  
(North America) Inc. 
Borth, Shawn 
317-448-6257 
sborth@ur.com

UTILITY BILL 
ANALYSIS
Ananta Energy Source 
Merrill Mangalasseril 
312-520-4220 
merrillm@goananta.com

VANITIES/TUB 
SURROUNDINGS
MSI Surfaces 
Anil Palasamudram 
281-794-6261 
anil@msistone.com

VANITIES/TUB 
SURROUNDS
Vanities  
International LLC 
Glenn Schischa 
317-831-2717 
Glenns@vanitiesint.com

WALL COATINGS
Behr Paint Company 
Patel, Neal 
714-545-7101 
Nvpatel@behr.com
Sherwin-Williams 
Matt Wessel 
216-515-7925 
matthew.m.wessel@ 
	 sherwin.com

WALL COVERINGS
Atlas Concorde 
Michael Sautner 
615-573-1379 
m.sautner@ 
	 atlasconcorde.com

WATER HEATERS
National Hot Water 
Meyer, Randy 
888-444-4435 
r.meyer@national 
	 hotwater.com
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Every. Detail. Matters.SM

The innovative Demand Duo® H-Series combines tank and tankless 
technologies to give you the very best of both systems. Featuring a 
durable storage tank, this super-e�  cient system provides all the hot water 
you need and is backed by the industry’s best warranty. Featuring new 
preassembled natural gas and electrical connections, it’s easy to install 
and ideal for emergency replacements. It’s another way we’re Creating a 
healthier way of living.® See how at Rinnai.us/demand-duo
Copyright 2021. All rights reserved. Rinnai® and creating a healthier way of living® are the registered trademarks of Rinnai Corporation used 
under license by Rinnai America Corporation.  Every. Detail. Matters.SM is the trademark of Rinnai America Corporation.

3/11/21   18940-1_RIN_Choice Ad_Hotelier_F2.indd   8.375" X 10.875”

The best of both worlds:
tank + tankless.

1037251_Rinnai.indd   1 16/03/21   12:22 PM

http://Rinnai.us/demand-duo
http://Rinnai.us/demand-duo


AAHOA EVENTS

AAHOA North Central Regional Director Bhavesh N. Patel (sixth from left) and 
AAHOA Treasurer Miraj Patel (seventh from left) connect with hoteliers at the North 
Central Regional Conference & Trade Show.

AAHOA Members received industry updates and heard from local leaders at the 
Town Hall meeting in St. Louis, MO.

AAHOA Chairman Neal Patel (left) and Ambassador Saahil Patel 
support members and industry partners at the North Central 
Regional Conference & Trade Show.

AAHOA Central Midwest Regional Director Arti Patel (left) and local 
ambassador Viral Patel (right) recognize Senator Brian Williams for 
supporting hoteliers in the Central Midwest Region.

AAHOA President & CEO Laura Lee Blake shared 
association updates to a room packed with 
hoteliers and franchisees during the Brand 
Alliance Meeting this fall.

[L-R]: AAHOA President & CEO Laura Lee Blake, AAHOA Secretary Kamalesh (KP) Patel, Best Western 
President & CEO Larry Cuculic, Best Western Chairman John Kelly, AAHOA Vice Chairman Bharat 
Patel, AAHOA Treasurer Miraj Patel, and AAHOA Chairman Neal Patel partnered for the Brand Alliance 
Meeting at Best Western’s 2022 Annual Convention.
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CLASSIFIEDS

Over 400,000 Safes Sold
2 2 Y E A R S

Custom Colors Available

800-545-4947
GlobalSafe Corporation  WWW.HOTELSAFES.COM

Our Safes are in Every Major  
Hotel Brand in the U.S.A.

7 Year Warranty

HILTON DAYTONA BEACH, FL
HILTON EAST BRUNSWICK, NJ
HILTON HARTFORD, CT
HILTON TORONTO, ON

HYATT MCCORMICK PLACE  
CHICAGO, IL

HYATT RESORT & SPA GUAM
HYATT ROSEMONT, IL
HYATT VINEYARD CREEK, CA

MARRIOTT BUFFALO, NY
MARRIOTT LOS ANGELES, CA
MARRIOTT RIVERSIDE, CA
MARRIOTT NORTH 

 CHARLESTON, SC

OUR SAFES HAVE BEEN INSTALLED IN THESE HOTELS.

1081248_Global.indd   1 05/08/22   10:54 PM

Call: 1-(800)-283-0539
Fax: (888) 717-7472
sales@matrixhotelpbx.com
www.matrixhotelpbx.com

� Hospitality IP Phone 
System
� Time-Attendance and 

Access Control
� HD IP Security-Camera 

System

MATRIX COMMUNICATION & SECURITY 
SOLUTIONS FOR EFFICIENT FUNCTIONING

914947_Matrix.indd   1 21/04/18   1:24 AM

1056504_Royal.indd   1 20/10/21   11:23 AM
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Legal assistance in reviewing/
negotiating franchise agreements

and liquidated damages settlements.

Mahesh I. Patel
Patel & Associates, Attorneys at Law
Phone: 972-643-1813
Fax: 972-231-0104
Email: mpatel@patellaw.net

FRANCHISE
LITIGATION

862136_Patel.indd   1 3/22/17   1:54 PM

1024196_Vanities.indd   1 16/11/20   11:26 PM
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Don't miss the most anticipatedDon't miss the most anticipatedDon't miss the most anticipated
hospitality event of the year!hospitality event of the year!hospitality event of the year!

A P R I L  1 1 - 1 4 ,  2 0 2 3A P R I L  1 1 - 1 4 ,  2 0 2 3A P R I L  1 1 - 1 4 ,  2 0 2 3       
L O S  A N G E L E S ,  C AL O S  A N G E L E S ,  C AL O S  A N G E L E S ,  C A

The 2023 AAHOA Convention & Trade ShowThe 2023 AAHOA Convention & Trade ShowThe 2023 AAHOA Convention & Trade Show
brings together the who’s who of thebrings together the who’s who of thebrings together the who’s who of the

hospitality industry for networking, learning,hospitality industry for networking, learning,hospitality industry for networking, learning,
and connecting on the trade show floor.and connecting on the trade show floor.and connecting on the trade show floor.

www.aahoacon.comwww.aahoacon.comwww.aahoacon.com

1090554_Editorial.indd   1 16/11/22   6:55 PM1090554_Editorial.indd   1 16/11/22   6:57 PM
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GIVE YOUR CUSTOMERS MORE ENTERTAINMENT OPTIONS AND WAYS TO CONSUME CONTENT
The Advanced Entertainment Platform° (AEP) combines DIRECTV® linear satellite and broadband over-the-top content for an enhanced 

entertainment experience for your guests, residents or patients. 

AEP adds an in-room set-top box, antimicrobial custom remote and cloud services to HD COM Systems to bring app-based content from 
SHOWTIME,® Hallmark TV and Music Choice.® Plus, customers get access to thousands of hours of content from dozens of programmers in 

the DIRECTV On Demand App, allowing viewers instant access to stream entertainment with no login or password required.

Offer ends 12/31/22. New or renewing approved H&I customers only. 5-year programming agreement req’d. Credit card required (except MA & PA). Early Cancellation Fee may apply.

PLATFORM BENEFITS

Example Home Screen pictured for illustrative purposes only.

The SHOWTIME® App lets 
customers stream thousands 
of premium entertainment 
titles, like Billions® and The 
Chi, plus movies, sports, 
documentaries and more. 

Access thousands of hours of  
On Demand titles from dozens of 
programmers; allows customers 
to watch what they want, when 
they want. 

Get HD

equipment

included at no

extra cost!

 Details on back.

Add your own  
promotional channels  
and share information with 
your customers with local  
and over-the-air content 
insertion features

Remotely manageable  
No PMS integration required

Easy-to-clean remote 
features antimicrobial 
additives

Streaming from personal devices 
through STAYCAST™† 

App-based and On Demand 
programming content at no 
additional cost

Live TV  
includes sports, breaking news,  
hit shows and more

4K^ HDR content 

Flexible, cloud-delivered updates 
to meet changing market needs

Customizable Home Screen  
includes a logo, welcome message, 
background image and more

Optional ability to use a personal 
mobile device  
to control the in-room TV
Requires a mobile device running Android 8 or later, or iOS 14 
or later. Requires download and installation of the DIRECTV 
Mobile Remote app. Data charges for the app download may 
apply. Requires acceptance of terms and access to device 
Bluetooth radio and location information. Device limitations 
may apply.

THE 
ADVANCED ENTERTAINMENT 

PLATFORM°

Customizable Property 
Information App included at 
no extra cost

Set-top box 
and custom 
antimicrobial 
remote.

The customizable Property 
Information App, included at 
no additional  cost, allows 
the property to highlight 
information to guests such as 
amenities, a property map, 
restaurant hours, and fitness 
center location. 

Call 877.233.1787 today to learn more.

1063718_Alvi.indd   1 08/02/22   3:35 PM 1080943_FARMERS.indd   1 03/08/22   6:49 PM
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THE ADVANCED
ENTERTAINMENT 
PLATFORM
GIVE YOUR CUSTOMERS MORE ENTERTAINMENT 
OPTIONS AND WAYS TO CONSUME CONTENT
The Advanced Entertainment Platform° (AEP) combines 
DIRECTV® linear satellite and broadband over-the-top 
content for an enhanced entertainment experience for 
your guests, residents or patients.

AEP adds an in-room set-top box, antimicrobial 
custom remote and cloud services to HD COM 
Systems to bring app-based content from 
SHOWTIME,® Hallmark TV and Music Choice.® 
Plus, customers get access to thousands of hours 
of content from dozens of programmers in the 
DIRECTV On Demand App, allowing viewers instant 
access to stream entertainment with no login or 
password required.

°ADVANCED ENTERTAINMENT PLATFORM (AEP): Professional install. req’d. Req’s one receiver per TV, each sold separately. Add’l monthly fee of $1.99 per room per month applies. Each TV must have available HDMI port. Req’d programming: ENTERTAINMENT or above and Local 
Channels. 4K programming w/AEP req’s compatible TV and ENTERTAINMENT, XTRA or ULTIMATE.™ Req’s broadband internet access w/ recommended speed of 25Mbps per 100 receivers. Internet access not included. Compatibility: COM2000 w/ COM51 card or COM3000. Other system limits 
and requirements may apply. *Advanced Entertainment Platform (AEP) offer: Offer ends 12/31/22. Offer is available to new or renewing Hospitality and Institutions customers with a 5-year programming agreement. Customers subject to a current programming agreement may terminate such 
agreement without penalties if customer agrees to a new 5-year programming agreement with this offer. Offer is eligible for one (1) HD COM System (includes 23 channels) per property & one (1) AEP set top box per room at no additional cost. Properties must subscribe to 
ENTERTAINMENT ($9.09 /room/mo.) or above. ENTERTAINMENT promotional bundle price includes ENTERTAINMENT ($7.40/room/mo.), local channels ($1.09/room/mo.) and technology fee ($0.60/room/mo.). Bundled rate will be listed as three separate line items on customer bill. If local 
channels are not available in customer market, bundled rate will be listed as two separate line items on customer bill. Additional charge of $1.99/room/mo. in all units for AEP. 50-room minimum is req’d per property. To access DIRECTV HD programming, HD equipment req’d.  IN THE EVENT YOU 
FAIL TO MAINTAIN YOUR SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $15,000 PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES DURING THE 
COMMITMENT PERIOD. Payment is due within thirty (30) days of receipt of a notice of failure to complete the commitment period. Advanced Entertainment Platform (AEP) upgrade offer: Offer ends 12/31/22. Offer is available to new Hospitality and Institutions customers with a 5-year 
programming agreement. Customers subject to a current programming agreement may terminate such agreement without penalties if customer agrees to a new 5-year programming agreement with this offer. Offer is eligible for an HD Equipment Subsidy of $80 per room. Properties must 
subscribe to ENTERTAINMENT ($9.09 /room/mo.) or above. ENTERTAINMENT promotional bundle price includes ENTERTAINMENT ($7.40/room/mo.), local channels ($1.09/room/mo.) and technology fee ($0.60/room/mo.). Bundled rate will be listed as three separate line items on customer bill. 
If local channels are not available in customer market, bundled rate will be listed as two separate line items on customer bill. Additional charge of $1.99/room/mo. in all units for AEP. 15-room minimum is req’d per property. IN THE EVENT YOU FAIL TO MAINTAIN YOUR SUBSCRIPTION TO 
THE REQUIRED PROGRAMMING PACKAGES YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $15,000 PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES DURING THE COMMITMENT PERIOD. Payment is due within thirty 
(30) days of receipt of a notice of failure to complete the commitment period. INSTALLATION: Custom installation charges apply, and installation fee is based on property size. Applicable use tax adjustment may apply on retail value of installation. Availability of DIRECTV service may vary by 
location. In certain markets, programming/pricing may vary. Make and model of system at DIRECTV’s sole discretion. Offers void where prohibited or restricted. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of 
Service for Hospitality Establishments and the DIRECTV Terms of Service for Institutions; copy provided with new customer information packet. Taxes not included. DIRECTV programming, hardware, pricing, terms and conditions subject to change at any time. ^Limited programming 
available. Professional install. req’d. To watch in 4K HDR req’s 4K HDR compatible equipment and 4K account authorization. If 4K TV does not support HDR, content will be viewable in standard 4K. Req’d programming: SELECT,™ ENTERTAINMENT, XTRA or ULTIMATE.™ Other system limits 
and requirements may apply. †PREMIUM STREAMING SOLUTION: Subscriptions may be required to access certain content. Streaming is provided through STAYCAST,™  a product of SONIFI Solutions, Inc. Use of STAYCAST requires purchase and installation of additional equipment. 
Additional monthly fee applies ($2.00 per room/per month). STAYCAST is a registered trademark of SONIFI Solutions, Inc. Google and Google Chromecast are trademarks of Google Inc. SHOWTIME and related marks are trademarks of Showtime Networks Inc., a ViacomCBS Company. 
Individual programs, devices and marks are the property of their respective owners. All Rights Reserved. Music Choice® is a registered trademark of Music Choice, a Pennsylvania general partnership. ©2022 DIRECTV, LLC. DIRECTV is a trademark of DIRECTV, LLC. All other marks are the 
property of their respective owners.        
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GET HD

EQUIPMENT

INCLUDED
AT NO

EXTRA COST!

DIRECTV’S
HD COM SYSTEM
DIRECTV’s HD COM System, the COM3000, is an HD† 
and 4K†† headend video solution available for any 
size property. It’s ideal for properties with high room 
counts and for installations where the customer 
doesn’t want a receiver for each TV.      

877.999.7668 
 www.sonusatellite.com • sales@sonutv.com

CALL NOW!
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